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Abstract

Development of women entrepreneurship offers excellent opportunities for develop-

ment of one half of the population and for overall socio-economic progress of the country. This 
paper examines issues like why women entrepreneurship is needed in Bangladesh to achieve 
the target set for Vision 2021. What factors influence the strategic growth of women-owned 
businesses in Bangladesh? What are the characteristics of Bangladeshi women entrepreneurs 
and their businesses? What have been the greatest obstacles and challenges for women entre-

preneurs in Bangladesh?  The study shows that the constraints of innovative women entrepre-

neurship are traditional views and stereotypes about women, lack of science and innovation, 
lack of substantial investment and women being seen less credible financially than men, lack of 
access to technical scientific and general business networks, lack of business training, role 
models and entrepreneurship skills.
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ã¹»ÃÐà·ÈºÑ§กÅÒà·È §Ò¹ÇÔ¨ÑÂ¹ÕéáÊ´§ãËéàËç¹ÇèÒ¢éÍ¨ÓกÑ´¢Í§ÀÒÇÐ¼Ùé»ÃÐกÍºกÒÃ¸ØÃกÔ¨ÊµÃÕÃØè¹ãËÁè
¤×Í·ÑÈ¹¤µÔàกèÒ æ áÅÐÊÒÁÑ·ÑÈ¹ìàกÕèÂÇกÑºÊµÃÕ กÒÃ¢Ò´á¤Å¹ÇÔ·ÂÒÈÒÊµÃìáÅÐ¹ÇÑµกÃÃÁ กÒÃ¢Ò´á¤Å¹
กÒÃÅ§·Ø¹·Õèà»ç¹ÃÙ»¸ÃÃÁáÅÐÊµÃÕ·Õè¶ÙกÁÍ§ÇèÒÁÕ¤ÇÒÁ¹èÒàª×èÍ¶×Í·Ò§กÒÃà§Ô¹¹éÍÂกÇèÒ¼ÙéªÒÂ กÒÃ¢Ò´
กÒÃà¢éÒ¶Ö§à¤Ã×Í¢èÒÂ·Ò§ÇÔ·ÂÒÈÒÊµÃìà·¤â¹âÅÂÕáÅÐ¸ØÃกÔ¨·ÑèÇä» กÒÃ¢Ò´กÒÃÍºÃÁ·Ò§¸ØÃกÔ¨
กÒÃà»ç¹µé¹áººáÅÐ·ÑกÉÐกÒÃ»ÃÐกÍºกÒÃ Ø̧ÃกÔ̈

INTRODUCTION

Entrepreneurship is the driving force to

bring about excellence in production, market

innovation, human resources and skills de-

velopment, social mobility, and changes in the

attitude of people. It refers to an individual’s

ability to turn ideas into action. It includes cre-

ativity, sense of initiative, innovation and risk

acceptance, as well as the ability to plan and

manage projects in order to achieve objec-

tives.

Bangladesh Government has set a vision

titled Vision 2021 to free Bangladesh from its

current state of crisis and building a country

whose citizens are able to live prosperous and

happy lives. Considering the existing politico-

socio-economic crisis, five subjects have

been given priority. These are Maintenance

of Economic Stability and Control over Com-

modity Price Hike, Effective Action against

Corruption, Economic Usage of Power and

Energy, Elimination of Poverty and Inequity,

Establishment of Good Governance. The main

strategy of poverty reduction will center on

bringing vibrancy in agriculture and rural life.

Social safety net will be extended for the ul-

tra-poor. By 2013 poverty level and propor-

tion of ultra-poor will be brought down to

25% and 15% respectively. At present there

are 65 million poor people in the country. This

number will be reduced to 45 million by 2013

and will further come down to 22 million in

2021. The number of unemployed people in

the country, estimated at 28 million, will be

reduced to 24 million by 2013 and will be

further reduced to 15 million by 2021 ((Elec-

tion Manifesto, 2008).To achieve these tar-

gets, development of women entrepreneur-

ship with other development program is

needed.

The term Women Entrepreneur refers to

a woman who is running her own or family

own business. Women Entrepreneurs have to

face several problems in many developing

Countries and Bangladesh is no exception.

