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Chapter 1. Introduction — the ultra-local newspapers in thiokagl
village»

1.1 A growing local interest

The small and ultra-local newspapers in Norway rexyerienced a slow but steady growth
in circulation figures and subscriptions sinceybhar 2000. Sigurd Hgst's annual report
Avisaret 200%onfirms that, while the national newspapers &edégional newspapers have
experienced a decline in circulation figures, theatiocal newspapers are strenghtening their
position (Hast, 2008: 25-35). The official 20081sy on what kind of newspapers
Norwegian people read shows the ultra-local agemeral stable or growing, while most
regional and national papers are confronted wdkaining number of readers
(Mediebedriftenes Landsforbund, 2009). This trendlso seen in other European countries,
for instance in Great Britain (Press Gazette, 2(D8gens Medier, 2008). In the United
States of America, the growing interest for looals has resulted in close to 1.500 citizen-
run Internet websites set up to serve smaller connires and neighbourhoods with online
ultra-local journalism (State of the News MediaQ2)

The term ultra-local newspaper is here defined @eper that publishes one, two or three
issues a week in a defined geographical area. Mdbkem are subscription-papers. One
characteristic of the ultra-local newspapers is tifa content is in most cases near to 100
percent local information. National affairs or sasrof international events hardly ever

appear in these newspapers unless there is anusheical link.

The ultra-local newspapers are experiencing grawtimes, where their readers and
subscribers become more and more acquainted vétyltival reality and the effects of
globalization. The local newspaper is not anymbeesole provider of advertisements and
news in remote areas of Norway. Internet has peal/gkople with a world wide source of
information and shopping possibilities. Multipletioaal and international tv-channels give

us news, from around the world, all around thelclddore people than before travel abroad



to work for a shorter or longer period, due tolin&gional ownership of local industry and

Norwegian companies expanding beyond the naticoraldrs.

The local village is in some way challenged by<¢h#bal village», a metaphore used by and
associated with communications theorist and phgbso Marshall McLuhan (McLuhan,
1964). As early as in 1964, he described how elagirmass media remove barriers of time
and space in human communication, and thus enablgeable to interact and live on a

global scale.

It may seem a paradox that there is an increasiegest in ultra-local newspapers at times
when the global influence on people’s daily livesironger than ever before. Could it be that
the ultra-local newspapers provide modern peopille something more important than the
news as such? In my thesis | have looked for resasdny a «global village» is such a good

growth medium for local newspapers.

1.2 Previousresear ch

Marshall McLuhan introduced the term «global vikagn 1964 (McLuhan, 1964). Since that
time, there has been written numerous books oragiitation and the effects of globalization.
Research has been conducted on the effects ofliglatian on economy, politics and
democracy, security, society, human relations,titleand mass media (Bauman, 1998)
(Giddens, 2002) (Dixon, 2004) (Rupp, 2006) (Scha@@05) (Schirato and Webb, 2003)
(Steven, 2003) (Stiglitz, 2006).

Traditional studies of media and mass communicaticeguently make use of surveys or
opinion-polls to monitor the popularity of medits content or people’s opinion on matters of
interest. The Norwegian survey of newspaper consompone by Norsk Gallup
(Mediebedriftenes Landsforbund, 2009) is an exarapiich a survey. The yearly statistics
of circulation figures of Norwegian newspapers mbgd NS Gallup (Mediebedriftenes
Landsforbund, 2009) is for instance used by mesgBaarcher Sigurd Hgst when conducting
his yearly research on the status of Norwegian papars (Hgst, 2008). Peter Steven in his



book on global media refers to Unesco’s count efrtat exchange of selected cultural goods
between the developed and developing countries€812003:23).

Researchers also study the frequency of partieubdads or concepts used in media, to check
on how media covers events or subjects, or thegtdtems or articles within a field of
interest to see which areas are predominant indheus media. Rachel Eyre and Ralph
Negrine have chosen to study the news and curffaitsadevelopments in regional

television in Great Britain by counting items ameddth of items shown and sorting them into
categories according to topics (Franklin and Murd888: 36-50). Bob Franklin and John
Perry have studied how British local press covéhnedgeneral election in 1997, by counting
the frequency of articles relating to various issaetopics (Franklin and Murphy, 1998: 209-
227).

Media anthropology combines concepts from anthiagpohlnd ethnographic method with
communications research. The object of study ofimadthropology is the system of
cultural transmission through media. Classical mmblogy argues that language is the
vehicle of the transmission of culture. In medighampology, not only face-to-face contact,
but also mass communication through media is utasiisas language (Rothenbuhler and
Coman, 2005:42).

Some researchers in the field of media anthropodogl/globalization have been occupied
with the ritual functions of mass media (Rothenbkulaind Coman, 2005). Others have looked
upon how new communications technology can be tesetkate a common identity amongst
people in diasporic communities (Liebes and Curi&98:103-113). IMedia Worlds
(Ginsburg, Abu-Lughod et.al, 2002) the editors heoected research articles and essays on
the topics of cultural activity, media and minordiaims, cultural politics of nation-states,

transnational circuits, social sites of productaom the social life of technology.

How mass media are employed to represent and cehstiltures is amongst the topics that
are dealt with in the volumghe Anthropology of Media - A Readéiskew and Wilk, 2002).
Some of the media anthropologists who have cort&thto the book discuss issues of media
in relation to power, imperialism and colonialigmother articles, the researchers have
studied audience response to mass media (AskewWdkd2002: 237-322). While the early



cultural imperialist school of mass media considexadiences as passive, just absorbing
what mass media offered them, contemporary resésinhaddition occupied with how
audiences relate what they watch on TV or reatiemiewspapers to their own personal
experiences and contexts. Audiences are now se@fi@gve, not just passive receivers
(Liebes and Curran, 1998:26). People will interpinetmessage of what they read or see on
TV in different ways according to their personatihon of understanding (Dahl, Jensen
et.al., 2006:7-22). The very same message wilhterpreted in a variety of ways, depending
on who the receiver is, what previous experiencerlghe has and the context in which the

message is sent, transmitted and received.

There are three main schools within media anthaapolThe cultural imperialist school
within anthropological studies of mass media fooadiow people are greatly influenced by
television and sees culture as a determining bebavAudiences are seen as passive
receptors. The hermeneutic school argues thatisedeweflects culture to people; people
produce culture and on the other hand culture dsfpeople’s behaviour. The functionalist
school considers television as an integral eleroksbciety, so television and its role in
society should be studied if one wants to undedspamople or culture (Rothenbuhler and
Coman, 2005: 36-55).

The last decades, globalization and new techndhagyg given more and more people access
to media of mass communication. Professor at Nevk WYmiversity’s Telecommunications
Program, Clay Shirky, has named his latest ddeke comes Everybody. How change
happens when people come togethghirky refers to how the World Wide Web basically
makes everyone with a pc and an internet conneatimedia outlet because previous
bottlenecks to public expression that charactenmads media are removed (Shirky,
2008:55).

In Media Worldamedia anthropologists show how media and mass naeeinow being used
by people in all parts of the world for self-pretsion, self-interpretation, cultural activism
and maintenance and creation of more or less irsdgiommunities (Ginsburg, Abu-Lughod
et.al., 2002).



Global studies is an interdisciplinary field of easch. Therefore | have in not only used
theories from media anthropology, but also maderegices to literature from the field of
mass communication research, and literature writtescholars of sociology.

In my thesis | have combined the efréctor-perspective of my local Norwegian informants
with the system-perspective of a media anthropstagid theories of globalization. In doing
this, | hope to attract interest to an area ofaegethat has up until now not received much
media-anthropological attention; the Norwegianaulocal newspapers and globalization. |
am convinced that the tensions that occur and #ehamisms that operate when local and
global meet, are important for how our common fetwill be shaped.

| have used concepts and methods from media amtlogypto take a close look at the ultra-
local Norwegian newspapers in a global perspeciitae.local newspapers have had an
important position in the Norwegian society sinoe fatter part of the 19th century, and they
have served both as «glue and magnifying glastiyeincommunities (Espeland, 2006). The

guestion is whether globalization will change this.

1.3 Method

Quite early in the process of defining the topicasdfearch, | decided that | would use
gualitative research methods and combine theames felevant literature with in depth
interviews with twelve informants. The informantsthis study are five editors of ultra-local
newspapers in south-western Norway. Four othernmots have previous experience in
being editor of local papers, of which one workshea National Association of Local
Newspapers (Landslaget for Lokalaviser), one idaéhder of the Norwegian Media
Businesses' Association (Mediebedriftenes Landsfoly one is a professor of sociology,
and one is a member of the Norwegian parliamemirofessor of media science, a lawyer,
and the sales manager and director of informatidhe National Association of Local

Newspapers, are also among my twelve informants.

! Emic and ethic are terms used by anthropologistspgrothers in the social and behavioral scienzesfer
to two different kinds of data concerning humanaadr. An «emic» account is a description of bebaer a
belief in terms meaningful to the actor; that is,emic account comes from within the culture. Aticee
account is a description of a behavior or beliedhyobserver, in terms that can be applied to athkures.
(Wikipedia, 2009)



In my paper the informants are presented usingriefk to L. At the end of the paper | have
included a list with information about their occtipa, age and gender. This gives the reader
the opportunity to check on each informant’s dethlbackground and occupation while
reading the thesis.

Quantitative research methods are used to measanges in reader-figures and
subscription-numbers of newspapers. In this stutgve made use of the reader-survey made
by Mediebedriftenes Landsforbund (MBL) and theistas referred to in Sigurd Hast's
Avisaret 2007My aim has not been to study the figures in ddbait to determine the

premises for my qualitative research on local nemd globalization. The fact that ultra-local

newspapers have gained popularity and readerglsaspremise.

Through semi-structured interviews with the 12 infants, who all have relations to and
experience from Norwegian local media, | did attetodind out if and why they believe or

do not believe in a future for ultra-local news a@ivspapers.

| am an editor of an ultra-local newspaper, andvehworked as a local journalist since |
finished my journalist education in 1992. My expexe from local journalism, working in
newsrooms where global issues and world eventdisregarded in favour of stories about
local people and community, has inspired me to takéis study. Globalization raises new
guestions as to what is relevant and what is natlotal community, and eventually if ultra-
local news will be needed at all when people, goemter extent, are living on a global scale.
Since | undertook this study, | have been consdieatsmy personal interest and experience
from ultra-local newspapers should not influencerdsults of my research. | have taken care
to follow the correct procedures of qualitativee@sh methods and as a researcher kept a
professional distance to the topic. While doinddfieork and writing the master thesis, | have

been on leave from my job and thus also had a palydistance to the newsroom.

It has not been my aim to find out whether ultrealonews in the future will be presented

printed on paper, on internet or through othertedeic media. Nor did | attempt to find out



whether the local news should be provided throudisasription, like today’s print versions

of ultra-local papers, or be distributed free cdudfe.

The local editors were chosen as informants beddweseare the ones who decide what the
ultra-local papers should be like. All have reféztbn their role when it comes to serving the
community with information. They make decisionsvamat the paper should write and

should not write, and they look for local anglegtobal issues.

The five editors all work for different ultra-locplpers that are owned by the same media-
corporation. Four of the seven additional infornsauged to be editors in other, independent
newspapers. These informants were also chosendmtay could provide another
perspective to local news and globalization, duthédr present occupations or roles. The
three last informants have closely observed chamgéee Norwegian press and media

through several decades, and they were therefeslds participate in the study.

| made two different interview-guides. The one mdanthe editors had specific questions
on the situation in their local paper and commuynitlyile the one meant for other informants
only had general questions. Both guides are atthtththis thesis-paper. Amongst the
guestions | wanted answered were the editors’ vmawihe need for local news, the function
of local news, the position of local newspapeerdsb asked questions about globalization
and local news. At the end of the interview | addethe questions about the editor and

his/her personal «global connection and global eons.

The interviews each lasted between 90 to 120 nsrane were conducted in Norwegian.
Most of the interviews took place in the informamiices. | conducted one interview in the
home of one of the editors, one interview took elacmy home, one in the lobby of the
university and the interview with the parliamentmiger took place in an empty lunch-room.

| think the informants were comfortable with théeirview-situation. Most were in their own
environment, they closed the door and almost atheim switched off their telephones so that
they could concentrate on answering my questions.

Since | am myself an editor of a local newspaperpften warmed up with some general talk

about media, my studies and the situation in thvespapers before the interview started. This
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felt right and important to «set the stage» anouitd trust before the questioning started.
Still | was aware to keep my distance by not «gj\énwvay» my personal opinions or
experiences. Most of the editors knew me by namkehad met them a few times before in
official media-settings. One of them used to belrogs and is still a friend that | see 4-5
times a year. | was aware that this could be atbiasy findings, but found that the interview
went smooth and professionally, and the data ect#d did not in any way seem to be
influenced by the fact that we knew each otheshéiuld also be mentioned that we have

never before discussed local news and globalization

There were just one or two instances, while inemng the editors, where | realized that |
had to take care not to get too involved and gaeslback that could encourage the informant
to answer my questions in a certain way. Surprigjrigis did not occur when interviewing
the editor that used to be my boss and is stillemd, but when talking to informants whom |

did not know well.

Being reflexive and aware of the fact that my saheing an editor, could affect my own and
my informants’ behaviour, made me take extra cateehave professionally when
conducting the interviews. This meant not givingauraging feedback or comments that
relate to my personal experience or opinions, faeklithat can influence the answers | obtain
from my informants. It was also obvious to me thsttould not tell any of the informants
what other informants had told me before.

After the interview, several of the editors werei@us to know if there was a great variation
in answers between the informants. It could verlf bethat they were a bit anxious as to
whether they had «performed well» in the intervidw journalists and editors they are all
used to asking questions, but probably feel masedare when being interviewed
themselves. | therefore assured my informantsatiadbugh they had all put emphasis on

different areas, each of them had given me valuatteuseful information.
In addition to doing fieldwork by interviewing theelve informants, | have collected data

for my thesis from various written sources. Boaksf social sciences like anthropology,

sociology and the field of globalization have besed, as well as articles from the internet,
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newspapers and magazines. Ever since | first mpaeyunind to focus my research on
ultra-local newspapers and globalization severatyago, | have collected relevant material

that could be of use in my research.

1.4 Defining the concepts

Globalizationis a word that is used to describe processes demaation or even
postmodernization (Schirato and Webb, 2003:2)hé&irtintroduction to the book
Globalization — the Key Concepfglooney and Evans, 2007), Annabelle Mooney and\Bet
Evans claim that it is a buzzword of the momenthimiuniversities, government and society.
In academic circles, there are many definitions @pploaches to globalization simply

because it is not a field of study that is restdcto only one discipline.

Jan Aart Scholte describes globalization as thegmteongoing large-scale growth of
transplanetary, and often also supraterritoriaineativity (Scholte, 2005:84). Others
suggests that globalization is a set of technofgnsstitutions and networks operating
within, and at the same time transforming, conteragyosocial, cultural, political and
economic spheres of technology (Schirato and W2003). Anthony Giddens has described
globalization as the intensification of worldwidacgl relations which link distant localities
in such a way that local happenings are shapeddayt® occurring miles away (Giddens,
1990:64). Together these definitions constitbeconcept oflobalizationas it is used in my

study.

