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1. Introduction:

Lole Fevrfume - What is 407

ot =

ey fums 1s s substanoes tThat gilve

it

odowr . Many parfoumes have odouwrs similar
mf Tresh flowsrs. Almost all perfumess are

from natural and “synthetic’ (artificially

crested! subs I T @oopeyf

ATCE

contain onils from flowers.

Faople use psrfumss in many wavs bo oy

pleaszant odow . They apply paste and ligudid

ey fumes Lo Lhedlr bodiss and clothing. Ancis
pey fumes Lo bthelr bodiss and clothing. Ancie

Lamerss

nt

peoples burned fragrant resinsg, gums and woods as

incense at bhelr religicus ceremonies. They
aninyved the pleasant soell of the smoke from

Burning dincenss, The worod “perfume” comss fo

bhe Latin worde aning throwgh,. and

T T, mEaning smolkes,

Far fumes have besn found in the btombs of Egv

]

L

Fivavrachs wiho Tived move bhan 2000 vears ago.
Fovphlans scaked fragrant woods and resins 1L
water and oil, and then rubbed their bodies

e Tiguicd,. They also smbalmed or prasersed

© Central University of Technology, Free State
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acl wilth those liguids. The anolent Gres

Feomans learnsd about perfums Foeam bhe B

Fo hundreds of yvears, perfume making was mainly

an Oriental art. In the sarly thirvteenth century

Lhe orusaders brought perfomse Yrom Palestine o
England and France., By the siqztessnbh osatury
parfumes had become popular throuwghoot Ewops.

Svnthetic chesmicals have been wsed esxitenszively in

aEey fuimeEs wines BThe late ninsteenth osntury.,

Today, throughout the world, the pesrfume incdoste
ig oa multi - million - dollaryr — a = wvear

freissivisss,

Lo Mow perfume i mace.,

Thes composibion of a perfumns depends lavosly on
ibe dntended gsa. The mnost expensive bDody
perfumss contain rare flowsr oils from many parts

ot bhe world. Many perfumess ars blends of flowsr

and plant oils, animal substanoces, synbhebios,

alocohol ang water .,

A1l liguids used for body scenbing, including

colognes and toillet waters, are oons

carfumes . Bub bruae peviumes -~ cal led

v amount of perfums oils

— ontain a grs

© Central University of Technology, Free State
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and ars more edpensive than colognss and tollet

Most perfumes consist of 10 to BO percent

pevfume oils dissolved in slcohol. Colognes

L

dissolved in 80 to 90 percent alocohol, with water

ontain thres o five percent perfume olls

making up the rest. Toillet waters have about fwo

percent of perfume oils in &0 to 8O percent

aloohol, and the balance consists of wabaer

Flant substances. Fragrant plants have tiny
sacs’ {(baglike parts) that make and store the
substances that gilve them thelr plsasant odor.
These subgtances are called ‘essential oils’.
T

Egsential oils taken from flowser petals are used

in the oost delicate and sxpensive per fumes.,

Fesenbial oils ave also found in aobher par
plants, They may oome from bthe Dbaek, bDucs,
leaves, rinds, voobs, wood, or from shole planhts,
Flants whose olls are wused saftensively in
parfumss include the cinnamon, citronsllia,
geranium, Jiasmine, lavender, patchouli, rose,
rosamnary, sandalwood, and tubeross.,

Much sssential oil is extracted or obtained from

ram distill pe T Fivst shep in

miants by smhe

b

thde o qhy e plant

material. The sssential oil guickly turng Lo gas,

© Central University of Technology, Free State
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Lrrinig e

are cissolesd in oa solvent (& lig

plve o 3. The solvent

Cher s st A

L1 i From bhe

oy, leaving &

irén Phat contains ths oil. This mai

inoethyi alocobol. The sssential oil

in tha =

wWas, Meat ls oapolied, and

Lmaving &

slwe ault the oil.

Mmrdmal SHubsternces @ low

© Central University of Technology, Free State
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Frafums ingredients from animale inoloade o

from the beaver:; civetb musk, a fatbty substanoe
from the oiveltid musk, Trom the male musk desry

ant ambervovis, from the sperm whale.

Synthetic Substances account for the largest
amount of materials used in the perfume industirv.

The yvaw materials Tor

substances may bhe

iz

obtainsd from natuwral sowrces, patrochemicals, or

coal btar. Some synbhetilc materials have fthe same

chemical makeup as natural ly ocouring ma

S
found in natuwre. Many synthetic odouwrs have besen
developad in the United Htates Lo meet bhs

increasing demand for peyfumes, (The World

i

ok

Ty

fisy .

© Central University of Technology, Free State
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wiritten or spoken words, sincs hers is ploborial
svidence of a product providing & servios or

satisfaction which is claimed of it. [t is a

cradible demonstration of ths powsr of a

photograph in advertising!

