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..I could count twenty such...
Who strive...

To paint a little thing like that you smeared
Carelessly passing with your robes afloat--
Yet do much less...——so much less!

Well, less is more, Lucrezia: I am judged.

(Less is More. 2005 : Online)
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“Form follows function-
that has been misunderstood.
Form and function should be one,
joined in a spiritual union”
(Frank Lloyd Wright. 2005: Online)
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“Design” issue has never been more
significant and diversified since the modern era.
Today’s design offers every shape we can
imagine. Innovative product has been launched
probably on daily basis. If we could trace back, it
has been empowered by Consumerism since the
last half of 20th century and later by Post-
Modernism and Post-Structuralism. These meta-
philosophies has been the undertow and influence
of the world’s society and economy, therefore,
“design” involves more and more to our needs
and people’s mind. Nevertheless, in the
uncertainty and unpredictable situation, there is
something that is certain in the design context;
that is “Simplicity” or “Less is More” principle.

The Phrase “Les is More” was first
appeared on William Browning’s poem in 1855.
The poem was about a painter named Andrea del
Sarto who elaborated his devastated feeling to his

lovely wife.

...I could count twenty such...
Who strive...

To paint a little thing like that you smeared
Carelessly passing with your robes afloat--
Yet do much less...-—so much less!
Well, less is more, Lucrezia: I am judged.

(Less is More. 2005 : Online)

Design and simplicity has been coincided
for a long period of time. The issue of functional
design was prominent in the period of early 20th
century. The idea had sprung from those days’
architects and designers, such as Frank Lloyd
Wright, Louis Sullivan and Mies van der Rohe.
These Avant Garde designers used the motto
“Form follows Function” as their rules that the
phrase “Less is More” was associated and implied
In other words, function was regarded as the first
priority, compared to aesthetics. These talented
designers believed that well functioning design
had some aesthetic quality. Functionality was the

result from a scientific, problem-based and logical
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approach. The design problems had been solved
objectively. The design had been created, tested
until satisfied, and implemented. On the other
hand, the aesthetic-lead approach was depend
upon talent and the individuality of its’ designer
which was subjective and emotional. As a result,
the great functional designs would regarded as
classics, because their timelessness, and the
commitment to solved the design problems made
their longevity. However, Frank Lloyd Wright also
addressed that

“Form follows function-
that has been misunderstood.
Form and function should be one,
joined in a spiritual union”

(Frank Lloyd Wright. 2005: Online)

“Less is more” motto was carried among
other modern design pioneers such as Dutch
Destijl, German Bauhaus, and Swiss graphic
design also known as the New typography. One
of the things that made them famous was called
“Reductive process”, which was the tactic that
stripped down the design into small identical
elements, Same way as found in “Lego” toys. It
has been used in many context from font design,
product design, furniture to architecture.

The term “Minimalism” was coined in
the mid 1960s. Primarily, it was used to describe
the sculptures made by artists such as Robert
Morris, Dan Flavin and Donald Judd. The concept
was to delete artists’ self expression, by
employing only geometric forms, rigid planes,
repetition and spatial awareness. Inherited from
Modernist Bauhaus, Minimalist design simplified
and deleted unnecessary elements. Material had
been focused and high lighted. Embellishment was
banned. The good example of this was the
product from the German brand “Braun”. Products
had been head-designed by Dieter Rams, who
used “Lesser but better” slogan. PhonosuperSK4
or SnowWhite Coffin was the most famous

product from this period, and it inspired to the
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next generation product brand such as Bang
Olufsan.

In architectural context, minimalism has
been used to describe the work of architect such
as John Pawson and Tadao Ando. Their
distinctive approach explores the fundamentals of
space, light, and material. But for an average
person, minimalism is closer to everyone, iPhone
and iPod desined by Jonathan Eves are the great
examples in this matter. The innovative and user-
friendly touch interface has made them famous
worldwide. All button control becomes obsolete
because of it. Apple company has re-confirm its
status as the eading light from iPhone, iPod, G5
and macbook.