The Lack of Access to information especial

information relating to Business and Technol-

ogy poses a major hindrance in the progress

of women owned enterprises in Bangladesh.

Women, in Bangladesh, have limited access

to technology and information, which leads

to many problems. Their access to informa-

tion is mainly limited because of the restraint

on their mobility and communication due to

socio-cultural factors. Lack of access to in-

formation hinders women entrepreneurs in

many ways. A new start-up is never an easy

job and it is made more difficult when access

to information regarding laws and regulations

is limited. Also women entrepreneurs, due to

their limited resources and limited accessibil-
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ity usually do not have information about sup-

plies; middle men and lack of know-how

about working out the feasibility of their start-

ups. The lack of access to information and

technology also leads to certain marketing

problems, such as packaging and designing.

With better access to business and technical

information, women entrepreneurs could also

avail the opportunity of marketing and selling

through the World Wide Web.

Objectives and Methodology of the Study

The objective of the study was to per-

form a literature review for informing new

policies and actions in the promotion of

women’s entrepreneurship. In addition, the

study provided policy recommendations with

a view to promote women entrepreneurship

for supporting the country’s economy to reach

the goals set for Vision 2021. Throughout the

study there was an attempt to answer the fol-

lowing questions: i) what are the characteris-

tics of women entrepreneurs in Bangladesh?

ii) Why do Bangladeshi women undertake en-

trepreneurship? iii) What trends are visible in

women entrepreneurship globally? iv) What

are the needs of women entrepreneurs in

Bangladesh? vi) What are the constraints

faced by women entrepreneurs? Vii) What

steps need to be initiated for women entre-

preneurial development in Bangladesh? An

extensive literature review of secondary data

sources was undertaken as relevant to the

stated objectives of the study. Some qualita-

tive analysis has been used in the main, to

arrive at conclusions rather than rigorous sta-

tistical analyses. This study also shows some

comparative analyses of women status in

Bangladesh.

LITERATURE REVIEW

Matlay (2006) posited that conceptual

and contextual convergence is of paramount

importance to the ongoing debate of whether

entrepreneurs are born or made and to is-

sues surrounding entrepreneurship education

and its impact on entrepreneurial activities.

Schutte et al. (1995) suggested that the male

entrepreneurs have been extensively studied

and the focus has now shifted to the study of

female entrepreneurs, their background, mo-

tivation for starting a business and business

problems faced by them are based on stud-

ies of male entrepreneurs. It is important to

differentiate entrepreneurs  on the basis of gen-

der if women entrepreneurship is to be pro-

moted (John, 2004). Rinkal et al., (2004)

suggested that women of today are in several

ways different from the women of past years.

During the present times, they seek social and

economic independence and are prepared to

take risk for the same. Mitchell (2004) found

that women entrepreneurs tend to be moti-

vated by the need to provide security to their

families and by their family circumstances.

Women entrepreneurs are motivated by the

need to be independent, economically and

otherwise. Entrepreneurship allows women

to combine caring for their family with bring-

ing in the money needed for day-to-day sur-

vival. This trend has also been visible in sev-

eral Asian countries including Indonesia and

Singapore. In the opinion of Watson (2003),

there are quite a number of potential system-

atic differences between male and female

owners that might explain why female-owned

businesses appear to underperform than male-

owned businesses. The prominent factors are

age of female owned business, family com-

mitments, lesser access to capital, different

35

Vision 2021: The Needs for Women Entrepreneurship, Their Prospects and Constraints in Bangladesh



education levels, prior experience of business

and attitude towards risk. According to

Jesselyn (2004), developing countries should

also tap the potential of women entrepreneurs.

Entrepreneurship refers to an individual's abil-

ity to turn ideas into action. It includes cre-

ativity, sense of initiative, innovation and risk

acceptance, as well as the ability to plan and

manage projects in order to achieve objec-

tives. In a broad sense, entrepreneurship

should be considered as a mindset that can

be usefully applied in all working activities and

in life. Therefore, entrepreneurship is a key

competence for all.1  Garga and Bagga

(2009) defined women entrepreneurship as

the women or a group of women who ini-

tiate, organize and operate a business enter-

prise. Government of India has defined

women entrepreneurs as an enterprise owned

and controlled by a women having a mini-

mum financial interest of 51% of the capital

and giving at least 51% of employment gen-

erated in the enterprise to women (Kumar,

2006).

