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ABSTRACT .

~ There are three.components to the resource materials in this

. project. There are: s packet of appfoxima+ely one hundred small

{3" x 5") index cards, a packet of sbout two hundred large (4" x 6")
1ndex cards, and a type-written paper. The small index cards contain
statisticel information, the large index cards contain quotstions,
and the paper.has an introduction to the entire project and the.

numerical distribution of reponses to a questionnaire entitled: "The

Typical American™. In the introduction, the basic tenets and format

of the. progect are given as Well as p0551ole uses for 1t The

'materla.s may be used collectlvely a8 & 81ngle resource or separately

in any of its three parts.

The materials are to be used as teaching aids.. They may be used

in classes of'foreign students studying English in the United States

or students of Enélish.abroad with-an interest in American culture.
The materials may also be used for Americans who will have foreign

students., The materials are +¢ be used primarily as an orientation

to the culture and society of the United States of America. They are

meant specifically to deal with the collectively perceived entity
known as "the American". The materials me#y be used to heiéhten the
dwareness of Americans to preconceptions sbout their culibure and how

they may be viewed as representativés of it.




"HE TYPICAL AMERICAK"

- RESOURCE MATERIALS

“INTRODUCTION -

This progect is in response to the many questlons of students of

| Engllsh as a Forelgn Lenguage about Americans and their culture. There
is usually much ¢ifficulty in respcnding to queries asbout what Americans
eat, earn, like, do, gt ceters. Students of English as a Foreign Lan— - .
~ guage are often curious about the culture -and nature ef the speazkers of
English in the United States of'America.. The project.providee answers
to someidf the questions.most commenly posed by forelgnhers and'gives

a var@ety of views about America and'itSspeople. Most people have
opinions about Awerica and Americane. 'This is the case with Americans.
This is true whether a person has had personal contact w1th Amerlcans

or not. Today it is 1ncrea51ngly difficult to avoid comtact with or
exposure to things American. American products and technology, music
and motion pictures, businesses and investmenf are everywhere, Amer-
icens are ameng the most travelled people‘on earth. The nation itself
~is one of vaet'spece and a multitude of religions, races, and immi-
grent nationalities. Is there then semething @eculiarly common 0 é;l.

Americans? Ts there a "typical American?"

"pypical” is defined in The Concisé Oxford Dictionary as: "serving

as a type or'characterietic'example; representative, symbolic, emble-
matic, serving to distinguish...." The individual Americans differ in
speclflc traits, but are there comzon characteristics which are symboliec
of an Americen? What is the perceptlon of "the Amer1can"9 Are these
perceptions carefully or haphazardly formulated? Are they of consequence
to their holdersﬁj The matertals 1n this progect are 1ntended to show
‘these views. They are to form a base for a further examlnatlon of the
"typicei American”. '
The project consists of approximately one hundred small (3" x 5").
index cards, about two hundred large (4" x 6") index cards;land this
paper. The intreduction to.the project explains the concepfs behind
its creation and the ﬁenner in which it was created. It shows how

the various parts were collected, why they were used,'and the format.

o
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This portion of the introduction is followed by examplss and sugges-
_tioné as to the use of. the project.. Coliectively as a single unit or
as a source for épecific information, this project will provide a
rich source of data and commentary on American life. It is hoped that
additional information and views will be continually added to the _
card file. Up-dating of data and the contribution of quotations from
" obher scurces is encouraged. The project has been done at the School
for Internaticnal Training in Brattleboro,_vermént,'at the University

. of Isfahan in Iran, and in Zurich, Switzerland.

STATISTICAL INFORMATION'“

.Thé small index cards contain statistical information gathered
from_qarious sources on the physical characteristics, habits, acti-
vities, and life-style of the Ameriéan pecple. The information has
been. carefully collected frqm_data.campiled from agencieS-Suchras
" the United States Census Buresu, thé United States Department of
Commerce, the United Nations, UNESCO, ‘the George Gallup Agency and-
others. Their information has been expertly and professionally gathered
and collated. The data is most usually'given.numerically in terms of
percentages or distribution rates. bccasionally, it is presented in
 the form of an eveluation of data’or an explenation of it by some ex-
pert. 'From this informetion one may gaih a portrayal of the statis-—

tically provable or average American.

“The Concise Oxford Dictionary defines "average" as: "the single value

that summarizes or represents the general significance of a set of un-
equal values...something typical of a group, .class, or series.” Thusly,
the fgverage American" may be found within the numbers and statistics
collected on the small index cards. These data are presented are pre—
sented at the:close of the introduction in the form of a composite por-
trait of the "average American". The various categpries used are in
conjunction with the gquestion asked in the questionnaife entitled "The

- Typical American".

The iﬁfarmation has been calculated by determining averages, medians,
simple majorities, and vhere the largest group of like responses clus—-.
tered. "Average is eXactly or spproximately the quotient obtained by
difiding the sum tofal of a set of figures by the number of figures;

‘Median applies to the value that'repreéents the point at which there

AR K S LN I A

3
1
b
o

A AT A B A I A &S




i
1
ol

-

]

i

T

-

!
1
i
i

iii

_ere.as meny instances above as there are below." {The Concise Ox-

- gation.

ford Dictionary).

+ must be cautioned that statisticians are said to be able to-

prove anything they desire simply through the manipulaetion of their

data. The project is not meent to support or oﬁpose'the tebhniques,

'motlves, or morallty of stablstlcal collection or presentation. It

should also be caubtioned that all statlstlcs cards for any partlcular

subject should be examined as there are occasional dlscrepanCles

" between sources. The sources were carefully perused to find informa-

tion most useful to a teacher explaining American culture and civili-

The cards have been'placed in‘alphabetical sequence by- subject

'matter. At the top of each card' basic infofmation about its source

hls presented At the upper—lefthand COrner there is a Roman numeral.

This refers the reader to the title of the source as it is cateégorized
numerlcally im the Bibliography cards. In the middle portion of the
top of each card in all capital letters,. the subaect of the card is
shown in a short title. At the upper righthand corner, the date of
the information is given. This dete may differ from the publication

date of the source as the information may be quoted indirectly. This

would have a typical statistics card as this:

HVIIT MARTTAL STATUS . 197k

QUOTATION CARDS

The'large index cards contain'gpotétions fropw different people

on America and fmericans. There are novelists and poets, social and

political scientists, anthropologists, economists, philosophers, and

otheré. A variety of people from many different viewpoints is given

‘as their comments, ideas, and beliefs provide a kaleidoscope of

America. These views, expressed throughout the two hundred years of

- American nationhood, may have been after years of study. They may

have been made'by scmeone who had never seen America or an American.
Most of the authors are noted in some field, but they may not have

used this field as the basis for their observaticns.
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The views, nationalities; eras, and backgrounds of those quoted

are varied. This is as the commentary and cbservation of the Amer—:

ican scene has been as well. Their views are often quite personal,

as the resction to the American experience has been. The views have,
ocecasionally, altered the ocoverall character of the bAmericen.  The

oldesﬁ commentary was made by Alexis de Tocqueville inanBE. He -

Zwas among the first to ask: "What is the American?" Even in 1782,

he perceived the American as being different from other nationali-
ties.  The most recent quotation is from former BPlack Panther leader,
Fldridge Cleaver, who has Jjust returned to the United States after

years of self-imposed political.exile.

The top portion of the guotation dards contains information simi-
lar td that given on the statistics cards. The:upper—lefthand corner
has & ﬁgoan numeral which refers to the numerical categorization of
fhe soﬁrcés in the Biblibgfaphy cards. This is foilowed by the nane
of thexpersbn making the observation. Following the name, in paren-
theses, is that person's hationality and.expertisé or field. Next;
is the subject of thé card, given in all capital letters. Cross re-

ferences are given vhere possible on subject cards. In the upper-

- righthand corner is the date of the quotation. Again, this may dif-

fef from the publicatlion date of the source. Most usually the sour-
ceg are derived from written works, but a few are from interviews or

recordings. A typical quotaticn card would look like this:

IT Margaret Mead (American anthropologist) MONEY 1956 \

These large cards are to be used as repfesentatidns_of the vari-
ety of viewpoints written or'expressédrabout the American character

fhroughout the years. They may be the view of an opinion-maker who

is well-noted and well-read. Additional quotation cards could and

should be added whenever zn interesting observation is found. For-

eign authors have been used, but only if there are coples of their

works available iﬁ Fnglish. This need not be the case.

BIBLIOGRAPEY CARDS

_ Biblibgraphy cards are found at the beginning of both the statis-
tical index card packet and the packet with the guotation cards. The

- numerical references, found in Roman. numerszls before the entry, are




censﬁant-inlboth'packets; That is, if a.reference is used in both.
‘packets, the numeral will be the same. The numeral only refers to the
'sequéﬁce in which the sources were colie¢ted; The works are_not in
alphabetlcal order.‘ This was done in the hope that new sources would
be. added without the need to re-categorize all the references. The
Bibliography cards contain the title of the reference, its author, the
author's natlonallty and fleld the publisher, the place of publlcatlon,
and the date of publication. A reference in the Blbllography could be

as this:

YLIII The American Scene: A Reader, H. L. Mencken (American
socizl critic), Buntington Cairns, ed., Alfred A.
Knopf, Ine., New York, 1965.

"THE TYPICAL AMERICAN"

The third part of this progect is a type-written paper glVlng the
' numerical distributicn of the responses to a questionnaire called "The
'Typlcal American™. The questlonnalre itself may be..found in the appenw
dix of thé paper. The qnestlonnalre_was glven in the Spring and Suwnmer
of 1975 at thé School for International Training of the Eiﬁeriment in
International Liviﬁg in Brattleboro, Vermont. One hundred and six
people‘wefe given interviews using the questiénnaire. Precisely half
of those interviewed were Americans and the other half were a mixture
of forelgn nationalities representative of the student Dopula*lon av .
the_School. All were attending or worklng at the Schoocl. Most of

the Americans were in the Master of Arts in Teaching program. ‘Most

of the foreign interviewees were in éither the internatidnal Students

of English program or in the International Secretaries Course.

Ajl the Americans had been abroad, most of them for a jyear or
more. Reflecting the male-female ﬁroportions in the Master of Arts
in Teaching program, there were thirty-eight females and fifteen males
interviewed. The Americans were all between. twenty-four and fifty-
five years old.

Of:the'fbreigners interviewed, some had just arrived in the
United States for thier courses. They gave, then,‘primariiy the views
formulated while in their home countries. Others had beem in the
_ United States before or had been here for somé time before they were

interviewed. Many had had "homestays" arranged through the Experiment
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in Internaticonal Living.. That is, they had lived with an American
family somevhere within the United States. They were then responding
to the questionnaire after personal éxperience in the American cultﬁre.
The foreign-interviewees were generally younger than the Americans.

Most were in their early twenties, although the ages ranged from six-
teen to forty-two years. There were thirty males and twenty-three fe-
males interviewed. Five of those interviewed were in the Master of
Arts in Teaching program. The nationalities and sex of the interviewees

vere as follows:

Males - ' Females

Japan | 7 -k
Venezuela 8 2
Switzerland | 2 '5
Brazil 3 1
Mexico 1 ' 1
Iran 3  Afghanistan 1
Saudi Arabia 2  Peru | 2
Spain 1 Ttaly 2
Indonesia 1 Argentina 1
Oman 1 ~France 1
Libys 1 Guatemalsa 1

Nérway' 1

Germany 1

Those interviewed clearly do not reflect_the_generai ponulation
of anywhere other than the School for International Training. The
sampling is only representatiwve of the situation there. The sampling
was limited@ to those at the School at the time of the interviews and

is not intended to represent more than thatb.

