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DBA Thesis Abstract 

Tamer F. Elewa 

0614703 

 
The purpose of this research was to investigate if selected cultural and national 

aspects had an effect on employee engagement drivers. Another aim was to find out 

if applying global engagement tools in different cultures would provide an accurate 

engagement report. Finally, a new tool was proposed and examined in this study by 

companies operating in the Middle and Near East regions. 

 

Employee engagement has been of growing concern to business leaders as well as 

occupational psychologists, since it was claimed to relate to organisational 

productivity and long term success. Despite this growing concern and various 

consultancy solutions provided, few academic researches tackled cross cultural 

employee engagement aspects. 

 

In this research, both qualitative and quantitative research methodologies were 

used. The qualitative research data consisted of two in-depth interviews with 

employees working in the Middle and Near East regions. The quantitative research 

data was gathered with the aid of two questionnaires. One hundred and eighty nine 

responses were received out of two hundred and seventeen questionnaires sent. The 

response rate was eighty seven per cent. 

 

This research produced a number of key findings: (a) Cultural, national and 

organisational factors affect engagement drivers. (b) Engagement drivers change 

over time, at least in priority. (c) Measuring engagement through a globally designed 

fixed tool is not likely to produce accurate results that management can use to plan 

for actions. 

Globalising Employee Engagement:  

Myths & Reality 

A Middle East’s Perspective 
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The main conclusion drawn from this research was that current approaches to 

measuring employee engagement are taking engagement drivers as common for 

granted, and this concept should be revised. 

 

The author recommends that leaders should investigate and run an analysis of 

engagement drivers before any engagement survey is undertaken. A new tool has 

been presented by the research and was tested by a number of organisations. This 

tool takes into account building engagement questionnaires based on key drivers 

analysed from specific work cultures. 

 

Key words: Employee Engagement, Culture, Work Environment, Engagement tools. 
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CHAPTER ONE 

 

INTRODUCTION 

 
 

“The incorrect implication frequently drawn is that if something isn’t being done, it 

must not be as useful or worthwhile as is thought.” 

(Pfeffer, 1998: viii) 

 

The objective of this research is to investigate whether the globalisation of employee 

engagement makes sense, through exploring what “Employee Engagement” means 

in the Middle East’s context as well as if using global engagement tools make sense 

across the world. The research aims to provide a solution tool that can measure 

engagement in a multicultural work environment. The research work constitutes an 

original contribution in this domain. 

 

This thesis consists of five chapters; The Introduction chapter includes the 

background to the work, an introduction to the overarching themes and concepts, 

and goals of the thesis. Chapter 2 of this thesis describes literature background as 

well as related research work to the thesis subject; Chapter 3 shows how the 

research approach was conducted, and provides some “best practices” for running 

similar research types in a diverse culture.  Chapter 4 provides an overview of the 

research results data as well as statistical and descriptive analysis for the results, 

including highlighting research output threads, the need for a new engagement 

measurement tool, as well as an introduction to the proposed engagement tool that 

arises from this research. In the last chapter, 5, the conclusion of the research is 

drawn, showing a practical trial of the proposed tool in two multinational 

organisations as well as areas for further research in the engagement field. 

 

For many years, business research and consultancy organisations like the Trade 

Union Congress (TUC), National Health Service (NHS), Chartered Institute of 

Personnel Development (CIPD), Concours group; and Towers Perrin have been 

focusing on European, American, and some sporadic emerging markets in their 
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research. Organisations have been using the results of those researches in their 

global operations, assuming that the results would be relevant and could apply in 

other cultures like Africa, Middle East and other nations. Being mainly based in 

Europe and The United States of America, research organisations focused mainly on 

their markets, and even those who ran some surveys in different cultures (like 

Towers Perrin, in the studied organisation in 2007), managed, designed and 

analysed the results from their headquarters in the West. So what’s the main issue 

with this? Have dynamics changed in the past 3 years? 

 

Yes, and the shift of focus has started when the Asian and Middle Eastern markets 

started being of core importance to the business sectors, especially when the 

economic crisis hit the western markets in 2008. At this stage, many multinational 

organisations (like Merck Serono, Glaxo Smith Kline, Merck Sharpe and Dohme, 

Bayer; and Roche Pharmaceuticals) have shifted focus towards what they called 

“Emerging Markets” as those markets were attractive ways to many organisations in 

order to still generate profit and sustain existence. Sanofi-Aventis Chief Executive 

Officer Chris Viehbacher, shut or sold plants and canceled some research projects in 

a bid to trim 2 billion euros ($2.46 billion) in costs, coupled with restructuring efforts 

and looking to emerging markets for new income (Biojob blog, 2010).  

 

In terms of employees’ retention and focus, it has also been noticed by reporters 

shown below that several organisations have announced downsizing in their forces, 

either in the United States or Europe while enlarged their teams in the “Emerging 

Markets”.  The Roche organisation has announced moving 800 Jobs from their Swiss 

headquarters to other locations (Sydney Morning Herald, 2010) and the Bayer 

organisation announced 4,500 positions to be cut, while creating 2,500 new jobs over 

the same period, particularly in the emerging markets (International Business Times, 

2010). The same has been done by Astra Zeneca, which has announced plant 

closings in Spain, Belgium and Sweden by 2013, while shifting the manufacturing 

jobs to lower-cost countries in emerging markets (Biojob blog, 2010), and Glaxo 

Smith Kline – GSK which witnessed thousands of jobs been reduced in the West, 

although the company is adding staff elsewhere. For example, it recently cut 2,000 

sales jobs in America but added 1,500 staff in China (Biojob blog, 2010). 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 15 of 325 

 

 

Will this “Shift” in business focus drive another “Shift” in research focus? Will there be 

a higher number of regionally generated researches, including researchers who can 

interview, understand, analyse data from an objective position? (Deeply 

understanding what an answer in an interview might mean, and thinking beyond the 

translation of words in only a language dimension). Is this important now? Can 

researches still be “West-focused”? 

 

1.1. Research aim. 

 

Employee Engagement is a critical objective measure of how much employees would 

psychologically connect with their work and feel committed to the success and 

growth of their organisation and its goals. There are different ways of measuring and 

defining engagement and the research aims to define what staff engagement means 

in a regional operation for one of the major pharmaceutical organisations around the 

world, and evaluate if there is a difference between the Middle East / Near East 

regions; and the global view of engagement in terms of definition, key drivers and 

measurement methods. 

 

The research will also attempt to provide a practical tool to best identify the drivers of 

engagement in different cultures, and how to measure this effectively regardless of 

country / national / cultural barriers. 

 

Employee engagement has recently been a topic that is “hot” on the discussion table 

of Human Resources professionals. The great changes that have occurred in the 

global economy over the past years have significantly affected the level of motivation, 

commitment and emotional attachment between employers and employees, which is 

directly believed to affect levels of anger, anxiety and insecurity (Dixon, 2009), trust 

levels (Porta, 2011), work load and employee retention (O’Neil, 2010), consequently, 

affecting the levels of employee engagement at work.  

 

Pfeffer (1998) highlighted that over the past years, numerous studies conducted 

within specific industries have demonstrated the enormous economic returns 
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obtained through the implementation of high involvement, high performance or high 

commitment management practices. This work could validate the argument that the 

involvement and engagement of staff will have high returns to the company.  

 

The topic of employee engagement in general is now gaining more and more 

emphasis from business owners, since this means for them a higher return from the 

same employee head counts, which is more value for their current resources. This 

has gained greater importance during the economic crisis when organisations 

wanted to cut down costs and increase revenues at the same time, so this became 

the ultimate equation for doing so. 

 

But what is employee engagement? How is the term specifically defined? This 

research will explore various academic literature concerning this definition in the next 

chapter, and it has also reviewed literature and research provided by several 

professional bodies like Towers Watson, TUC, CIPD, NHS, Hewitt, Mercer, Gallup, 

The Utrecht Work Engagement Scale (UWES), The American Society for Training 

and Development, as well as interviewed several industry and research experts like 

David MacLeod, Towers Watson Research heads and organisational CEOs like 

Merck Serono, Astra Zeneca and NewBridge Pharma, and there was no agreement 

on what the term specifically means or measures. In fact, David MacLeod (Chief 

Editor and co-author of the “Macleod Report to the UK government”, named 

“Engaging for Success”) mentioned that he has stopped counting when he reached 

56 definitions in his research run in the UK. So should employee engagement then 

be taken in a simple holistic approach? or maybe it requires further deep and 

complicated analysis? What could the benefit of investigating this aspect of 

occupational psychology be to organisations? Why should companies get it right? 

 

Research conducted by Fleming, Coffman, and Harter (2005) and Sparrow and 

Balain (2010) has shown links between the level of employee engagement and the 

magnitude of positive business outcomes. Glaspie and Nesbitt, (2004) have found 

that the major consensus of those researches was in favour of the assumption that 

putting fully engaged employees on the line, will ensure that they feel responsible for 
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the company’s success and growth, and should go beyond what their job requires, 

putting in extra effort to make the company succeed. 

 

Most of the employee engagement researches have come with nearly common 

assumptions and solutions to workforce engagement, disregarding the possibility that 

employees in different cultures could be different, and what drives employee 

engagement in the United States and Europe could be very much different from what 

drives engagement in other places across the world. But from where did this 

assumption come from?  

 

It is then very important to understand the background of employee engagement and 

where the term comes from and originally generated. 

 

1.2. Background. 

 

Staff Engagement, Employee Engagement, Work Engagement, and Worker 

Engagement have all been names given to the same aspect measuring the wellbeing 

of employees at work, and its effect on the overall organisational performance.  

 

Bourke and Lombardi (2010) have linked employee engagement to customer 

retention and engagement as well, and highlighted that organisations excelling at 

employee engagement, are assumed to be on top of others in terms of customer 

retention, as well as in revenue turn-over per employee.  

 

Employee engagement has been linked to initiatives directed towards the “People 

Focus” aspect and this has shown its importance in corporate success. However, the 

concept of “People” practices is not a globally identified process, as Burke and Eddy 

(2006) have touched on the differences between employees in different 

organisations, and they have discussed that individuals in any organisation have 

somewhat different values and expectations about their workplace now. Those 

values and expectations would eventually mean that an action towards “Best People” 

practice could possibly be perceived differently by different employees, even if 

working in the same country and in the same organisation. This is in a way setting 
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the pace for the aim of this research, which is to discover if this is the case, and how 

employee engagement could be measured then, across various employee groups 

coming from various cultures if there is no agreement or alignment on the definitions 

and expectations from employers. 

 

Over time, from 1990 till today, employee engagement has proven to be a complex 

topic that has been researched from many dimensions which will be detailed further 

in this research like communication, staff motivation, organisational performance, 

work-life balance, cultural effects, economic effects, environmental effects, team 

variations, individual factors; and leadership factors. Those dimensions have all been 

cited by various researchers as affecting employee engagement and playing a key 

role in defining the engagement equation for organisations. 

 

1.3. Problem statement. 

 

Employee Engagement is an emerging occupational psychology topic that has 

started to appear on the academic as well as on the professional map in the early 

90s. Despite the several researches and continuous attempts from academics as 

well as practitioners to define and measure this aspect, there are still no universal 

“Best Practices” for measuring and enhancing staff engagement. Currently, in 

practice, organisations try to do very different things and use various different 

approaches to measure and enhance their employees’ engagement levels. The core 

interest of this research is to focus on the Middle East perspective of Employee 

Engagement. This interest came from the fact that the Middle East is usually 

neglected (or represents a minor portion of the global research samples) in different 

researches, and this could lead to a possible assumption that the globally suggested 

solutions or recommendations for staff engagement could be un-applicable in the 

Middle East, or at least, prioritized differently than the rest of the world. 

 

The research challenges the conventional wisdom that employees around the globe 

are engaged through the same drivers, and questions if it is possible to measure 

engagement across the world using the same tool. 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 19 of 325 

 

1.4. Definitions. 

 

Middle and Near East regions comprises of 13 countries which are: Jordan, Syria, 

Lebanon, Palestine, Iraq, Iran, Kuwait, Qatar, Bahrain, United Arab Emirates, Oman, 

Saudi Arabia and Yemen.  

 

 

1.5. Research approach. 

 

The research uses various data mining and analysis techniques in order to effectively 

define and analyse staff engagement as seen by the eyes of the Middle and Near 

East area team members. 

 

The following research methods have been selected for assessing the situation: 

 

 

Qualitative methods: 

 

Defining employee engagement requires gathering some subjective as well as 

objective information from employees. This requires some structured discussions and 

analysing the data to identify common threads and patterns. The approach of this 

method would be achieved through: 

 

- Informal interviews with a random sample of the Middle and Near East teams of 

the studied organisation. (The target sample comprises 50% of the total team. 

110 team members out of a total of 225 team members, which is a significant 

sample to the studied organisation). 

 

- Use and analysis of secondary data obtained via the corporate staff engagement 

survey, conducted worldwide by a third party. 
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Quantitative methods: 

 

This approach is intended to generate some comparable figures for engagement 

drivers year after year, as well as compared versus the global drivers. The method 

should be approached through: 

 

- Locally conducted survey, through an engagement evaluation questionnaire 

which is conducted in May 2009, and June 2010 for the Middle and Near East 

teams. 

- Data analysis of the Secondary data obtained from the staff engagement 

survey, which was run by a third party. 

- Comparison between the findings of the Local and corporate-run surveys. 

 

1.6. Research questions. 

 

The research intends to answer some key research area questions as well as 

business questions that were required by the organisation leaders and intend to offer 

an academic as well as practical advice to the researched organisation. The following 

are the key questions: 

 

a. What drives engagement in the Middle and Near East regions? 

b. How do employees evaluate the current situation versus their engagement 

drivers? 

c. What steps do Middle and Near East management need to take to boost 

their engagement drivers. 

d. What possible strategies / recommendations could be of use to the Middle 

and Near East managers that could help them create the “High Engaged 

work-force” 
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1.7. Hypothesis. 

 

The following are proposed Hypothesis, upon which the thesis is based: 

 

H1 Drivers of engagement are not similar across the world. 

 

H2 Measuring engagement using fixed questions / tool is not accurate across 

different cultures. 

 

H3 Regional operations could well identify their engagement drivers, and this 

can then help them to fine tune their actions step by step, to match this with 

the globally required level of engagement. 

 

H4 In a fast changing world, drivers of engagement could be changed by time 

and different emerging circumstances. 

 

1.8. Significance of the study. 

 

There have not been any approaches in the Middle East to identify, analyse or 

research existing work force engagement. Despite that there has been a globally-run 

staff engagement survey in the studied organisation, the Middle and Near East 

regions constitute a very small portion of samples when compared to the global 

sample. Therefore; the effect of the Middle and Near East sample will be minor to the 

corporate results in terms of analysis of global drivers’ analysis. 

 

This study constitutes the first local approach to identify and analyse the existing 

work force engagement, compare this to the global vision of the new work 

environment; and finally come up with some practical advice to how Middle and Near 

East managers can develop the highly engaged staff at the studied organisation as 

well as raising the concept of possible differences for engagement drivers according 

to cultural, national, environmental and organisational factors. 
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The research sample aimed to target 80% of the workforce for the studied 

organisation in the Middle East and Near East operations. All levels in each country 

were represented to ensure a consistent feedback. 

 

1.9. Limitations and key assumptions. 

 

An obvious limitation of this study is that the sample is drawn from one multinational 

pharmaceutical organisation located in sixty countries across the globe and has a 

strong presence in the Middle East and Near East regions. This sample, though 

significant to the studied organisation, is limited to a highly educated work force (all of 

the studied group members have university degrees, no blue collars) working in one 

common major organisation. However, in reference to the Towers Watson Global 

Workforce Study (2010), the sample is comparable to the pharmaceutical companies’ 

size (around third). In this study, the pharmaceutical norm seems to be in general of 

a lower percentage of engaged employees (18%), than the global industry norm 

(21%). Furthermore; this limitation does not oppose the fact that if the hypotheses of 

this research are established, it could possibly mean that differences between 

engagement drivers did exist, and this is the core purpose of this research. It would 

possibly mean to the research field that measuring engagement without 

understanding cultural boundaries is less effective. 

 

Another limitation is that the majority of responses gathered are from members of the 

sales function (74%) and there are other current researches studying the possibility 

of functional barriers towards drivers of engagement. 

 

This work is based on the assumption that enough information will be collected from 

team members working in thirteen different countries. The assumption is that 

employees would be open, sincere and will deliver true and non-cosmetic responses 

to the research questions to describe what they really feel. 

 

Other limitations are that this study will try to translate some key definitions from 

English to Arabic, in order to generate a better understanding to the majority of the 

employees who are “Arabic-Native-Speakers” (some are Farsi native speakers as 
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well). The study will always be challenged by the regional preference of people, who 

would prefer avoiding conflicts. For this reason, several approaches will be used, 

including informal interviews (with the option of keeping identities anonymous). 

 

The information above then, set the pace for the next section of this thesis, which is 

to look at related work in the field of employee engagement, as well as critically look 

into various cultural, organisational and environmental factors that can possibly affect 

the drivers of engagement. 
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CHAPTER TWO 

 

LITERATURE REVIEW and RELATED WORK 

 

This chapter explores closely related literature and the placement of this thesis in the 

areas of staff engagement definition and measurement across the globe. It will do 

this through detailing  the various dimensions of engagement which have been cited 

by researchers, and different definitions of the term by academic as well as 

practitioner bodies.  The research work will highlight the relationship between 

employee engagement and various aspects like motivation, work-life balance, 

organisational performance, economic situation, leadership, communication, 

relationship building, globalisation and cultural differences, and how those could help 

in proving / denying the research hypothesis. 

 

There appears to be extremely few academic books with regards to the topic of “Staff 

Engagement”; however, there are hundreds of journal articles as well as private and 

governmental researches investigating the subject from different angles. The 

business consultancy firms have been leading the research in this field due to the big 

interest that has recently developed from the business leaders in the topic of 

employee engagement. Despite having several consultancy firms researching the 

topic, they have not yet reached a common conclusion to either the definition, or the 

ways of measuring employee engagement. This chapter will try to explore all 

approaches from all academic as well as practice organisations to define and 

measure employee engagement, and shall critically analyse each approach. 

 

Employee engagement, also called work engagement or worker engagement, is a 

business management concept that was conceptualized by Kahn (1990) as the 

harnessing of organisational members’ selves to their work roles. Employee 

engagement was first described in the academic literature by Schmidt et al. (1992) 

elaborating on the relationship between wellbeing in the workplace and its 

relationship to business outcomes, using the data obtained from Gallup’s Q12 

engagement survey (The Gallup’s Q12 is a survey designed to measure employee 

engagement which was considered as a modernized version of job satisfaction. It is 
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based on the assumption that there are 12 key expectations from employees that 

when satisfied, would achieve engagement at work) (Table 1). Lombardi (2010) 

highlighted that “Employee Engagement” is different from “Employee Satisfaction” in 

that “Engagement” reflects that the employees’ own goals and priorities are aligned 

with the organisational goals and priorities meant to improve performance and deliver 

the desired results, while “Employee Satisfaction” is all about fulfilling the employees’ 

individual needs regardless of how those affect the organisational success. 

 

The research will try to explore various opinions and different literature that has 

explored the term “Employee Engagement” and will critique methods while finding 

threads to what could be the correct academic approach for measuring and 

enhancing engagement. 

 

Some of the first and main studies in this matter are the Gallup, Towers-Perrin (Now 

Towers Watson), and Concours group studies. There are now lots of evolving new 

researches in the field of employee engagement, as the term grows more important 

to academic as well as practical and commercial levels. The concept has also been 

cited in several journal articles discussing the subject from different dimensions. 

Some key resources are found in the Harvard Business Review, Human Resources 

Management Review, CIPD and other papers published at ELSEVIER plus other 

reputable sources.  

 

2.1. The paradox of engagement components and definition. 

 

The examples given in this section show the different approaches towards identifying 

engagement components and actually defining the term. The research has explored 

both; the practitioners’ approach as well as the academics’ approach. 

 

2.1.1. The practitioners’ approach: 

 

Development Dimensions International: Engagement has three dimensions:  

 

(1) Cognitive: Belief in and support for the goals and values of the organisation. 
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(2) Affective: Sense of belonging, pride and attachment to the organisation. 

(3) Behavioural: Willingness to go to the extra mile and intention to stay with the 

organisation. 

 

They use a consultancy tool called E3®. E3® is the measurement portion of DDI’s 

total approach to increasing employee engagement. This web-based, standardized 

survey was designed based on the theory that three things—the individual, the 

leader, and the organisation—drive engagement. 

 

Hewitt: Engaged employees consistently demonstrate three general behaviours. 

They: 

 

(1) Say: Consistently speak positive about the organisation to co-workers, 

potential employees, and customers. 

(2) Stay: Have an intense desire to be a member of the organisation despite 

opportunities to work elsewhere. 

(3) Strive: Exert extra time, effort, and initiative to contribute to business success. 

 

So the Hewitt model focuses on the behaviour of the employees and what is 

demonstrated from “Engaged” staff. 

 

Towers Perrin (Now Towers Watson): Employee engagement is considered an 

affective state that reflects employees’ personal satisfaction and a sense of 

inspiration and affirmation they get from work and being a part of the organisation. 

 

Mercer:  Employee Engagement, also called ‘commitment’ or ‘motivation’, refers to a 

psychological state where employees feel a vested interest in the company’s success 

and perform to a high standard that may exceed the stated requirements of the job. 

 

The American Society for Training and Development defines employee 

engagement as all about creating a culture where people do not feel misused, 

overused, underused, or abused. Ketter (2008), who has also highlighted that there 

is no one-size-fits-all solution to creating an engaged workforce. She stressed that 
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researches show the absence of correlation between size of the workforce or size of 

the company and the different engagement drivers. 

 

Gallup: They have identified 12 core elements – the Q12 – that are claimed to link 

powerfully to key business outcomes. These 12 statements emerged as those that 

best predict employee and workgroup performance. They are shown is the following 

Table (1) below:  

 
 

The 12 Elements of Great Managing 
 

Gallup has conducted many interviews to help in identifying different elements of 

work engagement. The following 12 statements constitute the Gallup’s Q 12. 

1. I know what is expected of me at work. 

2. I have the materials and equipment I need to do my work right. 

3. At work, I have the opportunity to do what I do best every day. 

4. In the last seven days, I have received recognition or praise for doing good 

work. 

5. My supervisor, or someone at work, seems to care about me as a person. 

6. There is someone at work who encourages my development. 

7. At work, my opinions seem to count. 

8. The mission or purpose of my company makes me feel my job is important. 

9. My associates or fellow employees are committed to doing quality work. 

10. I have a best friend at work. 

11. In the last six months, someone at work has talked to me about my progress. 

12. In the last year, I have had opportunities at work to learn and grow. 

 

Table (1) 

The Q12: 12 factors that link to engagement according to Gallup organisation 

Adapted from Gallup Inc. 
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The above factors are then analysed, and will divide the employees to three main 

groups as demonstrated below: 

 
 

The three types of employees 

1.  

Engaged: employees work with passion and feel a profound connection 

to their company. They drive innovation and move the organisation 

forward. 

2.  

Not-Engaged: employees are essentially “checked out”. They are 

sleepwalking through their workday, putting time, but not energy or 

passion, into their work. 

3.  

Actively Disengaged: employees aren’t just unhappy at work; they are 

busy acting out their unhappiness. Every day these workers undermine 

what their engaged co-workers accomplish. 

 

Table (2) 

The three types of employees according to Gallup 

Adapted from Gallup Inc. 

 

 

The Institute of Employment Studies (IES) has also produced a model for defining 

employee engagement in 2004. Robinson, Perryman, and Hayday (2004) suggested 

the following five subset statement model that can be used to define and measure 

engagement: 

 

1. A positive attitude towards, and pride in, the organisation. 

2. Solid belief in the organisation’s products/services. 

3. A perception that the organisation enables the employee to perform well. 

4. A willingness to behave altruistically and be a good team player. 

5. An understanding of the bigger picture and a willingness to go beyond the 

requirements of the job. 
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The ten C’s of employee engagement was developed by Seijts and Crim (2006) 

where they proposed that ten factors, starting with a “C” are linked to engagement. 

They named them as follows: 

 

1. Connect. This relates to the relationship of employees with their direct 

managers, and in some other researches this could be linked to leadership as 

well. 

2. Career. This factor relates to the challenging work environment that is 

provided by the organisation and the chance that is present for employees to 

stretch on their capabilities and learn new skills. 

3. Clarity. Emphasizing on the crucial factor of transparency in communicating 

the vision and how clear are employees of an organisation to how their role 

links to the greater picture of the corporate vision. 

4. Convey. This reflects one aspect of employee-management relationship, 

which is “Feedback”. It places an emphasis on the importance of feedback to 

build on the strengths of the employees and also to highlight the areas for 

development. This is as well referred to in other researches as part of an 

effective leadership – followership relationship and also part of the 

performance management process. 

5. Congratulate. This factor reflects the need for recognition and praise, which 

depends to a great extent on the expectations of employees and could greatly 

vary from one employee to the other. 

6. Contribute. Placing an emphasis on the importance of employee involvement 

in critical decisions and “Having a say” in decisions that can affect their future 

or work – life balance. It was believed that this is very important in times of 

applying or implementing new initiatives as employees need to feel 

comfortable with this and actually contributing to the process rather than 

following it blindly. 

7. Control. Highlighting the importance of empowerment and delegation of a 

certain span of control to the employees to make decisions and have an active 

role in directing their work. Employees should have a say in setting their 

performance management targets and ownership of their deliverables. They 
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should also have an active role in designing new targets and the way they 

would work to deliver them at their own creative way. 

8. Collaborate. Self – explaining itself as the need for solid team work which has 

a great effect on the overall departmental and organisational outcomes.  

9. Credibility. Walking the talk is one of the very visible features of leadership 

that all employees would be able to see and judge. It is very important to give 

trust to employees and keep the integrity value live and alive. “Integrity” is the 

“Permission to play” value in business and there is no compromise on how 

important this is in driving employee engagement.  

10. Confidence. This is an outcome of leaders being examples of ethical practices 

and representing the organisational values and key competencies in a lively 

manner. Employees would then reflect this as leaders are actually doing what 

they say that they should do. 

 

Seijts and Crim (2006) approach is not explained in their article, and the background 

of their sources and how consistent those 10 C’s are across cultures is also not 

clarified. The 10 C’s appear to be rather a compilation of various literature outcomes 

than an outcome of a planned research. The strengths of their model is simplifying 

and summarizing what organisations would require to do as possible tools to 

enhance engagement; however, the biggest challenge is how much focus should be 

given to each aspect? How could the outcome be measured? How consistent is this 

model? 

 

From the examples illustrated above, it is obvious that the definitions have common 

areas, but still big differences in what an engagement survey should measure. So 

where does the difference come from? Why do those differences exist? Ketter (2008) 

challenged this difference in her paper where she indicated that many different 

employee engagement studies—from Gallup Organisation, Towers Watson, Hewitt, 

Blessing White, the Corporate Leadership Council, and the Conference Board—have 

used various definitions of engagement resulting in more than 26 key drivers of 

engagement that organisations should take into consideration when considering 

developing their employee engagement levels. 
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2.1.2. The academics’ approach: 

 

The Gallup’s practitioners work has been looked at from an academic point of view 

by Harter and Schmidt (2008) who have seen the Gallup’s Q12® model as a 

measure that comprises ‘‘engagement conditions.’’ They see that each of those 

conditions is a causal contributor to engagement, and the sum of those should be 

able to measure the level of employee engagement. Macey and Schneider (2008) 

argue with that concept and highlight that measures asking employees how satisfied 

they are with conditions at or of work or asks about the presence of particular 

conditions of or at work are not measures of any of the three facets of employee 

engagement construct they have elucidated. The challenge in seeing the three 

opinions (Gallup, Harter and Schmidt (2008), and Macey and Schneider (2008)) 

remains as none of them identifies which factors actually drive the engagement, in 

case of Macey and Schneider (2008), are the three dimensions equally powerful? Do 

they exist in all employees? And in case of Gallup as well as Harter and Schmidt 

(2008), are 12 questions enough to cover the dimensions of engagement? Any 

possibility that other drivers would exist? Are we boxing the employee thinking by 

assuming those 12 questions are enough to diagnose? 

 

The Utrecht Work Engagement Scale (UWES): This is a self-report questionnaire, 

consists of 17 items (UWES-17), which measure the three underlying dimensions of 

work engagement based on the work of Schaufeli (2007): vigour (six items), 

dedication (five items), and absorption (six items) (Schaufeli 2007b; Schaufeli et al. 

2002b). According to this model, work engagement is the assumed opposite of 

burnout. They built their work based on the assumption that only two schools of 

thought exist on the relationship between work engagement and burnout. The first 

approach of Maslach and Leiter (1997) assumes that engagement and burnout 

constitute the opposite poles of a continuum of work related well-being, with burnout 

representing the negative pole and engagement the positive pole. The other thought 

is that engagement is characterized by energy, involvement and efficacy. By 

definition, these three aspects of engagement constitute the opposites of the three 

corresponding aspects of burnout. In other words, according to Maslach and Leiter 
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(1997) the opposite scoring pattern on the three aspects of burnout – as measured 

with the Maslach Burnout Inventory (MBI; Maslach, Jackson & Leiter, 1996) – implies 

work engagement. This means that low scores on the exhaustion- and cynicism-

scales and a high score on the professional efficacy scale of the MBI is indicative of 

engagement. 

 

Similar to Gallup, UWES has defined clear areas that would measure the 

engagement according to their theory, measuring vigour, dedication and absorption 

as follows: 

 

Vigour is assessed by the following six items that refer to high levels of energy and 

resilience, the willingness to invest effort, not being easily fatigued, and persistence 

in the face of difficulties. 

 

1. At my work, I feel bursting with energy 

2. At my job, I feel strong and vigorous 

3. When I get up in the morning, I feel like going to work 

4. I can continue working for very long periods at a time 

5. At my job, I am very resilient, mentally 

6. At my work I always persevere, even when things do not go well (This item is 

has been eliminated in the 15-item version of the UWES.)  

 

Dedication is assessed by five items that refer to deriving a sense of significance 

from one’s work, feeling enthusiastic and proud about one’s job, and feeling inspired 

and challenged by it. 

 

1. I find the work that I do full of meaning and purpose 

2. I am enthusiastic about my job 

3. My job inspires me 

4. I am proud on the work that I do 

5. To me, my job is challenging 
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Absorption is measured by six items that refer to being totally and happily immersed 

in one’s work and having difficulties detaching oneself from it so that time passes 

quickly and one forgets everything else that is around. 

 

1. Time flies when I’m working 

2. When I am working, I forget everything else around me 

3. I feel happy when I am working intensely 

4. I am immersed in my work 

5. I get carried away when I’m working 

6. It is difficult to detach myself from my job (This item has been eliminated in the 

15-item version of the UWES.)  

 

The removed factors were eliminated due to non-significant or poor (<0.40) factor 

loadings, furthermore, the detailed analysis also showed that from one to three of the 

factor loadings differed between the countries, supporting the assumption that 

employees coming from different countries may differ in the emphasis placed on 

engagement drivers. 

 

Some researchers claim that employee engagement is something that is produced 

as a result of the workplace culture (as suggested by McCashland 1999, Miles 2001 

and Harter et al 2002), while others see that it is a product that individuals bring 

along to the workplace (as suggested by Harter et al 2002 and Goddard 1999). 

Ferguson (2007) argues that individual differences may not be as trivial as some 

researchers might think, and those could have significant effects on understanding 

organisational dynamics.  

 

There is evidence in the work psychology literature to support the assumption that 

individual differences have a strong impact on work performance. One example could 

be the work of Kahn (1990), who noted that psychological differences may impact the 

individuals’ ability towards work engagement and would consequently impact their 

role performance. Robinson (2006) has also supported this approach and stated that 

individual differences have significant impact in determining an employee’s potential 

level of engagement. Robinson (2006) based this opinion on the levels of emotional 
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bonds created between an employee and the organisation and described this 

individual level difference in the differences shown in the levels of absenteeism, 

productivity levels and employee retention levels. Those aspects, despite supporting 

the thinking towards individual differences on engagement, still are strongly linked to 

employee self-satisfaction and parameters like retention and absenteeism can also 

be linked to other motivation and job satisfaction theories (like Vroom (1964), Porter 

and lawler (1968) and Mitchell and Mickel (1999)). 

 

All factors could be linked, but adding a score to factors in order to measure the level 

of engagement is a bit tricky and can give different results to the same organisation if 

different measuring concepts are applied even to the same group. Add to this factor, 

that actually very few of the examples above have any sample data from the Middle 

East countries, which raises another cultural question against the globalisation of a 

standard method of engagement measure. 

 

Rivenbark (2010) mentioned that “Employee engagement surveys are only as good 

as the questions they’re built on” (Rivenbark, 2010: 48). In this paper, and according 

to John  Gibbons (director of employee engagement research and survey services at 

The Conference Board, a membership and research organisation based in New 

York.), business leaders sometimes plunge into surveys without first defining 

engagement. Consultants, vendors selling survey tools and other employers all have 

definitions that may or may not apply to your organisation, notes John Gibbons. This 

comment highlights that the concern of globalising engagement drivers and 

measurement tools is raised and shared from various business leaders, which is the 

basis of the hypothesis of this research. Rivenbark (2010) further recommends 

considering doing more than one survey every year, directing each survey to a 

certain group of employees and adjusting the questions and language of the 

questions to be understandable and relevant to the target groups (So called in the 

paper “PULSE” surveys). An example of this practice is 3M, who are doing three 

kinds of engagement surveys; one, done every other year, is for company leaders. A 

second survey covers about half the employee population each year. A third set of 

shorter surveys can be tailored for 3M operations in specific countries or business 

units. 
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The same concern was raised by Hutton (2010), who believed that employers should 

be aware of the pitfalls with consultancy companies designed surveys as they could 

ask questions on a lot of issues and is simple for respondents, but may not reflect the 

respondents’ true feeling and feedback. Hutton believes the tendency for 

consultancies to use their own standardized survey questions is also unhelpful, 

because these do not take into account the business model and culture of the 

organisation being surveyed. “To support organizational objectives, the starting point 

needs to be your business model and the desired knowledge, behaviour and 

attitudes of staff – something that is definitely not achieved by a standardized survey” 

(Hutton, 2010: 6). According to Hutton, who also stressed that employees could 

always go to the “Automatic Mode” when answering questionnaires, if they feel that 

the survey is irrelevant to their culture and does not reflect their priority concerns in 

the specific context of their organisation. 

 

There is a great concern from human resources professionals as well as 

organisational leaders to the validity of the current tools and if the results are really 

reflecting the real levels of engagement in an organisation. 

 

2.2. Different views of Engagement Drivers. 

 

Balain and Sparrow (2009) suggested that although all the major consultancies use 

different items in their measures, they all label those items as engagement, without 

being precise about the items’ weight, existence, or impact on employees. This could 

question the validity of the questionnaire items and it sets the pace for thinking if 

globalising engagement measures could be the best option for global organisations 

and if this could offer accurate information. Lombardi (2009) supported the thinking 

that engagement is somehow specific to each organisation. He stressed that best in 

class performance companies must make engagement an organisational priority and 

asked the organisations to define what engagement meant in the specific context of 

the organisation, identifying how it should be measured and then modelling it through 

the senior leadership team of the organisation.  
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2.2.1. Engagement and Motivation: 

 

Staff engagement is a complex concept, and organisations need to maximise their 

staff engagement in order to create the productive workforce that is flexible and able 

to meet future challenges. Employee motivation is very important for organisations 

and often confused with engagement. Can an employee be motivated but not 

engaged? Can the opposite occur? It is important to understand what motivation is, 

then try to analyse how it links to employee engagement. 

  

Deci and Ryan (1985) developed an approach which they called “Self Determination 

Theory” – SDT. They saw two linked forms of motivation, which they named “Intrinsic 

motivation” and “Extrinsic Motivation”. The first refers to doing an activity for its own 

sake out of enjoyment and interest, while the “Extrinsic motivation” is all about doing 

an activity for instrumental reasons. The best case scenario is having the intrinsic as 

well as the extrinsic motivations similar. The extrinsic motivation is argued to be 

driven by the work contract and job description; however, according to Deci and 

Ryan (1985), it can also reflect a desire to gain rewards (outstanding performance) or 

avoid punishment (Warnings / memos for low performance). Extrinsic motivation can 

also be driven by the determination around satisfying personal ego (recognition / 

special rewards) or avoiding the feelings of guilt (Team rejection – “Intojection” due to 

low performance). A third dimension related to the extrinsic motivation is discussed 

by Deci and Ryan (1985) to be related to attaining a valued personal goal 

(identification), or express an employee’s personal sense of self (integration). This 

work has been further extended to research the effect of culture on aspects like need 

satisfaction, motivation, and well-being. Deci, Ryan, Gagne, Leone, Usunov, and 

Kornazheva (2001) have studied the model designed by Deci and Ryan (1985) in 

Bulgarian organisations and found consistency in the constructs of the model across 

the different cultures, supporting their previous assumption that employees would be 

motivated based on the satisfaction of their own psychological needs, specifically, the 

needs for autonomy, competence and relatedness. Blais and Brière’s (1992) work on 

the aspect of autonomy supports the work of Deci et al, by suggesting that 

employees feel more motivated, better well-being, and show a greater overall 
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satisfaction with work, when they feel that their managers support an autonomous 

work culture and give them freedom to work with empowerment. The above work 

then relates motivation to employee satisfaction at work and feeling of “Well-being”. 

 

Vroom (1964), as well as Porter and Lawler (1968), suggested that individuals would 

choose to act in a certain way in order to satisfy the most of their individual needs 

and maximise the outcome for themselves. Vroom (1964) presented this in his 

“Expectancy Theory” where it was built on the concept that people would consciously 

take certain actions, based upon their perceptions, attitudes, and beliefs, as a result 

of their desires to enhance pleasure and avoid pain. Based on Vroom’s theory, Porter 

and Lawler (1968) then developed a theoretical model, adding a dimension that the 

individual's effort will be determined by the value placed by the individual on the 

outcome of that in the individual’s mind (Pinder, 1984). This is sometimes referred to 

as VIE theory (Valence, Instrumentality, and Expectancy) (Mitchell and Mickel, 1999). 

Accordingly, this adds an individual dimension to motivation relating to an individual’s 

expectation from work, which then affects their level of motivation. 

 

Motivation then could link to engagement on the personal expectancy and 

satisfaction parameters, but will probably miss the link with the organisation’s vision, 

mission and values. 

 

2.2.2. Engagement and work-life balance: 

 

The link between personal interests / resources and job demands / resources has 

been approached by several researchers like Leiter and Bakker (2010), Hobfoll 

(1989), Lu, Siu, Chen, and Wang (2011), Greenhaus and Powell (2006) . The dual 

effect that job demands vs. the job resources have on engagement has been 

demonstrated by Leiter and Bakker (2010) in the following figure (1): 
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Figure (1) 

The complete dual process of the job demands – resources model 

(Adapted from Demerouti et al., 2001; Schaufeli & Bakker, 2004). 

 

The researchers have suggested the relationship between job demands and 

resources, focusing on how the lack of enough resources to do the job would act as a 

key negative driver to employee engagement, since it will lead to quicker burnout of 

the employee, trying to do the job with very limited resources, and will have negative 

consequences on his/her health which will affect negatively the sustainability of 

performance over a long term. The assumption is actually based on the proposition 

that employees would still try to do the job with limited resources, while in some 

cases employees might just simply decide not to do the job in case enough 

resources are not present. This has been seen as a development of the 

“Conservation of Resources” theory which has been adapted by Hobfoll (1989) as an 

alternative approach to stress and adaptation. The resources - demands theory is 

assuming that employee burnout would eventually occur at situations where 

resources are lacking, therefore; affecting the quality of life of the employee and 

disturbing the work – life balance, with major effects on the social and family life 

standards. The challenge in relating to this model remains the relationship between 

employee cynicism and demand theory, as some employees would tend to be cynical 

regarding work resources, even if this is appropriate, so how would “enough 

resources” be determined? 
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Touching on work – life balance and family life quality, Lu, Siu, Chen, and Wang 

(2011) investigated the effect of family mastery on the levels of work engagement in 

the context of the Chinese environment. They have found that family mastery has a 

very strong positive effect to the levels of engagement that employees show at work, 

and this effect is boosted in times of job stress or work environment crisis, due to the 

required emotional support from the employee’s side, which is assumed to be 

provided from the family side. Greenhaus and Powell (2006) supported this approach 

and highlighted the importance of Family – to – work enrichment. They have 

assumed that employees’ families provide a very important resource support to 

business. So when employees have support at home, this is reflected on their 

performance on the job and levels of engagement. Of course, this family support is of 

a mutual nature, and in many cases, employees who fail to provide emotional and 

material support to their families, fail to get this back when needed, consequently, 

stress levels increase, as they become at work and also at home, affecting their 

family – work balance, and this would reflect on their engagement levels at the end. 

This aspect has been agreed upon by Bu and McKeen (2000); Spector, Allen, 

Poelmans et al. (2007); and Yang (2005). They have all stressed on the importance 

of the family support in relieving the stress felt by employees in times of job crisis or 

environmental pressure, which is crucial for employees to return to work fresh and 

enhances their levels of engagement in hard times. 

 

Armour (2002) has also supported the above, highlighting, in a United States run poll, 

that about one third of the working adult population is concerned about the degree of 

work life balance, constituting the top job-related concern. Magnini (2009) has further 

investigated this and found out that the main conflict aspect in this regards is the time 

conflict, where employees do not have enough quality time to spend with their family 

and loved ones, making them feel guilty for not supporting their families. This aspect 

is now growing more and more in emphasis, especially after the creation of smart 

devices (like Blackberries) which can be used to track business communication 

easily outside the work environment, making a quality family dinner a very 

challenging experience, unless an employee has a strong sense of self control and is 

able to dedicate quality time to their families. Netemeyer et al. (2005) have agreed 
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with previous research conclusions regarding the consequences of this work – life 

balance disturbance, and related this to an organisational destructive aspect, which 

is the expected decrease in the overall work productivity of this category of 

employees. Lee, Magnini, and Kim (2011) have researched the effect of work – life 

balance from another dimension, which was “Employee Retention” and concluded 

that the work time flexibility is a great predictor of talent retention, due to the demand 

to have some self – control over their work schedule and the ability to prioritise tasks 

(professional as well as personal) according to their requirements. 

 

A possible assumption drawn from the above work, is that work-life balance has an 

effect on employee performance and success at work, which links to engagement; 

however, the question is always what is a “good” level of work-life balance, and this 

is a very individualistic question that probably has very different answers. 

 

2.2.3. Engagement and Organisational Performance: 

 

Employee engagement has been always suggested to affect organisational 

performance in a direct positive relationship. Many researches have claimed that 

employee engagement is positively linked to employee outcomes, organisational 

success, and financial performance (e.g. total shareholder return) (Harter et al., 

2002; Bates, 2004; Baumruk, 2004; Richman, 2006). This was one of the main 

reasons why business has been greatly interested in understanding how to improve 

their staff engagement levels; however, Sparrow and Balain (2010) questioned if 

some of the links between employee engagement and organisational performance 

were misguided. They have highlighted that there are three main streams that link 

employee engagement to organisational performance, the first stream was 

“Engagement as an Internal Marketing Tool”, emphasizing the role of good employee 

engagement in shaping a common business brain for the organisation and ensuring 

that all employees share the same vision and are enthusiastic to go the extra mile in 

order to achieve this goal. The second stream is “Engagement as a process for 

improvement”, which assumes that engaged employees would always think of ideas 

to boost their performance in order to take their organisation to a higher dimension of 

success, since this belongs to them and they strongly care about their organisation’s 
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wellbeing. The third and last stream was “Engagement as a predictive of service and 

corporate performance”, drawing upon ideas concerning ‘emotional contagion’ and 

‘service climate’ and arguing that there is a direct and causal ‘service-profit chain’ 

which is mentioned later in this research. So the above streams highlight the effect of 

high levels of engagement in creating organisational value, but how then can the 

organisational practices / performance affect the engagement levels? Is there a 

backwards relationship? 

 

MacDuffie (1995) has seen a strong link between organisational performance, 

employee motivation and human resources practices as follows: 

 

“Innovative human resource practices are likely to contribute to improved economic 

performance only when three conditions  are met: when employees possess 

knowledge and skills that managers lack; when employees are motivated to apply 

this skill and knowledge through discretionary effort; and  when the firm’s business or 

production strategy can only be achieved when employees contribute such 

discretionary effort.”  (MacDuffie 1995: 199).  Those practices have been called “High 

Performance Work Systems” by researchers in the human resources field.  

 

Several researches in the field of human resources have also confirmed the 

importance of investing in high performance work systems “HPWS” and the return on 

this investment related to economic and performance outcomes (Huselid, 1995; 

Becker and Huselid, 1998, 2006; Combs, Ketchen, Hall, and Liu, 2006). High 

Performance Work Systems, sometimes known as high involvement or high 

commitment organisations, are organisations that use a distinctive managerial 

approach that enables high performance through people.  This is a conceptual 

approach to the ways in which certain employee management practices impact 

positively on the 'bottom line'. Researchers (like Barney, 1995)  argued that effective 

human resource policies offer organisations their best avenue for establishing robust 

competitive advantages. Huselid (1995) suggested that a range of innovative human 

resource management (HRM) practices when used in certain combinations or 

bundles, would attain synergistic benefits through an interactive and mutually 

reinforcing impact and can then boost the organisational performance. 
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Two key critiques remain as challenges to the values of HPWS. The first is the extent 

to which management practices work together as systems or bundles, and those 

systems can indirectly affect each other. The second critique is that argument is that 

HPWS practices may be taken at face value as “employee-centred” while employees 

can take advantage of those practices without necessarily returning back loyalty to 

the organisation.  

 

In brief, HPWS is a conceptual term and not as solid as “Quality Control” practices or 

Total Quality Management (TQM) but these two approaches can be used along with 

each other.    

 

“Although the TQM approach stresses employee involvement, the type of 

involvement it stresses is limited to allowing employees to make suggestions and 

control certain elements of the production process and the quality-control process.  It 

does not suggest that organisations be restructured and redesigned to emphasize 

employees having the information, knowledge, power, rewards that will give them a 

business experience.  Instead employees are given information,  knowledge, and 

power to improve certain elements of the organisation’s work processes.” (Lawler 

1992: 326). 

 

Huselid and Becker (2011) suggested the strong link between organisational 

strategy, and the design of human resources systems, which in turn, affects the 

levels of skills, motivation and discretionary efforts of employees, subsequently 

driving economic growth, profitability and shareholder equity to organisations.  

 

Despite this emphasis on the importance of employee engagement on organisational 

performance, many organisations are still not taking advantage of a positive 

engagement with staff to improve productivity and performance. The research done 

by the Chartered Institute of Personnel and Development studying UK employers has 

concluded that skills shortage would lessen when organisations provide learning 

opportunities that support the needs of both, the organisation and the employee. This 

has been further emphasized by the EEE survey (Employee Employer Equation), 
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conducted by the Concours Group (2004), which supported major surveys around 

the globe in the fact that few employees are actually engaged at work. This is 

demonstrated in the following graph. (Figure 2). 

 

Figure (2) 

Sources agree:  Few employees Are “Engaged” in work 

Random samples of the working population in the U.S. over 18 years of age 

Source:  The Gallup organisation, Towers Perrin, and The New Employee/Employer 

Equation, The “Concours Group and Age Wave”, 2004 

 

So if there is significant data supporting the return on investment on engagement and 

high performance work systems, are organisations capitalising enough on this? 

There are several dimensions that could explain the challenges organisations might 

be facing against capitalising on employee engagement, one of those dimensions is 

the growth of employee cynicism, as described by Cartwright and Holmes (2006) 

who have suggested that the changing nature of work in itself as a job, and work 

organisations as a workplace, has led to a greater emphasis on the break of the 

psychological contract, which is defined by Rousseau (1989) as an individual’s belief 

regarding the terms and conditions of a reciprocal exchange agreement between that 

focal person and another party. This is believed by Cartwright and Holmes (2006) to 

be much stronger than the formal written labour contract. This change in the 

psychological contract is assumed to have caused a big rise in employee cynicism 

and mistrust (Kramer, 1986; Pate et al., 2000). The term “employee cynicism” has 
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been described by Andersson, (1996); Dean et al., (1998) as: “characterized by 

negative attitudes of frustration, disillusionment, and contempt toward and distrust of 

business organizations, executives, managers and other objects in the workplace” (In 

Cartwright, S. and Holmes, N. 2006: 200).  

 

The second dimension was raised by Becker and Huselid (1998), suggesting that 

many human resources professionals are either unaware of the “Best fit” strategy for 

their organisations or are aware but un-empowered to implement their plans. This 

would lead to an obvious failure in the design of the desired high performance work 

systems, aiming to increase engagement levels for employees at their organisations. 

 

The CIPD (2006) annual survey report has stated the link between engagement, 

performance and staff retention in the following figure (3): 

 

 

Figure (3) 

Engagement, performance and retention 

Source: The CIPD annual survey report 2006: “How engaged are British employees”. 

 

Linking employee engagement to staff retention makes lots of sense, as it is 

assumed that talented employees, if not engaged, would prefer to look for a different 

organisation.  
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The concept of engagement and retention has been also demonstrated by the group 

engagement model (Tyler and Blader, 2003),  who have assumed that individuals 

would make two basic status evaluations with regard to the places in which they 

work; an organisational status evaluation (evaluating if the employer is good to work 

for from a generic employee perspective) and an evaluation of their own status within 

the organisation (evaluating their specific individual fit in the organisational culture, 

vision and job specifications). Thus, the group engagement model extends the 

thinking towards organisational identification process by not only including intergroup 

dynamics, but also intra-group dynamics. 

 

2.2.4. Engagement and the Economic Situation: 

 

During the economic crisis, which hit the world in 2008, many organisations have 

taken decisions to down-size and lay off some employees in order to manage the 

costs of production and improve profitability to shareholders. Dixon (2009) 

highlighted that when companies are affected by the economic downturn, and start 

actually laying off employees, feelings of anger, anxiety, insecurity, and a sense of 

mistrust for those who are let go as well as for those employees who remain on the 

job will be automatically transferred and affecting the firm’s employees who could be 

wondering if they are next on the layoff schedule. This can drive organisational 

talents to jump out of the organisation and start searching for other jobs, and for 

those who are still working in the organisation to lose focus, thus affecting their 

overall performance.  

 

Dixon (2009) noted that what motivates employees and engages them during a 

period of downsizing would be much different than what engages them in calmer 

times. In times of prosperity, employees basically feel grounded and can focus on 

their daily tasks. But on days of crisis employees are likely to be distracted and 

disengaged by the reports of “doom and gloom” bombarding the airwaves and the 

rumours swirling around the office at work. At those times, more than ever they are 

looking for positive leadership and reassurance.  

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 46 of 325 

 

Porta (2011) suggested that crisis could be a good situation to build trust between 

members sharing the same circumstances, since it drives a common interest of self-

preservation, by uniting against the perceived “Enemy” and this put aside all other 

perceived problems or challenges and gathers the group focus on survival. This is an 

optimistic view of the situation since also crisis can sometimes raise the level of 

competition between individuals especially if the survival resources are scarce and a 

perception of lack of enough resources for everyone is prevailing (an example of this 

is when an organisation announces a certain percentage of job cuts, so employees 

would then understand that there will be limited jobs, and they all cannot possibly 

make it, then the possibility of political networking would rise). The possible 

combination of fear, uncertainty about the future, and the race by others to survive 

could be destructive to groups in times of crisis and could destroy the group 

engagement levels. Porta (2011) argues that this is very likely to occur unless trust 

exists between the group members, and this trust is not created in few days, but it 

takes a very long time to build trust and to prove that someone is trustworthy. So if 

we look at newly formed groups, or organisations which have just been formed 

before a crisis (like the economic crisis in 2008), they are likely to face more 

disruptions and lower group levels of engagement that others since the trust levels 

between employees are suggested to be lower than those groups who worked with 

each other for a longer duration and would have passed several situations to grant 

them trust to each other.  

 

O’Neil (2010) also saw the effect of economic situation on the levels of engagement 

of employees from the dimension of work load and talent retention. Focusing on the 

United States, he highlights that employees saw more than eight million jobs 

disappear in one year, with a consequence of increasing the work load on existing 

employees in the same time of reducing expenses and budget cuts. O’Neil sees that 

this has made many talented employees worried, with less pay, more work load and 

uncertainty about the future, which made it extremely challenging for the employers 

to keep the levels of engagement up. The solution, according to O’Neil should come 

from human resources and top leadership. They can help in stopping this cycle of 

“tumbling dominoes”, and the challenge falls to not only Human Resources 

professionals, but also to CEOs and other company leaders. He debates that 
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employees would feel most engaged when they can make headway; when the 

challenge is neither too easy nor too hard; when they receive the support they need 

to overcome obstacles; and when they feel they are making a lasting difference. 

Those messages need to start at the top. Macleod and Clarke (2009) supported the 

emphasis on engagement in times of crisis, and regarded this as crucial since 

employee engagement approaches can help companies and organisations deal with 

the challenges of recession as by establishing trust, they can unlock more of the 

knowledge and commitment of individual employees, for example in developing ways 

of performing tasks more effectively and efficiently.  

 

2.2.5. Engagement and Leadership: 

 

Another dimension that has been linked to staff engagement was effective leadership 

and followership relationships. It is noted that the emphasis on leadership is still very 

high and by far larger than that on followership. Ancona, Malone, Orlikowski, and 

Senge, (2007) see that in today’s world, the leaders’ job is no longer to “command 

and control” but to cultivate and coordinate the actions of others at all levels of the 

organisation. It was argued that “command and control” style of leadership can only 

ensure the achievement of targets some times, but can never encourage exceeding 

it. 

 

Sutton (2009) emphasized the crucial role of leadership, especially in time of crisis 

(referring to the 2008 economic downturn across the globe, and connecting the role 

of leadership to employee engagement during economic crisis). Sutton (2009) 

warned of the “Cone of silence” as employees will expect that some really bad 

decisions are being taken from behind closed doors. The key is to be deeply 

sensitive to people’s interpretations, following long closed-door meetings with longer 

open-door periods. 