From 1972 to 1982 the number of self-

employed women in the United States in-

creased by 69 percent. This represented a

rate of increase five times greater than that

for men in the same period. From 1977 to

1980, the proportion of non-farm, sole

proprietorships operated by women increased

from 22.6 percent to 26.1 percent. In addi-

tion, the number of non-farm, sole

proprietorships operated by couples soared

from 284,405 in 1981 to 440,000 in 1982

(Scott, 1986). Robert D. Hisrich and Can-

dida Brush in 1984, have reported that the

women entrepreneur is not an “average”

woman and that she has problems not en-

countered by her male peers. According to

the National Association of Women Business

Owners, there were 6.5 million women en-

trepreneurs in the United States in the late

1990s. In addition, many analysts predict that

more than 50 percent of all self-employed

people in the United States will be women in

the first years of the twenty-first century. These

statistics reflect a sea change in American

conceptions of gender roles and abilities over

the past half-century.

In case of Poland, it was found that

women entrepreneurs usually begin their busi-

nesses to escape unemployment and to gain

independence in decision-making. Although

male entrepreneurs in Poland face many of

the same barriers faced by women entrepre-

neurs, the most important barrier to

women’s participation in Poland’s private sec-

tor has been the view that women are less

pre-destined than men to manage and par-

ticipate in the country's economic life because

of their family obligation (Yoseph et al.,

1994).Philippines experience brings out the

following observations: (a) In case of highly

educated women, the primary motivation for

going into business is the professional chal-

lenge and/or excitement to prove something

to society (b) The higher the education and/

or the more experienced the woman becomes,

the more she regards the enterprise as an ac-

tivity that gives social exposure and approval

(c) Among poor women who are engaged in

________________________________

1Centre for Enterprise and Economic Development Research (CEEDR), Middlesex University

Business School, UK, July 2000.
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entrepreneurial activities as a means of sur-

vival, they strive to find harmony with their

community, which tends to tie them down and

make their leap into prosperity a  harder op-

tion to take. As they are more cautious in in-

dividual decision-making, they look to the

collective wisdom of their trade group, family

or community before taking their businesses

one step up in the ladder of growth (d) Women

entrepreneurs regard human encounter with

market or personal relationships as a major

factor in their success. For their size of op-

eration, the more the personal the relation-

ship, the more secure they feel about their

business and its potential (e) Women en-

trepreneurs, who compete for excellence and

for a share of market, tend to go into col-

laborative ventures to address a larger global

market. The division of labour is more pro-

nounced, as raw material producers feed into

the semi-processed producers, and into the

finishers and exporters. The value chain is

strengthened for as long as all of them are

positioning to the same export market

(Jesselyn, 2004). Fredrick Harbiscon, has

enumerated five functions of a women

entrepreneur’s: a) Exploration of the pros-

pects of starting a new business enterprise b)

Undertaking a risk and handling of economic

uncertainties involved in business c) Introduc-

tion of innovations, imitations of innovations

d) Co ordination, administration and control.

e) Supervision and leadership.  An investment

in women’s entrepreneurship is an investment

in the economic independence and well-be-

ing of all women.  In comparison to their

women counterparts who established their

businesses two decades earlier, women who

have started their businesses sometime dur-

ing the past decade are more likely to have a)

a higher level of education, previous profes-

sional and managerial experience, as well as

executive level experience, b) a greater ap-

petitive for capital, both credit and equity, c)

a strong motivation for autonomy and achieve-

ment, d) a dynamic personality, e) a passion

for what they do, f) creativity to innovate and

implement, g) independence and self reliance,

h) high self confidence, i) willingness & ability

to take risks, j) alertness to opportunities, k)

ability to marshal resources, l) ability to re-

spond to market & environment signals

(Hisrich and Ozturk, 1999).

FINDINGS & ANALYSIS

In Bangladesh, the family and social

problems are so acute for a woman who

wants to come forward with new ideas for

starting a business.  However, they are strug-

gling hard to achieve their own identity.

Women from all classes of Bangladesh want

to stand up before everyone in their own right

and not as someone’s daughter or wife.

