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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh daya tarik iklan, 

kualitas produk, dan harga terhadap keputusan pembelian pada e-commerce 

shopee. Penelitian ini menggunakan data primer. Sampel dalam penelitian ini 

sebanyak 100 responden. Teknik pengambilan sampel menggunakan 

nonprobability sampling dengan memilih kriteria yang telah ditetapkan. Teknik 

analisis data yang digunakan adalah uji validitas, uji reliabilitas dan  analisis 

regresi linear berganda dengan terlebih dahulu dilakukan uji asumsi klasik yang 

meliputi uji normalitas, uji heterokedastisitas, uju mulitikolinearitas, uji 

autokorelasi. Dengan pengujian hipotesis menggunakan uji signifikansi secara 

parsial (Uji-t) dan secara simultan (Uji F) serta koefisien determinasi (R
2
). Hasil 

penelitian yakni daya tarik iklan dan harga berpengaruh positif dan signifikan, 

sedangkan Kualitas Produk berpengaruh positif tidak signifikan terhadap 

Keputusan Pembelian pada e-commerce shopee. Perusahaan diharapkan mampu 

mempertahankan kualitas produk, memahami nilai suatu harga, dan mampu 

memberikan nilai iklan yang kuat sehingga meningkatkan volume penjualan pada 

e-commerce shopee. 

 

Kata Kunci : Daya Tarik Iklan, Kualitas Produk, Harga,  Keputusan Pembelian 
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ABSTRACT 

 

This purposes of this research are to know the influence of advertising 

attractiveness, product quality, and price on purchasing decisions on e-commerce 

shopee. This study uses primary data. The sample in this study were 100 

respondents. The sampling technique uses nonprobability sampling by selecting 

predetermined criteria. The data analysis technique used is validity test, reliability 

test and multiple linear regression analysis with a classic assumption test first 

which includes normality test, heterocedasticity test, muliticolinearity test, 

autocorrelation test. By testing the hypothesis using partial significance test (t-

test) and simultaneously (Test F) and coefficient of determination (R2). The 

results of the study are the attractiveness of advertising and prices have a positive 

and significant effect, while Product Quality has no significant positive effect on 

Purchasing Decisions on e-commerce shopee. The company is expected to be able 

to maintain product quality, understand the value of a price, and be able to provide 

strong advertising value so as to increase sales volume in e-commerce shopee. 

 

Keywords : Advertising Attraction, quality of product,  price,  purchasing 

decisions 
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