 

Leadership is also connected indirectly to engagement via its effect on organisational 

performance. The dimension of leadership and its effect on corporate performance 

was also researched by Fleming, Coffman and Harter (2005) as they viewed the local 

manager as “nonetheless the single most important factor in local group 
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performance, and the company may need to look at how it selects employees, 

promotes people into management, does performance appraisals, approaches 

succession planning, and recognizes performance” (Fleming, Coffman and Harter, 

2005: 114). Wallace and Trinka (2009) focused on the first line management and 

stated that the leadership of the immediate manager is more important than any 

other organisational variable.  

 

So where does engagement start? From leaders who play role models to followers? 

Or from followers who constitute the major percentage of workers? The effect of 

leadership and its relationship with followership was debated from a different angle 

by Kelly (2001), as he argued that bosses are not necessarily good leaders, 

subordinates are not necessarily effective followers, and many bosses could not lead 

a horse to water. Kelly (2001) viewed the situation that most of us are more often 

followers than leaders, and even when we have subordinates, we will still have 

bosses. Schaufeli and Salanova (2007b) emphasized the importance of leaders 

being role models for engagement, and suggested that in order for followers to be 

engaged, they should see their leaders modelling those positive affective – 

motivational states. It is thought that if leaders lack energy in leading followers, it is 

likely that followers will copy the leaders’ low energy approach; however, this 

suggestion neglects the role proactive followers could actually play to bring their 

leaders as well as their organisation up on the engagement scale.  From this view, it 

can be deducted that engagement is indeed a great responsibility of bosses, but also 

an effective follower should be enthusiastic, intelligent, and self-reliant. Those 

approaches and suggestions establish the link between leaders and followers in 

relationship to engagement, and emphasises on the importance of the dimension of 

the “Good Leadership – Good Followership”.  

 

Further emphasis has been then placed on the role of leadership in engaging 

employees by Pfeffer (1998) who has highlighted that mismanaging people can really 

create a downward spiral in performance, and if leaders can resist the temptation to 

see their people solely as costs, the organisation can overall be successful. This is 

similar to the two concepts of “Human Resources” developed by Storey (1989) who 

has emphasized that two models exist; the “hard” model (also referred as the 
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Michigan Model) which places an emphasis on the “Resources” side; and the “soft” 

model (also referred as the Harvard Model) which places an emphasis on the 

“Human” side. Both models are still practical and existing today, since many 

organisations try to balance both sides but would have a preference of interest to 

either the value out of the human capital (resources) or the investment in this capital 

coming from the solid belief that the human capital is the single greatest 

organisational asset that can differentiate a successful organisation and ensure its 

competitiveness over competitors. Pfeffer (1998) sees this struggle of schools of 

thought existing and suggested that of the half of the firms that will make 

comprehensive changes to enhance how they manage their people, probably only 

about one-half of those will persist with their practices long enough to actually derive 

economic benefits. This was basically a highlight of how managers could sometimes 

be short-time thinkers and focus on the short term deliverables rather than the long 

term benefits.  

 

Lombardi (2010) saw a change in the role of leadership today, and suggested that a 

modern leader who wants to be successful in today’s world, should not only focus on 

understanding the business and driving sales figures within the market place they 

operate, but also should focus on understanding the employees they work with, and 

be a master in how to engage them towards better performance. This will make sure 

that they have the right skills and drive their efforts forward to the same direction the 

organisation is willing to move, which will make the full energy of the corporate 

aligned, after all, organisational goals are only achieved through people, and getting 

them on board, fully passionate and enthusiastic about their role is a crucial role of 

leadership.  

 

Since this leadership-followership relationship involves a great deal of 

communication, it is also very important to explore how communication plays a role in 

this relationship, as well as review how communication can affect employee 

engagement directly and indirectly. 
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2.2.6. Engagement and Communication: 

 

Tourish (2005) views the link between leadership and followership from the 

dimension of effective communication, and sees most of the people as more 

vulnerable to the seductive power of flattery than they like to think. This is called 

“Seat Sickness” in practical management practice, as it is assumed in practice that 

leaders would inevitably pass through a stage where they receive some flattery to 

either their work or style in leadership, and this stage is extremely critical, since some 

leaders would be inclined to believe that they are naturally “gifted” and bit by bit they 

could fall in the trap of not listening, learning and asking for employees feedback, 

ending up with being very vulnerable and resistant to change. On the strategic 

thinking level, Tourish (2005) also sees the possibility that top managers would be 

anxious to move rapidly into implementation and could often be impatient with 

debate. This assumed low level of tolerance with feedback from and communication 

with their subordinates, who are most important in implementing strategies, could 

also affect their level of engagement. To solve this, and to avoid “Seat Sickness”, 

Tourish (2005) sees that some of the key solution actions could come from impacts 

and benefits of upward communication (from subordinates to management) as those 

could enhance organisational learning, better decision making; and improve 

participation of employees.  Looking then at communication as an important factor 

affecting leadership, and linking this to the previous section (2.2.5) and how 

leadership links to engagement, makes communication another factor that indirectly 

affects engagement through its effect on the leadership-followership relationship. 

 

The work of Tourish (2005), was further supported by the Watson Wyatt 2005 / 2006 

communication ROI (return on investment) study which has concluded that: “firms 

that communicate effectively are 4.5 times more likely to report high levels of 

employee engagement versus firms that communicate less effectively” (Tourish 

2005: 1). They have also found that: “companies with high levels of communication 

effectiveness are 20 per cent more likely to report lower turnover rates than their 

competitors” (Tourish 2005: 1). This is an added benefit to companies that are able to 

use communication to help retain employees and conserve the resources needed for 

recruitment and training. The Watson Wyatt 2005 Human Capital Index ® study found 
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that the total cost of turnover for the typical position is between 48 and 61 per cent of 

the wage for that position. The have displayed a summary of their findings in the 

following figure (4): 

 

 

Figure (4) 

Communication effectiveness drives superior financial performance 

Adapted from: Watson Wyatt 2005/2006 communication ROI study 

 

The Watson Wyatt model has viewed communication as crucial, as companies play 

an important role in informing, educating and engaging employees in the business. 

However, less than one-third of high-effectiveness companies give employees the 

opportunity to provide meaningful input into decisions, and only 25 per cent solicit 

their input on how the business is run. The effect of communication on engagement 

could be further increased during the time of economic crisis or corporate downturn, 

as Dixon (2009) thought that pretending things are OK or keeping silent about the 

state of the company are big mistakes, instead, the paper recommends that whatever 

leaders choose to do, they have to make sure their staff know about it. 

 

Gill (2009) has looked into the importance of communication tools, particularly 

focusing on one of the modern tools that are frequently used today; IT. Focusing 

particularly on the Australian culture, Gill (2009) has found that Information and 

communication technology (ICT) is the most accessible and available medium for 

communicating with external and internal stakeholders of large organisations (based 

on the work of Eunson, 2005; Harrison, 2007). ICT incorporates computer and social 
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media technology that enables effective management of information across large 

organisations (Eunson, 2005; Harrison, 2007); however, till today, many employees 

working in production sites, especially in developing countries, still do not have 

access to internet, intranet or other computer generated communication tools. Gill 

(2009) sees ICT capability as crucial and has debated that the effective use of 

information and communication technology tools in the organisation can help in 

building up the organisational branding message, through proper internal 

communication, which will have an effect in protecting the organisation’s reputation 

internally and externally as well as will lead to better employee attraction (through 

creating organisational ambassadors) and retention.  

 

Brockett (2009) supports Gill’s hypothesis, highlighting that communication could 

play a key role, especially in times of crisis. He actually challenges the negative 

effect of economic downturn on engagement in presence of an effective 

communication strategy and tools, and has referred this through his interview with 

Rachel Campbell, head of people at KPMG, who noted that “Recession does not 

necessarily have to mean reduced engagement – in fact, it can mean that 

engagement rises if your people see that it is tough outside and that all of us inside 

the company are standing together” (In Brocket, 2009: 1), placing a great emphasis 

on the importance of internal communication during times of crisis. Brocket (2009) 

highlighted the great effect of Employer Branding on the engagement of employees 

inside a company, which is an additional factor to add to factors affecting 

engagement. It is perceived that “Employee engagement is integral to employer 

brand in that it’s a measure of how proud people are to work there, as per Rachel 

Campbell” (In Brockett, 2009: 1). This drives the sense that what an organisation 

advertises could possibly matter a lot to employees, depending on their levels of 

engagement with this sort of communication or internal advertisements. Greenwald 

and Leavitt (1984) have emphasised that the involvement and motivation of the 

receivers of an advertisement could be determining factors to whether they get 

engaged with the message or not. Burnkrant and Sawyer (1983) have supported this 

and added that the ones who are advertising should take in consideration the 

perceived need of using this information before sharing or advertising it.  
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2.2.7. Engagement and the building of relationships: 

 

The research of Sparrow and Balain (2010) argues that the relationship between 

employee engagement and organisational performance is simply linear, but they 

emphasize as well that the relationship is far more complicated than this, as 

organisational success could be a factor in actually driving employee engagement 

and also vice versa. This complication is based on the assumption that individuals 

would like to belong to a winning team, and this creates a snow ball effect on 

engagement, that grows by time as long as the organisation is successful. They also 

argue that one of the factors related to the performance of the organisation could be 

linked to the effect of collective group behaviour in addition to working group 

demographics (like age, years in the organisation, previous experience, gender) and 

other factors that could add more dimensions to the term, increasing its complexity 

and challenging the concept of globalising its measurement across various 

organisations.  

 

Newman (2011) supported this thinking and saw demographic factors as a solid 

contributor to employee engagement definition and drivers. She assumes that older 

adults would seek meaning in their lives and draw conclusions from the experience 

they had over their lives. This resembles a sort of “Maturity” model among 

employees, assuming that differences in needs would exist between different 

generations, which consequently could lead to differences in engagement drivers. 

This concept would then affect the definition of work engagement in a mixed age 

employee group (which is usually the case) as demands for engagement would vary 

significantly and could be very different from one organisation (even one department 

in the same organisation) to the other. 

 

So giving space for employees to have some socialization at work could be important 

for driving engagement. In practice, some organisations are focusing only on the 

amount of hours spent by employees at work, while the number of hours spent at 

work might be a wrong indicator for employees engagement. Burke and Koksal 

(2002) have investigated the effect of “workaholism” on social relationships at work 

and in general and found out that it has a direct negative effect, and those employees 
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who are characterized by being “workaholics” will tend to have poorer relationships 

that those who are not. This aspect adds to the dimension of relationships at work 

since it depends on the nature of individual employees and the effect on the group in 

total. 

 

“Trust” is assumed to be a very important factor in relationship building. Robinson 

(1996) has defined trust as “one’s expectations, assumptions or beliefs about the 

likelihood that another’s future actions will be beneficial, or at least not detrimental to 

one’s interests” (In Cartwright, S. and Holmes, N. 2006: 205). This definition in itself 

is implying that trust is an individual personal feeling, which could mean that the 

same act could be seen by two different individuals in a different way with regards to 

trust. It also supports the suggestion that different individuals coming from different 

cultures could define an act in a different way, consequently, employee engagement, 

since trust is one of its key suggested components. The perception of trust and how 

actions are perceived in a certain group is greatly linked to the pace, and model a 

leader would create. If the leader encourages the group to be united as a team, and 

leaves no space for “Character assassination” attempts, the group is suggested then 

to be more likely to gain confidence in the process and trust in leadership as well as 

the environment. 

 

Researches like the Towers Watson (2010) study came with global / universe 

conclusions to staff engagement tools, neglecting the possibility that staff coming 

from different cultures could behave differently, and what drives employee 

engagement in one country, could be very different from what drives it in another 

country. The Towers Watson (2010) research into high performance cultures even 

highlighted that employee engagement strategies greatly depend on the culture that 

an organisation wishes to create, if it is efficiency, quality, innovation, customer 

service or company image cultures, or possibly a mix of the above.  
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2.2.8. Engagement and cultural differences: 

 

This dimension of cultural differences has been further explored by Chiang and Birtch 

(2010) who have investigated the effect of various cultural aspects on the major 

purposes and practices of performance appraisal using a sample drawn from seven 

countries across Europe, Asia, and North America. Performance appraisals are key 

components in the relationship between the employee and the employer, and one of 

the constant practices that interfere with this relationship, therefore, this process in 

practice  (as shown in appendix C, dimension 9: 283) constitutes a major element in 

the working relationship between an employee and their organisation and all 

employee engagement surveys have included the performance evaluation process in 

their surveys. It is very important then to explore if cultural differences have an effect 

on this process. 

 

Chiang and Birtch (2010) found that key cultural differences existed in how 

assertiveness, uncertainty avoidance, in-group collectivism, and power distance were 

practiced and felt during performance appraisal sessions and this would have a 

strong effect on how performance appraisals are conducted and run. This is in line 

with Milliman et al. (1998) finding, that the process of the appraisal is conducted in 

many different manners and in varying degrees of formality across various cultures, 

and that it reflects the personal view to motivation, as well as relationships with 

colleagues and subordinates. Easterby-Smith et al. (1995); and Walker and Dimmock 

(2000) have all supported the same concept as they discussed that employee 

participation and providing feedback are believed to be of importance to both 

motivational and cognitive aspects in the United States, while honest, direct and 

open discussion about performance is not a common natural preference in China and 

is often associated with losing / saving face in Asian countries. Gilbert and Tsao 

(2000) have supported the previous approach and claimed that it directly affects 

communicating with and understanding Chinese employees, while Hu (2004) has 

dug more into this aspect in the Chinese context, and suggested a model for the 

“Face Concern” among Chinese individuals. In this model, he has broken down this 

aspect into two main dimensions; the Mianzi (external social image) and the Lian 

(internal morals). Bao, Zhou, and Su (2003) have suggested that according to the 
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levels of “Face Consciousness” the social relationship would be built, as they have 

explained that this aspect controls the extent where individuals would work to 

enhance face, maintain the image or avoid losing face in front of significant others in 

a certain social context. Ho (1976) has looked into this dimension in western culture 

and has suggested that in the west, the “Face consciousness” is more interactive and 

involves more the others’ perception of an individual’s image (face), giving more 

emphasis on “prestige” and individual’s status in a certain society. Ting-Toomey 

(2005) has supported the concept of “Face Concern” and suggested that it applies to 

all cultures but in a different way of expression. This difference in cultural emphasis 

on self-image, especially in performance appraisals, is assumed to link as well to 

employee engagement, since a great deal of the work relationship with employees 

depends on work performance and evaluation. Having the right message content-

wise while delivering it in the wrong context could possibly send the wrong message 

to employees. This could imply that in two organisations, the process could be 

correct, but the way of delivering the process (the context, depending on the 

individuals who will deliver this) could differ, and that could change the way the 

process is perceived, affecting how employees view this important factor in their 

working relationship with their organisation. 

 

Another dimension that was repeated in all engagement surveys, was having 

“friends” at work, or simply feeling comfortable among the work group. When it 

comes to relationships and social interactions, Kim, Lee, and Gim (2011) have 

assumed that there are deep interactions of culture and relationship length in 

intensive social relationship conditions than in loose conditions, and that the 

fundamental motivation for positive self-regard is universal, while the aspect of “Self-

presentation” is more depending on the individuals’ social needs. So in other terms, 

people would like to look good in all cultures, but it is different in the way they 

perceive “Look Good”. Self-presentation as a concept has been supported by 

Maslow (1943), Rogers (1951), Allport (1955), and Tesser (1988), and has been 

further claimed to play a crucial part in an individual’s mental and physical well-being 

by Taylor & Brown (1988) and Baumeister (1993). Luthans (2002) has also linked the 

“look good” feeling to the individual’s success at their job. The influence of cross 

cultures on the aspect of human relationships has been further studied by and 
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Kitayama, Markus, Matsumoto, & Norasakkunkit (1997) and Heine, Lehman, Markus, 

and Kitayama (1999); where they claimed that the “Self Enhancement Bias” is not 

existing in East Asian cultures. Heine and Lehman (1995); and Kitayama, Takagi, 

and Matsumoto (1995) supported the change in focus in Asian cultures and 

suggested that Japanese individuals have a higher tendency to listen to failure 

feedbacks than to listen to praising and positive feedbacks. Bond and Cheung 

(1983); and White and Chan (1983) have all supported this claim as their researchers 

found out that Chinese individuals would usually score less than their United States 

counterparts in terms of “Self Evaluation”. This complicates the measurement of 

social relationships and makes one aspect of employee motivation that is derived 

from social relationships at work more complicated, since it will depend on the 

background of employees as well as which culture they were raised at, as well as 

what their expectations are from personal relationships at work. 

 

In light of this variety of definitions, employee engagement aspects, and what really 

matters most to employees, it is very important to look at the current status of various 

differences in defining and measuring employee engagement and try to understand 

deeply what could be the real scenario. 

 

Jones et al (2009) looked at a different dimension, which was the effect of Race / 

Ethnicity and Employee Engagement on Withdrawal Behaviour. They have found that 

race is a salient component of how United States workers view their experiences in 

the workplace. Dixon et al (2002) presented findings of a study of university workers, 

showing that African American and Hispanic workers believe themselves to be 

discriminated against and treated unfairly in the workplace as compared to their white 

counterparts. This was further supported by Jones and Schaubroeck (2004) who 

found that non-white employees reported lower levels of both job satisfaction and co-

worker social support than did their white colleagues. This further supports the 

research’s hypothesis that probably different factors affect engagement drivers, and 

maybe there are cultural and country barriers that should be taken in consideration 

when defining and measuring engagement at the work place. 
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Employee engagement has been linked by several consultancy organisations to 

levels of organisational commitment; however, when the academic literature is 

explored, Gelade, Dobson, and Auer (2008) gave organisational commitment another 

level of cultural dependency as they examined the dependence of organisational 

commitment on satisfaction with job characteristics that are valued differently in 29 

nations. They found evidence for the moderating effects of national culture. 

Satisfaction with job characteristics that are highly valued in individualistic cultures 

has an increasingly strong effect on commitment as national individualism increases, 

while satisfaction with collectivist job characteristics has an increasingly weaker 

effect. Similarly, satisfaction with job characteristics that are highly valued in 

masculine cultures has an increasingly strong effect on commitment as national 

masculinity increases, while satisfaction with feminine job characteristics has an 

increasingly weaker effect. These findings, being very similar to Hofstede’s (1980) 

model of cultural dimensions, assume that the sources of organisational commitment 

are culturally conditioned and that their effects are predictable from Hofstede’s value 

dimensions (Hofstede’s (1980) model is further discussed in page 86 of this 

research). Gelade, Dobson, and Auer (2008) have also discussed the practical 

implications of these findings and suggested that those cultural differences would 

have an effect on the existing “Psychological Contract” between an employee and his 

employer, which is quite a strong “non-verbal” commitment to do a certain job. The 

cultural difference could then have an effect in the psychological contract between 

employees and their employers may also affect the relationships between job 

satisfaction and commitment.  

 

2.2.9. Engagement and employee age: 

 

The issue of age is a very complex topic, as it progresses by time, meaning that an 

organisation which has an average age of employees 35 today, will not be the same 

next year (and this depends on the demographic profile of the organisation, the 

number of leavers and joiners and their age, as well as whether the organisation is 

growing or declining in size).  This makes the employee engagement definition vary 

every year, if age is proven to be one of the key variables affecting engagement. 

Avery, McKay and Wilson (2007), studying a similar hypothesis of the effect of age 
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on employee engagement, and taking a sample from the United Kingdom as well, 

suggested that age similarity was associated with higher levels of engagement 

among older workers when they were highly satisfied with their co-workers over 55. 

However, lower levels of engagement were reported when the same group was not 

satisfied with their co-workers. This work, as it gives some emphasis on relationships 

importance in workers with more experience, is also a very hard aspect to measure, 

as age changes every year, and with the new hires / retirement status changes this 

demographic factor almost every year. This factor could flip from one side to the 

other in the same year at some organisations if the employee turnover is high in one 

age group.  

 

From the dimension of increase in knowledge and maturity, Fernandez-Ballesteros et 

al. (2007); Gergen and Gergen (2003); Hill (2005); Ranzijn (2002); and Williamson 

(2002) have all described the progression in age as a very positive experience, as it 

is accompanied by an increase in knowledge and experience and would then be 

linked with higher levels of satisfaction and subjective feelings of well-being. Older 

employees are likely to have very different engagement drivers, and probably 

different engagement levels as well from younger employees, and as a support to 

Girzadas et al. (1993); Ho et al. (1995); Michalos et al. (2000); and Smith et al. 

(2002), and Avery, McKay and Wilson (2007) have looked into what makes older 

people happy, and they found that it is more related to their physical health, 

relationships with family and the presence of social support. So, looking at the 

possibility of inter-group differences in engagement drivers, how would organisations 

then approach employee engagement globally? 

 

2.2.10. Engagement and globalisation approach: 

 

Examining individual and group differences is an important topic which has strong 

relevance to this research, and in this regards, Kahn (1990) was one of the very first 

researchers to investigate this topic and touch on defining employee engagement in 

the work place. He has presented the “Theory of Self” postulating that:  
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“People can use varying degrees of their selves, physically, cognitively, and 

emotionally, in the roles they perform, even as they maintain the integrity of the 

boundaries between who they are and the roles they occupy. Presumably, the more 

people draw on their selves to perform their roles within those boundaries, the more 

stirring are their performances and the more content they are with the fit of the 

costumes they don’t.” (Kahn, 1990: 692).  

 

Kahn found that there were three psychological conditions related with engagement 

or disengagement at work: meaningfulness, safety, and availability. He argued that 

people enquired about three fundamentals, based on which they would be engaged: 

(i) How meaningful is it for them to bring themselves into this performance?; (ii) How 

safe is it to do so?; and (iii) How available are they to do so? He found that workers 

were more engaged at work in situations that offered them more psychological 

meaningfulness and psychological safety, and when they were more psychologically 

available. 

 

Kahn’s theory then presented one of the very first definitions for employee 

engagement and related this to how much an individual would be ready to dedicate 

part of their emotional, physical and motor energy to make their organisations 

succeed and grow.  

 

Thinking then of happiness, satisfaction and engagement meaning, are those terms 

seen globally in the same manner? Do people in different cultures feel happy, or get 

satisfied in the same way? Kim et al. (1994);  and Triandis (2001) have both agreed 

that researching happiness and satisfaction factors in different countries, led to very 

different outcomes comparing individualistic and collectivist countries, as the 

understanding of an individual’s role to the society is very different, making the 

expectations from relationships also vary significantly. The dimension of age in itself 

adds more and more complexity to measuring and understanding employee 

engagement drivers at a certain organisation, as it takes the drivers to a very deep 

dimension that is related not only to the age of the work force, but to their 

backgrounds, their social groups and their interpersonal interaction trends, which 
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could suggest that it is almost impossible to find two organisations with all of the 

above factors in common. 

 

O’Neal and Gebauer (2006) have suggested that employee engagement drivers 

would globally vary significantly. They have surveyed full-time workers in 16 

countries across four continents to understand issues that matter to workers, why 

those issues matter and the differences companies need to take into account in 

operating across national boundaries. The overall top employee engagement driver 

appeared to be “opportunities for learning and growth”, while if we examine their 

major samples, it was very different; in the United States and United Kingdom, the 

top engagement driver came as “Leadership”, involving different aspects of their 

actions and behaviours, while in Japan, the top engagement driver was linked to 

opportunities to have their say into decisions affecting employee’s work environment. 

So the issue of cultural “clusters” is highlighted here, which was defined earlier by 

Porter (1998) as “a geographic concentration of interconnected companies, 

specialized suppliers, service providers, associated institutions and firms in related 

industries” (Porter 1998: 77). Porter (1990) has identified four main factors that are 

linked to national (country) segment’s success, and those were: demand factors, 

related industries, factor conditions (such as skilled labour), and firm structure and 

rivalry.  The above demonstrates that the overall result could not be weighed equally 

credible across various cultures. The above was emphasized by the overall result of 

O’Neal and Gebauer’s work (2006) where the survey-abstracted global drivers 

(shown in the second column from the left) were different from major sampled 

countries’ drivers (columns three to five from the left), so the question remains, 

whether there is a cultural factor involved. The major discrepancies among various 

cultures are shown in the following table: 
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Engagement driver Global 
United 

States 

United 

Kingdom 
Mexico China 

      

Opportunities to learn and develop new skills 1 - - - - 

Improved my skills and capabilities over the last year 2 2 2 1 1 

Reputation of organization as a good employer 3 3 3 4 - 

Input into decision-making in my department 4 - 4 3 4 

Organization focuses on customer satisfaction 5 - - - - 

Senior management interest in employee well–being - 1 1 - - 

Appropriate amount of decision-making authority to do 

my job well 
- 4 - 5 - 

Salary criteria are fair and consistent - 5 - - 5 

In combination with government programs, benefit 

programs generally meet my needs 
- - 5 - - 

Organization effectively maintains staffing levels  - - - 2 - 

Senior management’s actions are consistent with our 

values 
- - - - 2 

Good collaboration across units - - - - 3 

 

Table (3) 

Top five drivers of engagement globally 

Source: Towers Perrin, 2005, in O’Neal and Gebauer (2006). 

 

It is clear from the table above that some engagement drivers which came top in 

some countries, are completely out of the list for other cultures, and the overall global 

top driver is not ranked across some of the cultures contributing to the research 

sample, which raises the confidence in the question of cultural barriers towards 

engagement drivers. So is it the question of cultures? Does it link to the employees’ 

backgrounds, education and job level? Does the society have an impact on the 

engagement drivers? What is the reason behind employees feeling different about 

work engagement drivers? 

 

When exploring the reasons behind individuals’ differences at work, one possible 

explanation could be the “Occupational Identity”.  Phelan and Kinsella (2009) linked 

the individuality of employees to their productivity at work, choices and conceptions 

of the society, and according to them, occupational identity has been  conceptualized 
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with the individual at the core of the construct and assuming that autonomy and free 

choice are universally applicable constructs. This concept implies that workers are 

individuals with unique identities and this would affect the way they make choices 

and view the work environment. 

 

Christiansen (1999, 2000, 2004) was the first academic to make an approach for a 

clear connection between occupation and individuals’ personal and social identity in 

the occupation-based literature. He suggested that participation at work contributes 

to one’s construction of identity and is the primary means to communicate one’s 

identity, concluding that “when we build our identities through occupations, we 

provide ourselves with the contexts necessary for creating meaningful lives, and life 

meaning helps us to be well” (1999, p. 547). 

 

Laliberte Rudman (2002) has suggested a strong link between how an individual 

would look to him/her selves and perceive what they can do, and the levels of 

engagement the same individual would show to their current occupation. Law et al. 

(1998) have focused on this aspect stating that an individual who is not allowed to be 

engaged in activities that they perceive of value to their lives, would have a serious 

reflection of their self-perception of wellbeing. It is then one dimension that mixes 

between an individual’s identity, their engagement at work, and their own personal 

sense of logic to what they do and feel. This dimension is another very individualistic 

perception that depends on an individual’s self-perception of what could be valuable 

and enable engagement at their work. It could possibly be very different among 

different cultures and if we think of a group of mixed cultures, the collective group 

agreement could vary with other groups as well as could also be not satisfactory to 

the certain minorities within the same group. 

 

The above gives some insights about individual differences, but how about group 

dynamics and differences? What happens if we mix two groups of workers, as in 

mergers and acquisitions? How do the two groups of individuals mix? Padilla and 

Perez (2003) discussed the acculturative process that occurs when employees from 

a certain culture join another group of employees from a different culture, and 

suggested that this process would be more difficult for those persons who must cope 
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with the stigma of being different because of skin colour, language, ethnicity, or other 

differentiating factors. Linking this to the group dynamics and definitions of work 

engagement would assume that it will be more complex, as for example, a certain 

country’s employees (A) in country (A) could then have different expectations from 

country (A) employees working in country (B) . It could even get more complex if 

more than 3 cultures exist in the same work place. The difference would be the effect 

of the acculturation process on their views for the working environment and their 

expectations from their fellow colleagues. Hannerz (1992) supported the concept of 

complexity when more than one culture exist and mentioned that “When the centre 

speaks, the periphery listens, and mostly does not talk back” (Hannerz 1992:219), 

indicating that the major culture will try to impose its opinion and artefacts over the 

minority. This is extremely important and could cause severe damage, as Leung, Wu, 

Chen, and Young (2011) thought that workplace Ostracism (rejection and dispelling) 

will have a direct negative effect on employee engagement and would affect the 

levels of employee relation and customer services provided by the organisation, 

which could then be very destructive to the firm. 

 

There is a clear disagreement and lack of a unified approach to the term of 

“Employee Engagement” across various researchers, which makes the term very 

differently defined and measured across different bodies. Looking at the paper 

presented before by O’Neal and Gebauer (2006), and the discrepancies shown in 

one global research across various cultures, the same is also shown, and in the 

same serious extent when different researches are compared, across different 

cultures and different business models. To clarify more on the conflict of opinions, the 

main differences of the conducted surveys are summarized in the following table (4). 
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Table (4) 

Different views of drivers of engagement 

Source: Compiled from various sources. 

 

The above is just a compilation of some of the major research papers in this field, 

and there are more variations existing in other research documents as well on the 

way researchers define and measure employee engagement. The Institute of 

Employment Studies, IES, through Robinson, Perryman, and Hayday (2004), despite 

running their survey in 14 organisations within the NHS, has developed four different 

drivers even from the NHS survey in the above table, which were:  

 

1. Employee involvement in decision making. 

2. The extent to which employees feel able to voice their ideas, and managers 

listen to these views, and value employees’ contributions. 

3. The opportunities employees have to develop their jobs. 

Survey 

TUC Poll NHS CIPD 
Concours 

Group 
Towers Perrin 

 
 

P
a

ra
m

e
te

r 

Country UK UK UK USA USA 

Top Drivers of 

Engagement 

1 Fair Pay 
Enjoyable 

workplace 

Upwards 

feedback 
Security 

Senior 

management’s 

interest in 

employees’ 

well-being 

2 
Fair 

workload 

Flexible 

work 

hours and 

work 

place 

Feeling 

informed 

Growth and 

development 

Challenging 

work 

3 

Training and 

career 

progression 

Fair 

rewards 

Management 

commitment 

Enjoyable 

work place 

Decision-

making 

authority 
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4. The extent to which the organisation is concerned for employees’ health and 

wellbeing. 

 

Pay and benefits (appearing as third in the table above, came sixth in the IES report, 

while “family friendliness” came one before last (9th out of 10) in their list. This shows 

a difference in the importance of drivers and can provide different results if weighting 

was not accurately reflecting the cultural, environmental and organisational context of 

the employees. 

 

This concept of drivers’ differences has been picked up by one of the research 

consultants, “Kenexa”, and as per their tool “JRA Key Drivers analysis”; those key 

drivers are not necessarily the items scoring less in an engagement survey, as those 

items might actually have a very low value or impact to employees. They use a 

multiple regression analysis method to ask employees which items make the most 

impact to them and their engagement at work from a list of several engagement 

parameters. The results are then plotted in a matrix composed of an Impact grid 

(How employees see an engagement parameter impactful), and a performance grid 

(how the company is performing at this specific engagement parameter). An example 

of this matrix is shown below in figure (5): 

 

High Importance 

Low Performance 

 

(Priority for improvement) 

 

High Importance 

High Performance 

 

(Reinforce) 

 

Low Importance 

Low Performance 

 

(Low priority for action) 

 

Low Importance 

High Performance 

 

(Reduce enforcement / emphasis) 

 

Figure (5) 

JRA’s Performance / Importance matrix 

Source: Adapted from Kenexa, JRA 
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The above figure (5) supports the research hypothesis as it directly assumes that 

engagement drivers will not have the same weight among all employees at different 

organisations, at different cultures; however, it does not highlight the background of 

those differences. The question then remains, for global organisations, to what depth 

should engagement drivers’ analysis be run? And can we possibly assume that we 

know all possible engagement drivers for all employees across the whole world in 

order to list them? What about the age effect on engagement? How would average 

age affect the engagement drivers weighting? Can there be something unique to a 

certain culture that is not picked up by research? Will the engagement drivers be 

affected by environmental factors and change by time? All of those questions should 

also start with some investigation on why drivers are different, and if it is a cultural 

issue or an organisational aspect, or maybe a mix of both. 

 

Banks (2010) discussed the differences in engagement among cultures in the context 

of the Canadian organisations, as they stated that there is a difference in the 

engagement equation between Canadian employees and European employees. This 

difference referred to the fact that Canadian employees log more working hours, take 

shorter vacations and have to wait for a longer time to get full retirement benefits and 

pensions. Kuhnel and Sonnentag (2011) have researched this factor in teachers and 

touched on the issue of the effect of vacations on engagement levels. Their research 

results suggested that the levels of work engagement have increased significantly 

and levels of burnout have decreased significantly after employees (teachers in this 

case) took vacations (relating to the job demands-resources model, figure (1)). They 

have related this change in engagement to the levels of emotional exhaustion that 

face employees after a certain continuous work time, which is accelerated at certain 

stages by work stress and overload. They have also linked the sustainability of high 

work engagement levels to regular breaks, referring here to the weekends, which are 

considered a good chance to relieve some stress built-up during the working week. 

This is of course implies that those employees who work on the weekend, with the 

excuse of having to do this due to the work load, are actually jeopardizing their 

engagement levels since theoretically they will not be able to sustain this and will 

face “burn out” sooner or later. Fritz and Sonnentag (2006) have supported the 
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importance of vacations to engagement and suggested that above relieving stress 

from work, vacations are considered a sort of “effort expenditure” and will have a 

direct positive effect on work engagement levels. Sonnentag (2003) related the 

feeling of “personal recovery” in the morning to levels of work engagement shown 

during the subsequent work day in a direct positive relationship. Gorgievski and 

Hobfoll (2008), Hobfoll (1989); and Meijman and Mulder (1998) have all researched 

in this field and supported the assumption that stress and strain reactions are 

accumulated during work hours, and can only be restored to normal levels during 

vacations and disconnecting time from work. 

 

The focus on the work burn out, workaholism, and the effect of engagement has 

been the centre of a work done by Shaufeli, Taris, and Rhenen (2008) who found a 

strong relationship existing between them and have defined several factors that can 

affect this relationship, which are: (1) long working hours, (2) job characteristics, (3) 

work outcomes, (4) quality of social relationships, and (5) perceived health. They 

have mentioned that the three aspects (Burn out, Workaholism, and employee 

engagement) are interrelated but should not be represented as one factor, since 

each one has its distinctive characteristics. Spence & Robbins (1992) have 

thoroughly researched “Workaholism” and suggested three underlying dimensions for 

the term, those were: Involvement at work, drive shown to do work and enjoyment 

while at work.  

 

Banks, Brian, Maclean (2010) have highlighted that employee engagement is a 

reflection of how companies are delivering against the expectations of their specific 

employees, and this will definitely be shaped by local culture and background of the 

employees and the history of the organisation as much as it is by best practices. So 

from their side, it is a relationship of “Expectations – Deliverables”, and this in itself 

could be the first step in understanding why various researches could provide very 

conflicting data, as expectations of employees are not similar everywhere in the 

world. This implies that according to the organisational history of treating employees, 

and the employees’ background in what they expect, adding to this the country 

labour status plus the environmental factors (like economic downturn or mergers 
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..etc.), the engagement equation could then be formed. This makes it a very unique 

formula that is extremely hard to replicate in two organisations at the same time. 

 

In Hewitt’s study of top employers in India (2009), it was revealed that the top driver 

for engagement among Indian employees was growth and career opportunities. This 

is not present, again in any of the reputable researches compiled in table (4) above. 

The relationship then would be a bit awkward, as the research bodies in the United 

States, U.K. or Europe are those who design the employee engagement 

measurement tools, and are the ones who provide a benchmark for organisations 

wishing to compare their performance at this parameter with the rest of the 

organisations in their field. So, if all parties are not on the same page, then the 

measurement tool would then be easily challenged, and would not reflect the real 

levels, consequently, would not lead to a proper action plan for enhancing the 

employee engagement levels at the organisation. 

 

Table (4) shows that none of the surveys matches the outcome of the other neither in 

the driver nature, nor in the priority of the engagement drivers. This conflict could 

seriously damage the integrity of engagement measurement tools, as we cannot 

depend on one tool to identify the engagement drivers in all work conditions, but it 

would depend on how far the senior management of an organisation would “buy into” 

or “believe” a certain tool is valid for their organisation and employee group. Actually 

a closer look into the Towers Watson Global Workforce study (2010) shows that the 

key drivers of employee engagement in the pharmaceutical sector were not the same 

as the key drivers derived from the global sample, as for the pharmaceutical sector 

the drivers were in order: Leadership, Career development and empowerment. This 

in itself shows that even the same survey, using the same approach method would 

lead to different outcomes if it is run across different cultures, industries or time 

spans, which is a support to the research hypothesis (H1). 

 

So how could those very reputable bodies differ in their outcome? Is it the research 

sample? Or the research time? Working conditions? National barriers? Cultural 

barriers? Can it be to the level of even corporate conditions / performance? Those 

are all possible assumptions, as there has not been any trial to academically study 
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those factors and their effect on engagement drivers; however, those are strong 

assumptions, due to the current disagreements in the research outcomes. 

 

Those differences in outcomes are supporting the question now on the validity of the 

tools used to measure engagement, as the challenges to those tools appear to be: 

“Are those tools: Time Proof? Culture Proof? Corporate Proof?” or in other words, 

“Can we use one tool that will produce consistent results across all cultures at all 

times?”  

 

Actually the answer to this question could be quite easy if we also look at the 

different concepts that were used to define engagement by different academic 

researches as well as consultancy firms, which are offering now business advice on 

engagement to various business companies.  

 

2.3. The paradox of measuring employee engagement:  

 

The following examples demonstrate the great confusion with engagement 

measurement tools. This will be shown via exploring the results of several 

approaches aiming to define what makes employees engaged at work. The 

examples set the floor for some critical thinking behind the research hypothesis and 

assumption. The question behind this section is: If employees are engaged 

differently, does it then make sense to use one global tool for measuring this 

engagement? Will asking the same questions, giving them the same weight then 

make sense? 

 

The NHS – Maximizing Staff Engagement: This study was done in UK by the 

National Health Services’ National workforce projects in 2007. The background to 

this paper is an original study undertaken by the Concours Group in the United 

States to look at engagement in the US working population. The study results were 

based on nearly 8,000 responses to an online staff engagement survey. The results 

of the US study have already given a significant insight into staff engagement. The 

analysis of the results showed no significant difference based on age, ethnicity or 

gender. In terms of the big issues of engagement at work we are all looking for 
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similar rewards. The survey was able to identify significant differences across six 

groupings or types of engagement. These six groups or segments show differences 

in their response to the survey and their engagement needs from an organisation. 

Figure (6) shows the six segments and the percentage of the workforce in the original 

US survey.  

 

 

Figure (6) 

Segment representation in the original USA sample 

Source: The New Employee/Employer Equation, The “Concours Group and Age 

Wave”, 2004 

 

During 2006, the National Workforce Program (NWP) developed a UK version of the 

engagement survey and piloted it with three NHS organisations. The results were 

mainly that: 

 

 Employees want a workplace that is enjoyable and a role that is personally 

stimulating. 

 Employees want more control over their employment, specifically in areas 

such as work schedule and work flexibility. 

 A desire for fair rewards and their abilities to be respected. 
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The above factors were opposed by Nuswanto et al’s work (2011) who found no 

correlation existing between the employees’ locus of control and the level of the 

employee engagement. Their work has been opposite to the NHS model which 

assumed that a positive correlation exists between employees’ control over their 

work and the level of their engagement at work.  

 

Why do engagement drivers  then differ from one research to the other? Is it the way 

the research was done? The tools used? Methodology? Sample type and size? Is it 

the different cultures where the research has been conducted? Maybe all the 

previous factors together? Or probably these factors plus many others? 

 

Some researchers have seen that selecting and inducing new employees to an 

organisation might be of importance to engaging employees. Martin and Bourke 

(2010) highlighted that the strategic process of “On-boarding” is extremely important 

for attracting and engaging new employees and sees that this is the step of “Re-

affirming” their decision to join an organisation. They debate that achieving what is 

perceived by employees as essential will drive engagement to almost 89% of the 

employees and help them achieve their set objectives. 

 

The CIPD annual survey report – 2006: “How Engaged are British Employees”. 

Using a stratified sample of 2,000 employees from across Great Britain, the report is 

the latest in a long-running series by the CIPD, and provides an independent picture 

of the experience of work in Britain. The research was conducted for the CIPD (2006) 

by Kingston Business School and Ipsos MORI. 

 

CIPD researchers have seen that employee engagement, or ‘passion for work’, 

involves feeling positive about your job, as well as being prepared to go the extra 

mile to make sure you do your job to the best of your ability. Diener et al. (2000) 

debated that “Positivity” as a concept, is linked to various cultural variables. 

According to Diener, the level of cultural positivity affects the perceptions of the world 

in the eyes of members of a certain culture. It strongly affects how people remember 

information and experiences, and how they interpret those in order to come to a 

decision. It is suggested that members of cultures with high positivity levels would 
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tend to be more positive and take more challenges easier than members of cultures 

with low positivity values. Bye and Sandal (2011) have also studied the effect of 

personal values on the self-presentation of individuals during recruitment interviews 

and found out that individual values accounted for 19.6% of the cross cultural 

differences in self-presentation. This makes the term “Satisfaction” very culturally 

variable, and one single situation (like economic crisis / leadership  ...etc.) well taken 

in some cultures, while extremely destructive in other cultures, which could make this 

term “Culturally irrelevant”. 

 

The main outcomes of the CIPD survey were: 

 

a. Three in ten employees are engaged with their work. 

b. Levels of engagement among the under-35s are significantly lower than 

those in older age groups. 

c. Engaged employees perform better than others, are more likely to 

recommend their organisation to others, take less sick leave, and are 

less likely to quit 

d. Engaged employees also experience increased job satisfaction and 

more positive attitudes and emotions generally towards their work, 

suggesting that enhanced levels of engagement are of benefit to the 

individual as well as their employer. 

 

From the CIPD (2006) survey, the main drivers of employee engagement were:  

 

a. Having opportunities to feed your views upwards 

b. Feeling well informed about what is happening in the organisation 

c. Thinking that your manager is committed to your organisation. 

 

They have also found that: 

 

a. Women are more engaged with their work than men 

b. Older employees are more engaged than younger employees. 
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The Towers Perrin (Now Towers Watson) engagement report, produced in 2003 

and studying more than 35,000 employees working in U.S. companies emphasized 

that defining engagement is a crucial step in the process of laying the foundation for 

forward progress. They emphasised that the real value comes in determining what 

creates engagement through statistical analysis. Towers Perrin researchers have 

been trying in their study to identify a set of workplace attributes that, in combination, 

are critical to building high engagement. The Towers Perrin report arranged the 

drivers of engagement as follows: 

 

1. Senior management’s interest in employees’ well-being. 

2. Challenging work. 

3. Decision-making authority. 

4. Evidence that the company is focused on customers. 

5. Career advancement opportunities. 

6. The company’s reputation as a good employer. 

7. A collaborative work environment where people work well in teams. 

8. Resources to get the job done. 

9. Input on decision making. 

10. A clear vision from senior management about future success. 

 

Their statistics are presented in figure (7): 
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Figure (7) 

Top drivers of engagement: How employees rate their companies today 

Source: Towers Perrin 2003 talent report 

 

The same organisation, in their report “Closing the engagement Gap”, which was 

also published as a book in 2009 mentioned a different outcome, when focusing on 

the most important factors for people at their jobs, as the results came: 

 

1. Having a good work/life balance (65%). 

2. Having a secure position for a long time (52%). 

3. Maximizing earnings (48%). 

4. Doing exciting and challenging work (47%). 

5. Having adequate benefit protection for self and family (46%). 

 

From the past examples, we can see some very contradictory outcomes. For 

example, the CIPD (2006) survey (second example mentioned above), shows that 

women are more engaged than men, and older employees are more engaged than 

younger ones; however, the NHS survey (also done in UK but based on the USA 

study model) showed that the analysis of the results showed no significant difference 

based on age, ethnicity or gender. So does age and gender differ only in UK? Could 
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then the drivers of engagement be similar among workforces in both countries? What 

about other countries which have not been studied? Why shall we assume that there 

is a global definition or solution for engagement?  

 

It is then important to further investigate how various consultancy firms and other 

research bodies have explored the term and how they approach it in terms of 

definition and dimensions. 

 

2.4. Difference in cultures and its effect on engagement. 

 

Jarnagin and Slocum (2007) stated that the concept of organisational culture first 

appeared in 431 BC., when Pericles believed Athens could win the war with Sparta 

through strong, unified teamwork. This was one of the very first definitions of culture, 

relating it to the set of shared goals, values and behaviors among a certain group of 

people. So basically, this group of people could be inside an organisation 

(organisational culture), or in a certain country (national culture) or a demographic 

region (regional culture) or a certain even religious or race. 

 

It is believed that the day-to-day practices of an organisation are embedded in its 

culture, which, according to Schein (2004) is the set of shared attitudes, values, 

goals, and practices that characterize a company or corporation. Culture provides a 

pervasive context for employee actions. Because employee behaviours are greatly 

influenced by it, the conceptualization of culture has captured the imagination of 

executives for decades. 

 

Is there a true difference in the way different employees in different cultures then 

view engagement? Is it linked to culture? Does culture have a direct effect on how 

employees would be engaged at work? The following section shall discover this 

dimension through exploring various key resources and researches in this field, and 

try to pin-point an answer to this aspect of employee engagement. 
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The differences between cultures have been approached by several papers, and are 

assumed to be due to several reasons; some of them are explained by the EEE 

survey in the following table (5): 

 

Construct 

What’s the job? 

Structure and definition of the work 

Degree of definition, pace, risk, degree of team interaction 

Compensation 

What do employees get 

in return? 

The entire scope of the “deal” 

Salary, benefits, deferred compensation, learning opportunities, 

satisfaction from giving back, pleasure from social networks 

Connection 

How do we relate? 

Preferred style of management 

Amount of interaction, frequency and formality of feedback, 

preference for hierarchy or participative management 

Communication 

Why do we care? 

Key messages and shared values 

Alignment with core values 

 

Table (5) 

Employee preferences vary across the “4 C’s” 

Source:  The New Employee/Employer Equation, The “Concours Group and Age 

Wave”, 2004 

 

In Table (5) above, “Risk Taking” in defining a job itself has been related to cultural 

variations and frequently been associated with entrepreneurial behaviour. Palich & 

Bagby (1995) and Busenitz (1999); highlighted that risk taking is more associated to 

entrepreneurs when facing business situations rather than non-entrepreneurs who 

would prefer less risk taking.  

 

Since culture is assumed to be one of the key aspects affecting engagement by this 

research, it is very important to explore how culture is formed in an organisation and 

what are the key components of this dimension. Schein (2004) highlighted some 

mechanisms that could be useful in understanding how culture is embedded in 

organisations, as shown in the following figure:  
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Figure (8) 

Culture embedding mechanisms 

Adapted from Edgar H Schein (Organizational culture & leadership)(2004). 

 

Primary Embedding Mechanisms. Also called "climate" of the organisation. 

"Climate" precedes existence of a group culture. 

 

Secondary Articulation and Reinforcement Mechanisms. In young organisations, 

design, structure, architecture, rituals, stories, and formal statements are cultural 

reinforcement aspects (support the belief that a certain culture exists), not culture 
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creators. Once an organisation stabilizes, these become primary (part of the culture) 

and constrain future leaders from changing the organisational culture.  

 

Secondary reinforcement aspects are cultural artefacts that are highly visible but 

hard to interpret. When an organisation is in a developmental stage, the leader is the 

driving force. After a while these will become the driving forces for next generation. 

These secondary mechanisms will become primary in Midlife or mature 

organisations. 

 

What Leaders Pay Attention to, Measure, and Control. What leader systematically 

pays attention to communicates major beliefs.  Those are like: 

 

- What is noticed  

- Comments made  

- Casual questions and remarks  

 

Those could become powerful if the leader sees it and is consistent. If the leader is 

unaware and inconsistent then confusion can ensue. Consistency is more important 

than the intensity of attention. 

 

Leader Reactions to Critical Incidents and Organisational Crises. In crisis, how 

do they deal with it? This creates new norms, values, working procedures and 

reveals important underlying assumptions.  

 

Observed Criteria for Resource Allocation. How budgets are created reveals the 

leader’s assumption. What is acceptable financial risk? How much of what is decided 

is all inclusive? Bottom up Or Top down approach. 

 

Deliberate Role Modelling, Teaching, and Coaching. It is seen that the leader’s 

own visible behaviour has great value for communicating assumptions and values to 

others. Using recording systems is a good option, as well as the informal messages 

which are very powerful. 
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Observed Criteria for Allocation of Rewards and Status. Members learn from 

their own experience with promotions, performance appraisals, and discussions with 

the boss. What is rewarded or punished is a message that is always delivered to the 

employees, whether the leader wants or not. 

 

Actual practice is crucial, as it is always compared if it opposed what is written or 

said. If something is to be learned there must be a reward system setup to insure it. 

 

Observed Criteria for Recruitment, Selection, Promotion, Retirement, and 

Excommunication. Adding new members is very telling because it is unconsciously 

done. Also if a good performing employee does not get promoted, this says 

something to the group. 

 

Organisation Design and Structure. Organising organisations has more passion 

than logic. Founders have strong ideas about how to organise. They sometimes build 

a tight hierarchy that is highly centralized, or in other cases put more strength in 

people and decentralize organisations.  

 

How stable the structure should be is variable, some stick to the original setup while 

others constantly rework. 

 

The organisation design is vital as well, some articulate why it is organised this way, 

while others are not aware of why it was done this way. Structure and design can be 

used to reinforce leaders’ assumptions. 

 

Organisational Systems and Procedures. Routines are the most visible parts of 

life in organisations. Daily, weekly, monthly, quarterly or even annually routine is 

always observed by the employees. 

 

Groups’ members seek this kind of order to formalize the process of "paying 

attention."  Systems and procedures should give consistency to the organisation 

vision. Inconsistency allows a space for subcultures to exist. 
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Rites and Rituals of the Organisation. Rites and rituals may be central in 

deciphering as well as communicating the cultural assumptions. They can be 

powerful reinforcement aspects too. They are only views of a limited portion of the 

organisation, so leaders should be careful how to set them. 

 

Design of Physical Space, Facades, and Buildings. Visible features or symbolic 

purposes may convey corporate philosophy. An example of this is designing an open 

office space, which may convey the culture of openness or control. 

 

Stories about Important Events and People. As history develops, stories evolve. 

Stories reinforce assumptions, and in many cases, leaders cannot control stories 

about themselves. Using stories to decipher the organisation has its problems, as 

some employees might question and investigate their validity. 

 

Organisations with a strong corporate culture also have recognition for heroes whose 

actions illustrate the company's shared philosophy and concerns. These 

organisations believe in building a common identity where there is a well understood 

sense of the informal rules and expectations, thus enabling the members of the 

organisation to understand what is expected of them. 

 

Formal Statements of Organisational Philosophy, Creeds, and Charters. Formal 

statements only highlight a small portion of the assumptions, which only reflect what 

is available for public consumption.  

 

During mergers and acquisitions, awareness of organisational culture and subculture 

is crucial. Mergers and acquisitions are blending two cultures together. The main 

problem in both situations is that there is no shared history.  

 

Some key issues are rarely checked, those are mainly the philosophy and origins of 

both organisations. This all causes a cultural mismatch. 
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Schein emphasized that it is crucial to understand cultural risks and clash of 

assumptions as those might cause a cultural disaster. Sometimes this is due to that 

organisations are not aware of their own culture, other culture or do not their history. 

 

Some differences in cultures relating to employee engagement, mainly between UK 

and USA, were seen from different dimensions through the NHS Survey in UK as 

follows: (Figures 9 and 10)  

 

 

 

 

Figure (9) 

What the original USA population valued most: Benefits (Social security ..etc) 

Source: Concours group 
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Figure (10) 

What NHS (UK) employees value most: Enjoyable, Stimulating work 

Source: Concours group 

 

The concept of difference in cultures and difference in workforce needs was further 

discussed by Appelbaum and Batt (1994) arguing that US firms needed to find their 

own version of the sort of advanced work systems seen in Japan (‘lean production’), 

Sweden (‘socio-technical systems’), Germany (‘diversified quality production’) and 

Italy (‘flexible specialisation’). This further emphasizes on the fact that different 

cultures might have different needs and work focus. Guthrie’s (2001) survey of 164 

New Zealand firms shows that: 

 

“When firms pursue high-involvement work practices, lower employee turnover is 

consistent with higher productivity. Conversely, when firms pursue more control-

oriented forms of work organisation, higher employee turnover is consistent with 

higher productivity. In other words, firms which decide to make the costly investment 

in high-involvement work processes, and the related skills, will have better economic 

performance in conditions of low labour turnover” (In Boxall, P. and Macky, K. 2009: 

10).  
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When such firms are affected by tight labour markets, they clearly need to take 

measures to improve employee commitment if they are to achieve low labour 

turnover and recoup their investment in human capital.  

 

Different cultures also differ in the way they perceive corporate social responsibility 

(CSR), and there is now more focus towards companies turning “Green” with more 

focus to environmental protection as well as recycling products, waste and energy. 

Corporate social responsibility has been believed to pay off to organisations by 

enhancing employee engagement and sustaining high performance to an 

organisation. Crawford (2010) found a solid relationship between engagement and 

employees’ positive views on Corporate Social Responsibility-related activities and 

behaviours, with responses gathered from more than 100,000 employees and 

leaders in 230-plus Canadian workplaces.  

 

According to Crawford, eighty six per cent of employees at high-engagement 

organisations agreed or strongly agreed that they work for a socially and 

environmentally responsible employer. That figure was 71% for organisations with 

moderate engagement and only 60% for those with low engagement. And those 

organisations with high engagement have a higher return on their investment in 

employees compared with low-engagement organisations, in the form of lower 

absenteeism and turnover as well as higher talent attraction, productivity and 

readiness for change. So there is a strong tie, according to Crawford, between 

corporate social responsibility projects of an organisation and the relevant level of 

employee engagement and organisational commitment. 

