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Spread Health on a College Campus

ONG
HealthWise

OHIO NORTHERN UNIVERSITY

Amy M. Fanous, PharmD, BCACP; Benjamin D. Aronson, PharmD, PhD; Jessica L. Hinson, PharmD, BCACP; Lindsey M. Peters, PharmD, BCPS; BreAnna R. Meinzer, PharmD;

BACKGROUND

Stimulant Misuse

* Almost two-thirds of college students report
being offered prescription stimulants for
non-medical use

* 30% of college students have misused RX
stimulants!

Tobacco Use

* 36.5 million Americans are dependent on
tobacco

* Smoking is a leading preventable cause of

death?

Social Media

 88% of adults aged 18-29 use any form of
social media

* Facebook is the most popular platform in
those aged < 65 years

* Significant platforms for those 18-24 years
are Snapchat, Instagram, and Twitter3

OPPORTUNITY

* ONU HealthWise is a pharmacist-led, multi-
disciplinary clinic that provides education
and health services to the campus of ONU
and the surrounding community

* Social media advertising offers the ability to
deliver public health messages to specific
locations and/or demographic groups

Zachary T. Woods, PharmD, Michael J. Rush, PharmD, BCACP

-

SO WHAT

IS THE

#YOURFRIENDSLIED

METHODOLOGY

Examples of social media advertisements

Show us how
you keep

butt free.

RESULTS

Post-campaign survey
administered to

convenience sample
of students on
campus

“YOU CAN'T GET
GOOD GRADES
WITHOUT USING
STIMULANTS”

Lol

IMPLICATIONS

Social media reaches a large audience
making it a unique platform to distribute
public health messages

Increasing frequency and availability of
educational content on social media
platforms creates easily assessable messages
Positively framed messages resulted in more
positive sentiment

More research is needed to understand the

long-term effects of these interventions on
behavior

LIMITATIONS

Images were not pilot tested prior to use on
social media

Social media advertisements and the post-
campaign survey were distributed to
students at ONU and may not be applicable
to other populations

OTHER INFORMATION

OBJECTIVE

To implement a novel social media campaign
aimed at reducing prescription stimulant
misuse and tobacco use in college students
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