In the process of analyzing the data, from thalfi@rk and the interviews with the twelve
informants, it became necessary to develop conseptisat the obtained data could be sorted
and categorized. | looked for useful categorieswauld embrace the informants’ various
approaches to why local news and local newspapiéirsewiable in a globalized future. This
was challenging, since the informants presented dipénions through an emic perspective
and with their own words. The transcripts fromth# interviews were thoroughly analyzed
and categorized before it was decided ithantity, ritual, filter andempowermeniould be

thefour key concept® be used in this paper.
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When informants were asked about what local pagieespeople and why people buy the
ultra-local newspapers, they all said that the mapeovide news. That is the most obvious
answer. When asked to go more in depth, informaoitsted at the concept of identity, which
the ultra-local papers can provide people witht@rgthen. Ritual, an important term from
media-anthropology, was indirectly mentioned botlconnection with yearly media-events

and in connection with the ritualized activity eteiving and reading the local newspaper.

The concepts of filter and empowerment are notrtdk@m media-anthropology, but have
been developed during my process of analyzing #éte whaterial from the interviews. The
ultra-local newspapers have an important rolelgsdi eliminating that which is «noise» and
not relevant in the local society. The conceptropewerment is closely linked with the
news-category. The ultra-local paper provides pewilh information on matters that
concern them, and the it gives people informati@t enable them to act and participate

actively in their local community.

Identity, ritual, filter and empowerment have ehelen dedicated one separate part of this
thesis and the first part of each of these chajsegst to present relevant theoretical material
and give a clear definition of the concept and litdwas been used in this study. Data
collected through fieldwork and from literature Mak discussed in relation to the four
concepts in the chapters 2, 3, 4 and 5.The lasopérne thesis, chapter 6, presents a

summary and a discussion of the findings.

1.5 Theglobal challengefor local papers

In the book_okalavisa neer og kjgewritten to celebrate the 30th anniversary of\fa¢ional
Association of Local Newspapers, Gard Espeland taflglobalization and the local

newspapers:

The basis of the local press is the local commuhifighout the local community there will be no local

paper. What happens to the local communities hdteéfore influence the local papers.
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We can all state that distances become shortestaorter, the contact with other countries
greater and greateand we see that a lot of major problems are mokessrcommon for us all.

Globalization is a key word, and where we usedatinghe footsteps of our foremothers and
forefathers, we are now picking up inspiration fréva whole world.
(Espeland, 2006:97)

Globalization poses new possibilities to the ulbeal newspapers. With new digital
technology the smaller newspapers can have a grofed layout and look without
employing print workers. Internet enables local klg@ewspapers, by covering local news
on a daily basis, to compete with regional andomatli daily newspapers. At the moment the
limited resources in smaller papers sometimes aiedaance for it. Via internet, the ultra-
local news from a village in Norway can, in thedrg,read by millions of people around the
world. Yet that hardly ever happens. It has simpybeen a goal for local editors to draw

the large crowds. They see it as their role toesémeir exclusive local public.

Globalization also represents challenges to loealspapers. Globalization of international
trade has affected media-ownership. The last fearsyeénternational corporations have
obtained ownership of several Norwegian local papEhis is likely to affect the structure
and the role of the traditional Norwegian newspapew owners may decide to close down
some of the ultra-local papers that have been itapbfor local communities’ identity and
coherence. International influence may change tbélg and the traditional role of the local

papers.

It is important for the editors to have good knaige of the community they are serving. In
order to make a newspaper that is interestingagmaper that citizens are willing to pay for,

a successful editor needs to know what occupied [meople. Sensing developments within
the local and global community is a part of the@th job. He or she should keep up with
trends in society and in the market in order t@able to face change and new challenges. The
editors of ultra-local papers are both news-prawdand they are news-consumers, they
provide service for the local community and they iadeed themselves part of the local

community they serve.
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Newspapers or news-sheets that are either handdéardree in the street or delivered in the
mailbox for free have not yet represented a greaipetition to the traditional Norwegian
subscription newspapers, but this could changesd free newspapers now have a very
strong position in the media-market both in Dennear®d Great Britain. Denmark never had a
tradition of ultra-local subscription newspapersBritain, there has been a tendency that free
newspapers have exacerbate the already dwindimgnfes of the traditional paid-for weekly

local newspaper (Franklin and Murphy, 1998:125).

The Norwegian government has since 1969 suppo#gdus printed media with a yearly
amount of money called «pressestgtte» (Espelafh:208-111). This support was initiated
because of fear that the strongest newspapers wakddover the market and their
competitors would cease to exist. Politicians vadraid that, if this happened, it would be
the end of a differentiated press in Norway. If tia¢ional politicians decide that the financial
support to the press should end, it would haverses@nsequences for a lot of local

newspapers.

The global challenges of foreign ownership, newsheninternet versus printed news, the
government’s financial support and the potentieg¢dh of free newspapers will not be
discussed further in this paper. The focus wilbbevhat reasons there may be why people
will still want the ultra-local news although li\grin a globalized world. It is not the aim of
this study to predict whether these news will bevigted through the internet or on printed

paper, whether they will be free or paid-for.

If time and space collapse, and people live orobajlscale, one could suspect that a
newspaper, that focuses on news from a geographézfined community of 6000 to 50.000
inhabitants only, would be superfluous. Yet theltwenformants of this study are all
convinced that there will be need for ultra-localus in future. One of the initial questions in
my interviews was simply if the informants believad future for local news and local
newspapers. All believed that there will be a desrfan local news in the years to come.
After the editors’ belief in a future for local newad been confirmed, my follow-up

guestions were concerned with finding possiblearasvhy people will keep and even turn

15



to local news in future. Five of the informants eyeedicted a greater demand for local

information as our world becomes more globalized.
In the next four chapters | will discuss ritualiemtity, filter and empowerment, four

concepts that can be used to explain why glob&bzateems to increase the interest for ultra-

local news.
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Chapter 2: Rituals - the never-ending story

2.1 Ritual theory and ritualization

Senior Lecturer in Media and Communications at.ivedon School of Media and Political
Science, Nick Couldry, in his articiedia Rituals-Beyond FunctionalisfiRothenbuhler and
Coman, 2005:59-69) describes how a recent apptoatiedia research seeks to work not
just on the level of media text and institutionst bn the broader and more subtle ways in
which the very excistense of media transforms ouiesies. Couldry calls for a greater
flexibility to the term ritual. The term has oftbeen associated with claims that it produces,
or maintains, social integration. This is in ac@rde with French sociologist Emile

Durkheim’s functionalist approach.

Couldry calls for a non-functionalist approachitaals, being less interested in rituals for
themselves, and more interested in the wider spoialesses of «ritualization», through
which something like ritual, or media ritual, conet® being at all (Rothenbuhler and
Coman, 2005:63). Professor of Religious Studi€saata Clara University, Catherine Bell,
has in her work dealt with the characteristicsitoial-like activities and ritualization. She has
listed six characteristics of ritual-like activieformalism, traditionalism, invariance, rule-
governance, sacral symbolism and performance.rrodstrating how a variety of common
activities are ritualized, Bell illustrates gengoabcesses of ritualization as flexible and

strategic ways of acting (Bell, 1997:138).

Catherine Bell claims that ritualization is firstdaforemost a strategy for the construction of
certain types of power relationships effective witparticular social organizations (Bell,
1992:197). Couldry supports this view in his call & shift of emphasis in ritual analysis

from questions of meaning toward questions of power
Nick Couldry describes media rituals as «actioms tian stand in for wider values and

frameworks of understanding connected with the emmedVledia rituals naturalize order and

formalize categories and the boundaries betweegoges. This is done in performances

17



that make the boundaries seem natural and legéinkB mentions the organization of
ritualized meetings with celebrities, that revolreund the distinction between the «media

person» (or celebrity) and the «ordinary persossgraexample of a media rite.

The study of the royal wedding of Charles and Djanade by Daniel Dayan and Elihu Katz,
illustrate how media events are ritualized. Dayaah Katz studied and pointed out the
different effects of the media ritual on those gvants who were in the streets watching and
those watching it on television. Dayan and Kataraef five social functions of media rites:
testimonial, monumentalization, legitimization, t@ezation and dramatization
(Rothenbuhler and Coman, 2005:74-77). Using Dayahkatz’' terminology, the local
newspaper legitimizes activities in the local comituand vectorizes the local events. By
mirroring the community, the ultra-local newspapears testemony to local events.
Dramatization is used to create local involvement emonumentalization is used to

distinguish extraordinary events from dalily life.

Media rituals are not something exclusive for ted®n broadcasting from events that have
world-wide interest, like a royal wedding or thepts visit to Reunion (Rothenbuhler and
Coman, 2005:165-175). In this chapter, part 2yd)lldemonstrate how ultra-local
newspapers engage in rituals in their local comtiesiThese rituals have the six
characteristics of ritual-like activities that disted by Catherine Bell. They are formalized
and rule-governed, have sacral symbolism, draw ti@alitionalism and invariance. Indeed,
they do also represent a performance and a draatiatizIn accordance with the
functionalist tradition, these rites have an imaottfunction in producing and maintaining

social integration and affirming what the membdra oommunity share in common.

The distribution of power to influence the repraaénns of social «reality» is dealt with in
part 2.3 of this chapter, in accordance with a fum@tional approach to of media rituals. It is
beyond doubt that ultra-local newspapers are iosiipn to allocate and dislocate power in
the local community through their coverage of lanaldia events. The local newspaper bears
testimony to what has happened in the local comipuihiegitimates and vectorizes events
and actors and thus has influence on the distdbuif power. The power of the local

newspaper itself is also subject to constant nagiotis, since it is eventually the media-
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consumers who empower the media. Rituals seeKitmahe position of ultra-local media

and the coherence of the community.

The routine action of reading the local newspapén part 2.4 analyzed in terms of being a
ritualized activity. Ritual-like behaviour demorets the importance of the body and its way
of moving in space and time. Reading the local peywsr, in a certain way at certain days of
the week, is an activity that for many readers evote or more of Catherine Bell's six

features of ritual-like activities.

2.2 Same procedure aslast year

Every local journalist knows very well that there aertain annual media events that are
compulsory for the ultra-local newspaper. Theneasvay these events can be ignored
without grave consequences for the paper, becaissexpected by the public and by the
authorities that «our paper takes part in our IstlaExamples of such events are annual
summer-festivals arranged by the community’s as$ioci of shop-owners and merchants,
and the community gathering in December when thgdviights the candles on the
Christmas tree in the town square while local bbasgls and choirs play and sing Christmas
carols. The celebration of Norway’s ConstitutionyD&a7th of May, is another grand
ritualized media event with its formalized actig#iand sacral symbolism, that are the same

year after year, in cities, towns and villagesoakr Norway.

These media events are not news in the strict sdrike word. They are arranged every year
at the same time and the same place, and thosbawvieataken part once before will have a
pretty good idea of what is about to happen. Thesnelue of these media events is very
limited indeed, still they are considered to bénmihense importance to the local newspaper
and the community. One editor, informant H, evemizato there being a yearly cycle of
media rituals, where the same events and topitsriem articles every year at the same

time:

If you look at these books on the shelves, theyaiorall our newspapers from the years that have

passed. Now, if you look up January in the varioogks, you will see that we often write about the
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same topics at the same time of year. We could degled not to do so, but it has become a ritual.
Something like; «it is this time of year, so iisout time we write about this».
(Editor H)

The informant thinks this yearly cycle and thealtaf repeating topics may be due to the
paper’s ultra-local function and the fact that éhesrnot always a great deal of events that
compete for the paper’s attention. He also pointe@se formalized annual events that the
paper writes about, not because they are seenpastant news by journalists, but because
people expect the local paper to be present aner ¢tbem. School performances, NGO-
meetings and local brass band concerts are exawiplles. The ultra-local newspaper often
faces fierce criticism if it fails to cover theswialized activities. Informant I, general

secretary of the National Association of Local Npagers (LLA), reflected upon this:

You will have the harshest criticism if the newspiapas not been present to cover a local event. Tha
is in itself positive, because it shows that theges presence is desired. It would have been wibrse

people didn’t care.
(Informant I)

Rituals, like 17th of May or the lighting of the @¥tmas tree in early December, produce
and maintain a sense of social integration. Theydaamatized in the sense that there is
invariance and a set order of ritualized perforneameformant J, a scholar of sociology,
considers these media-events to be important tmtimeporation and formation of a common

set of values in a local society.

Nowadays, people have a more outward orientatiohntheir local life will still be impoverished ihiey
do not orient themselves towards the local. Theroanity will wear away. Local pictures in the paper
of a beautiful sunset or people who are celebrdtieg anniversaries, and the article on the annual
jumble sale or bazaar at the meeting-house arertamido constitute and preserve the «great we» of

the local community.
(Informant J)

Ritual plays a key role in maintaining the systamg a social role in securing and
maintaining the unity of the group. The ultra-lonalwspapers manifest the image of group

unity and common values through their participatioand articles about local events like
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the 17th of May. If media ignored that event, olef@to ritualize it by writing about it as is
expected, it would be a way of questioning the comity core values. The significance of
the local community and the ritual as such werelyiko be discussed in the aftermath, since

the local paper is both seen as a part of andectein of local society.

2.3 Legitimizing and vectorizing

Using a non-functionalist approach to media ritutile emphasis of ritual analysis can be
shifted away from questions of meaning and towareistjons of power. There is a clear link
between ritual and power in ultra-local media’sipos in society. There is a historic
concentration of symbolic power in the media ingitns (Rothenbuhler and Coman,
2005:64-54). Media represents a transcendentalievdlased on their presumed ability to

represent the social whole, and media ascribespibneugh ritual events.

Media rituals can replicate and naturalize a broadarchy between people, things and
places. The local editor decides what should libearpaper and what should not. Categories
are formalized, and boundaries within the local samity are legitimized through the local
newspaper’'s covering of ritual events. This powso &elps reinforce the special status of

the local newspaper in the community.

Informant H gave an example of how he as an edadrchanged a media-ritual in his
newspaper. The newspaper had at the end of Decerableryear published speeches written
by the Mayors in their local region. In their splees, the Mayors would sum up the year that
had passed and express their wishes for the yeame. The editor decided that the paper

should end the practice of publishing the speeches.

These speeches have always been in our paperexidiaf the year. We decided to end the practice
two years ago, after having discussed it with drtb@ Mayors. | think it was a practice that stdrte
when the paper was owned by the local authoritiee.speeches were much about the same every
year, only the words were a bit different. Aftee tpeeches did not appear in the paper, we got
negative reactions from some of our readers. Thdyekpected the speeches to be there, because it
was a ritual.

(Editor H)
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The Mayors’ speeches can be used as an examplmedlia ritual where the ultra-local
newspaper ascribed power to the political leadegsviing them the chance to express
themselves freely in a ritual form at a specifiodiof year. This is a way of legitimizing the

importance and the power of the Mayors.