 

Organisational commitment is one of the points frequently explored in engagement 

surveys and has been related by Towers Watson and AON Hewitt to the levels of 

employee retention and relatedness to the organisational mission and vision, so it is 

important to understand what the term “organisational commitment” comes from and 

its background. The concept of organisational commitment has generated huge 

amounts of research from the 1980s onwards. Organisational commitment has been 
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defined by Mowday et al. (1979) as the relative strength of an individual’s 

identification with and involvement in an organisation.  

 

 

Workplace commitment includes both organisational commitment and individual 

commitment. Commitment is central to the understanding of both human motivation 

and system maintenance (Kanter, 1968). Workplace commitment consists of 

organisational commitment, individual commitment, and outcomes of workplace 

commitment. This is followed by a summary of the antecedents to workplace 

commitment leading to a Conceptual Model of Workplace Commitment. Allen and 

Meyer (1990) have distinguished between the following: 

 

 Affective commitment: essentially concerns the person’s emotional attachment 

to his or her organisation. 

 Continuance commitment: a person’s perception of the costs and risks 

associated with leaving his or her current organisation. There is considerable 

evidence that there are two aspects of continuance commitment: the personal 

sacrifice that leaving would involve, and a lack of alternatives available to the 

person. 

 Normative commitment: a moral dimension, based on a person’s felt obligation 

and responsibility to his or her employing organisation. 

 

So the work of Allen and Meyer (1990) assume that some employees would be 

committed to their organisations only because there are no other opportunities 

outside (which could be relatively correct in case of an economic crisis and lack of 

availability of jobs in the market). This concept questions if the organisational 

commitment can reflect engagement, as some employees according to this model 

could be committed (continuance commitment) but not engaged.  

 

Since the publication of Culture’s Consequences in 1980, Hofstede’s model of 

national culture has exerted a widespread influence on cross-cultural and social 

psychology. In Hofstede’s (1980) original model, culture was explained in terms of 
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five dimensions, called, respectively, power distance, individualism, uncertainty 

avoidance, and masculinity, and shown in the following figure (11): 

 

 

 

 

Figure (11) 

Hofstede’s cultural dimensions (1980) 

 

 

Power distance index (PDI): Power distance is the extent to which the less powerful 

members of organisations and institutions (like the family) accept and expect that 

power is distributed unequally. Cultures that endorse low power distance expect and 

accept power relations that are more consultative or democratic. People relate to one 

another more as equals regardless of formal positions. Subordinates are more 

comfortable with and demand the right to contribute to and critique the decision 

making of those in power.  
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In high power distance countries, less powerful accept power relations that are more 

autocratic and paternalistic. Subordinates acknowledge the power of others simply 

based on where they are situated in certain formal, hierarchical positions. As such, 

the power distance index Hofstede defines does not reflect an objective difference in 

power distribution, but rather the way people perceive power differences. 

 

 

Uncertainty avoidance index (UAI): a society's tolerance for uncertainty and 

ambiguity. It reflects the extent to which members of a society attempt to cope with 

anxiety by minimizing uncertainty. People in cultures with high uncertainty avoidance 

tend to be more emotional. They try to minimize the occurrence of unknown and 

unusual circumstances and to proceed with careful changes step by step by planning 

and by implementing rules, laws and regulations. 

 

In contrast, low uncertainty avoidance cultures accept and feel comfortable in 

unstructured situations or changeable environments and try to have as few rules as 

possible. People in these cultures tend to be more pragmatic, they are more tolerant 

of change. 

 

Individualism (IDV) vs. collectivism: The degree to which individuals are integrated 

into groups. In individualistic societies, the stress is put on personal achievements 

and individual rights. People are expected to stand up for themselves and their 

immediate family, and to choose their own affiliations. In contrast, in collectivist 

societies, individuals act predominantly as members of a lifelong and cohesive group 

or organisation. People have large extended families, which are used as a protection 

in exchange for unquestioning loyalty. 

 

Masculinity (MAS), vs. femininity: The distribution of emotional roles between the 

genders. Masculine cultures’ values are competitiveness, assertiveness, materialism, 

ambition and power, whereas feminine cultures place more value on relationships 

and quality of life. In masculine cultures, the differences between gender roles are 
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more dramatic and less fluid than in feminine cultures where men and women have 

the same values emphasizing modesty and caring.  

 

Long term orientation (LTO), vs. short term orientation: Describes societies’ time 

horizon. Long term oriented societies attach more importance to the future. They 

foster pragmatic values oriented towards rewards, including persistence, saving and 

capacity for adaptation. In short term oriented societies, values promoted are related 

to the past and the present, including steadiness, respect for tradition, preservation of 

one’s face, reciprocation and fulfilling social obligations. 

 

McSweeney (2002) examined the Hofstede’s model of national cultural differences 

and he examined five crucial assumptions upon which this conclusion is based, those 

are:  

 

 

1. Assumption 1: Three discrete components: Organisational, occupational and 

national cultures exist in any defined work system.  

 

The reductive and mechanical basis of Hofstede’s tri-partite cultural 

component assumption can be seen from its expression as an equation: 

 

(NC1 + OrC + OcC) – (NC2 + OrC + OcC) = NC1 – NC2 

 

In which NC = National Culture, OrC = Organisational culture, OcC = 

Occupational Cultures, and NC1 – NC2 = Difference(s) between two national 

cultures. 

2. Assumption 2: The national is identifiable in the micro-local. 

3. Assumption 3: National culture affects questionnaire response. 

4. Assumption 4: National culture can be identified by response difference 

analysis. 

5. Assumption 5: Answers will be the same in any circumstances within a 

nation. 
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The assumptions above constituted the beginning of a critique placed by researchers 

to Hofstede’s model, as McSweeney, Brown, and Iliopoulou (2010) have suggested 

that the equation created by Hofstede based on the presence of “National Cultures” 

is widely contested and relies on several factors like the appropriateness, adequacy 

and representation of national cultures, making this topic a very complex one that 

can be very challenging to measure and assert.  

 

Hofstede’s model’s validity and its limitations have been extensively criticized. Ailon 

(2008) deconstructed Hofstede's book “Culture's Consequences” by mirroring it 

against its own assumptions and logic. Ailon finds inconsistencies at the level of both 

theory and methodology and cautions against an uncritical reading of Hofstede's 

cultural dimensions.  

 

Chiang and Birtch (2010) worked on the Hostede’s model of cultural dimensions to 

deduct key differences that are expected to see between different cultures during 

performance appraisals. Taking the dimension of “Assertiveness” for example, 

employees coming from cultures / countries scoring high on this dimension would 

expect to have a clear difference in pay and treatment between high performers and 

low performers in the organisation, as described by Porter and Lawler (1968), and 

the opposite has also been assumed correct as supported by French and Weis 

(2000).  

 

The second dimension, “Uncertainty avoidance” is also referring to a key cultural and 

engagement aspect, which is how employees are likely to behave during a crisis, or 

when the organisation is taking risks. High scores on this parameter would imply that 

employees are not welcoming risk, and would therefore be seeing risky decisions as 

threatening to them, this perceived risk leads to taking them out of their comfort zone 

and increasing the retention risk of key talents. House et al. (2004); and Triandis 

(1995) have researched the third factor, which is “In group Collectivism” and 

suggested that employees coming from cultures scoring high on this aspect would 

express more cohesiveness to the group and willing to sacrifice the individual 

benefits for group success and welfare.  

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 90 of 325 

 

The last dimension, which is “Power Distance”, refers to how employees in a society 

would accept the differences in distribution of power, and actually how they react to 

it. Hofstede (2001) has suggested that employees coming from cultures scoring high 

at organisational level on this aspect would have more tolerance to the power and 

status of their managers, thus taking more directive orders easier than others coming 

from cultures scoring low on the same aspect.  

 

The factors mentioned above, and supported by several researches, have neglected 

one key dimension that Hofstede has based his model on; which is “Masculinity – 

Femininity” (referred to some times as “Assertiveness”). Hofstede (2005) has 

assumed that this dimension would affect the way individuals would handle work 

disagreements. He has defined this dimension as: “Assertiveness and 

competitiveness versus modesty and caring” (Hofstede and Peterson, 2000:401).  

 

McSweeney, Brown, and Iliopoulou (2010) have argued with Hofstede’s assumptions 

and tested his claims against a historical research of data on “industrial conflict” 

(Hofstede and Hofstede, 2005: 143), as well as testing it in a cross-sectional and 

longitudinal manner against the countries’ homicide rates, as an example of an 

indicator of the level of aggression within countries. They have found no relation 

existing between the Hofstede’s model with the historical reality, suggesting that 

organisations could not predict work styles or cultures on the basis of “Masculinity” or 

“Femininity” countries alone. 

 

How then could the cultural dimensions proposed by Hofstede assumed to affect the 

level of organisational commitment? According to Allen and Meyer (1990), affective 

commitment develops through work experiences that “Fulfil employees’ needs to feel 

comfortable within the organization and competent in the work role” (Allen and Meyer 

1990: 4). Continuance commitment, on the other hand, is largely based on the 

investment that an employee has made in the organisation (e.g., pension 

contributions) and the perceived lack of alternative employment opportunities, while 

normative commitment is based more on early experiences of socialization than on 

experiences in the employing organisation (Allen & Meyer, 1996). The evidence for 

national differences in the sources of commitment is growing.  
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Buchko et al. (1998) found that job involvement and promotion were stronger 

predictors of commitment for Russian workers than is typically found for American 

workers, although there were no differences for pay satisfaction, supervisor 

satisfaction, work satisfaction, or co-worker satisfaction. 

 

In a seven-nation study, Andolšek and Štebe (2004) found that material job values 

such as job quality were more predictive of commitment in individualistic societies, 

whereas post materialistic job values such as helping others were more predictive of 

commitment in collectivistic societies. Ko, Price, and Mueller (1997) have questioned 

if the construct of organisational commitment is valid in East Asian samples. Other 

researches have also looked into this topic, covering employees from very different 

countries like the United Arabs Emirates (Yousef, 2003), Kenya (Walumbwa, Orwa, 

Wang, & Lawler, 2005), Belgium (Vandenberghe, 1996), Japan (White, Parks, 

Gallagher, Tetrault, & Wakabayashi, 1995), and China (Cheng & Stockdale, 2003).  

 

Having listed all those researchers interested in the cross cultural dimension of 

differences in organisational commitment, it is clear that their work has shown by 

evidence some key differences existing between employees from one culture to the 

other. The fact that differences between cultures existed supports the research’s 

approach to inspect the effect of cultures on engagement drivers. 

 

Further support to the theory (that many factors contribute to the employee 

engagement equation and definition for every organisation)  is obtained from the 

work of Kular et. al (2008) who have highlighted that personal variation, gender, 

emotional experience, perception, personal relationships at work, wellbeing, 

organisational environment as well as socio-cultural factors would all have an effect 

on the employee engagement definitions and drivers. The factors listed above by 

Kular et. Al (2008) would then participate in creating a unique formula to define 

employee engagement in the context of not only every specific organisation, but to 

every departmental or operational level of a single organisation. 
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One of the frequent incidences happening in several industries nowadays is that of 

organisational mergers and acquisitions, which is worth reviewing if it also has an 

impact over employee engagement or not.  

 

Vaara, Sarala, Stahl and Bjorkman (2010) have researched this aspect specifically, 

as they have investigated the effects of national, organisational and cultural 

differences on international acquisitions. They have suggested that boundaries exist 

and could be solid stones in building up the feeling of “us versus them” during 

mergers and acquisitions, which could be destructive to the group employee 

engagement and cause extra challenges for the merger process. One of their key 

findings was that cultural differences existing at the organisational level can be a 

predisposing factor for social conflict, while the national cultural differences can 

oppositely cause a decrease in the social conflict.  

 

Krishnan et al. (1997) have positively seen the cultural differences and assumed that 

this causes extra value during mergers and acquisitions, while Reus and Lamont 

(2009) see that those differences can cause both; positive and negative effects over 

this critical period.  

 

Datta and Puia (1995), Krug and Hegarty (1997); and Weber et al. (1996) have all 

reached the same assumption that mergers or acquisitions occurring between 

organisations employing people from culturally-similar nations would be easier to 

process and would lead to positive outcomes quicker and easier that those occurring 

between organisation which differ a lot in the cultural background of their employees. 

 

There is an opposite school, represented in the work of Krishnan et al. (1997); and 

Morosini et al. (1998) who encourage mergers occurring from different cultural 

backgrounds, since they see this diversity as a sense of strengths in sharing 

knowledge and diversity in experience, thus elevating the organisational capability 

and enriching the “know how” of the new organisation with new experience. 

 

The challenge for the theory of Krishnan et al. (1997); and Morosini et al. (1998)  is 

how can management ensure harmony between different employees and enhance 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 93 of 325 

 

the sense of trust between employees who deal with situations in a different way. 

This challenge is usually doubled if the new organisation has overlaps in positions 

and announces a certain percentage of turn over (layoffs) post integration. Keeping 

employees positive and motivated at this critical stage of organisations’ lifecycle is 

then a key factor in maintaining high levels of engagement. But what if the 

employees being merged come from very different cultures, shall the motivation 

strategy be the same? Does culture affect motivation factors? 

 

Iguisi (2009) studied motivation-related values in four European countries (France, 

Italy, Netherlands and Scotland) and one African country; (Nigeria). The research 

found significant differences in cultural values for motivation in the five European 

countries with a significant role for the “collective interest” in Nigeria. One of the 

conclusions of the research and possible assumptions was that the Western 

management models may not be applicable or appropriate for adoption in Nigeria in 

particular and African countries in general without recourse to the prevailing local 

cultural values.  

 

Iguisi (2009) assumed in the research that individuals will always have several layers 

of values carried in them, naming: National level (depending on the country), Ethnic / 

Religious level, Gender, Social class, and Generation levels.  

 

Schwartz (1999) has looked into the model of cultural values in terms of possible 

conflicts occurring between certain values, giving an example for some values that 

promote self interest in some cultures, which might be conflicting and contradicting to 

other values focusing on child care and future generations’ well-being. Particularly in 

this case, the value of “egalitarianism” (focusing on equity between all human beings 

in rights and responsibilities), and “hierarchy” (focusing on the un-equal distribution of 

power, responsibility, authority and facilities between people according to their level 

in the society pyramid). 

 

If we take those both core values (egalitarianism and hierarchy), just as an example, 

and compare employees coming from various cultures embracing those two values 

on this level, then link the values’ satisfaction to engagement, the result would be 
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assuming the possibility of different engagement drivers for employees coming from 

different cultures, since those who value egalitarianism would need to see more of 

equity at the work place, in terms of work load, facilities and resources, while those 

who embrace hierarchy as a value, would expect and accept a certain difference 

between themselves and their managers in terms of work load, office spaces, 

facilities and resources. 

 

Rohan (2000); Rokeach (1973); and Schwartz (1992) have all viewed the assumption 

of differences of engagement drivers based on cultures since they have suggested 

that at the individual employee level, the values would constitute specific motivational 

needs that would then require satisfaction from respective leaders or organisations.  

 

On the group or national level, Hofstede (2001); and Inglehart (1997) have looked 

into this aspect and suggested that values at this level would represent what the 

group values and could enable clear comparison between cultures in this aspect. 

Williams (1970) has earlier seen the same view of Hofstede (2001); and Inglehart 

(1997) and highlighted that those specific cultural values would represent what is 

expected and accepted at a certain culture, which could be very different from 

another culture and in some times opposite.  

 

The link between specific cultural values and people’s needs, behaviours, attitudes 

and interests have been the focus of several researchers. While Kluckhohn (1951); 

Rohan (2000); Rokeach (1973); Schwartz (1992) have all linked cultural values to 

certain behaviours that people show and appreciate, Hogan and Blake (1996) saw 

the close relationship between values, needs and interests. Allport (1961) and 

Rokeach (1973) viewed the strong link between values and beliefs, while Campbell 

(1963) saw the link with attitudes, and Maslow (1954) linked this with needs. Allport 

(1961) and Perry (1954) have linked the values with interests and Katzell (1964) and 

Rokeach (1973) linked them with preference.  

 

The above examples of research linked “values” to several aspects that reflect on 

engagement, giving an indication that if the values are not defined in the same 

manner across various cultures, it would then be very difficult (and actually 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 95 of 325 

 

unpractical) to build surveys crossing cultures, assuming that individuals would 

define values in the same manner. 

 

Values concern what people want rather than how they typically behave; in this 

manner, Hogan (1995) created the “Motives, Values, Preferences Inventory” (MVPI) 

which contains ten scales that identify a person’s core values. Those tend items are: 

 

1. Recognition: the individual need to be known, recognised, appreciated, and 

famous. 

2. Power: wanting to be in control, to succeed, and create a legacy 

3. Hedonism: wanting fun, variety, excitement, and pleasure 

4. Altruism: wanting to help, serve, and encourage others 

5. Affiliation: wanting frequent and varied social contact 

6. Tradition: believing in personal customs, duty, hard work, and respect for 

authority 

7. Security: need for predictability, structure, and order 

8. Commerce: interest in money, profits, investment, and business opportunities 

9. Science: enjoying research, interested in technology, and preferring data-

based decisions 

10. Aesthetics: need for self-expression, desire for quality in the look, feel, and 

design of work product. 

 

The above is believed by Hogan (1995) to be a strong predictor of what culture an 

organisation is likely to have since corporate culture is greatly defined by leadership 

within an organisation and depending on which values the leader places emphasis 

on, they will determine what is valued, not valued, and what is actively encouraged or 

discouraged.  

 

O’Neal and Gebauer (2006) have suggested that leadership, despite being a 

common factor and playing a strong role in employee engagement, has always been 

a source for scepticism among employees, and it is extremely difficult to find a 

consistent leadership satisfaction when it comes to vision or communication styles. 
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Different cultures would perceive “Good Leadership” differently, and in multicultural 

organisations, getting this “One leader who inspires all” is very difficult. 

 

To explore further about how the effect of differences in culture on employee 

engagement is viewed on the industrial level, several industry experts have been 

interviewed in this research (Interview details and profiles of the interviewees are 

attached as Appendix (D).  

 

There is almost a consensus among the interviewed industry experts that even if 

some aspects of engagement are identified as common (like leadership, work life 

balance, feeling of ownership  ...etc.), there is also an agreement that there is a 

cultural and organisational context to those main terms, and what could be defined 

as “fitting” to expectations in one culture, could be very different from what fits in 

another culture.  

 

These industry experts, having studied, worked and led teams at various cultures, 

have all seen that agility is extremely important when leading teams in various 

cultures, and agreed that interpretation of behaviour could be very different from one 

culture to the other. 

 

There appears to be an agreement between industrial as well as academic 

researchers that engagement is not universally defined, and flexibility should exist in 

leadership to adapt and change according to the culture of the employees they 

operate in.  

 

It is then strongly suggested  from the work reviewed in this section that different 

cultures should be approached differently, and the issue of globalising engagement 

and its application in real life across various cultures is a genuine concern among 

academics as well as practitioners and business leaders. 
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2.5. Engagement and its effect on corporate performance. 

 

Fleming, Coffman and Harter (2005) viewed that employee engagement affects 

corporate performance in the sense that employee engagement would also drive 

customer engagement. This link between employee engagement and customer 

engagement is basically generating strong emotional connection to the company 

(indicated by customer behaviour such as attrition, frequency of use, total revenue, 

and total spending). The dimension they look at comes from the fact that every 

interaction an employee has with a customer represents an opportunity to build that 

customer’s emotional connection or to diminish it. Obviously, these interactions are 

not the only way to the customer’s heart, but they are a large and largely untapped 

resource. In the United States, just 29% of employees are energized and committed 

at work, according to Gallup Poll data. 54% are effectively neutral and they show up 

and do what is expected, but little more. The remaining employees, almost two out of 

ten, are disengaged. The whole concept of “Employee and Customer engagement”, 

leads to better profits and overall better organisational performance, as they have 

seen that fully engaged customers deliver a 23% premium over the average 

customer in terms of share of wallet, profitability, revenue, and relationship growth. 

The concept above (linking employee engagement to customer engagement) is 

summarized in the following figure (12): 

 

 

 

 

 

 

 

 

 

 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 98 of 325 

 

 

High 
These partially optimized units 

are 

1.7 

Times more effective than the 

baseline 

These optimized  

units are 

3.4 

Times more effective than the 

baseline 

Customer 

Engagement 

 

[1] 

Baseline units are non-

optimized 

These partially optimized units 

are 

1.7 

Times more effective than the 

baseline 

Low 
Employee Engagement                             High 

 

Figure (12) 

The interaction of employee and customer engagement 

Source: THE HIGH-PERFORMANCE ORGANIZATION, “Manage your Human 

Sigma”, John H. Fleming, Curt Coffman, and James K. Harter, Harvard Business 

Review, July-August 2005. 

 

The researchers have concluded that local business units with even moderately high 

levels of both worker and customer engagement are, on average, more effective 

financially than units with very high levels of only one form of engagement. This 

model, despite supporting the link between employee engagement and corporate 

results, has a weak point, which is the sample nature and studied industry. The work 

of Fleming et.al (2005) has focused on one large retailer without a clear challenge of 

how applicable this would be to other industries. The market dynamics associated 

with the success in engaging customers were not as well explored and trends in 

similar industries were not compared. The results were built on comparing various 

stores’ results within the same retailer at the same culture (regionally) rather than 

cross-comparing the credibility of this model in other industries and other cultures.  
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The question then comes back: If this model is checked in other cultures, would the 

same results be obtained? Would culture affect customer engagement? Do 

customers coming from different cultures require different communication styles? 

 

Shaules (2007) suggests that individuals coming from different cultures would try to 

reach for a common meaning in order to communicate together, and this would be 

crucial to establish a communication method or strategy. Byram (1997) has seen the 

importance of communication as well and suggested that tolerance and flexibility are 

key values that would affect the levels of intercultural communication and 

understanding. 

 

Frauenheim (2009) debates that the most common step organisations are taking to 

enhance employee engagement is increasing and enhancing communications across 

the organisation. According to Frauenheim (2009), study by “The Institute for 

Corporate Productivity research group” looking at around 290 organisations, found 

out that 58 per cent of firms were taking actions to prevent the increase in labour 

turnover during the economic crisis. Out of the 58 per cent, 81 per cent cited 

increased communication to employees, making it the top-ranked answer for the 

steps organisations took to boost employee engagement at this difficult time. Balain 

and Sparrow (2009) linked staff engagement to an effective service-profit chain for 

the organisation, as displayed in the following figure (13):  
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Figure (13) 

The Service-Profit chain 

Source: Balain and Sparrow (2009), CPHR. 

 

They have shown that as employee engagement was being believed to influence 

shareholder value, some companies chose to make employee engagement an 

important benchmark in their annual Human Capital Report (HCR). The challenge 

would still remain how this is defined, driven, and measured in the specific context of 

every organisation. 

 

2.6. Effect of time on staff engagement drivers. 

 

Staff engagement is assumed by this current research to change over time (H4), and 

the activities some companies do today to enhance engagement, might become less 

valid in the future. This was supported by the outcome of the Engage Group, the 

specialist employee engagement consultancy, who commissioned YouGov to 

conduct the most comprehensive study of employee engagement practice ever 

undertaken in the UK. They have surveyed a total of 23,585 people across Great 
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Britain, representing a wide range of employees, managers and directors from all 

parts of the British economy. They focused a number of questions on more than 

2,500 board-level executives from a broad range of sectors, and one of their major 

findings is displayed in table (6) below: 

New World (Gen Y) Old World (Gen X & Baby boomers) 

 

Management of Change 

Level of satisfaction among employees 

with the way change is managed 

 

Employer advocacy 

Extent to which employees are 

advocated of their organisation. 

 

Involvement in “big-issue” decisions 

Extent to which employees feel actively 

involved in major decision making from 

outset. 

 

Deserved loyalty 

Extent to which employees believe their 

organisation deserves their loyalty. 

 

Understanding of personal contribution 

Level of satisfaction with employees’ 

understanding of their contribution to the 

organisation’s strategy 

 

Fairness 

Extent to which employees feel they get 

a fair deal from their employer. 

 

Empowerment 

Extent to which employees feel 

empowered to take decisions 

 

Motivation 

Extent to which employees feel motivated 

to perform. 

 

Involvement in “Everyday” decisions 

Extent to which employees feel actively 

involved in routine decision making 

 

Pride 

Level of employee pride in working for 

their organisation. 

 

Table (6) 

The elements of successful engagement 

Five elements of the successful ‘Generation Y’ organisation emerge 

Source: Engage group, Empowering employees: The new rules of engagement 

(2008). 
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The economic crisis that started by the end of 2008 could also have its effect on 

engagement, and this can be demonstrated in the following question, that is usually 

asked in engagement surveys: 

 

“Are you currently seriously considering leaving your company?”   

□ Yes         □ Don’t know           □ No 

 

After the recent economic crisis (i.e. since 2008) hit the world, and many people were 

laid off, this question could well lose its validity in measuring the engagement levels, 

as many people would hold their jobs, or search for any jobs, even if they were not 

getting what makes them engaged. The search for a job could overrule the search for 

engagement due to the perceived overall lack of job security levels among all 

employees because of the external environmental conditions. (i.e. continuity 

commitment.) 

 

“Quantum Workplace” researchers have shown that employee engagement declined 

at 66 per cent of U.S. companies, according to a comparative survey of 2007 and 

2008. By almost a two-to-one margin, more employers had lower overall employee 

engagement scores in Autumn 2008 than in Autumn 2007, the research found. “This 

result is out of the ordinary from our trends for the last five years and strongly 

suggests that external circumstances regarding the economy may well be influencing 

employees’ attitudes about their jobs and workplaces” ( HR Focus, 2009: 9). 

 

Towers Watson Global Workforce Study (2010) support research hypothesis 4 as the 

drivers of engagement have been seen to change from one year to the other. In their 

research, published in 2010, the drivers of engagement have changed from 2008 to 

2009 as follows:  

 

In 2008, the top drivers of engagement were in order: 

1. Leadership (100%). 

2. Career Development (64%). 

3. Image (29%). 
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4. Empowerment (21%). 

 

While the priorities and weights given to the same parameters in 2009 were: 

1. Leadership (80%). 

2. Image (60%). 

3. Career development and Empowerment on same level of importance, at 47%. 

 

The above shows a clear example on how the engagement drivers’ ranking have 

changed, using the same tool in only one year. This effect of time on engagement 

drivers is a critical one, since it raises the bar of challenges in developing a long term 

strategy for engaging employees, since this would be seriously questioned for validity 

if there is a strong belief that the drivers which the strategy were built on are not valid 

any more, or at least do not constitute the same weight of importance in the 

employees’ perspective. 

 

Bunting (2004) has noted this change in her research from an employee generation 

perspective and suggested that employees nowadays are different than before in the 

sense that they look for more freedom, get easily frustrated with the work 

environment, and would look for more opportunities for self-expression. Kompier 

(2005) has supported the existence of this difference between workers’ generations 

in the sense that the new generations are assumed to be more educated than the 

ones who leave work due to the evolution of many new concepts and learning trends 

every day (like the possibility for many high quality distance learning opportunities 

through the evolution of modern learning technology). So do education levels also 

have an effect over employee engagement drivers? 

 

Kompier (2005) work could be debated in a way as it depends on the individual’s 

learning capacity as well as the corporate investment in learning and development 

and if learning is taken as a serious aspect for the success of the organisation. 

Kompier’s work can also be challenged in practice as some individuals who are 

senior in working years with an organisation are keen to get new learning every day, 

and those would then be out of the equation of Kompier; however, this is not always 

the case, as some senior employees as well would be satisfied with what they have 
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already learnt and could take their employment for granted, not focusing on new 

learning trends or methods. The possibility of existence of the two scenarios (senior 

employees keen to learn and senior employees satisfied with what they have 

achieved) challenges the reliance on Kompier’s work as a single dimension of 

engagement. 

 

Sources of confusion for employee engagement 

 

It is now becoming clear that employee engagement has been seen from very 

different angles, and through time, the definition of employee engagement seems to 

have evolved across various regions, but still there is no consensus to date as to 

what this could mean. This confusion was raised earlier by Vosburgh (1979) as 

employee engagement measurement was seen as having evolved somewhat from 

the traditional measurement of ‘‘job satisfaction’’.  

 

Macey and Schneider (2008), 30 years later than Vosburgh, noticed the current 

presence of several definitions of employee engagement either being derived from 

practitioners or from researchers as well. They saw the current definitions and 

methods only increasing the confusion and inconsistency surrounding the meaning 

and measurement of employee engagement.  The confusion in their point of view is 

coming from the referral of the term “Employee Engagement” to three main 

dimensions; the psychological state, the performance construct, the employee 

disposition, or most probably, a combination of the three terms.  

 

Macey and Schneider (2008) argue that employee engagement is made up of many 

various and different components (shown in table (7) below) and there is a blend of 

those components that forms a specific organisational definition which is hard to 

reach using current methods.  

 

The lack of consistency in defining what engagement meant was further supported 

by Newman and Harrison (2008), but challenged and disagreed by Frese (2008), 

who disagreed with Macey and Schneider’s (2008) assumption that science was 

lagging behind in the field of employee engagement, and argue that science was 
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actually a key player in this field and has been able to deliver models which helped in 

the creation of several practical solutions at that time. (Referring to the models of 

Kahn, (1990); Bateman & Crant (1993); Ashford & Black (1996); Frese, Kring, Soose, 

and Zempel, (1996)). 

 

The psychological state, discussed by Macey and Schneider (2008), was also 

discussed by Meeks and Looney (2011) who have focused on the effect of 

psychological depression on levels of engagement and positive reinforcement. 

Achterberg et al. (2003); and Libet and Lewinsohn (1973), have linked depression to 

a lower level of engagement into interpersonal interactions, while Lewinsohn and 

Graf (1973)  and Lewinsohn (1975) have linked this to social interaction and 

suggested that social interaction plays a very important role in recovery from 

depression in individuals.  

 

Dalal, Brummel, Wee, and Thomas (2008), have seen the work of Macey and 

Schneider (2008) as of value to the topic of employee engagement and have 

commented on the work as focusing on the cognitive-affective side of engagement, 

which is translated into the states and traits of employee engagement (explained in 

table (7) below). They add on the work of Macey and Schneider (2008) the 

assumption that other factors in life in general would also affect engagement levels 

which broadens the area of research and would support this piece of research, as 

this new factor (cognitive affective side of engagement) will increase the number of 

factors affecting employees’ engagement, which will make it extremely difficult to 

globalise in the way the term is defined and consequently measured. 
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Dimension 

 

Trait Engagement 

(Positive views of life 

and work) 

 

 

State Engagement 

(Feelings of energy, 

absorption) 

 

 

Behavioural 

Engagement 

(Extra-role in 

organisation) 

 

Components 

Proactive 

Personality 

Satisfaction 

(Affective) 

 

Organisational 

Citizenship 

Behaviour (OCB) 

 

Autotelic 

Personality 
Involvement 

 

Proactive/Personal 

Initiative 

 

Trait Positive Affect Commitment 

 

Role Expansion 

 

Conscientiousness Empowerment 

 

Adaptive 

 

 

Table (7) 

Framework for understanding the elements of employee engagement 

Source: Adapted from Macey and Schneider (2008) 

 

Harter and Schmidt (2008) commented on the paper by Macey and Schneider (2008) 

and saw that they referred frequently to the Gallup measure of employee 

engagement (known as the Q12), conceptually describing it as a measure of 

conditions under which people work but one where ‘the state of engagement is not 

assessed.’ 
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The concept of Organisational Citizenship Behaviour (OCB) mentioned in Macey and 

Schneider (2008) in table (7) above, was discussed by Bateman and Organ (1983); 

and Smith et al. (1983), and was described as the un-contractually rewarded 

achievement by employees who show an extra effort to do a certain task that is way 

beyond their defined job description in order to add value to the organisation they 

belong to. Ma and Qu (2011) have developed a three dimension model for 

Organisational Citizenship Behaviour measurement and definition and those were 

organisational, interpersonal and customer. They have assumed that the social 

exchange between employees is of extreme importance to develop such behaviour. 

Blau (1986) defined “Social Exchange” as the individual actions that employees 

might voluntary decide to make, based on their expectations of returns from their 

fellow colleagues. Organ (1988), Graham (1989), Podsakoff et al.(1990), Moorman 

and Blakely (1995), and LePine et al. (2002) have all seen that the organisational 

citizenship behaviour is a multidimensional construct and depends on more than one 

aspect. 

 

Griffin, Parker and Neal (2008) challenge the concept of behavioural engagement 

mentioned by Macey and Schneider and adapted in the table above. They 

challenged the whole concept of behavioural engagement and argued that the 

concept implies that employee engagement underpins a particular set of behaviours. 

This connection is seen problematic from their side as they debate that an employee 

might display innovation, which will be considered by the authors as a sign of 

behavioural engagement, not because they feel engaged but because they fear 

redundancy and want to prove their capability. On the other side, another employee 

might not show innovation, not because they are not engaged, but because the 

organisational context does not encourage this or simply because the organisation 

does not support and provide the technical tools required for the employee to 

innovate and produce a new idea. They have referred to examples from Macey and 

Schneider (2008) themselves as they described some situations where this 

controversy existed. Frese (2008) agrees with Macey and Schneider (2008) model in 

this aspect and sees that job satisfaction should not be calculated as a factor in the 

employee engagement equation. He takes it to an extreme level of opposites when 

he debates that employees could show a big motive towards a behavioural change, 
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just because they are so dissatisfied and wish to change things around, referring this 

to the negative feelings that sometimes trigger the spark and initiate the will in people 

to change. 

 

Griffin, Parker and Neal (2008) suggest that Macey and Schneider’s findings about 

behavioural engagement can be developed by linking the facets of psychological 

engagement to the broad performance domain and not to the aggregate group of 

behaviours and by considering the dynamics of the process. The same need for 

further development was seen by Dalal, Brummel, Wee, and Thomas (2008), who 

saw that further modifications on this model need to be done. They have seen that 

“State Engagement” should be simply called “Engagement”, with the focus that the 

term could include both the “State-like” and “Trait-Like” components, as well as 

linking the term to the cognitive-affective construct and not the dispositional or 

behavioural construct. 

 

Zigarmi et al (2009) have highlighted the lack of inconsistency among various 

academic and practitioner papers dealing with employee engagement. They have 

tried to use a different term to define the concept, which they named “Employee 

Work Passion”. Changing the word “Engagement” was seen from their side beneficial 

due to the use of the word in several academic studies of work burnout, involvement 

and wellbeing. Their concept was based on social cognitive theory and 

recommended that human resource professionals should assess the affective 

components of the appraisal processes, differentiate between cognitions and 

intentions, and separate intentions from behaviours. Fletcher and Perry (2001); and 

Huo and Von Glinow (1995) have stressed that the performance appraisal process is 

one of the extremely challenging practices for management, especially when it 

comes to the cross cultural context, where the appraiser and the appraise are from 

different national or cultural backgrounds. Newman and Nollen (1996) have argued 

that aligning management practices between various operations for the organisation 

and across different cultures is crucial for the success of the business and ensuring 

employee management integrity and harmony. This issue is crucial and has a direct 

influence on employee engagement, since the appraisal process is the formal means 

of an organisation encouraging certain behaviours, attitudes, and outcomes from 
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employees, as well as discouraging others, so it is a mean of communicating to 

employees directly and indirectly as to what is accepted and expected in the 

organisation, and in the cross cultural dimension differences, this could mean very 

different, and sometimes opposite behaviours (like confrontation for example, which 

is encouraged in some cultures and discouraged, as a sense of disrespect, in other 

cultures). Elenkov (1998), Milliman et al. (1998), Ramamoorthy and Carroll (1998); 

and Snape et al. (1998) have all supported this assumption as they have 

demonstrated substantial differences occurring in various cultures regarding values 

and expectations from the performance appraisal process. House et al. (2004) have 

gathered those differences and grouped them into some key aspects like 

assertiveness, in-group collectivism, power distance, and uncertainty avoidance, 

which is quite similar to the Hofstede’s model of cultural dimensions. 

 

Curtin (1984) has shown three main areas of possible conflict when facing cross-

cultural communication, those were: Language, uncertainty in relationships, and 

trust. The first one (language) is a clear aspect of communication as language is 

considered the resource for transactions when it comes to communication, and its 

absence (or inadequacy) would limit the exchange of information made during 

communication. The second and third aspects (uncertainty and trust) are somewhat 

linked to each other, since Curtin believed that sometimes the cultural barriers would 

be translated into a communal fear, which could transfer an unnecessary feeling of 

“risk” or “danger” to the host society. Curtin (1984) work provides very good insights 

to the work environment from this aspect. Percentage of having “expatriates” working 

in countries other than their home countries is increasing, which adds more 

complexities to the work environment due to the indefinite possibilities of cultural 

mixes, at all hierarchical levels. So if we assume that the universal business 

language would be English in most multinational organisations, and eliminate this 

factor as most organisations would require good command of English language in 

order to get hired, then the question of whether other aspects of uncertainty and trust 

would still be valid, affecting several sides of the business environment, with specific 

importance towards leadership – followership relationships, as those include very 

sensitive topics like promotions, performance appraisals, individual development 

plans, and might also touch upon grievances or disciplinary measures. 
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This conflict of research suggestions and data supports the current research 

hypothesis (H1) since it implies that employees, when thinking of a culture of 

engagement are not likely to define drivers of engagement in the same manner, even 

if they are in the same country. Some terms are still not globally defined and 

dependant on individuals’ values. Thinking of “Leadership” as a term that has been 

supported by many researchers as a key driver of engagement, some cultures would 

see it as the position which is high in authority and power, and actually like this, while 

other cultures would like to see it more as the humble and “employee level” position. 

Therefore; it is suggested that some employees will not be engaged with certain 

leadership styles (who are accepted by other cultures). The data above suggests that 

when it comes to cultures and occupational psychology, it might make sense then to 

consider other factors that possibly could affect the employees’ attitude at work and 

levels of engagement in organisational goals. 

 

Totterdell (2000) supports the thinking that employee engagement has its very own 

organisational context model and sees that groups develop collective mood as a 

result of experiencing similar workplace events and having emotional contagion 

processes. This collective group mood will lead to employees having similar affective 

reactions towards a certain situation or decision. The group thinking concept was 

supported by Ashforth and Humphrey (1995), where they believed that employee 

engagement, if shared among employees, accompanied by an enjoyable work 

environment, will create a shared memory and builds up a sense of “groupness”. 

Fine (1998) agrees with the group perception concept and suggests that good 

healthy relationships between employees help them perceive the work place as more 

enjoyable and pleasant. 

 

In addition to the theory of contagious moods, Kelly and Barsade (2001) saw that 

modelling and emotion management are formed strongly in groups and contribute to 

the way they react to external stimulus. Totterdell (2000), researching professional 

cricket teams, found evidence for mood convergence that confirms the above 

statement as well. Jean Martin, the Executive Director for the Corporate Leadership 

Council, has supported the strong effect of the emotional side of engagement and 
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has stressed that it is actually four times more powerful than the rational side when it 

comes to driving business outcomes, Ketter (2008). 

 

Since the evolution of employee engagement measurement was led by the 

consultancy companies, focusing on business outcomes and selling their product to 

the business, it was not coordinated by an accredited body, which could offer a 

neutral academic opinion and tries to unite their efforts towards one agreed definition 

and measurement of employee engagement. 

 

Smith (2006) and Torraco (2005) offer support to this research’s hypothesis in their 

views of the existing gap between research and practice when defining or measuring 

employee engagement. Zigarmi et al (2009) have clarified the difference between 

academic and consultancy firms in defining engagement; however, they see that 

there are some common areas that can be noticed between both approaches; 

namely: having common conceptual components, lacking common conceptual 

framework, and a multidimensional definition of the term “Employee Engagement”. 

Zigarmi et al (2009) support that three main components should exist in any definition 

of employee engagement, which are: the cognition part, affection part; and the 

intention part.  

 

The above literature reviews clearly show the agreement on the inconsistency of 

definitions and measurement methods for employee engagement, and the current 

existing gap in knowledge of how to objectively approach the term and measure the 

levels of engagement across various organisational and cultural contexts. Since 

employee engagement has been shown by various consultancy firms to be of 

extreme benefit to organisational performance metrics, then getting the right 

definition of what engagement means in the context of each organisation and how to 

measure it is crucial for organisations’ success. 

 

The conclusion drawn from this chapter is that current engagement measurement 

tools face a question of validity in the context of cross cultural differences. This 

conclusion sets the pace for the thesis research and for proposing a method that 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 112 of 325 

 

could then make sense to the related work and help in objectively measuring 

engagement in a diverse cross cultural context. 
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CHAPTER THREE 

 

METHODOLOGY / RESEARCH APPROACH 

 

This chapter discusses the local survey study done with reference team members in 

the Middle and Near East to define staff engagement, the methodology used for the 

thesis research, including the challenges faced in the design of the survey, and the 

techniques used in collecting the information to be analysed. The research indicators 

are also highlighted in this chapter, and those indicators will help to establish or deny 

the hypotheses. 

 

Since the study aimed to identify engagement within a group of employees who are 

distributed among thirteen different countries, it was very important to identify the 

best practice of how this could be done, so that employees could have common 

understanding to the questions and could provide credible answers for them. For this, 

the research has used a mixed methodology of Emic-Etic approach as well as a 

mixed qualitative-quantitative approach. This was done aiming to achieve the 

following benefits: 

 

1. Understand what engagement means in the context of the larger specific 

studied work culture (the sample group in total). 

2. Compare between the definitions of engagement and drivers between different 

micro groups identified in the same sample. 

3. Understand the significance of results via statistical analysis. 

4. Capture the context of what terms mean in the studies sample group via open 

ended questions to understand the real meaning behind words that could be 

taken as globally recognized. (Leadership / Enjoyable work environment / 

Fairness..). 

 

In the following section, the different approaches will be explained, including the 

benefits and challenges in using those approaches in the current research. 
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Schaffer and Riordan (2003) argued that the development and focus of the cross-

cultural research question has important implications for further design and 

measurement within a study. Two issues are particularly relevant for this stage. 

Researchers must establish whether their studies will have an emic or etic 

perspective, and they must also determine the way in which they will define or treat 

culture. 

 

Emic approach: The emic approach focuses on examining a construct from within a 

specific culture and understanding that construct as the people from within that 

culture understand it (Gudykunst, 1997). Much of the work-related researches are 

emic in the sense that they examine soft aspects of work-related issues as they apply 

to a specific group of employees (such emic research is common in USA as well as 

other countries). Emic studies can be considered cross-cultural when they are run in 

various countries and take into account, either implicitly or explicitly, other cultures. 

This type of research often takes constructs, theories, or measures that have been 

developed in one culture (typically the United States, UK or Europe) and adapts them 

for use within other cultures like Asia, Middle East and Africa. In addition, these 

studies commonly include narrative comparisons between theories or findings in one 

culture and previous research in other cultures.  

 

An important issue to consider when using an emic approach is that shared frames of 

reference may not exist across cultures (Ronen & Shenkar, 1988) due to the 

difference in thinking patterns and priorities. As this type of approach researches 

behaviour from within a single culture, it is then crucial to understand the specific 

culture insiders’ viewpoints and their cognitive thinking patterns within the particular 

setting (Weick, 1979). Understanding the specific cultural approach will ensure that 

the unique features of a particular culture are incorporated into the theory, 

hypotheses, measurement, and analyses. This would lead to limiting globalisation 

across cultures. 

 

The research targeted the use of the emic approach through the local survey which is 

conducted over the 13 countries in the Middle and Near East regions, aiming to look 

deeply into the employees’ perceptions in order to identify what drives engagement in 
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the context of their specific culture and focus on studying what engagement meant 

from within the Middle East, then understanding how this can be best measured. 

 

Etic approach: Unlike the emic approach, which captures important aspects of the 

particular culture under study, the etic approach employs broader comparative 

analyses involving two or more cultures. Specifically, etic cross-cultural research 

involves developing an understanding of a construct by explicitly comparing it across 

cultures using predetermined characteristics. For example, in examining fairness 

reactions to personnel selection techniques, Steiner and Gilliland (1996) 

administered their survey to French and U.S. respondents and proceeded with some 

comparative analyses. The main assumption with this type of research is that shared 

frames of reference exist across culturally diverse samples. Thus, key constructs 

(and construct measurement) are usually applied to all samples in the same way, 

ultimately allowing for more generalizability (Ronen & Shenkar, 1988). In this sense, 

measurement criteria in an etic approach are often viewed as common absolutes that 

can be applied across cultures (Berry, 1979; Hesketh & Rounds, 1995), which is 

challenged in this research, since it is assumed that common frameworks for 

employee engagement are not the same, and employees would not perceive items 

like “Fairness” and “Work-life balance” in the same manner across different cultures, 

as discussed in the literature review chapter. 

 

The research has also used the etic approach through comparing the global staff 

engagement results and benchmarking the perception of engagement in the Middle 

East versus the Global vision in order to demonstrate or deny the existence of this 

common link. This is built on the vision of Berry (1990) who has debated that cross-

cultural researchers often use the etic approach because of certain features that are 

thought to facilitate the research process. For example, differing events around the 

world might be viewed with broader perspectives, providing a basis for which 

similarities and differences can be recognized. 

 

So the research has then combined the use of both, the emic and the etic 

approaches for various reasons. This combined approach is supported by Schaffer 

and Riordan (2003) who have suggest that a best-practice approach could be a 
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combined emic-etic or a derived etic approach when making cross-cultural 

comparisons in organisational research. Rather than identifying emic dimensions 

from one culture and simply applying those dimensions to the other culture(s) in a 

study, a derived etic approach requires researchers to first attain emic knowledge 

(usually through observation and / or participation) (in this research it was done via 

informal interviews) about all of the cultures in the study (Berry, 1990; Cheung, 

Conger, Hau, Lew, & Lau, 1992). The derived etic approach allows researchers to 

put aside their culture biases and to become familiar with the relevant cultural 

differences in each setting, which is exactly one of the key goals of this study. When 

the derived etic approach is done, it may then be possible to make cross-cultural 

links between the emic aspects of each culture. Although some common dimensions 

will emerge in all cultures, some dimensions may emerge in only one of the cultures 

(Cheung et aI., 1992). Only where there are observed commonalities can cross-

cultural comparisons appropriately be made. 

 

This common emic-etic approach has been also supported by Church and Katigbak 

(1988) who have suggested that researchers should search for universal (or derived 

etic) components of constructs by assessing whether the emerging dimensions are 

unique to one culture, comparable across cultures, or overlapping. Triandis (1992) 

effectively described this type of approach in the context of studying individualism 

and collectivism. His proposed steps are as follows: 

 

1. Begin with a theoretical framework and decide what specific constructs are 

to be studied.  

2. Engage in idea sharing across different cultures about the constructs, with 

researchers from all cultures working together (emic).  

3. Generate items and have samples of convenience respond to all items. 

Isolate etic dimensions during this step, for example, factors that look alike 

(items that are determined to have different meanings across different 

cultures are dropped from the pool).  

4. Once etic dimensions are identified, develop emic item scales in each 

culture that measure the etic construct. 
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One important issue in the development of the cross-cultural research question is 

understanding how culture will be treated in the research design and how this would 

be defined, since a country can be considered a culture, a region can be considered 

a culture and maybe a certain district or county can be considered a culture. Ryan, 

McFarland, Baron, and Page (1999) recognized this problem when they examined 

human resource selection practices in 20 different countries: “A concern is that the 

use of nation as a basis for examining cultural differences can be criticized as not 

attending to sub cultural differences” (Ryan, McFarland, Baron, and Page, 1999: 

388). The implications of this potential conflict in definition are crucial since the size 

of what defines a “culture” could be very different from other researches (a culture in 

one research could be considered a sub culture in another one, and thus ignored in 

the overall research outcomes). 

 

An additional issue regarding the treatment of culture is the level of analysis at which 

relationships are to be observed (how deep this would go). One problem in cross-

cultural research is that there are often two (or more) levels of researching (general 

culture and subcultures) that if not coordinated effectively into a research design, 

may actually compete with one another. These levels include the individual level, 

where psychological processes, attitudes, and values are often studied, and the 

societal level, where political and anthropological trends are common (Hofstede, 

1991). An understanding of the different levels within a cross-cultural context is an 

important prerequisite for analysing and reporting research results. 

 

Reviewing the field of research methodology, specifically in the cross cultural 

analysis levels field, three methods for dealing with level of analysis issues seem to 

be existing, which can be utilized in cross-cultural research. Those are: the interrater 

agreement index (rwg), within and between analysis (WABA), and hierarchical linear 

modelling (HLM). Bliese, (2000) saw these methods as of high importance to help in 

establishing construct validity in research applications that involve multiple levels. 

 

Chan, (1998); and James, Demaree, and Wolf (1984) discussed the “rwg”, and saw 

this as an indicator of intra group agreements that could provide justification for the 

use of higher investigation level constructs based on the consensus achieved from  



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 118 of 325 

 

lower levels. This index is calculated by comparing the variance of a specific group’s 

(or subgroup) scores to an expected random variance derived from the collective 

group (larger group) score average. Generally speaking, this comparison allows 

researchers to assess the degree of integrity between the individuals score within a 

selected group and the collective group score to the same studied aspect. 

 

“WABA” was described by Dansereau, Alutto, and Yammarino (1984); as well as 

Dansereau and Yammarino (2000) as a statistical approach that can be used to 

define which groups or levels in a certain study might link to a certain construct, thus 

define its validity to this group. 

 

Hofmann, Griffin, and Gavin (2000) defined the third method, “HLM”, in a more 

complex manner, and saw that it can be very useful when there is a relationship 

between variables at different levels (either influencing or getting influenced by each 

other). This is often the case in cross-cultural research when climate or culture and 

individual behaviour are examined together in the same framework. Hofmann et al. 

(2000) suggested that HLM may be the researcher’s best option for these types of 

cross-level analyses: “HLM explicitly models both the lower-level and the higher-level 

random-error components, therefore recognizing the partial interdependence of 

individuals within the same groups (or collectives)” (Hofmann et al. 2000: 471). 

 

Schaffer and Riordan (2003) suggest that a best practices approach that intends to 

ensure the integrity of their cross-cultural research could mean that researchers 

should pay attention to whether their treatment of culture is appropriate, as 

suggested earlier by Ryan, McFarland, Baron, and Page (1999). Schaffer and 

Riordan (2003) have discussed two related best practices. First, researchers should 

minimize the use of country as an entry point or definition for culture, and this is 

specifically important for countries which are considered as “cosmopolitan” since the 

definition of culture then would reflect the “real cultural mix” of the sample studied. In 

this regards, it is suggested that the specific constructs or variables in a study should 

be carefully examined to assess the appropriateness of using other definitions or 

dimensions of culture (besides using only “country”) (Like city, district, educational 
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level  ...etc. – wherever valid). The second recommendation is to incorporate culture 

into the researchers’ theoretical frameworks.  

 

Schaffer and Riordan (2003) also suggest that researchers should take good 

consideration for alignment of the research context and validation of the research 

instruments.  The alignment of contexts refers to establishing congruence between 

the different cultures being studied (Equivalence of samples to demographic, 

environmental, experience and industrial differences), and the validation of research 

instruments refers to the way researchers will ensure that the measures of a 

construct developed in one culture can be applied to a different culture before they 

can establish a basis for theoretical comparisons. 

 

The research aimed to discover employee engagement aspects through various 

qualitative and quantitative methods. Using multiple methodologies to collect data is 

recognized as an essential component of any organisational diagnosis (Paul, 1996). 

Open-ended questions were key aspects of the informal interviews and constituted 

high importance in this research, since they were attempts to access elicit qualitative 

information from the respondent free from the conceptual boundaries that exist in a 

structured quantitative survey instrument, which was essential in this research, 

provided the fact that no common solid definition exists for employee engagement, 

and the need to identify what this meant in the context of the specific culture studied 

was very high. On the other hand, a quantitative survey instrument was designed to 

demonstrate and compare responses gathered from the main culture as well as 

subcultures, aiming to provide some data to signify the importance of the research 

hypothesis.  

 

Di Pofi, (2001); and Weisburg, Krosnick, and Bowen, (1989) have supported the use 

of mixed methodologies and highlighted that when combining methods in a survey 

design, qualitative methods are recommended for letting respondents determine their 

own frame of reference for answers, whereas quantitative methods are 

recommended when quick tabulation or empirical generalizability is desired. Mixing 

quantitative (closed-ended items) and qualitative (open-ended items) data collection 
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approaches within the same method (i.e., in the questionnaire) has also been 

labelled “intra-method mixing” (Johnson & Turner, 2003). 

 

Vitale, Armenakis and Feild (2008) suggested that despite the increasing popularity 

of the practice of attaching open-ended questions to quantitative questionnaires, 

there are a small number of research papers investigating the possible effects of 

combining these quantitative and qualitative data collection techniques. With regards 

to the closed-ended questions and its used in quantitative analysis, the existing 

theoretical and empirical research describing its contextual effects is many, including 

answer construction in consumer behaviour research (Peterson, 2005), answer 

retrieval and accessibility (Schuman & Presser, 1981), question comprehension in 

behavioural frequency reports (Schwarz, 1999), and relative scale context effects 

(Schwarz & Hippler, 1995).  

 

It is clear that the advantages of mixed methods research are well recognized 

throughout the literature. Combining, or linking, quantitative and qualitative data 

collection methods within studies can offer numerous benefits (Fielding & Fielding, 

1986; Greene, Caracelli, & Graham, 1989; Koch & Rhodes, 1979; Paul, 1996). 

Rossman and Wilson (1991) summarized these advantages, describing three major 

reasons for linking qualitative and quantitative data:  

 

a. To enable confirmation or corroboration of each other via triangulation. 

b. To elaborate or develop analysis, providing richer detail. 

c. To initiate new lines of thinking through attention to unexpected results or 

conflicting outcomes, providing fresh insight.  

 

For those reasons, mixed methods were not only considered an addition to the 

research design, but they also provided the opportunity for patterns identification and 

analysis. 
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Qualitative methods: 

 

Qualitative collection methods may include information gathering activities like 

interviews, focus groups, participant observation, and open-ended survey items.  