There were fariants and problems which occurred during the cource
of the sampling. These should be noted. . Vocabulary limitation of
some of the forelgn interviewees presented some difficulty. Their pre—
cise respohses may have been diluted by the lack of a word to express
their_feeiings. Scome of the interviews were conducted in both Englishj
and Spanish.. Still, languesge was a detractor from the éccuracy cf the

interviews.




Rapport between iﬁe.interviewer and the interviewee was also a
varient. Some respendents were hesitant to express their "true"
views. Some gave rather hafty or light answers. Some thought of the
1nterv1ew gs a Jjoke and enswered accordlngly. Some gave great deli-

beration to their responses, even trying to visualize a person whom

'they described with.care- One American and one Ttelian said they

could not answer the questionnaire as "There is no typical American”.
The American went on to add, ironically, that she could easlly de-
seribe a "typicel New Fnglander" or a "typical Californian". Some
interviewees went into.long'ﬁonologues, happy that someone had asked
them., ' .

Scome interviewees required very speeific instrictions as to what.
they were expected to do. Others did not wait for instructions. Most

of the interviews were given without allowing the interviewee to see

the questionneire. Spcifically, it was importanf to use a neutral'term

vhen asking about "the typical American" until the respondent was asked
whether this "entity" was male or female. Then "he" or "she" could be
used. Two classes of English students were given the questionnaire as
a group. Some interviewees asked to take the questionnaire with them
in order to answer SIDE IT with greater care, and perhaps a Spanlsh—

Engllsh or Arablc-Engllsh dlctlonary

"In short, this was not a survey taken by a professional poli-~
ta;ing organization. It was done carefully with deliberation given to
the language of the guestions, thelr order, what questions were to be l
ineluded, the manner of presenting the inéerview,'and how the resulis
should be calculated. As flaws appeared during the course of an inter-

view, they were considered in giving the next interview.

The numerical distribution of the responses is given on pages

1 - 51. The questions are given in all—capital_lettefs.- The answers

~are given belcw and Lo the left of the page. Thej are usually given

in a column. If there was more than one person giving the same answer,
the number of like-answers is shown to the right of the answer itself.
These are separsted by a hyphen. Where useful, the median of the re- .

sponses is given.

In the appendix, there are com@osite views of the M"typical Amer—
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ican"~as.they were perceived by the foreign interviewees, the Amer-
ican interviewees, and the statistical information. Medians, averages,
majorities; end largest clustering of aﬁswers were used.

There ﬁere many interesting situstions duriné fhe.courserof the
interviews. An Afghan was quite puzzled by the idea of a society com-
posed of immigrant netionalities. "COUNTRY OF ORIGIN", if asked in
Afghanlstan, Would always be answered with "Afghanistan'. Afghans were
always Afghans. Most Japanese responded "Roman Catholic" when asked

"RELIGION". Most Arabs answered "Jewish" to the same gquestion.

A Spanlara s observation was supported by many Latinos and Japa-
nese. It was that within their cultures, the overwhelming majority of
people hed dark brown hair and dark brown eyes. Within their langua—
ges, there were words t6 indicate the varlatlon between black and dark

brown HOWever the llght brown. hair or green eyes of Americans had

to cla551fled as blonde halr and blue eyes by them. Hence, the re-

sponses to "HAIR COLCR" and "EYE COLOR".

The most humorous_response came at the end of an interview in
which a conservatively dressed Awerican male had been described. This
image was kept in replying to all the questions. Finally, the last
gquestion was asked IS ANYTHING BEING‘CARRIED?" Without hésitation,
the interviewee went om to add to their fhirty—ish, upper-middle

ciass, lawyer that he was carrying "the- garbage".
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TNTRODUCTION
PART II

USE OF THF MATERIALS

~The resource materials in this project may be used as part of

a course on the American Civilization and Culture or wherever. Ameri-

" can culture would be of intefest. Théy may be ﬁéed,collectively or

‘independently. The materials can be used for either American or for

foreign students., However, the quotaticns generally would be of more

interest to students with advanced command of English.

The gquotation cards could be distributed within a class as toples
for discussion. The class could discuss views bogether or be divided

into groups, each with their own cards. The cards could also be used

.as debate points. The teams could he lef% to determine what posi-

tion their card takes. The conflicting or differing opinions about

America and Américans could be dealt with using the cards as cata-

- lysts to promote a discussion of the students' personal views. The

questionnaire responses, particularly SIDE II, could be used to show
how."everyday" School for International Training people . felt in 1975,
The combination of quotations and statisties could be used to com~
pafefviewpoints and "reality". |

Complating SIDE II of the questionnaire required the explanation

of terms which were on it. Students also needed to explain theéir opin-

ioms if they did net know'the‘correct vocabulary. They had to describe |

8 trait for which they had no word in English in their vocébulary. The

guotation cardswand guestionnaire could, then, be used for vocabulary
tuilding. )

Using charts, pictures, graphs, and drawings to visually demon;
strate the information is wvery useful; Simply reading thewinformation
would be rather boring. One way to rresent the information is to take
& long sheet of butcher paper. Cut this into about six foot long pieces.
Upcn these,-tface the outline of male and female figures. Use as many
of these as are necessary to portray to‘éomposite views of which ever
"typical American" portraits wanted. There could be four Pigures to
represent the foreign and American views of the "typical American”

male and femsle. Two more could be used to represent the statistical




data's "typical American" male and female. The figures should be
hung as if they were standing. Then as the information sbout the
charaéteristics of the representative views are read, add illustra-
tions to the figure which will signify_th;s information., ' For exam-
ple, a hoerizontal line over the head of a figure could have the.
height added to it.. A yellow line on the ring finger of the left
‘haﬁd could indicate the figure was married. Blue éyes,-brown,hair,
two stick figure children, two cars, $16,000 in salary, et cetera
could ail be added. Fach pictorial addition should be made after
the fact is-read aloud. Doing it simultaneously detracts one from
the other and forces the students to divide their attention. The
statistical cards'® information and that compiled from SIDE I of the
questionnaire would-be most constrﬁctivély presented in this manner.
. More than one person presenting the information wouid be best. One
reading and the dthers edding the {ﬁformation to the figures. would
be ideal. B | | | | -

- Prior to the presentétion of the material, the class'éould be
given the gquestiornnaire. Thelir views could be épmpiled and uséd-in'
the presentation. This would involve a good deal of compilation
time, however. Still, if time permitted,_giving_thg class' own
"typical American" would keep the students more invoived in the en-
tire preject. If time @id not pefmit, the informationlélready tabu-

lated could be used as well.

- Discussion of the information, after the presentation of the
figures, would then be in order. How do the figures vary? In what
characteristics are they similar? Ts there a difference between the

' AmericanS%.vieW of the'"typical'Aﬁerican"_and the foreigners' view?
How do they:compare with the statistical &iew? How do they compare

with your view? Is there & "typical American™ that you know?

SIDE II

SIDE II of the questionnaire is presented in such a way that
it, or parts of it, mey be read aloud in a syncopation of point and.

counter-point, complimentary and derogatory characteristics, generali-

‘ties end specifics. There may be a series of.positive'items fol-

lowed by a series in direct contradiction to the former. There may
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| be a crescendo of ideas building to en ilronic negation of them.
‘This part is bést presented if several people recite eéch charac—
teristic, dramatically bouncing contrests and agreement back and
forth among tlemselves. - An example of this "routine" is given in

thé apprendix.

No. one answered SIDE II with reponses which were all in har-

RS LS P R A5 N AR YA

mony. Usually the views were Quite a melange of diversity and con-

flict. The character of any pecple is complex. e multi-dimension-

8l nature of s national character should be emphasized. The ten-

dency to stercotype is here most assanlted.

Discussion tqpics mzy be based on the responses to SIDE II of
. the questionnaire. For example: What is materialism? Are Americens
uniguely or overwhelmingly materialistic? What do the statistics
say about. consumpticn in America? What -are the necessary things for
a "géod'life"?- fﬁe quotation cards could also be Eroughﬁ into this
discussion. "What does John Steinbeck or Betty Yorburg say about
American materialism?“ Finallj, the ﬁost important question, "What
do you think?" '
-THE PROJECT
The philsophical premise of;thisvproject was that there is in
reality no typical American, as there is no typical Japanése,.no typi-
cal Swede, or a typical Ethiopian. However, there is a clear ten-

™ _déncy to stereotype. There are commonly held percepticn of what the

"typical American" is. For the most part, the responses of both the
Americans and the foreigners were remarkably similar. Morever, only
in categories such as '"HAIR COLOR", "EYE COLOR“, "EDUdATION", ahd-
A"HUMBER OF CARS" did their views differ from the statisties. There

s guite obviously an international nature to the information ab-.
- sorbed by the people at the School for International Training, 3Is
i ' this thén true of the world at large? This project cannot enswer

. that.

The Americans were much more critical in their view of the
"typical American" than either the foreigners or the statistics.

Does that then mean that a characteristic of the American is self-

criticism, doubt, frankness, or a negetive self-image?



xid

Despite the regional, ethnic, relgious, and political diversity
in America, there is still & common entity which is "American". Al-
though, in fact; there may not be a typicél American, there is clearly
a typically American experienée and rhenomenon. . Even before_the war
.for independence from Great Britain, there were observers noting the
uniqueness of "the American®. A typical Americen is perceived both

in America and abroad. This perception is quite similar,

This project,.thén, is to awaken in the future.teacher of for-
elgn students the "cultural background snd baggage" which they will
be expected to have. They will be viewed as representatives of the
American state and culture. The preject will also prepzsre the for—
eign student to'fact that just as they have stereotypes of the "typi-
cal American", they may encounter similar stereotyping of sbmeone '
from their country. Hopefully, both groups will‘desire to not stereo-

Finelly, a conclusion has been made by the author. There is no
typieal Ameriéan. There is a combination of charactéristics which
are accepted internationally as being_reﬁresentative of the American
‘people. This "entity" is what the teacher of English as a Foreign
Language.will:enCOuntér_When entering a classroom. One will be ex-
pected to "act American” and "be American". This expectation will
'cbmé before any teaching is done. It must be met before any tea-

ching can be done.




- MUMERICAL DISTRIRUTION NF RESPONSES TO THE QUESTINNNATIRE NN
- | NTHE TYPICAL AMERTCAMM

Ansuers given by the intervieweses ars shown numerically hy the resnonse

itselF and. by the number of peanle whn pave that resnonse, The pumber of
interviewses nivinn individusl responses is shoun to the ripht of the resomnser
and separated from it by a hyphen " - %, Fach nerson chose their ansuers
freely in a persmnal interviau, Som2, houweyer, chnse not to ansuer while

) others answered several. tim=s., The total number of responses therefore

differs from guestinn tn quéstinn. Tnotal resmonses as well as medians are

usually oiven,

RESEONSES OF FOREIGN INTERVIFWEES

EYE COLOR: Rlue -

HAIR COLPRs  Blonde - 15 34
Rroun - & Gresn - 12
Lioht Brown - 5- Arowun - 3
Black = - 3 Alack = 2
rev - 2 —_—
—— . Bl Trtal
33  Total o
AGE: m - 1.
19 = 1
22 - 1
23 - 2
24 - 3 -
25 = 11 SEX:  Mals - 43
26 = 2 - Famales - 9
27 - 1 Eitherr = 1
.28 = 1 -
29 - 1 53 Total
0 - 3
35 - 5
ad - 1
41 - 1
5
45 - 2
a7 - 1
52 - ?
48

Trtal | Modisp 2npe bls!