Much smphasis has been laid on ma

cohiing a
photagraph to its purpose. It follows that the

means of achieving such an obiscbive nu

Brie foio
matoh the photographer to the task, Just as in
any obther art form, gach photographer will have
certain strengths and weaknesses, special
interests and capabilities. The strength of ‘“hiaoh
uality’ will probably be satched by the fact

that the cost will be high.

e VP

of cameras can be laft Lo the phot

although it is good to be asware of the

limitations of filmstock as regarding bthelr size

For vears there has been a great deal of

conbrovarasy around bhe advant

ages of formats from

g

oo omil Limetres

o four — by — Ffive inches and

@ven larger. Mo

ety

large F11lm

shook, virtually none ol

= omillimetres

A ogenaral oon sum bhalt La fonrmat

= fy =~ five inches and

© Central University of Technology, Free State
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eight — by - ten inchess) ls the most suitable.

e

Two of the most important faoctors that influsnoss
Aan advertisemsnt is whethsr the advertizemsnt 1s
meant Lo bhe in colowe or black and white, and
whether 1t will appsar in &8 NEWSDapser or &

magaring. Mormally, the main influencse on the

decision betwessn 1llustration and photography

the straight forward one o which one will

achiave the puroose of the advertisement better,
Tt might fesl that, for adverbisensnbs wusing
fantasy, 11llustration would be better, sinos §ib
as nons of the limits of realism that
photography has, but in fact special effects and
vetouching mean that photographs can be al ey
to show almost anvihing. Similarly, it might feel

Ehat photograpby woulad always be osed whsye

reallan was necessary, but in fact an Lllustrator

can often prodocs just as vealist A pioboyes

& photographer can. For that matter, often in
advertissments 1t de havd to tell whetbhse 10 is 8
photograph or an Lllustration that has bhsen ussd.
Fhotography tends to be the more sxpensive,

v oot depends on the calibras of

binouwgh ol Lo

the photographer and the illiustrat

=

ar ., and their

markat ratb

s accordingly. In a photograph, all

© Central University of Technology, Free State
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spdaaeddo s

nake-un art il

arnd so on. By

illustrator can produce work entirely from

Imagination, though i€ is trus bhat

A complsx dob, phobtographs will be used for

raference. Many adwvey o A

L obhe achwesy

ot theily py

it die known in bthe

packaged goods. This ensuwres that the ocons

fFor on the shelf.

b what fo

Mavamy e 1o it ocan have & restrictive influsnos

o e o by Tt e sy

Much depends on tThe skill of

illustrator, and somes

type of work, as do film divec

the ag buoyer (3Lf 4t hq

ENTYILY

with the art oi oy ho know ol

© Central University of Technology, Free State
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ig line drawing (such as Ralph Steadman) ov
airbrush (such as Philip Dsstlel,
{Douglas, T3 The Complete Guide To Advertisingg

e 1B X

Fhotographers and illustrators must be bhrisfed at
length and in detail by the art divector, just as
Film production companies must, to ensure that
the work they produce is what is reguired. The
?riefing wWwill inclode such details as the tvpe of
mode ] reguired, the location and the layout of
the photograph or 21 Iwsteation. Tha form dn owhioch
the picture arrives at the agency varies. In the
caze of an illustbration, it is guite

straight forward and the artist simply hands over
the artwork, whether it is s black and whits line
drawing or & colowr painting. In the case of a
photograph, it generally depends on shether it is
o be veproduced dn black and white ov colowr, H
black and white photo will normally arvive in the
form of a large print - as large or larger than
the sire at which it is to be eeprodoces -
whereas a2 colowe photograph will be delivered as
a bransparency. A ghotographsy w1l wuswally bying
it & selsction of shots for the soi divector ToO

choose from —- this iz less wusuwal in the case of

© Central University of Technology, Free State
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e Bpeaking of Fragrance. ..

HSoh Feminine Ferfumes.

Why doss & womnan wear pevfums? ard emnen
g together, and thiroggh the centuries fragranoce

has bhesn wused o increasss feminins appesl. With

thae magie of pecfums s woman feels liks a

i

different person - and because she “feel Sy,
she actually ds. To soms, perfume is a thing

-
agart like somsbhing fragrant to wesr, bHul wibth
o partiowlar relationshin fto whabt ds being worn.
this is & mistake. because perfume 1s as muoh &n
accessory a8 are a dress oor Jswsls. On oan
important oooasion, perfune may be Lhe most
affeotive acocessory, for & woman s admiver may
forget the dress or the jeweley shs was wearing
byl @ perfums isa almosht never Torgobten. It has
the powsr to revive memoriss, and vesrs labec
whan that same sosnt is expevienced, svents of
Lomg ago ave recsl lecd to woue ming wibth

Lighitdng-like swifiness.

RFocause of Dhe profusion of perfomss from o wbiioh
T ohoose, 1t is somsthing Liks wandering round

in oa dungle of godly fragrances - the mazs oan be

© Central University of Technology, Free State
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confusing unless yvou kEnow how to single out th

soent most switable for vou. Your pevfome shoold

coom Lanent vour pereonality, Decoms a part of
vou. You must like it, but even mors iamportant
viour perfume must like You! This is Decause of

the mysterious thing called "body chemistry’ .

Fress icl the ingredients in the periumse, its
reaction when it mingles with the cils of one’
skin de what provides bthe witimate effect. Thi
maplainsg why the perfums bthat ssemed so
sntrancing on vour best friend was s

- & . - .
dissapointment when you tried it, because The

wama parfums wead on three different people wi

=~}

L1

give off thres slightly different variations of

hat scent. What ie approplate for one osrson

be dispieasing on another,

BeR. Scent for Men.