Jackson and Trochim, (2002) viewed those methods to have great potential for 

exploring new topics, assisting theory building, and providing context for quantitative 

data. They have also, along with Sproull, (1988), seen the qualitative survey 

responses as a crucial method used in organisations, either in practice or pure 

research to collect information about an experience or topic, to explain or clarify 

quantitative findings, and to explore different dimensions of respondents’ 

experiences. Borkan (2004) debated that qualitative data collection techniques are 

particularly effective at gaining insight into the processes and events that led up to 

the observed variation. 

 

       3.1.    Research indicators 

 

This section will describe what type of research indicators where used and which 

targets were set in order to verify if the research achieved its desired objectives. 

Research indicators provide evidence that a certain condition exists or certain results 

have or have not been achieved (Brizius & Campbell, 1991). Research indicators are 

extremely important for research progress monitoring and decision making. 

 

There have been four main research indicators identified: 

 

       3.1.1.   Inputs’ indicator 

 

Input indicators were focused on resources devoted to this particular research (i.e., 

number of case samples that are considered acceptable) as well as constitute a 

measurement of characteristics of the target populations (i.e., number of case 

samples within the target regional and industrial research group). 

 

The desired confidence level was set to be 95% with a maximum variation of 5% in 

the sample size, which is quite a high aim for the research; however, looking at the 
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focused target group (Pharmaceutical industry workers in the Middle East), this 

confidence level was chosen to achieve a significant input. 

 

       3.1.2.   Process indicator 

 

This was mainly focused on the error rates across the samples taken, which define 

the quality of the research process. 

 

The process indicator was decided to be the Cronbach’s alpha figure, which decides 

on the internal consistency of the research and is called the “reliability coefficient”.  A 

target score of 0.70 or higher is considered  "acceptable" in most social science 

research situations. 

 

       3.1.3.   Output indicator 

 

This indicator is focused on the degree of alignment of the research outputs to the 

hypothesis suggested by this research. Both agreement or denial of the research 

hypothesis are considered acceptable as the aim of the output is to provide evidence 

to the questions whether a relationship exists between country, culture and time with 

employee engagement or not. 

 

       3.1.4.   Outcome indicator 

 

Outcome indicators will measure the broader results achieved through the application 

of the tool provided by this research, and if it has provided practical business value to 

organisations and professionals.  

 

The target here is qualitative in terms of feedback from organisational leaders. 
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 3.2. Informal interviews 

  

This has been done with a random sample of the Middle and Near East teams. (The 

sample comprises 50% of the total team. 110 team members out of a total of 225 

team members). 

 

The informal interviews were scheduled for an average of 45-60 minutes for each 

employee, where open ended questions were asked and the following protocol was 

followed: 

 

1. Beginning with an introduction that includes the questionnaire’s 

purpose, identifies its source, explains how the information obtained 

will be used, and assures respondents of confidentiality. 

2. The first questions were meant to be easy, avoiding controversial 

topics. They are clearly related to the questionnaire’s purpose and 

do not require lengthy answers. 

3. Questions were arranged so that they flow naturally. The aim was to 

start with general questions (What do you think about the culture?) 

and then move to those that are specific (How can we achieve a 

“High Performing” culture?). 

 

Further to these interviews, a group of informal interviews was coordinated with 

industry experts and global consultants who have researched and worked on the 

topic from a practical angle (Attached as Appendix (D)). Kvale (1996) highlighted that 

qualitative research interview seeks to describe and the meanings of central themes 

in the life world of the subjects and the main task in interviewing is to understand the 

meaning of what the interviewees say. McNamara (1999) supported the importance 

on interviews and mentioned that interviews are particularly useful for getting the 

story behind a participant’s experiences. The interviewer can pursue in-depth 

information around the topic. Interviews may be useful as follow-up to certain 

respondents to questionnaires, e.g. to further investigate their responses. The 

challenge in those types of interviews is to avoid the interviewer’s bias towards a 

certain aspect, so that the questions could be leading in a certain way to the same 
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answer. In this research, avoiding bias was well taken in consideration as questions 

were set to open a discussion and allow for open opinions of the respondents, since 

the main aim of this research is to find, either by confirmation or denial, if the 

hypothesis was confirmed. 

 

Purpose: 

The goal of the informal interviews was to encourage the participants to talk freely, 

without feeling that they have to fill in documents. This is aimed to give a feeling of 

confidentiality and security to the teams, who mostly come from the Middle East 

region, and would feel more comfortable with face to face discussions.  

 

The informal interviews were done on the basis that respondents would more likely 

give a tacit feedback on how they feel about the culture, as well as the industry 

experts’ feelings toward the hypothesis of the research and their experience in the 

questions that this research has provided. 

 

Subjects: 

The subjects for the informal interviews were selected from different levels, different 

backgrounds, and different countries to support the consistency and credibility of the 

information obtained. 

 

The industry experts were selected to include researchers in the field, like David 

MacLeod, Towers Watson, Heads of employee engagement and CEOs at 

multinational companies and others. The details are attached as Appendix (D). 

 

The Middle and Near East teams were represented in thirteen countries; seven in the 

Middle East which are: Saudi Arabia, Kuwait, Qatar, Bahrain, United Arab Emirates, 

Oman and Yemen; and six countries form the Near East region, which are: Iran, Iraq, 

Syria, Lebanon, Jordan and Palestine. 

 

There were 165 team members in the Middle East and 75 team members in the Near 

East. The survey intended to include 50% of the pool sample in each level in each 

country, taking in consideration that at least one member out of each level should 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 125 of 325 

 

participate in small countries. So the target sample was 80 team members from the 

Middle East and 30 team member from the Near East. 

 

Procedure 

The subjects were interviewed informally, either personally or via the phone. There 

was a pre-prepared sheet that the interviewer approached to fill in each interview, to 

ensure the consistency of flow of information. 

 

The odd and extreme answers were removed (either extremely positive or extremely 

negative), unless those were consistent and repeated by more than 10% of the 

sample subjects. 

 

A copy of the structured sheet that was prepared for the informal interview is in 

Appendix (B). 

 

 3.3. Use of secondary data 

  

This data was obtained via the corporate staff engagement survey, conducted 

worldwide by a third party prior to the merger and also after it. 

 

Purpose 

To analyse the current existing engagement culture of the organisation by generating 

quantitative data that could indicate the significance and relevance of the cultural 

aspects. 

 

Subjects 

Total of 30,000 employees participated in the survey, of which, 36% were from the 

managerial sector and the rest were from non-managerial background. 

 

All locations across the globe have participated representing employees in all 

sections of the company (R&D, Sales, Marketing, and Support functions). 

 

Procedure 
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The global engagement survey aggregates 137 questions into 18 different assumed 

dimensions of engagement. It has to be noted that some questions and dimensions 

were revised and modified in the corporate surveys carried from the year 2009 to 

2010, and those are highlighted in Appendix (C). 

 

The dimensions assumed by the research organisation running the engagement 

survey for the studied sample organisation and the design was purely done in 

corporate headquarters in Germany, including questions to be added, removed or 

modified across the years of running the survey. 

                           

Quantitative methods: 

 

Quantitative methods work best in isolating variables and demonstrating correlates 

associated with variation. A questionnaire can help in obtaining information about 

what people do, what they have, what they think, know, feel, or want.  

 

Taylor-Powell (1998) distinguished four different types of information. Anyone or a 

combination of these types may be included in a questionnaire. 

 

Knowledge: What people know; how well they understand something. This type of 

question asks about what people know. Knowledge questions offer choices such as 

correct vs. incorrect or accurate vs. inaccurate. They may ask what respondents 

believe is true or factual, or about awareness. This type of question was used in the 

research in the informal interview stage, with industry and research experts, when 

discussing if there is a common definition for engagement or if it makes sense to ask 

the same questions in order to measure engagement across different cultures. It was 

neither used in the staff questionnaire, nor in the informal interviews with the staff, 

since this type of question requires sufficient subject knowledge which is not quite 

possible for the topic of engagement with baseline employees (non-managerial staff), 

as the topic is still quite debatable between researchers. 

 

Beliefs / Attitudes / Opinions: these terms refer to the psychological states and the 

perceptions people hold, their thoughts, feelings, ideas, judgments, or ways of 
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thinking. Questions may elicit respondents’ perceptions of past, present or future 

reality, their feelings about a subject, or their opinions. This type of question was 

used a lot in this research either with the industry experts or with the subject staff, 

since this type highlights what people may think or believe, and this is important to 

the research as it studies the perception of engagement in different cultures, which 

could be reflected by this type of question. To ensure that perception was properly 

handled in this research, the interviewer took the necessary time to explain what 

engagement meant in different contexts and asked respondents how they relate to it, 

to ensure the perception of the term and following questions were built on clear 

understanding of what this research was trying to measure. 

 

Behaviour: What people do; questions on behaviour ask people what they have 

done in the past, do now, or plan to do in the future. This was not used in the survey, 

as it was not a core focus for the research outcomes. This research was not intended 

to study the behaviour employees would show when they are engaged at work. 

 

Attributes: What people are; what people have. Attributes are a person’s personal or 

demographic characteristics like age, education, occupation, or income. Attribute 

questions ask people about whom they are, rather than what they do. This was used 

in the research as a mean to sub-categorize results and enable easier filtering of 

data per country, function, or location later on during results analysis. 

 

       3.4.    Locally conducted survey and informal interviews 

 

The study was achieved through distributing a cultural evaluation questionnaire then 

running focus groups and informal interviews for the Middle and Near East teams in 

order to get more context on the quantitative data. 

 

Purpose 

The goal of the locally conducted staff survey was to generate a figure that describes 

the extent people feel towards the cultural aspects of the company in the Middle 

East. 
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The survey constituted a tool to analyse and compare the corporate and senior 

management vision with the perception team members feel locally. 

 

Subjects 

The subjects for the survey were ideally all the team members in the Middle East and 

Near East; however, a result of participation of more than 60% of the team members 

was counted as satisfactory.  

 

Design 

Burgess (2001) stated that a crucial part of good research design concerns making 

sure that the questionnaire design addresses the needs of the research.  He has 

defined the basic processes of survey research and outlined them as follows:  

 

1. Define your research aims  

2. Identify the population and sample  

3. Decide how to collect replies  

4. Design your questionnaire  

5. Run a pilot survey  

6. Carry out the main survey 

7. Analyse the data 

 

The questionnaire was designed based on the various dimensions identified in the 

global survey as well as in other engagement surveys run by different providers like 

Towers Watson, Gallup and other consultancy companies. The aim was to check if 

the employees of the Middle East region would identify the items focused upon by 

the global survey as important, or come up with new items that are specific to this 

culture or deny the importance of some dimension in affecting the engagement levels 

at this specific cultural and organisation context. 

 

Taylor-Powell (1998) argued that wording the questions to obtain the intended 

information and to be understood by all respondents is a challenging task. He has 

recommended considering three things:  
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1. The particular people for whom the questionnaire is being designed;  

2. The particular purpose of the questionnaire. 

3. How questions will be placed in relation to each other in the 

questionnaire. 

 

For that reason, the questionnaire was designed according to the Middle East 

perspective and the language used was easily understandable to all participants. 

 

Sawer, (1984); and Dillman, (1978); suggested fifteen points of concern when 

wording questions, those are: 

 

1. Use simple wording. Avoid confusing / double meaning words. 

2. Avoid the use of abbreviations, jargon, or foreign phrases. 

3. Be specific.   

4. Use clear wording.  

5. Include all necessary information required for respondents to 

answer the questions. 

6. Avoid questions that may be too precise. (recalling details of specific 

event that happened years back). 

7. Phrase personal or potentially incriminating questions (Ethnic ..etc.). 

8. Avoid questions that are too demanding and time consuming.  

9. Use mutually exclusive categories. Make sure that only one answer 

is possible.  

10. Avoid making assumptions.  

11. Avoid bias / leading in questions.  

12. Avoid double-barrelled questions. (2 questions in one). 

13. Make the response categories clear and logical.  

14. Use complete sentences.  

15. Plan ahead.  

 

The questionnaire was developed in relation to those points, as it aimed to provide 

an easy, tick box style, where team members can select their choice, anonymously, 

without having to write any personal information that could reflect their identity. Some 
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questions contained more than one aspect, to provide the user with more options and 

to help the researcher analyse different angles of the same criterion. The questions 

were first explained to the respondents to ensure there was no confusion in what 

words / terms meant as well as to clear any misperception of what the research 

would do with the answers. 

 

Copies of the questionnaires are in Appendices (A), (B) and (C). The questionnaires 

used three main techniques in asking questions, those were: (1) Choosing one best 

answer, (2) Rating scales, from “Value most” to “Value least”, and (3) Adding 

qualitative comments. 

 

Challenges and assumptions 

The main challenge for the survey was as stated before, that people in the Middle 

East tend to avoid conflicts when it comes to written documents.  

 

The research survey tried to tackle this issue by making the survey anonymously 

filled and filed. One hard copy was given to each member, and then the copies were 

collected as a group from each country. This ensured that each member got the 

opportunity to have his/her say, and gave some reassurance on the anonymity of the 

participants’ identities. 

 

The other challenge was that team members – who are Arabic First Language 

speakers, actually understood the vocabulary and text of the survey. For that reason, 

the research has used very common and easy words; however, there was also an 

Arabic and French translation for the survey, in case team members felt it was easier 

to use their mother tongue language. Few candidates have used other languages, as 

most of the staff members are assumed to be comfortable using the English version, 

which is the business language used at the organisation. 

 

After the survey was conducted, the results were collated and compared to the 

corporate results. Appropriate qualitative and quantitative results were obtained and 

taken as an initial step to developing the desired “High Engaged Workforce”. 

Recommendations were then given to the studied organisation. 
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This chapter justifies then, and explains the rationale for the research approach used, 

which is a mixed emic-etic approach as well as of a qualitative and quantitative aims. 

This shall help the research achieve its aim, as well as fit into the desired cultural 

context, where quantitative data will give some significance to the results, qualitative 

data shall help in defining the meaning of the results in the specific cultural context. 
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CHAPTER FOUR 

 

RESEARCH RESULTS 

 

In this chapter, the results of the primary and secondary data are analysed and 

discussed, aiming to support or deny the research hypothesis. 

 

4.1. About the sample organisation: 

 

The following section describes the sampled organisation in terms of demographic 

data, cultural background and hierarchical  background. This research proposes that 

each organisation has a unique equation of engagement drivers, thus understanding 

the organisational context is an important factor in determining what drives employee 

engagement at this specific organisational operation. 

 

4.1.1. Geographical location of employees: 

The percentages of country employees’ representation were as follows:  

 

Chart (1) 

Percentage of country representation in the survey 
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Descriptive Statistics: Country Samples 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Which region are you working 

in? 

(Countries with less than 10 

members have been grouped 

to ensure the anonymity of 

responses). 

189 15.00 1.00 16.00 9.6878 .25044 3.44299 11.854 -.014 .177 

Valid N (list wise) 189          

 

Table (8) 

Descriptive statistics: Country samples 

 

4.1.2. Nationality of employees: 

 

The Middle East region is known for employing expatriates and the background of 

respondents (where they originally come from) was as follows: 

 

 

Chart (2) 

Percentage of nationality representation in the survey 

Jordanian 
12% 
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The chart above shows that almost 88% of the sample originally come from the 

Middle east region, giving more relevance to the results as representative of the 

actual Middle East population, rather than expatriates from other non-Middle Eastern 

origin. 

 

4.1.3. Functional split of employees: 

 

There was a split as well by function (area of work) and the representation was as 

follows: 

 

Chart (3) 

Percentage of function representation in the survey 

 

The total number of participants in the survey was 189 members distributed among 

the 13 countries. This figure is relevantly significant when compared to the Towers 

Watson global workforce study pharmaceutical sample, as it constitutes around 41 

per cent of their sample, while they ran a global survey and this sample is a much 

more focused sample for the Middle East region. It is also a highly significant figure 

for the studied pharmaceutical organisation, since it comprises around 84 per cent of 

their workforce. 
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The main function for the sample was the sales organisation, which is the case in 

most of the multinational pharmaceutical organisations operating in the Middle East, 

due to the lack of local production sites owned by the multinational companies in the 

region. 

 

All respondents to the survey are university graduates, with the majority (85.3%) 

belonging to the sales and marketing departments, who are involved with various 

scientific and medical information and knowledge transfer. Lowendahl (1997) 

described this type of workforce as “Knowledge Workers” who are professionals 

dealing with esoteric expertise and skills. The sales and marketing teams of the 

sampled organisation are considered of this type since they deal with very specific 

information related to the formulation and efficacy of their own medications, including 

various scientific trials that have been conducted in this field. 

 

Lowendahl (1997) identified three main types of knowledge-intensive firms, as shown 

in the following table: 

 Strategic focus Resources Examples 

Client-based Client relations 
Individually 

controlled 

Law and 

accountancy 

practices 

Problem-solving 
Creative problem-

solving-innovation 
Team-based 

Advertising 

agencies, software 

development firms 

Output-based 
Adaptation of ready 

solutions 

Controlled by the 

organisation 

Some large 

management 

consultancy firms 

Table (9) 

Types of Knowledge-Intensive firms 

Source: Adapted from Lowendahl (1997) 
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The sampled local operation of the organisation is more towards the “Output based” 

type according to this model, since the team is more involved in adapting ready-

made solutions (medical products) to the needs of the medical community in their 

countries. Still, they also have some aspects of the “Problem Solving” type, since 

some members belong to the medical division and business development division, 

and those are responsible for suggesting new areas that the organisation can look 

into in order to meet specific requirements that might be locally demanded by clients. 

 

The criticism of the model above (from a practitioner’s point of view) is that it tends to 

“pigeon-hole” organisations into one sector rather than the other, and in today’s 

practice world, organisations tend to embrace the three types, and several 

organisations rely on matrix structures, aiming to form operations that can link 

business, clients, manufacturing and shareholders’ objectives together. 

 

So what is different about “knowledge workers”? Are they any different from other 

employees? Kelley (1990) describes them as the “gold collar” workers, implying that 

they have high expectations and require careful management and excellent working 

conditions. This makes this sample, according to Kelley (1990), different from other 

employees in terms of expectations and work environment requirements. The 

question would still exist if Kelley’s work, which has been run in the United States, 

would apply elsewhere, specifically in the Middle East. 

 

4.1.4. Demographic split of employees: 

 

The split between the gender of respondents was as follows: 
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Chart (4) 

Percentage of gender representation in the survey 

 

The percentage above is considered by the researched organisation as a high 

percentage of female representation in the Middle East, driven by a strong diversity 

program that is implemented in the sample organisation to ensure proper reflection 

and representation of females. 

 

The age group was also analysed and presented in the following chart: 
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Chart (5) 

Percentage of age group representation in the survey 

 

It is shown from the chart that the majority of employees who responded to the 

survey are between the ages of 20-40 (91%), indicating more of a moderately young 

population of employees. 

 

So how could the gender and age difference affect the results? Do those factors 

contribute to the engagement equation? 

 

The CIPD (2006) survey (chapter two: 2.3. page 73) showed that women were more 

engaged than men, and older employees were more engaged than younger ones. 

The NHS survey (also done in UK, but based on the USA study model) showed that 

the analysis of the results showed no significant difference based on age, ethnicity or 

gender. So this point is a debated point from researchers’ point of view and no 

agreement exists on how those factors can affect engagement drivers. 

 

 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 139 of 325 

 

4.1.5. Organisational cultural background: 

 

The studied organisation has been formed further to a recent acquisition (which 

occurred in 2006)  that combined very successful German and Swiss entities 

together. Mergers and acquisitions were seen by several researchers like Terry 

(2001), Van Knippenberg and Van Leeuwen (2001), and Vaara (2003) and Phillips 

and Maguire (2008),  as a key factor that affects the organisational culture and 

expectations of employees. The importance of defining the organisation  identity and 

alignment between management practices plus cultural norms is crucial, as seen by 

Newman and Nollen (1996). It is assumed that the specific and unique norms, 

values, and beliefs embedded and inherited in different cultures affect the way 

individuals view the drivers for motivation as well as view equity, and justice. 

 

The first step in defining the new organisation was identifying the most effective 

structure to start with after the merger, and this is shown in the figure below for the 

senior leadership team, who had a maximum of two layers below this (Supervisors / 

Staff), aiming to decrease communication gaps and enhance alignment: 

 

 

Figure (14) 

Regional Management structure at the studied organisation 
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The organisation’s local operation management has used the model developed by 

Goffee and Jones (1998) in order to try to define where the current culture was. 

Goffee and Jones (1998) named their model the “Double S Cube” model of cultural 

dimensions. This is demonstrated in the following Figure (15). 

 

 

Figure (15) 

Double S cube model of cultures 

Adapted from Goffee and Jones (1998) 

 

The model studies culture from two dimensions; solidarity and sociability. A summary 

of each culture is described in the relevant box. Goffee and Jones (1998) argued that 

there is not one best culture that fits all solution, but each culture has its advantages 

and disadvantages.  

 

When this model was applied by the local leadership team, the score came towards 

the “Mercenary” culture, which indicates a culture characterised as high solidarity and 

low sociability. This highlights the focus of the newly formed culture on performance 

rather than team alignment, which comes with a package of possible loss of team 

healing, since everyone was focusing on proving themselves professionally 

regardless of how others would feel. Newman and Nollen (1996) stressed the 

importance of alignment after mergers and acquisitions, as people would come from 

different backgrounds and could possibly not share the same values and norms, and 
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in many cases, the work styles in terms of such issues as speed of decision making, 

authority, delegation, process orientation, and communication paths. 

 

House et al. (2004) have seen this as well and clarified this in a “Cultural Wheel” as 

part of the “GLOBE” study, where they have seen common norms and practices that 

are shared between leaders in various cultures and suggested that they would 

genuinely share common values, as shown in the following figure: 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure (16) 

The cultural wheel 

Source: Adapted from House et al. (2004) 

 

House et al. (2004), running their research across 950 organisations, with the 

inclusion of around 17,000 managers have identified the above clusters of common 

values and norms across various leaders. Their work was based on the Hofstede’s 

model (2001), where they derived their clusters. 

 

Thinking of the studied sample organisation from the GLOBE study perspective could 

predict several differences in the cultures, as the merger occurred between a French 

speaking Swiss organisation (clustered under “Latin Europe”) and a German 
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organisation (clustered under “Germanic Europe”), while the local operation is clearly 

under “Middle East”. So how are those cultures seen differently in the GLOBE study? 

 

Cultural Dimension High-Score Clusters Low-Score Clusters 

Assertiveness Orientation 
Eastern Europe 

Germanic Europe 
Nordic Europe 

Future Orientation 
Germanic Europe 

Nordic Europe 

Eastern Europe 

Latin America 

Middle East 

Gender Egalitarianism 
Eastern Europe 

Nordic Europe 
Middle East 

Humane Orientation 
Southern Asia 

Sub-Saharan Africa 

Germanic Europe 

Latin Europe 

In-Group collectivism 

Confucian Asia 

Eastern Europe 

Latin America 

Middle East 

Southern Asia 

Anglo 

Germanic Europe 

Nordic Europe 

Institutional collectivism 
Nordic Europe 

Confucian Asia 

Germanic Europe 

Latin America 

Latin Europe 

Performance Orientation 

Anglo 

Confucian Asia 

Germanic Europe 

Eastern Europe 

Latin America 

Power Distance No clusters Nordic Europe 

Uncertainty Avoidance 
Germanic Europe 

Nordic Europe 

Eastern Europe 

Latin America 

Middle East 

 

Table (10) 

Differences between cultural dimensions in light of the “GLOBE” study 

Source: Adapted from House et al. (2004) 

 

The above table suggests that there could be differences existing between the 

Middle East leadership and the German leadership styles. However, it does not 

clearly indicate where the differences could exist between the “Latin Europe” cluster 

and the “Germanic Europe” cluster, implying a possible alignment in terms of norms 

and values of leadership in both clusters. The key critique of this model is that it 

explains more of a “country” perspective (on which the clusters are based), so how 
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about the “Organisational” context? Which is stronger, the national culture? Or the 

organisational culture? 

 

During mergers and acquisitions, awareness of organisational culture and subculture 

is crucial. The main problem in both situations is that there is no shared history.  

 

Schein (2004) emphasized that it is crucial to understand cultural risks and clash of 

assumptions as those might cause a cultural disaster.  

 

When applying Schein’s model as a method to test the sampled organisational 

culture after the merger, 44% of the organisation indicated that there was lack of 

identity, highlighting that the best of the newly formed culture was the existence of 

good relationships (with 36% staff agreement), while the worst in their point of view 

was the existence of perceived politics (with 32% agreement). Employees described 

“Politics” as subjective decision-making without explanation of rationale and logic 

behind it to employees. 

 

The above data shown in point 4.1.5 show that there is a possible strong 

organisational culture context. The effect of this context on engagement drivers 

should be investigated further and whether the differences in culture can affect how 

employees feel and demand as a priority in their work environment. 

 

4.1.6. Market dynamics and organisational performance: 

 

The studied organisation is a global company that operates in the Middle and Near 

East as a scientific marketing and sales organisation with no production capacity or 

research labs in the region. They are marketing products in the fields of Oncology, 

Neurology, Fertility, Endocrinology and Cardio metabolic care.  

 

The organisation intends to be a market leader in most of their therapeutic areas. 

They are focusing on high performance and growth results without compromising 

their ethical standards or values, that are considered solid for all employees as well 

as external vendors and suppliers. 
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The pharmaceutical market size in the Middle East is estimated to be 12 billion US$, 

with a huge potential for growth (Arab Health World 2008:12). The Middle  East 

strives to become increasingly self-sufficient in pharmaceutical production, and be 

less dependent on European or western companies. The number of active 

manufacturers is estimated by the report publishers to be over 450 today, all of which 

are determined to grab a share of the global export, research and contract 

manufacturing markets. 

 

According to the report, the Middle East remains a very attractive market for 

pharmaceutical organisations, as in the US and Europe, market growth is slowing to 

under 5% because of factors such as the declining cost of drug treatment for major 

therapies and some uncertainty over drug reactions and safety.  

 

In emerging economies (defined by a relatively fast growth of double digits per year) 

such as the Middle East, pharmaceutical markets continue to grow at between 10% 

and 15% a year, driven by greater access to generics and innovative new medicines 

at a time when primary care is constantly improving and more people are becoming 

covered by health insurance.  

 

Within the gulf region, major initiatives are taking place in the pharmaceutical industry 

fuelled by 100% ownership and generous benefits for overseas companies setting 

up. Examples include Saudi Arabia’s $534 million King Fahd Medical City in Riyadh 

and the Dubai Biotechnology and Research park (Dubiotech). 
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4.2. What drives employee engagement in the Middle and Near East 

regions? 

 

This is one of the main questions of this research as based on this, further analysis 

should be done to identify if there is a true difference between global and regional 

results. The drivers of engagement were grouped by the research as: Total Area 

(MNE), Middle East, Near East, then by major country (Saudi Arabia, Gulf Council 

Countries – GCC, Lebanon and regional headquarters – based in Dubai, United Arab 

Emirates). This grouping was decided by the researcher to cross-compare different 

large populations in the same region and check if there are similarities in the nature 

and priorities of engagement drivers. 

 

4.2.1. Top Drivers of engagement in the whole region – MNE: 

 

 

Chart (6) 

Top drivers of engagement in the MNE region in 2009. 

 

The results retrieved from the research sample are shown in the graph displayed 

above. It is obvious that personal career growth was vital for the employees in 2009 

and came in the first level of importance for engagement in the area, which is a bit 
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different from the studies conducted in both USA and UK. Leadership came in 

second place, and the term “Right Boss” was used in the survey by intention, as 

more data shall be retrieved from the informal interviews on the definition of this 

“ideal boss” in the context of the Middle East employees. Salaries came third, while 

“Fair Treatment” came fourth in the level of importance, which is not an outcome of 

any of the engagement surveys reviewed in this thesis. This might be due to the fact 

that in European countries, fairness is due to the presence of strong labour groups, 

who stand for the rights of employees, while those do not exist in the Middle East 

(except in very few countries and they do not have the same influence as their 

counterparts in Europe. For example, by law in gulf countries, labour unions are not 

able to call for a strike), while in some of the researched Middle Eastern countries, it 

is forbidden by law to form labour unions. When the research was repeated in 2010, 

using the same questions and parameters, the results were as follows: 

 

 

Chart (7) 

Top drivers of engagement in the MNE region in 2010. 
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Descriptive Statistics: Drivers of Engagement 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Flexible Working Hours 40 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Workplace that is enjoyable 46 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Strong benefits plan 40 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Working for the “Right Boss” 64 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Work that enables my growth 113 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Challenging work 

environment 

73 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Working with a competent 

team 

67 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

My voice is heard and of 

value to the organisation 

78 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Fair working environment (No 

politics) 

72 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Being highest paid in the 

market 

54 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Others 9 .00 1.00 1.00 1.0000 .00000 .00000 .000 . . 

Valid N (list wise) 1          

 

Table (11) 

Descriptive statistics: Drivers of engagement 

 

It is shown that a year later, the top driver of engagement remained the same (work 

that enables growth). However, the remaining rank of engagement drivers clearly 

changed. “Working for the right boss” moved from second in importance to sixth, and 

good payment moved from second to seventh. In results, having a voice that is heard 

jumped to second highest. “Fair working environment” remained consistent at the top 

three engagement drivers in the region. Some possible academic explanations for 

the effect of time on engagement drivers have also been explored in section 2.6 of 

this research (Page 99 onwards), which all can be briefly summarized as follows: 
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a) Occurrence on a strong external environmental crisis (or change) that affects 

priorities of drivers (Similar to the economic downturn). 

b) Introduction of new workforce from a different generation than the majority of 

workforce, who could have new priorities (As explained in table 6, page 100). 

c) Mergers and acquisitions where two workforces come together, from different 

backgrounds and expectations. (As supported by Terry (2001), Van 

Knippenberg and Van Leeuwen (2001), Phillips and Maguire (2008), and 

Vaara (2003)). 

 

The results above suggest a possible change in engagement drivers over a short  

time, which is touched upon in this research and supported by the results of the 

Towers Watson Global Workforce Study (2010). When comparing the results above 

to the data presented in section 2.2.9 (p.58), the possibility that introduction of new 

colleagues could also have an effect on organisational culture is also questioned 

(although maybe on a longer term than severe environmental conditions), in the 

context of changing the work force backgrounds as well as age and maturity 

averages (as shown in section 2.2.9 P.58), consequently, affecting the engagement 

drivers among the total workforce. 

 

Table (11) describes the absolute count of engagement drivers as selected by the 

research sample; however, a deeper look into the analysis based on which drivers 

candidates selected first (primary), second and third shows the following tables and 

charts: 

 

Statistics 

  
Primary Engagement 

Driver 

Secondary 

Engagement Driver 

Tertiary Engagement 

Driver 

N Valid 189 189 189 

Missing 0 0 0 

 

Table (12) 

Sample distribution statistics 
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Primary Engagement Driver 

  
Frequency Per cent Valid Per cent Cumulative Per cent 

Valid Challenging work environment 12 6.3 6.3 6.3 

Flexible working hours 39 20.6 20.6 27.0 

Strong benefits plan 28 14.8 14.8 41.8 

Work place that is enjoyable 28 14.8 14.8 56.6 

Work that enables my growth 43 22.8 22.8 79.4 

Working for the “Right Boss” 31 16.4 16.4 95.8 

Working with competent team 8 4.2 4.2 100.0 

Total 189 100.0 100.0  

 

Table (13) 

Primary engagement drivers frequency analysis 

 

The results above show that “Work that enables growth” comes consistent with the 

overall result as the main driver of engagement and the highest first-selected driver 

among sample members. However, the second first-selected driver was “Flexible 

working hours” which did not come in the first five overall drivers across the region.  

 

Case Processing Summary 

 
Cases 

 
Valid Missing Total 

 
N Per cent N Per cent N Per cent 

Which region are you working in? 

(Countries with less than 10 members 

have been grouped to ensure the 

anonymity of responses). * Flexible 

Working Hours 

40 21.2% 149 78.8% 189 100.0% 

 

Table (14) 

“Flexible working hours” case processing summary 
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The above table shows that the total percentage of selection of the factor is 21.2% 

while it came as the first selection in 20.6% of the sample, indicating that only 0.6% 

of the sample see this as important, while the 20.6% who have selected this see this 

as top priority. Is there a country or functional context here? The following table might 

highlight this: 

 

Which region are you working in? 

(Countries with less than 10 members have been grouped to ensure the anonymity of responses). * Flexible 

Working Hours Cross tabulation 

Count 

  
Flexible Working 

Hours 

Total 
  

Flexible working hours 

Which region are you working in? 

(Countries with less than 10 members 

have been grouped to ensure the 

anonymity of responses). 

Switzerland 2 2 

North Africa (Tunis, Algeria, Morocco, 

Libya) 

1 1 

Saudi Arabia 12 12 

UAE: Sales Force 2 2 

UAE: Office based staff 4 4 

Kuwait 2 2 

Qatar, Bahrain, or Oman 1 1 

Yemen 3 3 

Lebanon 5 5 

Jordan 5 5 

Iran 3 3 

Total 40 40 

 

Table (15) 

Cross tabbing “Flexible working hours” with location 

 

It appears that the largest selection number came from one country (Saudi Arabia) 

while it is spread across different other countries as well. So is it country specific? Or 

is the number just relevant to the team size (since Saudi Arabia has the largest 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 151 of 325 

 

population)? Further analysis is shown when cross tabbing this to the sample 

function, as shown below: 

 

 

 

Which function do you represent? 

(Functions with less than 10 members have been grouped to ensure anonymity of responses). * Flexible 

Working Hours Cross tabulation 

Count 

  
Flexible Working 

Hours 

Total 
  

Flexible working hours 

Which function do you represent? 

(Functions with less than 10 members 

have been grouped to ensure 

anonymity of responses). 

Sales 31 31 

Marketing 1 1 

Finance, IT 1 1 

HR, admin, Medical, Regulatory, 

other support functions 

7 7 

Total 40 40 

 

Table (16) 

Cross tabbing “Flexible working hours” with function 

 

Results revealed that 31 members of the sales team, constituting 16% of the total 

sample population and more than 22% of the total sales force of the sample 

population, see flexibility as their primary driver.  

 

Similar to the above, the secondary and tertiary drivers were analysed in the 

following tables: 
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Secondary Engagement Driver 

  
Frequency Per cent Valid Per cent Cumulative Per cent 

Valid Challenging work environment 29 15.3 15.3 15.3 

Fair working environment (No Politics) 14 7.4 7.4 22.8 

My voice is heard and of value to the 

organisation 

21 11.1 11.1 33.9 

Strong benefits plan 7 3.7 3.7 37.6 

Work place that is enjoyable 17 9.0 9.0 46.6 

Work that enables my growth 49 25.9 25.9 72.5 

Working for the “Right Boss” 23 12.2 12.2 84.7 

Working with competent team 27 14.3 14.3 98.9 

Others 2 1.1 1.1 100.0 

Total 189 100.0 100.0  

 

Table (17) 

Secondary engagement drivers frequency analysis 

 

Tertiary Engagement Driver 

  
Frequency Per cent Valid Per cent Cumulative Per cent 

Valid Being highest paid in the market 40 21.2 21.2 21.2 

Challenging work environment 22 11.6 11.6 32.8 

Fair working environment (No Politics) 40 21.2 21.2 54.0 

My voice is heard and of value to the 

organisation 

40 21.2 21.2 75.1 

Strong benefits plan 6 3.2 3.2 78.3 

Work that enables my growth 12 6.3 6.3 84.7 

Working for the “Right Boss” 6 3.2 3.2 87.8 

Working with competent team 17 9.0 9.0 96.8 

Others 6 3.2 3.2 100.0 

Total 189 100.0 100.0  

 

Table (18) 

Tertiary engagement drivers frequency analysis 
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The above results suggest a cultural as well as organisational context affecting the 

drivers of engagement, since a top driver appearing at almost fifth of the population 

seems to be not important at all for other members. The discussion of this point 

relates to several leadership, cultural, team and individual aspects as dealt with in the 

literature review chapter earlier. 

 

A further look into the sub-regional statistics would give a better idea on this aspect. 

 

4.2.2. Top Drivers of engagement in the Middle East Region: 

 

 

 

Chart (8) 

Top drivers of engagement in the Middle East region 

(Gulf Countries + Saudi Arabia + Yemen). 

 

The top four drivers here are exactly similar to the bigger region (Middle and Near 

East region), and this may be due to the fact that the majority of the sample came 

from the Middle East as it has the larger team in the area. 
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4.2.3. Top Drivers of engagement in the Near East Region: 

 

 

 

Chart (9) 

Top drivers of engagement in the Near East region 

(Lebanon + Jordan + Iran + Iraq + Syria + Palestine). 

 

For the Near East area, the picture is different from the Middle East, as pay came 

first, and career growth came fourth, while leadership still retained its positions as 

second priority.  

 

When thinking of the reasons behind differences in engagement drivers between the 

Middle East and Near East (Levant) regions, one of the factors to consider is that 

most of the employees in the Middle East regions are considered as expatriates (they 

are not originally from those countries – above 98%, according to the studied sample 

organisation’s records). Since those employees have left their families and home 

countries, they mentioned in the informal interviews that they attach more importance 

to career progression and a “Good Career Pay back” for detaching from their homes. 
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While in the Near East region, it is completely the opposite, and almost 100% of the 

employees are local hires, and live within their families, friends and community so 

they look more towards having a stable life with good income. Still career growth 

came in the top five priorities, but not as obvious a top priority as the Middle East. 

 

So could expatriate hires be another dimension that affects staff engagement? 

Working in another country than your home country, does it have an effect on 

engagement drivers? This could be an interesting dimension to investigate further.  

 

4.2.4. Top Drivers of engagement in the Regional Head Quarters (Dubai): 

 

 

 

 

Chart (10) 

Top drivers of engagement in the regional head quarters 

(Dubai, United Arab Emirates). 

 

Many threads are coming together from this graph, as career growth is a more 

significant top priority while a new dimension came through which is “Work Place that 

is enjoyable”. This might be linked to being in the regional headquarters, where 
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opportunities come and the growth opportunities are larger than in remote subsidiary 

offices. At the same time, working in the regional office might be stressful due to the 

presence of all regional senior management staff as well as corporate headquarters 

visitors to the office which could be a cause for stress to the employees working at 

this site and the need for a “De-stressing” work environment is crucial. The other 

thread that can be concluded is that “Fair Treatment” came stronger as the second 

priority, and this was investigated more in the informal interviews. 

 

One dimension related to the headquarters office, which is the need to respond and 

communicate to members in very different time zones, from +1 GMT (German and 

Swiss global offices), to +5 GMT (Iran), and over seven days a week, as the week 

end across the thirteen countries is not the same. In many cases, people in the 

regional headquarters have to be available for emergency responses seven days a 

week, from 8 AM in the morning to 9 PM at night, which could add a stress factor to 

being in the regional headquarters. 

 

In the studied organisation, it also has to be noted that their current office has moved 

to a new location, away from the city, which could be a factor; however, this will be 

investigated further in the qualitative sector of the research. 

 

The research has also aimed to cross the local national barriers and look deeper into 

major countries’ results in order to investigate further if there is a country / local 

barrier at the national level. 
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4.2.5. Top Drivers of engagement in the GCC: 

 

 

 

 

 

Chart (11) 

Top drivers of engagement in the GCC 

(Kuwait, Qatar, Bahrain, Oman and UAE Sales force – off office staff). 

 

The GCC seems to be in line with the Middle East region and the results are 

harmonized between the bigger region and the sub-region.  
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growth 
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Boss 

Fair 
Treatment 

Personally Stimulating 
work 

Smooth and 
easy 
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Benefi
ts 

N=51 
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4.2.6. Top Drivers of engagement in Saudi Arabia: 

 

 

 

 

 

Chart (12) 

Top drivers of engagement in Kingdom of Saudi Arabia 

 

Similar to the GCC, Saudi Arabia seems to be in line with the Middle East region’s 

results. 

 

It has to be noted that the Gulf countries’ team, along with Saudi Arabian team are 

also the teams with the largest percentage of expatriates, and it would be interesting 

to compare them with other countries mainly composed of local employees like 

Lebanon, Jordan and Iran. 

 

 

 

 

Work that enables 
my 

growth 

Being well 
paid 

Working for the 
“Right” 
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Personally stimulating 
work 
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ts 
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4.2.7. Top Drivers of engagement in Lebanon: 

 

 

 

Chart (13) 

Top drivers of engagement in Lebanon 

 

Here, the situation is reversed and totally the opposite in terms of priorities. 

Leadership came on top, while fair treatment second, then payment third and career 

growth next. 

 

Lebanon appears to have a different dynamic than the Middle East and even the 

Near East region, where it belongs in the survey group. This observation has also 

been investigated further in the informal interviews. 

 

The summary of the top drivers of employee engagement in the region are displayed 

in the following table (19): 
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Segment Driver A Driver B Driver C Driver D 

All 
Work that enables my 

Growth 
Working for the “Right” 

Boss 
Being well paid Fair Treatment 

M.E. 
Work that enables my 

Growth 
Working for the “Right” 

Boss 
Being well paid Fair Treatment 

N.E. Being well paid Fair Treatment 
Working for the “Right” 

Boss 
Work that enables my 

Growth 

HQ 
Work that enables my 

Growth 
Fair Treatment 

Work Place that is 
Enjoyable 

Being well paid 

KSA 
Work that enables my 

Growth 
Working for the “Right” 

Boss 
Being well paid Fair Treatment 

GCC 
Work that enables my 

Growth 
Working for the “Right” 

Boss 
Being well paid Fair Treatment 

Lebanon 
Working for the “Right” 

Boss 
Fair Treatment Being well paid 

Work that enables my 
Growth 

 

Table (19) 

Top drivers of engagement in the Middle and Near East regions 

 

 

Comparing this to the table abstracted from various sources before: 

 

Copy of Table (4) 

Different views of drivers of engagement 

Source: Compiled from various papers. 

 

Survey 
TUC Poll NHS CIPD Concours Group 

Towers Perrin 

(Now Towers Watson) 
  

P
a
ra

m
e

te
r 

Country UK UK UK USA USA 

Top Drivers of 

Engagement 

1 Fair Pay 
Enjoyable 

workplace 
Upwards feedback Security 

Management’s 

interest in 

employees’ well-being 

2 Fair workload 
Flexible work 

hours / place 
Feeling informed 

Growth and 

development 
Challenging work 

3 
Training /career 

progression 
Fair rewards 

Management 

commitment 

Enjoyable work 

place 

Decision-making 

authority 
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The preliminary deduction could be that the top priority in the Middle and Near East 

regions does not come as top priority in any of the conducted surveys across the 

globe. This supports the first hypothesis of this research, that drivers of engagement 

are not similar across the globe and there is a possible cross-cultural barrier toward 

the globalisation of engagement drivers. This is still to be explored further in 

comparing secondary data as well as in the qualitative section of the survey. 

 

A further thread that could be deducted from Table (4) that only two bodies have 

mentioned anything about management and leadership (CIPD mentioning 

“Management Commitment” as a third important driver, and Towers Perrin (Now 

Towers Watson) mentioning “Management interest in employee wellbeing” as a first 

important driver). So leadership is not an agreed factor between all engagement 

researchers, and this is confirmed further by Lucey (2009) who highlighted one of the 

engagement surveys done in 2002, which displayed the following results: 

 

 

 

Figure (17) 

D10 Toiletries employee engagement survey-July 2002 

Source: Boots manufacturing employee engagement –survey-July 2002 
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The above figure shows that leadership was not even a direct factor that was 

measured when evaluating engagement at the surveyed company, so was this not 

important to the employees? Was it not an engagement driving factor? Leadership 

and management in general were not even touched upon in the engagement 

questionnaire sheet, as shown in the figure (18) below: 

 

 

Figure (18) 

Boots manufacturing’s employee engagement survey questionnaire 
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The questionnaire above also measures a possible unique feature to industrial 

sectors, which is how employees feel about safety in their job, as an indication of the 

level of engagement, and this seems not to be considered for people working in 

administrative jobs, away from production zones, machines, or various health 

hazards.  

 

Table (4) as well as figures (17) and (18) demonstrate that drivers of engagement 

could be very different from one environment to another, and some drivers could be 

very cultural or national specific (and even organisational context specific). This 

raises the assumption that it could even be different from one industry to the other, 

even if at the same country, since the organisational context sometimes is very 

unique and different, due to the era of mergers and acquisitions, which in many 

cases form new organisations from the combination of two old existing organisations 

(which was the case in the studied organisation). 

 

This concept has been researched and discussed by Phillips and Maguire (2008), 

Terry (2001), Vaara (2003); Van Knippenberg and Van Leeuwen (2001) who have all 

supported the assumption that differences occurring in organisational and national 

aspects will affect the identity building of organisations, especially in times of mergers 

and acquisitions. Terry (2001), Van Knippenberg and Van Leeuwen (2001) have 

supported the change in identity during the formation of new teams and suggested 

that during this stage, either in newly formed organisations or during mergers of two 

existing ones, teams would start building their new identity and would incline to 

associate the similarities in beliefs to some sort of trustworthiness among each other, 

which could potentially end up in the formation of two groups; the ones who buy in, 

and the ones who do not. The later would eventually be outside of the group circle 

and would be repelled by the group. 

 

The above situation would then increase the organisational barriers towards 

globalising employee engagement, since even in global organisations, some affiliate 

operations are newly formed, and some would then be formed by moving old and 

existing members from one country to the other, while a third group might hire 

experienced people from very different organisations. This will lead to very different 
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definitions of engagement, and very different views and beliefs of individuals, which 

will affect the group thinking and intra-group definition of trustworthiness. In order to 

avoid this, several multinational organisations (like the studied organisation in this 

current research) are trying hard to make sure that the recruitment processes are 

aligned (as per the leadership statement during the interviews), so that new people 

coming into the organisation can all share the same values and beliefs; however, 

those efforts are not guaranteeing the outcomes, since many members define values 

in a generic way (rather than the way the studied organisation defined them in the 

specific context of the studied organisation), as stated by the organisation’s leaders 

during the informal interviews stage. 

 

4.3. What do Middle and Near East employees need to increase their level of 

engagement? 

 

Since the research is intended to offer practical advice and possible solutions to the 

studied organisation, the research also aims to identify the top needs for intervention 

in order to enhance the engagement levels of the local operation. This is very crucial 

for the research, as the global engagement survey came with specific 

recommendations for action plans, based on benchmarking the level of scores that 

the local employees have scored in different aspects, versus the global score and the 

score of high performing companies. It is important to see if the global 

recommendations, in the context where the survey was done, are in line with the 

local needs, and the actual requirements of the team working in the regional 

operation. 
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4.3.1. Top needs for action to enhance engagement – MNE: 

 

 

Chart (14) 

Top needs for action to enhance engagement – Middle and Near East Regions 

 

The top need for action came as “Fair Treatment”, which is something that never 

came up in the global survey (used in this research as secondary data) 

recommendations. This aspect came with a very strong significance versus other 

aspects, as almost one fifth of the organisation scored it as the top priority. This fact, 

in itself could support the second and third hypothesis of the research as the 

outcome was clear and was not tackled in the global recommendations report. If we 

think also of this aspect from the dimension of its measurement, it was also weakly 

emphasized upon during the global survey measurement, as it was touched upon 

very lightly, while it seems to be extremely important and a crucial need for the local 

organisation. 

 

“Fair treatment” is something that might be strange to some cultures at it is supposed 

to be a given in various work cultures, and should be protected by the labour laws as 

well in different countries. The term itself was discovered more in the informal 

interviews and focus groups, in order to define what employees meant by this and 

why this term was mentioned as a top priority. 
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This need was consistent with 2010 survey data as the following result was obtained: 

 

Chart (15) 

Stage 2 of the survey: Politics at work. 

 

 

Descriptive Statistics: Politics in the organisation 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Politics play a big part in 

career progression in my 

organisation. 

142 1.00 1.00 2.00 1.5845 .04150 .49455 .245 -.347 .203 

Valid N (list wise) 142          

 

Table (20) 

Descriptive Statistics: Politics in the organisation 

 

Very near to half of the organisation feel that “Politics” plays a very important part in 

moving forward in the organisation, which is consistent with data obtained from the 

same group over three years. 

 

A deeper look into this factor shows that some countries face this problem more than 

the others, as shown in the following table: 
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Which region / country are you currently working in? (Countries / regions with less than 10 members are grouped to ensure 

anonymity of responses). * Politics play a big part in career progression in my organisation. Cross tabulation 

Count 

  
Politics play a big part in career progression 

in my organisation. 

Total 
  

Yes No 

Which region / country are you 

currently working in? (Countries / 

regions with less than 10 members 

are grouped to ensure anonymity of 

responses). 

Kuwait 2 2 4 

Bahrain / Qatar / Oman 3 3 6 

Yemen 5 3 8 

UAE 4 6 10 

UAE (office based staff) 8 9 17 

KSA 22 25 47 

Lebanon 3 25 28 

Jordan 3 5 8 

Iran 9 4 13 

Iraq / Syria / Palestine 0 1 1 

Total 59 83 142 

 

Table (21) 

Cross Tabbing “Politics in the organisation” with location 

 

The above table shows that most of the countries feel this issue significantly (like 

Saudi Arabia, United Arab Emirates, Yemen, as well as Iran and other gulf 

countries), while in Lebanon; this does not appear to be an issue at all. So does this 

feeling affect the driver of engagement “Fair working environment”? The following 

table offers more evidence: 

 

 

 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 168 of 325 

 

Which region are you working in? 

(Countries with less than 10 members have been grouped to ensure the anonymity of responses). * Fair 

working environment (No politics) Cross tabulation 

Count 

  
Fair working 

environment (No 

politics) 

Total 

  
Fair working 

environment (No 

Politics) 

Which region are you working in? 

(Countries with less than 10 members 

have been grouped to ensure the 

anonymity of responses). 

Switzerland 1 1 

North Africa (Tunis, Algeria, Morocco, 

Libya) 

1 1 

Saudi Arabia 23 23 

UAE: Sales Force 6 6 

UAE: Office based staff 17 17 

Kuwait 4 4 

Qatar, Bahrain, or Oman 3 3 

Yemen 3 3 

Lebanon 7 7 

Jordan 2 2 

Iran 5 5 

Total 72 72 

 

Table (22) 

Cross Tabbing “Fair working environment” with location 

 

The above table shows that more than 50% of those who selected “Fair working 

environment” as their key driver for engagement came from countries who felt that 

politics exist in their workplace. This finding could suggest an organisational context 

and link to the engagement drivers as suggested by the research hypothesis. 

 

Nembhard and Edmondson (2006) highlighted the importance of the presence of 

“Psychological safety” as a crucial factor to enhance employee engagement. They 
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have described this “Psychological safety” as a non-threatening and accommodating 

environment that allows space for feedback, even if opposing the leader’s vision and 

strategy. Kapoutsis, Papalexandris, Nikolopoulos, Hochwarter and Ferris (2011) 

linked the high levels of political skills that individuals sometimes possess to the 

levels of performance, and they have assumed that they are in a positive exponential 

relationship in settings characterized by lower perceived politics, while the opposite is 

also assumed according to their research. So in other terms, in organisations where 

politics is perceived to be highly relevant, an individual having these high political 

skills would be assumed not of “High Performance” and the opposite is also assumed 

to be supported by their research. Ferris et al. (2005) defined the “Political skills” as 

the ability to “read and understand people and situations at work, and to act upon 

such knowledge to influence others so that goals can be accomplished”. 

 

The questionnaire allowed some space for further comments / explanations from the 

respondents in order to ensure proper understanding of the context of the answer 

and give some qualitative feedback, that would be further investigated in the informal 

interviews part. When asked to give some feedback to explain what employees mean 

by politics, the following comments were given: (The table below was copied without 

any modification or correction of spelling mistakes as a sign of integrity to the exact 

comments written by employees who are mostly not English native speakers).  
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1. relationships play a big part in career opportunites- Fixed agenda whatever you do  

2. Friends sapport frinds  

3. i cant cover some potential area organiz of unstability there  

4. 
I think that considering our strengths points encourages us,and sometimes it was 

ignored 

 

5. an advice by a member out of the team can play a great role in promoting  

6. There are like and dislike politics.  

7. politic for me means: doing good,truly, sensible & excellent function in my job  

8. sometimes NOT always  

9. Politics now are less than before but there’s still more room for progress.  

10. We deal with different people,cultures,departments and behaviours.  

11. Definately only those who play politics grow, those who stay out stay stagnant.  

12. Some business directors are not qualified for the job they are holding  

13. Personal relations in senior management recruitment  

 

Table (23) 

Stage 2: Unedited employees’ comments on “Politics” in the organisation. 

 

The feedbacks from the employees shown above focuses more or less on the job 

promotions side, and the decision to promote employees or give them a special 

assignment. There is a feeling that the most competent people do not make their way 

to the top, and this would either point to a “gap in communication”, “gap in trust” or 

possibility of “wrong decisions”. This factor was explored further during the informal 

interviews. 

 

Linking the above results to “Knowledge Workers” that has been discussed earlier, 

shows that there is a possible loss to the performance of the organisation due to the 

gap in trust among almost half of the working group. Von Krogh et al. (2000) stressed 

that lack of trust affects the levels of knowledge sharing and creation, which could 

dangerously split the organisation into silos and can affect the transfer of intellectual 

power and proper use of information transfer internally and externally as well. 
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Edvinsson and Malone (1997) and Stewart (1997) have supported Von Krogh’s 

(2000) findings as they described the market value of an organisation as an outcome 

of two main factors; the financial capital and the intellectual capital. This gives great 

emphasis on the importance of knowledge transfer and human assets to the success 

of any organisation. 

 

The “Politics free environment” remains as the top priority of the sample studied and 

there is a good possibility that it is unique to the region. “Politics” is a perception but 

in this group, it is given more focus in their responses than any other criteria. 

Hochwarter, Meurs, Perrewé, Royle, and Matherly (2007) assume that in political 

environments, information distortion is high, and the ability of individuals to focus 

becomes a big challenge. This sort of distraction could be destructive and has 

adverse effects to the organisation, according to Hobfoll (2002); and Hochwarter et 

al. (2010).  

