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Social norms are gaining momentum as a 
focal point in behavior change 
interventions. However, planners have 
little information to assist in the design. 

This study tests 1) whether or not there 
is a significant relationship between 
collective norms and individual attitudes 
and behaviors; 2)  if this relationship will 
be moderated by media use such that 
the relationship will decrease as mass 
media use increases and vice versa.

• 2016 Ethiopian and Tanzanian 
Demographic and Health Surveys 

• Collective norms includes the scores 
of everyone in the enumeration area  
except the target person herself. 

• Media use is the average score for tv, 
internet, radio and newspapers

• Contraception use is binary 
• Tolerance for violence is the average 

response to five questions about 
when it is acceptable it is to “beat 
your wife.”

• Regressions were run in STATA to 
analyze the data. 

When communities have access to media, collective norms and individual-level behaviors are moderately related, but this relationship 
increases significantly when individuals have limited access to media. We encourage interventionists to assess both media use and 
collective norms before implementing social norms-based interventions.

Multivariate predictors of contraception use and 
tolerance for violence against women

Interaction between community-level contraception use and 
individual media use in predicting contraception use 
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*OR = odds ratio, CU = contraception use, TFV = tolerance for 
violence against women, CN = collective norms
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