Women can be a very caring homemaker, but

at the same time she can prove to be a highly

skilled Entrepreneur, an efficient employee,

an administrator if they choose to be. Realiz-

ing that the advancement of women cannot

be prevented patriarchal society is changing

its attitude toward women. There has been a

gradual change in how people behave with

working women. In the work place and at

home people are now welcoming women

(Hossain. A, 2007). Women entrepreneurs

constitute less than 10% of the total business

entrepreneurs in Bangladesh whereas women

in advanced market economies own more

than 25% of all businesses. It is heartening to

note that despite many barriers, a new

women’s entrepreneur class has arisen in the
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country taking on the challenge to work in a

male-dominated, competitive and complex

economic and business environment. Not only

have their entrepreneurship improved their liv-

ing conditions and earned more respect in the

family and the society, but they are also con-

tributing to business and export growth, sup-

plies, employment generation, productivity

and skills development of the country. A re-

cent United Nations report concluded that

economic development is closely related to

the advancement of women. “In countries

where women have advanced, the economy

has usually been steady. By contrast, in coun-

tries where women have been restricted, the

economy has been stagnant.

Women Employment Status in Bangladesh:

The entrepreneurship status of the popu-

lation shows that out of 46.8% self-employed

citizen, women make only 8.3%. The situa-

tion is, however, a little better in urban

Bangladesh . In urban area, nearly 15.4% of

the 36.7% self-employed people are women.

In rural area, it is only 7.4% of 47.6% (Table

1).  Most of the women are unpaid family

helpers, 83.2% in rural area and 42.9% in

urban area. A part of the poor women works

also as day labourer. On national level, it is

5.7%, in urban area 6.2% and in rural area

5.6% (Table 1). This shows that industrial de-

velopment in Bangladesh is unable to absorb

even the cheapest part of the labour force __

the women labour. Previously, women’s en-

terprises were confined in sectors that were

dominated by traditional gender role, such as

food and beverage, beauty parlour, health,

education, webbing, tailoring and wholesale

and retail apparel trade. But the situation is

improving slowly; today women are also in

occupations, which were solely controlled by

the male before. Now, some of them possess

top management post in private and public

sector enterprises, sit in the most important

policy making bodies of the country, are en-

trepreneurs and own enterprises. Women are

now seen also as owners and managers of

cold storage, shipping lines, advertising firms,

travel agencies, interior decoration, engineer-

ing workshops and even garment industries,

etc.

Table 1:  Employed Persons 15 Years and Over by Status of Employment, Gender and Locality

Employment           Bangladesh (%)               Urban (%)            Rural (%)

Status Both Sex Male Female Both Sex Male Female Both Sex Male Female

Self-employed 32.2 46.8   8.3 36.7 42.2 15.4 31.2 47.6   7.4

Employer   0.3   0.4   0.1   0.8   1.0   0.1   0.2   0.2   0.1

Employee 11.9 14.6   7.6 34.6 34.3 35.4   7.0   9.2   3.7

Unpaid Family

Helper 37.7 12.7 78.3 15.4   5.8 42.9 42.5 14.4 83.2

Day Labourer 17.9 25.5   5.7 12.5 14.7   6.2 19.1 28.4   5.6

Source: Labour Force Survey 1995-1996 (P-48)
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The Bangladesh Small and Cottage In-

dustry Corporation (BSCIC) supports enable

some of its beneficiaries to emerge as small

entrepreneurs. But the women beneficiaries

seem to be completely neglected by the

BSCIC in its respective activities. The women,

who were able to emerge as entrepreneurs

due to supports of the BSCIC, make only

3.8% of the total beneficiaries of the kind

Table 2:  Industries Owned and Managed by Women Entrepreneurs in Eight Industrial Estates of

BSCIC

Sl . Name of No. of Enterprises Ownership Management

No. Industrial Ope- Under Non Total Men Wo- Men Total Men Wo- Men Total

Estate rating Con- Ope- (No) (No) men and (No) (No) men and (No)

(No) struc- rating (No) Wo- (No) Wo-

tion /Sick men men

(No)

1. Tongi 137 9 17 163 146 5 12 163 161 2 - 163

(%) (84.1) (5.5) (10.4) (100.0) (89.6) (3.1) (7.4) (100.0) (98.8) (0.2) (100.0)