HEALTH:

Excellent
Very Good
Good
Fair

" Poor

GLASSES :

WEIGHT:

Yes
No
Reading

14
34

[ |
pad

52 Total

53 Total

MEN

Kgs,

52

- 57
59

.78

60

65

67
70
72
75
77

79
80
85
86
87
90
91

Lbs,

115 -
125 -
130 . -
132 -
1h3 - -
147 -
154 - 1
158 -
165 -
167 -
171 -
173.8 -
176 -
187 -
189 -
191.5 -
198 -
200 -

MEEREHONRPWWNDOWNWN

417 Total

1 kg. = _2..2 lbs, .

7okg/15h1bs.

Median wight:

AR
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WEIGHT: WOMEN

Kgs._. lbs,

50 110 - 3

57 125 - 2

68 149 - 1

70 154 - 4

7y 170 - 1

 Median: 68/149 11 Total -

HEIGHT: MEN

Cﬁs. Ins, 1 in, = 2.5 cm,

165 66 - 1

167.5 67 - 1

170 68 - 5

175 70 - 6

180 72 - 19

184 73.6 - 2

185 74 - 3

190 76 - 2

200 80 - 1

K0 Total
‘Median he;ght{ 180cm, /6ft,

. MOMEN

165 66 - 2

166 66,4 -~ 2

170 68 - 2

180 72 - 3 o

Median: 168/ 67,2 10 Total
MARITAL STATUS: Mérried - 28
Single - 22
- 1.

Divorced

51 Total
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i
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GENERATIONS IN THE UNITED STATES:

| 1 - 1
: 2 - 6
3 - 17
3/4 - 3
Yy - 11
5 - 6
6 - b
7 - _1

Lo Total Median: 3/4

AREAS OF FAMILY ORIGIN:

Lo Total

Europe ' - 8
Northern Europe = L
Western Europe - 3
o Eastern Europe - 1
Middle Europe - 1
U.S.A. - 2
19 Total
COUNTRIES OF FAMILY ORIGIN:
Great Britain - 2
England - 19
Ireland - 2
Scotland - L
Germany - 14
France - 3
ITtaly - 3
Holland - 2
Spain - 1l
Portugal - 1
Hungary - 1
52  Total
g EDUCATIONAL LEVEL COMPLETED:
i Elementary school . - 1
i High school’ - 7
i High school + - 3
| 2-year college - 4
b h_vear college - 30
i Post-graduate study = L
i




‘IS THE TYPICAL AMERICAN EMPLOYED:

Yes - by
No L - 8

53  Total

OCCUPATION / JOB:

Professional - 9
Office - 7
_ Factory - 7
Teacher - 5
Student - 5
Business - 5
Farmer , - 3
Insurance - 2
Housewife - 2
Sales - - 1
Management - 1
Engineer - 1
Newspaper - 1
Secretary - 1 .
Doctor - 1
Actor ‘ - 1
CIA - 1
53 Total

‘DOES THE TYPICAL AMERICAN TRAVEL:

Yes = L
No . - 3

50 Total

WHERE DOES THE TYPICAL AMERICAN TRAVEL:

Europe - 24
The U,S.A, - 24
Latin America - 9
World . - L
Asia - 2
Africa - 2
Canada - 1
Japan ' - 1

(Some answered more than once) 67 Total




WHAT DOES THE TYPICAL AMERICAN
DO FOR RECREATION:

Sports ' : . =-- 13

. Golf - 10 ’
Tennis - 10 ' :
Television - 9
Spectator sports " - 7
-Reading ' _ - 7
Dancing ) - 5 -
Swinming _ - 5
Softball ‘ - 5
Football - 5
-Drinking ' - 5
" Entertaining friends - 5
Picnicking - L
Travelling - - '3
Gardening - 3
Fishing - 3
Movies - 3
Being with family - '3
Basketball - 2
Bicycling - 2
Smoklng ' - 2
One each answered thosé below: :
Volleyball Helping wife
Being with children Singing
Skiing Snowmobiling
Camping : ~ Visiting parents +
walking , Stamp collecting
Bowling ) _ Eating out
Going to the beach Smoking marijuana
" " * auto races Jogging _
Speaking foreign languages Playing guitar 21
Horseback riding ' Joining clubs
(Most gave several responses) 131 Total

WHAT IS THE TYPICAL AMERICAN®S RELIGION:

Protestant - 23

Roman Catholic - 10

: _ None - 7
| : : Jew - 3
| ) Christian - 3
Non-practising Protestant - 1l

Non-practising Roman Catholic - 1

' i Presbyterian - 1

ko Total




WHO IS THE MOST INFLUENTIAL IN THE FAMILY:

In howe/family matters: Male = = 17 g i
: ‘Female - 21 . i
Both - 5 3
Child - 1 5
44 Total
In monetary decisions: Male - 1h4
Female - 18
Both - 11
43 Total

WHO IS MOST INFLUENTIAL IN SOCIETY:

In business: Male - s
Female - 0
Both - 3
48 Total
In industry: Male - Lo
.Female - 3
Both - L
L7 Total
In politics: Male - b1
Female - 10
Both - 1
- 42 Total

DOES THE TYPICAL AMERICAN HAVE A PET:

Yes - 39

No - 4
41 Total
IF YES, ﬁHAT: Dog - 35
Cat - 20

Other - §

(Some answered both) 60 - Total




oo
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WHERE DOES THE TYPICAL AMERICAN LIVE:

City - 12 _ _
Suburb - 35 o
Farm - -5
Other - 2
51 Total
Home - ko | Owned 37
Apartment - 8 Rented 11
i 48 Total ‘Mortgaged - 2

Total 50

HOW LONG HAVE THEY LIVED THERE:

less than 1 year - 3

1l vear - 2

2 vears - 10

3 " - b

4 oom - 6

5 - 6

6 " - 1

7 " - 2

& " - 2

s " - Y

10 " - 5

-more than 10 " - 2

more than 15 " - 10
Median: 5 vears 53 Total

WHAT COLOR IS THE OUTSIDE OF THE HOME:

White - 38
Brown -
Yellow
Red -
Blue -
Brick -
Green -
Grey -~

|Hruhawrun:m

54 Total




HOW MANY ROOMS 1IN

more than 10

Median: 6 rooms

52  Total

HOW MANY PEOPLE ARE IN THE FAMILY:

3 people - 1

L oom - 7

5 o - 11

6 C hid - 16

7 " - 7

more than 8 " - -1
Median family: 6 43 Total

DOES THE TYPICAL AMERICAN HAVE A CAR:

Yes -
No -

48
2

50 Total

HOW MANY CARS:

1l car
2 cars

3 .ll

- 11

28
6

45 Total
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WHAT KIND/SIZE/TYPE OF CAR:

Big - 26

Small - 7

Sports - 6

Medium - 2

Truck D - 2

one each ‘

‘van Sedan "American long"
Huge - American "Bigger"
Jeep : ‘ _ Not too expensive
Camper One for going shopping

Chevrolet - . 5

Volkswagon = 3

_ one each

Mazda Chrysler Lincoln Continental
LTD Corvette Camaro
Ford Mustang Cadillac

67 Total (many answered twice)

DOES THE TYPICAL AMERICAN GENERALLY EAT:

At home - 33
In a restaurant - 11
L hh Total
Salad - 21 Meat - 7
Sandwich - 5 Beef - 3
Eggs - 5 Hamburger - 16
Omlette - 1 Steak - 7
Soup - 4 Roast beef - 1
Cottage cheese - 1 Corned beef - 1l
Jello - 1 Turkey - 3
P Chicken - 2
Bread - 7 "Pork chops - 2
Bagels - 1
Butter - 1 Ham = 2
—_— Hot dogs - 2
Vegetables - 14 Fish - 1
Corn ‘ T 2 Potatoes - 8
Peas - 1l
French fried - 8
Squash - 1 :
Mashed - 4
Asparagus - 1 Balked - 3
Spinach - 1 € )
' (continued)




Pie
Apple
Ala mode
Fruit
Cake
Tce cream
Cookies
Cherry tart

(As respondents

A TYPICAL MEAL

(continued)

|
MO AR ST N\ 0

Milk

Coffee

Beer

Wine

Tea’

Juice
- Orange julce
' Water

gave many items, a total

1
' s
N IR RS

is unneeded)

" ".DOES THE TYPICAL AMERICAN TAKE A
FOREIGN GUEST TO FEAT:

Salad
Bread

Soup

Vegetables
String beans
Spinach
Corn
Carrots
Squash
Cauliflower
Pickles

¥ine
Coffee
Milk

Coca Cola
Beer

Tea

Water
Cocktails
Whiskey
Juice
Orange juice

(As respondents

At home

In a restaurant -

]
"

L 1
|l = )
it bt bt b AT e Q MDD END DO

Meat
Beef
Steak
Hamburger
Roast bee
: Corned be
Chicken
Turkey
Ham
Seafood
Sandwich

Potatoes
French fri
Mashed
‘Baked

Gravy

Dessert
Ple
Apple
Ala mode
Fruit
Watermel
Cake

f -
ef -

ed -

-
on -
L 4

'
-
AHJWWHND NN FO

11

bt b= B B N0 O\ ONT

gave many items, a total is unneeded)
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_WHAT IS THE TYPICAL AMERICAN'S
ECONOMIC STATUS:

Lower - 0

. Lower Middle - 2
Middle - 37

Upper Middle - 7

' Upper - 6

52  Total

HOW IS THE TYPICAL AMERICAN

DRESSED:
'MEN
EVERYDAY
Suit 13 Slacks . - 1
Dark : 3 Colored. - 2
" Double«knit 1l Checkered 1
Light 1 Brown 3
Grey 1 Olive 1l
~_White 1 Grey 1
Shirt 17 ﬁii:e ‘i
Longsleeve y '
Shortsleeve 3 Sport coat 6
Colored 2 Plaid L
Striped 1 Blue 1
Checkered 1 Red 1l
Plaid 1l Grey 1
White > 'Leather shoes 3
Blue L
Flat: 1
Yellow 3 ‘
Sporty 1l
Grey 1
Dark 1
Red 1 Brown 1
Pink 1 Black 1.
‘Tie 10 White 1
Striped 2
Red 2 Hat. 3
Blue 2 Belt 2
¥hite 1 , L.
Maroon 1 Wristwatch 5
Carrying:
Newspaper - r Books - 3 Car keys - 1

Suitcase - 1l Pipe - 3 Cigar - 1
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- HOW IS THE TYPICAL AMERICAN