mlthough 1t took soms fime o ocoms abouwt, the

iy

fimlad of fragrance is beling rediscovered by men,

ot

wWho are now delighting in & new awayrens

things aromatic. Bince bhe use of perfums was

originally the prerogative of men only, Lhie

i

ate Deing the first to

enes fragranos

1]

the form of ing

© Central University of Technology, Free State
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disuse. Formerly men scented their S E]

profusaly: from the time of the phavaohs, who

presy fomeod Uhemse lves with costly odls, theowgh bhe
radolaent civilizations of the Greseks and Romans,
meary dsed fragrance with exbtravagancs., When the
rstern world fell under the shadow of the

brarbarians from the novih, all nicetiss of life

of b osmeiet oand perjiume was amorg e

sualt les,

Tt was not until the relgns of the ssveral Lools)
of France that pevfums agsin assumsc imporbanos,
and dts exoessive use oontinusd throwghout the
regime of Napoleon Bonaparte, who splashed
Mimsalf with abandon. The rulsirs of countries

wente not the only devobeess of scent, eminsnt msen

of many oilfferent ocountri aleo Lised

Cardinal Richeliew, Guy de Maupassant - French
mastar of the short story. (doodney BWyman,

Margarety FPerfume - in FPicturesg p,39)

capt for the seventesenth and sightsentn
centuries, when highly slaborate men’'s sabin knee
bresches, ornate coabts and perfumed pesrubkse was

the fashion, scent for men has nob besen highly

regarded, While some men in Buraps have oontinued

© Central University of Technology, Free State
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o use fragrance to a cerbaln g
A doe Ahy ot men s laswbere heaoss disdeained iu, LU
was thought effeminate to smell of anvibhing more

covET e Lng bhan witobhebhazel or basse-rom!

i

With the beends in new fashion for men thasa

¢
daye, there is also a guiet build-up in the fleld
of fFragrance for them. Onoces men overocame Lhe idss
Lhat applving sosnts would be met with ralsed
evebhrows, Lhey began to experimsnt wilth
Fraogrances move Fresly, What they discoverad was
wWhal women bawve kBEnown all along - That pecfomne
Pramlos LLPL bhe ego, aaskes a oseson bhink sore
Frighdy of himseld, makes bim feel good. This

fealing of wellbeling has contvibated To the

ifi

smravmmes rise In rebtadll wvoloms dn Lhe men
Lodletriss markel ., Now, men as well 8g wonsen, may

s ion -

ma Lot @ soent Tor s particular o
smomrta, davbime activities, o a heayier

Fragrancs for s formal swvaning.

Trere are so aany varilabions ih s loopossiole Lo
prlace men s Tragrancss An Brny ome osbSooey . Some

Prave & B0 ey of bobacan, obhers have a

Teathery nobte, and soms swven smelil libke whisbey.

Sk soente are very Anodlvidual and avse Yor thoss

© Central University of Technology, Free State
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who prafer originality. When men’ s scented
toiletries were fTivaet introduced, their sale was
clependant upon woman Duving them, but as men
became more kEnowledosable they beoan to selech
Ehediy own products. They have libkes and odiaslilbes,
L]

prefer cerbain bhrands, and are Decoming mors

melective in their choice.

Bede Two Frominent Perfume Makers:

Sedele Nina Riced = An Adr of Refinsmend

like its unforogetiable fragrance, "L&Alr du
Temps , the House of Mina Ricol saoudes an
indefinable refinement, & beswitching femininity

that goss beyvonod fashion,

& talented hat designer, Mina Ricoil foundsd hee
Mogss in 1YEE with hev son Robert, bhen 27, and
went on to beooms s fashion Iegend as Dhe
farchitect of the dress’ . Roberh Ricci conbinued
Lo dmp-int the Ricel style with his own brand of
chistinotion, discretion and good tasts.
Intvroduecesd in 1968, "L 7&Adr du Temps ., in iis=
sropclisite flacon of intertwined doves that Foberct

Ficci oreated with Laligue, has bept its place atl

© Central University of Technology, Free State
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wo Lol Ts D

dling perfumes F

e owver Dwenty million

o i ks

movl ol mach

Tao LAy gu

Tyt

M R A A omador rola in b wone 1

turnover of more bhan S-billion franos o8y &Anmiim.

porbs acocount for 80 p et af

Prgg el by Fiood "s snormous oopularily i bl
clutyefres mavkets where L &Lr du Temps' ils a

copstant Desbesel Dev . Whale L TALr oo Temps

ranaing the all-tims btop-salling

Tlhye Howse of Mina Ricod, fSthers is theilc obbey
faminine fragrances, whioh also rate highily at

international perfums counters:

flima - tha newsasl feminins fragyes

CEI i T

proving Lo bhe an outstanding sucoe

omisas Fobsrt Rilcoil s philosophy that &

s fomes

breoa wontl of act . Db is, guibe

zimply, a vibrant angd disting

gy Popmes Dhat

o i

LWES L R el omoenescd s bogt oo For omesn,

Sede-Rlnbh 7, ‘e

e ke corney of

The Fus Fran

© Central University of Technology, Free
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Line is oharactevised by the samse vefined
@liegance, good maberials anod gualily withool

eccentricity” that Berard Pipart, designer of th

T

couturs ling since 1964, brings ©o womean s

ciothes,

Following on the sucocess of this bouticgus, the
Mouse of Ricoci have introdoced a new men s
fragrance line:s

Desigred for The Man of owr Timss, who fully

0

gavours life’'s most vefined pleasvres, Ricoi-Club
wag born. I ods oa variation on a woocy brilogy
and launches the "Sweet and Sowr’ style. The most
Ffamous Minimalist Avtist, Sol Lewitt, created bhe
desion for the packaging of this elegant and
classical men’s line which is set to ftake the

wo Lol by oshorm!