Israeli media anthropologists Elihu Katz and Dabial/an have defined five social functions
of media rites (Rothenbuhler and Coman, 2005:75{7&)itimization and vectorization are
two of these functions. The three others are thnenial function, monumentalization and
dramatization. In the example from informant H @8 the vectorization of the yearly ritual
by refusing to print the speeches in the paperdcciooply that the Mayors’ influence on the
local communities has been or will be reduced. limigation of the power of the local
authorities is closely linked with how the localdreetreats the politicians and people in
important positions.

On the other hand, the position of local media thiedocal newspapers is itself dependant
upon social legitimacy. The power of local medialigtinct between important and not
important, by vectorizing events and by choosingtiar or not to print the Mayors’ ritual
speeches, is actually working to ascribe poweredimitself as well as to those who are

placed in media.

Informant G, the editor of a local newspaper thdilighes three times a week, experienced
that the ritual speech of the Mayor was used ticizé his newspaper. Local mayors often
hold a reception at the beginning of each yearthadpeech is an important formalized part
of their ritual performance. At the receptions dbt@lents from sports and civil society are
rewarded, and local choirs and bands entertaipubéc. The ultra-local newspapers are

expected to attend and write about these events.

In his new-year speech, the Mayor mentioned ouepap an example of how local newspapers can
end up going very wrong. This particular mayor tisititkat we portray his organization in a less
flattering light than what is appropriate. We liste what he is saying, but there is not really miec
it.

(Editor G)

22



The strong intrinsic power of the ritual media emeas here used by the Mayor to attack the
local newspaper for being unfair in criticizing hand his organization. The editor and the
media itself are in the powerful position to decideether or not the mayor’s fierce criticism
will be known to others than those who were phyliqgaesent at the event. The editor also
has the power to decide whether the Mayor’s statést®uld be used as a vector to repeat
the criticism they had in the first place and efigther criticise him and his organization for

attempting to interfere in the work of the indepentdhewspaper.

2.4 Thursday is «Fjuken-day»

Having discussed local newspapers’ ritual functiand the power of media rituals, there is
another ritual aspect that should be mentioneds&iliers to ultra-local newspapers often

develop ritual-like practice in connection withdieing and reading their papers. For many
this has become ritualized activity that differsnfr other routine behaviour. It can imply the
characteristics of repetition, invariance, formaljsule-governance and physical

performance.

Catherine Bell talks of a ritualized body enviromméBell, 1992:90-98). When the body
interacts with a structured and structuring enviment, the ritualized body is produced.
Strategies of ritualization are particularly rootedhe body, and in the interaction of the

body within a symbolically spatial and temporal konment.

The ritual of reading newspapers, however, doesnigtapply for the ultra-local newspaper.
So why is the ritual stronger with local newspapken with the national ones? Reasons
might be threefold. Firstly it might be becausehsf fact that the articles have a close
relationship with the community and are therefaaigd more, secondly for national news
there are much more resources to get the newsathan manner, and thirdly the distribution
rate of the national papers are much higher, goufmiss out one day the next morning there

will be another one.
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In this study, the informants have to a variousrdegtressed the importance of the bodily
practice in the readers’ relation to the local neayger. The feeling of holding a fresh
newspaper in the hands and turning the pageslisftymant B, the sales manager and

director of information in LLA, defined as a rituattivity:

The local newspaper is still part of a daily or wigekual. A lot of people now read the national
papers on the Internet, but having the printediwerrsf the local paper is still part of a ritual. dfv

young people sit down with a cup of coffee or albaif Coke and read their local newspaper from the
first to the last page. We do however not takegfanted that it will continue like this, so we are
concerned with what we can do to become more #tteato children and young readers.

(Informant B)

Other informants did also mention the fact thatuhiea-local subscription newspapers have
so far kept or strengthened their position, agde prefer to have their local news
presented on paper while they don’t mind readirtigpnal or international news on the
Internet. The majority of the editors interviewedhis study, considered that the ritualized
physical activity of receiving the paper in the bax, holding it in the hands and reading it,
is very important for a great deal of the readers.

Ritual like behaviour could mean reading the patex certain time of the day, in a special
chair or consuming it at the kitchen table togethi¢h a cup of tea or coffee. It could also
imply certain ways of reading the paper, for ins&astarting with the sports pages or reading
it from first to last page. Informant | gave an exae of a woman who had given the name

«Fjuken-day» to Thursday, naming one day of thekvedter her local newspaper «Fjuken.

She told me how every Thursday is a day of celabrdbr her and her husband, and how they always
put the kettle on before they fetch the mail. ki§uken-day» with double joy, coffee and the local
newspaper. It is a joyful day when the paper presithe couple with an overview of what is going on
in their local community.

(Informant 1)

Editor F describes how she sees the great valbergiaper being the centre of attention in

the homes of people in the local community.
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The fact that our newspaper is placed on the kitthlele where four point something local citizens
read it... That is something we consider very valuftn@ur product’s position in the market and our
position as actors in the local community.

(Editor F)

Informant J, who is a lecturer of sociology, sagdvouldn’t be surprised if people chose to
read the local paper before they read the regmmalthe national paper on those days when
the local paper publishes. Informants also toldiesoof how people are upset if their
subscription paper is delayed or not deliveredhatright time. If the paper does not arrive as
it should, this obstructs the ritualized activifyreading it. It makes a «Fjuken-day» into a
day of frustration instead of celebration. Editodékcribed how people express that «their

day is ruined» if they do not get the paper.

2.5 A confirmation of consistency

In producing and maintaining social integratiomptigh the participation in and covering of
ritual events in the local community, the ultradbnewspapers affirm a sense of community
and belonging. The local newspapers’ articles fem@nts like the 17th of May or the
Mayors’ reception in early January bear the chargtics of performance, formality,
symbolism, traditionalism, rule-governance and irarece. These media rituals have a
function in confirming the importance of the localmmunity, reassuring citizens that their

local event is of significance.

Through their ultra-local newspaper, citizens @eba confirmation and a reassurance that
their community and their surroundings are stahtkraliable. The ritual events take place
every year at a fixed time, and the local newspéaptrere to take part and to bear witness.
Using the terminology of Dayan and Katz’ five sddianctions of media rites, the local
newspaper is testimonial, and its testimony gieaslers an affirmation of belonging and

security.

Looking at the power aspect of ritual media in l@&zieties, using a non-functionalist
approach, the ultra-local newspapers play a rolegitimizing the existing hierarchy within
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local society. When local media writes about threepdion that is held by the Mayor, it
indirectly legitimizes the role of the Mayor asiarportant figure in the local community and

monumentalizes the event. This vectorization isag of allocating power.

When the local editor, Informant H, decided notaitow the tradition of printing the annual
speech of the Mayors in his paper, this in some iwgjied a removal of symbolic power
from the Mayors’ hands. At the same time, this gngoy have given the newspaper more
power. Even though some readers complained thaittiz speeches were missing, the
editor demonstrated that the paper was more tis@nvéle organ for the municipal
authorities. All my editor informants made it cleélat their newspaper exists to serve the
public and the local community, not to serve tr@al@authorities. When the importance and
influence of the local authorities in society des®, the editor increases the intrinsic power
of his own paper by excluding the Mayors’ speedh&® his publication.

The power-aspect of media rituals may work to comfxisting power-relations within
society. The local newspaper’s histories of aneuahts where the local Mayor honours
local sports-talents, or the speech that eachsreas up the status of the local community,
will convey to the local citizens that there isbslity and set boundaries in their society. The
yearly cycle of local events can be predicted, pestictures are confirmed and boundaries

are set through media’s rituals.

It could also be that the subscribers, who eactkweseveral times a week look forward to
reading their paper in a set way, experience aeseinsomfort and security in this ritualized
practice. Subscribers’ ritualization of the praetaf reading the paper-version of ultra-local
newspapers is something that could be object ahéu study.

The ritual functions of local media are importamtonfirm community coherence, local
traditions and power-structures. Ritual-like roa8rmake people feel that they are safe and in
control of their immediate surroundings. Readirgltical newspaper can also give people a

sense of security because they know what is gaing their neighbourhood.
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Chapter 3: Identity — part of the community

3.1 Identity and moder nity

The ultra-local newspaper is an important factarrgmting local identity, something all my
informants mentioned in the interviews. The questiwill discuss in this chapter is whether
globalization weakens or strenghtens the ultrall@entity and what consequences this has

for the ultra-local newspapers.

Identities can be defined as the constructionsofd) belonging, and this holds key
significance in both defining the self and forgoalective bonds with others (Scholte,
2005:224). Identity is both who you are, and wha gee in relation to others. It is widely
recognized that nationality ranked as the predomin@rld structure of collective identity
prior to large-scale globalization. Globalizaticashveakened national identities, and new
technology has made it possible for people to ttieemselves outwards when looking for a

personal identity.

Anthony Giddens describes how lineage, genderakstaitus and other attributes relative to
identity were all relatively fixed in medieval Eyr® (Giddens, 1991). If you were born as the
eldest son of a Norwegian farmer, you would inhidgt farm and be expected to follow
traditions. Your identity was likely to embody telements of being a man, a father and a
husband, a farmer, belonging to the local chuttodacal village and being a Norwegian.

In our post-traditional global social universe ihigh the reordering of time and space
realigns the local with the global, the self und&ga massive change. Modernity confronts
the individual with a complex diversity of choicasd gives little help as to which options
that should be selected.

Scholte (2005) gives examples of how non-territadantities can be constructed on a basis

of humanity, religion, class, gender, race, youteexual orientation. Whereas national
identities involve attachment to a particular haanel, these and other aspects of being are
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not bound to territorial location. Accelerated gtbwf global relations in the last decades has
gone hand in hand with a growth in transplanetaeyiities. In addition to this, migration has
lead to more people with plural national identitibaniel Dayan (Liebes and Curran,
1998:106) mentions the problem a person may hawesihg amongst proposed identities. In
our modern times, identity is dynamic, flexible aubject to change (Bausinger, 1999:13).

The national association of Norwegian local newspsp_andslaget for Lokalaviser (LLA),
have stated that construction of identity as ontgm@fimportant tasks and functions of the
local newspapers (Espeland, 2006:27). The locakpeper should be «glue and magnifying
glass», creating and maintaining a common ideatity monitoring what is going on in the
local community. Espeland claims that the lacklatps where people can meet, like the post
office or a shop, can work to weaken the feeling cbmmon identity in a local community.
He also thinks that international entertainmentwahand centralized national news on

television can work in the same direction.

The ultra-local newspapers have traditionally pthga important role in creating and
maintaining local identity in Norway. On the onenbathe paper focuses on local culture and
identity, and on the other hand it mirrors the gjsithat take place within the defined
geographical borders. In our modern times, natiaaitities are weakened and the global
reality poses individuals with a choice of multigliiliations. New identities can be
composed, and hybrid identities created. The udical newspapers offer people a relation to
local society and an interpretation of local idgntiVhen the national identities are

weakened, the local identities often grow strorigan they were before.

In his article «Particularistic media and diaspa@ommunications», Daniel Dayan talks of
how early theories of globalization leading to hgmoization, a dominating centre and a
dominated periphery, are now abandoned (LiebesCamchn, 1998:103-113). The local is no
longer the end of the road, the final and lowlytohedion of messages emanating from a lofty
centre. The local is in itself an important cenémed the local newspapers are tools for

identity-creation in their local communities.
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3.2 Tradition and tribalism

Anthony Giddens points to the very idea of traditas a creation of modernity. All traditions
are invented and consciously constructed, anddheybe subject to change. Giddens’ view
is that traditions are needed and will always gétscause they give continuity and form to
life. Traditions are resurgent, but not in the sethst life is lived the traditional way.

Subscribing to and reading the local newspapebbias a tradition for people in Norway.
The local newspaper strengthens the collective aanitynidentity and gives each individual
the chance to be reflexive when it comes to peilgdeatity. When globalization and
modernity present people with more choices andeetitem the task of constructing their
own identity, the ultra-local newspaper can offéxep by giving a fixation point for local

affiliation.

Sociologist Erik Fossaskaret wrote an article figr tocal newspapétardanger Folkeblad
when the paper celebrated its 130th anniversaDeirember 2003. He emphasizes how the
local newspaper is both a bridge bringing homedhwlso have moved away from the local
community, and it acts to create bonds betweenlpedapo originate from the same
geographical area but have moved to other pladesy find that they have something in
common, being able to discuss news and eventateatferred to in the local newspaper

from their home region (Fossaskaret, 2003).

Two of my informants, C and F, are editors in neaysgy's that publish in communities just
ten minutes drive from Norway’s fourth biggest cittheir communities have grown fast the
last decade, with new people moving in and tradgicociety changing. In the eyes of some
people, these communities are suburbs and shouittlheled in the city as such. Informant
A, a professor of media science, sees it as aestg#l for these newspapers to nurture local
identity. It is much easier to construct a colleetidentity in isolated villages than in places
where the population grows fast because people mndvem other areas. Research also
shows that people who have moved to a new ardassdikely to subscribe to the local
newspaper. It takes 10 to 15 years before thegrathe same level as the original population

when it comes to subscribing to the local paper.
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Our community is a bit different. It is positiongdthe shadow of the big city, and people percéias
such. We are struggling with the «little-brotheglfieg», but this town wants to be independent. gein
independent means constructing a distinct locattitie and then one has to look at what it takes to
build identity in a long-term perspective. We métke only newspaper that is 100 percent local, a
paper that takes this community seriously.

(Editor C)

Editor C believes that his newspaper will win thublc and create social coherence through
presenting a good journalistic product where subscs can find identity and recognition. He
sees it as a challenge that a number of the peombboyed in the municipality administration
live in the city, not in the local community. Thect that they live in the city affects their
personal identity and the way the local newspapeerceived. The local politicians do all
live in the community that they govern, and C fékk they do in general have a better
understanding of the importance of having an utical newspaper that does focus

exclusively on their area.

Patrick Dixon talks of tribalism as one of the fges of global change, the others being fast,
urban, ethical, radical and universal (Dixon, 20048 defines tribalism as what makes
people different, and sees tribalism in any groupemple who agree to belong together.
Patrick Dixon’s prediction is that the greater ¢fi@balization, the greater the tribalism.
Negative aspects of tribalism can be nationaligmmism, elitism and sectarianism, but

tribalism can also be a positive force.

Tribalism is the basis of all family, team and bejimg. Tribalism provides a sense of identity.
Tribalism helps us understand who we are, whereavedme from and where we're headed. Teams
are to do with tasks, tribes are about whole granpging together.

Tribes hold the whole of society in a common comnyumeighbourhoods are tribes,
members of sports clubs are tribes, football sugpsare tribes. If there were no tribes, humandsei
would create them in a day. We need our tribexist, o make sense of our world.

(Dixon, 2004:149)

The words tradition and identity were frequenthedi®y informants in defining elements that

make people appreciate and subscribe to theirloiia newspaper. The concepts of tribe
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and tribalism, as they are used by Patric Dixon,alao be useful in looking at why there
has been a growing interest for ultra-local newsweler, as editors C and F are well aware
of, some tribes are stronger and have a greatereobe than others. Editor F has worked in
two local newspapers. She sees a clear differestwgeln the strong tribalism in the rural
area where she worked before, and the lack ofgpatriotism and local identity in the

suburban community where she is now editor of dicall papet:

| have not been able to play the patriotism-care fre Smallville like | could do in the other
newspaper. The core of people who define themselyé®ing local is not so big in Smallville. There
is also a more significant cultural difference begw people in Agriland and the city compared to
people here in Smallville and people in the cityjofof people here define the place where they éis
the outskirts of the city. The question is reallydu obtain a local identity once you move to as®
within Smallville’s borders. You are defined a®aadl citizen when you live here, but it does not
necessarily mean that you feel like one. In Agdlamost people have the same local names and they
have family-ties to farms in the area. Somethingpleas with the identity when there is a development
from agricultural society to modern society.

