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Abstract

This research aimed to evaluate factors influencing organic pet food purchasing behavior of
consumers in Bangkok Metropolis. An online survey was conducted among 405 Thai consumers. The results
showed that:

Most consumers were female aged between 28 — 32, single, undergraduate, private company
employees, and 20,001-40,000 Baht per month income, know organic pet food, and used to buy organic food

for their pets.
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Consumers with different educational levels, occupations, and incomes had different behaviors in
terms of intention to buy and decision making speed when purchasing organic food for their pets.

In addition, the results from multiple linear regression analysis showed that all marketing mix
factors— product, price, place, and promotion— significantly influenced consumers’ decision making speed
before purchasing organic pet food, in which Adj R? was equal to 31.8 percent. However, only two marketing
mix factors—product and place—significantly affected consumers’ intention to buy organic pet food, in which
Adj R? was equal to 35.8 percent. Based upon the empirical results of this study, entrepreneurs or traders
who are interested in organic pet food business could plan and develop marketing strategies to meet consumer
needs and increase sales by attracting more customers who are interested in buying organic food for their

pets.
Keywords: Organic, Pet food, Intention to buy, Decision making speed, Marketing mix
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= o s 3 = o a ' & ¢ a o v o e v
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(Adj R? = .318)
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(Adj R? = .358)
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