As oppose to its popularity, minimalism
or “less is more” has not been a favorite to
Postmodern designers such as Robert Venturi,
who against it extremely, and delivered a sarcastic
phrase “Less is a Bore”. Other supporters to this
camp was Memphis studio in 1970s-80s and an
anti-style graphic designer Stefan Sagmeister who
openly criticized Helvetia typeface for its dull and
predictability.

“Ockham’s Razor” is another principle of
simplicity. It was made famous by William of
Ockham since 14th Century. And to these days, it
has been adopted and applied in different areas.
The concept includes “Entities should not be
multiplied unnecessarily” and “The simplest
explanation is the right answer” The good
example is the “Goolgle” webpage, the world
famous search engine website. The page looks
simple with minimum detail and the accessibility
is fast and reliable for users. The term “Ockham
Razor” was also used in many sci-fi movie such
as “Contact” directed by Robert Zemeckis in
1997, It represented the issue about belief of
people in science or faith.

In product design area, Utilitarian design
is considered a good start. Many designers

employ this idea, but the problem is, as the

flexilbility increases, the usabilty decreases.
Similar to the maxim, jack of all trades, master
of none. For example, the simple remote control
or a mobile phone with minimal buttons is the
easiest to use, but not very flexible or limited. On
the contrary, the universal remote control is very
flexible, but it’s difficult to use. Moreover, the
more simple mobile phone suggested that the
designer went for beauty or aesthetics, as oppose
to usability.

80/20 rule is the next rule of thumb that
involves quantity. It was first introduced in
business area especially marketing in 1950s, but
later became popular in other areas including
design. The rule asserts that 80 percent of the
effects are caused by 20 percent of the variables
in the system. For example, 80 percent of a
product usage involves 20 percent of its features.
As a result, the software programmers identify the
critical 20 percent of functions and make them
ready available in toolbars.

Modern day thinker also endorses the idea
of simplicity, such as Tom Peters, Marketing and
consulting guru talked about his vision in
reorganizing a company in his famous book:
Design. He proposes that a good company has to
take “design” issue more seriously, not only the
product but also the organization itself. For
example, all systems should be simplified, a
corporate manual should be trimmed down to fit
in a page. He also dreams of converting all
transit flight into all direct flight, and a super fast
internet or 90 seconds e-banking.

Quantity plays an important role in
communication. As we have already known, the
basic communication process consists of sender,
message, receiver. A graphic designer has a role
to communicate thoroughly and creatively. If the
message has too many elements, so it will be
more difficult for audience to read. By removing
elements that do not convey information, the

communication will be improved. A designer



should maximize the signal-to-noise-ratio.
Increasing signal by keeping design simple,
minimizing the expression of elements. For
example, a typical designing of a poster will
employ one key visual or main image, headline,
and body text. Most designers would have done
this as their defaults, that is eliminating details
and the same goes to Billboard and signage as
well.

Another quantity driven principle is
“Hick’s Law” or “Hick-Hyman Law?”, first
introduced in “Journal of Experimental
Psychology” in 1953. It states that the time
required to make a decision increases as the
number of alternatives increases. For example, a
snapshot camera is more preferable because of the

complexity of using the conventional SLR camera,
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which involves adjusting speed shutter and
aperture.

In conclusion, Simplicity or “less is more”
is significant to human perception of aesthetics. It
carries the quality of timeless and beauty. It is a
straight forward approach, that makes more
understanding, and precise, It reduces time
consuming and can be applied in many different
ways. Nowadays, however, a design that serves
well both form and function is not enough.
People mindset has shifted to another level. We
want a design that has meaning to our life. It has
to offer some great value. The best design can
defy our identities and enhance our images.
“Simplicity” is only an alternative of greatness in

our diverse behavior and ever changing world.
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