(Editor F)

Editor F has developed a strategy for how to irgegthe newcomers and how make them
feel like they need the local newspaper. Thisatpahas so far worked well, rendering the

paper a record-breaking growth in both subscriptaord reader-figures in 2007.

We ask ourselves what connects the new citizerstivit local community, and the answer is things
like school, kindergarten, jobs and real estateerLan their circle of interest grows to includeilciv

society, organizations and sports clubs.
(Editor F)

Editor H admits that it is a challenge to recr@tvcomers to the local community as
subscribers, but he is convinced that many of tivdhieel the need for the local paper after
some time. H considers it an advantage for the paper that there is a strong local identity

in his local community and that the collective itignis stronger there compared to what it is

% The rural area is in the following quotation namédjkdand» while the suburban community is called
«Smallville». These are fictive names.
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in areas closer to the big city. Answering the tjoasof what mistakes local editors should

be aware not to make, he mentions forgetting tbal limentity.

You are going to lose if you can not constructaladentity. The newspaper of Editor C, is struggli
with that, maybe because there is no distinct apdrate identity in that community. You often find
the local identity in the suburbs, the villages #melsmaller communities. Therefore it is importduat
the newspaper does not only focus on the town ighbeurhood where it has its main office. You
have to listen to the readers and to what they wiacdn be fatal to ignore their desires or tat@for
some segments of the population only.

(Editor H)

Politicians and lay-people are currently discussuhgther the smaller communities should
join together in bigger units or become part ofliigecities. Several of the informants
expressed that this would pose a challenge tootted identities, and that it could in worst
case make the ultra-local newspaper irrelevantalLoewspapers thrive on local identity, but
their strength is also to observe and tell peoptaiithe state of the local democracy. If the
local municipality ceases to exist and decisiomsnaade outside of the local community,

there will be a less stable foundation upon whachuild a collective identity.

Other informants see larger administrative unitaraan advantage for their newspaper, since
they do at present write about three or more séparaall communities. A change would
most likely lead to one local council and admirastn being responsible for all three. This
would provide even better conditions for constmugta collective local identity in the region.
Editor G welcomes a development towards biggerfewer administrative units, since the
geographical area that his newspaper covers cemgis? separate communities that may in

future be joined together in one.

The importance of local identity and pride in bemmgnember of a particular local community
or «tribe» is something that G reflected upon.igrhgion, a rural area 30-50 minutes drive
south of the big city, local tribalism and self-idence has grown stronger the last five
decades. The local newspaper has strengthenedeth®f a collective identity in the region,
and G is convinced that the paper has played aariaomt role in making people feel self-

confident and proud of their local identity.
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When we were children, we would try to moderate elmehge our dialect when visiting other places.
We thought it sounded so ugly when our dialect syasken on the radio. But nowadays more and
more people, who we do not ourselves consider |desicribe themselves by using the word we have
for people native to this area. Even people who cfvore the big city claim to belong to our region.
They would never have said so 20 or 30 years agipl®é&el quite another confidence in being from
this area now, compared to when | was a child andhy

(Editor G)

Editor G’s experience supports Patrick Dixon’s antof a growing tribal awareness in our
modern, globalized world. Many people are in seafdhibe and tradition, and the local

newspapers help them create bonds and feel affili& their local communities.

3.3 Belonging somewhere

The turn toward plural, multidimensional and hyldddntities has removed the security and
predictability that marked a territorialized wowrldhere one’s collective identity tended to be
defined by nationality connected to a correspongiiate. Globalization has had mixed
impacts on identity. On one hand, transworld retagihave shown possibilities of cultural
revival and innovation, and on the other hand & $taown potential of violent cultural
homogenization (Scholte, 2005: 304-306).

Most of my informants held the view that globalieatwill lead to a search for local identity
amongst individuals, and that this is an advantagtheir ultra-local newspapers. They think

local roots and a familiar place to return to wikan more to people in the global village.

The more the world becomes fragmented and withound@ries, the more important it will be for
people to take root in something. The ultra-locatim have by a sudden become very trendy, although
we are actually still doing what we have alwaysrbéeing.

(Informant D)

Informant D owns several ultra-local newspapersubted to be the editor of a local paper
and is now the chairman of the board of Mediebtshds Landsforening, the Norwegian
Media Businesses' Association. He is convincedpkaple will be more occupied with the
local as the global village expands. Informantdrsis this view:
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Words of honour, like identity, can also be useddscribe the function of ultra-local newspapers.
Seeing pictures in the paper of neighbours andlpabat you know provides you with a feeling of
belonging and identity. | have spent some timekihigp about the massive choice of TV-channels and
internet, and the fact that people travel much ntloee they used to. | live in a village, but my
neighbours have been to China and celebrated @laissin Zanzibar. When they are so interested in
the world, will the local community not be too shfal their interest? No, it won't.

(Informant I)

3.4 Being «one of us»

The ultra-local newspapers have traditionally beerceived by other media-actors as not
being tough enough, cheering on local authoritieslacal football-teams in stead of asking
critical questions and living up to the role of fhress as a «watchdog» in society. All the
informants that were interviewed held the opinioattthis had changed a lot the last decades,
due to increased professionalism and more resourdhe local press. This has earned the
local papers greater recognition in the media-wdrlte fact that Informant D was elected
chairman of the Norwegian Media Businesses' Astioci@an be seen as a confirmation of

this increased respect for the ultra-local actefdarwegian media.

The ultra-local newspapers are not anymore justraig along their local candidates. The
editors see it as very important that the papeécsatical questions and dare to focus on
problems in the local society. Still, the editofghe ultra-local newspapers are aware that
they have to balance their critical articles witbdl information that serves to strengthen and
confirm local identity. Informant A, a professormgdia science, sees the challenge in
balancing the watchdog function with supporting ltteal community and identity:

The local editors have to take care not to fallwitit their local community. Some editors have done
that. Critical journalism is fine, but implied tleeshould always be an understanding that the
newspaper wants what is best for the community.pisition of the local newspaper will be in danger
if the community feels that «the newspaper is mobor side».

(Informant A)

Journalists do appreciate «hard news» and ofteimgestigative journalism as the top
achievement and ideal. Writing features from ritesnts or portrait interviews with local
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people does not hold the same status amongstafespionals. The informants that have
been interviewed in this study state that their spapers undertake critical investigations of
local issues. At the same time, they all emphasiaethe local paper also has to write about
the daily life in the community. The non-controvatsrticles that «glue people together»
and strengthen local identity are just as imporgésnnvestigative journalism and big
headlines. The editors themselves often considetrikia and second-class content, but they

know that their readers appreciate it and expdotlie in the paper.

| think the majority wants cozy articles and tritieat | call «tittle-tattle», but | also think wave
reached new groups of readers because of the pimfi@tization. People in their thirties want more
critical journalism than the elders do. It also elegls on people’s level of education. People wigfhéi
education, and those who have travelled and experéemore, have not got the same opinion on
journalism as those who have lived in the samag#lall their life.

(Editor E)

Editor G is provoked when he hears people saythigaibcal newspapers just write about
cute and cozy local events. He says that he anpllpisr are not at all afraid to investigate
local issues and write critical articles when iappropriate.

The ultra-local newspaper is a supplement. You doead the local newspaper if you want to know
what is going on in Gaza or Oslo, but people knlaa.tThey have expectations to what they will find
in their local paper, and we should live up to thesgpectations. At the same time, we have to train
readers. If we wrote a critical article 15 or 2@rseago, people would accuse us of writing like the
national tabloid papers. We do not hear that angmou have to let your readers get used tofie lit
by little.

(Informant G)

Editor C reflected upon how national media can loeendirect and fierce in their approach

when writing about local issues and tragedies,evioital newspapers take on another role.

A local newspaper is going to live in that communéven after a big catastrophe or media-event is
over. We can not trample in with steel-toe shoebklkirk to the left and to the right. There are more
nuances in what we write, because we are goingisb ia that community long after the media-event
is over. We go more into depth and are to a grekagree able to explain to people what is happening

There is of course a danger that we will be toofahrath what we do and do not write. You can
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always claim that it is wise to have an outsidespective, but that is something other media will
always provide.
(Editor C)

Here C expresses that the newspaper is doing maoh timan serving the local community
with news. The ultra-local newspaper is often cbeisd an essential part of the
community’s collective identity, and it is theredoexpected that the newspaper acts like it is
«one of us», supporting what is good for the comitgwas such. This is often a dilemma for
local editors and journalists, because good newarsestoften demand a critical focus on
issues. In the opinion of readers and communitgdes critical focus or any media focus on
sensitive topics can be seen as if the newspapeing harm to the local community and

collective identity.

3.5 A provider of identity

Throughout this chapter | have tried to demonstnat& the ultra-local newspapers are
providers of, and in themselves a part of, peopt&al identity. InLanguage, Culture and
Identity (Riley, 2007), Philip Riley describes identity aguality which is ascribed or
attributed to an individual human being by oth@ise local newspaper has an important
function in ascribing qualities to the local commymand its citizens. Riley writes about
social identity that «you are what you know» (Rjl2907:86). Subscribers to the ultra-local
newspaper have more local knowledge, and are tlous hkely to have a strong local

identity compared to those who do not read thel loeavspaper.

Informant E holds the opinion that reading the lowawvspaper is the best way to get to know
the local community and become integrated. Infortnh&émnks that the local editors should
take a greater responsibility in using their papantegrate immigrants in the local society.
He says that immigrants have to be visible in tspaper-articles and portrayed in a

respectful way if they are to be fully integratedacal society.

Since the local newspaper is seen as a part édchecommunity and local identity,

subscribers expect that the newspaper is on tigeir Bor a local individual, to be criticized
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in the local newspaper often feels much worse theimg the same or harsher criticism in the
national tabloid papers. There is a dichotomy heeeause the local public expects their
local newspaper to be a watchdog even if they dm#elves set quite strict limits for what is

considered appropriate and acceptable criticisexsting values or systems.

The local newspaper has to be critical without b@iagceived as nasty or unfriendly. People see the
local paper in my region as a part of their owmtitg. They have set expectations that the paper
should be trustworthy and thorough, but it showtiary out loud. The local newspaper is their
product, and they do themselves take responsiffiditjt. The fact that our readers do feel respolesi
for the paper and its content, is something quiigue.

(Informant D)

The informants all share the opinion that local sigapers are now much more occupied with
news and investigative journalism compared to ey were a few decades ago. There is
more acceptance for critical journalism, and readierto some degree expect it, but it is still

important to the readers that the local paperiisgieed as being «on their side».

In a global village, individuals can more or leb®ase between an unlimited amount of
proposals for identity and affiliation. In her boBkopping for Identity - The Marketing of
Ethnicity,Marilyn Halter examines and describes how ethnrddnge is a growing trend in

the United States of America (Halter, 2000). Iaisty often characterized as a melting pot,
where people with different ethnic and culturalkggounds meet, it has become a huge
business to produce and sell goods and servicebdlmpeople express their ethnic
identities. Halter claims that there is a yearrforgconnection to our roots in all of us, and

that modern society makes people search for romtsdentity.

The mechanisms described in Halter’'s book may ladsealid when examining the increased
interest for local newspapers in Norway. As Nonaegsociety becomes increasingly
modernized and globalized, there is an increasaagryfor roots and belonging in
individuals. The ultra-local newspaper offers éaders a bond to the local community and
an «ethnic» identity. Halter’s reflections upon thereased demand for ethnicity are in line
with the trend of tribalism as it is described atriek Dixon (Dixon, 2004). Globalization

makes people look for roots, identity and tribdiliation. People, from outside, can grow
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roots in a local community. Subscribing to the lagawvspaper is benificial in offering

newcomers local knowledge that will aid them inawging roots» in their new community.

The newspapers themselves are inclusive in thegbasany individual, who lives in the
region or has bonds to the region, can have a stdne local if he or she pays the annual
subscription-fee. The local editors also see & goal to reach newcomers and make a
product that is appealing both to those who hawmgtroots in the region and to those who

have recently moved in.

Informant D uses his knowledge from business adstration when he refers to the role local
newspapers have in producing a collective localtitle He has observed that people turn to

the local newspapers in search for identity, reg¢agnand security:

We give our readers and subscribers a confirmatiavho they are, where they are, where they
belong, and we give them information about those liue in the area. Theories of business
management tell you that you must always have @a @ what you are producing. | do not think news
is our principal product.

(Informant D)

The ultra local newspapers play an important noleroducing and maintaining local
identity, and the demand for local identity andliafion has only grown stronger with
globalization. Informant D is well aware that theguct he sells to the public is much more
than printed news. A local identity is not justigopboduct people get when they subscribe to
the ultra-local paper, it is one of the aims. l$@nething unique that distinguishes these
newspapers from their competitors, just like theadllocal filter-function discussed in the
next chapter.
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Chapter 4. Filter — it is all about you

4.1 Never-ending stream of infor mation

The last two decades there has been a technolegiaaltion, giving us the World Wide
Web, mobile telephones, video-technology, sateliited cable television. New technology
has accelerated globalization, and provided mosiviigians with simultaneous access to
news from around the globe when they are in frétih@r computer, television or hold their

mobile phone.

Parallel to the developments in communicationseeigfly of electronic supraterritorial kind,
a liberalization of the Norwegian television monlypcame in the late 1980s. VHS video and
new television programmes brought American moviek BV-series like «Dallas» and
«Dynasty» into families and homes all over the ai¢Askew and Wilk, 2002). It was
frequently debated whether this was a sign of callimnperialism and would lead to an
Americanization of cultures due to the increasex@nce of «KAmerican» products like fast
food, clothing labels, Hollywood films and TV-sesiand soft drinks. This not only happened

in Norway but in countries all over the world.

In his bookRunaway WorldAnthony Giddens describes how a friend, who stidillage

life in central Africa in the 1990s, visited a ret@ area to carry out her fieldwork. The day
she arrived, she was invited to a local home feerg@mnment, just to discover that the
occasion was a viewing of the American madBaesic Instincton video. This happened even
before the film had reached the cinemas in Londziddens, 2002:6).

The mass society theory stated that media texamasnolithic meaning for a passive
audience. Mass media functioned like a «hypoden®edle», and it was assumed that
individual beliefs and personalities were moreess|helpless against the onslaught of mass
culture. Later, especially due to the researchlibEKatz, the passive-actor model of mass
society theory was rejected. Through his resedfaty, developed the limited effects
paradigm (Liebes and Curran, 1998:23-41). He @ieshonstrated the importance of agency,
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community and culture on the micro-interaction leaad later argued for similar relevance
of these factors on macro-societal level. Today widely recognized that messages from
media and mass communication are not passivelyeztby the audience. In stead there is
an understanding that individual interpretatioresiafluenced by social environment and

interpersonal relationships.

