Adirondack Perceptions of the

Forest Products Industry

Robert Buerger is
Associate Professor
and Chair of the Dept. of
Health, Physical Education
and Recreation,
UNC at Wilmington

Robert B. Buerger
| PEER REVIEW ]

The Adirondack Park, lo-
cated in northern New York, com-
bines private (60 %) and public (40
%) lands in a unique six-million-
acre preserve approximately the
size of the state of Vermont or Mas-
sachusetts —an area which is one
million acres larger than
Yellowstone, Yosemite, Grand Can-
yon, and Everglades National Parks
combined. Within the Park’s bound-
aries are 2,300 lakes and ponds,
1,200 miles of river, 30,000 miles of
brooks and streams, 43 state camp
grounds, 2,000 miles of hiking trails,
42 peaks over 4,000 feet in eleva-
tion, numerous theme parks, “up-
scale” shopping districts and other
“touristattractions,” and, oftenover-
looked amidst this physical inven-
tory, nearly a quarter-million per-
manent and seasonal residents. Sev-
eral million visitors each year make
the park one of the premier recre-
ation areas in the nation (Liroff and
Davis, 1981).

The nearly 2.5 million acres
of Forest Preserve (public) lands are
protected by one of the strongest
pieces of wilderness legislation ever
passed (1894) in the United States,
and lie side by side with the approxi-
mately 1.1 million acres privately
owned by the forest products indus-
try (Smith, 1990).

Inrecent years, timberland
land holdings in the Adirondacks
have been the target of corporate
speculators. The full value of such
land has not been reflected in the
price of aforest products company’s
stock.

Thus, a buyer with little in-
terest in forest products can pur-
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chase a company for the price of the
company’s stock, break it into its
various components such as pro-
cessing plants and timberlands, and
sell them separately for short-term
gain (Kunstler, 1989). Under these
circumstances, forest products lands
in the Adirondacks could be for sale
withincreasing frequency in the near
future (Empire State Forest Prod-
ucts Association, 1990). “The fi-
nancial pressures on timberland-
owning firms force them to view
their forest lands as ‘profit centers.’
They must reap maximum value
from their lands or become targets
for hostile takeovers by raiders who
will. But fragmentation of the for-
ests and the forest industry would
alter permanently the landscape, the
delicate Park environment, and the
lifestyle of the Park’s residents and
their communities. It is a fate that
must be prevented” (Commission
on the Adirondacks in the 21st Cen-
tury, 1990).

Much of the recent sale of
forest products lands has been tar-
geted for new second homes, tour-
ism, and commercial recreation de-
velopment. New York State Gover-
nor Mario Cuomo has stated: “Re-
cent developments suggest that we
may be entering a new period in the
history of the Adirondacks, aneraof
unbridled land speculation and un-
warranted development that may
threaten the unique open space and
wilderness character of the region”
(Commissiononthe Adirondacksin
the 21st Century, 1990).

The continued development
of the Park’s private forests may
result in a permanent alteration of



“Residents questioned about the forest products industry
located within the Park responded positively
concerning both the impact of the industry
and its level of activity within the Park.”

the Park’s natural resources, resi-
dents’ lifestyle, and traditional rec-
reation use (Governor’s Task Force
on Northern Forest Lands, 1990).

Consequently, understand-
ing the Park’s nearly quarter-mil-
lion permanent and seasonal resi-
dents’ perceptions of the changing
forest products industry may pro-
vide park managers with a source of
critical information useful in plan-
ning for the future of the Adirondack
Park.

In 1989, the Governor’s
Task Force on the Forest Products
Industry in New York State came to
this conclusion: that “Many publics
have an unfavorable perception of
forestry and forest industry. In-
creased public support is essential
to the continued existence of forest
industry in New York and its suc-
cessful expansion and further devel-
opment.”

In an era when foresters
and environmentalists are increas-
ingly at odds with each other in
many parts of the country, the fate of
the forest products industry in the
Adirondacks may serve as a “bell-
wether” for the industry in the
twenty-first century.

RESEARCH QUESTION

To better understand how
Park residents perceive the forest
products industry and changing 1and
use in the Adirondack Park, the fol-
lowing research question was de-
veloped to direct this study:

What are the perceptions of
Adirondack Park residents towards
the forest products industry located
within the Adirondack Park?

