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Four basic

I have used four best practices basic
principles in law school and law firm
libraries that can be used by libraries of all
sizes and types to help enhance our image
and promote the many services we provide
to our patrons. The following are my to
choices for best practices for PR in libraries.

the Pence Law Library at the Washington
College of Law surveyed its faculty and
students and learned that a major concern
of our students was that the library chairs
were uncomfortable to sit in for any length
of time. The solution? We now allow
students to check out seat backs, seat
cushions, and foot rests, which have proven
to be very popular.

The students simply rave about this
simple new service. To know your audience,
ask your patrons what they most want from
your library and be willing to meet that need.
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re you the
mere mention of this old chestnur? Stop
and look at its underlying message. It really
means that we should trust our customers
and believe that their opinions, desires, and

xperiences are valid,

If someone comes to a service point in

your library and either cant find what he
or she is looking for or is met with a rigid,



“Best practices are
those that can be
applied universally in
public relations with
assurance that such
approaches will yield
the most effective,
responsible, and
ethical performance

.

impersonal,
or punitive
response—even
if the response
is a technically

can be accomplished by something as
simple as a personal visit to an office.

When [ worked in a law firm library as
the sole professional librarian, [ made sure
to introduce myself to every partner, new
associate, secretary, and paralegal and briefly
let them know the kinds of support and
services they could receive from the library
for their practices. These visits increased the
visibility of the library and paid off with
increased emphasis and broad support for
obtaining resources the library needed—
everything from additional databases to
extra copies of the local legal
newspaper.

Academic law libraries
can benefit by targeting
selected users, too, Most
of us already have in place
faculty liaison programs, but
do your new, adjunct, and
visiting faculty need special
attention? They are either
new to your community or
may only come to campus
for class and can benefit
from your knowledge of
that community and its
resources. This pays off

correct and results.’ in a big way personally, too.
feptesentation ~ Encyclopedia of Public [t is very gratifying to see
of l}bral’}f Relations, edited by someone new to legal
policy—is that Robert Heatl scholarship be successful
adequate, let in his or her teaching and
alone good, writing.

service?

Check your hiring and training
processes to make sure the people you have
at service points are capable and trained
to really listen to your users and their
problems. There are lots of customer service
classes, articles, and books for staff that will
reinforce the service ethic and make it a
conscious part of the transaction between
you, or your staff member, and the patron.

No matter what size library we work in,
if our staff cant help a user, find someone
or something that can. Even a simple
referral to another library or another library
colleague can help the user find whatever
it is he or she needs. Yes, we all provide
interlibrary loan service and reference
assistance, but just the fact that these
services are available in a library doesnt
mean they are visible, so be sure all your
users know about them through good
promotion and publicity.

.

Reaching out to your patrons will pay off
dramarically in their positive attitudes

toward you and the services and resources
you offer. Start an electronic newsletter, or
target a population of your users that you

think might gain help by the library, which

Have you, your library, or a staff member
won an award or accomplished something
special? Let everyone in your organization
know! Celebrating the award is more than
just an excuse to throw a party—it is also an
opportunity to market the intrinsic value of
the library to your patrons. If they see that
others value your work, they will too.

The same recognition is warranted
if you just completed a major research
assignment for a partner or faculty member.
Let everyone in your organization know
what you can do, and they will ask you to
provide a similar service for them in no
time at all.

No matter how small, or big, your
organization is, you can use these maxims
to create programs, initiatives, new policies,
procedures, and customer service-focused
staff training to best demonstrate your
collections and services to your patrons.

Good Luck! B

“The Secret to SEC
EDGAR Research ...”
vus B5 10-K Wiza

%&ﬁ'{y do §§§§&i§ mmsm
%&%&ﬁ?ﬁ as m m& resource
for SEC EDGAR Ressarch
o d stic and International
mp@m&? Bocause 0K
Wizard s easy fo use and
provides  powerful research
tools, unigue databases, Tee
alerting, unlimited  m
anling fraining, axpert research
assistance and greal customer
support. Wﬁ@?& ﬁm§ Hacovery
moan e, 10K Woran has
a Pay-Go Plan hal can save
you dp o 50% on montbly
charges lor EDGAR ¢ ok
As you m&&&s&%& yaur BEC
EDGAR n i aplons, we
thank you'll ind these's no belier
resourcs than 10K Wizard!

Awarded 5-5lars by Lawocom,
Baestof the Web by Forbes for
the past 2 years, call us loday
for “test drive”.

Subscriptions
Enterprise Aocounis
Diata Feeds
Wabsite Disclosure

1-B00-365-4608
www, 10kwizard. com

AALL Spectrum | May 2006




	University of Baltimore Law
	ScholarWorks@University of Baltimore School of Law
	5-2006

	Use Best Practices to Promote Your Library
	Adeen Postar
	Recommended Citation


	tmp.1469824299.pdf.xjzTr

