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Abstract
This paper proposes a general method for defining the “degree of friendship” in considering of applying 

to library marketing. This concept is generic enough to apply to various targets by dealing with them as 

human-like objects, or humanizing them. It is applicable between a book and another one, between a 

book and a person, etc. In this paper we define a friendship degree not only considering spatial, or 

physical, factor for closeness but also considering the change according to time passes, or temporal 

factor. The definition of friendship degree is also an example of social algorithm, not in the sense of 

finding social structure between people with data analysis, but in the sense of creating an algorithm 

that comes from the social or organizational structure. We apply the algorithm to the seat occupation 

data of a library in an example analysis.  
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