 

A factor that could contribute to the above feeling is the lack of official labour groups / 

unions in the majority of the countries studied, as they are not allowed by the law in 

many of the regionally studied countries.  

 

One more result came supporting to the above assumption, which was “equal rights” 

among different employees from different backgrounds, as the following was 

obtained: 
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Chart (16) 

Stage 2 of the survey: Equal rights at work. 

 

 

 

Descriptive Statistics: Equal and Fair treatment 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Employees in my organisation 

are treated equally and fairly. 

142 1.00 1.00 2.00 1.2887 .03816 .45478 .207 .942 .203 

Valid N (list wise) 142          

 

Table (24) 

Descriptive statistics: equal and fair treatment 

 

The table shows that almost a third of the organisation attribute “Politics” and 

unfairness to a perceived discrimination in rights between different employees. When 

the sample group filled the open ended (optional) part in the survey, the following 

was obtained: (The table below was copied without any modification or correction of 
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spelling mistakes as a sign of integrity to the exact comments written by employees 

who are mostly not English native speakers). 

 

1. 

some achievments is ignored although it is significant and strategic oriented and that to 

undermine some members who might have a good opportunity to shine in the 

organization 

2. if employees are treated fairly,we will find chance to increase our motivation 

3. If you are in the circle of trust, you don’t need to work! Othere wise you are slave 

4. fairly:yes – equally:no 

5. 
Due to the Cross functional departments,My department is deprived from the 

oppurtunities in the others according to there requirments and privacy. 

6. sometimes rules are broken for some employees 

7. 
There is no consistency in the organization. People at certain levels in the organization 

are often neglected and career growth takes a back seat 

8. No on development issues 

 

Table (25) 

Stage 2: unedited employees comments on “Equal rights” in the organisation. 

 

The comments above do not focus on a clear issue to address or tackle, as it is 

ranging from development issues, promotion issues, to more serious issues like work 

values and ethics. 

 

This is a serious concern for the studied group and the gap could either be a gap in 

perception or a true discrimination in treatment. To explore more about this factor, 

the following chart (17)  (which was obtained from stage 2 of the survey) was cross-

tabbed and compared to the above results: 
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Chart (17) 

Stage 2 of the survey: Describing managers in the organisation. 

 

Descriptive Statistics: Managers in the organisation 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Motivates me to go the extra 

mile. 

142 4.00 1.00 5.00 4.0634 .08009 .95438 .911 -1.022 .203 

Fair and unbiased. 141 4.00 1.00 5.00 4.2411 .07659 .90948 .827 -1.423 .204 

Listens to me. 142 4.00 1.00 5.00 4.3873 .06985 .83240 .693 -1.357 .203 

Coaches me for development. 141 4.00 1.00 5.00 4.1489 .08235 .97787 .956 -1.002 .204 

Role model for our values. 142 4.00 1.00 5.00 4.1761 .08260 .98427 .969 -1.222 .203 

Fulfils his promises. 141 4.00 1.00 5.00 4.2128 .08040 .95475 .912 -1.439 .204 

Blames me for things that are 

out of my responsibility 

139 4.00 1.00 5.00 1.9424 .10045 1.18426 1.402 1.202 .206 

Transparent even in bad 

news. 

140 4.00 1.00 5.00 3.9786 .09262 1.09589 1.201 -.989 .205 

Valid N (list wise) 134          

 

Table (26) 

Descriptive statistics: Managers in the organisation 
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From the above chart and table, almost 80% of employees see managers as “Fair 

and unbiased”, good coaches, good listeners, and motivating. This is a result that 

conflicts with the previous assumption of “Politics” and further supports the possibility 

of an existing gap in communicating certain decisions which might result in the 

perception of “Politics” in the organisation. The other possible inference to this is that 

“Politics” could be seen as a result of the senior management level rather than the 

direct managers’ level. This would be explored further through analysing other results 

and checking for possible threads. 

 

The next level of management was also surveyed where opinion on senior managers 

(directors) was gathered and the following chart was obtained: 

 

 

Chart (18) 

Stage 2 of the survey: Describing senior managers (directors) in the organisation. 
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Descriptive Statistics: Senior managers in the organisation 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

Role model for our values. 141 4.00 1.00 5.00 4.0922 .07659 .90948 .827 -.993 .204 

Easily accessible. 142 4.00 1.00 5.00 4.0211 .07444 .88701 .787 -.846 .203 

Open for discussions. 141 4.00 1.00 5.00 4.2057 .07154 .84952 .722 -1.189 .204 

Accept criticism. 139 4.00 1.00 5.00 3.6978 .08704 1.02614 1.053 -.547 .206 

Leading us to the vision. 142 4.00 1.00 5.00 4.2817 .07232 .86185 .743 -1.457 .203 

Respect difference in opinion. 141 3.00 2.00 5.00 4.1915 .07322 .86944 .756 -.847 .204 

Make decisions on subjective 

rather than objective aspects. 

140 4.00 1.00 5.00 3.0429 .10626 1.25733 1.581 -.170 .205 

Understand the employees’ 

needs. 

141 4.00 1.00 5.00 4.0638 .07133 .84695 .717 -.910 .204 

Have Allies and Enemies 136 4.00 1.00 5.00 2.5074 .10896 1.27073 1.615 .511 .208 

Valid N (list wise) 126          

 

Table (27) 

Descriptive statistics: Senior managers in the organisation 

 

According to the results above, around 80% of the employees see the senior 

managers as role models for the values, easily accessible, open for discussions, 

accepting criticism (slightly below average), leading the team to the organisational 

vision, respect difference in opinions, and understanding employees’ needs. Two 

results confirm the possible gap in communication which could lead to the perceived 

“Politics”; the first is “Make decision on subjective rather than objective basis”, which 

41.4% of the organisation feels, and the second is “Have allies and enemies”, which 

20.6% feel. Those two results raise the probability of communication gap which leads 

to “Political decisions” perception, as if employees are not clear to why a decision is 

taken, then stories could be built in the underground network, which usually supports 

the “conspiracy theory”. 

 

The other needs for driving engagement in the local operation are pay and 

communication respectively. Career growth, despite being on top of the engagement 
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drivers for the region; seem to be in the fifth position when it comes to the needs for 

action, which mean that organisation managers could focus on other priorities first. 

 

The second factor has changed over time, as in the 2010 survey, the second top 

need was delegation at work and more job enrichment and decision empowerment.  

 

 

Chart (19) 

Stage 2 of the survey: Capacity used at work. 

 

 

Descriptive Statistics: Full Capacity at work 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

My full capacity is used at my 

current job. 

142 1.00 1.00 2.00 1.3732 .04073 .48538 .236 .530 .203 

Valid N (list wise) 142          

 

Table (28) 

Descriptive statistics: Full capacity at work 
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The above graph shows that 37.3% of the employees feel “Under-delegated” or 

“under-utilized” in their current job and this would conclude the possibility of either 

true underutilization of the current employees or over expectation of their own 

capabilities. 

 

This factor is related to three main possible dimensions; the management style of 

direct managers, the employees own development levels, and personal capabilities 

and definitions of capacity by individuals. It shows a strong need for good coaching 

from front line managers, as if some employees are truly over-qualified or more 

capable than what their current job, then managers should use delegation and 

empowerment towards their direct reports. If the case is the other way around (where 

some employees over-estimate their performance), then good coaching and 

development is required with honest feedback to what they still need to learn in order 

to be ready for the next move. The Lane4 study (2010) regarding coaching teams at 

work has revealed that coaching teams is said to be a key player in increasing 

engagement by 28% of the employees participating in this survey. 

 

 To explore more, the following response chart was generated from the employees, 

describing themselves and their performance. 

 

Chart (20) 

Stage 2 of the survey: Employees describing themselves. 
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Descriptive Statistics: Self evaluation 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

I am excellent in what I do. 142 4.00 1.00 5.00 4.4296 .06273 .74755 .559 -1.822 .203 

I enjoy my work. 141 4.00 1.00 5.00 4.3972 .06195 .73562 .541 -1.877 .204 

I challenge the norms (status 

quo). 

140 4.00 1.00 5.00 4.1357 .07112 .84147 .708 -.997 .205 

I have a good work/life 

balance. 

141 4.00 1.00 5.00 3.6950 .09112 1.08195 1.171 -.773 .204 

My organisation for me is my 

second family. 

141 4.00 1.00 5.00 4.1489 .08235 .97787 .956 -1.420 .204 

I know where I need to 

develop. 

142 4.00 1.00 5.00 4.3239 .05875 .70004 .490 -1.174 .203 

I am ready for the next career 

move. 

142 4.00 1.00 5.00 4.1620 .07910 .94259 .888 -1.258 .203 

Valid N (list wise) 137          

 

Table (29) 

Descriptive statistics: Self evaluation 

 

Almost 80% of the employees are in favour (agree or strongly agree) that they 

evaluate themselves as excellent in what they do, enjoy their work, comfortable in 

challenging the status quo, maintain good work / life balance, feel “family-like” at 

work, know where they need to develop and most importantly, “ready” for the next 

career move. This would assume the over-expectation of their capabilities and the 

need for proper coaching and delegation from management in order to stretch the 

abilities and performance of their teams and offer new challenges which will also be 

great learning experience. 

 

The following comments were obtained in the open comments box in the survey, 

following the self-description chart: 
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1. 
I joined MSME only a few months back so I need a bit more time to establish myself in my 

current position 

2. I really want to progress myself in my work. 

3. i am exposing myself when ever possible in a professional way 

4. I do not have a clear career plan inside the company due to the company situation. 

5. I need to recive more help from organization to develop.,Like TSMP result 

6. i’m ready to whatever career if I want. But what I want is to stay in that COMPANY. 

7. next career move in the organization 

8. 
I need to progress in my job, I need new challenges, I have a lot more unused potential in my 

current position 

 

Table (30) 

Stage 2: unedited employees’ comments on “Self-evaluation” in the organisation. 

 

The comments above also focus on career moves and personal development, which 

could indicate the over-perception of employees’ self-performance, and the need for 

new assignments. Employees’ self-perception seems to be very high at this sample 

group and combining this with career progression results (as top drivers for 

engagement) makes this aspect in the top priorities for engagement plans in the 

regionally studied sample. 
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4.3.2. Top needs for action to enhance engagement – Middle East: 

 

 

 

Chart (21) 

Top needs for action to enhance engagement – Middle East region 

(Gulf Countries + Saudi Arabia + Yemen). 

 

The same aspect of “Fair Treatment” came in the Middle East region, but more 

significant than the whole region’s score, with 21% of the responses rating it as 

“Urgent” need for intervention. Pay and career growth also follow, similar to the 

bigger region’s data. 

 

Working relationships came as the ninth rank (one before last) in the drivers of 

engagement of pharmaceutical industry employees in the Towers Watson Global 

Workforce study (2010) while it is a focus for employees in the Middle East, which 

further supports the research hypothesis that there are some cultural contexts behind 

drivers of engagement and will also affect the weight impact in any survey. This is, at 

the same time, in line with the Hofstede’s model of cultural dimensions, where 

interpersonal relationships play an important part in the Middle East culture, and as 

highlighted as well by the GLOBE study (House et. Al, 2004). 
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4.3.3. Top needs for action to enhance engagement – Near East: 

 

 

 

Chart (22) 

Top needs for action to enhance engagement – Near East region 

(Lebanon + Jordan + Iran + Iraq + Syria + Palestine). 

 

 “Fair Treatment” still comes in a very high rank, as the second most important need 

for intervention; however, pay comes on top, consistent with their driver rankings. A 

new need for intervention came specific to the Near East region, which is “My Voice 

is heard in the organisation”, and this might be due to the fact that they are distant 

from the headquarters. This point shall be investigated further in the informal 

interviews. 
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4.3.4. Top needs for action to enhance engagement – Regional HQ: 

 

 

 

Chart (23) 

Top needs for action to enhance engagement – Regional headquarters – Dubai 

 

“Fair Treatment” is consistent again in the headquarters, while a strange second 

aspect came, which is “Smooth and easy communication”. This is a strange aspect 

as people present in the headquarters can easily communicate with top managers 

and almost everyone in the office follows an “Open Door Policy”; however, this could 

link to previous research done by Elewa (2008) studying the organisational culture at 

the same organisation and aiming to create a “High Performing Culture”, where a 

major outcome of the research that a big hurdle against the organisation going 

forward was “politics”. At this time, 64% of the responses to the survey confirmed that 

political games prevail in the local organisation. The same outcome was confirmed 

again by Elewa (2008) when 32% of the organisation confirmed that “politics” 

represented the worst of the organisation at this time. This point will be investigated 

further during the informal interviews with the head-quarters’ employees. 
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Crossing again the local national barriers, the research investigates the major 

country results. 

 

4.3.5. Top needs for action to enhance engagement – GCC: 

 

 

 

Chart (24) 

Top needs for action to enhance engagement – GCC 

(Gulf Council Countries – Kuwait, Qatar, Bahrain, Oman, and UAE: Sales force only). 

 

The GCC needs seem to be in line with the Middle East needs, as fair treatment 

comes first, then pay, then communication. 
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4.3.6. Top needs for action to enhance engagement – KSA: 

 

Chart (25) 

Top needs for action to enhance engagement – KSA 

(Kingdom of Saudi Arabia). 

 

4.3.7. Top needs for action to enhance engagement – Lebanon: 

 

 

 

Chart (26) 

Top needs for action to enhance engagement – Lebanon 
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The Lebanon group came up with a new aspect that is unique for Lebanon only, 

which is the “Retirement plans”. This could confirm the previous assumption of why 

the Near East and Middle East have different engagement drivers, and the point that 

maybe expatriate hire could have an effect on engagement drivers. Since the 

Lebanese team is all local hires, they look at retirement plans and long term benefits, 

while the expatriate hire in the other areas look after career growth and short term 

benefits. 

 

Again, this is an assumption of the deducted data, and shall be further investigated 

during the informal interviews. 

 

To summarize; the following is a table displaying the summary of intervention needs 

through different regions / countries aiming to increase the engagement levels: 

 

Segment Need A Need B Need C 

All Fair Treatment Being well paid 
Smooth and easy 
communication 

M.E. Fair Treatment Being well paid 
Work that enables my 

Growth 

N.E. Being well paid Fair Treatment 
Work that enables my 

Growth 

HQ Fair Treatment 
Smooth and easy 
communication 

Work that enables my 
Growth 

KSA Fair Treatment Being well paid 
Work that enables my 

Growth 

GCC Fair Treatment Being well paid 
Smooth and easy 
communication 

Lebanon Being well paid Retirement Plans Benefits 

 

Table (31) 

Needs for intervention aiming to enhance the engagement levels in the Middle and 

Near East regions. 

 

From the summary table above, several assumptions could be deducted. One of 

them is that regional barriers or specific contexts exist. The other strong one, that it is 
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not only regional, but possibly national or local management context as well that 

makes a difference. The region is run through the same management board, but 

local managers are different, and the effect of local leadership could well influence 

the engagement drivers of the employees in the local team. 

 

4.4. Analysis of the secondary data (Corporate Staff Engagement Survey): 

 

The discussed and analysed data will include the results for the survey for the Middle 

and Near East regions, which were abstracted by corporate HR for the specified 

region. 

 

The survey was based on the assumption that absolute survey scores can be 

misleading. To control for such bias, the company’s survey results have been 

compared to the following external benchmarks: (so as to neutralize the effect of 

absolute figures). 

 

 The Global Pharmaceutical Companies Norm (GPN): 21 organisations, 

representing more than 145,000 employees.  

 

  The Global High Performing Companies Norm (GHPN): 35 global 

organisations (more than 140,000 employees) that demonstrate both superior 

financial and business performance and effective human resource 

management. 

 

The results were presented in the following form: 

 

 

Figure (19) 

Example of result presentation in the staff engagement survey 

Agree Tend to agree ? Tend to 

disagree 

Disagree

28% 35% 16% 14% 8%

63% favorable 
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The results were then collated into two main groups; the top 10 favourable aspects, 

and the bottom 10 favourable aspects, where both of them were benchmarked to 

external and internal (corporate wide) benchmarks. 

 

4.4.1. Overview of 2008 data: 

 

We will review now the top and bottom 10 scores and analyse how those agree / 

disagree with the primary data obtained for the purpose of this DBA thesis. 

 

 

 

Figure (20) 

Top 10 Favourable scores for the company in the staff engagement survey, ‘08 
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The top ten favourable scores are in line with the results of the quantitative and 

qualitative data, where most of the results focus on the achievement of objectives, 

being a dynamic organisation and having good products / image of the company. 

 

 

 

Figure (21) 

Bottom 10 Favourable scores for the company in the staff engagement survey, ‘08 

 

The bottom ten scores also come in consensus with the primary data, as most of the 

results focus on “Wrong people in wrong places”, “Lack of recognition”, Bureaucracy, 

lack of consistent system and financial package. Those were the basis of the 2010 
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decisions and some of those have seen a great improvement already in the 2010 

data analysis. 

 

What was also striking in the secondary survey is that almost 35% of the participants 

were thinking of or not sure whether to leave the company. This might indicate that 

there is a sort of frustration in the company that is a bit “sleeping” now. This might 

link to the high level of frustration noticed from level (4) in the primary survey, as 

those are key players in the organisation; they mentor new colleagues and they are 

the front line directly below management. However, if we look at the Towers Watson 

Global Workforce Study (2010), the percentage of employees working in the 

pharmaceutical sector who are not sure whether they will leave the company is 55% 

(4% have plans to leave, 9% actively looking for a new job, and 42% not looking but 

open to possible job offers). If we compare this percentage to the studied 

organisation, then the organisation is in a better position than the rest of the industry 

norm. The Towers Watson Global Workforce study (2010) showed that this 

percentage (55% of employees not sure whether they would stay in their 

organisations) was lower in other industries (51% in the global norm) (4% have plans 

to leave, 8% actively looking for a new job, and 39% not looking but open to possible 

job offers), which could indicate an industry specific context for employee 

engagement, and a further support to the research hypothesis. 

 

The organisation that ran the secondary survey globally, benchmarked the Middle 

East results versus corporate results (Global results of the secondary survey 

worldwide), without asking the question whether the engagement drivers which were 

measured globally and considered priority, were actually the same across the Middle 

East region and had the same weight. How can then the organisation’s leaders 

ensure that we are comparing items that are actually comparable and have the same 

weight? This was unanswered, while the results were also presented in top 10 and 

bottom 10 scores. 
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Figure (22) 

Top 10 Middle East differences from the global benchmark, ‘08 

 

The results all come out in favour of performance and achievement aspects, 

suggesting that the Middle East’s leadership were better perceived by their 

employees  than most of the global leaders in setting objectives, taking decisions and 

establishing priorities. However, the results here lack some clarification of terms, and 

how much emphasis (weight) employees would put to those aspects in the Middle 

East and globally. 

 

The 2008 bottom results versus the global benchmark were: 
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Figure (23) 

Bottom 10 Middle East differences from the global benchmark, ‘08 

 

The results from the bottom ten scores focus on the majority of the top ten aspects, 

like “Objectives”, “Management”, “Response to change” and professional evaluation. 

The bottom ten results end up with 35 team members (almost 35% of the Middle 

East Team at the survey time) not sure whether they want to leave the company. 

 

In times of economic growth, and job market expansion with plentiful opportunities, 

employees would look at attractive opportunities outside the organisation and would 

be looking for taking the next step in their careers through moving to other jobs. 
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However, moving easily between jobs is challenged in times of economic crisis and 

job market shrinking, where employees who have a secure job would look inside only 

and try to satisfy their needs by changing, or developing their own work environment. 

This point is tackled further during the 2010 survey data analysis. 

 

The overall conclusion from the 2008 data was that the Middle East operation is: 

 

a. Below the corporate benchmark in Quality, Operational 

Efficiency, Work Relationships and supervision. 

b. Below the global pharmaceutical norm in Image, Talent 

Management, Quality and Supervision. 

c. Below the High Performing companies in Customer Focus, 

Corporate responsibility, Operating efficiency, work 

relationships, training and development, quality, talent 

management, corporate image and supervision. 

 

4.4.2. Overview of 2009 data: 

 

The 2009 secondary survey top 10 results versus the Global Benchmark were: 
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Figure (24) 

Top 10 Middle East differences from the global benchmark, ‘09 

 

The top 10 favourable results were focused on the job objectives and personal 

commitment towards achieving the expected results from work. 

 

The bottom 10 favourable results were: 

 

44. I fully support the values for which the company 
stands 

51. I feel personally accountable for the work that I 
do. 

Top 10 Favourable Scores 

MIDDLE AND NEAR EAST REGION 2009 (382) 

Total Favorable 

Total  
unfavorable 

35a. I have a clear understanding of the goals and objectives 
of my division or central function. 

41. I understand how the objectives of my department fit into 
the overall goals of the company 

38. I am willing to work beyond what is required in my job in 
order to help the company succeed. 

1b. I have a very clear idea of the job responsibilities of the 
people I work with. 

54. I am proud to be a part of the company. 

40. We are encouraged to act respectfully towards our 
colleagues. 

1a. I have a very clear idea of my own job responsibilities. 

48. I believe strongly in the goals and objectives of the 
company. 
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Figure (25) 

Bottom 10 Middle East differences from the global benchmark, ‘09 

 

The supervision part remained consistent with 2008 data, lying among the bottom 10, 

while a new criticism came to senior management in the way they manage change 

and encourage innovation. What was still significant is that 33% of the participants 

are still not sure whether they will leave the company. This is very much in conflict 

with the local 2010 survey, detailed in the earlier sector, where most employees felt 

that their direct front line managers were very good coaches, and senior managers 

were role models for corporate values. Again, if this result is related to the Towers 

Watson Global Workforce Study, then the percentage is much lower than the industry 

norm as well as the global workforce results. 

 

MIDDLE AND NEAR EAST REGION 2009 (382) 

Bottom 10 Favourable Scores 

37. Too many approvals are required for routine 
decisions at the company (N). 

21. From what I hear, our pay is as good as or better 
than the pay in other companies. 

57. Regarding pay, how good a job do you feel the 
company is doing in matching pay to performance. 

59c. In your judgment, how does the company compare 
with its competitors on development of new products and 
services. 

22. From what I hear, our benefits are as good as or 
better than the pay in other companies. 

13. My supervisor seldom gives me recognition for work 
done well (N). 

47. I find it very difficult to balance my work and my 
personal responsibilities. (N). 

43. The company has established a climate where 
innovative ideas can fail without penalty to the 
originating person or group. 

58c. In your judgment, what kind of job is senior 
management doing in managing change. 

59b. In your judgment, how does the company compare 
with its competitors on quality of customer service. 

(N) indicates “Disagreeing” is the favorable response. 
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The overall conclusion from the 2009 data was that the Middle East operation is: 

 

a. Above the corporate benchmark in all aspects. 

b. Above the High Performing companies in all aspects except 

reward and benefits. 

 

Furthermore, the engagement survey company came with a conclusion that the 

studied organisation actually improved by 3% on engagement versus last year. 

 

The questions and challenges here are many: 

 

a. How can a 3% increase in engagement push the company 

above all high performing companies? 

b. Is it possible to actually measure the improvement in 

engagement by just comparing the favourable results versus 

last year? What if the engagement drivers change? 

c. What is the system of scoring? Is it harmonized across the 

whole world? Is this possible and practical? 

d. If engagement has really improved by 3% and now the 

company is above all high performing companies, how come 

that one third of the company is still thinking of leaving the 

organisation? Does this make sense and link to engagement? 

Is engagement directly related to staff retention? 

e. Can a company really jump from below high performing 

companies in nine aspects to above the norm in 8 aspects in 

only one year? 

 

The above questions and many others reinforce the four hypotheses of this research, 

and further challenge the globalisation of engagement measures and solutions. This 

is also in line with Macleod and Clarke (2009) who emphasized that employee 

engagement is not a science, but the development of survey tools and 

questionnaires such as Gallup’s Q12 allow levels of ‘engagement’ within an 

organisation to be measured. However, looking at aspects of engagement these 
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questionnaires analyse, it is strongly assumed that those aspects might vary from 

one company to the other. This variation is what supports this research’s hypothesis, 

as it is challenged that it is practical to benchmark different organisations using the 

same engagement drivers / parameters and questions. Further clarification is 

obtained from the informal interviews and the focus groups held to analyse the 

results of the local survey as well as the corporate engagement survey. 

 

4.4.3. Overview of 2010 data: 

 

After acting on the above outcomes, 2009 data was taken as a benchmark, and 

every year is going to be compared to the previous year, and also a possible 

comparison could be made between where we have started (2008), and where we 

are now (any consecutive year). The 2010 data compared to 2009 has shown 

improvement in the following areas: 

 

Figure (26) 

Top 10 Favourable differences (improvements) for the company in the staff 

engagement survey, 2010 Vs. 2009 

 

Total Favorable ?

Total 

Unfavor- 

able   

37. 
Too many approvals are required for routine decisions in my 

organization. (N)
15 * 7 51

Total Good Adequate

Total 

Poor

Don't 

Know  

60c. 
In your judgment what kind of job is senior management doing in: 

Managing change
15 * 15 8 2

Total Favorable ?

Total 

Unfavor- 

able   

4. 
There is usually sufficient staff in my department to handle the 

workload.
14 * 6 14

31. 
My organization makes adequate use of recognition and rewards 

other than money to encourage good performance.
12 * 7 14

Total Good Adequate

Total 

Poor

Don't 

Know  

60d. 
In your judgment what kind of job is senior management doing in: 

Planning for the future
12 * 12 4 3

Total Favorable ?

Total 

Unfavor- 

able   

25b. My organization is highly regarded by: Its customers 9 * 5 4

56. 
I believe Merck's Executive Board has a well-formulated 

business strategy.
9 * 4 2

The Best/Better Than Most

Same As 

Most

Not As 

Good As 

Most

No 

Opinion  

61a. 
In your judgment, how does the organization compare with its 

competitors on: Quality of products
7 * 8 1 2

Total Favorable ?

Total 

Unfavor- 

able   

47. 
I find it very difficult to balance my work and my personal 

responsibilities. (N)
7 3 30

Total Good Adequate

Total 

Poor

Don't 

Know  

60b. 
In your judgment what kind of job is senior management doing in: 

Making decisions promptly
7 18 9 3

(N) indicates 'Disagreeing' is the Favorable Response
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Reading this graph, there are three points to focus at: 

 

1. The difference Vs. previous year. 

2. The absolute percentage of agreement. 

3. The percentage of people who scored “Don’t know”. 

 

It is seen that while bureaucracy has seen the biggest improvement across the 

region, its absolute percentage of favourable responses is 42%, i.e. less than half of 

the organisation see it as positive. This reflects a serious need for action and reflects 

a possible communication gap across the region. The organisation is rapidly growing, 

and this leads to an increase in auditing standards. Possible this is not well 

communicated or perceived by the rest of the employees. 

 

The results show the positive trust shown in senior management, which was 

mentioned earlier, due to the strong action plans that were taken by the organisation 

to enhance and improve the work culture, based on the feedback from the previous 

year’s survey. The actions taken were: (as mentioned in the organisation’s local 

affiliate engagement action plans log). 

 

1. Leadership-wide assessment of competencies in line with the organisational 

competency compass and the need for future competencies to fit with future 

organisational plans (Ability to change / agility and succession development). 

2. Restructuring for better communication and ease of decision making (removal 

of too many hierarchical layers). 

3. Shuffling of senior leaders to ensure fresh look over processes and business 

opportunities as well as give an opportunity for leaders and sub-ordinates to 

re-fresh working styles. 

4. Change of leadership in some areas, for those leaders who were not fit for the 

future, thanking them for the long service and deciding to refresh leadership 

blood in order to increase integrity and reflect the essence of the future 

direction. 
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The focus on integrity has also been supported by the employees as they have seen 

that “Planning for the future” has improved versus the previous year as well as the 

perceived improvement in change management. Those are all future goals as the 

organisation prepares itself for the challenges in a proactive way. 

 

The results also show a positive improvement in the sense of pride people felt 

towards the organisation (item 26.b). Knowing that the organisation did not introduce 

any new products to the market or the customer, the positive improvement in the 

customer perception as well as the company image, reflects and possible supports 

the proposition that “Engaged Employees would lead to Engaged customers” 

(Fleming et. Al (2005)). 

 

The overall comparison is a total increase in engagement by 1% across the region. 

Here lies the biggest challenge as the question remains, how did the survey 

company place impact weights on  the survey response scores? Knowing that the 

ranking (weight) of engagement drivers have changed from one year to the other (as 

supported by the primary research data), then how could the weight be consistent? 

The secondary survey company produced the following chart to show the 

engagement level measurement in 2010 Vs. 2009: 
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Figure (27) 

Survey company outcome of engagement level, 2010 Vs. 2009 

 

To check if different engagement measurement tools provide the same engagement 

level outcome, the research tried measuring the engagement level using a very 

simple model that is abstracted from The Utrecht Work Engagement Scale (UWES) 

which depends on vigour, absorption and dedication, and the outcome average score 

was 86.5% favourable, which is comparable to the company survey outcome of 87% 

favourable scores.  So the scores are similar, but is it reflecting the way people want 

to be engaged in this specific culture / context? 

 

* indicates a statistically significant difference
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Figure (28) 

Measuring engagement levels using a simple model similar to the Utrecht Work 

Engagement Scale (UWES). 

 

 

Descriptive Statistics: Engagement levels (Analogy to UWES model) 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

I am motivated to go the extra 

mile (beyond my work 

requirements) 

185 4.00 1.00 5.00 4.1676 .06409 .87167 .760 -1.627 .179 

I feel happy at work and time 

passes by quickly 

185 4.00 1.00 5.00 4.0324 .06363 .86541 .749 -1.538 .179 

I always achieve my targets 

(milestones) every time 

184 4.00 1.00 5.00 4.1413 .06456 .87568 .767 -1.366 .179 

Valid N (list wise) 183          

 

Table (32) 

Descriptive statistics: Engagement levels (Analogy to UWES model) 
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When asking respondents on where the organisation needs to develop most, the 

secondary research showed the benchmark again for the 2010 data Vs. 2009, and 

the following outcome is shown: 

 

 

Figure (29) 

Bottom 10 negative differences (declines) for the company in the staff engagement 

survey, 2010 Vs. 2009 

 

Analysing the results above in the same manner as before and focusing on the three 

main aspects (difference, absolute rate, and passive responses), it is obvious that 

direct management recognition is an issue as it has scored the lowest absolute value 

as well as a significant decline versus last year.  

 

During 2009, and due to the economic downturn, some budget cuts were required, 

and one of the affected areas was the learning and development budget, which was 

cut by around 30%. This has appeared in the engagement results, as employees felt 
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that there were fewer opportunities for development in 2010 when compared to 2009. 

The rise of a new engagement driver due to the economic situation change is 

supportive to the research hypothesis (H4) that engagement drivers could change by 

the changing circumstances across time, and is reconfirmed again by the Towers 

Watson Global Workforce Study (2010) which has revealed the change in 

engagement drivers over 2008 to 2009. 

 

The second and fourth hypothesis (H2 and H4) are further supported by the results 

shown in the survey, highlighting the major change in ranking of the engagement 

driver over one year. The change in raking of drivers would be reflected on the 

weight given in any engagement survey when measuring the degree of engagement, 

and will affect the total score. 

 

There are two serious and critical threads in the results above; the first is about the 

work environment ethics and values, and the second is about management image / 

perception. It is obvious that 23% of the organisation is seeing that core values and 

work environment ethics are not consistent across all members and across different 

regions, and this would be a point to investigate in focus groups. 

 

The secondary results showing that 28% of the respondents believe that current 

managers are incompetent to lead their teams to the future challenges the current 

level of leadership perception at the organisation. The above is to be also 

investigated in focus groups, as it conflicts with the locally run survey which has 

indicated a higher perception of front line managers as well as senior managers. 

 

 

In 2010, the benchmark was obtained and the following were the outcomes: 
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Figure (30) 

Top 10 Middle East differences from the global benchmark, 2010 

 

The strongest edge over the global benchmark was the seriousness of acting on the 

2008 engagement results as perceived by the regional employees. This in itself is a 

strong cultural building point, as it shows employees feel that management are 

trustworthy, and they act openly on the engagement results in a serious step towards 

creating the best working environment for their people. 

 

The second strongest point confirms the gap in front line managers – employees 

relationship, as it highlights that the “organisation” is perceived positive in using 

different tools to reward people, while the gap previously was in management 

recognition. So, it is perceived more as a human error in relationship rather than an 

organisational decision that should be taken. This will be further expanded upon on 

page 277 of this research (recommendations for the studied organisation).  
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Looking at the 2010 results, benchmarking the regional results versus the global 

results, the following outcome was generated: 

 

 

 

Figure (31) 

Bottom 10 Middle East differences from the global benchmark, 2010 

 

The significantly lower results came in the work environment ethics and recruitment, 

which were also concluded from the regional results. 

 

So why would no one speak up for the “misalignment” or “wrong behaviour”? The 

primary 2010 research data released that quarter of the organisation (24.6%) do not 

feel it is safe to speak up and they would fear the possibility of management 

retaliation. 
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Chart (27) 

Stage 2 of the primary survey: Freedom to speak at work. 

 

 

Descriptive Statistics: Safe to speak up 

 
N Range Minimum Maximum Mean Std. Deviation Variance Skewness 

 
Statistic Statistic Statistic Statistic Statistic Std. Error Statistic Statistic Statistic Std. Error 

I feel it is Safe to Speak up in 

my organisation 

142 1.00 1.00 2.00 1.2465 .03629 .43249 .187 1.189 .203 

Valid N (list wise) 142          

 

Table (33) 

Descriptive statistics: Safe to speak up 

 

24.6% of the employees did not agree that it is safe to speak up, and this could 

conclude the possibility of underground issues in the organisation that are hidden as 

employees do not trust in the reporting system and in their own protection if they 

decide to report any system abuse. 
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The major critique about the 2010 staff engagement survey at the studied 

organisation is basically that the survey was designed in the same manner of the 

previous 2 years and almost the same questions being asked in each year, with only 

two new questions introduced to the whole survey, which were: 

 

1. My work schedule allows sufficient flexibility to meet my personal/family 

needs. 

2. Priorities or work objectives are changed so frequently I have trouble getting 

my work done. 

 

So, despite the agreement that engagement drivers might change over time, if not in 

the explicit content, but at least in their orders of priority, and despite the economic 

crisis hitting in 2009 as a new factor affecting employee engagement levels; the 

survey still asked the same questions and looked at comparing the results year to 

year, although what could mean a lot to employees in one year,  it could mean very 

little (or maybe nothing) during such a crisis, where hundreds of thousands of 

employees across the world lost their jobs. 

 

4.5. Informal interviews / Focus groups: 

 

The informal interviews were designed to shed some light on the results of the 

quantitative survey and dig more into what each aspect meant. It also aimed to give 

the participants the chance to comprehend more and explain, from a Middle Eastern 

perspective, what they meant by the terms provided in their quantitative responses. 

 

A framework for the informal interviews discussions have been provided to the 

participants to make sure that the data provided from the 12 held focus groups is 

consistent and could be grouped and analysed. A copy of the informal interview 

framework is in Appendix (B). 

 

The quantitative responses have shown that the top four drivers of engagement for 

the Middle East employees in the sample population are: 
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i. Work that enables my growth. 

ii. Working for the “Right Boss”. 

iii. Being well paid. 

iv. Fair treatment. 

 

As point (iii) is self-explanatory, the research aimed to define and analyse the other 

three points. 

 

4.5.1. Defining “Work that enables my growth”: 

 

The collated responses for the choices respondents made to this point are displayed 

in the following chart (28).  

 

"Work that enables my growth means: "
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Chart (28) 

Defining “Work that enables my growth” from a Middle East perspective 

 

N=142 
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From the graph above, career progression comes on top of the requirements of the 

participants, reflecting the strong need to move forward in promotions and up in the 

hierarchical ladder. Examples of the quotes mentioned during the informal interviews 

by respondents: 

 

 “I need to feel that I am moving ahead in the organisation and not stay as I am 

for the past 5 years like what is happening with me now”. 

 “Simple .. promotions”. 

 “Career ladder” 

 “A difference between myself and new colleagues who joined just yesterday”. 

 “Increase in my status .. feeling that my work lead to something other than just 

a pay increase over years”. 

 

Taking over challenging tasks and new responsibilities came second, and it reflects 

the third aspect as well, which is the contribution to personal development and 

learning new skills. Some examples of the quotes mentioned regarding those two 

points were: 

 

 “A work that enables growth for me is a job that challenges my capabilities and 

stretches me to make decisions and try things that I did not do before”. 

 “I don’t want to feel that I am in routine, like a machine that starts and stops at 

certain times without the flexibility of moving forward to do things I did not do 

before”. 

 “More opportunities for off-the-job training”. 

 “Some real training sessions that are high quality and they advance as much 

as we advance in the organisation, so that senior colleagues attend higher 

advanced courses”. 

 “Feeling that my full capacity is being used and utilized by the organisation”. 

 

 

The comments above link to the results of the primary survey, where employees felt 

they were underutilized, and it raises the context of management behaviour effect on 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 210 of 325 

 

employees’ feelings. The researchers assume that if proper coaching and honest 

advice was given on the employees’ performance, a clear evaluation and correct 

estimation of their strengths would then be communicated and they would have a 

clear idea on where they need to develop in order to move forward in their careers. 

 

Referring to the Towers Watson Global Workforce Study (2010), the definitions of 

“Career advancement” according to the employees working in the pharmaceutical 

field were mainly around the following aspects: making more money, acquiring skills 

to perform better, acquiring skills to be eligible for other jobs, achieving higher status 

/ recognition, and moving up a well-defined career path. Comparing those results to 

the Middle East results, shows the difference in focus on priorities, as “Making more 

money” came the highest in percentage in the Towers Watson survey, while it did not 

show at all as a factor for the Middle East results. “Training” came at 8% in the 

Middle East survey, while in the global survey it came at 53%.  

 

The above results would assume a specific cultural or organisational context that 

affects the results. 

 

4.5.2. Defining the “Right Boss”: 

 

The collated responses for this point are displayed in the following chart (29). 
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The "Right Boss" for me is the one who:
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Chart (29) 

Defining the “Right Boss” from a Middle East perspective 

 

Being “Fair”, “Unbiased” and “Active Listener” came strongly in the first position on 

the requirements for the participants, highlighting the fact of personal biases that are 

practiced by some managers and might result in unfair decisions. Some examples of 

the quotes mentioned during the interviews were: 

 

 “Feeling that my boss only looks at my work, not where I come from”. 

 “Not seeing my boss dining with one of his direct reports privately without 

telling the rest of the team”. 

 “Seeing my boss recommending people’s work and acknowledging them 

based on their performance and not country of origin”. 

 “Someone who listens to me genuinely trying to understand where my 

concerns are”. 

N=142 
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 “Someone who listens and gives me time and priority over what he wants to 

say”. 

 “Helps me grow and not blame me for things that I did based on lack of 

experience”. 

 

Elewa (2008), studying the same sample group, found out that 32% of team 

members agreed that the worst aspect of the culture is “Politics” and that 16% of the 

sample group think that the management decisions are “Subjective” and come from a 

personal view rather than based on logic. Furthermore; 36% of the employees have 

seen that the single greatest weakness at the local organisation is “Subjective 

Management”. Those findings could link to the above results, displaying the need for 

a “Fair” boss who listens to employees and team members’ requests.  

 

Kingston Business School (CIPD 2009) identified some practices by managers that 

could well be barriers against employee engagement like:  

 

●● Reactive decision-making that fails to address problems in time. 

●● Inconsistent management style, based on the attitudes of individual managers 

which lead to perceptions of unfairness. (Supports the research’s assumption). 

●● Lack of fluidity in communications and knowledge sharing, due to rigid 

communication channels or cultural norms;  

●● Low perceptions of senior management visibility and quality of downward 

communication;  

●● Poor work-life balance due to long hours culture. 

 

The Towers Watson Global Workforce Study (2010), in their attempt to define what 

employees in the pharmaceutical field mean by “Leadership”, focused on three main 

attributes: Senior Managers being trustworthy, senior managers caring about the 

well-being of others, and senior managers encouraging the development of talents. 

Comparing this to the Middle and Near East outcomes, there is quite an agreement 

with the main definitions (Trust, Coaching and good listener).  
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4.5.3. Defining “Fair treatment” as per the Middle East sample group: 

 

Fair treatment is an issue that came up several times in the survey and was a top 

priority in the region, so discovering what is means in the regional and organisational 

context was crucial to understand further the meaning and context of this concept. It 

is also an aspect that never arose as an engagement driver in any of the surveys 

published earlier and not touched upon in any of the questionnaires. 

"Fair Treatment" for me is:
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all employees

Equal rights for all

employees

 

Chart (30) 

Defining “Fair Treatment” from a Middle East perspective 

 

The definitions of “Fair Treatment” were largely consistent and in line with the 

previous terms such as: supporting the need for “Equal Rights” and “Respect” to all 

employees. This specific aspect received most attention in qualitative explanations 

from the team members, and samples of those responses were: 

 

 “Policies and procedures are only followed by and applied to some people 

while others don’t.” 

 “Not following the labour law, and using the power of the employer to force 

unfair rules.” 

 “When we travel as a group, senior managers travel on business while we fly 

economy.” 

N=142 
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 “Biased treatment: Job descriptions are not available for all jobs and we don’t 

know our job description.” 

 

While the above aspects might seem primitive and immature to some Western and 

European organisations, they are crucial to the employees in the Middle East due to 

the lack of labour unions and common understanding of employee rights. This could 

support the research’s hypothesis (H1 and H2) further. 

 

There is also an organisational context to be added to the above factors, as there are 

people from seventeen different nationalities working in the same Dubai-based 

regional head-office in the studied organisation, and this adds complexity to the 

perception of fair treatment, due to the huge differences in work environments from 

people coming from countries like USA, Germany, UK to other developing countries 

like India, Philippines, Bangladesh while working in a completely cosmopolitan 

environment like UAE. This point was even emphasized further, in the point of 

making the work place “More Enjoyable” ( Question 2 in Appendix B), as the 

following responses were obtained: 

 

4.5.4. Defining “Work Place that is Enjoyable” as per the Middle East 

sample group: 

To make our work place more enjoyable we need to be:
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Chart (31) 

Top needs for making the work place more enjoyable. 

N=142 
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Almost half of the office-based employees see “Fairness” and “Unbiased” treatment 

as the top requirement for an enjoyable work place. This is now an issue that is 

confirmed by all responses and came linked to many aspects (Leadership, pay, work 

load, working hours ….). This issue might not be of the same importance to other 

western organisations which operate under strict labour laws and have strong 

presence of employees’ unions. 

 

One of the dimensions related to looking at working hours was explored by Buelens 

and Poelmans (2004); and Scott et al. (1997) who have seen that employees who 

are “workaholics” would tend to normally work beyond working hours, therefore; 

perceiving working extra hours as normal. This dimension adds to the complexity of 

engagement at work, since the view of one of the dimensions (like working hours) 

would depend on the percentage of employees who are “workaholics” in a certain 

organisation. 

 

The point above also links with the specific very diverse team structure of the 

organisation, where 17 nationalities work together in the same office and try to find a 

common way to go forward together. During informal interviews, a simple fact like 

coming exactly on time and leaving exactly on time is considered “Fair” and “Normal” 

by the members from Germany and UK, while coming early and leaving later than all 

other employees was seen as a sign of commitment by other members coming from 

different countries. It could then be assumed that some cultures would not 

compromise on work life balance, while others see this as a sign of job commitment. 

When both groups look at each other in the office, there would definitely be a 

different view to what is “Fair” from each side’s point of view. 

 

The above finding can link to, and support the work of Jones and Schaubroeck 

(2004), who found that the levels of work satisfaction differed between different 

ethnic groups working at the same place. The data presented above give strong 

evidence that country and cultural barriers to engagement do exist, and the question 

remains, shall we try to cross those boundaries and unify engagement measurement 

tools? Or keep the boundaries and try to divide the engagement measurement tools 

according to time, place, culture and nature of the organisation measured? 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 216 of 325 

 

 

Pahl (1994) adds to this dimension by arguing that the twentieth century witnessed a 

new era in anxiety, where there was a greater focus on the work life balance and the 

need to fulfil the employees’ family needs, and spending more time on the social side 

rather than focus only on work. Pahl (1994) work supports the assumption that as 

generations change, individual needs change as well. Pahl’s work can be challenged 

to be an individual factor since not all employees have been subjected to the same 

external environmental factors. Collins and Porras (1994); and Miller and Skidmore 

(2004) supported the work of Pahl (1994) as they debated that there is currently an 

increased pressure from employees to have their work aligned with their personal 

values, consequently meaning that many employees would have no issue with 

leaving their employer if they feel a strong conflict exists between the work values 

and personal values. This issue then becomes crucial for an organisation to look at 

the levels of values matching between employees’ personal values and the work 

values seen in practice. Significant mismatch could result in talent migration, which 

could be destructive to the overall work engagement levels and also organisational 

performance. 

 

The Towers Watson Global Workforce Study (2010), in surveying pharmaceutical 

industry employees, asked the same question of how would employees define the 

work culture and what would be the focus aspects. The results were: Organisation 

has adequate tools for effective remote collaboration; Work suffers when employees 

cannot meet in person and working remotely is critical for me to stay with my 

organisation. Those were different aspects when compared to the Middle East results 

as the focus was more on the soft issues like “Working Relationships” while in the 

global survey it was more about “Getting the job done” smoothly and efficiently. 

 

4.6. Statistical significance of the results. 

 

Statistical significance is a mathematical tool used to determine whether the outcome 

of an experiment is the result of a relationship between specific factors or due to 

chance. Statistics are the mathematical calculations of numeric sets or populations 
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that are manipulated to produce a probability of the occurrence of an event. Statistics 

use a numeric sample and apply that number to an entire population.  

 

In this research, data was collected and analysed. It is known that if the statistical 

analysis of the data produced a number that is below 5%, then it is statistically 

significant, and is also called the confidence level. In other words, if the likelihood of 

an event is statistically significant, the researcher can be 95% confident that the 

result did not happen by chance. 

 

4.6.1. Significance of the research sample size. 

 

The research focused on a certain organisation in a specific industry in the region, in 

order to take it from the base level and make a relevant comparison, taking the local 

sample and its representation in the global sample from the same industry. 

 

a) To the researched organisation: 

 

Best Estimate for the Population Size 225 (Actual) 

Target rate for population 80% 

Maximum Acceptable difference 5% 

Desired confidence level 95% 

Required sample size 117 

Actual Sample size 189 

 

Table (34) 

Sample size significance 

 

 Sample size comprises 84 per cent of the regional Middle East staff, 

which is significant to the regional staff work force size. 

 The researched sample is significant to the organisational global survey 

results, from a regional perspective, since this sample is representative 

of the Middle East region employees. 
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b) To the Pharmaceutical industry: 

 

Best Estimate for the Population Size 461 

Target rate for population 80% 

Maximum Acceptable difference 5% 

Desired confidence level 95% 

Required sample size 160 

Actual Sample size 189 

 

Table (35) 

Sample size significance to other pharma industry researches 

 

 There have not been surveys or data highlighting the number of 

employees in the pharmaceutical industry in the Middle East region, so 

the data will be compared to the Towers Watson global work force 

study (2010), which has studied engagement drivers and has extracted 

the pharmaceutical industry sample size (461) (It has to be noted that 

this sample is not highlighted to be from the Middle East region, but 

global). 

 The sample size (189) compared to the Towers Watson global work 

force study (2010) pharmaceutical sector sample size (461) is 

comparable (41 per cent).   

 

c) To the Middle East population: 

 

 Sample size is not significant to the Middle East population and this 

was not intended by the research, since the focus was on a specific 

industry and work force in the region. 
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The above sample then achieves the first research inputs’ indicator regarding the 

sample size and type.  

 

4.6.2. Reliability and internal consistency of the survey items. 

 

Reliability is a key important factor to measure, since it is crucial to identify how 

closely related the set of items used in the data collection are as a group. For this the 

research used Cronbach’s alpha as a measure of internal consistency. A “high” value 

of alpha is often used (along with substantive arguments and possibly other statistical 

measures) as evidence that the items measure an underlying (or latent) construct. 

Case Processing Summary 

  
N % 

Cases Valid 141 74.6 

Excluded
a
 48 25.4 

Total 189 100.0 

a. List wise deletion based on all variables in the procedure. 

 

Table (36) 

Cronbach’s alpha case processing summary 

 

Only 141 members fully completed all sets of questions for the survey including both 

stages without missing any single items. The reliability statistics came as follows: 

Reliability Statistics 

Cronbach's Alpha N of Items 

.755 20 

 

Table (37) 

Cronbach’s alpha reliability statistics 

 

The alpha coefficient for the twenty items is 0.755, suggesting that the items have 

relatively high internal consistency, since a reliability coefficient of .70 or higher is 

considered  "acceptable" in most social science research situations. This gives good 

confidence levels about the items used in the survey and supports the predictions 
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suggested by the outcomes analysis. This also serves as a good result for the 

second research indicator (Process Indicator).  

 

4.6.3. Factor Analysis. 

 

In addition to computing the alpha coefficient of reliability, which came supporting the 

reliability and consistency of the test items, the results have also been investigated in 

terms of the dimensionality of the scale. In this regards, factor analysis has been 

performed and has shown the following outcome: 

Communalities 

 
Initial Extraction 

Clear idea about strengths and areas for development 1.000 .508 

Year after year I am growing in experience 1.000 .655 

Clear idea on where I want to drive my career 1.000 .651 

I feel that I can progress my career with my organisation 1.000 .542 

Full capacity is used at my current job 1.000 .668 

Interesting challenges at my daily job 1.000 .630 

Projects that require intellectual thinking and planning 1.000 .447 

My manager knows where my strengths are 1.000 .676 

Politics play a big part in career progression in my organisation 1.000 .653 

I feel that I am dealt with respectfully in my organisation 1.000 .616 

Decisions made in the organisation are well studied 1.000 .671 

Employees in my organisation are treated equally and fairly 1.000 .530 

I feel it is "Safe to Speak up" in my organisation 1.000 .522 

My boss listens to my concerns 1.000 .600 

My manager is a coach rather than a manager 1.000 .449 

I receive good advice from my manager that helps me to develop 1.000 .742 

If something goes wrong, I am always the one to be blamed 1.000 .759 

My manager is keen to develop my career and push me forward in the organisation 1.000 .677 

I believe that we have a great team 1.000 .569 

We have an open door policy  1.000 .524 

Extraction Method: Principal Component Analysis. 

Table (38) 

Factor analysis: Communalities of the test items 
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Total Variance Explained 

Component 

Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 5.387 26.934 26.934 5.387 26.934 26.934 2.595 12.976 12.976 

2 1.523 7.617 34.552 1.523 7.617 34.552 2.380 11.900 24.876 

3 1.510 7.550 42.101 1.510 7.550 42.101 1.935 9.676 34.552 

4 1.327 6.634 48.735 1.327 6.634 48.735 1.920 9.600 44.152 

5 1.265 6.324 55.059 1.265 6.324 55.059 1.813 9.064 53.216 

6 1.077 5.383 60.443 1.077 5.383 60.443 1.445 7.227 60.443 

7 .973 4.866 65.308       

8 .873 4.364 69.672       

9 .817 4.084 73.756       

10 .724 3.618 77.374       

11 .645 3.224 80.598       

12 .618 3.088 83.686       

13 .559 2.794 86.480       

14 .470 2.350 88.831       

15 .450 2.251 91.081       

16 .442 2.211 93.292       

17 .430 2.149 95.441       

18 .364 1.821 97.262       

19 .314 1.572 98.834       

20 .233 1.166 100.000       

Extraction Method: Principal Component Analysis. 

Table (39) 

Factor analysis: Total variance explained 

 

Looking at the table above, we see that the Eigen values for the first six factors are 

quite a bit larger than the Eigen value for the next factors (The first six factors are 

above 1.0). Additionally, the first six factors accounts for 60.4% of the total variance. 

This suggests that the scale items are multi-dimensional. (So more than two factors – 

6 main ones as shown by the table - contribute to the scale score, with differences in 

impact weights on each other). 
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Extracting the six components then and rotating them into the component matrix 

result in the following table: 
 

Rotated Component Matrix
a
 

 
Component 

 
1 2 3 4 5 6 

I receive good advice from my manager that helps me to develop .825 
     

My manager is keen to develop my career and push me forward in the organisation .773 
     

My manager is a coach rather than a manager .543 
     

I feel it is "Safe to Speak up" in my organisation .321 .632 
    

Decisions made in the organisation are well studied 
 

.606 .475 
   

I feel that I am dealt with respectfully in my organisation 
 

.595 
 

.368 .312 
 

My boss listens to my concerns .440 .579 
    

We have an open door policy  
 

.506 .318 
  

.303 

Politics play a big part in career progression in my organisation 
  

-.784 
   

I feel that I can progress my career with my organisation .360 
 

.593 
   

Employees in my organisation are treated equally and fairly .329 .416 .461 
   

Clear idea on where I want to drive my career 
  

.354 .711 
  

Clear idea about strengths and areas for development 
 

.394 
 

.588 
  

Projects that require intellectual thinking and planning 
   

.584 
  

My manager knows where my strengths are .491 
  

.545 
  

If something goes wrong, I am always the one to be blamed 
    

-.722 
 

Interesting challenges at my daily job 
    

.690 
 

I believe that we have a great team 
    

.617 
 

Full capacity is used at my current job 
     

.764 

Year after year I am growing in experience 
    

.352 .667 

Extraction Method: Principal Component Analysis.  

 Rotation Method: Varimax with Kaiser Normalization. 

a. Rotation converged in 12 iterations. 

 

Table (40) 

Factor analysis: Rotated component matrix 

 

This table contains the rotated component loadings, which are the correlations 

between the variable and the component.  Because these are correlations, possible 

1 
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values range from -1 to +1.  The data has neglected values of (0.30) and below, 

which makes the output easier to read by removing the clutter of low correlations that 

are probably not meaningful anyway. 