The perception of globalization as being equivaleith cultural imperialism and
Americanization has also been altered since th@s.98he great number of TV-channels and
the vast amount of information accessible on theldWide Web has given each media
consumer the opportunity to pick and choose. Thegenot just Norwegian and American
productions on our media-menu, because loads afmrdtion from all over the world is right
there at our fingertips, on our screen or mobilge ihformation is accessible day and night,
and people from Norway can find news about a seiaitiack in Kabul or an earthquake in
China just minutes after the tragedies have takarepThe news from other continents may
in fact reach you faster than news from your owighmaourhood. In the globalized age time

and space are not the barriers they once were.

Not only is there so much more information accdssilechnology has also removed
previous obstacles to public expression. Anyoné witomputer and an internet connection
can weblog on the Internet, create personal wehgtaticipate in debates on the World
Wide Web and use fora like Facebook and MySpaexpoess him- or herself. Clay Shirky
claims that the result of this new technology meass amateurization of efforts previously

reserved for media professionals (Shirky, 2008:6b-8

The question is why the ultra-local newspapers,suipport in a market where people have
free access to news and entertainment from all tneeworld 24 hours a day. Norwegian
regional daily newspapers are struggling to keep phosition and the national tabloids are
facing a situation where more and more people tteadews on the Internet for free instead
of buying the paper. | will now move from the thetical background material to look at how

the local editors reflected upon this issue in nigriviews.
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4.2 Focus on the local

The ultra-local newspapers of my informants arduesxee in the sense that their local
communities are the sole focus of attention. Thwedhardly publish any national or
international news unless there is a local linkomewhere. Local links can for instance be
someone living in the local community who has hiser background from another place or
country, a local person who has emigrated or d lmwmapany that is doing business abroad.
This way of making global events into local newsaied domestification. The newspaper is
making big international events, which have a cledrto their community, available for
their readers.

The local newspapers that | have studied did Hdh&ir pages with general articles on the
Israeli incursion in Gaza or the global financiasis, international news that made top
headlines in other media January 2009. When sortlesailtra-local editors decided that
there should be articles covering these internatimsues in their paper, they chose angles of
approach that would show what impact these news bawtheir own local community and

its members.

Informant D has collected several examples of ddiffezgion from ultra-local papers of
news-articles. In his examples, local people el&ed to big events or catastrophes abroad
in an almost pariodic way. One example was anlarfiom 1995 after the big earthquake in
Kobe, Japan. The headline of the article statetlo@2lead in Japan — 800 missing. The
Stangeland family from Kvas are doing fine». InfamhD smiled as he pointed at the
paradox in the title, because it shows a smalludind-local paper wanting to bring top
international news. In his opinion, it would haweh better if the headline focused only on
the Norwegian family in Kobe. The tragedy in Japanuld anyway be known to the readers

through TV, radio and other media.

We are editing the world from what is relevant ur tibcal context. Our papers can allocate faces,
names and local connections to events that take jtaother places. These articles complete the
picture of what is happening out there. Still, omgst not forget that these articles are a suppletoen
the international news people get from TV, radio aational papers.

(Informant D)
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Editor G and Editor H made exceptions to theirasltrcal policy in January 2009 when they
both wrote and published general editorial commentthe Israeli military incursion in
Gaza. The actions in Gaza were top news in ralfg national and international newspapers
at the time. In these weeks several of the ultcallpapers also published interviews with
local citizens that had immigrated from Palestinéscael. In this way, they made the global
news local.

| wrote an editorial comment on the Middle East oy the 9th. Sometimes you feel obliged to look
a bit further than the tip of your own nose. Begadf-absorbed and not caring about what is going on
around us can make you feel a bit bad at timesnsider as local issues the topics that peopleisssc

in our local society.

(Editor H)

The local editors are aware that more and morbedf teaders are operating on a global
arena and take interest in international issuess. fids to be balanced with the commitment
to be ultra-local. Editor F's newspaper servesraroanity where a lot of international oil-
companies have their Norwegian office. This afféloesway she filters what is relevant and

what is not for her newspaper.

The labour force in this community is internatioraaid this represents a journalistic challenge tsxau
you cannot use the old definitions of local new®wpeople work in Sudan and live here in Norway. |
have to relate to the fact that my readers havevtrtel as their arena. We are not yet in a position
say that we are a «glocal» paper, in the sensavihate able to write about the global issues that

influence the lives of our local citizens.

(Editor F)

A regional newspaper, Stavanger Aftenblad, on 8ite 8f November 2008 published a
commentary called «We now need the glocal newspab@mdal, 2008)The commentary
was written by the paper’s editor of culture andtimedia, Svein Egil Omdal. He states that
the small local newspapers should write more aptmital events and developments that
have relevance for the lives of people in Norwag ealls for the «glocal-journalists» who

will travel around the world, not to find and wreeticles about local emigrants but to write

3 «N& trenger vi glokalavisene» is the original hewedbf the article, which was written in Norwegian.
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about the processes in the world that influencesitiuation of people in our own country and

community.

There is another concept for that journalism we rieatevelop, a concept taken from the world of
international marketing: «Glocalization». The separawalls between global and local are being torn
down, we are all living glocally. The bus you takeymur way to work is owned by a French,
multinational company that is also building a @éld on Palestinian land. The workplace that you are
going to, depends on a vote in OPEC or a decisianBhrack Obama is to make in a month or two.
The worth of your apartment in Alfaz del Pi can lpastically reduced if the financial crisis contisue
or if the immigration from Africa to Southern Eumpccelerates.

(Omdal, Stavanger Aftenblad, 2008)

Amongst my informants it was only Editor F who mened that she saw the glocal
newspapers, as described by editor Svein Egil Onadahe goal. Other informants
expressed the view that the local newspapers shiosiénd foremost concentrate on the
local society, giving people the local news thaytbannot find elsewhere. Still, all editors

were open to writing about international eventpracesses using domestification.

Editor C said that he is well aware that the ulti@al papers do not manage to give people a
thorough understanding of global issues. He gavexample of the paper printing an
interview with «the local hero», a Norwegian sotdido has returned from duty in
Afghanistan, but not attempting to increase pespeneral understanding of the situation in
Afghanistan. C was still critical to the regionawspaper’s ability to give people an

understanding of what global processes will meanthiem in their local lives.

The regional paper, Stavanger Aftenblad, has sthtgdhey want to show the global influences on the
local. Yet they write isolated articles about tlaftict in the Middle East or the war in Irag. They d
not manage to visualize the local consequences. diteebest at demonstrating consequences when
they are writing about the price of oil. The oilq&iis very important in this region, because soyman
people are employed in the oil industry. | donihihthe big Norwegian media are by far good enough
at showing local consequences of global processdsow are the local media with less resources
supposed to manage?

(Editor C)
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Editor C is clear in his view that the ultra locgwspaper should keep its main focus on the
local issues and mirror the local community, claignthat the local newspaper speaks to
local people and is concerned about their opinfmhteow they are doing while national
papers speak more often with people in positiopavfer and use normal people as

«garnish».

The local newspapers try to get as close as pedsildbcal society, and they try to cover
both big and small events in their communitiesth& bottom line there is a consensus
amongst all the informants that the content ofrisspaper has to be local. International
news qualifies only to the extent that they canltmestified or shown to have direct
relevance in local society. Editor G is very coafiton the advantages of this position: «Our
pre is that we are alone with what we are presgn¥iou cannot get it elsewhere. You have

to subscribe to the local paper if you want to kivaat is going on here».

4.3 Sorting out the noise

Editor G mentioned the fact that people today revenany choices when it comes to
spending their free time. A few decades ago, thenddd be one channel on TV, most people
would read one local or regional newspaper. Somddvaso read a national tabloid

newspaper. In our modern media world, things dferdnt:

Nowadays we have 100 channels on TV. And all thimnalt papers and magazines - you can find
everything on the Internet. It is important, esplgito attract young readers, to have a preseamtati
which gives easy access to the news. You do nat aemiversity degree to read our paper, but on the
other hand we do not want to be stupefying. Petsohavould rather see the paper being too
complicated than stupefying. We want people tat tngsand we want them to learn something.

(Editor G)

A female lawyer, informant L, had her own persp@con globalization and the

overwhelming choice we have in TV-channels thatgl® us with news and entertainment.

She expressed a paradox of the modern media-wpiddying:
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No matter what you choose to see on TV today, youbeacertain that there is always someone in your
lunch room who has watched another channel. Invthgt by giving us all these channels, they have
also have given us the freedom to choose watchotigmg at all. | don’t think they were aware of tha

(Informant L)

Informant L talked of the years before the late@®&hen there was just one TV-channel in
Norway, the national broadcasting channel NRKhivst days all people watched NRK. The
next day they would discuss what they had seen\voimThe lunch break at work, on the bus,
at the dinner table, in school or when they meinids. This made watching NRK-TV almost
compulsory for grown ups. Anyone who wanted to ¢téva participants in the local or
national debate should be familiar with the progras on the national TV-channel.

The flow of culture and ideas through the mass emmbds been commonplace for a century.
But the speed, the simultaneity and the increafsimgadd up to something new. News and
entertainment, fact and fiction, glamour and teenater our homes in a never-ending stream.
It can be hard for the media consumer to pick dmmbse, to sort fact from fiction and the
important from the irrelevant. There is a lot obige» to be encountered for anyone who
enters the World Wide Web or switches between s¢bemndred TV-channels on the search

for valuable information.

We give people local news, debate, informationwwaduild identity. We provide people with a set of
common references by writing about local issues.ai¥e have the local advertisements that you
cannot find elsewhere, and if you find them elsewhkey are hard to notice. There is more noise in
other media. It is the same noise that the locakpapers compete with when it comes to news
articles. On the ether media and internet - thesmimuch noise to be found. People want something
solid, something they can identify with and recagni

(Editor G)

The ultra local newspaper editors see it as thbitg present stories that are important and
interesting to local citizens. They have a filteattstrictly sorts out all that does not have
local content. The paper wants to give its reasidosmation which is relevant, reliable and
all ready filtered. Editor H sees it as his papg@tsto write about «those things that happen
right outside your door». Editor E did also usedber as a metaphor when expressing his

view on local news and globalization:
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The demand for local news will not decline. You caad about everything on the Internet, but there

will still be need for the local paper. The worldaisyour doorstep if you want it there.
(Editor E)

The small and local newspapers are not cryingaud for attention. Sensations and big

headlines do not so often figure in the local neapsps.

The local newspapers are good at also definingdhmal as news. News is everything that has not
happened before. In the tabloid newspapers thiatiagle copies, it is the abnormal that counts as

news.
(Informant I)

Richard Kilborn has studied factual TV-programmargl gives examples of how reality is
faked or reconstructed to deceive the audiencehandso called reality-television and
factual entertainment programmes have come to damifiV-screens over the last decade
(Kilborn, 2003). News stories and articles aboetrdality-TV programmes and their
«celebrities» have also been devoted attentioevspapers, especially in the national

tabloids.

In a commentary article, Jan Inge Sgrbg uses ArmnBte husband of the Norwegian
princess Martha, as an example of what he calisfidactory in media. Behn, known as an
author and a celebrity due to his royal connectiot wide circle of high-profile friends, is
frequently expressing himself in media and attrectiational attention. This commentary
article was written after Behn had criticized theatiwgs of another famous Norwegian
contemporary author in the national tabloid pajpgrsaying that his books were equivalent

with «pine wood furniture from IKEA».

Somewhere behind all this, there is a man and dyfainat we do not know anything about, and that
we do not need to know anything about. What we nedédow, is that «Ari Behn» is a fiction factory,
and it works in the sense that Norwegian mediastakee of most of the writing of this fiction. Medi
should, in my opinion, stop doing it. The one whwisible in media is «Ari Behn» and, as the
guotation marks indicate, he does not exist. Imteantime, we have to relate to more definite
realities, like the financial crisis and angels.

(Serbg, Stavanger Aftenblad’s Pluss, 2009)
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My informants are clear in stating that their r@léo present facts. Ari Behn is a non-topic in
their local newspapers unless he decides to beadoeal citizen or visit their local area.
Informant D posed a question that can be raisedhwhe information stream is
overwhelming and sometimes without filtering: «de meally need to know this?». At the
same time he referred to the opinion held by sauallcitizens that: «if it has not been in the
local paper, it has not happened». Implied intimese are two important premises: a belief in
the editorial filter that sorts local from not ld@ad vectorizes news that are factual and
important for the local citizens, and the basibwiding readers’ trust in the local newspaper
and its content.

Editor F thinks that globalization increases thmded for that which is «near and dear».
Still she is aware that globalization and new infation technology represents a challenge to
the strong position of the printed local newspaper

When people turn on their television and get neasifthe Middle East all the time, then they
appreciate reading the local newspaper to finduatt our church ministers think of homosexual
marriage. But we face a challenge, because peoplatarested in South American alpaca wool and
buy their dog from Sweden.We do not live in a vamualthough we try to make our readers believe
that... Selecting bits and pieces from the whole &ori the Internet does not place us in a context.
Our newspaper does. It gives you a sense of be&lgngomething that is fundamental.

(Editor F)

According to Assistant Professor Kevin Howley frtme Department of Communication and
Theatre at DePauw University, the growing populéenest in community media across the
globe indicates a profound dissatisfaction with rmeadustries preoccupied with increasing
market shares and profitability at the expenseubfip accountability and social value
(Howley, 2005:33). Community media also manifestiesire to reassert local autonomy and
defend particularistic identities in the wake @frtsnational media flows and attendant
homogenization of cultural forms. In his boGkmmunity Media — People, Places, and
Communication Technologigldowley defines community media as grassrootscally
oriented media access initiatives predicated orofopnd sense of dissatisfaction with
mainstream media form and content (Howley, 2005:2).
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The Norwegian local newspapers in my study mayhast been founded due to
dissatisfaction with mainstream media, but theyesiiae other characteristics that Howley
mentions when re refers to community media: theydadicated to the principles of free
expression and participatory democracy, and corachith enhancing community relations
and promoting community solidarity.

Informant B points to the fact that the Norwegidtnailocal newspapers may also be
important for the wellbeing of their readers. Thassive amount of news from distant places
about wars, catastrophes and crises may bring pgople a need for rest and a mental

«comfort zone».

When people have had their daily dose of world |enmis, they appreciate taking a break by reading
their local printed newspaper. People need bregitpace, and the local newspaper provides them
with that. They also need familiarity, which thedb newspaper also gives them.

(Informant B)

The fact that the pages of the local newspaperegdrom world problems, is by informant

| seen as a challenge. He thinks there could uréulevelop a pressure upon the local papers
to write about global issues as the world comeserlto people’s daily lives. However he is
clear that it is at present impossible for locakseapers to deal with global issues, due to

their limited resources.

Especially from young readers we face criticismriot giving a damn about the world. The world is
about to go under, with the financial crisis andlait the local newspaper pretends that nothing is
happening. If the Chinese ruin the ozone layenwllealso suffer. Our young readers request more
international content, but the established reaalersnore concerned with school and local issues.