2. Natore 8 12 - 20 19 1 - 20 19 1 - 20

(%) (40.0) (60.0) (100.0) (95.0) (5.0) (100.0)(95.0) (5.0) (100.0)

3. Bagerhat 7 1 - 8 6 1 1 8 6 1 1 8

(%) (87.5) (12.5) (100.0) (75.0) (12.5) (12.5) (100.0) (75.0) (12.5) (12.5) (100.0)

4. Satkhira 3 2 1 6 6 - - 6 6 - - 6

(%) (50.0) (33.3) (16.7) (100.0) (100.0) (100.0) (100.0) (100.0)

5. Dinajpur 47 1 6 54 51 3 - 54 51 3 - 54

(%) (87.0) (1.9) (11.1) (100.0) (94.4) (5.6) (100.0) (94.4) (5.6) (100.0)

6. Bogra 54 18 10 82 77 5 - 82 82 - - 82

(%) (65.8) (22.0) (12.2) (100.0) (93.9) (6.1) (100.0) (100.0) (100.0)

7. Thakurgaon 8 1 3 12 12 - - 12 12 - - 12

(%) (66.7) (8.3) (25.0) (100.0) (100.0) (100.0) (100.0) (100.0)

8. Jamalpur 24 20 6 50 48 - 2 50 50 - - 50

(%) (48.0) (40.0) (12.0) (100.0) (96.0) (4.0) (100.0) (100.0) (100.0)

Total 288 64 43 395 365 15 15 195 387 7 1 395

(%) (92.4) (3.8) (3.8) (100.0) (98.0) (2.0) (0.02) (100.0)

Source: Assessment of the Implications of Policies and Measures for women Entrepreneurship

Development in Bangladesh, CIDA, Dhaka 2001(page 26).

(Table 2). And only 2.0% women beneficia-

ries of BSCIC manage their business self.

- No. refers to number of industries

owned managed absolutely by men or abso-

lutely by women or jointly owned managed

by men and women.

- Figures in parenthesis indicate per-

centages.
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The Table 3 shows that most of the

women entrepreneurs supported by the

BSCIC to grow are involved in “Food and

Allied” and “Textile” sectors. Only 4 women

entrepreneurs are involved in Engineering and

1 in “Chemical and Pharmaceuticals” sector.

Table 3:  Number and Type of Industries Owned and Managed by Women Entrepreneurs in Eight

Industrial Estates of BSCIC

 Sl. Name of         No. of Enterprises              Ownership             Management

 No. Industrial Ope- Under Non Total Men Wo- Men Total Men Wo- Men Total

Sector rating Con- Ope- (No) (No) men and (No) (No) men and (No)

(No) struc- rating (No) Wo- (No) Wo-

tion /Sick men men

(No)

1. Food and 81 22 9 112 104 6 2 112 105 6 1 112

Allied (%) (72.3) (19.6) (8.0) (100.0) (92.8) (5.4) (1.8) (100.0) (93.8) (5.4) (0.9) (100.0)

2. Textile 60 8 4 72 63 4 5 72 71 1 - 72

(%) (83.3) (11.1) (5.6) (100.0) (87.5) (5.6) (6.9) (100.0) (98.6) (1.4) (100.0)

3. Forestry(%) 6 1 2 9 8 - 1 9 9 - - 9

(66.7) (11.1) (22.2) (100.0) (88.9) (11.1) (100.0) (100.0) (100.0)

4. Printing and 15 2 1 18 17 - 1 18 18 - - 18

Packaging(%) (83.3) (11.1) (5.6) (100.0) (94.4) (5.6) (100.0) (100.0) (100.0)

5. Leather and 7 1 1 9 9 - - 9 9 - - 9

Rubber (%) (77.8) (11.1) (11.1) (100.0) (100.0) (100.0) (100.0) (100.0)

6. Chemical and 34 9 10 53 52 1 - 53 53 - - 53

Pharmaceuti-

cals(%) (64.2) (17.0) (18.9) (100.0) (98.1) (1.89) (100.0) (100.0) (100.0)

7. Glass and 5 1 3 9 9 - - 9 9 - - 9

Ceramic (%) (55.6) (11.1) (33.3) (100.0) (100.0) (100.0) (100.0) (100.0)