 

The data suggests 6 main components for the engagement equation studied in this 

research (scoring higher than 0.3), and those are:  

 

 Management interest in the employees’ progress. 

 Communication and open door policies. 

 Equity of treatment. 

 Career progression. 

 Team integrity. 

 On-the-job experience and learning. 

 
Figure (32) 

Component plot in rotated space 

 

The above plot supports the suggestion of multi-dimensionality of engagement 

drivers and components where they are interdependent and affect each other in 

several means. This supports the research hypothesis that engagement is not a 
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simple direct  measurable term, and that several factors contribute to defining and 

measuring this concept. To test this correlation further, regression analysis has been 

performed for the 20 proposed components. 

 

 4.6.4. Correlations and regression analysis. 

 

Pearson correlation is used in this step, as it provides a good statistical view of how 

different aspects of engagement are linked together, and whether the link is strong or 

weak when it comes to their impact on each other. The correlation numbers measure 

the strength and direction of the linear relationship between two variables.  The 

correlation coefficient can range from -1 to +1, with -1 indicating a perfect negative 

correlation, +1 indicating a perfect positive correlation, and 0 indicating no correlation 

at all.   

 

The stronger the association of the two variables the closer the Pearson correlation 

coefficient, r, will be to either +1 or -1 depending on whether the relationship is 

positive or negative, respectively. Achieving a value of +1 or -1 means that all data 

points are included on the line of best fit - there are no data points that show any 

variation away from this line. Values for r between +1 and -1 (for example, r = 0.8 or -

0.4) indicate that there is variation around the line of best fit. The closer the value of r 

to 0 the greater the variation around the line of best fit. 

 

This is important for the research as it shows how each item has an impact on the 

other, and demonstrate the multidimensionality of engagement as a concept. 
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Clear idea 

about strengths 

and areas for 

development 

Year after 

year I am 

growing in 

experience 

Clear idea on 

where I want 

to drive my 

career 

I feel that I can 

progress my 

career with my 

organization 

Full capacity 

is used at 

my current 

job 

Interesting 

challenges at 

my daily job 

Projects that 

require 

intellectual 

thinking and 

planning 

My manager 

knows where 

my strengths 

are 

My manager 

is a coach 

rather than a 

manager 

I receive good 

advice from 

my manager 

that helps me 

to develop 

My manager is keen 

to develop my 

career and push me 

forward in the 

organization 

Clear idea about 

strengths and areas 

for development 

Pearson Correlation 1 .119 .274
**
 .148 .067 .052 .207

*
 .329

**
 .279

**
 .173

*
 .127 

Sig. (2-tailed)  .161 .001 .080 .432 .543 .014 .000 .001 .041 .134 

Year after year I am 

growing in experience 

Pearson Correlation .119 1 .156 .129 .251
**
 .246

**
 .112 .321

**
 .008 .149 .112 

Sig. (2-tailed) .161 
 

.064 .128 .003 .003 .187 .000 .928 .078 .187 

Clear idea on where I want 

to drive my career 

Pearson Correlation .274
**
 .156 1 .245

**
 .104 -.023 .268

**
 .370

**
 .257

**
 .160 .101 

Sig. (2-tailed) .001 .064 
 

.003 .220 .788 .001 .000 .002 .058 .235 

I feel that I can 

progress my career 

with my organization 

Pearson Correlation .148 .129 .245
**
 1 .238

**
 .110 .261

**
 .315

**
 .350

**
 .231

**
 .363

**
 

Sig. (2-tailed) .080 .128 .003  .004 .196 .002 .000 .000 .006 .000 

Full capacity is used at 

my current job 

Pearson Correlation .067 .251
**
 .104 .238

**
 1 .132 .030 .139 .129 .129 .261

**
 

Sig. (2-tailed) .432 .003 .220 .004 
 

.118 .724 .099 .126 .128 .002 

Interesting challenges 

at my daily job 

Pearson Correlation .052 .246
**
 -.023 .110 .132 1 .161 .185

*
 .154 .296

**
 .233

**
 

Sig. (2-tailed) .543 .003 .788 .196 .118 
 

.056 .028 .069 .000 .005 

Projects that require intellectual 

thinking and planning 

Pearson Correlation .207
*
 .112 .268

**
 .261

**
 .030 .161 1 .281

**
 .114 .143 .173

*
 

Sig. (2-tailed) .014 .187 .001 .002 .724 .056 
 

.001 .177 .091 .040 

My manager knows 

where my strengths 

are 

Pearson Correlation .329
**
 .321

**
 .370

**
 .315

**
 .139 .185

*
 .281

**
 1 .331

**
 .494

**
 .405

**
 

Sig. (2-tailed) .000 .000 .000 .000 .099 .028 .001  .000 .000 .000 

My manager is a 

coach rather than a 

manager 

Pearson Correlation .279
**
 .008 .257

**
 .350

**
 .129 .154 .114 .331

**
 1 .455

**
 .402

**
 

Sig. (2-tailed) .001 .928 .002 .000 .126 .069 .177 .000  .000 .000 

I receive good advice 

from my manager that 

helps me to develop 

Pearson Correlation .173
*
 .149 .160 .231

**
 .129 .296

**
 .143 .494

**
 .455

**
 1 .578

**
 

Sig. (2-tailed) .041 .078 .058 .006 .128 .000 .091 .000 .000  .000 

My manager is keen to develop 

my career and push me forward in 

the organization 

Pearson Correlation .127 .112 .101 .363
**
 .261

**
 .233

**
 .173

*
 .405

**
 .402

**
 .578

**
 1 

Sig. (2-tailed) .134 .187 .235 .000 .002 .005 .040 .000 .000 .000  

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Table (41) 

Correlations between test components 
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The table above shows that the degrees of correlation between various factors are 

significant, mostly appearing at the 0.01 level and some at the 0.05 level. This data 

supports the assumption of multi-dimensionality of engagement and the possible 

effects of one factor to the other, making drivers’ analysis a very unique and specific 

situation that can differ from one team at the same organisation to another. 

 

The regression analysis showed the following summary result: 

 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .538
a
 .290 .229 .320 

a. Predictors: (Constant), My manager is keen to develop my career and push me forward 

in the organization, Clear idea on where I want to drive my career, Year after year I am 

growing in experience, Clear idea about strengths and areas for development, Interesting 

challenges at my daily job, Full capacity is used at my current job, Projects that require 

intellectual thinking and planning, My boss listens to my concerns, My manager is a coach 

rather than a manager, My manager knows where my strengths are, I receive good advice 

from my manager that helps me to develop 

Table (42) 

Regression analysis model summary 

 

The Capital R is the multiple correlation coefficient that tells us how strongly the 

multiple independent variables are related to the dependent variable, and the above 

results show a statistically good chance of the variables listed in the correlation table 

(42) being related to and having an effect on each other. 

 

The value of the R2 is 0.290, which means that 29 per cent of the total variance in 

engagement length has been ‘explained’. This is comparable with the R2 values that 

are usually deducted from the analyses of social survey data. (European Social 

Survey Education, 2013). 

 

To test the strengths of correlations further, the same tests for correlation and 

regression have been performed for the six proposed main components and their 

relevant items to test the strength of the correlations. 
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Correlations 

  
My manager knows 

where my strengths 

are 

My manager is keen to 

develop my career and push 

me forward in the organization 

My manager is a 

coach rather 

than a manager 

I receive good advice from 

my manager that helps me 

to develop 

My manager knows where my 

strengths are 

Pearson Correlation 1 .405
**
 .331

**
 .494

**
 

Sig. (2-tailed)  .000 .000 .000 

N 141 141 141 141 

My manager is keen to develop 

my career and push me forward 

in the organization 

Pearson Correlation .405
**
 1 .402

**
 .578

**
 

Sig. (2-tailed) .000  .000 .000 

N 141 141 141 141 

My manager is a coach rather 

than a manager 

Pearson Correlation .331
**
 .402

**
 1 .455

**
 

Sig. (2-tailed) .000 .000  .000 

N 141 141 141 141 

I receive good advice from my 

manager that helps me to 

develop 

Pearson Correlation .494
**
 .578

**
 .455

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 141 141 141 141 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table (43) 

Correlations between test components and relevant factors: Management knowledge 

and Interest in employee progression. 

 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .524
a
 .274 .258 .258 

a. Predictors: (Constant), My manager is keen to develop my career and push me forward 

in the organization, My manager is a coach rather than a manager, I receive good advice 

from my manager that helps me to develop 

Table (44) 

Regression analysis model summary: Management knowledge and Interest in 

employee progression. 

 

The above results show a strong correlation between the four items mentioned in the 

table above, which all relate to the point of “Management Knowledge and Interest in 
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employee progression”. This suggests that the point of management interest in the 

employee wellbeing is in itself composed of several dimensions internally. 

Correlations 

  
I feel it is "Safe to 

Speak up" in my 

organization 

Decisions made in 

the organization 

are well studied 

I feel that I am dealt 

with respectfully in 

my organization 

My boss 

listens to my 

concerns 

We have an open 

door policy  

I feel it is "Safe to Speak up" 

in my organization 

Pearson Correlation 1 .398
**
 .214

*
 .387

**
 .414

**
 

Sig. (2-tailed)  .000 .011 .000 .000 

N 141 141 141 141 141 

Decisions made in the 

organization are well studied 

Pearson Correlation .398
**
 1 .482

**
 .298

**
 .362

**
 

Sig. (2-tailed) .000  .000 .000 .000 

N 141 141 141 141 141 

I feel that I am dealt with 

respectfully in my 

organization 

Pearson Correlation .214
*
 .482

**
 1 .312

**
 .262

**
 

Sig. (2-tailed) .011 .000  .000 .002 

N 141 141 141 141 141 

My boss listens to my 

concerns 

Pearson Correlation .387
**
 .298

**
 .312

**
 1 .234

**
 

Sig. (2-tailed) .000 .000 .000  .005 

N 141 141 141 141 141 

We have an open door policy  Pearson Correlation .414
**
 .362

**
 .262

**
 .234

**
 1 

Sig. (2-tailed) .000 .000 .002 .005  

N 141 141 141 141 141 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Table (45) 

Correlations between test components and relevant factors: Open communication 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .476
a
 .227 .204 .357 

a. Predictors: (Constant), I feel that I am dealt with respectfully in my organization, I feel it is 

"Safe to Speak up" in my organization, My boss listens to my concerns, Decisions made in 

the organization are well studied 

Table (46) 

Regression analysis model summary: Open communication 
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Similarly, the above results show a strong correlation between open communication 

and various items used in the survey questions to measure this as one dimension of 

engagement, supporting strong correlation between measured items. 
 

Correlations 

  
Politics play a big part 

in career progression 

in my organization 

I feel that I can 

progress my career 

with my organization 

Employees in my 

organization are treated 

equally and fairly 

Politics play a big part in career 

progression in my organization 

Pearson Correlation 1 -.348
**
 -.375

**
 

Sig. (2-tailed)  .000 .000 

N 141 141 141 

I feel that I can progress my career 

with my organization 

Pearson Correlation -.348
**
 1 .413

**
 

Sig. (2-tailed) .000  .000 

N 141 141 141 

Employees in my organization are 

treated equally and fairly 

Pearson Correlation -.375
**
 .413

**
 1 

Sig. (2-tailed) .000 .000  

N 141 141 141 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table (47) 

Correlations between test components and relevant factors: Politics and equity 
 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .463
a
 .214 .203 .325 

a. Predictors: (Constant), Politics play a big part in career progression in my organization, 

Employees in my organization are treated equally and fairly 

Table (48) 

Regression analysis model summary: Politics and equity 

 

“Politics” being a unique engagement driver that is negatively correlated to 

engagement in the studied sample group, appeared to have a significant negative 

correlation with other items measured in the survey, like “Career progression”, and 

“Equity”.  
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Correlations 

  

Clear idea on 

where I want to 

drive my career 

Clear idea about 

strengths and 

areas for 

development 

Projects that 

require intellectual 

thinking and 

planning 

My manager knows 

where my strengths 

are 

Clear idea on where I want to 

drive my career 

Pearson Correlation 1 .274
**
 .268

**
 .370

**
 

Sig. (2-tailed)  .001 .001 .000 

N 141 141 141 141 

Clear idea about strengths and 

areas for development 

Pearson Correlation .274
**
 1 .207

*
 .329

**
 

Sig. (2-tailed) .001  .014 .000 

N 141 141 141 141 

Projects that require intellectual 

thinking and planning 

Pearson Correlation .268
**
 .207

*
 1 .281

**
 

Sig. (2-tailed) .001 .014  .001 

N 141 141 141 141 

My manager knows where my 

strengths are 

Pearson Correlation .370
**
 .329

**
 .281

**
 1 

Sig. (2-tailed) .000 .000 .001  

N 141 141 141 141 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Table (49) 

Correlations between test components and relevant factors: Career progression 

 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .431
a
 .186 .168 .305 

a. Predictors: (Constant), My manager knows where my strengths are, Projects that require 

intellectual thinking and planning, Clear idea about strengths and areas for development 

Table (50) 

Regression analysis model summary: Career progression 

 

“Career Progression” appeared to be linked to other factors as well like knowing 

where an employee can possibly be in a few years, management support for 
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development and working on projects that stretch their capabilities further (Plus its 

link to other factors like “Politics at work”, explained in tables (47) and (48)). 
 

Correlations 

  
If something goes wrong, I am 

always the one to be blamed 

Interesting challenges 

at my daily job 

I believe that we 

have a great team 

If something goes wrong, I am always 

the one to be blamed 

Pearson Correlation 1 -.306
**
 -.343

**
 

Sig. (2-tailed)  .000 .000 

N 141 141 141 

Interesting challenges at my daily job Pearson Correlation -.306
**
 1 .278

**
 

Sig. (2-tailed) .000  .001 

N 141 141 141 

I believe that we have a great team Pearson Correlation -.343
**
 .278

**
 1 

Sig. (2-tailed) .000 .001  

N 141 141 141 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table (51) 

Correlations between test components and relevant factors: Team integrity 
 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .388
a
 .150 .138 .279 

a. Predictors: (Constant), Interesting challenges at my daily job, If something goes wrong, I 

am always the one to be blamed 

Table (52) 

Regression analysis model summary: Team integrity 

 

Having similar correlations shown for the values of “Team Integrity”, the tables above 

show consistent significant correlations between measured engagement factors and 

their sub-items, suggesting that the engagement factors measured in this research 

have strong links to their components, as well as to each other, and predicting that 

engagement drivers are having various dimensions as well as sub-dimensions, which 

makes the assumption of “globalisation” of drivers strongly questioned, as suggested 

by the research hypothesis. 
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The above statistical results, therefore; support the third research indicator (3.1.3. 

P.121) with regards to the output of the research, since they present strong statistical 

evidence that different drivers did exist between employees working in various 

functions and countries. 
 

The above results, therefore; support the suggestion that in order to measure 

employee engagement objectively, organisations need to first identify what they are 

measuring, by defining the term, then by understanding what drives this term, and 

finally building up a survey tool that can capture the feelings and opinions of 

employees towards the defined, understood, and broken down items. But how can 

this be done in a global organisation in practice? Benchmarking is a very important 

aspect that MNCs seek, and need to compare performance across different 

countries. Can this be achieved in practice? 

 

The research has taken a step to find a solution to this taking in consideration that 

the core finding of this research is that engagement drivers are not similar, so the tool 

should address the differences in drivers, but in the same time help to evaluate and 

compare the total engagement levels of employees in various operations. This is 

introduced below and has been tested as well in two multinational organisations in 

the Middle East. 
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Introducing: New approach of objectively measuring engagement: 

 

 

 

Figure (33) 

Engagement research tool derived by this research 

© Tamer F. Elewa, 2011 

The brand is under patent registration process and copy protection. 

 

Tune in:  Listen to each specific group of employees and define what makes them 

tick. What is important to them and its ranking (to establish the specific importance 

weight to each specific group)? 

 

Understand: After detecting engagement aspects define them and establish an 

agreement to the reflective behaviours. 
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Nano-measurement: measure the current status of every behaviour defined by 

employees as important 

 

Effect: Create an action plan based on your measurements of the current 

engagement status. 

 

Status-check: As you effect the action plan, check as you go with the employees if 

they feel positive towards the changes and communicate progress and milestones as 

you go. 

 

The tool is based on the concept of listen first, and then understand before you start 

diagnosing. It aims to measure the employee engagement levels through comparing 

the current employee status versus the specific drivers of employee engagement in 

every specific context. 

 

The survey will then generate a relevant status report that organisations can use to 

benchmark the levels of engagement, without comparing engagement drivers, so it is 

comparing apple to apple, regardless of the origin.  

 

Action plans can then be generated locally / regionally, which will then ensure the 

local efficiency of the employee engagement plans and in the same time, the 

possibility of corporate benchmarking and understanding where the organisation is 

on the employee engagement scale. 

 

To explain the principles of the tool in a practical example, the first step is to listen to 

employees “Tune-in” and check what makes them engaged at work. In the studied 

organisation the following was the outcome:  
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Copy of Chart (7) 

Top Drivers of Engagement in the MNE Region in 2010. 

 

Employees then would have mentioned what makes them engaged at work by 

selecting from options the survey provide, but also giving them a space for “others” in 

case they would like to mention something that is not listed in the survey options. 

This could be a cultural specific aspect or a time-generated aspect (new driver that 

evolved due to specific circumstances). 

 

The second step is to “Understand”, and this is a crucial part of the survey, as the 

survey basis is “No-assumptions”. Here some focus groups or personal interviews, 

having various members from different backgrounds participating, define what each 

aspect means in their own context. So in simple terms, what is “Leadership”, what is 

“Career progression” or “Challenging work environment” in their context? It is very 

important as the definitions could vary from one culture to the other, and this will 
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determine the specific questions that should be asked in the following step and will 

constitute the building block of the survey afterwards. 

 

The survey has tackled this point in the studied organisation and the following is an 

example of one of the focus group outcomes:  

 

To make our work place more enjoyable we need to be:

42%

25%

17%

8% 8%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Fair and unbiased Respectful treatment,

regardless of hierarchical

position

Selecting an office location

that is accessible to everyone

Temperature adjustment at

the office

Sunlight at the office

 

Copy of Chart (31) 

Top needs for making the work place more enjoyable. 

 

The third step is then to start designing the cultural / corporate specific employee 

engagement questionnaire, building on the listening and understanding steps that 

were performed, and putting a weight to the questions that is relevant to the priority 

of every aspect. 

 

Examples of some questions that were derived from the previous chart (A work place 

that is enjoyable): 
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9. Politics play a big part in career progression in my organization. 

Yes No 
If you selected "Yes" would you like to comment (Optional) 
 

10. I feel that I am dealt with respectfully in my organization. 

Yes No 
 

12. Employees in my organization are treated equally and fairly. 

Yes No 
If you selected "No" would you like to comment (Optional) 
 

1. Myself. 

  
Strongly 
disagree 

Disagree 
Neither agree nor 

disagree 
Agree 

strongly 
agree 

I enjoy my work.      
I challenge the norms 
(status quo).      

I have a good work/life 
balance.      

My organization for me is 
my second family.      

Any clarifications (optional)  
 

 

Figure (34) 

Examples of questions built from drivers’ analysis 

 

The measurement of the employee engagement levels then would be relevant to the 

specific context of the employees’ culture, organisational context and time-specific 

context, which could differ from one year to the other. 

 

A similar chart to the following would be generated: 
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0
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Engagement aspect

Organizational Level

 

Chart (32) 

An example of the Engagement TUNES © organisational chart 

 

Colour codes: 

 Red: Urgent need for correction / intervention. (scores less than 40% 

match) 

 Green: Healthy. (Scores above 80% match). 

 Orange: Alert zone. (Scores from 50% to 80% match). 

 

Then, adding up the four to five top aspects of the organisational unit, the whole 

organisation can be compared in total levels of employee engagement, but at the 

same time, in the context of their own specific engagement drivers. 

 

An example chart is the following: 
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Driver 4

Driver 3

Driver 2

Driver 1

 

Chart (33) 

Comparing different organisational units in their own unique mix of employee 

engagement drivers. 
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Colour codes in the above chart represent different engagement drivers and their 

percentage of weight to the specific employee group. 

 

The final comparison and benchmark could be then as follows: 

 

0

20

40

60

80

100

120

Unit 1 Unit 2 Unit 3 Unit 4

Engagement aspect

Organizational Level

 

Chart (34) 

An example of the Engagement TUNES © organisational benchmarking chart 

 

Colour codes: 

 Red: Urgent need for correction / intervention. (scores less than 40% 

match) 

 Green: Healthy. (Scores above 80% match). 

 Orange: Alert zone. (Scores from 50% to 80% match). 

 

The research tool then provides a solution that is cultural and organisational proof. It 

works on detecting the specific employee engagement drivers in the context of every 

specific work group, then understanding the background of the drivers, and finally 

analysing the current levels of employee engagement in the group. 

 

It also provides a proper way of benchmarking different organisational units, 

regardless of where they operate and who are in the team, which could offer 

organisations a good tool for benchmarking different operations’ performance. 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 240 of 325 

 

 

The actions are then not globalised, which makes lots of sense, as it is not sensible 

to globalise action plans, if the employee engagement drivers are shown to be 

different, so an action plan that would hit the target in one place, could be of little 

relevance to different groups in different areas. 

 

Testing the tool in a Diverse Multinational Organisation: 

 

The Engagement TUNES © has been tested at Merck Serono operation in the Middle 

East, head quartered in Dubai and involving around 250 employees, coming from 18 

different nationalities and located in 13 countries across the region. The organisation 

has previously been using the Towers Watson engagement survey as a guide 

towards engagement, and the survey was globally designed and run, then regional 

reports were generated based on the region’s responses to the globally asked 

questions. 

 

Based on the Towers Watson model, the following points came as the bottom 

differences for Merck Serono Middle East operation from the global pharmaceutical 

benchmark: 

 

1. Aspect 22: From what I hear, our benefits are as good as or better than the 

benefits in other companies. Indicating that almost 50% of the organisation 

agreed and did not like this. 

2. Aspect 61b: In your judgment, how does the organisation compare with its 

competitors on quality of customer service? Indicating 51% of employees 

dissatisfied with this aspect. 

3. The next following two aspects were also linked to pay and customer service. 

 

Now looking at the above results, showing almost half of the employees dissatisfied 

with pay and customer service, it might be obvious to have those two points as 

priority in the organisation’s action plan. 
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When the Engagement TUNES © model has been applied to the organisation, the 

following results were retrieved: 

 

 

Engagement TUNES © Results Analysis for Merck Serono Middle East 

0

10

20
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40

50
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70

Work that enables

my growth

My voice is heard

and of value to the

organisation

Fair working

environment (no

politics)

Challenging working

environment

Organization fullfilment level Engagement aspect

 

Chart (35) 

Engagement TUNES © results analysis for Merck Serono Middle East 

 

Colour codes: 

 Red: Urgent need for correction / intervention. (scores less than 40% 

match) 

 Green: Healthy. (Scores above 80% match). 

 Orange: Alert zone. (Scores from 50% to 80% match). 

 

From an overall look over the Middle East operation, it can be analysed that the 

organisation is doing quite well in the top important aspect for its specific employees, 

which is “Work that enables personal growth”, with an agreement of 90.3%.  

 

Looking at the top drivers of employee engagement for this specific group of 

employees, career progression is on top while the next three aspects are almost 

similar in their impact, and the lowest performance level among them is “Fair working 

75.2% 58.3% 62.4% 
90.3% 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 242 of 325 

 

environment (No Politics)”, which could give an indication to leaders in this region 

that impartiality and integrity in applying the systems is something that should be 

considered and worked upon. The next priority could then be stretching the workforce 

to use more of their capabilities at work and working on improving the communication 

methods and making sure that the bottom line feedback is reached to the executive 

level. 

 

The actions above completely are in a different direction from the globally run survey, 

as pay, benefits and customer service (which came as possible action points in the 

global survey) were not in the top 6 priorities of this employee group at all and came 

in a very low percentage of priority to this specific group of workforce. The above 

results further support the research hypothesis and suggest that it is practical 

evidence to how global surveys could be misleading. 

 

The Engagement TUNES © tool does not stop here, and can go deeper to the 

desired employee break levels, and looking deeper in the results and trying to see 

the cross country barriers, even in the same region, the following drivers for 

engagement were retrieved: 

Kingdom of Saudi Arabia 

 

Chart (36) 

Engagement drivers at the Saudi Arabian operation 
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Showing top drivers as: 

 

1. Work that enables personal growth. 

2. Fair working environment (No politics). 

3. My voice is heard and of value to the organisation. 

4. Being highest paid in the market. 

 

The pay / benefits have appeared specific for this country and not among the 

regional results. 

 

Islamic Republic of Iran 

 

Chart (37) 

Engagement drivers at the Iranian operation 

 

Showing the top drivers as: 

 

1. Work that enables my growth. 

2. My voice is heard and of value to the organisation. 

3. Challenging work environment. 
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4. Fair working environment (No politics). 

 

Lebanon 

 

Chart (38) 

Engagement drivers at the Lebanese operation 

 

Showing the following as the top drivers of engagement: 

 

1. Challenging work environment. 

2. Work that enables my growth. 

3. Working with a competent team. 

4. My voice is heard and of value to the organisation. 

 

The team competency was stressed upon in this operation as an important factor for 

employee engagement, which did not appear in other countries. 
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From the above three examples only (through applying Engagement TUNES ©) out 

of the thirteen countries, it is obvious as well that the country and cultural barriers 

exist, supporting the hypothesis that employee engagement is related somehow to 

their expectations, and those differ depending on the specific employee group 

background as well as the organisational context and history in this specific country. 

 

To look even deeper, in a further level of focus and look more into the effect of the 

specific working conditions on engagement drivers, the model has compared 

employees working in the same country (United Arab Emirates), but in different 

working conditions. The first group worked at the office (Based at the regional 

headquarters for the Middle East operation), and the second were the sales group 

working mainly in the field and front line with the customers. The following results 

were obtained: 

 

UAE Sales Force (Field Based) 

 

Chart (39) 

Engagement drivers for the UAE field based staff 
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Highlighting the following as their top engagement drivers: 

 

1. Work that enables my growth. 

2. Working for the right boss. 

3. Fair working environment (No Politics). 

4. Challenging work environment. 

 

The “leadership” factor appeared here as the second most important factor in driving 

employee engagement in this specific group. 

 

UAE – Office Based Staff 

 

Chart (40) 

Engagement drivers for the UAE office based staff 
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The chart above shows less emphasis on the leadership factor and more on the 

fairness side. 

 

The Engagement TUNES © model offers a unique and objective benchmarking tool 

to the very different engagement drivers for all of those groups as the following graph 

shows the various employee engagement dynamics: 

 

Engagement TUNES © Regional Drivers’ chart 
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Chart (41) 

Comparing different organisational units in their own unique mix of employee 

engagement drivers. (Drivers shown in their impact percentages, including the top 

four drivers for every desired specific break of employee group). 

 

Colour codes: 

Work that enables my growth 
Fair working environment (No 

Politics) 

My voice is heard and of value 

to the organisation 

Challenging work environment 
Being Highest paid in the 

market 
Working with a competent team 

 Working for the “Right Boss”   

 

The above chart is very indicative and informative to the HR professionals as well as 

to business leaders and CEOs, who can understand the dynamics of their workforce 
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per specific country and employee mix. It can also help in identifying required 

leadership styles per country / region, which can support the talent positioning and 

leadership recruitment process. 

 

The final step then is to understand how each operation is performing versus their 

top employee engagement drivers, and present an overall chart that CEOs can view 

and compare the performance of HR functions as well as local / regional leadership 

teams in terms of employee engagement environment support. This is the challenge 

of employee engagement models, and one of the main reasons why some 

companies still insist on global surveys, as they give them a tool for benchmarking 

and comparison. The Engagement TUNES © offers the benchmarking ability while 

capturing on the drivers of engagement in the local context of the operation. The 

report of Engagement Tunes © provides an objective view in two steps: 

 

Step 1: Creating country / desired employee break chart, as follows: (for the above 

example, KSA chart will only be shown as an example) 

 

Engagement TUNES © Results Analysis for KSA operation 
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Chart (42) 

Engagement TUNES © results analysis for KSA operation 

 

81.6% 85.8% 70.1% 
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Colour codes: 

 Red: Urgent need for correction / intervention. (scores less than 40% 

match) 

 Green: Healthy. (Scores above 80% match). 

 Orange: Alert zone. (Scores from 50% to 80% match). 

 

The above chart shows an excellent employee engagement performance for the 

Saudi Arabian operation with an alert for pays / benefits. Acting on this while 

maintaining performance on other levels could bring employee engagement levels 

further up. A similar chart would be created for every desired break unit across the 

region / globe. 

 

Step 2:  Compiling all charts of country / desired employee break groups, as follows:  

 

Engagement TUNES © Regional (Global) Engagement Performance chart 
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Chart (43) 

Comparing different organisational units, in their own unique mix of employee 

engagement drivers. (Drivers shown in their impact percentages, including the top 

four drivers for every desired specific break of employee group. Inner bars are colour 

coded and show the level of overall performance, and inner triangles show the action 

areas in colour codes according to urgency). 

68.5% 84% 79.4% 82.9% 82% 
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Colour codes: 

Work that enables my growth 
Fair working environment (No 

Politics) 

My voice is heard and of value 

to the organisation 

Challenging work environment 
Being Highest paid in the 

market 
Working with a competent team 

 Working for the “Right Boss”   

 

 

Bars / Triangles Colour codes: 

 Red: Urgent need for correction / intervention. (scores less than 40% 

match) 

 Green: Healthy. (Scores above 80% match). 

 Orange: Alert zone. (Scores from 50% to 80% match). 

 

The graph above is a “Picture that says more than a thousand words”. This is the 

ultimate outcome of the Engagement TUNES © and briefs CEOs, HR, and leadership 

teams of their global or regional performance in staff engagement. The performance 

chart is based on the very specific employees’ segments and reflects what they really 

expect in the context of their work environment, cultural backgrounds, behavioural 

backgrounds, work experience, country work context and all other factors that might 

be affecting their engagement levels at work. 

 

The chart also shows the required areas for actions with their priority using the colour 

codes, which could help regional / global leadership team in identifying which action 

plans could be global and which ones should be regionally / locally run. From the 

chart above, for example, “Fair working environment (No Politics)” appears as a 

pattern and should be addressed regionally, while other parameters are country 

specific and should be dealt with by the local leaders and HR professionals. 

 

The Engagement TUNES © is not a magic bullet, and does not offer a solution for 

every country every year, but it is a “Pulse Check” that reflects the current status of 

employee engagement expectations, and therefore, should be run annually or 
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biannually to detect the “Pulse” of the employees and to ensure that action plans are 

in the right direction. 

 

A criticism of the method could be that it depends on employee expectations, which 

could change from year to year, and therefore; long term projects would then be 

affected and it would be very challenging to plan for an employee engagement 

project that runs for 3-5 years, as other priorities might pop up during this period, 

bringing the planned project to a lower priority or maybe to a stop. This is a very valid 

critique to the tool, though drivers are unlikely to be opposite from one year to the 

other, and it can be solved through running the tool every 2 years (for cost 

effectiveness and avoiding employees suffering through having to answer too many 

surveys, as well as giving management the time to reflect on results and implement 

actions before the next survey); however, the essence of this tool is to act like an 

“Employee Engagement Gram” (similar to the Electrocardiogram used to monitor the 

heart function in hospitals), and it helps organisations fine tune their “Treatment” to 

the employee engagement year after year. So the long term projects could be “fine-

tuned” annually to match with the changes in employee expectations. 

 

Agility and change are factors that have been agreed as crucial for organisations to 

succeed in the future, and this tool helps organisations in making change decisions 

that make sense to their employees, as they meet their current expectations and not 

built on obsolete feedbacks that are not valid anymore. 

 

From the data obtained and analysed in this chapter, it has been shown that 

engagement drivers have differed from one country to the other, and also year over 

year. The challenge for organisations was to find an engagement tool that can 

measure engagement basing its weight on the differences in impact of engagement 

drivers, but in the same time allowing a window for cross-comparing the engagement 

performance of various operations. This challenge has been addressed through the 

tool introduced in this chapter, which has set the pace for further testing and 

development on the practical level.  
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CHAPTER FIVE 

 

CONCLUSIONS AND RECOMMENDATIONS 

 

This chapter explains the key research findings, discussions of the hypothesis as well 

as the original research contributions to the body of knowledge and to professional 

practice. Further research areas emerging from this research are also explored at the 

end of the chapter. 

 

The current research has compared a significant sample of one multinational 

pharmaceutical organisation  (more than 80% of their employees in the middle and 

near east regions), with the global engagement survey results for the same 

pharmaceutical organisation, and has clearly shown some specific cultural gaps that 

are not covered by global engagement surveys. It has also shown that the 

engagement drivers have changed over time for this significant sample group. 

 

The following were the proposed hypotheses, upon which the research was based: 

 

H1 Drivers of engagement are not similar across the world. 

 

H2 Measuring engagement using fixed questions / tool is not accurate across 

different cultures. 

 

H3 Regional operations could well identify their engagement drivers, and this 

can then help them to fine tune their actions step by step, to match this with 

the globally required level of engagement. 

 

H4 In a fast changing world, drivers of engagement could be changed by time 

and different emerging circumstances. 
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5.1. Research key findings: 

 

 The research data supported the existence of unique engagement drivers in 

the Middle East studied sample, referred to as “Fair treatment – No politics” 

environment (Chapter Four: 146, Chart (7)).  

 

 Across various countries within the same organisation, priorities for 

engagement drivers were different, highlighting differences in weights of 

impact for those drivers among represented groups. (Chapter Two: 62, Table 

(3), and Chapter Two: 65, Table (4)).  

 

 Engagement drivers for the studied sample have changed priorities over time 

(Chapter Three: 145, Chart (6), and Chapter Three: 146, Chart (7)), supporting 

the assumption that weights given to impacts for certain drivers can change by 

time, making the use of a standardized engagement survey questionnaire less 

reliable over the years. 

 

 The definition for “Employee Engagement” is not common amongst 

researchers as well as in the professional world (Appendix (D)), and the 

research proposes the following model for defining employee engagement in a 

multicultural context: 
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The 4H© model for defining employee engagement 

© Tamer Elewa 

 

The model suggests that the elements of employee engagement are the Head, the 

Heart, the Hand, and the Hope, representing how employees use their intellectual 

power, affection power, behavioural power and common vision to benefit their work 

place. Those were the main key threads that were found during the research to be of 

common existence in defining engagement, where:  

 

The Head  refers to the individual’s decision making process and how the 

organisation is placed in order of priority during this process. (Budget spending, 

business decisions, customer negotiation, customer service, resource planning, and 
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recruitment decisions are all examples of using the “Head” to serve organisational 

goals). (Related to factor analysis components: 5,11,12,13,14,17,19,20 in this 

research, page 222).  

 

It has been shown from the research’s results that there is a strong link between 

engagement and  how employees use and develop their intellectual capacity at work. 

“Work that enables growth” showed as the highest engagement driver in this sample 

group (Chart 7, P. 146) and this dimension has been explained by the sample group 

(Chart 28, P. 208) as the ability to progress in the career and use their brains to solve 

challenging situations. This “Head” dimension then is suggested to be of importance 

to enhancing employee engagement.  

 

The Heart is concerned with the emotional contract and relatedness to the 

organisation. (The “good feeling” of employees within the organisation, amount of 

discretionary effort exerted, extra miles achieved with the individual’s own will, care 

about organisational image, team alignment and the way conflict is handled in an 

organisation and how employees would speak about their workplace among their 

communities are all aspects of this dimension: Related to points 4,6,7,8,9,11,16,18 in 

this  research, page 222). 

 

The research has shown that several points related to “Fair Treatment” (Chart 30, 

Page 213) and “Working for the right boss” (Chart 29, Page 211) as well as enjoying 

their workplace (Chart 31, Page 214) are built on the perception of employees to how 

they are respected at work and treated equally to their fellow colleagues. This 

emotional link then is also suggested to have an impact on how employees get 

engaged at work. 

 

The Hand is focused on the actual results achieved. (How successful is the 

organisation, how the individual contributes to this success, the role of the team in 
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getting things done, the availability of resources to get targets achieved, and the 

presence of appropriate training and development initiatives to enhance the skills of 

employees relate to this factor: Related to points 1,2,3,10,13,15,19 in this research, 

page 222). 

 

This has been shown in the research in how employees would like to use their 

energy at work as described by them in chart (19) (page 177) in order to succeed at 

work and drive the organisation forward. Results are some solid figures that 

organisations can track, but those actually come from efforts behind desks, in the 

field, and with customers. 

 

The Hope  is what binds the employee-employer relationship all together, 

and describes the degree of alignment of the individuals’ goals and the organisational 

vision. (Understanding organisational mission, vision, values, and actually living 

them, believing in the individual’s role in relation to the bigger organisational 

performance gear, caring about updating organisational news, upwards and 

downward communication paths, and feeling part of the mother ship’s journey are 

examples of this dimension: Related to points 9,10,12,20 in this research, page 222). 

 

The research results revealed several times the link between engagement drivers for 

the sample group and future outcomes like future career progression (Chart 8, Page 

153) as well as future self-development (Chart 28, Page 208 and Table 40, Page 

222). The degree of alignment to the employees’ personal goals then and 

organisational goals are suggested to link to how they would be engaged at work. 

 

The percentages of impact of every aspect then depends on the mix of cultural 

backgrounds present in every organisation as well as the external environmental 

factors affecting the work group, which all will formulate the unique definition of 

employee engagement at a certain organisation at one specific time. 

 

Based on those findings, the research proposes the following theory: 
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“Using a globally designed tool to measure engagement levels at different cultural, 

environmental, organisational and economical contexts would lead to less relevant 

results to the studied work group. Organisations would need to run engagement 

drivers analysis and design their surveys according to their specific context, before 

they jump into the measurement and analysis method, this should lead to relevant, 

accurate and sensible understanding of employees need, and should help in 

generating practical and effective action plans to boost employee engagement in the 

regional and local context”. 

 

 

The research has built its theory based on the four key hypotheses proposed by the 

research. The “Court room Trial” method for significance of research results has 

been used to check how the hypotheses are supported, and the tool depends on 

challenging a hypothesis based on assuming that errors of types I and II (displayed 

below) are rare and unlikely to happen (which is the case in this research, since none 

of the members have an idea on where the questions lead, and the questions have 

been run and explained in the local language and designed in the cultural context of 

the studied work group. This has also been supported by the significantly low 

standard error of the mean obtained by the qualitative survey analysis).  

 

Neyman and Pearson (1967), identified "two sources of error": 

 

(a) The error of rejecting a hypothesis that should have been accepted. 

(b) The error of accepting a hypothesis that should have been rejected. 

 

In 1930, they elaborated on these two sources of error, remarking that: 

 

“...in testing hypotheses two considerations must be kept in view, (1) we must be 

able to reduce the chance of rejecting a true hypothesis to as low a value as desired; 

(2) the test must be so devised that it will reject the hypothesis tested when it is likely 

to be false.”  (Pearson and Neyman, 1967: 100). 
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In 1933, they observed that these "Problems are rarely presented in such a form that 

we can discriminate with certainty between the true and false hypothesis" (Pearson 

and Neyman, 1967: 187). They also noted that, in deciding whether to accept or 

reject a particular hypothesis amongst a "set of alternative hypotheses" (Pearson and 

Neyman, 1967: 201), it was easy to make an error: 

... [And] these errors will be of two kinds: 

 

(I) we reject H0 [i.e., the hypothesis to be tested] when it is true, 

(II) We accept H0 when some alternative hypothesis Hi is true. 

 

 Null Hypothesis (H0) is true 
Drivers are Similar 

Alternative Hypothesis (H1) is true 
Drivers are not Similar 

 

Accept Null Hypothesis 
 

Right Hypothesis Wrong Hypothesis 

 Type II Error 

(False Negative) 

 

Reject Null Hypothesis 
 

Wrong Hypothesis Right Hypothesis 

Type I Error 

(False Positive) 

 

 

Table (53) 

“Court room trial” Significance analysis method. 

 

A type I error, also known as a false positive, occurs when a statistical test rejects a 

true null hypothesis (H0). For example, if a null hypothesis states a patient is healthy, 

and the patient is indeed healthy, but the test rejects this hypothesis, falsely 

suggesting that the patient is sick. The rate of the type I error is denoted by the 

Greek letter alpha (α) and usually equals the significance level of a test. 
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A type II error, also known as a false negative, occurs when the test fails to reject a 

false null hypothesis. For example, if a null hypothesis states a patient is healthy, and 

the patient is in fact sick, but the test fails to reject the hypothesis, falsely suggesting 

that the patient is healthy. The rate of the type II error is denoted by the Greek letter 

beta (β) and related to the power of a test (which equals 1-β). 

 

In colloquial usage type I error might be called "failing to believe the truth" and type II 

error "believing the falsehood". In light of hypothesis testing; however, type II error 

means more of "staying with falsehood for lack of better alternative", than active 

belief in it. Caution is advised, when applying statistical tests to philosophical and ill-

defined problems, in which the notion of truth or "real state of things" is relative, as 

this might lead to confusion.  

 

5.2. Discussion of Hypothesis: 

 

The four hypotheses of the research were strongly supported from the research data 

analysis as well as the various literature reviews and interviews conducted and 

presented in this paper. In the following section, results supporting the research 

hypotheses are going to be collated and discussed in terms of supporting or denying 

each hypothesis.  

 

The following are the research hypotheses, upon which the paper is based: 

 

H1 Drivers of engagement are not similar across the world. 

 

This is a main outcome of the research, as this has been supported through the 

specific terms that emerged from the Middle East sample group like “Politics” and 

“Fair Environment” that specifically came from the group as one of the top three 

priorities and consistently over three years of research. (Chapter Four: 146, Chart 

(7)). Those drivers appeared to be specific to the Middle East region employees and 

did not appear as studied drivers in the studied organisation’s global engagement 

survey. 
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The hypothesis was also supported when looking at the priorities of the engagement 

drivers, which were very different from the global surveys as well as the global 

pharmaceutical companies’ norm as defined in the Towers Watson Global Workforce 

Study (2010). (Chapter Two: 62, Table (3), and Chapter Two: 65, Table (4)). All the 

surveys mentioned yielded different engagement drivers’ priorities, emphasizing the 

first hypothesis of the research and supporting the suggestion that engagement 

drivers are likely to differ across different cultures. 

 

Distributing the results gathered from the research survey as well as secondary data 

analysis leads to the following table: 

 

 Null Hypothesis (H0) is true 
Drivers are Similar 

Alternative Hypothesis (H1) is true 
Drivers are not Similar 

Accept Null Hypothesis 
 

  

Reject Null Hypothesis 
 

 Research Data 

Conflicting data of the following 
surveys: 

[ Towers Perrin, TUC, NHS, CIPD, 

Concours Group ] 

 

Table (54) 

Result distribution for H1 significance. 

 

Data obtained from this research is supported by the analysis of the secondary data 

obtained from other researches, which all came in favour of different drivers of 

engagement across the world. The results lie in favour of rejection of the null 

hypothesis and support to the research hypothesis 1. 

 

H2 Measuring engagement using fixed questions / tool is not accurate across 

different cultures. 
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This hypothesis is a logical consequence of supporting the first hypothesis, as since 

the drivers are proven to be different, then measuring them using the same tools and 

questions would then not make sense and would result in confusing data to the 

studied organisation. Referring to the quote by Rivenbark (2010), who has 

highlighted that “Employee engagement surveys are only as good as the questions 

they’re built on” (Rivenbark, 2010: 48), it then comes in support of the second 

research hypothesis, and relates to the first hypothesis as well, since the drivers 

have been suggested to be different, then measuring them using the same “Ruler” 

would make less sense. The need for adapting the surveys according to regional 

needs is therefore required. 

 

Each of the presented models (Towers Watson, TUC, Gallup, CIPD, NHS, The 

“Concours” group) had core questions and those are again challenged as the 

weighting for each of the question aspects could differ from one culture to the other 

(Chapter Two: 62, Table (3), and Chapter Two: 65, Table (4)). This has been 

confirmed as well through the research data as well as the experts’ interviews which 

confirmed that in global studies, the larger population would affect the smaller 

populations by imposing their priorities and aspects’ importance over the whole 

research outcomes (Appendix (D): Industry experts’ interview). 

 

 Null Hypothesis (H0) is true 
One Global Tool is accurate 

Alternative Hypothesis (H2) is true 
Regionally Designed Tool 

Accept Null Hypothesis   

Reject Null Hypothesis 
 

 Drivers are not the same (From H1 

Discussion). 

 

Table (55) 

Result distribution for H2 significance. 
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This hypothesis gets its support from the results of the first hypothesis, and could be 

considered a logical sequence for it, since if the engagement drivers are different, 

then using one global tool to measure engagement levels would be less accurate and 

less reflecting to the regional employees’ needs. New drivers were shown to exist in 

some cultures and priorities (weight) of other drivers were also shown to be different. 

 

H3 Regional operations could well identify their engagement drivers, and this 

can then help them to fine tune their actions step by step, to match this with 

the globally required level of engagement. 

 

Linking the first two hypotheses to the third, makes a logical sequence for 

Rivenbark’s (2010) words, who has stated that “Employee engagement surveys are 

only as good as the questions they’re built on” (Rivenbark, 2010: 48). It is also 

supported by the fact that research organisations have started looking into this 

recently, referring to “Kenexa”, and their tool “JRA Key Drivers analysis” (Chapter 

Two: 75, Figure (7)). The research has presented a new tool that can help 

organisations measure their engagement drivers in an efficient way that is cultural, 

organisational and national proof (Chapter four: 233, Figure (33)). The new tool is 

based on analysing engagement drivers at the micro level first, before designing the 

questionnaire and is intended to help organisations measure employee engagement 

objectively and still achieve the global benchmarking that is required for 

organisations to compare their employee engagement performance and levels 

across the world.  
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 Null Hypothesis (H0) is true 
Global then regional strategy 

Alternative Hypothesis (H3) is true 
Regional then global strategy 

Accept Null Hypothesis   

Reject Null Hypothesis 
 

 Drivers are not the same (From H1 

Discussion). 

Drivers’ analysis methods. (Like 
Kenexa’s JRA tool). 

 

Table (56) 

Result distribution for H3 significance. 

 

 

H4 In a fast changing world, drivers of engagement could be changed by time 

and different emerging circumstances. 

 

This hypothesis has been supported several times in the research through analysing 

the engagement drivers of the studied organisation over three years of time (Chapter 

Three: 145, Chart (6), and Chapter Three: 146, Chart (7)), the global engagement 

survey in the studied organisation (Appendix C: 280, Dimension 1.13, Appendix C: 

283, Dimension 7.6; and Appendix C: 284, Dimension 11) as well as from the 

literature reviewed and presented in the research (Chapter Two: 101, Table (6)). The 

research has supported the suggestion that external economic and environmental 

circumstances affect the employee engagement drivers which have been proven to 

change from one year to the other, even across the same group.  
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 Null Hypothesis (H0) is true 
Drivers do not change by time 

Alternative Hypothesis (H4) is true 
Drivers change by time 

Accept Null Hypothesis   

Reject Null Hypothesis 
 

 Research data. 

Secondary data (global survey). 

Literature review. 

 

Table (57) 

Result distribution for H4 significance. 

 

5.3. Achievement of Research Objectives: 

 

The research was the first approach to raise awareness about the engagement 

drivers of the Middle East region and analyse how they could differ from the global 

drivers in a multinational organisation. The corporate world has been engaged for a 

long time in “Globalisation” and “Global Strategies” and giving less focus on how 

applicable could a global strategy be to the local operation context. 

 

This research has clearly demonstrated a gap in the current methods, through 

analysing a live example of how a global multinational organisation is measuring 

employee engagement, which could be very similar to other organisations in the 

same industry or other industries. The research has shown, through support to the 

entire four hypotheses that the gap does exist in the studied sample group, and it 

should drive the possibilities that similar gaps could exist in various cultures. The 

research has challenged the status quo and questioned the current blind application 

of global engagement tools without checking if they are valid for the studied culture. 

 

A further outcome of the research was also shown by data analysis that there are not 

only cultural specific engagement drivers, but also organisational specific issues that 

greatly depend on the context of organisational culture / behaviour at each specific 
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organisation. This information has been also supported through the informal 

interviews as well as literature analysis. 

 

Most of the global researches have very limited data on the Middle East cluster of the 

world, and this research constitutes the first employee engagement drivers focused 

research on the Middle East sector. 

 

5.4. Contribution of the research to knowledge: 

 

The key findings of this research presented new engagement drivers that have been 

specific to the studied sample group. This supports further possibilities for un-

discovered drivers among other cultures as well. 

 

The findings as well have supported the change of impact of engagement drivers 

over time, adding a new dimension to previous research work regarding defining and 

measuring engagement. This time factor challenges fixing one engagement definition 

as well as measurement tool and taking this as an established fact. 

 

The research has presented a model for defining and measuring engagement. The 

4H© model, which helps researchers define engagement in a complex multicultural 

environment through building the definition over identified pillars. Those pillars have 

been the only common dimensions agreed upon by various researchers in this field. 

 

The term “employee engagement” is relatively new to the academic world, and only 

started back in 1993, while business consultancy firms have taken the lead to find 

tools to measure and enhance engagement; this research is the first approach to 

question if the developed tools could be consistent over all cultures and across 

different time spans. The research presents a new tool to the industry, which aims to 

measure the specific employee engagement drivers and levels at the specific context 

of every organisation. The tool can measure engagement to the level of each 

department, and would simplify the data to be easy to understand and act upon for 

every organisation, regardless of the culture, country, or team it employs. 
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Employees who are highly engaged at work and committed to their organisational 

objectives could give their organisations crucial competitive advantages, reflected in 

higher productivity and lower employee turnover. Therefore, it is not surprising that 

many organisations of all sizes and types are investing substantially in practices that 

foster engagement and commitment in their workforces. It is extremely important that 

organisations ask the right questions, in order to get the proper answers, which 

would ultimately lead to the correct actions plans, and higher engagement levels for 

their staff. 

 

As no agreement exists on the meaning of engagement, and as the current various 

tools to measure engagement depend on different conceptualizations; measuring 

engagement using a global tool is clearly questioned. Local cultural, industry, 

environmental and operational barriers could exist even in the same organisation or 

in different organisations at the same country. This would create several employee 

segments that would have different concepts of viewing engagement and this will 

create very strong barriers towards the currently used engagement measures. 

 

If an organisation wants to drive performance through employees’ satisfaction, they 

should focus on what drives performance in the first place. The following figure (35) 

explains what the research recommends: 
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Figure (35) 

The way towards driving employee engagement. 

 

From the figure above, this research recommends that for any organisation wishing 

to enhance and boost its staff engagement, the way starts by understanding what do 

their employees believe in first, then measure if the organisation is providing 

employees with what engages them. What currently happens, is that organisations 

take the best assumptions towards what could make the employees engaged, based 

on other researches which might have been done in different environments and 

through studying different labour segments; however, using best assumptions would 

lead to best assumptions as well. What this research recommends, that it is very 

evident that employee engagement drives organisational performance and success, 

so if organisations really believe that engagement is important, then it is advised that 

they should understand first what makes their own specific employee segment 

engaged, and then they measure the organisation’s deliverables towards those 

engagement drivers. 

 

     

Boost Interest 
Provide support material to help 

continuity of interest towards change 

 

 
Support Intention 

When employees try, support and expect mistakes 

 

Drive Attitude 
Walk the talk. 

Drive “Good Feeling”. Show the way. 
Celebrate best practice 

 

Understand Belief 
What employees believe in. 

Personal Values Vs Corporate Values. 

Employees’ priorities. What makes your specific employees feel better / perform better 

Expected Behaviour 
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The above is actually in line and supported by the modified “Job Demand-Resources” 

model of work engagement by Bakker and Demerouti (2007) – Figure (36), as their 

model includes personal resources as predictors of engagement and reciprocal 

associations between personal and job resources, and engagement. 

  

 

 

 

 

 

 

 

 

 

 

 

Figure (36) 

The modified JD-R model of work engagement 

(Based on Bakker & Demerouti, 2007). 

 

The model clearly supports this research as it shows the possible gaps in present 

knowledge and research in view of the predictors of engagement. This model 

stresses “Personal Resources” as a key driver of engagement since they reflect on 

the personal initiative to work and exert extra effort. He personal initiatives might 

differ from one employee to the other and from one working condition to the other 

and this is exactly one of the hypotheses of this research. 

 

Macleod and Clarke (2009) found that there are differences between attitude, 

behaviour and outcomes in terms of engagement. An employee might feel pride and 

loyalty (attitude); be a great advocate of their company to clients, or exert extra effort 

to finish a piece of work (behaviour). Outcomes may include lower accident rates, 

higher productivity, fewer conflicts, more innovation, lower numbers leaving and 

reduced sickness rates. Macleod and Clarke (2009) supported the assumption that 

Job Resources 

Personal 
Resources 

Work Engagement 
Positive 

Outcomes 

e.g. organizational 
commitment, 

performance, personal 
initiative, innovativeness, 
employee retention, and 

business outcomes. 
 

Job Demands 
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all three – attitudes, behaviours and outcomes – are part of the engagement story. 

There is a virtuous circle when the pre-conditions of engagement are met when these 

three aspects of engagement trigger and reinforce one another. 

 

There are many good supportive policies in place for staff but there is a danger that 

these are perceived as being only on paper. Staff will want to see any organisation 

follow through on the practical implementation of these initiatives. For an organisation 

to succeed, it is suggested that they communicate the value of employee 

engagement through their company mission statement, emphasize continuously the 

importance of having engaged employees for organisational success, continue to 

follow up and ensure that all units execute their engagement action plans, monitor 

progress on engagement-improvement efforts, and adjust their strategies and plans 

as needed. Equally important, they should make sure to recognize and celebrate 

progress and results. 

 

A key challenge remains for global companies in figuring out how to best motivate 

and satisfy a workforce that is not only diverse in terms of geographic location and 

cultural values, but, as a result, also diverse in what they need and want from their 

jobs.  