Thie company has @ long record of sucosss. Ricol
atbributed this to theilv concept of dynamism,
imagination and good sense, It i one of the rare
family businesses that has never had to call on
outside capital for development and has used its
own resources to buy back subsidiavies abroad.

Cafeiocan Bales Company (Foy) Limited, Speaking of

VAT . w0y @ preomobional Deoohore, )

© Central University of Technology, Free State
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BedaE. Yves Baint Laweent - The Wor

Lot e o Fashion L

ew Ywvems Saint Laurent, three letiters, a

s oreoutation that bhas reached the fard

corners of the sarth. . ©The sooos

Al

Fis hdme and setiting Tomoreow s brends,

Lt Laurent fownded his own

for man and women

don howss anod is boobigo

the world, In

guickly @aprang up all ov

satabl lehed Yves Saint Lewrsnt Perfumss, and

Launched his firet perfume, Y7 .

L

clemve Lopeod by She genios of Yves

116

LT EETY e af

This is what gives them btheir

o bhedr smuoos

AT o the wonrlod T number one ssller -

seath Lriue

TE% 0 1 ds & warvm, Spioy, avsberdous

© Central University of Technology, Free State
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i1 omncd hive Dewdlt

Lavrent "4 @o ERTHT- S8

rat lection of a styvle, of a dream world with

st Lo woman Ll

ferself.. . opassionate angd tenods

. with

ot dmpert Lnsnge, is’ o oils now also avalls

Flewy e Farfum’ =~ a vicher concenbration of

Ehisg well~loved rose

Lothroughoot bhe oday,

CRive Gauche - not for the shy, di

reflects a voung, avant

Five

ICITEAT 4 Foand her parsonal ity

Hauohe " retalins &

among hhe Froant

runters in woments perfunss.

YT e bhe First perfums by Yvas

bl of

ioiam whloch never goes ouh oof fs

TRy Moimmes

© Central University of Technology, Free State



Central University of
Technology, Free State

&1
Frimaalf oangd mis friencds,. In bhe olassicasl

Lracdition, "Four Homme ' represenhts the

contemporary man who is elegant and dis

classical and demanding.

“Fouros’ -~ A unigue, vibhrant and powerfuol
fragrance, ‘Howos® is for the virvile, athletic
man, sure of himself and self-assertive. [f
Dpiwm’ ds bhe leading womsn s perfume, i
Faris® has proved a great succoess, 1t is

Eouros '’ which is undeniably one of the world s

TR R E

ii

most popular msn s Tragranos

u

continue to ogrow at a spectacular paos.

“Jazz o~ the newsst men’'s line from Ywves Saint
Laurent — i8 not avant-gavds, it is Limeless! 1L

imoa fTragrance which fills fths sens LRS!

lingers like a tendsy memory. Salesg Lo date

aurent .

indicate another winney for Yves Sail

Ywes Daint Lawrent s perfumss, like his Hautbe
Couture desions, arve tvibuiss to woman, whebher
w=ne e a dresamse, a vomantic or a dynamic. They
grive ho the world the charsm and the spirit of
Faris, . .rves Haint Lawrent s Paris.

{african SBales Company (FTY) Limited. Speaking of

© Central University of Technology, Free State
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Fragrance. .., = promotional brochura,)
B4, Dragoco HMexagon of fragrances:

A operfums le 8 work of %rt“ This principls can be
s@en as underlying the whole cowse of the
parfumary history, Althouoh man has alwavs Daben
pleasure in survounding himself wiith besgbiful

fragrances, the development of modern perfoms

in this cantury has brought about a new dimension
Lo oy appreciation of smell. Ferfumas have ooms
to ocoupy a particular valusd placs in our lives
tmxd Lo such everviday smells as Tood, olants snd
w0 on. A perfume s something special., somelthing
whioh is mmmuimuﬁly_uﬁmﬂ se A means of sxpressing
individuality, mood and fashion. Ti comss as no

grrprise, bthevefors, that the pevfoamery incdosiry

itw currently snjoving a considerable boom in the

sales of desigoner lab Ire bl

development of this ssction of the market names
sk oas Chanel, Lanvin angd Dior have besn of

crucial importance,

T ogrive an overall pictore of the market is
almost impossible owing to the great vavisty of

new creations for both men and womesn which ars

© Central University of Technology, Free State
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the existing

as TEhalimar, L7ALr oo Temps and

sl

Eawr SBavvage . Howswveyr, bhs

to the problem,

adopting an entirely new

nresents the perfume familzi

andevstandable way bringing togesther all the most

and modern per fumes, (DR

L4

important classical

Gerbaevding & Do, The Dragoco report, p.97-101.7
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Semine F/Z/_‘cgg/‘(mcw

floral bouquet/fresh-natural

ELYSIUM EAU DE FRAICHEUR

360° Yivip
Parfum d'été k& Roee e Rosine
Safari
Byblos Society New West
Red
Adidas
Le Jardin Design
b‘
A Moments Charlie
o
@ / Jil Sanderno 4 Alliage  Chanel NO19 Calandre White |
$ Turbulences O de Lancéme
Fidji Madame Rochas
Faris Lauren Diorissimo
Beautiful . :
Giorgio L'Air du Arpége