8. Engineering 72 18 11 101 92 4 5 101 101 - - 101

(%) (71.3) (17.8) (10.9) (100.0) (91.1) (3.9) (5.0) (100.0) (100.0) (100.0)

9. Electric and 1 2 - 3 3 - - 112 105 - - 3

Electronic (%)(33.3) (66.67) (100.0) (100.0) (100.0) (93.8) (100.0)

10. Miscella- 5 - 2 7 6 - 1 112 105 - - 7

neous (%) (71.4) (28.6) (100.0) (85.7) (14.3) (100.0) (93.8) (100.0)

11. Agro-based 2 - - 2 2 - - 112 105 - - 2

(%) (100.0) (100.0) (100.0) (100.0) (93.8) - - (100.0)

Total 288 64 43 395 365 15 15 112 105 7 1 395

(%) (72.9) (16.2) (10.9) (100.0) (92.4) (3.8) (3.8) (100.0) (93.8) (2.0) (0.02) (100.0)

Source: Assessment of the Implications of Policies and Measures for women Entrepreneurship

Development in Bangladesh, CIDA, Dhaka 2001, page 20.

No. refers to number of industries owned managed absolutely by men or absolutely by women or

jointly owned and managed by men and women. Figures in parenthesis indicate percentages.

In other sectors, no women entrepreneur is

present. This shows that even the biggest and

most important public agency in this respect

regarded the women entrepreneurs unsuc-

cessful till 2000.
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Characteristics of Women Entrepreneurs

in Bangladesh

Bangladeshi women of today have taken

many strides towards business ownership.

The broad classification of women business

owners include women who establish, inherit,

or acquire a business; women who start busi-

nesses with spouses or business partners but

are either at the forefront or behind the scenes;

and finally, women who start fast-growing  or

part-time or slow-growing firms. Although

earlier researches on women entrepreneurs

have suggested that significant differences

existed between female and male entrepre-

neurs, more recent studies have shown that

there are far more similarities than differ-

ences between women and men entrepre-

neurs in terms of psychological and demo-

graphic characteristics. The dominant pre-

dictors of success in case of women entre-

preneurs are work experience and years of

self-employment. The majority of women

business owners operate enterprises in the

service sectors, whereas the majority of male

business owners operate enterprises in non

service sectors, particularly manufacturing.

Women are not only achieving economic in-

dependence and wealth creation for them-

selves, but through job creation, they are also

providing opportunities for others, particularly

for other women.

Needs of Women Entrepreneurs in

Bangladesh

More and better access to finance/credit

is mentioned very frequently. ii) Access to

business support and information, including

better integration of business services.iii)

Training on business issues and related issues.

iv) Better access to local and foreign mar-

kets) Day care centers & nurseries for chil-

dren, and also for the elderly; vi) Positive im-

age-building and change in mentality amongst

women, whereby women see themselves as

capable achievers and build up confidence.

vii) Breaking through traditional patrons and

structures that inhibit women’s advancement.

viii) Role modeling of women in non-tradi-

tional business sectors to break through tra-

ditional views on men’s and women’s sec-

tors. ix) More involvement and participation

in legislation and decision-making processes.

x) Removing of any legislation which impedes

women’s free engagement. xi) Awareness-

raising at the governmental as well as private

level to truly and really create entrepreneurial

opportunities and not just programs that stay

on paper.

Constraints Faced By Women Entrepre-

neurs in Bangladesh

The problems and bottlenecks which the

women entrepreneurs face in Bangladesh are

started from their family and are finished at

the market. Generally the following problems

are faced by Bangladeshi women entrepre-

neurs:

a) Women entrepreneurs face market-

ing problem of their goods and services, which

should be resolved through appropriate strat-

egy. The situation is worse for exportable

goods produced by women entrepreneurs

in small towns and rural areas. So direct mar-

ket access could be very helpful support for

women entrepreneurs. Women entrepreneurs

from remote and rural areas should be given

chances to participate in the national and in-

ternational trade fairs with government sup-

port.
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b) All women entrepreneurs acknowledge

that financing is a crucial problem for them, as

they get very rare support in this regard from

the husbands. Because of lack of finance, most

robust ideas of women entrepreneurs could not

be realized. They mentioned that bank credit is

related with collateral, which only a very few

women can manage. Besides, the interest rate

is veried and constrained with many hassles and

bribes. NGOs provide loan at 15 percent inter-

est, which is very high. The loan is very small

and the recovery starts from the next week,

which does not give them enough time to pro-

duce goods. As a result the client has to pay

from the loan amount without producing and

selling.

c) A parent gives mortgage for their son

and not for the daughter __ so discrimination starts

from home. Besides, inheritance law of the coun-

try should be reformed so that women have

access to resources and collateral for credit.

d) Women hardly interact with other

women who are successful entrepreneurs.