 

This research has added to the body of knowledge a new addition that focuses on 

the Middle East context and deals with it deeply. It is the first academic-focused 

research on what drives engagement in this specific culture, in light of the highly 

diverse workforce present in this region. 

 

5.5. Contribution of the research to professional practice: 

 

With the economic crisis across the world changing the dynamics of the business 

status quo, the research questions if HR professionals are changing the way they are 

looking at their Human Capital in terms of engagement practices. The research 

findings challenge if HR professionals are just taking the easy and standardized 

solution of using global tools, looking for benchmarks, or should they be better 
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advised to look into objective analysis that makes sense to their own employee 

groups. Is there a way to achieve both? 

 

The research gave some supporting evidence to HR professionals on why running an 

‘engagement driver analysis’ could be the first step in understanding employee 

engagement in the context of their own organisation and usually gives the leadership 

team important information regarding what engages their employees. The model 

presented in this research. The 4H© model, supports professional HR heads to get 

this done based on defined dimensions. 

 

Based on getting the definition right, then designing the measurement tool would be 

sensible as well as reliable data could be obtained from results analysis. This has 

been tested in different organisations with positive responses from business leaders 

as demonstrated later in this chapter. 

 

Recommendations for the studied organisation:  

 

1. From the data analysis shown in the table below, it is evident that fairness is a 

clear issue and identified as a barrier to engagement, and a great deal of this 

perception was referring to proper treatment, appraisal, selection and 

promotion of staff. Many of those aspects relate to leadership and this would 

imply careful selection and continuous development for front line managers as 

well as organisational leaders to make sure their decisions are as objective 

and sounding to staff as possible, which is crucial. The research advises as 

well to assess the current leaders based on the agreed corporate values and 

competencies and removing members who are significantly far from the value 

of integrity. Team members’ selection is crucial for building up the culture and 

leadership selection send a strong message to team members in organisation, 

to what is considered accepted in the culture, and what is encouraged and 

rewarded. 
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Snapshot of Table (31) 

Needs for intervention aiming to increase the engagement levels in the Middle and 

Near East regions. 

 

2. First line managers are crucial for enhancing engagement, as they daily 

interact with the majority of the employees in the organisation. Personal 

biases and favouritism should be seriously investigated, whether it is a true 

case or a gap in communication and clear strict decisions should be taken with 

this regards. Same as leadership assessment above, the rule should apply to 

the front line managers as this is the strongest message an organisation can 

send to its employees, showing its commitment towards creating the best 

environment for its employees, and its strong will to drive the positive attitude 

that can drive the organisation forward. 

3. “True open doors policy” enabling employees to speak up freely will only be 

possible if the leaders / managers establish a culture of trust amongst the 

employees. It is recommended that the organisation starts first by having a 

secure complaints / compliance line, enabling employees to address their 

concerns with a guarantee of confidentiality. The crucial part is that after 

receiving a complaint something happens! This does not imply that the 

complaint is being taken for granted and an action is taken accordingly, but at 

least an investigation in the complaint should start and a clear communicated 

grievance / disciplinary procedure should be followed. Employees would not 

buy into the process immediately but building up trust takes time, and team 

members will build the perception from seeing an action after the other being 

taken in the right direction. 

4. To ensure integrity is practiced among employees, an “integrity guard” is 

recommended, by having some values / competencies champions act like the 

referees and report how well the organisation is following the required 

behaviours to the managing director or the senior management board. It is 
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advised that those referees are selected internally from normal employees 

within the organisation and not from management positions, so they can truly 

sense what the majority of employees are feeling, and can then report more 

accurately how employees feel, which could be an excellent early bird alarm 

for the organisation, helping it detect any problems well before it arises, as 

well as recognizes the right behaviours and ensures celebrating best practice. 

Those members must have direct access to senior management team 

including the managing director, as they will have to feel secure with limited 

barriers existing between them and the top management team. 

 

The Engagement TUNES © in live practice 

 

The tool has been applied in Merck Serono Middle East operation and has been the 

core tool to develop employee engagement over three years. The results of the 

action plans derived from the tool were: 

 

1. Merck Serono Middle East operation winning the “Best Pharma” award in the 

category of “Working Environment” 2010. This is the most prestigious 

corporate award designed to recognize top performers in various fields. 

2. Merck Serono Middle East operation winning the top place among 

pharmaceutical companies in the “Great Places To Work ®” survey for 

companies operating from the UAE, 2011. Merck Serono was positioned as 

the fifth among all industries and the top among health care organisations, 

which is a very high ranking. 
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During the process of gaining this very prestigious award, the Engagement TUNES © 

model has been proving business sense to organisational leaders, with key 

outcomes and results matching the TRUST © model that the “Great Place To Work” 

institute is using. For example, the Engagement TUNES © has come up with 

“Politics” as the biggest concern for employees and the hurdle that needs working on, 

and the TRUST © model came up with “Impartiality” in the same context. Employees 

still felt that there is a sort of favouritism from some managers and this affects the 

promotion decisions. The same has been brought up by the Engagement TUNES © 

model as a key driver for engagement for the same group of employees. 

  

To understand more from the practical ground level, the following interview was run 

with the regional vice president for the intercontinental countries at Merck Serono, 

Mr. Karim Smaira, who has been using this model and supporting the action plans 

derived from it. 

 

“Our environment, where learning and experience on the job are encouraged, leads 

to innovation in developing new health solutions for our customers. Brand recognition 

and loyalty are developed and ensure the sustainability of our organisational 

success.” Says Karim. “Merck Serono Middle East was the winner of the 2010 Merck 

Best Pharma Award for working environment after the development of a strong 

internal learning and development program, which we named “EMPower”. This is an 

innovative home-grown training program that includes a wide variety of topics, aiming 

to help our employees develop healthy and long term partnership with our 

customers”.  

 

“When it comes to employee engagement, we focus on engagement in the context of 

our organisation, rather than employee satisfaction, which is covered by many 

consultancy surveys. Achieving objectives for us is a given, surpassing those 

objectives is what our employees get out of bed for.” Says Karim. “The most 

important factor in driving employee engagement is actually “understanding our own 

employees”, and what makes them go this extra mile for the organisation and for 

their own success. What drives them as individuals? And what drives them as a 

group  is something extremely important for leaders to understand. Leaders, who are 
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copying best practices blindly, without putting into consideration the cultural 

backgrounds of their own employee mixes, are setting themselves as well as their 

organisations to big uncalculated risks.” 

 

The tool has also been used at one of the “Kodak” operations in the region (Finance 

Division) and the following recommendation has been written by the team head: 

 

“I’m leading three teams from different cultural and ethnical back grounds. With 

limited face to face time, I face significant challenges to motivate and engage team 

members, or even to identify the factors that drive engagement and motivation.  

 

Tamer’s engagement tool is an online application in the form of 2 short 

questionnaires which are easy to administrate and takes less than 10 minutes for 

participants to complete. The results; however, are detailed and cross reference 

multiple factors that drive engagement and motivation based on the answers 

provided by participants. These factors are conveniently listed in a hierarchy to 

enable managers to identify the factors that are most likely to result in an engaging 

work environment.  

 

Tamer’s application is very informative and provided me with easy to implement, 

practical focal points to motivate and retain employees. It reduced uncertainty and 

the associated time and cost, and I would highly recommend it as a management 

tool” 

 

Christiaan Nel, Controller Lead - International Cluster, Eastman Kodak 

July 10, 2011 

 

The above testimonies from two big organisations in the region serve as a support to 

the fourth research indicator (Outcome Indicator) as they support the practical 

benefits of the research and testify its applicability in providing an easy to 

understand, professionally sensible and logical outcome to the work place in 

multinational organisations. 
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5.6. Future research areas: 

 

This research brought up further interesting areas for future research such as: 

 

a. The role of the organisational context in affecting engagement drivers. Is there 

a relationship between the organisational culture type as defined by Goffee 

and Jones (1996) (Fragmented, Communal, Networked, or Mercenary) and 

engagement drivers? 

b. When organisations decide on engagement actions, does this automatically 

dis-engage other employees (of probably minority cultures)? Or is this 

stereotyping not existing in engagement? 

c. Is time a separate dimension that affects engagement? Or is it just an 

outcome of the changes in the external and maybe internal conditions? In 

other words; if all external conditions are constant, will engagement drivers 

still change by time?  

d. Would testing Engagement Tunes © in a larger scope, in a higher diverse 

culture produce data that could provide global organisations a good 

benchmarking tool in practice? 

e. Does the use of media play a part in setting engagement drivers’ expectations 

by publicizing activities that other organisations are doing in other areas? 

f. Could expatriate hires be a separate dimension that affects staff engagement? 

Working in another country than your home country, does it have an effect on 

engagement drivers?  

 

An additional possible area for future research is a nation-wide study for a country in 

the Middle East, similar to the UK study done by David MacLeod.  
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6.    Appendices:  
 

APPENDIX (A) 
Copy of the local survey distributed to the Middle and Near East Teams. 

 

 
 

All participants of this questionnaire will remain anonymous at all stages, and results shall be 
presented completely anonymous. No attempts or further discussions shall be taken to reveal the 

identity of any of the participants. 
 

Question 1: 
 
Which region describes your area of work? 
 

Middle East Near East I work at the regional HQ 

 
Question 2: 
 
Which area describes your country of work best? 
 

GCC countries   KSA Iran      Lebanon      Others 

 
Question 3: 
 
Please let us know, what you value most at work, by ranking the following parameters according to (1) 
you value most, to (16-19) you value least. (Numbers should not be repeated). 

□Flexible working hours                                                   □10% more in my compensation 

□Work place that is enjoyable □Work that enables my growth 

□Retirement plans                                                            □Personally stimulating work 

□Flexible working place (no fixed offices / virtual ..)         □Being well paid (worthwhile work) 

□Benefits (car allowances / insurance …)                        □Extra vacations 

□Working for the “Right Boss”.                                         □My voice is heard in the org. 

□Working with people coming from a similar culture        □Fair treatment (No politics). 

□Smooth and easy communication. 

□Others: (1) ………………………………………………………………………………………….. 

□Others: (2) ………………………………………………………………………………………….. 

□Others: (3) ………………………………………………………………………………………….. 
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Question 4: 
 

If you were to select out of the previous list, the greatest weak points that need development at our 
regional operation, the ones that if developed, will motivate you to go the extra mile, what would this 
be? (You can mention up to 3, in ranking order of importance. (1) Most Important). 
 

(1) …………………………………………………………………………………………………………… 

(2) ………………………………………………………………………………………………………….. 

(3) ………………………………………………………………………………………………………….. 
 

 

Thank You for your time 
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APPENDIX (B) 
Copy of the Informal interview / Focus groups’ discussion framework. 

 

 

All participants of this interview will remain anonymous at all stages, and results shall be presented 
completely anonymous. No attempts or further discussions shall be taken to reveal the identity of any of the 

participants. 
 

Please help us understand more about the drivers of engagement in your organisation by answering the 
following questions.  

 
Question 1: For the Whole Region: 
 
You have informed us that the major drivers of engagement in the region are: (a) Work that enables my 
growth, (b) Working for the “Right Boss”, (c) Being well paid, (d) Fair treatment. 
 
Please help us define each aspect through mentioning 3 main behaviours that display those aspects: 
 

1. “Work that enables my growth”. This means to me: 
 

1.a. …………………………………………………………………………………………………………… 
1.b. …………………………………………………………………………………………………………… 
1.c. …………………………………………………………………………………………………………… 

 
2. “Working for the right boss”. The right boss for me is defined as someone who: 

 
2.a. …………………………………………………………………………………………………………… 
2.b. …………………………………………………………………………………………………………… 
2.c. …………………………………………………………………………………………………………… 

 
 

3. “Fair Treatment”. This means to me: 
 

3.a. …………………………………………………………………………………………………………… 
3.b. …………………………………………………………………………………………………………… 
3.c. …………………………………………………………………………………………………………… 

 
Question 2: Sub Regions.  Please answer this question only if you work at the HQ in Dubai 
You mentioned “Work Place that is enjoyable” as one of the key drivers of engagement for employees in the 
HQ, please elaborate what can this mean to you: 
 

a. …………………………………………………………………………………………………………… 
b. …………………………………………………………………………………………………………… 
c. …………………………………………………………………………………………………………… 

 
Question 3: Your needs 
You told us that we need to take actions with regards to some matters. Please explain why you said so by 
mentioning the biggest incidence that made you mention: 
 

a. “Fair Treatment”. The biggest event that I think displayed “Unfair” treatment was 
…………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………
………………………………………………………………………………………………………………… 
b. “Smooth and Easy Communication”. The biggest event that I think displayed unsmooth 
communication was 
…………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………
………………………………………………………………………………………………………………… 

 

Thank You for your time 
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APPENDIX (C) 
Engagement dimensions as set by the research organisation for the studied sample group (Secondary 

Data). 
 

 

 

1. Dimension 1: Leadership: 

1.1. We trust senior management because they do as they say. 

1.2. Managers in my organization are held accountable for their 

actions. 

1.3. My organization does an excellent job of keeping employees 

informed about matters affecting us. 

1.4. I have confidence in the decisions made by senior management. 

1.5. As a result of this survey, I think management will act on 

problems identified. 

1.6. I am sufficiently informed about: my organization’s plans. 

1.7. I am sufficiently informed about: my organization’s performance. 

1.8. Regarding my organization’s core values, I believe: Management 

decisions are consistent with the values. 

1.9. In your judgment what kind of job is senior management doing 

in: Establishing priorities? 

1.10. In your judgment what kind of job is senior management doing 

in: Making decisions promptly? 

1.11. In your judgment what kind of job is senior management doing 

in: Managing change? 

1.12. In your judgment what kind of job is senior management doing 

in: Planning for the future? 

1.13. There has been effective follow-up to the results of last year’s 

engagement survey. (New item added in the 2010 survey). 

 

2. Dimension 2: Strategy and objectives: 

2.1.  I understand how the objectives of my department fit into the 

overall goals of my organization. 

2.2.  I believe my organization’s Executive Board has a well-formulated 

business strategy. 
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2.3.  I have a clear understanding of the goals and objectives of: My 

division or central function. 

2.4.  I have a clear understanding of the goals and objectives of: my 

organization as a whole. 

 

3.  Dimension 3: Values and ethics: 

3.1. In my experience, all employees are held to the same standards 

of ethical behaviour. 

3.2. We are encouraged to act respectfully towards our colleagues. 

3.3. My organization operates with integrity in its: Internal dealings 

with employees. 

3.4. My organization operates with integrity in its: External dealings 

with customers. 

3.5. My organization is highly regarded by: Its employees. 

3.6. Regarding my organization’s core values, I believe: The values 

are put into practice and applied in our daily work. 

3.7. My organization provides a working environment that is 

accepting of: Ethnic differences. 

3.8. My organization provides a working environment that is 

accepting of: Differences in cultural background or lifestyles. 

3.9. My organization provides a working environment that is 

accepting of: Gender differences. 

 

4. Dimension 4: Customer focus: 

4.1. In my opinion, my organization is truly customer-oriented. 

4.2. My department gets feedback on how satisfied our 

internal/external customers are with the work we perform. 

4.3. My department constantly looks for better ways to serve its 

internal/external customers. 

4.4. My organization is highly regarded by: Its customers. 

4.5. To what extent do the following help us meet the needs of our 

internal/external customers: Our organizational structure? 
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4.6. To what extent do the following help us meet the needs of our 

internal/external customers: Our internal processes? 

 

5. Dimension 5: Innovation and quality: 

5.1.  The quality of work done in my department is excellent. 

5.2. People in my department are encouraged to come up with 

innovative solutions to work-related problems. 

5.3. The people I work with take responsibility for the quality of their 

work. 

5.4.  Management is generally respected by employees. 

5.5. My organization has established a climate where people can 

challenge traditional ways of doing things. 

5.6.  My organization has established a climate where innovative ideas 

can fail without penalty to the originating person or group. 

5.7.  In your judgment, how does the organization compare with its 

competitors on: Quality of products? 

5.8.  In your judgment, how does the organization compare with its 

competitors on: Quality of customer service? 

5.9.  In your judgment, how does the organization compare with its 

competitors on: Development of new products and services? 

 

6. Dimension 6: Supervision: 

6.1.  My supervisor does a good job of building teamwork. 

6.2.  My supervisor seldom gives me recognition for work done well. 

6.3.  My supervisor is usually responsive to suggestions for change 

from employees. 

6.4.  My supervisor develops people’s skills. 

6.5.  My supervisor encourages us to see change as an opportunity, not 

a threat. 

6.6.  My supervisor: Communicates effectively. 

6.7.  My supervisor: Manages people well. 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 283 of 325 

 

7. Dimension 7: Operating efficiency: 

7.1.    The information I need to do my job is readily available. 

7.2.  Too many approvals are required for routine decisions in my 

organization. 

7.3.    I have a very clear idea of: My own job responsibilities. 

7.4.   I have a very clear idea of: The job responsibilities of the people I 

work with. 

7.5.  There is usually sufficient staff in my department to handle the 

workload. 

7.6.  I find it very difficult to balance my work and my personal 

responsibilities. (This item has been used in the 2009 survey but 

removed from the 2010 survey). 

 

8. Dimension 8: Working relationships: 

8.1.    The people I work with are generally open to change. 

8.2.   There is good cooperation between my department and other 

departments. 

8.3.      Most of the time it is safe to speak up. 

8.4.   There is effective sharing of information across functions or 

departments. 

8.5.    The people I work with are willing to help each other, even if it 

means doing something outside their usual activities. 

8.6.  My decision-making authority is in line with my level of 

responsibility. 

8.7.    Differing opinions are openly discussed in reaching decisions in 

my department. 

 

9. Dimension 9: Performance and development: 

9.1.     I think my organization offers long-term opportunities for me. 

9.2.     I feel personally accountable for the work that I do. 

9.3.   There are sufficient opportunities for me to receive: Training to 

improve my skills in my current job. 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 284 of 325 

 

9.4.   There are sufficient opportunities for me to receive: Training to 

increase my eligibility for a better job. 

9.5.    Regarding my performance: I understand how my performance 

on the job is evaluated. 

9.6.    Regarding my performance: I think my performance is evaluated 

fairly. 

9.7.    In my opinion, my organization does a good job of: Recruiting the 

right people for its future needs. 

9.8.   In my opinion, my organization does a good job of: Retaining its 

most talented people. 

9.9.   In my opinion, my organization does a good job of: Promoting the 

most competent people. 

 

10. Dimension 10: Rewards and benefits: 

10.1. From what I hear, our pay is as good as or better than the pay in 

other companies. 

10.2. From what I hear, our benefits are as good as or better than the 

benefits in other companies. 

10.3. My organization makes adequate use of recognition and rewards 

other than money to encourage good performance. 

10.4. Regarding pay, how good a job do you feel the organization is 

doing in matching pay to performance? 

 

11. Dimension 11: Workload and work-life balance: (This whole category 

has been added in 2010 and has not been used in previous 

engagement surveys at the same organization). 

11.1. I find it very difficult to balance my work and my personal 

responsibilities. 

11.2. My work schedule allows sufficient flexibility to meet my 

personal/family needs. 

11.3. Priorities or work objectives are changed so frequently I have 

trouble getting my work done. 
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12. Dimension 12: Engagement: 

12.1. My organization energizes me to go the extra mile. 

12.2. I would recommend my organization as a good place to work. 

12.3. I am willing to work beyond what is required in my job in order to 

help my organization succeed. 

12.4. I fully support the values for which my organization stands. 

12.5. I believe strongly in the goals and objectives of my organization. 

12.6. It would take a lot to make me look for another employer. 

12.7. I am proud to be a part of my organization. 

12.8. At the present time, are you seriously considering leaving the 

organization?   

 

13. Dimension 13: Corporate values: “Courage”: 

13.1. People in my department are encouraged to come up with 

innovative solutions to work-related problems. 

13.2.  The people I work with are generally open to change. 

13.3. My supervisor is usually responsive to suggestions for change 

from employees. 

13.4.  Most of the time it is safe to speak up. 

13.5. My organization has established a climate where people can 

challenge traditional ways of doing things. 

13.6. My supervisor encourages us to see change as an opportunity, 

not a threat. 

13.7. My organization has established a climate where innovative ideas 

can fail without penalty to the originating person or group. 

 

14. Dimension 14: Corporate values: “Achievement”: 

14.1.  The quality of work done in my department is excellent. 

14.2.  In my opinion, my organization is truly customer-oriented. 

14.3.  My supervisor seldom gives me recognition for work done well. 

14.4.  My organization makes adequate use of recognition and rewards 

other than money to encourage good performance. 

14.5.  My organization is highly regarded by: Its employees. 
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14.6.  My organization is highly regarded by: Its customers. 

14.7.  In my opinion, my organization does a good job of: Recruiting the 

right people for its future needs. 

14.8. In my opinion, my organization does a good job of: Retaining its 

most talented people. 

14.9.  In my opinion, my organization does a good job of: Promoting the 

most competent people. 

14.10. In your judgment, how does the organization compare with its 

competitors on: Quality of products? 

14.11. In your judgment, how does the organization compare with its 

competitors on: Quality of customer service? 

14.12. In your judgment, how does the organization compare with its 

competitors on: Development of new products and services? 

14.13. Regarding pay, how good a job do you feel the organization is 

doing in matching pay to performance? 

 

15. Dimension 15: Corporate values: “Responsibility”: 

15.1. The people I work with take responsibility for the quality of their 

work. 

15.2. Managers in my organization are held accountable for their 

actions. 

15.3. My decision-making authority is in line with my level of 

responsibility. 

15.4.  I feel personally accountable for the work that I do. 

 

16. Dimension 16: Corporate values: “Respect”: 

16.1.  Management is generally respected by employees. 

16.2.  We are encouraged to act respectfully towards our colleagues. 

16.3. Differing opinions are openly discussed in reaching decisions in 

my department. 

16.4. My organization provides a working environment that is accepting 

of: Ethnic differences. 
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16.5. My organization provides a working environment that is accepting 

of: Differences in cultural background or lifestyles. 

16.6. My organization provides a working environment that is accepting 

of: Gender differences. 

 

17. Dimension 17: Corporate values: “Integrity”: 

17.1.  In my experience, all employees are held to the same standards 

of ethical behavior. 

17.2.  We trust senior management because they do as they say. 

17.3.  We are encouraged to act respectfully towards our colleagues. 

17.4. My organization operates with integrity in its: Internal dealings 

with employees. 

17.5. My organization operates with integrity in its: External dealings 

with customers. 

17.6.  Regarding my organization’s core values, I believe: The values 

are put into practice and applied in our daily work. 

17.7. Regarding my organization’s core values, I believe: Management 

decisions are consistent with the values. 

 

18. Dimension 18: Corporate values: “Transparency”: 

18.1.  The information I need to do my job is readily available. 

18.2. There is effective sharing of information across functions or 

departments. 

18.3. My organization does an excellent job of keeping employees 

informed about matters affecting us. 

18.4.  I have a very clear idea of: My own job responsibilities. 

18.5.  I have a very clear idea of: The job responsibilities of the people I 

work with. 

18.6.  I am sufficiently informed about: my organization’s plans. 

18.7.  I am sufficiently informed about: my organization’s performance. 
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APPENDIX (D) 
Informal interview minutes with industry experts. 

 

 

These interviews aimed to identify what key professional experts in this field think 

about the hypotheses of the research, based on their vast experience in the field of 

consultancy and practical research.  

 

The framework of the interviews was around three main key points: 

 

1. Is there a common globally agreed definition for “Employee Engagement”? 

2. Why do you think there are differences in defining the term, despite the huge 

number of business researches in this field as well as global approaches from 

multinational companies to measure and enhance employee engagement? 

3. Do you think it is sensible for organisations to ask the same questions across 

the world to measure the level of employee engagement?  

 

A.  Interviewees’ profiles: 

 

David Macleod: (Chief Editor and co-author of the “Macleod Report to the UK 

government”, named “Engaging for Success”): David has a portfolio of 

responsibilities which include being a non-executive director of the department for 

international development and of the ministry of justice. He is a visiting professor of 

the Cass Business School and a fellow of the Ashridge Business School and 

Sunningdale Institute. He is also an associate of the Institute for Government. Earlier 

in his career, he was Head of Marketing for the Dulux brand before going on to be 

Managing Director of a European business and then CEO of Uniqema, a global ICI 

business. He also spent a year and a half working in the Cabinet office. He has co-

authored a book called “The Extra Mile: on the theme of how to engage your people 

to win” and is co-author of the MacLeod Report to the UK Government, called 

“Engaging for Success”. 

 

Dr. Stephen Young: Director, Organisational Surveys and Insights at Towers 

Watson: Towers Watson is a leading global professional services company that 
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helps organisations improve performance through effective people, risk and financial 

management. With 14,000 associates around the world, they offer solutions in the 

areas of employee benefits, talent management, rewards, and risk and capital 

management. 

 

Dr. Tarek Rabbah: (Company President, AstraZeneca, Arabian Gulf Region): Dr. 

Tarek Rabbah is currently the president of the Arabian Gulf Countries at Astra 

Zeneca, one of the very successful pharmaceutical organisations in the world and 

having a strong presence in the Arabian Gulf region. He has been managing people 

across Latin America, Asia Pacific; and the Middle East, hence; he has the 

experience of managing cross cultural teams in the same industry where this 

research has been conducted and in the same region as well, which makes his 

experience of high value to the context of this research. 

 

Mr. Karim Smaira: (Regional Vice President, Merck Serono, Intercontinental 

Countries). (Intercontinental countries are including Africa, Middle East, 

Russian Federation and Commonwealth Independent States – CIS): Karim has 

been managing the Balkan countries at Merck Serono, and has been in business 

management positions, based in Geneva for nine years, before he has moved to the 

Middle East to be the managing director for the Near East Region (Iran, Iraq, Syria, 

Lebanon, Jordan and Palestine), then to the Middle and Near East, after which he 

was promoted to head the region of the Intercontinental Countries as a vice 

president, based in Dubai. He has a wide experience in managing a diverse 

workforce and has a Middle East origin, which adds value to the research as the 

focus is the Middle East and how it differs from the global picture. 

 

Mr. Joe Henein: (President & Chief Executive Officer at NewBridge 

Pharmaceuticals): Joe is one of the most experienced leaders in the pharmaceutical 

industry in the region, who has been, since 1993 managing people and businesses in 

the Middle East, Central Europe; and North Africa. He has led operations in 

European as well as American organisations and has a vast experience in different 

work cultures and operations. 
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B. Interview Area one: Is there a common globally agreed definition for 

“Employee Engagement”? 

 

All interviewees agreed on the thought that there is not one single global definition. 

David MacLeod highlighted that when they were doing their report, they stopped 

counting at fifty six different definitions, and he believes that if an organisation writes 

a definition that really resonates and works for them, that’s the best definition, 

because they would own it, and they will easily relate to it. Dr. Stephen Young 

supported this view and emphasized that actually there should not be one single 

definition for engagement across the globe. From the practitioners’ point of view, Dr. 

Tarek Rabbah stressed that the concept is still quite new, and many managers would 

mix this with staff motivation, while the two topics are different. So how do they 

approach engagement? 

 

David MacLeod believes in a simple approach, which is getting “more” out of the 

capability and potential in every one of an organisation’s employees, so that they 

deliver whatever the organisation tries to deliver. As simple as it seems, the equation 

involves understanding what culture the organisation lives in and in what market it is 

operating. Dr. Stephen Young breaks the term into three main parts; the rational part, 

the emotional part, and the behavioural part, which is similar to what several other 

consultancy organisations are also using but in different terminologies. It is still a 

challenge though to understand how each of these three factors affect each other, 

and if external environment (National culture and economic status) affect these three 

factors. Joe Henein related this difference to cultural differences between leaders 

and organisations, mainly in the amount of focus on IQ (Intelligence quotient) and EI 

(Emotional Intelligence). 

 

Joe Henein structured his approach to five key basic and fundamental findings in 

motivating people and teams, which he found universal in his experience and were 

his mainstays across borders and throughout time; 

  

a. Inspiration: The word “motivation” is becoming outdated in Joe’s 

opinion, as he believes it is all about inspiration these days. 
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Teams needs to get aspired by their leaders and they need to see 

role models to assimilate to, so they work hard and excel to reach 

to that aspiration, they also need to see themselves on that growth 

curve or business upswing hence aspired by their leaders and 

their challenge to them. 

b. Role Model: Teams to see the talk and the walk, if you ask the team to 

work hard, you the leader should be the first one to work harder, to 

come earlier, and leave later and be as engaged as all of them – 

teams who see their leaders provide the first and real example, 

very hard to be different. 

c. Transparency and Candour – People need to trust their leaders and 

this is a big motivator, and this will not be achieved until leaders 

are transparent and candour about them, their work, their potential 

to grow, their development, ..etc. 

d. Empowerment: sometimes taken lightly, or a misused word, but 

empowerment does not mean shifting all the work from you in his 

opinion, but empowerment is the art of letting go without 

disengaging and holding accountability with the power of driving 

businesses through your key talents. 

e. Challenge and Stretched Goals: a main driver of engagement as well, 

never to underestimate the motivating power when people are 

challenged, it provides the motives to work hard and excel since in 

an environment of inspiration and role modelling, teams would 

strive to prove to their role model their value in the organisation. 

 

C. Interview Area two: Why do you think there are differences in defining the 

term, despite the huge number of business researches in this field as well as 

global approaches from multinational companies to measure and enhance 

employee engagement? 

 

David MacLeod broke this into four main reasons; the environmental contexts, the 

individual context, the national context, and the organisational context. He believes 

that those aspects would affect how employees would feel, thus affecting their 
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morale and expectations. Dr. Stephen Young believed they would only fall into two 

main dimensions; the cultural and organisational dimensions. He referred to the 

Global Workforce survey, where it was shown that the drivers of engagement were 

different country by country. Still, he believes that generic drivers of engagement do 

exist (giving an example of Leadership, empowerment, and organisational branding), 

and then each company is different from each other company according to the 

context of the organisation and where they operate. Still, the relationship and relative 

weight between those drivers were agreed to be very different from one organisation 

to the other. 

 

Dr. Rabbah highlighted that from his experience, working cultures were very different 

and this difference mainly arises from differences in expectations of employees 

across different cultures. Comparing work cultures in Latin America and the Middle 

East, for example, he has seen in the Middle East more of a sense of camaraderie, a 

family sense atmosphere where people celebrate each other’s successes and care 

for their families, with a focus, at the same time, on work and social status. When 

comparing employees from Europe to the Middle-East, Dr. Rabbah believes that 

people in the Middle East pay more attention to job titles and status and maybe in the 

Gulf countries career progression is in high demand as people are going there on a 

transitory basis most of the time and peer pressure is high, reflecting the status in the 

Arabian Gulf Countries, where most employees are actually expatriates, and come 

from various parts of the world for a temporary period, while in more developed 

markets the focus is more on stability, work-life balance and policies that reinforce 

this, such as flexi-time, job sharing, and sabbatical leave. He also stressed the role of 

cultural differences in focusing on the way employees would like to be rewarded, 

giving an example from his experience on U.S.A., U.K, Europe, where employees 

would focus on more individualistic incentives, benefits and rewards, while in the 

Middle East and Latin America, he has seem more focus on the collectivist benefits 

(Group trips / Incentives / Family health benefits).   

 

Karim Smaira saw the reason for conflict in engagement surveys is the source from 

where they have originated, highlighting that concepts would either come from an 

academic perspective / source, or from a business consultancy perspective / source. 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 293 of 325 

 

The source, in his views, makes the big difference afterwards, as usually the 

consultancy firms are quicker to release results and assumptions, since they do not 

have to go through a wide process of researches before they develop their own 

model / tool to define and measure a term such as employee engagement, while 

academic researches take time to prepare; time to run, time to discuss, time to 

validate and then time to publish, which gives them credibility, but after the term has 

been already defined and identified by others. He has also stressed that consultancy 

firms have a stronger communication tools, and their presence among the business 

community is strong, when compared to the academic side, he has rarely seen a 

university or a business school participating or involved in business forums and trying 

to educate the business community to what is happening in the academic field that 

could reflect on their businesses. Karim believes that academic institutes are the 

ones who have been distant from the business and not the opposite, and this might 

be the reason why many business people think that the academic work is more 

theoretical rather than practical and there is a missing link between how theory could 

turn into a benefit in practice. This link is seen by Karim to be offered by consultancy 

firms who are very good to communicate the benefit of using a certain tool in the field 

of practice. 

 

Joe Henein’s experience took him to the USA, Europe and MENA and worked with 

many nationalities and led different teams of different seniorities, and from his 

perspective, he does not believe that there are different motivating factors depending 

on the geographies, instead, he thinks that there are different cultural aspects 

leaders need to be aware of regardless of the location, as the world is more of an 

open place now. So it is more of a cultural background than a geographical location, 

from Joe’s point of view. He gives an example of this from his work experience, as he 

believes that the further one goes east in the globe, the more emphasis EQ – 

emotional intelligence plays in managing teams, which is critical in building the 

credibility the leader needs to be successful  in “marching the troops – WILLINGLY – 

behind him”. In western cultures, he thinks it is more about exhibiting intelligence, 

knowledge, assertiveness and ability to communicate and articulate. While he 

believes that leaders still need to address some of these issues as well in Eastern 

Cultures, but the personal attention and care to the team prevails in eastern cultures.  
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C. Interview Area three: Do you think it is sensible for organisations to ask 

the same questions across the world to measure the level of employee 

engagement?  

 

David MacLeod believes that typically most organisations have a core set of 

questions that are used around the world, and then allow tailoring to do with 

whatever the local context is, be it a national context or be it a context to do with the 

different market system. Dr. Tarek Rabbah agrees with him and stresses the need to 

consider an additional factor that the world is changing when it comes to working 

environments, and workforces are becoming more diverse now than ever – 

background, race, gender as well as age groups: “Gen Y and Gen X”. So the effect of 

time on definitions of work engagement as well as the effect of the unique mix of 

generations over the understanding of the term as well as the expectations from the 

employee groups will be something that leaders would need to look at and consider 

when they approach engagement in their workplace. 

 

Dr. Young pointed out an important statistical aspect, that would always come up in 

surveys of large groups, where parameters marked as important in minor populations 

will be masked in the larger population’s mix of needs, and will be less likely seen in 

the overall workplace engagement drivers / needs. So how do we measure 

engagement then if the drivers are different? How do we give weighting to specific 

parameters, in order to generate a comparative score? 

 

Dr. Young mentioned that when they ask questions, they would weigh the importance 

based on an average score across the whole company, so for example if they have a 

big U.S. population, and a small German population, then the U.S. population will 

have a heavier weight and will affect the average score. This is, of course, not ideal, 

and breaking the scores to departmental level analysis would give more relevant 

responses to the work group. 

 

Mr. Smaira sees this point as crucial and stresses it from a practitioner’s point of 

view. He believes that defining employee engagement is very important; however, 
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measuring it is very tricky and could lead an organisation to take a decision from one 

side without seeing all angles. In other words, this could lead to impractical decisions 

that could maybe have a negative effect as well as being ineffective. It would be very 

dangerous if employees lose trust in the leadership team and think that they do not 

have a clue what they feel or need, and then this would add a new dimension of 

mistrust to the senior leadership team which could be devastating to the engagement 

levels and to the whole organisation’s performance.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 296 of 325 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 297 of 325 

 

7.    References: 
 

Abraham, R. (1999). Emotional intelligence in organizations: a conceptualization. Genetic, Social, 
and General Psychology Monographs. 125 (2): 209–224. 
 
Achterberg, W., Pot, A. M., Kerkstra, A., Ooms, M., Muller, M., & Ribbe, M. (2003). The effect of 
depression on social engagement in newly admitted Dutch nursing home patients. The 
Gerontologist, 43 (2): 213–218. 
 
Ah Chong, L.M., & Thomas, D.C. (1995). Cross-cultural research in New Zealand organizations: 
What we know and what needs to be addressed. Journal of the Australia and New Zealand 
Academy of Management, 2 (1): 14-32. 
 
Ah Chong, L.M., & Thomas, D.C. (1997). Leadership perceptions in cross-cultural context: Pakeha 
and Pacific Islanders in New Zealand. Leadership Quarterly; Fall97, 8 (3): 275-275. 
 
Ahlstrom, D. & Bruton, G.D. (2002). An institutional perspective on the role of culture in shaping 
strategic actions by technology-focused entrepreneurial firms in China. Entrepreneurship Theory 
and Practice, 26 (4): 53–69. 
 
Ailon, G. (2008). Mirror, mirror on the wall: Culture's Consequences in a value test of its own 
design. The Academy of Management Review, 33(4):885–904 
 
Alban-Metcalfe, J. and Alimo-Metcalfe, B. (2009). Engaging leadership part one: competencies 
are like Brighton Pier. The International Journal in Public Services, 5 (2): 10-18. 
 
Alexander J. (2001). Creating a High-Performance Culture: Leadership Roles and responsibilities. 
Professional Services. Leadership Report, 4th quarter edition, AFSM International, 11. Fort Myers, 
Florida.  
 
Allen, N. and Meyer, J. (1990). Organizational socialization tactics: A longitudinal analysis of links 
to newcomers’ commitment and role orientation, Academy of Management Journal, 33 (4): 847-
58. 
 
Allen, N. and Meyer, J. (1990). The measurement and antecedents of affective, continuance and 
normative commitment to the organization. Journal of Occupational Psychology, 63 (1): 1-18. 
 
Allen, N. and Meyer, J. (1996). Affective, continuance, and normative commitment: An 
examination of construct validity. Journal of Vocational Behavior, 49 (3): 252-276. 
 
Allen, V.L., Wilder, D.A., and Atkinson, M.L. (1983). Multiple group membership and social 
identity. In Studies in social identity, ed. T.R. Sarbin and K.E. Scheibe, 92–115. New York: 
Praeger Publishers 
 
Allport, G. W. (1955). Becoming. New Haven, CT: Yale University Press. 
 
Allport, G. W. (1961). Pattern and Growth in Personality. New York: Holt, Rinehart and Winston. 
 
Alvesson, M. (1993). Organizations as rhetoric: knowledge-intensive firms and the struggle with 
ambiguity. Journal of Management Studies, 30(6): 997-1015. 
 
Ancona, D., Malone, T., Orlikowski, W. and Senge, P. (2007) In Praise of the incomplete leader, 
The Harvard Business Review, 85 (2): 92-100. 
 
Anderson, Benedict. (1983). Imagined communities: Reflections on the origin and spread of 
nationalism. London: Verso. 
 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 298 of 325 

 

Andersson, L. M. (1996). Employee cynicism: An examination using a contract violation 
framework. Human Relations, 49, 1395−1417. 
 
Andolšek, D. and Štebe, J. (2004). Multinational perspectives on work values and commitment. 
International Journal of Cross-Cultural Management, 4 (2): 181-209. 
 
AON Hewitt (2011). Trends in Global Employee Engagement. 
http://www.aon.com/attachments/thought-
leadership/Trends_Global_Employee_Engagement_Final.pdf , Accessed < 13/04/2012 06:59 >. 
 
Appelbaum, E. and Batt, R. (1994). The New American Workplace, Ithaca: ILR Press. 
 
Arab Health World (2008).  $12 billion Middle East Pharma Market: poised for growth. 
http://www.mhwmag.net/pdf/AHW_XXIII_6.pdf , Accessed <09/06/2012 08:31>. 
 
Arbona, C., Flores, C. L.,&Novy, D. (1995). Cultural awareness and ethnic loyalty: Dimensions of 
cultural variability among Mexican American college students. Journal of Counseling & 
Development, 73 (6): 610-614. 
 
Armour, S. (2002). Workers put family first despite slow economy, jobless fears, USA Today, June 
6, 3B. http://www.usatoday.com/money/general/2002/06/06/family-friendly.htm ,  
Accessed < 24/06/2011 20:42 > 
 
ARMSTRONG, M. (1999). People and organisations: managing activities. London: Institute of  
Personnel and Development. 
 
Arnold, J. with Silvester, J., Patterson, F., Robertson, I., Cooper, C. and Burnes, B. (2005). Work 
Psychology: Understanding Human Behaviour in the Workplace. 4th ed. Pearson. pp. 241-274. 
 
Ashforth, B. E. & Humphrey, R. H. (1995). Emotion in the workplace: A reappraisal. Human 
Relations, 48 (2): 97-125. 
 
Ashford, S. J., & Black, J. S. (1996). Proactivity during organizational entry: The role of desire for 
control. Journal of Applied Psychology, 81 (2): 199–214. 
 
Avery, D. R., McKay, P. F. And Wislon, D. C. (2007). Engaging the Aging Workforce: The 
Relationship Between Perceived Age Similarity, Satisfaction With Coworkers, and Employee 
Engagement. Journal of Applied Psychology, 92 (6): 1542–1556. 
 
Ayman, R., & Chemers, M.M. (1983). Relationship of supervisory behavior ratings to work group 
effectiveness and subordinate satisfaction among Iranian managers. Journal of Applied 
Psychology, 68 (2): 338-341. 
 
Bakker, A. B., & Demerouti, E. (2007). The Job Demands-Resources model: state of the art. 
Journal of Managerial Psychology, 22 (3): 309-328. 
 
Bakker, A. B., & Schaufeli, W. B. (2008). Positive organizational behavior: Engaged employees in 
flourishing organizations. Journal of Organizational Behavior, 29 (2): 147–154. 
 
Balain, S. and Sparrow, P. (2009). Engaged to Perform: A new perspective on employee 
engagement. Centre for Performance-led HR. Lancaster University, Lancaster. 
 
Banks, B. (2010). Who's whistling the loudest while they work? : How Canadian organizations 
stack up against the rest of the world in terms of employee engagement. Rogers Publishing. 
Business Source Premier, Maclean’s, 123 (43): 1-2.  
http://www2.macleans.ca/2010/10/28/whos-whistling-while-they-work/  
Accessed <25/06/2011 07:07 > 
 

http://www.aon.com/attachments/thought-leadership/Trends_Global_Employee_Engagement_Final.pdf
http://www.aon.com/attachments/thought-leadership/Trends_Global_Employee_Engagement_Final.pdf
http://www.mhwmag.net/pdf/AHW_XXIII_6.pdf
http://www.usatoday.com/money/general/2002/06/06/family-friendly.htm
http://www2.macleans.ca/2010/10/28/whos-whistling-while-they-work/


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 299 of 325 

 

Bao, Y., Zhou, K. Zh., & Su, Ch. (2003). Face consciousness and risk aversion: Do they affect 
consumer decision-making? Psychology & Marketing, 20 (8): 733-755. 
 
Bar-Tal, D. (1998). Group beliefs as an expression of social identity. In Social identity: 
International perspectives, ed. S. Worchel, J.F. Morales, D. Paez, and J.C. Deschamps, 93–113. 
London: Sage. 
 
Barney, J. B. (1995). Looking inside for competitive advantage. Academy of Management 
Executive, 9: 49-61. 
 
Bass, B. M. (1997). Does the transactional–transformational leadership paradigm transcend 
organizational and national boundaries? American Psychologist, 52 (2): 130–139. 
 
Bateman, T. S., & Crant, J. M. (1993). The proactive component of organizational behavior: A 
measure and correlates. Journal of Organizational Behavior, 14 (2): 103–118. 
 
Bateman, T. S., Organ, D. W. (1983). Job satisfaction and the good solider: the relationship 
between affect and employee citizenship. Academy of Management Journal, 26 (4): 587–595. 
 
Bates, S. (2004), Getting engaged, HR Magazine. 49(2): 44-51. 
 
Baumeister, R. F. (1993). Understanding the inner nature of low self-esteem: Uncertain, fragile, 
protective, and conflicted. In R. Baumeister (Ed.), Self-esteem: The puzzle of low self-regard (pp. 
201–218). New York, Plenum Press. 
 
Baumeister, R.F, Twenge, J. M., Nuss, C., (2002). Effects of social exclusion on cognitive 
processes: anticipated aloneness reduces intelligent thought. Journal of Personality and Social 
Psychology. 83 (4): 817–827. 
 
Baumruk, R. (2004). The missing link: the role of employee engagement in business success. 
Workspan, 47: 48-52. 
 
Becker, B. E., and  Huselid, M. A. (1998). High performance work systems and firm performance: 
A synthesis of research and managerial implications. Research in Personnel and Human 
Resource Management, 16: 53-101. 
 
Becker, B. E., and  Huselid, M. A. (2006). Strategic human resources management: Where do we 
go from here? Journal of Management, 32: 898-925. 
 
Berry, J.W. (1969). On cross-cultural comparability. International Journal of Psychology, 4 (2): 
119-128. 
 
Berry, J.W. (1979). A cultural ecology of social behaviour. In L. Berkowitz (Ed.), Advances in 
experimental social psychology. 12: 177-206. (doi:10.1016/S0065-2601(08)60262-2). 
 
Berry, J.W. (1980).  Acculturation as varieties of adaptation. In A. M. Padilla (Ed.), Acculturation: 
Theory, models and some new findings (pp. 9-25). Boulder, CO: Westview. 
 
Berry, J.W. (1990). Imposed etics, emics, and derived etics: Their conceptual and operational 
status in cross-cultural psychology. In Headland, T.N., Pike, K.L., & Harris, M. (Eds.). Emics and 
Etics: The Insider/Outsider Debate. Newberry Park, CA: Sage. 
 
Berry, J.W. (1997). Immigration, acculturation, and adaptation. Applied Psychology: An 
International Review, 46 (1): 5-34. 
 
Biojob Blog (2010). http://www.biojobblog.com/tags/cuts/ , Accessed < 16/06/2011 15:06 >. 
 
Blau, P.M. (1986). Exchange and Power in Social Life. Wiley&Sons,Inc,New Brunswick, NJ. 
 

http://www.biojobblog.com/tags/cuts/


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 300 of 325 

 

Blais, M. R., & Brière, N. M. (1992). On the mediational role of feelings of self-determination in the 
workplace: Further evidence and generalization. Unpublished manuscript, University of Quebec at 
Montreal. 
 
Bliese, P. D. (2000).Within-group agreement, non-independence, and reliability: Implications for 
data aggregation and analysis. In K. J. Klein&S.W. J.Kozlowski (Eds.), Multilevel theory, research, 
and methods in organizations: Foundations, extensions, and new directions (pp. 349-381). San 
Francisco: Jossey-Bass. 
 
Boal, K., & Hooijberg, R. (2000). Strategic leadership research: Moving on. Leadership Quarterly, 
11 (4): 515−549. 
 
Bolden R and Gosling J (2006). Leadership competencies: time to change the tune? Leadership, 2 
(2): 147–163. 
 
Bond, M. H. & Cheung, T. S. (1983). The spontaneous self-concept of college students in Hong 
Kong, Japan, and the United States. Journal of Cross-Cultural Psychology, 14 (2): 153–171. 
 
Borkan, J. M. (2004). Mixed method studies: A foundation for primary care research. Annals of 
Family Medicine, 2, 110-122. 
 
Bourke, J., and Lombardi, M. (2010). Learning & Development 2010: Bridging the Gap between 
Strategy and Execution. Aberdeen Group, Aberdeen, UK. 1-31. 
 
Boxall, P. and Macky, K. (2009). Research and theory on high-performance work systems: 
Progressing the high involvement stream. Human Resource Management Journal, 19 (1): 3–23. 
 
Brizius, J. A., & Campbell, M. D. (1991). Getting results: A guide for government accountability. 
Washington, DC: Council of Governors Policy Advisors. 
 
Brockett, J. (2009). Employer branding still makes its mark: The recession may have seen many 
household names go to the wall, but a good reputation as an employer can help companies 
through tough times. People Management, March, 12-13. 
http://www.peoplemanagement.co.uk/pm/articles/2009/03/employer-branding-still-makes-its-
mark.htm , Accessed < 25/06/2011 10:29 > 
 
Bu, N., & McKeen, C. A. (2000). Work and family expectations of the future managers and 
professionals of Canada and China. Journal of Managerial Psychology, 15 (8): 771−794. 
 
Buchanan, D. and Huczynski, A. (2004). Organisational Behaviour. An introductory text, 5

th
 ed. 

Harlow, FT/Prentice Hall. 
 
Buchko, A., Weinzimmer, L., and Sergeyev, A. (1998). Effects of cultural context on the 
antecedents, correlates, and consequences of organizational commitment: A study of Russian 
workers. Journal of Business Research, 43 (3): 109-116. 
 
Buckingham M (2001). Don’t waste time and money. Gallup Management Journal. Available from: 
http://gmj.gallup.com/content/259/Dont-Waste-Time-Money.aspx , Accessed <29/05/2009 08:47>. 
 
Buelens, M., & Poelmans, S.A.Y. (2004). Enriching the Spence and Robbins’ typology of 
workaholism: Demographic, motivational and organizational correlates. Organizational Change 
Management, 17 (5): 459–470. 
 
Buhaisi Issam M. I., (2011). Essential Components of Employee Engagement - A Study with 
Reference to TNSTC, Kumbakonam. Advances In Management, 4, (1): 1-1. 
 
Bunting, M. (2004). Willing slaves, how the overwork culture is ruling our lives. London: Harper 
Collins. 
 

http://www.peoplemanagement.co.uk/pm/articles/2009/03/employer-branding-still-makes-its-mark.htm
http://www.peoplemanagement.co.uk/pm/articles/2009/03/employer-branding-still-makes-its-mark.htm
http://gmj.gallup.com/content/259/Dont-Waste-Time-Money.aspx


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 301 of 325 

 

Burgess, T. F. (2001). A general introduction to the design of questionnaires for survey research. 
University of Leeds. 
http://www.websm.org/uploadi/editor/File/Burgess_2001_A%20general_introduction.pdf , 
Accessed < 20/06/2012 10:59 >. 
 
Burke, R. and Eddy Ng. (2006). The changing nature of work and organizations: Implications for 
human resource management. Human Resource Management Review, 16 (2): 86–94. 
 
Burke, R.J., & Koksal, H. (2002). Workaholism among a sample of Turkish managers and 
professionals: An exploratory study. Psychological Reports, 91 (1): 60–68. 
 
Burnkrant, R. E., and Sawyer, A. G. (1983). Effects of Involvement and Message Content on 
Information Processing Intensity. Information Processing Research in Advertising, R. J. Harris, ed. 
Hillsdale, NJ: Lawrence Eribaum. 
 
Busenitz, L. (1999). Entrepreneurial risks and strategic decision making. The Journal of Applied 
Behavioral Science, 35 (3): 325–340. 
 
Bye, H. H., and Sandal, G. M. (2011). Personal Values and Intended Self-Presentation during Job 
Interviews: A Cross-Cultural Comparison. Applied Psychology: An International Review, 60 (1): 
160–182 (doi: 10.1111/j.1464-0597.2010.00432.x) 
 
Byram, Michael. (1997). Teaching and assessing intercultural communicative competence. 
Clevedon, UK: Multilingual Matters. 
 
Campbell, D. T. (1963). Social attitudes and other acquired behavioural dispositions. In S. Koch 
(Ed.), Psychology: A study of science. New York: McGraw-Hill. 
 
Cantor, N., & Mischel, W. (1979). Prototypes in person perception. In L. Berkowitz (Ed.), 
Advances in experimental social psychology (vol. 12: 3-52). New York: Academic Press. 
 
Cardon, M. (2008). Is passion contagious? The transference of entrepreneurial passion to 
employees. Human Resource Management Review, 18 (2): 77–86. 
 
Cartwright, S. and Holmes, N. (2006). The meaning of work: The challenge of regaining employee 
engagement and reducing cynicism. Human Resource Management Review, 16 (2): 199–208. 
 
Cha, J., Cichy, R., Kim, S. (2009). The contribution of emotional intelligence to social skills and 
stress management skills among automated foodservice executives. Journal of Human Resources 
in Hospitality and Tourism. 8 (1): 15–31. 
 
Chan, A. M. (2009). Measuring Cross-Cultural Values: A Qualitative Approach. International 
Review of Business Research Papers, 5 (6): 322-337. 
 
Chan, D. (1998). Functional relations among constructs in the same content domain at different 
levels of analysis: A typology of composition models. Journal of Applied Psychology, 83, 234-246. 
 
Chartered Institute of Personnel and Development (2006). How engaged are British employees? 
London: CIPD. 
 
Chartered Institute for Personnel and Development (2008). Engaging Leadership: Creating 
organisations that maximise the potential of their people. London: CIPD. 
http://www.cipd.co.uk/NR/rdonlyres/F72D3236-E832-4663-ABEC-
BCC7890DC431/0/Engaging_leadership_STF.pdf , Accessed < 26/06/2011 08:21 >. 
 
Chartered Institute for Personnel and Development. (2009) Employee engagement in context. 
London: CIPD. 
 

http://www.websm.org/uploadi/editor/File/Burgess_2001_A%20general_introduction.pdf
http://www.cipd.co.uk/NR/rdonlyres/F72D3236-E832-4663-ABEC-BCC7890DC431/0/Engaging_leadership_STF.pdf
http://www.cipd.co.uk/NR/rdonlyres/F72D3236-E832-4663-ABEC-BCC7890DC431/0/Engaging_leadership_STF.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 302 of 325 

 

Cheese, P., Silverstone, Y., and Smith, D. Y. (2009). Creating an agile organization. Outlook: The 
journal of high performance business. October: 1-13. 
http://www.accenture.com/us-en/outlook/pages/outlook-journal-2009-agile-organization.aspx  
Accessed < 25/06/2011 10:53 > 
 
Chemers, M. M. (1997). An integrative theory of leadership. Mahwah, NJ: Lawrence Erlbaum 
Associates. 
 
Cheng, Y., and Stockdale, M. (2003). The validity of the three-component model of organizational 
commitment in a Chinese context. Journal of Vocational Behavior, 62 (3): 465-489. 
 
Cheung, P.C., Conger, A.J.,Hau, K., Lew, W.J.F., and Lau, S. (1992). Development of the multi-
trait personality inventory (MTPI): Comparison among four Chinese populations. Journal of 
Personality Assessment, 59(3): 528-551. 
 
Chiang, F. F. T., and Birtch, T. A. (2010). Appraising Performance across Borders: An Empirical 
Examination of the Purposes and Practices of Performance Appraisal in a Multi-Country Context. 
Journal of Management Studies. 47 (7): 1365-1393. 
 