(Informant I)

4.4 Thisisrelevant for you

Kevin Howley describes community media as respots#de felt need of local populations
to create media systems that are relevant to ¢wenyday lives (Howley, 2005:3). Strategic
to these efforts are purposeful assertions of ciMe identity and local autonomy. The
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editors that have participated in this study doc@kective identity and local authonomy as
important for their local newspapers’ successolild very well be that globalization and
internationalization increases people’s need fonmonity media and ultra-local newspapers

that are relevant to their daily lives.

The local editors feel challenged knowing thatrtheaders live on a global scale, but still
insist that it is the purely local focus that wilin them readers in the years to come. The
local newspapers have as their goal to bring nbaisi$ relevant in a local context. The
editorial filter eliminates «noise» from the endletream of information encountered on TV,

Internet and other media and creates a producigicastom fit for local readers.

Domestification, making news local by finding adbtink, is at present the way in which
these ultra-local newspapers deal with global ssunl actions that take place outside their

local community.

The exclusiveness of the community media is seemasdvantage for the local
newspapers. The editorial filtering of news enstinas the readers get information that they
can make use of in their daily lives. Informant &stpreviously worked as a journalist and
editor of a local newspaper and is at present mewfitbe Norwegian Parliament. He points

to the total package that people get when theycsillgsto the local paper.

Nowhere else can you get the total amount of whatget in your local newspaper in such an easy,
inexpensive and convenient way. The local newspaghe sum of what you are waiting for and what
you didn’t know that you would get. Other peopledaorted things for you and made a heap of what
they from experience think is important for yolb®a part of and updated on your local
community.You get so much, so close, so cheap atidse little time spent.

(Informant K)

The ultra-local newspapers do only publish one, twthree days a week and are therefore
not as time consuming as big, daily newspapemyitbn or internet that give news around

the clock.
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The editorial filter eliminates all news that isttacal, but at the same time accepts news
stories from daily life that would not qualify asrtent in other media. This could for
instance be stories of schoolchildren who colfechey for charity or someone in the
neighbourhood who has grown a beautiful gardenmébpeople and what they are occupied
with is considered relevant in the ultra-local papand so is investigative journalism on

issues that will be important for their community.

The fact that the ultra-local newspapers are ugtr@e from news on international conflicts,
wars and catastrophes may also add to their apseahformant B puts it, the local
newspapers give people «breathing space» andiageélcomfort. The global financial
crisis or environmental crisis does not make thadhees in the ultra-local papers unless
there is a local approach. If there is a local apphn the story is likely to be less sensational
and dramatic than if it were to be presented ieiothedia. When the global stream of
information is too overwhelming, the local newspagen be a comfort zone. Editor H sums

it up like this:

When you have the whole world entering your livingm through television and Internet, it can be
convenient to grab your local paper. People needoital, but they do not necessarily feel that they
need to know what is going on in the rest of theldvo

(Editor H)

The ultra-local editorial filter gives the readepsédictability, in the sense that they know
that their newspaper will give them informationrfréheir local community only. They are
well aware that they have to search elsewherenformation about celebrities, national
politics and global events. The local newspapengar and dear» and tells its readers what

they need to know in order to navigate successhltheir local environment.

So far we have discussed filter, identity and tiagapossible reasons for the growing interest
for ultra-local media. The last concept to be désed in this thesis is empowerment. In a
world where more and more decisions are takenaogs far away from you and me, can the
local newspapers possibly play a role in empoweloogl citizens?
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Chapter 5: Empowerment - you have influence

5.1 No mission impossible

In a fast global media reality each individual nfiegl small and unimportant. People are
bombarded with news, and much of it is rather depng. Schirato and Webb discuss how
mass media can on the one hand humanize and pkzeangents and on the other hand
naturalize other parts of the world as places whesasters happen, where corruption and
violence are endemic, where «life is cheap» anglpdmehave in an erratic and irrational
manner (Schirato and Webb, 2003:170-171). This sékeasier for audiences to distance

themselves from the events or ignore what is hapgen

Anne Thurmann-Nielsen discusses the tragic parttbinternational and national media
seems to have room for just one international t@jise at the time in her commentary
article «One war at the time» («En krig om gangenshe national tabloid pap&agbladet
(Dagbladet, 2009). She points to the fact thatiaivs in Congo were still being killed and
raped while all media attention was focused origheseli incursion in Gaza:

...itis in fact of great importance that the worktgto see the bloody day to day life of civiliavtsen
the rawness of war is on the loose. It is so gmnesthat most people cannot stand more of it. That i
what happened when the news of the massacre ihé#mtt Congo occurred at Christmastime, about
the same time as the Israelis started their atmckSaza. Maybe it is a good sign that there amidi
to what we can take of war and catastrophes. Onawaatime gets us involved. All the wars and
catastrophes in the world just turn us apathic.

(Thurmann-Nielsen, Dagbladet 2009)

The local editors have set it as their goal togmesews that has relevance to citizens in their
communities. While it may seem impossible for indials to influence the developments or
events in other places of the world, the local rEaper provides people with information

they can act upon in their immediate context. tascmission impossible» for individuals to
influence their local society. The editor-informaint this study seek to empower their

readers through writing about issues that can engad encourage a local debate.

51



In 2004 | had the pleasure of participating in arse for local journalists at UPDATE, the
Danish national centre for building journalistigeetence and knowledge. The teachers at
the seminar, Marianne Hansen and Peter From Jatodrseouraged the participating
journalists to ask themselves three initial questibefore writing an article. The questions
were: What do | want to tell the reader? Why shdb&reader know this? What should the

reader act upon once knowing this?

Using the Norwegian ultra-local newspapers as el@snpriting an article about an
upcoming church-concert gives the reader the optamnoose between going and not going
to the event. An article about drug-consumption agsd young teenagers may inform the
readers of the signs of drug-abuse, on the extemdithe problem and how parents should
react when suspecting that their children are exq@ting with drugs. The ultra-local
newspapers seek to provide citizens with the in&diom they need to navigate successfully

in their local environment and to make a difference

It is also without doubt that the readers have nponger to influence the content of their
ultra-local newspaper compared to other media.ldted newspaper exists within the
community and is part of the community, as | hasseuksed earlier in this paper. The paper
is dependant on its readers and their satisfaciioa.smaller the community is, the more
important every subscriber will be, and the mofluence he or she is likely to have on the
paper’s content. My informant who is a member ef Norwegian Parliament, informant K,
warned against the local papers being arrogantrisn@aders and informants when being
asked what he saw as potential threats to the tenaspapers. He stressed the importance of
respect towards the readers and keeping a lowhibicefor contact between paper and

people.

5.2 Power to the people

Editor F was especially concerned with the newsggapele in providing citizens with
information that empower them. She exemplified &yisg that her newspaper makes the
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world a bit smaller, and that people have the chdaodnfluence their local community

through the local newspaper.

The local newspaper is important for people to belired in society, care about their community and
influence local decisions. You get the feeling @t are part of a community, and you need news to
be able to function in that community.

(Editor F)

Editor C contrasts global events that local citizbave little influence on with local issues
that his paper writes about. The local newspaplsrgeople what their neighbour has been

up to or what is happening in their part of town.

Identity and recognition and the opportunity tduehce. There is so little we can do about theiwar
Gaza, but in a new residential area in our cityehe a need for sports facilities and a community
centre. They have a football-field, but no wardrotyeplaces for social gatherings. 26 windows have
been destroyed at the local school by youngstecsas bored to death. That is a problem we are able
to solve. We are not talking billions for a peasaty, but a few dozen millions for a community

center.
(Editor C)

C points to the fact that the local newspaper Wadlaip close both the big and small events in
the local society. The national papers often ethteiscene when things have become «too
bad», when the situation is out of control. Thetlhigproblems in the new residential area are
not yet extensive enough to catch national inte&mstne years ago another suburb in the
same town was portrayed in national media as anwitd criminal youth and social
problems. By focusing on the needs in this subtitor C and his paper hope to influence

citizens and local politicians to act before theljems grow bigger.

Editor F lists critical articles and investigatij@irnalism as the main tool for empowering
her readers. She has twice represented the utteh#wedia at the Norwegian conference for
investigative journalism, SKUP, and participatedi@bates to argue for more critical local

journalism.
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In 2003 when | took over as an editor here, weddtihat we would write about local issues before
they were voted upon in the local council. Thisefhas with negative reactions from the local
politicians, because they were not anymore alloigedake their decisions in peace and quiet. From
being a referring organ, we changed into beingmnion-forming organ. After just a few months, the
opposition parties understood that they could bisetd their advantage.

(Editor F)

F has as her goal to empower local citizens. Bhaoine by writing in advance about issues
and decisions that are to be made, so that thdéirberime for local debate and lobbying. F

sums it up like this:

We provide people with an opportunity to make &edénce, and a lot of people have made their voice
heard through our paper. Many are surprised tizeetiie impact they can make through the local
paper.

(Editor F)

Other informants also mention the importance ofutti@-local newspapers when it comes to
empowering individuals. Creating debate and disonss mentioned by all the editors as

something the local newspapers should do.

The local newspaper has an important function itingean agenda for public debate and discussion.
Without local newspapers there is a chance we woalg missed the local debate that is so important

in smaller communities.
(Editor H)

None of my informants emphasized any special graufiseir local society when talking of
how the local paper empowers people. This coulddoause they consider it valid for all
subscribers. Still it is possible to empower spegjfoups, like children, women or elders,
through focused articles. Children and senioeerits may also feel more at ease with
approaching the ultra-local newspaper than otheliansince the ultra-local paper is
considered part of the local community and is kndavraccepting both small and big local

events to qualify as content.

Editor C hints to this when he talks of how thedlocewspaper speaks with «normal people

in the street». The role of the local newspapemaarena where local organizations can tell
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the public about their activities also give womeorganizations, Christian organizations and

senior citizen organizations room to voice theinams.

Editor E mentions that people want to know whairtbleildren are doing in school and in the
kindergarten. The local newspaper takes a closérddthe local society, including the lives
of children and youth. In several of the commusiserved by the papers of my informants,
there are special youth councils or children anatly@ouncils where political decisions on
issues that concern young citizens are taken. Sdne local newspapers often follow these
meetings and in that sense empower the young «badisicians» by taking them seriously.
Research shows that while the more and more yoeagle turn to the Internet for
information, most of them still prefer to read theical newspaper on paper (Dagens Medier,
2008). When people were asked in which media thengwnost likely to participate in a
public discussion or debate, the local newspapened higher than the regional and national
newspapers in all groups, even though the Intevastlisted first amongst the youngest
respondent (Vox Publica, 2008).

5.3 Democr acy

In the local newspapéxgder Flekkefjords Tidend&nut Sand Bakken who is a minister in a
church in Oslo and originally from the town Flekjpefl, wrote a commentary article on the
local newspaper’s function in suggesting issuesadtal debate and discussion (Agder
Flekkefjords Tidende, 2008). The headline of Sanklk@n’s article raises the question
whether the newspaper should point at issues fdrgad debate. In the article, Sand Bakken
underlines the importance of collective knowledgd eommon discussions for local

democracy.

The value ofAgderis not just its information. An important parttbe paper’s value is also the
awareness that other people, for instance colleagimwork, are obtaining the same information, so
that we will have topics for discussion in our Ibdareak. This does not always happen, because we
have sometime acquired different information. iniportant for our society that we can have
collective discussions, and that we (at least tnesdegree) know what we are talking about. That is

not to be taken for granted with our contemporamyasn of information.
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A third challenge is to create a debate that mitlqgossible to make the right decisions. In
defence of the individual and the hunt for humaai-liée stories, the public debate can often enafiip
track.

(Sand Bakken in Agder Flekkefjords Tidende,800

Informant J uses a sociological approach when tapki the role of the ultra local
newspapers in local democracy. He says that istonbpgh the common arenas that people

can have influence in the local democracy, andittna local newspaper is one such arena.

A lot of previous arenas where people met and dsadi local issues have disappeared in our
modern world. According to Informant J these weaenas of collective self reflection.
Nowadays, a lot of grocery shops in smaller comtesyhave been replaced by big

shopping malls in the city. Ferries to local islajhere people used to meet and have a
chat, are now replaced by tunnels and bridgestaple drive through in their cars. At the
same time, in our modern world more women workiatsiae the home. This means that
women are now more active in the public discussitoranstance in the lunch breaks at
work, and more active in local democracy. It mightthis is also the reason why local papers
are becoming more important, because when peopkellas possibilities to interact on
arenas in the local neighbourhood, their awareoes$hat is happening in their community

is reduced. The ultra-local paper can fill thisdzoi

Local media contribute to the public society whepamns are created and discussed. But local media
can also create a society where opinions are fatgtdsand not put up for debate. We get more value
out of local information if we have additional aasrfor testing out our opinions and standpoint&nTh
we learn how to go about with things.

(Informant J)

Editor F calls building democracy «the large projeaf the newspaper. By subscribing to the
local newspaper, people get the opportunity tagpéte in local democracy. The newspaper
gives people the feeling that they can influenoall@ecisions. In that way, F sees that her

paper is strengthening local democracy.
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In the book_okalavisa naer og kjeepublished to celebrate the 30th anniversary of the
organization LLA, Gard Espeland has a chapter on the role of thé¢ hevespapers as a
forum for debate (Espeland, 2006:22-23). He wtites$ a public debate where all views are
presented and tested out is a condition for densgciawas often claimed that this debate
took place because there were several newspagediffgrent political standpoints in a
town. In our modern days, this is not the situatiroemaller communities and towns. Instead
small communities and towns have just one localspaper, and most of them are
independent of political parties. They opt to ceedgbate both through letters from their
readers and through articles and interviews withpfeewho voice different opinions.
According to Espeland, keeping the local debategy@ one of the most important tasks of
the local newspaper. He continues to say thatdhigcgpation in local election will depend

on how successful the paper is in keeping the dedlate.

The Norwegian National Association of Local Newsgap LLA, carried out a special

project in 2007 with the aim to increase the pgréition in the local election in September
that year. By arranging courses for journalists @mcburaging the newspapers to write about
local political issues and candidates for the upgogrelections, LLA hoped to prove that the
local newspapers’ coverage of could have a dirgetteon the number of people who
participated by giving their vote in the electidtiter the elections it was found that
participation in the election had in average insegbby 3 percent on a national level, from 58
to 61, compared to the previous local election amiy in 2003. In those 160 communities
served by local newspapers that were members dfltAethe participation had also gone

up by around 3 percent, from 61 to 64 percent.

Even though the LLA project in 2007 did not resala higher rise in election participation in
their 160 communities compared to the nationalayeyit is believed that the ultra-local
papers are important to create interest in locadatgacy. A survey, carried out by the
Norwegian Media Businesses' Association in autuf@v2showed that 95 percent of the
local politicians considered that the local andaegl newspapers were very important or
quite important for creating interest for the loeldction. The results also showed that the
local and regional papers were the most importamtces of information for the public who

wants to obtain knowledge about parties and issut® election campaign. The politicians
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also considered these newspapers their most inmpattannel for targeting the voters with

their message (Dagens Medier, No 1, 2008).