Joop! Berlin Teapd

Private Number K de Krizia : Chanel N© 5

“"'-‘ -
i Bt E
Trésor e &
© Boucheron Vanderbilt Chypre Parfum de Peau /

5 - Femme  Cabochard White
Escada Poison  L'Heure Bleue SNEGiE Brenis '/‘[RUSSARDI
Gabriela Le Jardin d’Amour Diva VA /
Sabatini Oscar de la Renta Shalimar Miss Dior N— /" DONNA /{,
Dolce & Gabbana __—, Loulou Coriandre §
Gld @ Youth Dew e Aromabicy B/ 3
aloma Picasso  sate i Gueei /
' z Cabotin /
Bijan Must Opium e 2 v!:um . CHAMPAGNE y
Joop! Le Bain K Ysatis S/ U
: 7 /
41 Fendi ' f. Qk
| Féminité du Bois @ / /
3 25N Passion Jit sander i1l /- o &
e Colors Samsara ¥, / "
Pt Vison Noir Guest Casmir / /
\ * venei . Ange) | MArela Buman Asia - LE PARFUM
\ OH LA LA TUSCANY LYRA
\‘_ g
oriental

(DRAGOCO, BGerberding & Co, The Dragoco report.)
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fresh-natural
" TWENTYFOURM.  POUR 'HOMME

u-ﬁ

BYBLOS SUMATRA SPRINGFIE
a EAU DE ROCHAS
SPAZIO  ESCAPE  BOSS ELEMENTS HORTZON
& EGOISTE  /cycle s.,., ht Pasha
Eg' /' PLATINUM /' adidas Adventure Ken1o  photo  Hemera
Adidas Boucheron
6\' Active Bodies Boss Spirit
J" faderg Erarmiy Cemuti 1881
Care Reaction New West
o
éo AITEK / @ Armani Cerruti-
3 P . @ e
o3 / n Esencia Azzaro
/' Man Pure Eau Sauvage
/ PoloCrest  Kouros Paco Rabanne
ARDLEY g Acqua
O;GIHAI. /’f shitaedt - bolo Brut diSets  pamis 900
/' Quorum
/'/ Tabac Original Gentleman
" Red
\. Private Number Drakkar Noir —
Bleu Marine  Royal Copenhagen  jiciy oid Spice
\ Ricei-Club )
Aramis )
One Man Show Habit Rouge
y  Bem Pour Monsieur Pierre Cardin Equipage
Adidas Santos Lagerfeld
o Jit Sander Man 11l H Qbsession forwen
6 «
<, Zino KL Homme Gianfranco Ferr
o) Stetson i
'é Passion Lapidus
. Caractére Colors 5
Rl Feeling Man 3
Egoiste e
Minotaure @ Ungarc )i GUess Men
JIL SANDER
TWENTY FOURE. ESCADA
BACKGROUND
oriental

(DRAGOCO, Gerberding & Co, The Dragoco repovit.)
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BeE. Packaging anc Marbketings

»

Mas coms & long wsy Trom the few

uninteresting perfums containsrs that were pla
on o oounters in the early twentisth century,. &%
that time there were few products to sall and
there was not the fievce competition there is
today to get one’s product in front of the

g Lo,

Bfter World War one, things began to chang

Manufacturers were gquick to realise that a
tremendous market was waiting to be opened up.
But with this market cams shavrp competition. To
compete a product had to stand out. BEyve appeal
was bhe obvious answer, and this called for
dmagination ang artistry. The resulht was the

bivith of & big new industey -~ fLhat of

shaging.

What had besen a bit daring in ninstassn-F1ftesn

soon became obsolete as the vace began to develop

-

dent

i

mackages that would immediatsly 4 fy bhe

produst when the customer sse Db oon bhe oounbsy,

Tolant ity was bhe Lhemns. i ldkes e
Lofarl ity w he themnme trn Like fhe

monsoon s perfome cowla ooms in 8 Tling bhilack

cf whibe =

“dped bottle or the pevfumse might be

© Central University of Technology, Free State
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packaged to resemblse a

The perfumsr with great
disnlay his product in oa simple but elegant

ottt le with an arvres

ting name, which stanod oub

rafreshingly in a maze of fanoy bhottles.

Hugs sums were spent on creating fascinating
outer wrappings to matoh the fragrance inside,
When a perfume becams ready for pressntation to
the public, sometimes atier vears of prsparation,

great care and thought were given to the pso

aporopiate for the perfums masterplece.
Craftesmen, sxpsrts in theiy particular fields,

wera approached for consultation. artists in

glass ., from the Ffamouws workshops of Bacocarat and

Laligue, worked with designeves Yor bhe outer
packaging. Specialists in didferent fields worked

togethar contributing thelv ideas.

The result of their discussions and conferences

producesd many excsadingly beawtitul containsre:

- @& laligus flacon, stopoevred with a pair of

graceful l doves.,

- @n elagant sguare-shaped bottle of gold metal

wWith a midodle inset of o

Twin orystal dolpbhins gurvsd in such 2 way that

© Central University of Technology, Free State
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theiy tails form Lhe

Clooddnesy Wyman, Freayf Lim

Mz

These were but a few of &

3

besing by ths artists in %

matal, and eventually pla

The pacfume industry does

e

parfumses. 1t has expanded

lines like make-up produc

mther shin products, The

in its variows forms, 1S

o oas the ‘complete fragr

concept backed by much ps

il this vresearch and aFF

ared ramenbaced prodact L

e Cfemme Fatale alone,

bhaecoming bigoger, tThere is

clevotsd o the pachaging

Wit i fforence., Tha 1

&

are el By o

1
&

masculine In

oroducts in their own way

T

appealing Lo the sve &8

top

AL T M .

© Central University of Technology, Free State
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af the bottle.