~ DRESSED:
(continued)
MEN
CASUAL
Blue jeans - 22 Tennis shoes - 9 .
Shorts : - 3 Boots =5
Bellbottoms - 2 Hiking - 2
White - 1 Brown. - .1
Blue - 1 Barefeet - 1
T-shirt . - 7 Moustache - 3
Tank top - 2 Beard - 3
Turtleneck - - 2 Long hair - 1
‘Sweater - 6
¥Windbreaker - -2
Blue jean jacket - 1l
WOMEN
Blue jeans - L " Blouse - L
Dress - 2 Brown - 1
Cotton - 1 Yellow - - 1l
Yellow - 1 T=shirt A, - i
" Green - 1 Sweater - 1.
- Violet - 1 Shoes , - 1
Pink - 1
R Heels D - 1
Red - 1
Brown - 1 Low = 1
Pantsuit - 2 Stacked - 1
Pointed - 1
. Miscellaneous
Hand/shoulder bag - 5 No hose ' : - 1
Rings - 4 Red fingernails - 1
-~ Necklaces - 2 Long hair - 1
Pierced earrings - 1 Scarf on her head - 1

(As respondents gave many items, a total is not

“ shown)
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RESPCNSES TC THE QUESTICNVAIRE ON TES TYPICAL AMERICAN

SINT IT

| ~ FOREIGN
B | - . WOMEN %

AL N T N T T L R L e e

AMERICANS ARE:

big

fat

mobile
friendly 5
veory friendly
people 2.
freaks

casual
easy=going

very easy-going
nice '
kind

gentle

social

polite 3
impolite 2
bad listeners
outspoken
uncritical

educated 2
intelligent
Idealistic
naive

- 8imple

uneritical

view in terms of black & white
afraid of new ideas

afraid of Commnism

very independsnt

very quiet
don't make noise, excevt ladies

sincere
helpful

* if answered more than once,

a people who unconsciously despise

- and mistrust peoples of other places

‘interested in others once they de- .

cide whether they like them or not

a people with strong control over
their emotions
cold

a people who don't show their
friendship teo people of other
places; only to their owm people

a people who honestly express their
emotions :

insen51t1ve to forelgn cultures
conformists

- welleorganized

practical 3
materizlistie
pommerioal

-busy all the time

very liberal

irmature

sometimes childish

overly concerned with their own
identity

alwéys searching for the true mean-
ing of 1life and individual freedom

nuriber of reoonses shown
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AMERTCAN MEN ARE:

tall

handsome

not handsome -

long-haired

bearded and wearing long hair
athletie

outdoorsy

nature-loving

workers
hard-working
practical

" unsentimental

. people who study

- interested in politics
interested in religious matters
not talkative

very quist '

‘quiet (at home)

like life

beer-drinking

+-=+t+#+-=+-r+*+t+*+

AMERICAN WCMEN ARE:

-fat 2

blonde

wear long hair 2

don't care what they wear
poorly dressed

plain

normal leokihg

casnal
outdoorsy
nature-loving
very natural

very individualistic

fres

freer

independent 2

very inderendent ( and want
everyone to know it, too)
very outspoken

liberated 2

for women's. liberation
going from man to man

- unconcerned about anything

shy 2 - ) 2

_ naive

 Intelligent

hard-studying

15

very nice
respactiul of others
good friends. :

timid
friendly
very kind 2

have opportunities; different
education, good jobs

s B (RATEE R BT e e AL
R Fic = T L e e

easy-going
take the esasy way
selfw-centered, but weak

helpful in the housework
boring _
funny

humorous

like parties very much

I NS EEE L R N

educated

creative

workers

hard-working

interested in religious matters

practical
in need of material things

very noisy

reserved

very oven

nice

very kind

friendly, but jealous
Jealous

unconfident

ity

SRR
RS

more personable than men

like American msn

following the way of the man
consciously looking for the ¥ideal"
man, despite professed liberation



AMERICAN CHYLDREN ARE3

open

. free )
very free 2
uninhibited

eandid
talkative
beautifully voiced
. very noisy

coke~drinking -
spending too much time with t.v.
in love with t.v. commericals
unhelpful with housework

not studious

interesting
smart
intelligent
mature
very sSecurse

16

independent
impulsive
undisciplined
spoiled 3
spoiled rotten

" brats

sporty
bicycle~riding
gang/group oriented
social with pesrs rather than
with their families

lovely

very pretty - 2
beautiful
children

+*+*+-+*+t+,t+*+*+*\+*+*+*+*+*+-=+*+'*+

AMERICANS THINK FAMILY LIFE IS¢

the best way of life

top pricrity in their 1ife
good

important

vory important -2

enjoyable

to work together

good for raising children

nc: too. important 2

not so important or strong

very fres and independent, bud
very good and nice

comfortable, but not often hapry

broken by divorces

" not cared about all that much

routine .

something that happens auto-
matically . _

separate leisure activities

boring

not very close

not for sharing

not to spend time together
talking

not lived together in family

" units

expendable after one can Wsiand
on thier own two feet®

children leaving home to live
independently
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AMERICANS THINK FOREIGNERS ARE:

stupid : 1ess_adventuresdme

ignorant o not interesting to meet
lower ' hardly listened to
beneath them ' : people who need help most of the
not so developed © time
inferior to them : '
a little bit backward weinrd
inferior in all respacts strange 2
- _ erazy
people who come from countries '
S that are very poor and don't liked
o have material things loved
& ' interesting &4
: tolerable once known ~ cultivated
#Tn not understandable : human beings
A always concerned with their
work

not to be competed with

i I T L R R I A I

AMERTCANS HIGHLY VALUE OR THINK THE MOST IMFORTANT THINGS ARSE:

" money 5 . Christian values: good things
prosperity honesty : ‘
material things trust
things that make life more human rights

~ comfortable equality
to live comfortably freedom
econvenient life styles , progress 2
to enjoy life 2 family life _
a gocd lifs the orizin of the family
a better life _ where the family comes from
| T pets
higher education : ‘ color teve
i politiecs 2 cars 2
; "iheir" demccracy
career mobility _
security ' ~ to travel as much as they can
Job holidays

religion. time

M RN T i S E L e
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| RESPONSESlTO THE QUESTICNNAIRE ON THE TYPICAL AMERICAN

FOREIGN )
MEN
AMERICANS ARES
friendly 7 _ - a very free veople
good as friends 2 unstructured
kind to foreigners talkative
friendly people with forelgners - loud=speakers.
very hospltable _ very quiet
" ®How are you“ - that's all A don't make noise except wives &
polite . ladies
8 little bit impollte ’ - 1
: . practical
very stud*ous industrious
interested in other people automatics
open-minded ) thrifty
close-ninded affluent
ignorant of what hapoens out- busy
side the U.S. in a hurry
ignorant of the outside world :
always thinking about their can be selfish
own country self more important than the
speakers only of English external world
: talk sbout their own beliefs &
independent relationships
individualistie ' very emotional
insistent on rights romantiec 2
“intellizent
have a capacity for under- easy tc deceive
‘ standing meny activities lilberal 3
have good study conditions and ~ sports-mindasd
understand difficult pro- have a strange sense of dress
blems, but not own Dro-
blems : established by many countries'
people
nice persons who like parties & stranger peoDle
meetings ‘ curious
‘have good sense of humor gay
very nice pectle .
of good character patient
o really chesorful in the country- insensible
53 side, but not in the big mobile

cities very different



AMERICAN MuN ARE:

‘working men
hard-working
work harder than men in
foreign countires
working eagerly for his -
family
always busy with his
Job
make 2 elear distinction
between work and
leisure
can't spend too much time
with his family -~ only
weekends

gentle

good

patient

affectionate B

eold because they don't like
very much to mzke love

not as kind as Japanese men

always think about another
woman

have a capacity for understand-
" ing many actions
closs.minded

not often good fathers

e e L R LR R IS

AMERICAN WOMEN ARE:

young -

thin

difficult to tell thalr ages
beautiful 2.

don't like make~up

many freckled
fat 5

very fat
big-thighed
intelligent 2
‘rational

logical

practical

automaties €sometimes)

- funny

19

tall &

very tall 2

like to play sports
strong 3

aggressive

serious 2

strict about everythlng
automatics

friendly
not friendly
good friends
polite 4.

3

quiet

timid

like talking

usually laugh

like to-have a goed time
2

free

positive

punctual

always in a2 harry

curious
same
rough

e L E L E T R )

badly dressed

sit ercss=legged

sit informally

drink more aleohol than men

usually wear zlasses, blue
jJeans, & sport shoes

most interested in the family
& the home
busy as housekeepers
always watching t.v. in their
house with friends & neigh-
bors

. lack cormitment to family in

general.




" AMERICAN WOMEY ARE:
(cont'd.)

easily divoreced '

would make good wives if they
trusted their hushands

sensitive to their boy frlends
and hushbands

like to have wnrk
after the job

always think about other women

gossiping

always affected by the mass
comrminication

charming

loving

lovers

too warm, especially when they
make love

romantic

sexy

frank

sometimes impolite

insecure '

dynamic !

very noisy about their life,
especially their style &
sccial ecommon sense

like to dance
curious

A R R LR

AMERTCAN CHILDREN ARE:

disrespectful of their elders
obey parents - when in sight
of them
willing/forced to help parents
trained 4o be indevendent
have no commitment to the family

have freedom to get anything
have lots of toys

watch t.v. ,

buy jeans

20

friendly 5
very friendly
very warm
not shy
outgoing

more outgoing

“aggressive

fast

' Very, very experienced

liberal &
more liberal

‘liberated

very free
very liberal (a good idea)

naive

nica 2 _

have 2 dsep knowledge of
others lives and customs

against the foreigner

independent 2
very indevendent 2

- more equal than men

can understand many difficult
problems

have more and better knowledge
of 1ife than glrls

patient

¥ 4 % % 4+ K LK Kok G E

_intelligent 2
" well-educated

concerned with educatlon
don't study so hard, except

in high school & colleze
not fond of studying

sometimes quiet

noisy 3
very noisy 2
active 2 e

very active




" AMERTCAN CHILDREN ARZ:
(.cont'd)

very pretiy
“tall

very fond of sports
enjoy music very much

nice

normal
cheerful 2
friendly

friendly
curiocus
lively
foolish
funny

R SR I S R A LR

AMERTCANS THINK FAMILY LIFE IS:

the most important thing
very important 2

very important to society 2
necessary 3

not good

not valuable

not important for them

not important 3

close

enjoyable with a family and
not alone

fraternity

independent

everyong thinks his own way

unimportant to be together

many Americans live 2locne,
not with a family

simple
very busy, bit it isn't really
- -not regular |

only for you to take your back=-
ground from

21

nice guys

wise guys

wise asses
obstinates

not "simpatico”
spoiled 5

"T don't like thenm"

very independent

have a different 1ife and some=
times chose the wrong for
themselves

affectionate

very active

terrible

IR I R A A A

cutdoor life
the simple life-
television

best at an early age

everyone has to helpin the
development of the family

functional for having children
and then making them ine
dependent as soon as pOS-
sible

short, because they think that
every menber in the family
is leaving soon

left pretty soon (18 years old)

loving

relaxing

to £111 in your free time
about ths reasonable life

very good
to prepare for the luxury lifs.