General secretary Rune Hetland of the LLA is coceththat the local newspapers’ thorough
coverage of the local campaign and focus on impottecal issues is one of the main reasons
for the increase in voters’ participation in thé2®lection. He was satisfied with the three
percent invcrease in election participation. NowALare working on a new project which
aims to encourage more young people to becomeveastizens». The goal is to increase
youth participation in local society and electiofid. A, 2009) (Lokalavisa, Utgave 2, 2007).

In the bookMaking the local newdob Franklin and Jon Parry have studied British
newspaper coverage of the 1997 general electiotieib/nited Kingdom (Franklin and
Murphy, 1998:209-227). Their conclusion is thattpaampaigning strategies made the
election less relevant or perhaps more unpalatabtecal readership because it focused on
leaders rather than politics, something that leaéw genuine local stories. Still, they found
that local press coverage of the election compfealirably with national reporting,
because it offered voters detailed accounts olfited political contest to inform their
electoral choice and provided a forum in which logaces and opinions could join the

political debate.

Professor of Religion at Princeton University CoMiest stresses the importance of a free
and frank press in his bodemocracy matters-Winning the fight against implesma (West,
2004:25-62)His argument is that ambitious and too often aoaild deferential
newspeoples’ occupation with a market bottom liae tontributed to a widespread public
apathy about US politics. West writes that too motttvhat passes for news today is really a
form of entertainment. He claims that there candeéemocratic critical cultivation of an
active citizenry without a bold and courageous preiling to speak against the elites. When
a market-dominated mentality prevails over denmtgzminciple, he argues, imperialism
reigns supreme. West further talks of a pervasi#ism in American democracy, much due

to the lack of autonomy of «the so called free re® inspire democratic energies.
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In a commentary article on the debate pages afethienal newspapetavanger Aftenblad
journalist Kjell Gjerseth deals with what he cdlie death of the free press in a world where
media has become an industry and the owners qirdss are more concerned with economy
than with the important role of the press in defegdreedom of speech (Stavanger
Aftenblad, 2009). Gjerseth refers to recent redunstiin journalistic staff eBtavanger
Aftenbladdue to the financial crisis in 2009 as an examplgoav the importance of «the free
word» is weakened due to a market-dominated méntéjerseth’s arguments are much

similar to what Cornel West talks about in his bedlere he warns against national apathy.

The transformation of the press to a media-indusdisyweakened the significance of the free word.
One can find it difficult to take the newspapemsasesly and find them engaging when they just go on
about downsizing, uncertainty and become unclear.
When there is a crisis, and a real need for d hitting critical press, the media cuts down on
their budgets and gets rid of employees, almostdilstockbroker company or a car factory.
(Gjerseth, Stavanger Aftenblad, 2009)

The editors and other informants that have beemi@wed in this study underline the
importance of the local newspapers for democradyesmpowerment of individuals at
community level in Norway. It can always be dis@gsg the Norwegian local newspapers
are the prototypes of free and frank press oray thre also to a large extent influenced by
what Cornel West calls market-dominated mentaWifile most of them originated out of
local idealism or communities wanting their ownoimhation bulletin, in recent years
ownership has become more professional and cergdalllhe newspapers of editors C, E, F,
G and H are all wholly or partially owned by infaant D and his company. However this
still represents local ownership in the senselhathimself from the region and has

previously been editor in one of the papers.

The ultra-local newspapers are community media,adtetnative media, in the sense that
they have a different profile and approach fromrtagonal and international press. Their
sole focus is on the local community and its citz€elhe editors express a wish to serve and
strengthen local democracy. Kjell Gjerseth indiyestipports their determination by

referring to the fact that local ownership and egwn goal is important:
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It could be that the owners do not influence theteot of the newspaper, but it is obvious that they
influence the identity in the newsroom.

Journalists are individualists, but they are eppendant upon the «we-feeling»: Belonging to a
newsroom that has a goal. Living and working withuach of enthusiastic geniuses who know what
they are working for.

(Gjerseth,Stavanger Aftenblad, 2009)

5.4 A remedy against apathy

When asked of what he thought was the most imporéason why people request local
news, even though their daily life is increasingijuenced by global events and decisions,
informant | pointed to the fact that local knowledg needed if you are going to understand
and function in a local society. He continued bypbasizing the role of the local newspaper

as a meeting ground for local citizens:

More than ever before it is important to be an anehere different views can be expressed and reader
can be challenged. There are not other arenasaddnef the community meetings is over, and the
meeting places in local communities are fewer or @xistent. The local newspaper is the meeting
place. Therefore the paper has a huge respongiiaitithe direction in which society develops.Hét
paper starts a debate, it will influence the outeahthe matter.

(Informant 1)

Community media and the ultra-local newspapersiourthe ability of local populations to
use the instruments of mass communication. Ever ingportant, community media
encourages political participation and civic engaget in the life of local communities by
recognizing and affirming local populations aszeatis (Howley, 2005:268-269). By creating
a local debate, setting a local agenda and progaoisreased participation in the local

election, the local newspapers work to empowewiddals in their own community.

The goal is to create active citizens who partigpa public life, through the public debate in
the newspaper, discussions in work and privatetlaoadigh participation in local democracy.
Active citizens are linked to globalization in twm@ys. One can see active citizenship as an
effect of and response to globalization. The glizlaéibn of economic markets is seen as a
challenge to democracy because it undermines theiy and influence of nation-states
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and established ways of defining citizenship. Enagiing active citizenship is a way to
regenerate civic culture, and revitalization oficioulture is a response to the democratic

threat posed by globalization (Mooney and Evan672%).

In Globalization — a critical introductionJan Aart Scholte points to how intensified global
relations have often weakened intimacy and mutugpsrt within neighbourhoods as well as
within countries. He illustrates this by sayingtthaople who are glued to television and
computer screens may have virtual bonds acrogsldnet but little or no acquaintance with
persons living next door (Scholte, 2005:309). Ttikoes believe that the local press can
provide people with a sense of community and prensotial cohesion and active citizenship
on a local level. Scholte, however, warns agamstanticizing the local and promoting
communitarism where the «in-group» is construdhedugh an emphasis of difference from
and opposition to an «out-group». Such communitaisssimilar to the ethnocentrism that
Jaakko Lehtonen describes in his article «GlobatinaNational Cultures and the Paradox of
Intercultural Competence» (Lehtonen, 2003:144)delines being ethnocentric as feeling
that your way is the best way, being aware of ifferénces between your own and other
cultures and classifying people into two groupsand them.

The ultra-local newspapers are clearly creatingiargroup», in the sense that their audience
is people living in the local community and peopteo have affiliations with the local
community. On the other hand, the local newspapersnclusive in the sense that everyone
within the local community belongs to the «in-greupformant G was very aware that he

did not want his newspaper to nourish local setfragdizement or ethnocentrism:

We aim to strengthen local identity, but it must tip over to us making readers’ believe that wee ar
better than other regions and nations.
(Informant G)

The ultra-local newspapers have as their goakémgthen social cohesion and promote
active citizenship on community level. In that wiyey work to combat the trend of public
apathy that Cornel West warns of. By giving citigem opportunity to voice their opinion

and take part in public debate on local issueslated newspapers aim to promote local
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democracy. When global conflicts and catastrophestional and international media may
make individuals feel small and weak, the locabpreets an agenda with challenges and

problems that can be solved through communityatiie.

Globalization poses a threat to local democracg,tarthe ultra-local newspapers, when
decisions that directly affect small communitietNiorway are taken in far-away places. The
«glocal journalism» of Svein Egil Omdal aims tonegent a new form of local journalism
that will link local to global, informing citizensf how global events and issues influence

their daily lives.

The informants in this study do believe that thera place for the ultra-local newspapers in
future. People will request information about theimediate physical surroundings, their
neighbours and their childrens’ schools, eveneirthves are increasingly influenced by
global decisions. When more and more decisionsatfiatt our daily lives are taken in far
away places, local knowledge and the ability téuierice local development becomes

increasingly important. The ultra-local newspap®s/ide people with both.
In the proceeding chapter, the findings from chaptep to 5 are summed up and discussed. |

will also demonstrate how these findings open umfoew theoretical perspective and

understanding.
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Chapter 6: Concluding remarks — You on solid ground

6.1 Morelocal and more global

In the first chapter of this thesis, | showed tiare was a growing interest for the local
parallel with the accelerating globalization. Byereing to opinion polls, literature,
subscription figures and the establishment of dtical newspapers and websites in Norway
and abroad, | presented evidence that the intErnesttra-local news is increasing in our
«global village». In chapters, 2, 3, 4 and 5,uéhmtroduced and discussed the concepts of
rituals, identity, filter and empowerment by combmtheoretical material from literature
with the data obtained from my fieldwork. It is néwwe to look at what rituals, identity,

filter and empowerment have in common. Towardsetie of this chapter, | will introduce a

new theoretical perspective that my findings lepdau

Patrick Dixon is often described by the media ape's leading Futurist. He has been
ranked as one of the world’s 50 most influentiadibass thinkers today by Bloomsbury
Publishing/Suntop Media global executive survey(di, 2004). Dixon predicts a reaction
against the speed and constant change of globatizathis book~uturewise — six faces of
global change and he thinks that this will give added valughings that are unchanging
and therefore by definition old (Dixon, 2004:234).

There is a fundamental human need for securitysdare things at the root of our being that do not
change. Most humans can not cope with completeeantinuous changes in all areas of their lifes
without becoming at risk of emotional disorder amefficiancy, as more and more resources are
mopped up coping with everyday life.

(Dixon, 2004: 235)

Dixon’s predictions can be used to explain theeased interest for ultra-local news. He
refers to the added value of things that are urgihgn This corresponds well with my
findings in chapter 2 on rituals and in chapten3dentity and tradition. Informant D is
former editor of a local newspaper, owner of selvaltea-local newspapers, chairman of the
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board of the Mediebedriftenes Landsforening (Nonaededia Businesses' Association)
and Vice President of the European Newspaper PisAssociation. This statement
demonstrates that he is well aware of the treridaréased value of and respect for his

business idea, the ultra-local newspaper:

The local press has suddenly become very modern,ibwe are actually doing exactly the same now

as we have always done

(nformant D)

Some of the local newspapers have a long histoytlzey have often been criticized for
being old fashioned, too traditional and even «ngy paper», as Informant | put it. Now
globalization and a rapid changing world has maalditional, old and predictable into words

of honour which is giving added value to the lqeapers.

The revival of local identity and local empowermatncepts | have discussed in chapter 3
and 5, are mentioned by Director of the Londond®tbf Economics, Anthony Giddens, as
direct consequences of globalization. He talksanf lglobalization has an opposite effect to

«pulling away» power or influence from local comnii@s and nations into the global arena.

And indeed this is one of its consequences. Nationgse some of the economic power they once had.
Yet it also has an opposite effect. Globalisatiohanly pulls upwards, but also pushes downwards,
creating new pressures for local autonomy. The Asaarsociologist Daniel Bell describes this very
well when he says that the nation becomes nottoolgmall to solve the big problems, but also too
large to solve the small ones.

Globalisation is the reason for the revival afdbcultural identities in different parts of the
world.

(Giddens, 2002:13)

6.2 Near and dear

The book that was published to celebrate the 3ttivarsary of the National Association of
Local Newspapers (LLA) was namaider og kjeerwhich could be translated into «near and
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dear» in English. On page 97 author Gard Espelauisses the future and the challenges,
globalization and urbanization, for the local neafsgrs, and the pressure these trends put on
local communities. Despite the fact that peoplenane more than ever before exposed to
global influences, he finds reasons to believe pleaple’s interest for what is «near and

dear» will increase.

But maybe this pressure is exactly the reason Wwhsetare forces that draw in the opposite direction
When a local community feels in threat, bonds arméd and interest for local culture increasess Thi
can for instance be seen in the many cultural eveamdl the many books on local history that prawail
Norwegian rural communities. In this picture, tbedl newspaper has an important function which can
become even more important in future if the pres§um outside grows stronger. The local
newspaper gives the local community its identitgt fand foremost by mirroring the local societylan
adding value to it. A veteran-car enthusiast arcall rock talent will enjoy their activities. Butdir joy
is enlarged when the local newspaper writes alhaiit hobbies. In that sense, it can be said tleat th
papers give some sort of social approval to sutihites.

(Espeland, 2006:97)

| have in chapter 2 explained how the ritual fumes of the ultra-local newspapers act to
create and reinforce a sense of community. Agaimgu3ayan and Katz’ terminology, the
local newspaper legitimizes the activities of theall veteran car club and young aspiring
rock stars. It could very well be that there aiggler veteran car collections or better rock
bands to be found elsewhere in the country or thidwbut the local newspaper presents to
its readers the activities that are near and eastgssible. The social legitimization that the
paper provides by writing about local clubs, lodaimocracy or local events, give these

activities a stamp of approval. These are «safewitges — near and dear.

The often ritualized activity of picking up the natlocal newspaper in the mailbox once,
twice or three times a week at a special time gfatad then reading its contents, often
enjoying it together with a cup of coffee or tean provide individuals with a feeling of
security. This ritual-like activity is somethingregistent in the subscribers’ everyday lives, in
a world where there are continuous rapid changdddve to be dealt with. In addition, the
local newspaper contains vital information thatgleaan make use of when they move

outside of their homes and act as citizens inghallcommunity.
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Espeland talks of how the local newspaper givesiantity to the community, it serves
something. The local newspaper strengthens antksriaal identity, as | have
demonstrated in chapter 3. Modernity and globabmagive people the opportunity to choose
between a variety of different identities, and ttas be seen both as a possibility and a

threat.

Informant A is a researcher of media science whotpao local identity and local patriotism
as the ideal motivation for future success forulea-local papers. The local newspaper
builds local identity, and people want to know wisagjoing on in their neighbourhood. It is
also a strength that the ultra-local newspapersidenall citizens of the local community
their target-group. In this way, the local paperkgadao create an inclusive society and social

coherence.

There is no doubt that it is the small newspapeasthave really grown in numbers since 1990. The

small newspapers are also performing best whemnies to attracting the attention of young people

and young adults, who are considered the most @mudtic group of readers to reach. When people are

asked what they want from their newspaper, thewankcal articles, articles that are as local and

near as possible. The little local newspaper theeis what is near and dear gives them that.
(Informant A)

Several of my informants talked of how importanwés for them and for their subscribers to
read articles about normal people, their neighbandskids. It is only through the ultra-local
newspapers that parents can be informed of wh@gisoor activities their children are
working on in school, or what plans their neightsoiave for building a new garage in their
garden. Insecurity about local issues and probiartise near neighbourhood may in fact
cause greater worries than world catastrophesragddies in far-away places. Editor C puts

it in his own words:

We write about people’s daily lives, and aboutgsithat influence their daily lives more than the
financial crisis, the war in Gaza or the tsunami.
(Editor C)
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6.3 What you seeiswhat you get

Chapter 4 dealt with the filter in ultra-local neyapers, and the obvious fact that you do not
reach for the ultra-local newspaper if you warlegrn more about the fight against terror in
Afghanistan or climate changes in the Arctic. Theadocal newspapers have a clear policy
that their one and only focus is the local commuiit that sense, people know what they get
when they subscribe to an ultra-local paper. presdictable, because of the editorial filter

that lets only local stories pass through. Thisesponds with Dixon’s theory of

globalization giving added value to things that@amehanging and predictable. The ultra-
local newspapers are set to compliment national@ednational news from regional and
national press, television, radio and internet, \@adare now experiencing a shift in interest

from national to local level.

