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BEY —ER/BEYR— b 23133.8% | 40(35.4% | 15|22.4% | 78]31.5%
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BT 4 VDR 11116.2% | 25122.1% | 17]25.4% | 53|21.4%
BB AL 30 | 44.1% 71 6.2% 9113.4% | 46 |18.5%
WBELTVWIER 19127.9% | 22119.5% 4| 6.0% | 45|18.1%
v AT -y a v /Eh 7110.3% | 22|19.5% | 16{23.9% | 45|18.1%
B R/ =R 1217.6% | 15(13.3% | 10|14.9% | 37|14.9%
BB A ) N—3 3 Ok 15(22.1% | 20|17.7% | 10|14.9% | 45|18.1%
s =7 12 117.6% | 14 |12.4% 9113.4% | 35]|14.1%
Tl DHFRE & 373 10 14.7% | 12110.6% | 13{19.4% | 35|14.1%
{EAfAS - S ffifiE D2t 6| 8.8% | 20|17.7% 6| 9.0% | 32]12.9%
EH TNy 21 2.9% | 25|22.1% 41 6.0% | 31]12.5%
EREA 11[16.2% | 11| 9.7% 6| 9.0% | 28|11.3%
D R SR 2T 4 5.9%| 17115.0% | 4| 6.0% | 25|10.1%
SRR 2 HRFE S 10 | 14.7% 8.0% 41 6.0% | 23| 9.3%
=T 4T AFNEMR 7110.3% 8.0% 7110.4% | 23| 9.3%
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WroEhasE 8111.8% 2] 1.8% 0] 0.0%| 10| 4.0%
AR E 2| 2.9% 1| 0.9% 51 7.5% 3.2%
B pimBa R 21 2.9% 4| 3.5% 1| 1.5% 2.8%
DAt 6| 8.8% | 20|17.7% 5| 7.5% | 31]12.5%
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