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1. The realization of service systems is highly dependent on the users’ communication of 

the needs and the expected impact. 

2. For a collaborative decision making activity, the development, evaluation and 

selection of alternatives greatly  relies on the  protocol to share information. 

3. Application of decision enhancement services leads to a larger number and variety of 

actors participating in choice making.  

4. The time to develop decision enhancement services is paid back in the total decision 

time with less risks. 

5. Commitment to a decision is more effective than superficial consensus. 

6. Decision enhancement studios are underpinned by approaches that are integral and 

responsive to the farmers’ market and price decion making settings. 

7. Government policies and programmes are still key drivers to farming enterprises in 

developing countries, and as such, are crucial in market and price decision support 

services. 

8. The individual end-users’ passion plays a key role in service systems’ design and 

realization, and more so among farming systems. 

 

 

 

 

 

 


