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DESIGNING THE COMMUNICATION OF THE CITY
The Case of Nada-ku, Kobe
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Summary

On this research, we work on the issue to revitalization of

Nada-ku, Kobe through the communication design based

on the social and sustainable mind. We mainly work on

the street and surrounding between Hyogo Prefectural

Museum of Art and Kobe Oji Zoo, so called “Museum

Road”. The concrete actions we made are as followed.

1. Design and Publishing the local free paper as the new
style of the information transmission.

2. Provide the design to the events sponsored by the local
authorities and the public cultural facilities.

3. Planning and conducting the local workshop for the
children.

4. Propose the design goods for the “Museum Road”.

We aim to the revitalization as giving the image of the

future city, through the cultural exchange with the local

people that we meet during these activities as well as we

expand the philanthropy and educational activity by the

design with professional vision through these practica

studies.
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