- Fioctures:

&

e lcdesas brought into

he field of glass

u

stic.

not confine itself

into other companion

WA L

te for womsn and

waaring of & fragrances,

what the perfumsr refsrs

ance ', and this ls a

TEas Ve acdvert

Y

(it

(=

not towarcs

Witk e men s markeb

ity anc care

v

ef o omen Te Lollstries, ot

o and femminlist

orhainers bhal are

T mesn

are as intriguing and

Fose on bthe feminine
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(A
sicde of the countsr. Handsoms o
contalners, produacts with bold
Biue letters, metal motifs and

The spitome of luzury is prasean

house which has brought oot an slegant

in alligator skin, fitted

line of todletries, like Eau du

i
e

ave, shampoo and other s
labels too arse mascul ing, oarry

Faco Rabanne, Armani, Aramis, R

© Central University of Technology, Free State
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ey Dommevodal Fevfumes MAcdvert isement sy

ule A Discusslon of Commeroial Ferfume
Advertisements.

In today’'s perfumery market there are guite a few

pirominent pearfume houses which have Thaic own

well known brand names. These originators’

N,

brands, like Chanel, SDuerlain, Christian Dior,

Tuscany, Roochas, Givenchy, Davidoff, Van O
and Arpels, and so on, arouse a high lavel of
public awarensss. In soms cases 1t 1ls
specitfical ly these brand names that sell the
product . GBoing together with these products ars
the advevritising concept. The smain intlousnce of
photoography is bhe straight foresrd one - will the
photograph achieve bthe puwrpose of Dhe
adveriisemnsnt ~ will it sell the perfume (and not

ite nams only! )T

Often it is nob the product iftssl§ that is the

main foouws of attention bult what the consuamar

I e fowr mw the man who

will

amp

1L ook

wEars  Cool Waler ' by Davidof?

raidal ovivility and sportins

T A L B A

depiotaecd dn Dhe acdwverl

© Central University of Technology, Free State
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Arnother gusstion can also Do asioed fe it wige
Lo meer ouh a famous brand name., perbaps from Dhe
world of fashion, sporl or & oowis

P fE

hetiter to look oulk for a brand name that sounds
good, is in harmony with the original selling
concept, bthe brisfting for the fr

whaich
Mawe the right concept in the advertissment.

A owell-known Dyand

name will, most importantly,
stand for the image of the prodouct that it
represents. This has both an advantaoge and soms
disadvantages., The only advantage iz thalt the

buwer recognizes the prodoact by nams, It is
howsaver not known how aany admirecs this bhrand
e o P many people e iech

OV
from the fashion world ong can make the
oo Jusion that & pecrfume is an exbtention of the
sbyle of olothing., This is no longsr valid Lf bhe
name is bthat of & sports person o & novie shar.,

Today, the i

srplicit perfums names 1S

past . MOdern Consumey

raally orefer names which

permit them to oreate for themselves thesilr own
picture of a fragrance ba

o on its nams, and
Witk the help of its

adverftising cons

ppd . This

pacture bhat She consumar cevelops should give

© Central University of Technology, Free State
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fres reign to illusions and fTantasies, and most

of all - satisfty the consumess concsph of bhe

perfuma ! (This is whers oy own ldea of perfumes

advertising comes in, which will be discus

later onia

Most of today s pevfume advertisemnsnts in

. [ .
magarines, such as Vogus and

smopol itan, depiot
modelse, male and female, as glamovous, stvlish,
@riting, sensual, successtul and besutifol.
Weaaring these perfumss one gebts the feeling of
being classy, sporbty, sexy or seductive. Female

models are either wearing stylish or

cowts oF ssductive lingerie. Male modsls

wEaring @ithaer wary smart or saswal oclobthing, o
are well-built and scantily clothed for a vivile,

vugaed and ocharming effsoct.

Soms acdvertising concepts are guite swibraceodinary
o Like the one of "The Gilorgio Beverly Hills

Fraoranoe

i

TThe moment vou discover its Effusive Bpirit,

et T 11D Mave breathed bthe E e i

Magic of Beverly Hills. Created for Rodeo Drive’

1

most famous Biovoio Bowubiogus, it's the scent of

the cenbtury, America’ s Digrnature fragranocs. What

© Central University of Technology, Free State
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-.J el

begsn as an Exbtraordinary California ohenomenon

f

a o ddsran

werrk on bto capboye hhe wor i,

unegualed in fragrance history. Easily moving

into the ninetes s wibth priioue Bibwvie, fha
glefinition of a true Classic. Hiorgio BEeverly
Hilis. It's more than vou wve sver imsoinsd. b

(Hiovrgio Bewverly Hills Incy a promotional

By iy, 0

Why o these originators of a fragranoce bhyrings
forth & concept that promises COnsumErs s0 mueh
tut actually gives so little — nothing is =7t
mver for self-imagination and self-ssoevrisnoe. 4
fragrance that is so descriptive that to
@xparLence a Tragrance obherwise as bthe one so

gloriously described, is sacriligeous!

Again my own approach enters the picture - wlhy

mik make an acdvertisemsnt of & pecfome andg eave

the enjoyment of it entirvely up to the consumer?

