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31 For comparison, the second largest survey in the UK that includes measures of personality is Understanding 
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36 In the final study sample, alpha reliabilities for Extraversion (0.86), Agreeableness (0.76), Conscientiousness 
(0.82), Neuroticism (0.84), and Openness (0.79) were all high. 
37 Gosling et al., 2003  
38 With orthogonal rotation 
39 In the final study sample alpha reliabilities for the Economic (0.72), Aesthetic (0.77), Social (0.78), Hedonistic 
(0.72), and Religious (0.77) domains were all high. The reliability for the relationship domain was low (0.50). 
However, as we considered this to be an important are of aspiration, we decided to include it in the analyses. 
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Agreeableness scores between 3.01 and 4.27. Scores measured in standard deviations (z-scores) are more appropriate for this 
analysis because a single point score difference is far too large to be informative. In other words, knowing that a 1 point increase 
in Extraversion predicts 60% higher odds of earning a high income is not informative because a 1 point difference is much larger 
than most real-world inter-individual differences. Standard deviations for each measure are given in Appendix D.  
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