While the smallest newspapers have cultivated enedgthened their ultra-local profile, the
regional newspapers are attempting to give reaewm/erview on local, national and
international news. In those regions of Norway vehéere is rapid population growth, and in
a world where the stream of information is endlss most international news easily
accessible on radio, TV and internet, the regioealspapers often struggle to meet the
expectations of their readers. Some readers elgeadtnews and find that there is too little
of that in the regional paper, while others wouddrén preferred more international news and
political commentaries. The regional newspaperstaigive their readers everything,
something which is increasingly difficult in ourraplex global reality.

Editor H reflects upon how the ultra-local newspag®ave strengthened their position
because of their continuous presence in the larahtunity and people’s demand for
information on what is going on in their neighboood.

Our paper is solid, good and simple — and the téiags have become more important to people. There
is an alienation in society that the local newspapan benefit from. The regional newspapers do not
reach out in the local community in the same way te do. They have fewer articles from the rural
areas and communities and more focus on the cigrevtiney are located.

(Editor H)

67



The small and local newspapers do not count on doutdsensational headlines to attract
attention. Stories about yearly ritual events amchal people’s everyday activities do figure
in the local papers, but only when they take plaaa have a link to the local community.
The local subscription newspapers try to portrapalsociety as it is, not by emphasizing
what is extraordinary or odd. This distinguishesnthfrom the national tabloid newspapers

where sensation and big headlines is the recipelt@opies.

Presenting local society as it is, writing aboutdrlen’s activities in kindergarten, local
football teams, bringing advertisements for shophe neighbourhood and critical articles
on issues that are to be discussed in the localatipthe ultra-local newspapers confirm that
some things are consistent in a constantly changortd. In legitimizing and vectorizing
local events and local democracy, the ultra-locasg strengthens local institutions. Anthony
Giddens claims that globalization pushes downwanesting new pressures for local
autonomy and interest in local identity (Gidder)2), and this creates a demand for ultra-
local news. By informing citizens of issues tha at stake in local democracy, the ultra-
local papers seek to empower individuals and grolips ideal place to run a local
newspaper is a local community where there is aditizenship, a strong local identity and

social coherence.

It is in the very nature of the ultra-local newsgepto reassure readers that the local
community exists and will continue to exist, evelmaw crisis or catastrophe has happened.
The local community will continue its life and tloeal newspaper will, and they are both

dependant on the other.

6.4 A safe place called home

In this time of globalization, ritual, identity Jtering and empowerment are more and more
becoming the strength of the ultra-local newspapétstra-local newspapers would ignore
rituals and identity, they would place themselvetsiole of their community where they have
the consumers of their product. Because they doitakto account, they embed in the

community. Filtering and empowerment adds valugaéocommunity and strengthens the
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papers position as part of it even more. The Uittcal newspaper becomes something safe
and stable for people who live in a complicated eapddly changing world. This leads to a
new theoretical perspective that overarches thibrfgs in my thesis: Providing individuals
with tools for reflexivity and guide for successhavigation in the local environment, the
ultra-local newspapers offer a sense of increasedrgy to people in a global and changing
reality. It can be argued that an increased seniseroan insecurity, due to globalization,

works to promote interest for the ultra-local.

The ultra-local newspapers present to their reaaléysal reality that is not dominated by the
global threats, wars, scares, crises and emergemeither do these newspapers fill their
pages with gossip that serves to promote realitys@es or «fiction factories» like Ari
Behn, stories that can be seen as noise in the-eeding stream of more relevant and

important information.

In his bookGlobalization — a critical introductiodan Aart Scholte has dedicated a separate
chapter to the topic of Globalization and (In)S&guiScholte, 2005:279-315). Scholte
discusses how globalization has had important oggsions for various facets of human
security, for instance military, ecological, econcah, psychological and cultural. His

opinion is that the negative impacts on securityehgenerally not resulted from the growth
of transplanetary connectivity as such, bus froengblicies, often along neoliberalist lines,
that have been adopted toward the trend.

AIDS, GM, CFCs, LTCM, ICBMs, SARS, 9/11, Y2K. Much thfe shorthand of today’s more global

world resonates of insecurity. Contemporary puthiscourse, particularly through the mass media, is

replete with threats, scares, crises and emerger@@ine sociologists have in this light descritbexd t

present circumstances as a «risk society», and amsecurity» has become a popular buzzword.
(Scholte, 2005: 279)

It could prove to be true that globalization isaatbr that makes the Norwegian ultra-local
newspapers more attractive than ever before. Seseltze informants that have been
interviewed in this study are convinced of thatoimant D thinks that local identity and ties
to the local community will become more and moreantant to people as the world

becomes more fragmented and without limits. Evetherpersonal level, as an owner of
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several newspapers and member of an internatiogahzation of media owners, he sees the

advantage of having close local ties while at taestime being open to global influences.

| am very aware of where | come from. That makesmoue prone to be open to other influences. | am
internationally oriented, | speak a few languages laam often surprised to see all the similarities
there are between different people and countnreadtlition, there is no way we can ignore
globalization. Strategically and when it conceraosibess, one has to be open to impulses from #te re
of Europe and the world.

(Informant D)

Informant | spoke of how the ultra-local newspapevides people with a sense of security:

The most important things in people’s lives are ggcin the place where they live and sleep, and
security for their children and what is near andrdés we travel more, it will become increasingly
important to have a secure base and to have contiloé base. In my home community a lot of people
commute to far places, and that makes them appeedbia security of the small local community. |
think the authorities should be concerned withsdme thing; creating solid local societies and safe
places for children to grow up. As the interestifternational issues grow, the base becomes nmare a
more important. If you are going to travel far awggu need to be secure of who you are and what you
are going back to.

(Informant I)

It may be true that time and space is less relemaaiglobalized world with increased
transplanetary connectivity. On the other handpali@ation has increased the value of
personal, social and psychological security. La¢gliation and identity has become more
important. It is my belief that it is this intricssearch for security that has come to benefit the
ultra-local newspapers. Through rituals, buildidgritity, filtering news and citizen

empowerment, the ultra-local newspapers give pemgknse of security.

We will experience that people travel and move niorfeture. But | think they will choose to takeeth
local paper with them. In our days, people’s liaes less tied to one physical place. | still bedievany
will want to keep their local newspaper, even étldo not really need to know what movies are
showing in the local cinema. People want an overyteey want to keep their ties to the local sgciet
even if they happen to live elsewhere.

(Informant K)
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Herman Bausinger describes how modern life is cbaraed by lack of transparency,
irritating cross-pressures and complex structigesething that forces individuals to work
out their own ways of life again and again. Thaamsethe liberty to decide, but at the same

time, insecurity (Bausinger, 1999).

And this fosters the need of transparent configmmat stable social relations and networks, but als
stable and trustworthy background. It is primaiig tieed which provokes and produces the longing
for, and the consciousness of, a ficattural identity.

(Bausinger, 1999:19)

It could very well be because of globalization, &t despite globalization, that there is an

increasing demand for local news. Informant B haltdg opinion, and | share his view.

It is because of globalization that the ultra-lacaspapers will stand solid in future. People need
breathing space in a globalized world.

(Informant B)

When the wide world becomes too complicated, tgoalnid too hard to handle, it is natural to
reach for something that is near and dear. Aflepal physical body binds us human beings
to earth and to one place at a time. At the same, tive tend to seek mental comfort in
knowing that our immediate surroundings are satesature. Television-journalist Anne
Lindmo said it like this in the Friday night talkew Nytt p& nytton Norwegian national

television:

When | am feeling worried, | check out my local papn the internet. That makes me so calm. They
haven’t written one single word on Nina Karin Monser the swine-influenza. The local newspaper
presents real people, real problems and real sokiti

(Lindmo inNytt pa Nytt 2009)

While working on this thesis, the Norwegian 2008t@gue of a huge multinational

furniture company caught my attention (IKEA 200B)e catalogue was placed at the other

* Nina Karin Monseris a Norwegian philosopher who received an awarthfa foundation advocating
freedom of speech after she criticized a new ldeswndihg homosexuals to marry and have the same tagak
as heterosexual married couples. The fact that Btonss given the award, lead to a heated debate in
Norwegian national and regional media.
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end of the table where | was sitting, its backrigaine and giving me inspiration. On the
back of the catalogue selling modern furnitureltibgl citizens, it reads «<Home is the most
important place in the world». The search for |dezd, a safe and secure base in a rapidly
changing and complicated world has made the «m&hdear» very trendy. This works to the
advantage of the ultra-local newspapers that hes/&formant D said, just continued doing

what they have always done.

The more globalized we become, the more importasillibe to have a solid and secure
base at home. The more prominent the sense ofliwithe global village becomes, the
brighter the lights of the house we live in mushshas a beacon for identity, recognition of
who we are, and affirmation of belonging. Localais, identity, filter and citizen
empowerment all add up to explain the appeal thigt-local media have in our global

reality: The ultra-local newspapers provide peayplth a sense of security, so they can stand

on solid ground in a changing world.
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LIST OF INFORMANTS

Informant A: male, 65 years, professor of media science. Hasqursly been a researcher
at the Institutt for Journalistikk (Norwegian Irtate of Journalism). Interview made
20.10.2008.

Informant B: male, 41 years, sales manager and director ofrirftbon in Landslaget for

Lokalaviser (National Association of Local Newspeg)elnterview made 20.10.2008.

Editor C: male, 43 years, editor and manager of a newsplagepublishes two days a week.
Interview made 05.01.2009.

Informant D: male, 61 years, managing director of a local neywspand owner/co-owner
of six local newspapers. Chairman of the board etiidbedriftenes Landsforbund
(Norwegian Media Businesses' Association). Hess &lice President and member of the
Executive Committee of the European Newspaper Bhdnis’ Association. Previous editor of
a paper that publishes three days a week. Intemiade 05.01.2009.

Editor E: male, 37 years, editor and manager of a newsphaepublishes two days a week.
Interview made 06.01.2009.

Editor F: female, 41 years, editor and manager of a newsplagiepublishes two days a
week. Interview made 08.01.2009.

Editor G: male, 60 years, chief editor of newspaper thatighis three days a week.
Interview made 08.01.2009.

Editor H: male, 40 years, editor and manager of newspapeptiblishes two days a week.
Interview made 09.01.2009.

Informant |I: male, 53 years, general secretary of the Landstageokalaviser (National

Association of Local Newspapers).Has previouslyk&dras editor of a local newspaper.
Interview made 12.01.2009.
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Informant J: male, 61 years, sociologist and Associate Professihe University of
Stavanger. Has previously worked as editor of aspeyer that publishes once a week.
Interview made 21.01.2009.

Informant K: male, 55 years, member of the Norwegian ParliarHastpreviously worked
as a journalist and editor of a newspaper thatiplus three days a week. Interview made

20.02.2009.

Informant L: female, 63 years, lawyer and local politician. hatew made 03.02.2009.
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INTERVIEW SCHEMES

INTERVIEW-GUIDE FOR EDITORS
(translated from Norwegian)

GENERAL QUESTIONS:

1) Are local news important? If yes, why?

2) What is «the project» of making an ultra-local neayser?

3) What functions do the local newspapers have?

a) traditionally

b) in today’s society

c) in future

4) How do you look at the ultra-local newspapers?

5) How do you think other people look at the ultradbeewspapers?

a) How do other media-actors and editors look uporuttra-local newspapers?
b) How do the readers look upon the ultra-local peders

c) How do politicians and authorities look upon thiatlocal newspapers?

d) How do the local informants look upon the ultradbpapers?

6) Have the ultra-local newspapers changed? If yesnvamd how have they
changed?

7) Why do you think the ultra-local newspapers hawenged?

8) Why is the local newspaper so important in Norway?

9) Do you see anything that can threaten the positidhe ultra-local newspapers?
10) What do you find is the greatest threat to theatlhical newspapers?

11) What mistakes do you think local editors and méshaers have to take care not
to make in order to experience success in future?

12)Which local media/newspapers do you think will éstin the years to come?

13)Which adjustments do local newspapers have to nmasler to be successful in
future?
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14)How do you reflect upon local media and globala®#

15)Will there be need for ultra-local newspapers giabal reality where people
relate more and more to the whole world in theilydaves?

16)If yes on question 17, why do you think there Ww#l need for local media in a
globalized world?

17)Do you have a specific personal opinion or ideha local media should be?
SPECIFIC FOR YOUR NEWSPAPER:

18)Why is the ultra-local newspaper so important inrypommunity/communities?
19)What is the target-group of your newspaper?

a) What group was the target-group for your papehegast?

b) What is the present target-group?

c) Do you think this will change in future?

20)If the target-group of your newspaper has changég,is the paper now
attempting to attract new groups of readers?

21)What do you consider the greatest threat to thedutxistence of your
newspaper?

22)What do you think about your newspaper and gloaabn? Do you see
globalization in your community and neighbourhobti®v?

23) Does globalization represent a threat to your peywsr? Why or why not?
24) If you think that the ultra-local newspapers wilirvive in a globalized world,
why do you think so? What needs do the ultra-loeavspaper satisfy that cannot

be met elsewhere?

25)Is the content of your newspaper in any way infagzhby the globalization-
process? If yes, how? Can you give me any examples?

PERSONAL ATTITUDE TO GLOBALIZATION:
26)How do you personally look at globalization?
27)Have you become more «global» the last few years?

28)Do you think your personal attitude towards glaation influences the
newspaper and its contents?
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INTERVIEW-GUIDE FOR OTHER INFORMANTS
(Translated from Norwegian)

GENERAL QUESTIONS:

1) Is local news important? If yes, why?

2) What is «the project» of making an ultra-locawspaper?

3) What functions do the local newspapers have?

a) traditionally

b) in today’s society

Cc) in future

4) How do you look at the ultra-local newspapers?

5) How do you think other people look at the ulveal newspapers?

a) How do other media-actors and editors look uporuttra-local newspapers?
b) How do the readers look upon the ultra-local peders

c) How do politicians and authorities look upon thi#atlocal newspapers?

d) How do the local informants look upon the ultradbpapers?

6) Have the ultra-local newspapers changed? Ifwhen and how have they
changed?

7) Why do you think the ultra-local newspapers hetvenged?

8) Why is the local newspaper so important in Ngrva

9) Do you see anything that can threaten the posdf the ultra-local newspapers?
10) What do you find is the greatest threat toutlr@-local newspapers?

11) What mistakes do you think local editors andliméeaders have to take care not
to make in order to experience success in future?

12) Which local media/newspapers do you think ddllbest in the years to come?

13) Which adjustments do local newspapers haveakern order to be successful in
future?

14) How do you reflect upon local media and glatstlon?

15) Will there be need for ultra-local newspapara global reality where people
relate more and more to the whole world in theilydaves?
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16) If yes on question 17, why do you think theik ne need for local media in a
globalized world?

17) Do you have a specific personal opinion or idiglow local media should be?
18) What is the target-group of the ultra-local spapers?
a) Was the target-group different in the past?

b) What is it like now?
c) Do you think this will change in future?
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