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Marketing Competitions: Triumphs and 
Trepidations  
 

Tyra Burton, tburto13@kennesaw.edu  

 

Marketing Competitions can expand your students’ applied learning opportunities and reward 
excellent work. They also offer AACSB rewarding engagement opportunities by involving the 
community as clients and judges. Learn about one university’s experience from conception to the 
aftermath of organizing and implementing a Digital Media Competition. 

Track:  Special Sessions / Creativity & Innovation Case Studies / Methodology 
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