Prim o hey o ssperience Lt for ol

we e v |

cmemen s smhow the moo

of bocday e acdvert
moocupying Bhe whoelse picbtore with the image of the
perfumes contalnss buoksd away somswherse in &

coner, Wy cdoes the originators

© Central University of Technology, Free State
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fume o Tragrance s s omuseh mon

phenomenal anount of  mon

a B

ef Bhe container, when

attention in the visual acdvert

© Central University of Technology, Free State
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mdertim@mﬁﬁtﬁﬂ
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(GUERLAIN

PARIS
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Cl‘] ristia nDior

Miss Dior

I M I'r Dior
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NINA RICCI

PARIS

Lr Temps

T
| THIS BGoK 15}
JHEPEﬁwggfv

,OF THE
{ E4 00T 7000

TE My
F:"a- ‘.
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ESTEE LAUDE

PERFUME
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GIVENCHY
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Raubiihy. LAUREN

PARFLUMS
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cou e soilette
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%

Van Cleef & Arpels
Paris
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H.le A Discussion of Author’'s own Approach:

I approached perfums advertising from another
angla., Why follow the conventional roagd to
perfume advertisingy Why not concentrate wholly
on the bottle or container itselfY

Thesere ars sSo many perfums bobtles, containers,
flasks and flagons created specitically for a
certain brand that it is simply not possible oot

to nobtice them!

It comes in the most interesting shapss and
sizesy vround, 2longated, fTlat, abstract, bizarre,
conventionsal, thrge-dimensional and so on. They
are macde from glass - colowred, metallized,
gandblasted; from crystal - cut or ancuty from
mestal - silvercolowrsd, goldoolowrsd,
copparcolowrsd, dull or shiny and many
combinations - glass and metal, orystal and
metal, glass and orvstal , and nowaday s ewven
plastic. Forcelain and stons arve rars but it does

anpaar !

Gome have the most intricate engraving and
dataill, faceted in fascinating designs and

clardity.

© Central University of Technology, Free State
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o the bottles and containers of sach

Thie  rrames s

breand also differ a greast desl. Somse are printed
in black and wnite, engraved in metal, railsed
letters in glass or cut into oryvstal, even casted

i different materials.,

The contents of sach container also comss in venry
different colours. It varies from nearly
Pranglucent o oyellow, amber colowred, redodish

ryrown and pdink o blous and gresen.,

My own approach comes close to the macro side of
photography .. Mestly T odo oloss-ups of a certain
part o prominent detall of a container. I always
try to get the brand name or originator s nams in
the image. I alwavs try to make use of fhe colour
o f the containsy or Lhe contents becauss that

plays an intricate part in the images that I want

i

to produce. Sometimes [ bring in other elements
thalt [T feel enhances my Lmages. BElements Libe

mmorboe, metal , watev, glass, slate, stons or aven
different backdrops. Ths lighting [ use are also
different. The most imporitant aspect is to light

the name of the product. For some T wsse lighhing

from undevnsath, from the back, sides and above.

© Central University of Technology, Free State
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My sources of lighting wary graally., Mostly 1 use

tlash - sometimes togebher with tungsten andlor
coloured gels. Almost alwavs 1T use divectional
lighting to bring out intricate detail or tTo

accenbuats bthe colows of the contents or

conthainer.

811 myv work is done in the studio. I alwavs use

the Sinar &4 x O monovall camera. ALL of my worlk

o

isoAn print bDecsages T odon’t think a8 4 ¢ 5 fvanny

1]
ifl
=
—t

has the impact that say &8 12 ¢ 16 print has
shaot on colows negative and tranny that I

develop in conventional C&41 chemicals to prind

then, The film I wuse ranges from
ASA to 160 ABA, Fuliichrome 100 &a54, Fujiichrome

Frovia 100 A54, Agfacolows 100 454, Agfacolour

Cptima AEG Lo Agfachroms 1006

S9e2. A Discussion of Author'’'s work:

Fig. A = BRAVITY (p.57)

ot GRAVITY on Fujicolor 160 A56 film. GRAVITY

iwoa very dark blues glass bottls, [t has an

ol triangular shaps with a plasti

From below and one

it the sholb wiitbh &d

flash from a softbox to shooh the image at

© Central University of Technology, Free State



Central University of
Technology, Free State

Fa%, For the misty sffect | ussd carvbon-diogids
ery--ice that ig placed in hot water to vel@ase
The white clouds of carbon-dioxide. For the whole

shot [ used a bhlack background,

Figh: B - FOREVER {8.58)

I oshot FOREVER on Fudicolor L1&0 ABA. FOREVER is a
clear glass bottle with a sandblasted finish. It
Fras an oval shape, & olear plastic oap and
light-vyellow contents. For the shot I placed the
bottle on & wire grid inside a glass bowl wiih
water, [ droppsd a few drops of grsen foood-
colouring into the watevr, I 1it the sholt with ons
Flash from below with & vellow-orangs gel, and
one Flash from & softbox to shoot the dmage at
.

Fig. O - GLORE (by ROCHAS) (p.59)

I shot GLOBE on Fulidicolor 100 A8A6. GL
round orvetal bothle with detail of the Eacth in

clasar orystal, and a border of sandcdblasted

tryetal. The conlen ar@ a warm blood-red. For

the shot I plaged the bottle inla petri-dish on a

rasted metal ﬁhmmt as background..In She

g | L

dish I placaﬁéquiakﬁilQer ancd separated

.
»
A
3

form indlviduéirﬁhbps. Iilit-the shot with =

-

© Central University of Tech@g%r%at
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one flash from the side

&
e
i
o
=
1
g
b
a3
=
Hil
%
=3
i
e |

flash Trom a softbox to shoot the imaoge at F32.