METHODS

With the help of the Adirondack
Park Agency, the New York State
Department of Environmental Con-
servation, the Northeast Forest
Lands Study, and Cornell
University’s School of Rural Soci-
ology (Geisler et al., 1985), a sur-
vey instrument was designed to mea-
sure the attitudes, beliefs, and per-
ceptions of Park residents in five
general dimensions: demographics,
recreation, development and the en-
vironment, Park management, and
the forest products industry.

A probability sample of
households (year-round and sea-
sonal) residing within Park bound-
aries was drawn by Survey Sample
Inc. of Norwalk, Connecticut, from
its comprehensive data base of 78
million homes and addresses com-
prising an estimated 88% of all U.S.
households.

After two mailings (1989),
330households with deliverable ad-
dresses had responded to the ques-
tionnaire (40%). To control for non-
response bias, a follow-up phone
survey of 100 non-respondents was
conducted during the summer of
1990 (79 agreed to answer the sur-
vey questions).

RESULTS

Demographics

Respondents averaged 55
years of age, 14.2 years of school-
ing, and 10 months of residence in
the Park each year. The median
household income was $30,000.
Most of the respondents were males,
and most had lived in the Park for all
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or most of their adult life. Only 8%
of the respondents rented their
homes, and 33% were retired or
semi-retired.

The demographic results
from the non-response telephone
survey were not markedly different
from the original survey.

Forest Products Industry

The results from the
Adirondack Park questionnaire
present an interesting insight into
residents’ perceptions of the forest
products industry as it relates to
changing land use within the Park.
The forest products industry has his-
torically been a major component of
the Adirondack regional economy
(Dunne, 1990).

The question of perceived
importance of such an industry in a
period of economic growth (specifi-
cally in the tourism and commercial
recreation sector) would seem im-
portant in understanding changing
land use within the Adirondack Park.
Residents questioned about the for-
est products industry located within
the Park responded positively con-
cerning both the impact of the in-
dustry andits level of activity within
the Park.

When asked about the ef-
fect the forest products industry has
on the Adirondack Park, 42.2% of
those sampled believed the forest
products industry has a positive ef-
fect on the Park.

In comparison, only 28.9%
of respondents viewed the effect to
be negative (see Table 1 for com-
pleteresults for this question). Simi-
larly, residents felt the forest prod-



ucts industry should “keep produc-
tion levels the same” (55.2 percent)
or increase production levels (15.5
percent). Only 23.6 percent of those
who responded believed the pro-
duction level should be
decreased.(see Table 2 for complete

results for this question). Park resi-
dent respondents felt so strongly
about the valuable role that the for-
est products industry plays in the
Adirondack Park that 73.6% be-
lieved New York State should pro-
vide the forest productsindustry with

incentives (tax incentives, technical
assistance, subsidies, etc.) to keep
their land in production.

Only 11.8% of the sample
disagreed with the idea of incen-
tives (see Table 3 for complete re-
sults for this question).

Table 1. Adirondack Park Residents’ Perception of the Effect of the Forest Products Industry
on the Adirondack Park (n=325)
Residents’ Perception: Frequency Percent
Negative Effect 94 28.9
Positive Effect 137 42.2
No Effect 36 11.1
No Opinion 58 _17.8
Total 325 100.0
Table 2. Adirondack Park Residents’ Perception of the Forest Products Industry Production
Level in the Adirondack Park (n = 330)
Residents’ Per: ion Frequency P ercent
Increase Production 51 15.5
Decrease Production 78 23.6
Keep Production Same 182 55.2
No Opinion 19 D7
Total 330 100.0
Table 3. Adirondack Park Residents’ Perceptions on Whether New York State Should Provide the
Forest Products Industry with Incentives to Keep Their Land in Production (n = 330)
Should Provide Incentives Frequency Percent
Agree 243 73.6
Neutral 35 10.6
Disagree 39 11.8
Don’t Know ] 3 _40
Total 330 100.0
Table 4 Adirondack Park Residents Perception Toward Whether or Not New York State
Should Be Given First Opportunity to Purchase Forest Products Industry Land When
They Are Put Up for Sale (n=333)
hould Be Given Fir ni Frequency Percent
Agree 204 61.2
Neutral 24 42
Disagree 98 29.4
Don’t Know 7 2.1
Total 333 100.0

27



Finally, the sample group
believed (61.2 %) thatif forest prod-
ucts lands were going to be put up
for sale, New York State should be
given the first opportunity to pur-
chase these lands (see Table 4 for
complete results for this question).