This results in a negative impact on their net-

working skills.

e) The overlapping of the family and the

firm is not significant for women business

owners. As the boundaries between the firm

and the family tend to be indistinct, women

operating family businesses face a unique set

of issues related to personal identity, role con-

flict, loyalties, family relationships, and atti-

tudes towards authority. The critical role of

family in business also emerges in cross-cul-

tural studies which show a women relying

heavily on the family for start-up capital.

RECOMMENDATIONS

Right efforts on from all areas are required

in the development of women entrepreneurs

and their greater participation in the entre-

preneurial activities.  The following efforts

can be taken into account for effective devel-

opment of women entrepreneurs.

i) Consider women as specific target

group for all developmental programmes.

ii) Better educational facilities and

schemes should be extended to women folk

from government part.

iii) Adequate training programme on

management skills to be provided to women

community.

iv) Encourage women’s participation in

decision-making.

v) Vocational training to be extended to

women community that enables them to un-

derstand the production process and produc-

tion management.

vi) Training and counseling on a large

scale of existing women entrepreneurs to re-

move psychological causes like lack of self-

confidence and fear of success.

vii) Counseling through the aid of com-

mitted NGOs, psychologists, managerial ex-

perts and technical personnel should be pro-

vided to existing and emerging women entre-

preneurs.

viii) Continuous monitoring and improve-

ment of training programmes.

ix) Activities in which women are trained

should focus on their marketability and prof-

itability.

x) Making provision of marketing and

sales assistance from government part.

xi) To encourage more passive women

entrepreneurs the Women training programme

should be organized that taught to recognize

her own psychological needs and express

them.

xii) State finance corporations and financ-
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ing institutions should permit by statute to ex-

tend purely trade related finance to women

entrepreneurs.

xiii) The financial institutions should pro-

vide more working capital assistance both for

small scale venture and large scale ventures.

xiv) Making provision of micro credit system

and enterprise credit system to the women

entrepreneurs at local level.

xvi) Industrial estates could also provide

marketing outlets for the display and sale of

products made by women.

xvi) Programmes for encouraging entre-

preneurship among women are to be extended

at local level.

xvii) More governmental schemes to mo-

tivate women entrepreneurs to engage in small

scale and large-scale business ventures.

xviii) Involvement of Non Governmental

Organizations in women entrepreneurial train-

ing programmes and counseling.

CONCLUSIONS

Women have now become aware of their

socio-economic rights and have ventured to

avail the opportunities initiated for them. Ru-

ral Bangladesh is now a changed scenario for

the women who have gathered courage to

break barriers and enter the off-house work-

ing force as entrepreneurs and workers __ a

situation not appropriate for women or ac-

cepted by the society in the past. Working as

a laborer may give them temporary employ-

ment but it does not improve their conditions

or promote their advancement. Scope of trad-

ing activities especially in the rural areas, in

view of extensive poverty and the large num-

ber of people who need to engage in income

earning activities, is limited.

Independence brought promise of equal-

ity of opportunity in all sphere to the 
Bangladeshi women and laws guaranteeing 
for their equal rights of participation in politi-

cal process and equal opportunities and rights 
in education and employment were enacted. 
But unfortunately, the government sponsored 
development activities have benefited only a 
small section of women. The large majority 
of them are still unaffected by change and 
development activities have benefited only a 
small section of women i.e. the urban middle 
class women. It is hoped that the suggestions 
forwarded in the article will help the entre-

preneurs in particular and policy-planners in 
general to look into this problem and develop 
better schemes, developmental programmes 
and opportunities to the women folk to enter 
into more entrepreneurial ventures.
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