THIS ISN’'T THE GLUE FACTORY: TESCO’S HORSE MEAT SCANDAL
An application of Benoit's (1997) Image Repair Theory

In Jan 2013, the Food Safety Authority of Ireland found horse and pig DNA in frozen beef burgers from several supermarkets chains in the UK but, the
bulk of the spotlight fell on Tesco as the crisis unfolded. This work used Benoit's Image Repair Theory (1997) to critique the strategies Tesco employed
to counter the horsemeat crisis.
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