must be saved, but often their
marriages end in divorce
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" AMERTCANS TYINK FORETIGNERS ARE:

very interesting

good people

a good oppoortunity to know about
things that they don't know

people with other customs

friends

friendly

very nice

partners to help with problems

rich (here)

poor (in own country)

from a different world than theirs
curious

curiousity creating

not understandable _

expected to speak Engllsh and
not their own language

very sensitive economically

Americans force themselves to
like foreigners '

not as good as them, but they
always try to help them
when they need aid

different

poor people

low level people

lower class

very poor, stupid & mildish

. very bad people

a strange animal (that's what
young people think)

less cultured than them

uneducated

stupid

don't know anything about
modern life

welrd people

not as good as Americans

in need of "saving"” - misson-
ary attitude (young people
now understand bett tor)

part of the US society, but
they don't have contact
with them

pgoplie from ovther countries
who don't have conditions
for thinking on many problems

‘the only reason that they have for think (sie} is because of their
power and beczuse.the U.S. has its number one place

R A T L R LR N R TS I A I

AMFRICANS HIGULY VALUE OR THINK TFE MOST IMPORTANT THINGS ARE!

money 14

money, that's for surs
material things

to make money
spending money

work 2
~Jobs 2
jobs (for men)

intelligence
studies
educational degree

inventions _ B
scientific technelegy

famly 3

don't think a lot of the
family

the home they live in

house

garden

cars

cats and dogs
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' %MERICANS HIGHLY VALUE OR THINK THE MOST IMPORTANT THINGS ARE:
cont'd.)

freedonm ' : . oil

liberty of expression the stagnant economy
"personal independencs _ ' give-away shows
selfegufficiency ' :

abiiity , | religion
aexperience ) : what class they belong to

, : . C their own benefit.
power 2 ‘ ) drugs
1ife o : ' : ,
msic t- give special value to things

privacy - - that foreigners don't
. depends on the person _
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RESPONSES OF AMERICAN INTERVIEWEES

HAIR COLOR: - Brown - 28 ' EYE COLOR:  Brawn = 23
Light Brown - 11 Blue -

Blonce - 5 . Hazel =

Grey - - 2 Lioht Broun -

Sandy - 1. Green =

No Answuer =~ = 2 Na Amsuer -

49  Total ' . ' 20 Total

e o g ey
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-
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AGE: 16 -
22 -

24 -

28 -

29 =

30 -

32 =

35 -

36 -

3'? -

38 -

40 -

42 -

a5 -

47 -

No Answer -

SEX: Male - . 30
Either - 11

Fomale . - &

Ne Ansuer - 1

48  Total

1ruru|~to-qrwrui~(m.bﬁnierﬂ.b|~|ﬁ

47 Total Median ane: 34
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Lt A IAL FTAORARE
R Rt T

(o]

HEHEBARDMNMN

HEALTH: Sond -
txeellant -
Yary Good -
Fair -
Poor -
No Answer =

50  Total
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GLASSES: Ne - 22
Yes - =20
Reading - 6 5
Contacts - 4 - . ¢
No Answer - 1 _ .

53 Total

:
1.‘.
i

WETGHT: FEN
Kas. lbs, - 1 ko. = 2.2 lbs,

63.6 140 =

68.1 150 -

e ' T0.4 155 =

A : 12,7 160 -~
Mot : 75.0 166 -
773 170 -~

79.5 175 -

81.8 180 =~

84,0 i85 -

N : 86.3 156 =~
L . ) No Ansuer -
e Overweioht -

NHMHMHS-I-QUNN RN

44 Total

Median Weight: 167 1bs./77 kes.,

! o | Kas. Lbs.

55,9 123 -
57.0 125 -
59,0 130 -
£l.3 135 -
63.6 140 -
£5.9 145 -
T2.7 160 -
75.0 165 -

No Apswer -

! = R UL

1—
0

Total
Median Weicht: 130 1hs./59 kos. %{
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HEIGHT : | - :

Cm.. In, ' I in, = 2.5 om.

165 66 -
170 . 68 -
171,25 685 @ -
172,.5 69 -
175 70 -
176,25 (o S
177.5 71 -
180 T2 -
184 + 73% + -
No Ansuer -

R A T

b —
N N N - S

|

=3
N

Total ' &

Median heioht: 71 in./177.5 cm.

- WOMEN

Cm. In.

162,5 65 -
165 66 - -
167.5 _ 67 -
170 £8 -
172.5 69 -
172,75 £9% -
175 70 -
No Ansuwer -

S SN SIS I e,

|

NG
o

Total

Median heinht: £ in./ 145 cm,

MARITAL STATUS: Married - 43
- 5innle L= 2

Divorced - z

. Shaky - 1

Secoend Marriage - i

- | | 49 Total
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GENERATICNS IN THE UNITED STATES:

2 - 2

2/3 - 2

3 - 15

36 - 8

4 - 15

4fs - 2

5 - 2

5-7 - 1
1

8 -

48  Total Median: 3/4

AREAS OF FAMILY ORIGIN:

Eurone - 16

Western Eurone - 5

Northern Europe - 5

#Middle Europe - 2
; fastern Lurone - 2 .
g o Scandanavia - 1 5
? B A1l Over - 1 i
; No Ansuer - 2 z
} 34 Total 3

COUNTRIES QF FAMILY ORIGIN:

Great Britain = 4

£noland : - 14

Ireland - 5

Scotland - 1

Germany - 16

rrance , - 2

Ttaly - 1

Hunoary - 1

Poland - 1

Hoiland - L

46 Total
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EDUCATIONAL LEVEL CCMPLETED:

Elementary school - a -

High school - g
Technical schonl - 7
.1 year college - 1

2-year colleas - 7

3 years colleqe - 1

4-yosar college - 23

N.B;A. .- l

49~ Total

IS THE TYPICAL AMERICAN EMPLOYED:

i
§ Yes - 49
o No - 1
? No Answer - 2
52 Total
OCCUPATION / J0OB:
Men lWJom=n
Office - 19 5
Factory - 7 3
Sales : - o] 2
Professional - 4 -
i . Management - 3 -
T Insurance
salesman - 2 -
Construction
workar - - 2 -
Real estats
sales - - 1
Sscretary - - 1
Teacher : - - 1
Hous=awife - - 1
Manu=l lzhorsr - 1 -
Anrn- .
businessman - 1 -
_ Enninear - 1 -
: Adysrhizing - 1 -
A Mo Anever - 3

&7 3 Totz=ls

=
n




29

DOES THE TYPICAL AMERICAM TRAVEL:

Yes - 49
Mo - 3
Mo Ansyar - 1

WHERE DOES THE TYPICAL AMERICAN TRAVEL:

The U,5.A, - 2
Within Oun State -
West Coast -
Parks -

Citiss for Businsss =
Within 100 miles -
Within 200 milaes -

D PR NN NN,

0 _ Out West -
o ' . Eastern U,S, -
Trailer Parks -
A Rocky Mountains -
g Mizpara F=2lls -
: Hawaii -
Puzrto Rign -
) o Eurars= -
E . ' Western Furone -
; Resnrts of Eurone =

Canada - 3

Latin Bmerica - 2

Mexico - 2

Carihbszn - 2

Bahamas - 1

Barmuda o - 1

Worid ‘ - 1

ALl {lver - 1l

Mo Ansusr - 5

71 Total

(Sam= ansuered mare than onca)

i
i
1
|
|
1



WHAT DOES THE TYPICAL AMERICAN

D0 FOR RECREATION:

. Television

Colf

Bowl

Tennis
Spectator sporks
Drink

Football

Swim

Camp

Sports

Movies
Entertains/parties
Softhall

Ski

Basehall
Baskeatball

Read

Go to the beach
Football

Ca out to sat
Fiah

Hunt

Barhsgue
Knit/nesdlepnint

One '‘mach answerzd with the Tenonses below:

[ I |
= - R
ISSENS

1

Housewnrk
P.T.A.
Chursh
"o Good" activity
Shan

Conk

Fa with kid=

Coach little league
Garden
Cut rrass
Sex

S5laen

Hockay
Bicvele
Sail
Jag
Trav=l
Picnin
Darre
Smoke
Polities
Music
Theatar

(Most pave several responses)

23

137

Tafal

RINNIRA

AT N PN N VA A A A o RS IS 15 1430 e o1

RIS

e
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WHAT IS THE TYPICAL AMERICAN'S RELIGION: jﬁ
- _ Protestant - 35 ;
Non-practising Protestant - 5 .
: Christain - 3 §
Non-practising Methodist - 1 B
' - Presbyterian - 1 b
" Episcopal - 1 &
Non-oractising Roman Catholic = 1 %
' Aonostic - 1 &
Not much - 1 :
49 Total -~
WHO IS THE MOST INFLUENTIAL IN THE FAMILY: =

In home/family matters: = Female - 26

‘ Male - 18

Money-Maker - 1

No Answer = 1

46 - Total

In manetary decisions: Female - 283
Male - 5
Fither = 8 ‘ ‘
No Answer 1 p;
51 Total o

WHO IS MOST INFLUENTIAL IN SOCIETY:

Tn husiness: Male - 49
Female = 1
Both - 1

51 Total

in industry: Male - 47
Femele - 3
Both - 1

51  Tntal
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WHO IS THE PMOST INFLUENTIAL IN SGCIETY:

(continued)

In politics: Mals - 45
Female - 5
Both - 1

m
=
=
]
&
n
=
SO SRR L

DOES THE TYPICAL AMERICAN HAVE A PET:

Yes - 48
No - 0
No Ansuwer - 3

N

NGB

IF YES, WHAT: Dog -
‘Cat -
Dog or eat -~
Dog & cat . -
Bird -
Fish ' -
Hamster -

40 Total

 WHERE DOES THE TYPICAL AMERICAN LIVE:

1
[~

Suburh 7
City - 5
Farm - 1
Other 1

{Some resnondsd twice) 54 -Total




< :

WHERE DOES' THE TYPICAL AMERICAN LIVE:

{continusd)

Home - 4
Apartment -
Mo Answer . -
gther -

Ouned - - 27 - §
Ranted - 13 :
Mortoaged = ‘9
No Answer - 1

(SRR

FATIINFE AR S

50  Total 50  Total

HOW LONG HAVE THEY LIVED THERE:

less than 1 year
1 vear
1% years
- 2 years
1)

B LS

n

134~

]
l—J
oy

A ST TS,

- 10 no -
15 n -

" No Ansier =
Mot 2ll life -

R T

O~ U PG
-
!
HAENUDWRFODONIHE\ONMHPE

|

Median: 4% vears 56 Total

i WHAT IS THE COLOR OF THE OUTSIDE OF THE HOUSE: ﬁ

White - - 29 &
Brisck - 6 b
Yelloy - 5 &
Rad - 3 &
Tan - 2 =

. Pasteis - 2 ‘

19 Wnad - 2

Stome - Z2

: _ : _ Gresn - 1

15 Broun - 1

5 53 Tokgl
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HOW MANY ROOMS IN THE HOME:

(1 bedroom) 4 rooms = 2
5 n - 5

(2 badrooms) 6 % - 14 .
. '? 1" - 6
(3 bedrooms 1 hath) 8 - 8
(3 hedrnoms 1% hathY g - 7
53 badrooms 2 bath)1g  © - 8
4 bedrooms) oo o 2.
1

‘No Ansue: -

|

53 Tatal

'HOW MANY PEOPLE ARE IN THE FAMTILY:

1 person - 1
2 neonle - 0
3 peonle - 4
4 neople - 27
5 peonle - 1§
6 2

pacnla -

Median familv: 4 50 Total

Children: Boy - 23
Girl -~ 24

DNES THE TYPICAL AMERICAN YAVE A CAR:

Yes - 50
No. - 0
50 Total

HOW MANMY CARS:

1 car - ip
2 cars - 349
.3 ears - 1

e b e e .