FIYLIS Cpwdid)

YIS on Agfachrome 100G A54 which ]

developed in C4é4l-chemicals. ZERYUE is a

metallic—-like colowred glass bottle. It has a

veactangulay shape with vailssd detaill on thes

surface. For background T wsed lead thalt has bDeen
melted and poured onto a flat swrface to
solidify. I 1it the shot with one flash from a

aoftbox and one flash from a spotlioht with a

golden gel o shoolt the image abt Fad.

Fig. E - JOOFP (p.&al}

Ioshot JOOF on Agfachrome 100 858 which § fhen
clesve Topeod dn D9l- chemicals. JOOF il & semi-
civoular, longish orystal bottle with a dark
vinlet content. I placed the bottle on a wirs
prid and a white backoround., For lighting [ used
one flash from a spotlight bthrough the back of
the botthle, and one flash from & softbox to shoob

Ll image ab FEBR.

Fig. F - POISON (p.&2)

At . FOIS0ON 1s oa

I oshot POISON on Agfa-lptima 188

© Central University of Technology, Free State
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sgn-shnapsd bottle with a deep puwrole colowr. It

with curved indentations all

is shaped in o

arcunc , and & nicsly shapesd plastio gap. 1 oused a
black background and cubss of ice olaced at
random. For Lighting I wused esight flashes from
below and directional twungsten lighting (for an
exposurs of fouwr ssconds) to light the name of

the perfume. T shob the imaocs at FEZE,

Fig. G - ENOWIMG (p.&E)

ENOWING was shot on dgfacolour 160 S8, HRNIHETNG
ig a flat, longish bottle with abstract planes
cut into the crystal. [t's got the name “RNOWING®

printed in gold on the plastic cap. The contents

ig a light vellow in colow . The background I

wsed was brioht blus shell-shapsd glass which 1
placed around the bottle, 1 1it the bobtle with
fontr Flashes from below with a spotliont ancgd fThe
name I 1it with ftwo Tlashes from a softbox, The

wholes image was shob at FeD.

Fig. H -~ BYZANDE (p.ba)

BYZONCE was shot on Agfachrome LO0O 484 and then
developed in O4l-chemicals. BYZIANDE 1s a round
Blue glass bobttle with the name raised in a

civoular area. The backgrouwnd T

© Central University of Technology, Free State
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i a2 mirror on which the bottle stands. In the
foreground is wabter in which the name of the

parfume reflects. The image was 1it by four

flashes through the back of the botitls and one

flash from a softbox to light the name. The imaogs

was shot at FES.

Fig. I = GABRIELA SABATINI (p.4&5)

I oshot GABRIELA SABATIMI on Fuojicolor 160 G54,
The bhottle has an abstracth oryvstal shape with a
plastic cap that reflects the shape of the
bottle. For the background T ussed a silver meital
grid fon which I placed the bottle!? and a terra-
cotta tile. I 1it the bottle with ong flash from
a softbox and an exposuwre of fouwr seconds from a
tungsten lightsowroe from the back. The image was

wmivmt at Flé,

Fig. J — SPFELLEOUND (p.&&)

SFELLBOLUND was shot on Fulicolor 1450 454, The

Hi

bhothle has a sphevical shaps with a thick solid
bass all done in orvstal. The bottle has a solid
matal stopper coated in gold. The name
TEFELLBOUND Y doss nob appsar on the bottle I osed
Tor the shob so T owsed the ocsckaging in which it

ig sold alt the counters. I shot the image with

© Central University of Technology, Free State
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two flashes from a sottbox to light the nams. I

&

s weed btwo tungstsn Lights with bDluas and gresn
aels respectively for an sxposure of sistsen

seconds. The whole imsge was shobt ab FaD,

Fig. K = TSAR (p.&7)

ffe . TEAR

THAR was shot on Agfacolowr Optima |

is a rectangular shaped botile with a raised

surtace arsa that repsats the rectangular shaps
of the bottis., The botble i made of glass bhat
has & grasn, marble-—like appearance. For the shob
Toomed & blus metal-like papsyr-print as ths
bhackground. Ths bottle was laid on its side and

Lit from behind with Tive flashes with a red osi,

The name was Lit with four flashes Trom a

i
o
i
o
-

softbhox. I shot the ima Fé&d,

Fig. L - FOURDS (p.&68)

FOHIRDS was shobt on Fuiichroms Frovia 100 A%a, 1
cross--deve loped 4t in conventional T4l chemicals
for printing., ROUROE is a white porcelain-like
battle with metal plates covering both snods,. The
rama “ROURDSY is printed in a wery light grey on
the bottle which made it difficull to photograph.
oplaced the bottis in a glass bowl with water

coming up to the side of the bottle. For

© Central University of Technology, Free State
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FIG. g
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FIG, F
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b, Donclusion:

For salling & product, the advertising

support that product is of orucial

and advertising goss hand in hand. Viswal

&

advertising will mostly guarantee the sslling of
a progduct where the name will play a sscondary
role. The design and the advertiging of a product

complansnt and confirm each other,

When marketing & new fragraﬁﬂ@ o perfume the
advartising concepl that is going to be used must
be successful. For it to be successful, there
must be no misundsrstanding between the perfumsr
and the phobtographer, who must do the imags for

The achvert isement .

For a fragrance ér a perfume to be succsssful (or
any obther product for that matter), the
photographer has to be able fto provide a
marketing image that will enswe the sales of

Tt must be said that whers visual

that pro
acvertising is concerned a professional

mhotographer is in great demand!
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