DISCUSSION

As a result of the questions
asked of Adirondack residents, it
seems apparent that those sampled
perceive the forest products indus-
try as important in the protection of
both the quality of life and the envi-
ronmental quality of the Park. Of
those responding, only 5.5% have
jobs in the forest products industry
while 12.8% have jobs in the recre-
ation/tourism industry during some
part of the year. Consequently, em-
ployment bias would not seem to be
a factor in subject responses.

Previous research
(Buerger and Pasquarello, 1992) has
shown that residents believe they do
not have control over what is hap-
pening in the Park from a develop-
mental perspective, and that poten-
tial economic gains associated with
development do not appear to over-
comeresidents’ desire to protect the
environmental quality in the Park
and their associated present quality
of life.

These findings are seem-
ingly contrary to popular belief about
Adirondack Park residents. Media
articles (Kuntsler, 1989; Barth, 1989,
Bauer, 1988; and Gallagher, 1987)
and the results of a public hearing
(October 1989) for park residents
concerning future development,
would suggest those living within
Park boundaries place a higher pri-
ority on personal economic gains
than on protection of environmental
quality.

This idea, in light of the fact
that Park residents per capita in-
come in 1985 was only 72% of the
state average (Dunne, 1990) makes
sense. However, the results of this

study support the idea that there is
at least a large subgroup of
Adirondack residents who believe
protection of the Park’s environ-
mental quality (e.g. maintaining for-
est products lands) is more impor-
tant than economic benefits gained
at the expense of the natural re-
sources of the Park.

Since the media (Barth,
1989; Kunster, 1989; Bauer, 1988;
and Gallagher, 1987) has portrayed
most of the new development within
the Park as tourism and commercial
recreation related, it can be specu-
lated that much of residents’ con-
cern over development is related to
changes in the visual and social en-
vironment as opposed to actual deg-
radation of the physical environ-
ment (air pollution, water contami-
nation, etc.). Much of the change in

industry lands go out of production,
these lands would then be sold for
commercial development.
As previous research
(Buerger and Pasquarello, 1992) has
shown, residents believe increased
development is changing the char-
acter of the Adirondack Park. Con-
sequently, Park residents may equate
the protection of the forest products
industry through state incentives as
a way of protecting the Adirondack
Park by reducing the opportunity
for new development. Logically,
Park residents believe that if forest
products lands are going out of pro-
duction, the State of New York
should buy them so these lands could
be added to the Forest Preserve,
which would also protect them from
development.
These findings are some-

“The present societal concern
for environmental protection
has led to the public’s simplistic
view regarding management of
natural resources. That view
assumes industries that
consume natural resources
are negative
and need to be curtailed . . .”

character of the Park, as viewed by
residents, may be associated with

increased crowding, changing land-
scapes (from natural to vacation

homes, tourism supported busi-
nesses, etc.), and changing commu-
nity composition (rural/traditional
to seasonal/recreational).

The forest products indus-
try controls over one million acres,
nearly one-third of all private lands
within the Adirondack Park. From
the data collected, it seems that Park
residents view the forest products
industry as important to protect the
character of the Park. Residents
may believe that if forest products
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what surprising, considering that
Adirondack Parkresidents have been
characterized as being opposed to

greater expansion of state
government’s influence in the re-

gion.

CONCLUSIONS

The present societal con-
cern for environmental protection
has led to the public’s simplistic
viewregarding management of natu-
ral resources. That view assumes
industries that consume natural re-
sources are negative and need to be
curtailed. On the other hand, those
industries that focus on non-con-
sumptive enjoyment of natural re-



source are positive, and the associ-
ated growthof suchindustries should
be promoted.

The results of this study of
changing land use in the Adirondack
Park would indicate that the reverse
would be true. Specifically, the for-
estproducts industry is viewed posi-
tively by the sampled residents, even
though in the short-term it is con-
sumptive in nature. Conversely,
based on earlier work by Buerger
and Pasquerello (1992), sampled
residents perceived the growth of
the commercial recreation and tour-
ism industry as having a negative
impactonboth quality oflife and the
Park’s natural environment. The
historical familiarity with the im-
pact of the forest products industry
would seem much more acceptable
to Park residents than the uncer-
tainty and type change associated
with tourism and commercial recre-
ation development.