PR LA

MM fr s L
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WHAT KIND/SIZF/TYPE OF CAR: ;
Small - 8
Bia - 7 3
Madium - 6 ‘ ﬁ
Practical - 1 E
Economical - 1 5
Expensive - 1 &
Family car - i 3
American - 2 §
Foreion - 1 §
Compact - 12 &
Station wagcon -~ 19 i
Sedan - -8 3
2=Door - 3 ':“;
4~Door - 2 %
Cheyralet - 12 %
Volkswagon - 8 g
Ford - 5 3
Buick - 1 E
T-Bird ‘ - 1
Pontiac - 1
Duster - 1
Pick=up - 1

|_.I
O
l:‘\J i

(Many'ansuéred more than onca) Total

R S bR 2 s

DOES THE TYPICAL AMERICAN GENZRALLY EAT:

At home . =50
In a restaurant - 0

50 Total
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WHAT IS EATEN IN A TYPICAL ﬂNERICAN MEAL:

_ Salad - 21 Potatoes = - g8 :
) Bread - 5 Mashed - 14 ¥
Lole slav - 1 Baked : - 7 3
Soun - 1 ~French fried - 3 5
Biscuits o= 1 Chibs - 1 :
_ Gravy - 1 g
Meat -9 =
Baef . .= B Vecetables - 15 :
Hamburaer - 10 Peas T - 7
Staeak - 5 String beans - 4
Roast beef - 3 Carrots - 2
 Meat lopaf = 5 Tomatnas . - 2
Chicken - 7 gplnach - %
- . orn : - 1
Casserale - 4 13
-, " Pork chorns - 3 gr§03051 : B 1
£y Macaroni & cheese - 2 aKeE beans - !
- g Hot doos - 1 . s
i L= Cocktells - 2
| - Sancuich - Alcchol - 1
z : am - 4 ' :
: Milk - 25
: Ice cream - 9 Coffes - 13
3 Pie - 1 Coca Cola - 5
| Ancle - £ Tea : - 5
| Cherry - 2 Iced tea - 3
? Ala mods - 1 Bger - 3
; Cake - 1 Pop -2
| Chocolafe -3 Water to- 1
§ Pyudding - 3 Orange juice - i
5 Jellg - 2 Wine - 1
é Conkies - 1

(As rescondents pave many items, no total is given.)

DOES THE TYPICAL AMERICAN TAKE A
FORETGN GUEST TO EAT:

b Home - 44
To a restaurant - 5
49 Tnotal

ot

(Cne resnondent renlied they wouldn't have fareion ousats)



WHAT DOES THE TYPICAL AMERICAN SERVE
A FOREIGH GUEST:

Szlad
Bread
Biscuits
Soun

Meat .

Boef

Steak
Roast be=f
Hamburoer
Barhegts

Jack=in=-the=Anx

. Meat loaf

Chiclken
Ham

Pork chans
Snaghatti

Conktails

Coffes
Mille
Wine
Beaor
Coca Cola
Pon

Ioed k=22

Water

(As resnondents

- 28
- 3
- 3
- 1

1
i~ |

1
HEE RPHNERON G

- 5
- 20
- 11
- g
- 3
- 3
- 2
- 2
- 2

Vegetables

Peoas

Corn

String beans
Carrots
Baked bsans
Tomatoes

Pie

Apnis

Cherry

Ala mode
Ice cream
Jello
Sherhet
Bananz split
Brounies
Dessert
Fruit

WHAT IS THE TYPICAL AMERICANTS

ECONOMIC, STATUS:

Lowser
Lowar Middle

Middle
Uprner Middle

Unner

[
= N O

|

50 Total,

[y
= 01U -9

foud st

R R e R R

e
NN

= e ) G \

nave many items, no total is oiven.) -
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HOW

Suit

Double-knit

Peolyester
RPlue
Dark
Light

Shirt
Lonaslesve
Shortslecve
Striped
Plaid
Colored
White
Bluz
Brown
Red
Pink
Yellgw
Grey
Pastel

Tie
Striped
Blue
flaroon

Briefrase
Tennis racket

- Doo on a leash

Car keys

[oN|
PHEHFHEENOIAORMN OGO

DRESSED:
]
EVERYDAY

A Y

IS THE TYPICAL AMERICAN

Slack s

Plaid.
Dark
Colored
Brown
Blue
Black
0live
Spolid -

Gra

Red

Leather shoes

Dark
Brown
Black

Belt

G
2
2 Sweater
?

Carrvino:

Watech

. Books

Rincs

Drink
The. narbace

White
Hush punpies
Boots

3/4 length

Ankle

(3 N1~ Ch

1

!
) N
HHENOR O WKW

1
[N
SN NN RN Rt

!
[

|
o

TeVe puide
Sunolasses
Raincoat -
Rake/hoe

38
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HCW IS THE TYPICAL AMERICAN

Blue jeéns
Shorts .
Bell bottoms

Polo shirt
- Golf shirt
Liork shirkt

Slacks
Matchino ton
Pantsuit
H=11l bokttoms
Blue jeans
Shorts
Skirt

Plaid

Heels
Low
Stacked
High

Sox

Hose

With mekg-im

Without mekes—up

Handbac
Shoulder hao

Sewino -

1 = = (A (A =]

NN

[NENYN

NN N B A

(eontinued)

DRESSED:

MEN

 CASUAL

YOMEN

Ternnis shoes
Sandals

Lotk shoas
Work boots

White sox

Suede j acket

Blouss
Navy blue
Bark oraen
Grey
White
Red
- Marcon

Hovsedress
Aoron
T=shirt
Shirt
Sweatshirt

Miscellanenus:

SO

Carpvinnce:

Diaper

- 1

Rines
Curlers
Cinarette
Watch

=R N =

b= = N

]

b e RN N

M=

Baby ~ 1

39
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RESPONSES T6 THE QUESTIONMAIRE ON THE TYPICAL AMERICAN

SIDE I1

AMERICAN

MEN

AMERICANS ARE:

materialistic 5
bourgeois
oractical

" comoetitive

ambiticus
uork=oriented
in a hurry
fast-moving
agoressive

" uleer~ridden

friendly
superficially frisndly
intarested
anti~intellectual
narrow-minded

- self-centeraed

very ethnocentric

self=-reyealing

ndive

oregarious

loud A
talketive to a fault

AMERICAN MEN ARE:

meat and notato mzn

- overweicht

heer-hellied

large

lazy at home
fswsNe0er rIaders
snarts anthusiasts
hard=uorkinn 2
businesswmnindad

*

genercus 2

church-qosrs

number one

JASP

concerned about their health
fat : :
incessant t.v, watchers
incessant telenhone users

a peaple who @

don't hesitate to use the car for
short distances

gat at fixed hours

gat meat 3 times a day

love to drirk coffes

love sports

love to watch t.u.

like to bhave a food time

like to comnlain

like £no comnlain about monsv, hut
seem to have smouob of it

live in wooden houses

think life was simpler 20 vears aago

think the countrv's going to hsll

think their way is the only way

think they're the stendard of the
world

¥op F o Ko K op Koy oL F o K g

intarssted in sax

unsure of themsselves as sex roles
chanoe

resisting nchanaes yigeaeyis women

dominesring, unless challenged

hen-oecked

pussy=-thinned.

weak

snared

* indicabtes mmber of similar resnonses,




AMERICAN MEN ARE:
(continued)

tolerant

conditioned to apoeer stabls

excected to be strong and
unemotional

aloof as fathers

"macho

eno—centric

underratad

A A U T U Y

 AMERTCAN LIOMEN ARE:

loud

oushy 3

acoressive

aogressively in nursuit of
passivity _

conditionzd to apnear in-
secure

basically densndent

docile by role rather than
by mature

increasinoly more confident

becoming libarated

uell-dresasd

emotional
mixnc-rn

- bitchy

masaochistic
spoilad

1n+9rest~d in making money

underraid

avare of world problems anH
issues

close~minded

defensive

agorsssive

haony

¥ 4 % P AR R T

thin

homesly

make~n users

fat-bottomed

appearance conscious

concerned abaut appearance,
esoecially weight

trained to raise a family

home~orianted

occupied with th31r kids

taking the kids to and from:
anvuhere & zverywhers

taking nart-time iobs

concarned

lovimo

intzrostaed in sex
stromo

supprassed

* a2 5 e . - 1y 1y ar - < . - i
+ +W+*+W+*+1{'+‘X‘+-*+*+*+‘.{'+7\‘+*+*+T+1{'+7€'+‘W

AMERICAN CHTLDREN ARE: :

spoiled

- nEmonred

s=21fish
surnTessad
onpressad

adults too snon

faoreced to ha indemendsnt earlv
foroed into social meld ’
exnected to oxceszd arcomnlish-

ments of ~arents

mature
sophisticated

fun

Tovad

hinhly valuag




AMERTCAN CHILDREN ARE:
(continued)

onod until they'ra 12, then
downhill until 18

rotten, little nunks

misunderstocd

I T N R R T OEE Y RO I

AMERICANS THINK FAMILY LIFE IS:

the only 1ife

tha e 211" and Wend al1?
extremely imnortant

sunar

satisfyinng

desirable

imnnortant onlv to a deoree

uninterasting

an ideal

important as an id=a

held in unstt
not real

I T I T T S R LR L T T s

AMERICANS THINK FUREICMERS ARE:

nuaint
quaint, but
curious
interssting curiousities
strange

peculiar

mysterious

cute, but sliohtly inscrutable
charming

with wreng idsas

corrunt

disornznized

oolitically inent

alyays fightino among them=
selves

unlucky not to bava been horr
Americans
historically/culturally sunerinr
eniovahls whkan thipns Ameriecan
aTe the center of interest
hyner-emotional

42

LR R A T M

hectic

changing too fast
secuTs

difficult but worth it

L IE I I TR S

infericr 2

somewhat inferior

noorer than thsy are

generally lowsr class
unaccentable in social situaticns

unclean

lazv

unlucky

non=Cnnlish snoskars

stunid if thev den't know Enolish

jealous of ths U.S.
threatenina
susnicinusg
communist
havino stran
U'Sl -
nickine on
corTunt
elanant
havino hune families

na
agmiratio

3
I &

us
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AMERICANS HIGHLY VALUE OR THINK THE MOST IMPORTANT THINGS ARF:

material things 4 their freedom 3
material nossessions 3 fraadnm of thouoht and action
; money 7 . ind=oendence
i cars ' personal independence
owning a home ) self-determinism
size their right to vote
ambition : - their constitutional richts
competition their id=a of freesdom
achievement ' _ q s
_ nuclear families
long-lasting friendshins their children
fun ' education
. love a permanent job
; romantic love security
‘ leisure time peace of mind
active male-female zela- the dream of findino the bird of

tionshins haopiness

RSN - patriotism
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REPONSES TO THE QUESTIONNAIRE ON THE TYPICAL AMERICAN

AMERICANS ARE:

‘materialistic 5
-nossessian-conscious

rich in material possassions
materiallv-minded

money funRoTy

afflusnt

wall=to=do

abundant

overwsioht
well=fed
oluttonous
fat
out=gf-shane

enernetic
tall
youna
strong
athletic

weather watehers

would rather wakch t.v. than
anythino alse

church~gners

mobile

wanting a decent-looking &
hapoy home

a mixture of nationalities

weird 2

culturslly insemnsitiye

innorant of ather culturss

tﬁinking thairs is th=a only
LAY

thinking of themselyes as tha
standard bearer of tha
world

xenonhnbic -

ell=intontinonad

insinrners

comnlicated

uniform

paradnxical

SIDE 1T

-AMERICAN

WOMEN

industrious 2

hard-working 2

ambiticus

competitive 2

trying to kesp up with the
Jonesas

time-oriented

in a hurry 2

hurried

carefree
warm=haariad
ooen 3
out-oning 2
gasy=nning
fun=loving
aregarious
boisterous

halpful 2

friendly 7

sunerficially friendlv _
anpear sunerficial to foreinoners
kind tn neople and animals
oeEneTous 2

oenerous if anoroved eorrectly

confused
un=ouestioning
ngive '
blurdaring
nrondoserint
intarastine
interestad

fFormad
al identitwy

a-
[lts]

J )
m Do
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AMERICANS ARE
(continned)

individualistin
imperialisties

basically well-intentioned

" practical
educated
ornenized
disprderiv

PR R U I T N

AMERTCAN MEN ARE:

interested in snorts

gporte-mindsd
sporty
outdoorsy
gthletic

sexy

cute
well-byils

physically asttractive

unatiractive
overuzicht
bec*—bm1719d

“tesk

“wishyv uzshy
wimpy
insecurs 3

unsure of theomsslyes

fool 'ir]n chall anned

tnlerant of Am~rics
thich £ha men
countries 2rg

vaTY to‘mﬂan+ with

by 1yoman
n teamen,
'F'T‘ﬁm nthar
nat

soma thincs

self-gantarad
soocentric
conceited

tacky

very diverse
passive
lonely

T N T e S R O

nrovidars
work horeee
hard-uctking 4

too hard-uorkin
20

and Droducu in ord

cidered "a man?t 2
too coreerned with curcess
success~oriontad
ulcer-crisntad

strong 2

‘oroud .

reliable
full of thems
onniet 2
selfish
selferconecious

salygs

LIRS LI PR i |

shy
not showing theair feslinos
cavtiois about commitment

warm, thouth not nraiced
Inyimn

thoupkt il

coneiderats ?

wznting o nl=2
caring = 1 t2 3 point

1
]
1]

anen 2
axnressive
spontanenus

s M CCE T,




HVFRICAN MEN ARE:

(COﬂtlﬂUPd)

ageressive 4
amhitious '

outsnok=n

oppressive

in power

important

fascists

becoming more 1nd°rcndnnf

serious

"smart

educatead

fun

good-humorad

with a orod sense of humer
retty unhapov

IR I SO I T R T

AMERICAM LJOMEN ARE:

not describable

indsoendant 7

denendantly indenanci=nt

mare dependent than they think
~ they are

desiring & fearing indsnendence

self-gonfident
strong
strone-willed
compnetitive
ambitious
agorsssive 3

class canscious

confused

unsure of themnelyes
acgentinn

flexible

adantable
unmntivated
comnlacent

stapnant

46

unaraoressive
indecisive
pragmatic
patient

nice 2
centle
childish

‘boyish

Faminine

overly concerned with sex
fixated with the female breast’
horny ‘

out of touch, but overly econ-
cerned Ulbh nivin i
nrassion of be ino in. touch

Fop R ek X g R R F R

wakinc un ‘

raisingo their ausreness:

seaking E

changinn 3

coming =Tonn‘

exnlorino new lives

striking out to find 2 new nlace
in Life & new fulfillment

in a tumultugus rperiod

givino the illusion thev know
where they are coirno, but
they really don't

unawars of their notential

not taking advantage of their
notential

taken advantane of

szcrificing

plaving their rnlies

caucht batween the nomfort of
traditinnal roles ang fthe
new, more libarated =uare-
ness of their notentisl




AMERICAN WOMEN ARES:

(continued)

open 2
free

casual
out-going
loud
ooliticized
libaral

“intellicent 2

educetad
well=educated
canahle
prartical
succesdino

.

qhﬂuv
pvereioht ?
tnathiotin

a7

friendly

caring

sensitive _

in need of a lnt of affection
desirous of loyal love from a man.
inclined to be romantic

in nasd of the admiration of a man
after husbands

high strung

flighty

treated extremely wall, but sroiled
horing 2

nearanc'ﬁ

"Cl

overly concerned with dists

f=t
housewiyss

£ F L F L R LR LK o KoL K oL F oL R LK L H LR LK LK LR KL X F

AMERTCON CHILDREN ARE:

spoiled 1
spoiled o he
hrats 4

rbinoxioys 2
overimdulgad 3

‘undisciplined

noisv

rauchty
irresnon=inle
tazy
smart-alsrke

nhuhhy
well-dressad

intellinent

hrinht

walleedunated

Fairly knoulerdgezhle

intarasted in thincs around hhem

recantive t0 e ectivitiog

innuicitiva 2

creatiye

not encouranad 0 han o,
ninaticn ar ereati

=xmontinn to be ﬁh*?ft%*n of

'hamlﬁhy

Tich
nriyilenad
danrived

ORI JRTHE 11 30 VPRI AR
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AVMERICAN CHILDREN ARE

(continued)

onen 2
exnlorative

fres

liberated

arefres

exiiherant
hnisterous
sneiable
self-confidant
sura of themzelyes

1

DD

being victimized by our
socisty

victimized by an sbundance
of material thinns

given material onssessions -
as a substitute for
real relationshins

benaefitted & victimized by
parents & sociaty

- beino programmed

insansitive

o

+*+*+*+*+*+*+*+*+7\
ANERICANS THIMK FAMILY LIFE 1Ss

wonderful

anod

a2 positive thing

the id=al

the only way to live
sacrad

all-fmarican

thae canter af the uorld

necassary

normal

desirable ,

an imnertant institution

important 4

very important 3

imnortant on an intollectuzl basis,
but not in oractice

less immnrtant than it used o he

not the most imaortant £himg

imneartant | heysver this ides is

chanoinn

48

compatitive 2

game—-orisnted

educationally & extracurrisu-
larly oushed by narents

orowing up Qrogressveiy fastar

orowine up much too fast = 2

tactless

outsnoksn

bold

conceitad _

unarateful. to parents too often

gquestioning ways of life & valuss
of sogiety

fewer than 20 vears ago

not a part of the functioning
family

indenendent 5

flexiblse

sensitive

fun

luckisr than most

FEE R I B R R R T e

*

the greatest _

worth nraserving

a part of life

an introduction tg life

2 base for orawth

a source of loyalty & sunpcct

a joke

oning down the drain

non—zesantial.

not thz eanter of activity

rarlistically a drap

enz ascect of life - not £he -ri-
mary elament

fractured

‘breasking ue

diminishing

tuindlinn

not as demandino as it kad heen
historically




AMERICANS THINK FAMILY LIFE IS:

(continued)

doing socially acceptable thinaos

‘apnearing as a unit

uatchlno L.V,

having backyard barbeques

playing tocether

evervone nullino their own UPTDht

a social unit whers svervone must
push & pull their oun weight

where the provider is ranked too

mother-nriented.

first step on the way to adultery

49

a wvorthuhile tradition % ingti-
tution

essential to the educatlon &
growth of children

worth safe-cuarding

~ideally good

noble in a mv+hologlcal uay
going to haposn someday ‘
taken for cranted
raestrictive

AMERICANS THINK FOREIGNERS ARE:

interesting 9
curious 5
strance 5
different 4
exotic 3
really different
mysterious

weird

friendly
funny 2
amusing
awkward

bawdy

loud

impolite
obnoxious

leaning toward pinko-ism

plotting

schaming

communists

ravolutionaries

undemncratic

insensitive to their oun
countriss! needs

to be blamad for ths oraesent
econnmin sifuation

an economic threat

alwavs readv to cheat them

untrustuorthy '

not. cuite as pood as they are

a little bit hehind us

a little bit slou

not as smart as they ars

not as int=lligemt

not as enlinbtened as thev ars,
nor as fortunste

not very Muithk it"

not having as much as Amsricans

inferior 3

second-class human beainos

ignorant

backward

jalals}x

vnderdeveloned
underorivileosd 3
uncultured

culturally sunerior ¢

culturally ricker

to he auestioned ahout evervihino
in their own countries

shobbv

oretentious

nf socinlonical intarest
not thouoht of much

not even considared
ron-sxistant




ANERICANS THINK FOREIGNERS ARE:

(continued)

in nzed of our superior mental
& technological resources
in need of our ooods & monev
in nead of beirg shnun a "better
way of life® -

charming in small aroups

‘guaint

people who should "keen their
place”

50

-

~ judgmental of America

ungrateful to America

amazinoly unknowlednable about
U.S,. gecoraphy & languace

tryino to be like Americans

hard to relate to

broadening onnortunities for
their children, but nat
for themselyes

I T T T T VL U PR S T TR U

AMERICANS HIGHLY VALUE OR THINK THE MOST IMPGRTANT THINGS ARE:

meney 7
wealth

their savimns
thriftiness
material things 3
material anods 3
material nosssessions 4
material gnods as signs of

sUCeess

outward sinns of success
sucerss 3

status 2

status svmbols
status nositinns
status in community

cars &5

homes 3

where thay liv iF
grcstigi

houses

clothes .

aroperty

enernv-—-consuming gadnots

food '

entertainment

14

s 2 'i:r el ‘*m :::T\r‘l h'ln!-\:m
crngeingeneas X ~pneorn
for universszl thrwnﬂ

coanaration

vorld meace

+hm oarth

the nhilosaphical tenets unnn
which America is founded

right to act indeoendently

indenendence 4

mersonal ind=nenderece

fre= sneasch

free enterorise

frerdom 3

freadom of rho

the 1llusion nF Frnoﬁﬂm

freedom to nome and nn

the right tm hapniness

America

their conntrov 2

their notion of demseracy
the opvernmant

strong ocovernment

lawy and order

discinline

anmearinn as 3 unit
their Familv

thair way OF liF9
their life
the Wriahi® +hinng

s 1s
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T 0. AMERICANS HIGALY VALUE OR THINK THE MOST IMPORTANT THINGS ARE:

(continuad)

hig "everythin~t

t.v. nNruscasts :

a feelinn of world suneriority
chanas

they don't know what they value
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The typical American

xiii

STATISTICAL INFORMATION

is:

has:’

SYNTHESTZED -

Brown-haired Brown-eyed

28.1 years-old(26.8 if male: 29.4 if
female) and will live to. be 73.9 years

" old (70.9 if male: T8.0 if female) and

will die of cardio-vascular disease
Sex Ratio: 95.0 males per 100 females
'In'good health Not wearing glasses

Weighing 164 1bs. or TL.5 kg. if male

127 1lbs. or 58 kg. if female

Standing 5 £t.10.2 in. or 175 cm. if male
5 ft. 4.k in. or 160 cm. if fe-
male i

Emplbyed in the sale of wholesale or re-
tail goods or in the manufacture of dur-
able goods (Working 36.9 hours per week)

Middle class {earning $12,8k0 a year)

Living in the same state as born, in a
town of 50,000 or less, in the suburbs,
within 50 miles of a coastline. Living
in own one-unit, one-story, 33-37 years
o0ld, gas-heated, 5-room home. It has

211 indoor plumbing and a garage, and
if equipped with a refrigerator, washing
machine, and a television set

Christian : Protestaht

Interested in listening to records and
the radio, watching t.v., going to the
movies, horse and greyhound races, base-
ball and football gemes. Interested in
driving, sightseeing, visiting state,
national and historical parks, walking,
camping, swimming, and golfing. The
picnic is the most favored recreation

Family origins in Europe, probably in

Germany , Great Britain or Ireland .
' Completed 12.54 years of school

“Travelled by cer within 600 miles of
‘home with the family for under 5 nights

and, if travelleé abroad, has gone by
air to Burope for 24 days, spending
$21.20 per day




xiv

STATISTICAL INFORMATION -~ Page 2

. The Typicel American has: A pet dog

A 5.7h year-old, 2 or L-door, hard
top car which cost $2,194 new and
has been 9,969 miles

English-aS'the language spcken at home

A fémily in' which womén*areVmost influ-
ential in home and family matters

A society in which men_ére most influ-
ential in business, industry, and
politics :

Been married since 23.3 years if male
or 21.0 female

No. children

Meat : Beef Potatoes
: : Fresh vegetables
iy - ' Milk o Bread & margarine
RN '~ Coffee with sugar
‘ Apple pie ala mode -

vwears: Men

Trouseré and sports coat:of cotton
blend

A cotton blend shirt
Ankle-length socks

Leather shoes

L

Women
A blouse and skirt or a dress of cotton
blend : :
_Pantjhose i Leather shoes

does: Not smoke




XV

RESPONSES OF AMERICAN INTERVIEWEES — Pace 1

hasse

SUMMART ZED

Brown~haired - Browun-eyed -

' 34% years old Male

In good health With readingo classes

Weighino 167 lbs, or 77 ko, if male
130 1bs. or 59 ko, if female

5 ft., 11 in, or'lTT.S cm, if male
5 ft, 6 in. or 165 cm, if femsale

Working in an office _
Married, with 2 children: onz boy & one girl

Living in his oun home, which has 7 rooms

and a white exterior, in tha suburbs,
where theytve livad for 4 % vears

Protestant

Golf and tennis nlavino, t,.v. watching, in-
terestad in sponrts as a particinant and
as a goectator, =2 dripker, bowler, cam-
per and 2 suimmer

Come from Northern ar Western Eurone, nro-
bably Great Rritain, narticularly Epoe-
land, or from Germany

Comnleted 4 vears of cnllege

Travelled within the 1,3.A. and rerhars o

Eurnna
A net dro

2 cars: a small, gomnact Yalksuaocon and 2

station waron

A family in which wnm=n ars mest influeniial
in home/family matters 2nd in monetary
dernisions :

B societv in yhich men are mnst Influential
in husiress, industry, and nolifies

At home and tbazs:
Salad Aread

Maat ¢+ keaf. + hamhoreaer ik

flashed matstnos

Yenatables : ngas =nd shrine heans

Coffan Brnle nie ala mods or n=ke
ala mnde

=

Wi
o
e
a
e
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RESPONSES

The Tyoical Americen takes:
iss
URETS?

nr

nRATTIeSS

“xvi-
OF AMERICAN INTERVIFLEES — Pare 2
SUMMART ZFT)
A foreion nuest home and serves:
Salad Mashad or baked potatoes

Meat : beef : steak or roast heef

Yenatables ¢ peas and corn : Miik
Coffes Apple nie ala mode

nerhaps Wine
Middle Class

Fyervdayv:

A double-knit, nolyaster dark-blue suif or

T Dark hraun and blus plaid slacks z2nd 2

suaster

risfpase and car kevs. and yezars rincs

A nolo shirt or wnrk shirt
Work shoes and white sox

LIOMEN

3lacks and matehinn ton or a nantsuit

A nayy blus blouys=e
Lowt o ebanked hooles and hoao
Rinng and 2 ymiekiatek

4 hoandhan o ehoplder bar and 2 clioarot®a

NN

A

it




The Typical Amzrican

RESPONSES OF FOREIGN INTERVIEWEES - Pac
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SUMMARIZED

Blonde Blue—eyed'

29 yoars old Male
In nood health

Weiohinn 154 1lhs, or 70 ko, if male
148 1bs, or A8 ko, if female

lUgarino olasses

& ft, or 180 cm,- 1f male
5 Ft. 7e? in., or 168 cm. if famale

UOI‘kihO ags 3 DI‘D'FDC_;annaT ar -|n an nff’"lf"¢ .
as a bu51n955ﬂorson

Married, with 4 ghildrsn

Livino in his own hame, which has & rooms
and a white exterior, in the suburbs,
where theyfye lived for 5 years

Protestant

Golf and ternis nlavino, t.v. watching,
interested in snorts as a partici-
nant and as 2 spactator, interested
in . readino '

Been in *the U.,5., for 3 or 4 cgenerations

Come from Great Sritain, nrobably England,
or from Termany

Comnleted 4 years of collece

,Trauelled within *he U.S, and Furcoe

A npet doo

2 pars: a bio Chevralzt and a small Volksuanon

most influential

A Famlly in uhﬂrh woms =
rs and mon=tary de-

in home/family ma
- cisions

ot 3
vis

nst influaﬂﬁl_T
nolit cs, and Industry
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Salad "~ VYenotables : string heszne

S
line - Coffee = Annle nie 2la made

tozk Franch fried notatnes

i
i
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RESPONSES CF FOREIGN IMTERVIEWEES = Page 2 : i

R | . SUMMARTZED
The Typical American - ist Middle Class
wearss , MEN
Everyday: .

a rdark suit

;]
)
3
[
41}
e
I_-I
w
[
[m R
11}
a
Q
3
ok
0
@8]
b
ot

or brown colored slack

and carries bogks and a nine

é _ flue jeans

i | A tee—shirt
A surmatar
Tennis shoes

‘Long bhair and 2 moustache -

LICMEN

and carriss a shoulder bag

with tings and necklaces

|
|
|
|



Xix

SAMPLE PRESENTATION

OF
SIDE II RESPONSES

people

freaks

compllcated
- welird :
. paradoxical

Americans are:

AL RS S FVRN AV IS B

tall
young
athletic
fat
overwelght
overfed
gluttonous
_ concerned.about health
eat at fixed hours
- love to drink coffee
wleer-ridden

T | »

* L)

\O 0= NV I LS RO
.

o
- O

wulti-ethnic

WASP L .

e mixture of nationalities

only speak Fnglish

proud of the American heritage

gfraid of Communism

ignorant of things outside the United States
. ethnocentric

. patriotic

10. =xenophobic

1i. insensitive to foreign cultures

12. oblivious : : .

-

O - oW W R

1. fast-noving
2. hurried

3. in a2 hurry.

k. time-oriented
5. mobile

6. 1loose

1. 1liberal
! _ 2. conservative
' 3. church-goers
L, car-users
5. t.wv. watchers.
" 6. sports watchers
T. weather watchers




_ Americans are:
continued.
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"SAMPLE PRESEWTATION

. OF - .
SIDE II RESPONSES - Page 2

materiazlly satisfied

. anxious about money
. affluent )

well-to~8o

money hungry
possession conscious
materialistic
thrifty

abundant

bourgeois

organized
well-organized
disorganized
psychelogically oriented
childish

practical

immature

auntomatons

analytical

losing their cultural identity
only concerned with their own identity
romantic ) '
perplexed

searching for the meaning of life
self-critiecal

nostalgic

- guilt-ridden

Jloud

talkative
boisterous

~gregarious

lonely

friendly

superficially friendly

wunfriendly to foreigners
very revealing -
snobbish
carefree
hardworking
casual

like to have a good time
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continued

Americans are:

B ' '
W B O = W = 1o

a - .

*

101.

- 11.
‘12,
13.
1k,

15.

16.
7.

18.

- 19.

20..

*

AD CO-T OV B P

' SAMPLE® PRESENTATION

. QOF R S
SIDE II RESPONSES - Page 3

complaining
non—questlonlng
1ntelllgent

. narrow—mlnded'

open :
antlwlntellectual

;educated
industrious

generous
insincere
well-intentioned -
mistrustiul

~kind to people and anlmals

cold
nwarmﬁhearted
" helpful

nice

- of good character

conceited

interested

self-centered :

interested in others once they dec1de whether they
‘like them or not s

gullible
.~ easy to deceive

naive
independent

- polite

individualistic_

- passive T

energetlc - :
strong control over: emotlons
honestly express-emotions -
pessimistic .-

Based'oq the repoﬁSes to the questionnaire: "The Typical American™
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xxil

THE TYPICAL AMERICAN
EXEXKF XA XX XL XA KR ERRXN

AGE ~ HEIGHT ~ WEIGHT .

HAIR COLOR EYE COLOR GLASSES
SEX . HEALTH

Excellent Good Fair Poor

GENERATIONS IN THE U.S,: REGION/COUNTRY OF ORIGIN:

EMPLOYED ? _ "OCCUPATION/JOB

WHAT DOES THE TYPICAL AMERICAN DO FOR RECREATION:

DOES THE TYPICAL AMERICAN TRAVEL ?

IF YES, WHERE:

MARITAL STATUS . . HOW MANY PEOPLE IN FAMILY

WHERE DOES THE TYPICAL AMERICAN LIVE:

City Suburbs Farm Other
IN: An apartment ' Cwned
" A house . Rented
Mortgaged
HOW MANY ROOMS CCLOR OF THE OQUTSIDE

HOW LONG HAVE THEY LIVED THERE ?

WHO IS THE MOST INFLUENTIAL IN THE FAMILY:
‘ In home/family matters

In financial decisions

WHO IS THE MOST INFLUENTIAL IN SCCIETY:
In business
In industry
In politics




THE TYPICAL AMERICAN
EXEERXEFEKEXR R R EKEE K * X

31 5 3 555

SIDE I xxiii
continued’

DO THEY HAVE A PET ? WHAT

DO THEY HAVE A CAR ? HOW MANY
WHAT KIND/SIZE:

EDUCATIONAL LEVEL COMPLETED:

Elementary High school = College
- 2 4

 RELIGION ECONOMIC STATUS :

Additional

' Lower Middle

WHAT IS THE TYPICAL AMERICAN MEAL:

Upper

IS IT GENERALLY EATEN:
. ' : At home

In a restaurant

WHAT IS SERVED TO A FOREIGN GUEST:

IS IT SERVED: At home

In 2 restaurant

HOW IS THE TYPICAI AMERICAN DRESSED:




xxiv
. SIDE II &

THE TYPICAL AMERICAN
R EE T E LR R

— ot ST e S T S . e oy s
33— L =i

Complefe the following sentences with as many words

.

3.

S

7e

or phrases as you want:

Americans are ....

American men are ,..,
American‘WOmeﬁ_are isae

American chilaren'are cons
4meficans-think family life 18 sees

Americans think foreigners are ....

Americans highly wvalue or think the most impor-

tant things are ,...
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