This is remarkable consid-
ering that the creation of the
Adirondack Park was a direct result
of the “rape and run” forest harvest
practices of the mid to late 1800s.
Today’s view by Park residents
(sampled) of the important role the
forest products industry plays in
maintaining the environmental and
social quality of the regionis indica-
tive of the responsible management
practiced by the forest products in-
dustry in the Adirondack Park.

This public perception is il-
lustrated in the strong support for
maintaining the forest products in-
dustry even when this would require
public expenditures to continue
present levels of activity.

Asthisstudy suggests, those
charged with management of forest
resources both in the public and pri-
vate sectors need to be aware of
public sentiment regarding their
management policies. Lack of un-
derstanding of public perception may

well result in misdirected educa- .

tional efforts, public confusion, and,
at the extreme, conflict between re-
source managers and the public.

Perhaps the worst mistake
from a management perspective
when working with the public is to
accept the notionthat publicresponse
to management action is uniform
and predictable.

In the case of the
Adirondack Park, understanding
Parkresidents’ perceptions concern-
ing changing land use is an impor-
tant step in the process of planning
and managing for the Adirondack
Park of the future.

LITERATURE CITED
Barth, J. (December 18, 1988) Wil-
derness for Sale. Syracuse Her-
ald American. Dec. 18:C1.
Barth, J. (March 12, 1989)
Adirondacks: Balancing Preservation
and Development. Syracuse Her-
ald American. Mar. 12:01.
Bauer, P. (November-December
1988) Land Wars. Adirondack
Life. Nov.-Dec.:37-43, 85-88.
Buerger, R. and Pasquarello, T.(1992)
Resident’s Perceptions of Recre-
ation Developmentand Land Use
Within the Adirondack Park. The
Journal of Recreation and Lei-
sure 12(1): 93-105.
Commission on the Adirondacks in
the Twenty First Century.
(1990) The Adirondack Park in
the Twenty First Century.
Albany, NY. 96 pp.
Commission on the Adirondacks in
the Twenty First Century. (1989)
Adirondack Park Update.
Albany, NY. 24 pp.
Dunne, J. (1990) Demographic and
Economic Characteristics of the
Adirondack Park. The
Adirondack Park in the Twenty
First Century: Technical
Reports. Albany, NY. The Com
mission on the Adirondacks in
the Twenty First Century. Vol.
2:10-28.

29

Empire State Forest Products Assoc-
iation. (1990) New York Forest
Policy Summary. Albany, NY.
56 pp.

Gallagher, J. (May 31, 1987) Devel
opers Dash Into Wildermess. The
Saratogian. May 31:Al.

Geisler, C., Jussaume, R., Kenny, S.,
Vlieger, R., Kay, D., and
Mitsuda, H. (1985) Adirondack
Landowner Survey: Rural Soci
ology Bulletin 145. Ithaca, NY.
Cornell University. 39 pp.

Govemor’s Task Force on Forest Prod-
ucts Industry. (1989) Capturing
the Potential of New York’s For-
ests. Albany, NY. Office of the
Govermor. 22 pp.

Govemor’s Task Force on Northern
Forest Lands. (1990) The North-
ern Forest Lands: Strategy for
Their Future. Rutland, VT. U.S.
Forest Service. 206 pp.

Kuntsler, J. 1989. For Sale: Thou-
sands of Pristine Adirondack
Acres. The New York Times
Magazine. Jun. 18:22-25,30-33.

Liroff, R. and Davis, G. 1981. Pro-
tecting Open Space: Land Use
Control in the Adirondack Park.
Cambridge, MA. Ballinger Co.

Smith, D. 1990. Forest Resources of
the Adirondacks. The
Adirondack Park in the Twenty
First Century: Technical
Reports. Albany, NY. The
Commission on the Adirondacks
in the Twenty First Century:
Technical Reports Vol. 1: 546-
587,Albany, NY. The Commis-
sion on the Adirondacks in the
Twenty First Century, P. 546-
587.




	AJES025
	AJES026
	AJES027
	AJES028
	AJES029