Christiansen, C. H. (1999). Defining lives: Occupation as identity: An essay on competence, 
coherence and the creation of meaning. American Journal of Occupational Therapy, 53, 547-558. 
 
Christiansen, C. (2000). Identity, personal projects and happiness: Self construction in everyday 
action. Journal of Occupational Science, 7, 98-107. 
 
Christiansen, C. (2004). Occupation and  identity: Becoming who we are through what we do. In 
C. H. Christiansen & E. A. Townsend (Eds.), Introduction to occupation. The art and science of 
living (pp. 121-139). Upper Saddle River, NJ: Prentice Hall. 
 
Church, A.T. and Katigbak, M.S. 1988, ‘The emic strategy in the identification and assessment of 
personality dimensions in a non-Western culture: Rationale, steps, and a Philippine illustration,’ 
Journal of Cross-Cultural Psychology, 19 (2): 140-163. 
 
Clabby, I. (2010). Presenteeism. Employee Engagement and Employer Branding Event. London, 
September. 
 
Clement, A. (2010). CEOs fail to get behind engagement strategies, HR research reveals. 
http://www.hrmagazine.co.uk/News/MostEmailed/1045901/CEOs-fail-behind-engagement-
strategies-HR-research-reveals/ , Accessed < 24/12/2010 11:31 >. 
 
Collins, J. C., & Porras, J. I. (1994). Built to last, successful habits of visionary companies (3rd 
ed.). London: Random House. 
 
Collinson, D. (2008). Leading Employer Engagement. CEL Practitioner Research Programme 
2007-08, Researching Leadership in the Learning and Skills Sector: By the Sector, On the Sector, 
For the Sector. Centre of Excellence in Leadership, 7 (1): 1-72. 
 
Combs, J. G., Ketchen, D. J., Jr., Hall, A. T., and  Liu, Y. (2006). Do high performance work 
practices matter? A metaanalysis of their effects on organizational performance. Personnel 
Psychology, 59: 501-528. 
 
Concours Group, (2005). Excelling at Employee Engagement. Texas. The Concours Group. 
 
Concours Group and Age Wave, (2004). The New Employee/Employer Equation. 
http://www.elearningforum.com/downloads/Tammy%20Erickson--Changing%20Workforce.ppt . 
Accessed <4/10/2009 9:25 AM>. 
 
Corporate Leadership Council (2006). Career Pathing Processes and Tools. Corporate Executive 
Board. 1-15. Arlington, Virginia, U.S.A. 

http://www.accenture.com/us-en/outlook/pages/outlook-journal-2009-agile-organization.aspx
http://www.hrmagazine.co.uk/News/MostEmailed/1045901/CEOs-fail-behind-engagement-strategies-HR-research-reveals/
http://www.hrmagazine.co.uk/News/MostEmailed/1045901/CEOs-fail-behind-engagement-strategies-HR-research-reveals/
http://www.elearningforum.com/downloads/Tammy%20Erickson--Changing%20Workforce.ppt


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 303 of 325 

 

 
Crawford, N. (2010). Responsible Workplaces. Benefits Canada. 34 (5): 53-53. 
 
Cronshaw, S., & Lord, R.G. (1987). Effects of categorization, attribution and encoding processes 
on leadership perceptions. Journal of Applied Psychology, 72 (1): 97-106. 
 
Crossland, D., and Hambrick, D.C. (2010). Differences in managerial discretion across countries: 
How nation-level institutions affect the degree to which CEOs matter. Strategic Management 
Journal. 32 (8): 797-819. 
 
Cuellar, I., Arnold, B., & Maldonado, R. (1995). Acculturation Rating Scale for Mexican 
Americans–II: A revision of the original ARSMA Scale. Hispanic Journal of Behavioral Sciences, 
17 (3): 275-304. 
 
Curtin, Philip D. (1984). Cross-Cultural Trade in World History. Cambridge: Cambridge University 
Press. (1975) Economic Change in Precolonial Africa. Madison, Wis.: University of Wisconsin 
Press. (1990) The Rise and Fall of the Plantation Complex: Essays in Atlantic History. Cambridge: 
Cambridge University Press. 
 
Dalal, R.S, Brummel, B. J., Wee, S., Thomas, L. L. (2008). Defining Employee Engagement for 
Productive Research and Practice. Industrial and Organizational Psychology, 1 (1): 52–55. 
 
Dalton, I. (2010). Pulling it Together: Engagement in a global company. Employee Engagement 
and Employer Branding Conference. London, September. 
 
Dansereau, F., Alluto, J., & Yammarino, F. (1984). Theory testing in organizational behavior: 
The variant approach. Englewood Cliffs, NJ: Prentice Hall. 
 
Dansereau, F., & Yammarino, F. (2000).Within and between analysis: The variant paradigm as 
an underlying approach to theory building and testing. In K. J. Klein & S.W. J. Kozlowski (Eds.), 
Multilevel theory, research, and methods in organizations: Foundations, extensions, and new 
directions (pp. 425-466). San Francisco: Jossey-Bass. 
 
Datta, D. K. and Puia, G. (1995). Cross-border acquisitions: an examination of the influence of 
relatedness and cultural fit on shareholder value creation in U.S. acquiring firms. Management 
International Review, 35 (4): 337–359. 
 
Dean, J. W., Brandes, P., & Dharwadkar, R. (1998). Organizational cynicism. Academy of 
Management Review, 23, 341−353. 
 
Deci, E. L., & Ryan, R. M. (1985). Intrinsic motivation and self-determination in human behavior. 
New York: Plenum. 
 
Deci, E. L., Ryan, R. M., Gagne, M., Leone, D. R., Usunov, J., Kornazheva, B. P. (2001). Need 
Satisfaction, Motivation, and Well-Being in the Work Organizations of a Former Eastern Bloc 
Country: A Cross-Cultural Study of Self-Determination. Personality and Social Psychology: PSPB, 
27 (8): 930-942. 
 
Demerouti, E., Bakker, A. B., Nachreiner, F., & Schaufeli, W.B. (2001). The Job Demands- 
resources model of burnout. Journal of Applied Psychology, 86 (3): 499-512. 
 
Den Hartog, D.N., House, R.J., Hanges, P.J., Ruiz-Quintanilla, S.A., and Dorfman, P.W. (1999).  
Culture specific and cross-culturally generalizable implicit leadership theories: are attributes of  
Charismatic / transformational leadership universally endorsed? Leadership Quarterly, 10 (2): 219- 
219. 
 
Development Dimensions International, (2010). E3 ®: A Measure of Employee Engagement. 
http://www.ddiworld.com/products_services/e3.asp . Accessed <4/10/2010 9:56 AM> 
 

http://www.ddiworld.com/products_services/e3.asp


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 304 of 325 

 

Di Pofi, J. A. (2001). Organizational diagnostics: Integrating qualitative and quantitative 
methodology. Journal of Organizational Change Management, 15, 156-172. 
 
Dickson, M. W., Den Hartog, D. N., and Mitchelson, J. K. (2003). Research on leadership in a 
cross-cultural context: Making progress, and raising new questions. The Leadership Quarterly. 14: 
729-768. 
 
Dickson, P. (2004). Entrepreneurial orientation: The role of institutional environment and firm 
attributes in shaping innovation and proactiveness. Paper presented at the Strategic Management 
Society Conference, San Juan, Puerto Rico. 
http://www.ciber.gatech.edu/papers/workingpaper/2005/018-05-06.pdf 
Accessed < 25/06/2011 11:16 >. 
 
Diener, E., Scollon, C. K. N., Oishi, S., Dzokoto, V., & Suh, M. E. (2000). Positivity and the 
construction of life satisfaction judgements: Global happiness is not the sum of its parts. Journal of 
Happiness Studies. 1 (2): 159–176. 
 
Dillman, D.A. (1978). Mail and telephone surveys - the total design method. John Wiley & Sons, 
New York. 
 
Dixon, A. (2009). Rules of Engagement: These days, to gain an increase in productivity and 
profitability, entrepreneurs must boost employee morale. Black Enterprises. 
http://www.entrepreneur.com/tradejournals/article/203481683.html ,  
Accessed < 25/06/2011 11:18 > 
 
Dixon, K. A., D. Storen, and C. E. Van Horn. 2002. A Workplace Divided: How Americans View 
Discrimination and Race on the Job. New Brunswick, NJ: John J. Heldrich Center for Workforce 
Development, Rutgers University. 
 
Drenth, P. J. D., & Den Hartog, D. N. (1998). Culture and organizational differences. In W. J. 
Lonner, & D. L. Dinnel (Eds.), Merging past, present, and future in cross-cultural psychology: 
Selected papers from the fourteenth international congress of the international association for 
cross-cultural psychology ( pp. 489–502). Bristol, PA: Swets and Zeitlinger Publishers. 
 
Dubinsky, A. J., and Skinner, S. J. (2002). Going the extra mile: Antecedents of salespeople’s 
discretionary effort. Industrial Marketing Management. 31 (7): 589– 598. 
 
Easterby-Smith, M., Mailna, D. and Yuan, D. (1995). How culture sensitive is HRM? A 
comparative analysis of practice in Chinese and UK companies. International Journal of Human 
Resource Management. 6 (1): 31–59. 
 
Edelman Trust Barometer report (2009). Business must partner with government to regain trust. 
http://www.edelman.com/trust/2009/ , Accessed < 28/05/2009 23:26 >. UK.  Edelman.  
 
Eden, D., & Leviatan, U. (1975). Implicit leadership theory as a determinant of the factor structure 
underlying supervisory behavior scales. Journal of Applied Psychology, 60 (6): 736-741. 
 
Edvensson, L. and Malone, M. (1997). Intellectual Capital. New York: Harper. 
 
Elenkov, S. F. (1998). Can American management concepts work in Russia? A cross-cultural 
comparative study. California Management Review. 40 (4): 133–156. 
 
Elewa, T. (2008). Creating a High Performing Culture: How to create the best working 
environment and ensure high performance. Aberdeen Business School, The Robert Gordon 
University. Scotland. Aberdeen Business School. 
 
Engage group, (2008). Empowering employees: The new rules of engagement. 
http://www.engagegroup.co.uk/index.php/engage-launch-the-yougov-report . 
Accessed < 10/04/2009 08:53 > 

http://www.ciber.gatech.edu/papers/workingpaper/2005/018-05-06.pdf
http://www.entrepreneur.com/tradejournals/article/203481683.html
http://www.edelman.com/trust/2009/
http://www.engagegroup.co.uk/index.php/engage-launch-the-yougov-report


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 305 of 325 

 

 
Erikson, E. H., (1968). Identity: Youth and crisis. New York: Norton. 
 
Eunson, B. (2005). Communicating in the 21st Century. Sydney: Wiley. 
 
European Social Survey Education (2013).  
http://essedunet.nsd.uib.no/cms/topics/regression/2/2.html , Accessed <18/04/2013 10:47 >. 
 
Everitt, B.S. (2003). The Cambridge Dictionary of Statistics, CUP. 
 
Ferguson, A. (2007) Employee engagement: Does it exist, and if so, how does it relate to 
performance, other constructs and individual differences?  
http://www.lifethatworks.com/Employee-Engagement.prn.pdf , Accessed < 09/10/2010 18:05 > 
 
Fernandez-Ballesteros, R., Kruse, A., Zamarron, M. D., & Caprara, M. (2007). Quality of life, life 
satisfaction, and positive aging. In R. Fernandez-Ballesteros (Ed.), Geropsychology: European 
perspectives for an aging world (pp. 197–223). Ashland: Hogrefe & Huber Publishers. 
 
Ferris, G., Treadway, D., Kolodinsky, R., Hochwarter, W., Kacmar, C., Douglas, C., & Frink, D. 
(2005). Development and validation of the political skill inventory. Journal of Management. 31 (1): 
126−152. 
 
Fielding, N. G., & Fielding, J. L. (1986). Linking data: The articulation of qualitative and 
quantitative methods in social research (Vol. 4). Beverly Hills, CA: Sage. 
 
Fine, G. A. (1988). Letting off steam? In M. O. Jones, M. D. Moore, & R. C. Snyder (Eds.), Inside 
organizations: Understanding the human dimension (pp. 119-127), Newbury Park, CA: Sage. 
 
Fleming, J., Coffman, C. and Harter, J., (2005). Manage your Human Sigma, Harvard Business 
Review.  107-114. 
http://www.scribd.com/doc/14356146/Manage-Your-Human-Sigma , and  
http://www.nova.edu/ie/ice/forms/human_sigma.pdf 
Accessed < 25/06/2011 11:32 >. 
 
Fletcher, C. and Perry, E. (2001). Performance appraisal and feedback: a consideration of 
national culture and a review of contemporary and future trends. In Anderson, N., Ones, D., 
Sinangil, H. and Viswesvaran, C. (Eds), International Handbook of Industrial, Work and 
Organizational Psychology. Beverly Hills, CA: Sage, 127–44. 
 
Fornes, S., Rocco, T. and Wollard, K., (2008). Workplace Commitment: A Conceptual Model 
Developed From Integrative Review of the Research, Human Resource Development Review. 7 
(3): 339-357. 
 
Frauenheim, Ed (2009). Commitment Issues. Workforce Management. 88 (12): 20-25. 
 
Freeman, R., Rogers, J. (1993). Who speaks for us? Employee representation in a non-union 
labor market, in Kaufman, B.,and Kleiner, M. (Eds) Employee Representation: Alternatives and 
Future Direction, Industrial Relations Research Association, Madison, WI.13-81. 
 
French, W. and Weis, A. (2000). An ethics of care or an ethics of justice. Journal of Business 
Ethics. 27 (1-2): 125–36. 
 
Frese, M. (2008). The Word Is Out: We Need an Active Performance Concept for Modern 
Workplaces. Industrial and Organizational Psychology. 1 (1): 67–69. 
 
Frese, M., Kring, W., Soose, A., & Zempel, J. (1996). Personal initiative at work: Differences 
between East andWest Germany. Academy of Management Journal. 39 (1): 37–63. 
 

http://essedunet.nsd.uib.no/cms/topics/regression/2/2.html
http://www.lifethatworks.com/Employee-Engagement.prn.pdf
http://www.scribd.com/doc/14356146/Manage-Your-Human-Sigma
http://www.nova.edu/ie/ice/forms/human_sigma.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 306 of 325 

 

Friedman, M. (1953). The Methodology of positive economic. In Essays on Positive Economics, 
Chicago: University of Chicago Press. 
 
Fritz, C., & Sonnentag, S. (2006). Recovery, well-being, and performance-related outcomes: The 
role of workload and vacation experiences. Journal of Applied Psychology. 91 (4): 936–945. 
 
Fuller, J., Hester, K., Barnett, T., Beu, D., Frey, L., and Relyea, C., (2009). Extending the Group 
Engagement Model: An Examination of the Interactive Effects of Prestige, Respect, and Employee 
Role Identity. Journal of Managerial Issues. 21 (1): 119-139. 
http://www.entrepreneur.com/tradejournals/article/198289317.html 
Accessed < 25/06/2011 11:40 >. 
 
Gallup organization, (2010). Employee Engagement: A leading indicator of financial performance.  
http://www.gallup.com/consulting/52/employee-engagement.aspx . Accessed <10/04/2010 18:44> 
 
Gelade, G.A.,  Dobson, P. and Auer, K. (2008). Individualism, Masculinity, and the Sources of 
Organizational Commitment, Journal of Cross-Cultural Psychology. 39 (5): 599-617. 
 
Gergen, M., & Gergen, K. J. (2003). Positive aging. In J. Gubrium & J. Holstein (Eds.), Ways of 
aging (pp. 203–224). New York: Blackwell Publishing. 
 
Gerstner, C., & Day, D.V. (1994). Cross-cultural comparison of leadership prototypes. Leadership 
Quarterly, 5 (2): 121-134. 
 
Gilbert, D., & Tsao, J. (2000). Exploring Chinese cultural influences and hospitality marketing 
relationships. International Journal of Contemporary Hospitality Management. 12 (1): 45-53. 
http://www.alternativeminds.co.uk/DG10.pdf , Accessed < 25/06/2011 12:19 >. 
 
Gill, R. (2009). Conceptual Framework for Using Computers to Enhance Employee Engagement 
in Large Offices. Human Resource Development Review. 9 (2): 115-143. 
 
Girzadas, P. M., Counte, M. L., Glandon, G. L., & Tancredi, D. (1993). An analysis of elderly 
health and life satisfaction. Behavior, Health, and Aging. 3 (2): 103–117. 
 
Glaspie R., and Nesbitt M. (2004). Employee Engagement. Readership Institute, 1-2 
http://www.readership.org/new_readers/data/employee_engagement.pdf 
Accessed < 25/06/2011 12:29 >. 
 
Glick, J. (1968). Cognitive style among the Kpelle of Liberia. Paper presented at the meeting on 
cross-cultural Cognitive Studies, American Educational Research Association, Chicago. 
 
Goffee, R. and Jones, G. (1996). What Holds The Modern Company Together, Harvard Business 
Review, 74,(6): 133-148. 
 
Goffee, R. and Jones, G. (1998). The character of a corporation: how your company’s culture can 
make or break your business. New York: Harper Collins. 
 
Goodard, R.G. (1999). In-time, out-time: A qualitative exploration of time use by managers in an 
organisation. Dissertation Abstracts International. University Microfilms International, USA. 
 
Goldstein, J. A. & Hazy, J. K. (2006). Editorial Introduction to the Special Issue: From Complexity 
to Leadership and Back to Complexity. Emergence Complexity & Organization. 8 (4): 1–112. 
 
Goleman, D, (1998). What Makes a Leader? Harvard Business Review. 76 (6): 93-102. 
 
Gorgievski, M. J., & Hobfoll, S. E. (2008). Work can burn us out or fire us up: Conservation of 
resources in burnout and engagement. In J. R. B. Halbesleben (Ed.), Handbook of stress and 
burnout in health care (pp. 2–22). Hauppauge, NY: Nova Science Publishers. 
 

http://www.entrepreneur.com/tradejournals/article/198289317.html
http://www.gallup.com/consulting/52/employee-engagement.aspx
http://www.alternativeminds.co.uk/DG10.pdf
http://www.readership.org/new_readers/data/employee_engagement.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 307 of 325 

 

Graen, G.B. (2008). Enriched Engagement Through Assistance to Systems’ Change: A Proposal. 
Industrial and Organizational Psychology. 1 (1): 74–75. 
 
Graham, J. W. (1989). Organizational Citizenship Behavior: Construct Redefinition, 
Operationalization, and Validation. Unpublished Working Paper, Loyola University of Chicago. 
 
Greene, J. C., Caracelli, V. J., & Graham, W. F. (1989). Toward a conceptual framework for 
mixed-method evaluation designs. Educational Evaluation and Policy Analysis, 11, 255-274. 
 
Greenfield, P. M. (1997). You can’t take it with you: Why Ability Assessments Don’t Cross 
Cultures. American Psychologist. 52 (10): 1115-1124. 
 
Greenhaus, J. H., & Powell, G. N. (2006). When work and family are allies: a theory of work–
family enrichment. Academy of Management Review, 31 (1): 72−92. 
http://www.defence.gov.au/adc/docs/cdle2010/CDLEArtRev_100712_WhenWorkandFamilyareAlli
es.pdf , Accessed < 6/25/2011 12:47 PM >. 
 
Greenwald, A. G., and Leavitt, C. (1984). Audience Involvement in Advertising: Four Levels. 
Journal of Consumer Research, 11 (2): 581-92. 
 
Griffin, M. A., Neal, A., & Parker, S. K. (2007). A new model of work role performance: Positive 
behavior in uncertain and interdependent contexts. Academy of Management Journal. 50 (2): 
327–347. 
http://griffin.zydec.net.au/publications/griffin_neal_parker_amj_2007.pdf 
Accessed < 6/25/2011 12:51 PM >. 
 
Griffin, M.A., Parker, S.K. and Neal, A. (2008). Is Behavioral Engagement a Distinct and Useful 
Construct?. Industrial and Organizational Psychology. 1 (1): 48–51. 
 
Griffin, R.W. & Bateman, T.S. (1986). Job satisfaction and organizational commitment. 
International Review of Industrial and Organizational Psychology, 157-188. 
 
Gudykunst, W.B. (1997). Cultural variability in communication. Communication Research. 24 (4): 
327-348.  
 
Guthrie, J.P. (2001).  High-involvement work practices, turnover, and productivity: evidence from 
New Zealand. Academy of Management Journal, 44: 1, 180–191. 
 
Hambrick DC, Finkelstein S. (1987). Managerial discretion: a bridge between polar views of 
organizational outcomes. In Research in Organizational Behavior (Voume 9), Staw B, Cummings 
LL (eds). JAI Press: Greenwich, CT; 369–406. 
 
Hannerz, U. (1992). Cultural Complexity: Studies in the Social Organization of Meaning. New 
York: Columbia University Press. 
 
Hannerz, U. (1996).  Transnational Connections: Cultures, People, Places. London: Routledge. 
 
Harrison, K. (2007). Strategic public relations, a practical guide to success (4th ed.). Perth, 
Australia: Century Consulting. 
 
Harter, J. K., Schmidt, F. L., & Hayes, T. L. (2002). Business-unit level relationship between 
employee satisfaction, employee engagement, and business outcomes: A meta-analysis. The 
Journal of Applied Psychology. 87 (2): 268−279. 
 
Harter, J.K., Schmidt, F.L., & Keyes, C.L. (2002). Well-Being in the workplace and tis relationship 
to business outcomes: A review of the Gallup Studies. In C.L. Keyes and J. Haidt (Eds), 
Flourishing: The positive person and the good life (pp. 205-224). Washington D.C.: American 
Psychological Association. 
 

http://www.defence.gov.au/adc/docs/cdle2010/CDLEArtRev_100712_WhenWorkandFamilyareAllies.pdf
http://www.defence.gov.au/adc/docs/cdle2010/CDLEArtRev_100712_WhenWorkandFamilyareAllies.pdf
http://griffin.zydec.net.au/publications/griffin_neal_parker_amj_2007.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 308 of 325 

 

Harter, J.K., Schmidt, F.L (2008). Conceptual Versus Empirical Distinctions Among Constructs: 
Implications for Discriminant Validity. Industrial and Organizational Psychology. 1 (1): 36–39. 
 
Heimer, K. (1997). Socioeconomic status, subcultural definitions, and violent delinquency. Social 
Forces. 75 (3): 799–833. 
 
Heine, S. J. & Lehman, D. R. (1995). Cultural variation in unrealistic optimism: Does the West feel 
more invulnerable than the East? Journal of Personality and Social Psychology. 68 (4): 595–607. 
 
Heine, S. J., Lehman, D. R., Markus, H. R. & Kitayama, S. (1999). Is there a universal need for 
positive self-regard? Psychological Review. 106 (4): 766–794. 
 
Hesketh, B., and Rounds, J. (1995). International cross-cultural approaches to career 
development. In W. B.Walsh & S. H. Osipow (Eds.), Handbook of vocational psychology (pp. 368-
390). Mahwah, NJ: Lawrence Erlbaum. 
 
Hewitt (2009), HCL Technologies Tops the Sixth Hewitt Best Employer in India Study. Hewitt 
Associates announces Best Employers in India 2009 in partnership with Outlook Business. 
http://www.hewittassociates.com/Intl/AP/en-
IN/AboutHewitt/Newsroom/PressReleaseDetail.aspx?cid=6537 , Accessed < 18/12/2010 11:25 >. 
 
Hewitt (2010), Hewitt Engagement Survey, Identify the Factors Driving Employee 
Engagement.http://www.hewittassociates.com/Intl/NA/en-
US/Consulting/ServiceTool.aspx?cid=2256 . Accessed <10/04/2010 10:05> 
 
Hill, R. D. (2005). Positive aging: A guide for mental health professionals and consumers. New 
York: W. W. Norton & Co. 
 
Hindley, D., Wigan, College, L. (2008). Responding to Employer Needs. In CEL Practitioner 
Research Programme 2007-08. Centre of Excellence in Leadership. 7 (1): 38-49. 
http://www.lums.lancs.ac.uk/files/vol7.pdf , Accessed < 25/06/2011 13:04 >. 
 
Hirschfeld, R.R. and Thomas, C.H. (2008). Representations of Trait Engagement: Integration, 
Additions, and Mechanisms. Industrial and Organizational Psychology. 1 (1): 63–66. 
 
Ho, D. Y. F. (1976). On the concept of face. American Journal of Sociology. 81 (4): 867-884. 
 
Ho, S. C., Woo, J., Lau, J., Chan, S. G., & Yuen, Y. K. (1995). Life satisfaction and associated 
factors in older Hong Kong Chinese. Journal of American Geriatrics Society. 43 (3): 252–255. 
 
Hobfoll, S. E. (1989). Conservation of Resources: A new attempt at conceptualizing stress. 
American Psychologist. 44 (3): 513-524. 
http://www.personal.kent.edu/~shobfoll/Files/pdfs/AP1989CORnewattempt.pdf 
Accessed < 25/06/2011 13:07 >. 
 
Hobfoll, S. (2002). Social and psychological resources and adaptation. Review of General 
Psychology. 6 (4): 307−324. 
 
Hochwarter, W., Meurs, J., Perrewe, P., Royle, M., & Matherly, T. (2007). The interactive effect of 
attention control and the perceptions of others' entitlement behavior on job and health outcomes. 
Journal of Managerial Psychology. 22 (5): 506−528. 
 
Hochwarter, W., Summers, J., Thompson, K., Perrewe, P., & Ferris, G. (2010). Strain reactions to 
perceived entitlement behavior by others as a contextual stressor: Moderating role of political skill 
in three samples. Journal of Occupational Health Psychology. 15 (4): 388−398. 
 
Hofmann, D. A., Griffin, M. A., & Gavin, M. B. (2000). The application of hierarchical linear 
modeling to organizational research. In K. J. Klein & S.W. J. Kozlowski (Eds.), Multilevel theory, 

http://www.hewittassociates.com/Intl/AP/en-IN/AboutHewitt/Newsroom/PressReleaseDetail.aspx?cid=6537
http://www.hewittassociates.com/Intl/AP/en-IN/AboutHewitt/Newsroom/PressReleaseDetail.aspx?cid=6537
http://www.hewittassociates.com/Intl/NA/en-US/Consulting/ServiceTool.aspx?cid=2256
http://www.hewittassociates.com/Intl/NA/en-US/Consulting/ServiceTool.aspx?cid=2256
http://www.lums.lancs.ac.uk/files/vol7.pdf
http://www.personal.kent.edu/~shobfoll/Files/pdfs/AP1989CORnewattempt.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 309 of 325 

 

research, and methods in organizations: Foundations, extensions, and new directions (pp. 467-
511). San Francisco: Jossey-Bass. 
 
Hofstede, G. (1980). Culture's consequences: International differences in work related beliefs. 
Beverly Hills: Sage. 
 
Hofstede, G. (1991). Cultures and organizations: software of the mind. London: MacGraw-Hill. 
 
Hofstede G. (1993). Cultural constraints in management theories. Academy of Management 
Executive. 7 (1): 81-94. 
 
Hofstede, G. (2001). Culture’s consequences: Comparing values, behaviors, institutions, and 
organizations across nations (2nd ed.). Beverly Hills, CA: Sage. 
 
Hofstede, G. &  Hofstede, G. J. (2005). Cultures and Organizations: Software of the Mind. 2nd ed. 
New York: McGraw-Hill. 
 
Hofstede, G. & Peterson, M. (2000). National values and organizational practices. In N. 
Ashkanasy, C. Wilderom & M. Peterson (Eds), Handbook of organizational culture and climate. 
London: Sage. 
 
Hogan, R., and Hogan, J. (1995). Hogan Personality Inventory Manual. Tulsa, OK: Hogan 
Assessment Systems. 
 
Hogan, R. And Blake, R. (1996). Vocational Interests: Matching self-concept with the work 
environment. In K. R. Murphy (Ed.), Behaviour in organizations (pp. 89-144). San Francisco, 
Jossey-Bass. 
 
Hollenbeck GP, McCall MW Jr and Silzer RF (2006). Leadership competency models. Leadership 
Quarterly. 17 (4): 398–413. 
 
House, R. J., Hanges, P. J., Javidan, M., Dorfman, P. W. and Gupta, V. (2004). Culture, 
Leadership, and Organizations: The GLOBE Study of 62 Societies. Thousand Oaks, CA: Sage. 
 
HR Focus news brief, (2007). Institute Of Management & Administration. December:8-10. 
 
HR Focus news brief, (2009). Institute Of Management & Administration. March: 9. 
 

Hu, H. C. (2004).  [Face, from a Chinese perspective]. In H. C. Hu, & G. G. 
Huang (Eds.). Face: Chinese power games (pp. 57-83). Beijing: China Renmin University Press. 
 
Huo, Y. P. and Von Glinow, M. A. (1995). On transplanting human resource practices to China: a 
culture-driven approach. International Journal of Manpower. 16 (9): 3–15. 
 
Huselid, M. A. (1995). The impact of human resource management practices on turnover, 
productivity and corporate financial performance. Academy of Management Journal, 38: 635-672. 
 
Huselid, M.A., and Becker, B.E. (2011). Bridging Micro and Macro Domains: Workforce 
Differentiation and Strategic Human Resource Management. Journal of Management, 37 (2): 421-
428. 
 
Hutton, P. (2010). Wrong questions give employers false sense of security. Employee 
Engagement Today. 3 (3): 6-6. 
 
Iguisi, O. (2009). Motivation-related values across cultures. African Journal of Business 
Management, 3 (4): 141-150. 
 



           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 310 of 325 

 

Inglehart, R. (1997). Modernization and postmodernization: Cultural, economic and political 
change in 43 societies. Princeton, NJ: Princeton University Press. 
 
International Business Times (2010). http://hken.ibtimes.com/articles/83589/20101118/bayer-
roche-germany-jobs.htm , Accessed < 6/16/2011 3:08 PM >. 
 
Jackson, K. M., & Trochim, W. M. K. (2002). Concept mapping as an alternative approach for the 
analysis of open-ended survey responses. Organizational Research Methods, 5, 307-332. 
 
Jackson, M.S. and Niblo, D.M. (2003). The role of qualitative methodology in cross-cultural 
research. Qualitative Research Journal, 3 (1): 18-27. 
 
James, L. R., Demaree, R. J., &Wolf, G. (1984). Estimating within-group interrater reliability with 
and without response bias. Journal of Applied Psychology, 69, 85-98. 
 
Jarnagin, C., and Slocum, JR (2007). Creating Corporate Cultures Through Mythopoetic 
Leadership. Organizational Dynamics, Vol. 36 (3): 288-302. 
 
Johnson, B., & Turner, L. A. (2003). Data collection strategies in mixed methods research. In A. 
Tashakkori & C. Teddlie (Eds.), Handbook of mixed methods in social and behavioral research 
(pp. 297-320). Thousand Oaks, CA: Sage. 
 
Jones, J., Ni, J. and Wilson, D. (2009). Comparative Effects of Race / Ethnicity and Employee 
Engagement on Withdrawal Behaviour. Journal of managerial issues. 21 (2): 195-215. 
 
Jones, P. (1995). Industrial Democracy: A United Kingdom Perspective on the Works Council 
Directive in Kenner, J., (ed.), Trends in European Social Policy, Dartmouth. 1-8. 
 
Jones, R. and Schaubroeck, J. (2004). Mediators of the Relationship Between Race and 
Organizational Citizenship Behavior. Journal of Managerial Issues 16 (4):505-527. 
 
JRA Key Drivers Analysis (2011). Key Drivers Analysis.  
http://www.jra.co.nz/higherlevelanalysis/key-driver-analysis.aspx , Accessed < 30/04/2011 12:40 > 
and http://www.jra.co.nz/higherlevelanalysis/performance-importance-matrix.aspx  
Accessed < 30/04/2011 12:40 >. 
 
Judge, T. A. and Hulin, C. L. (1993). Organizational Behavior and Human Decision Processes. 
Elsevier. 
 
Judge, T. A., Parker, S., Colbert, A. E., Heller, D., & Ilies, R. (2001). Job satisfaction: A cross-
cultural review. In N. Anderson, D. S. Ones, H. K. Sinangil, & C. Viswesvaran (Eds.), Handbook of 
industrial, work and organizational psychology (pp. 25–52). Thousand Oaks, CA: Sage 
Publications. 
 
Kahn, W.A. (1990). Psychological conditions of personal engagement and disengagement at 
work. Academy of Management Journal. 33 (4): 692–724. 
 
Kaliprasad, M. (2006). The Human Factor 11: Creating a High Performance Culture in an 
Organization. Cost Engineering. 48 (6): 27-34. 
http://www.gfk.com/imperia/md/content/gfktrustmark/creating_a_high_performance_culture.pdf 
Accessed < 6/25/2011 2:09 PM >. 
 
Kanter, R. (1968). Commitment and social organizations: A study of commitment mechanisms in 
utopian communities. American Sociological Review. 33 (4): 499-517. 
 
Kapoutsis, I., Papalexandris, A., Nikolopoulos, A.,  Hochwarter, W. A., and Ferris, G. R. (2011). 
Politics perceptions as moderator of the political skill – job performance relationship: A two-study, 
cross-national, constructive replication. Journal of Vocational Behavior. 78 (1): 123–135. 
 

http://hken.ibtimes.com/articles/83589/20101118/bayer-roche-germany-jobs.htm
http://hken.ibtimes.com/articles/83589/20101118/bayer-roche-germany-jobs.htm
http://www.jra.co.nz/higherlevelanalysis/key-driver-analysis.aspx
http://www.jra.co.nz/higherlevelanalysis/performance-importance-matrix.aspx
http://www.gfk.com/imperia/md/content/gfktrustmark/creating_a_high_performance_culture.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 311 of 325 

 

Katz, D., and Kahn, R. (1978). The Social Psychology of Organizations. 2nd ed. New York: John 
Wiley & Sons. 
 
Katzell, R. A. (1964). Personal values, job satisfaction, and job behaviour. In H. Borrow (Ed.), Man 
in a world of work. Boston: Houghton Mifflin.  
 
Keefe, S., & Padilla, A. M. (1987). Chicano ethnicity. Albuquerque: University of New Mexico 
Press. 
 
Kelley, R. (1990). The Gold Collar Worker – Harnessing the Brainpower of the New Workforce. 
Reading, Mass.: Addison-Wesley. 
 
Kelly, J. R., & Barsade, S. G. (2001). Moods and emotions in small groups and work teams. 
Organizational Behavior and Human Decision Processes. 86 (1): 99–130. 
 
Kelly, R. (1988). In Praise of Followers. Harvard Business Review. November-December: 142-
148. http://hbr.org/1988/11/in-praise-of-followers/ar/1 , Accessed < 25/06/2011 14:14 >. 
 
Ketter, P. (2008). What’s the big deal about employee engagement?  T+D, American Society for 
Training and Development. 44-49 
http://findarticles.com/p/articles/mi_m4467/is_200801/ai_n21302720/ 
Accessed < 25/06/2011 14:15 >. 
 
Kielhofner, G. (2004). Conceptual foundations of occupational therapy (3rd ed.). Philadelphia: F.A. 
Davis. 
 
Kim, J., Lee, S., Gim, W. (2011). Culture and self-presentation: Influence of social interactions in 
an expected social relationship. Asian Journal of Social Psychology. 14 (1): 63–74. 
 
Kim, U., and Choi, S. H. (1994). Individualism, collectivism, and child development: A Korean 
perspective. In P. M. Greenfield and R. R. Cocking (Eds.), Cross-cultural roots of minority child 
development (227-257). Hillsdale, New Jersey: Erlbaum. 
 
Kim, U., Triandis, H. C., Kagitcibasi, C., Choi, S. C., & Yoon, G. (Eds.). (1994). Individualism and 
collectivism: Theory, method, and applications. Thousand Oaks, CA: Sage. 
 
Kirkham, J. (2006). Staff  engagement v management control – the partnership dilemma. The 
Work Foundation.  
http://dev2.theworkfoundation.com/assets/docs/publications/143_Staff%20engagement%20v%20
management%20control.pdf , Accessed < 20/06/2012 08:45 > 
 
Kitayama, S., Markus, H. R., Matsumoto, H. & Norasakkunkit, V. (1997). Individual and collective 
processes in construction of the self: Self-enhancement in the United States and self-depreciation 
in Japan. Journal of Personality and Social Psychology. 72 (6): 1245–1267. 
http://krypton.mnsu.edu/~norasv/se.pdf , Accessed < 25/06/2011 14:17 >. 
 
Kitayama, S., Takagi, H. & Matsumoto, H. (1995). Cultural psychology of Japanese self: I. Causal 
attribution of success and failure. Japanese Psychological Review. 38 (2): 247–280. 
 
Kluckhohn, C. (1951). Values and value-orientations in the theory of action. In T. Parsons & E. A. 
Shils (Eds.), Toward a general theory of action (pp. 388-433). Cambridge, MA: Harvard University 
Press. 
 
Ko, J., Price, J., and Mueller, C. (1997). Assessment of Meyer’s and Allen’s three-component 
model of organizational commitment in South Korea. Journal of Applied Psychology. 82 (6): 961-
973. 
 
Koch, J. L., & Rhodes, S. R. (1979). Problems with reactive instruments in field research. Journal 
of Applied Behavioral Science, 15, 485-501. 

http://hbr.org/1988/11/in-praise-of-followers/ar/1
http://findarticles.com/p/articles/mi_m4467/is_200801/ai_n21302720/
http://dev2.theworkfoundation.com/assets/docs/publications/143_Staff%20engagement%20v%20management%20control.pdf
http://dev2.theworkfoundation.com/assets/docs/publications/143_Staff%20engagement%20v%20management%20control.pdf
http://krypton.mnsu.edu/~norasv/se.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 312 of 325 

 

 
Kompier, M. (2005). Dealing with workplace stress. In C. L. Cooper (Ed.), Handbook of stress 
medicine and health. London: CRC Press. 
 
Koys, D. J. (2001). The effects of employee satisfaction, organizational citizenship behavior, and 
turnover on organizational effectiveness: A unit-level, longitudinal study. Personnel Psychology. 
54 (1): 101−114. 
 
Kramer, R. M. (1986). Divergent realities and convergent disappointments in the hierarchic 
relationship: Trust and the intuitive auditor at work. In R.M. Kramer & T.R. Tyler (Eds.), Trust in 
organizations. Thousand Oaks CA: Sage. 
 
Kreiser, P. M., Marino, L. D., Dickson, P., and Weaver, K. M. (2010). Cultural Influences on 
Entrepreneurial Orientation: The Impact of National Culture on Risk Taking and Proactiveness in 
SMEs. Entrepreneurship theory and practice. 34 (5): 959-984. 
 
Krishnan, H. A., Miller, A. and Judge, W. Q. (1997). Diversification and top management 
complementarity: is performance improved by merging similar or dissimilar teams?. Strategic 
Management Journal. 18 (5): 361–374. 
 
Krug, J. A. and Hegarty, W. H. (1997). Postacquisition turnover among U.S. top management 
teams: an analysis of the effects of foreign vs. domestic acquisitions of U.S. targets. Strategic 
Management Journal. 18 (8): 667–675. 
 
Kuhnel, J., and Sonnentag, S. (2011). How long do you benefit from vacation? A closer look at the 
fade-out of vacation effects. Journal of Organizational Behavior. 32 (1): 125–143. 
 
Kular, S., Gatenby, M., Rees, C., Soane, E., Truss, K. (2008). Employee Engagement: A 
Literature Review. A Working paper, Kingston Business School. Surrey, United Kingdom. 
 
Kvale, S. (1996). Interviews: An Introduction to Qualitative Research Interviewing. Sage 
Publications. 
 
Laliberte Rudman, D. (2002). Linking occupation and identity: Lessons learned through qualitative 
exploration. Journal of Occupational Science. 9 (1): 12-19. 
Lane4 (2010). Coaching teams at work: embryonic but powerful. 
http://www.henley.reading.ac.uk/web/FILES/corporate/cl_coaching_survey_coaching_teams_at_w
ork.pdf , Accessed < 27/11/2010 20:16 >. 
 
Langford, P. H., Parkes, L. P., & Metcalf, L. (2006). Developing a structural equation model of 
organisational performance and employee engagement. Proceedings of the joint conference of the 
Australian Psychological Society and the New Zealand Psychological Society, Auckland, New 
Zealand. 
 
Law, M., Steinwender, S., & LeClair, L. (1998). Occupation, health, and well-being. Canadian 
Journal of Occupational Therapy. 65 (2): 81-91. 
http://www.otworks.com/pdf/OT-Well-being.pdf , Accessed < 25/06/2011 20:45 >. 
 
Lawler, E. (1992). The Ultimate Advantage: Creating the High Involvement Organization. San 
Francisco: Jossey-Bass. 
 
Learning Theories Knowledgebase (2011). Identity Status Theory (Marcia) at Learning-
Theories.com. Retrieved April 22nd, 2011 from http://www.learning-theories.com/identity-status-
theory-marcia.html , Accessed < 22/04/2011 10:42 >. 
 
Lee, G., Magnini, V. P., and Kim, B. (2011). Employee satisfaction with schedule flexibility: 
Psychological antecedents and consequences within the workplace. International Journal of 
Hospitality Management. 30 (1): 22–30. 
 

http://www.henley.reading.ac.uk/web/FILES/corporate/cl_coaching_survey_coaching_teams_at_work.pdf
http://www.henley.reading.ac.uk/web/FILES/corporate/cl_coaching_survey_coaching_teams_at_work.pdf
http://www.otworks.com/pdf/OT-Well-being.pdf
http://www.learning-theories.com/identity-status-theory-marcia.html
http://www.learning-theories.com/identity-status-theory-marcia.html


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 313 of 325 

 

Leiter, M. and Bakker, A (2010). Work Engagement: A Handbook of Essential Theory and 
Research. New York. Psychology Press. 
 
LePine, J. A., Erez, A., Johnson, D. E. (2002). The nature and dimensionality of organizational 
citizenship behavior: a critical review and meta-analysis. Journal of Applied Psychology. 87 (1): 
52–65. 
 
Leung, A. S. M., et al. (2011). The impact of workplace ostracism in service organizations. 
International Journal of Hospitality Management. doi:10.1016/j.ijhm.2011.01.004. 
http://www.mendeley.com/research/impact-workplace-ostracism-service-organizations/#page-1 
Accessed < 25/06/2011 20:49 >. 
 
Lewinsohn, P. M. (1975). The behavioral study and treatment of depression. In M. Hersen, R. M. 
Eisler, & P. M. Miller (Eds.), Progress in behavioral modification (Vol. 1). New York: Academic 
Press. 
 
Lewinsohn, P. M., & Graf, M. (1973). Pleasant activities and depression. Journal of Consulting and 
Clinical Psychology. 41 (2): 261–268. 
 
Libet, J. M., & Lewinsohn, P. M. (1973). Concept of social skill with special reference to the 
behavior of depressed persons. Journal of Consulting and Clinical Psychology. 40 (2): 304–312. 
 
Little, B. And Little, P. (2006). Employee Engagement: Conceptual Issues. Journal of 
Organizational Culture, Communications and Conflict. 10 (1): 111-120. 
 
Lombardi, M. (2009). Beyond Satisfaction: Engaging employees to Retain Customers. Aberdeen 
Group, 1-29. Aberdeen, UK. 
 
Lombardi, M. (2010). The Business Leader as Talent Leader. Aberdeen Group, 1-9. Aberdeen, 
U.K. 
 
Lord, R.G. (1985). An information processing approach to social perceptions, leadership and 
behavioral measurement in organizations. Research in Organizational Behavior. 7 (1): 87-128. 
 
Lord, R.G., Foti, F., and De Vader, C. f1984). A test of leadership categorization theory: Internal 
structure, information processing, and leadership perceptions. Organizational Behavior and 
Human Performance. 34 (3): 343-378. 
 
Lord R. G., and Maher, K. J. (1991). Leadership & Information Processing. London: Routledge. 
 
Lowendahl, B. (1997). Strategic Management of Professional Service Firms. Copenhagen: 
Copenhagen Business School Press. 
 
Lu, C., Siu, O., Chen, W., and Wang, H. (2011). Family mastery enhances work engagement in 
Chinese nurses: A cross-lagged analysis. Journal of Vocational Behavior. 78 (1): 100–109.  
 
Lu, L., & Gilmour, R. (2004). Culture and conceptions of happiness: Individual oriented and social 
oriented SWB. Journal of Happiness Studies. 5 (3): 269–291. 
http://web.ba.ntu.edu.tw/luolu/Culture%20and%20conceptions%20of%20happiness%20Individual
%20oriented%20and%20social%20oriented%20SWB.pdf 
Accessed < 25/06/2011 21:00 >. 
 
Lucey, J. (2009). Action research case study in transacting a major change at pace. Management 
Services.  53 (1): 9-15. 
http://findarticles.com/p/articles/mi_qa5428/is_200904/ai_n31666403/ 
Accessed < 25/06/2011 21:04 >. 
 
Luthans, F. (2002). Positive organizational behavior: Developing and maintaining psychological 
strengths. Academy of Management Executive. 16 (3): 57–72. 

http://www.mendeley.com/research/impact-workplace-ostracism-service-organizations/#page-1
http://web.ba.ntu.edu.tw/luolu/Culture%20and%20conceptions%20of%20happiness%20Individual%20oriented%20and%20social%20oriented%20SWB.pdf
http://web.ba.ntu.edu.tw/luolu/Culture%20and%20conceptions%20of%20happiness%20Individual%20oriented%20and%20social%20oriented%20SWB.pdf
http://findarticles.com/p/articles/mi_qa5428/is_200904/ai_n31666403/


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 314 of 325 

 

 
Luthans, F., Youssef, C.M., & Avolio, B.J. (2007b). Psychological capital: Developing the human 
competitive edge. Oxford: Oxford University Press. 
 
Ma, E., Qu, H., (2011). Social exchanges as motivators of hotel employees’ organizational 
citizenship behavior: The proposition and application of a new three-dimensional framework. 
International Journal of Hospitality Management. 30 (3): 680-688. 
 
MacDuffie, J P (1995).  Human Resource Bundles and Manufacturing Performance: 
Organizational Logic and Flexible Production Systems in the World Auto Industry. Industrial and 
Labor Relations, 48(2), January, 197-221. 
  
Macey, W. H., & Schneider, B. (2008). The meaning of employee engagement. Industrial and 
Organizational Psychology: Perspectives on Science and Practice. 1 (1): 3–30. 
 
MacKenzie SB, Podsakoff PM, Rich GA. Transformational and transactional leadership and 
salesperson performance. Journal of the Academy of Marketing Science. 29 (2):115 – 134. 
 
Macleod, D. and Clarke, N. (2009). Engaging for Success: enhancing performance through 
employee engagement. A Report to the UK Government. UK. 
 
Madsen, M. C., and Lancy, D. F. (1981). Cooperative and competitive behavior: Experiments 
related to ethnic identity and urbanization in Papua New Guinea. Journal of cross-cultural 
Psychology. 12 (4): 389-408. 
 
Magnini, V.P., (2009). Understanding and reducing work–family conflict in the hospitality industry. 
Journal of Human Resources in Hospitality and Tourism. 8 (2): 119–136. 
 
Marcia, J.E., (1966). Development and validation of ego-identity status. Journal of personality and 
social psychology. 3 (5): 551–558. 
http://garfield.library.upenn.edu/classics1984/A1984TR91100001.pdf 
Accessed < 25/06/2011 21:23 >. 
 
Martin, K., Bourke, J. (2010). On boarding: The first line of engagement. Aberdeen Group. 1-37. 
Aberdeen, UK. 
 
Maslach, C., & Leiter, M. P. (1997). The truth about burnout: How organizations cause personal 
stress and what to do about it. San Francisco, CA: Jossey-Bass. 
 
Maslach, C., Jackson, S. E., & Leiter, M. (1996). Maslach Burnout Inventory. Manual (3rd ed.). 
Palo Alto, CA: Consulting Psychologists Press. 
 
Maslow, A. (1943). A theory of human motivation. Psychological Review. 50 (4): 370–396. 
 
Maslow, A. H. (1954). Motivation and Personality. New York: HarperCollins. 
 
Mayer, R. C., & Davis, J. H. (1999). The effect of the performance appraisal system on trust for 
management: A field quasi-experiment. Journal of Applied Psychology. 84 (1): 123−136. 
 
McCashland, C.R. (1999) ‘Core Components of the service climate: Linkages to customer 
satisfaction and profitability’. Dissertation Abstracts International. University Microfilms 
International, USA. 
 
McNamara, C. (1999). General Guidelines for Conducting Interviews. Minnesota. 
 
McSweeney, B. (2002). Hofstede’s Model of National Cultural Differences and their 
Consequences: A Triumph of Faith - a Failure of Analysis. Human Relations. 55 (1): 89-118. 
 

http://garfield.library.upenn.edu/classics1984/A1984TR91100001.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 315 of 325 

 

McSweeney, B., Brown, D., and Iliopoulou, S. (2010). How not to do cross cultural analysis: 
predictive failure and construction flaws in Geert Hofstede’s case study. Working Paper Series, 
School of Management, Royal Holloway University of London. 1-30. 
 
Meeks, S., and Looney, S. W. (2011). Depressed Nursing Home Residents' Activity Participation 
and Affect as a Function of Staff Engagement. Behavior Therapy. 42 (1): 22–29. 
 
Meijman, T. F., & Mulder, G. (1998). Psychological aspects of workload. In H. T. Drenth & C.J. d. 
Wolff, (Eds.), Handbook of work and organizational psychology (Vol. 2, pp. 5–33). Hove, England: 
Psychology Press. 
 
Mercer, (2010). Building Employee Engagement: How HR communication can make a difference.  
http://www.mercer.com/flipbook/engagement/ . Accessed <10/04/2010 10:29>. 
 
Meyer, J.P. and Gagné, M. (2008). Employee Engagement From a Self-Determination Theory 
Perspective. Industrial and Organizational Psychology. 1 (1): 60–62. 
http://www.psych.rochester.edu/SDT/documents/2008_MeyerGagne_IOP.pdf 
Accessed < 25/06/2011 21:33 >. 
 
Michalos, A. C., Zumbo, B. D., & Humbley, A. (2000). Health and the quality of life. Social 
Indicators Research. 51 (3): 245–286. 
 
Miles, R.H. (2001). Beyond the age of Dilbert: Accelerating corporate transformations by rapidly 
engaging all employees. Organisational Dynamics. 29 (4): 313-321. 
 
Miller, P., & Skidmore, P. (2004). Disorganization, why future organizations must loosen up. 
London: Demos Think-Tank. www.demos.co.uk  
 
Milliman, J. F., Nason, D., Gallagher, E., Huo, P., Von Glinow, M. A. and Lowe, K. (1998). ‘The 
impact of national culture on human resource management practices: the case of performance 
appraisal’. In Cheng, J. and Peterson, R. B. (Eds), Advances in International Comparative 
Management. Greenwich, CT: JAI Press, 157–84. 
 
 
Mitchell, T.R. and A.E. Mickel. (1999). The Meaning of Money: An Individual Difference 
Perspective. Academy of Management. 24(3): 568-578. 
Montgomery, G. T. (1992). Comfort with acculturation status among students from south Texas. 
Hispanic Journal of Behavioral Sciences. 14 (2): 201-223. 
 
Moorhouse, A. (2010). Building an Environment of Trust: The Role of HR. The HR Leaders 
conference, London, UK. Internet copy at http://www.lane4performance.com/Regaining-trust-The-
role-of-HR.html?page=2 , Accessed < 27/11/2010 20:15 >. 
 
Moorman, R. H., Blakely, G. L. (1995). Individualism collectivism as an individual difference 
predictor of organizational citizenship behavior. Journal of Organizational Behavior, 16(2): 127–
142. 
 
Morosini, P., Shane, S. and Singh, H. (1998). National cultural distance and cross-border 
acquisition performance. Journal of International Business Studies. 29 (1): 137–58. 
http://karhen.home.xs4all.nl/Papers/M&A/Morosini%20et%20al%20(1998).pdf 
Accessed < 25/06/2011 22:06 >. 
 
Morris, R. (2011). Five Principles of Effective Cross-Cultural Management. The Employee 
Engagement Network. http://employeeengagement.ning.com/profiles/blogs/five-principles-of-
effective?xg_source=activity , Accessed < 05/04/2011 06:10 >. 
 
Mowday, R.T., Steers, R.M., & Porters, L.W. (1979). The Measurement of Organizational 
Commitment. Journal of Vocational Behavior, 14, 224-247. 
 

http://www.mercer.com/flipbook/engagement/
http://www.psych.rochester.edu/SDT/documents/2008_MeyerGagne_IOP.pdf
http://www.demos.co.uk/
http://www.lane4performance.com/Regaining-trust-The-role-of-HR.html?page=2
http://www.lane4performance.com/Regaining-trust-The-role-of-HR.html?page=2
http://karhen.home.xs4all.nl/Papers/M&A/Morosini%20et%20al%20(1998).pdf
http://employeeengagement.ning.com/profiles/blogs/five-principles-of-effective?xg_source=activity
http://employeeengagement.ning.com/profiles/blogs/five-principles-of-effective?xg_source=activity


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 316 of 325 

 

Mueller, K., Hattrup, K., and Hausmann, N. (2009). An investigation of cross-national differences 
in positivity and job satisfaction. Journal of Occupational and Organizational Psychology. 82 (3): 
551–573. 
 
Mueller, S.L. & Thomas, A.S. (2001). Culture and entrepreneurial potential: A nine country study 
of locus of control and innovativeness. Journal of Business Venturing. 16 (1): 51–75. 
 
Nembhard, I., & Edmondson, A. (2006). Making it safe: The effects of leader inclusiveness and 
professional status on psychological safety and improvement efforts in health care teams. Journal 
of Organizational Behavior. 27 (7): 941−966. 
http://www.bus.umich.edu/Positive/POS-Research/Pods/Empirical-
Currents/POS%20Best%20Paper%202008-Nembhard%20Edmondson-Making%20It%20Safe.pdf 
Accessed < 25/06/2011 22:09 >. 
 
Netemeyer, R.G., Maxham III, J.G., Pullig, C., (2005). Conflicts in the work–family interface: links 
to job stress, customer service employee performance, and customer purchase intention. Journal 
of Marketing. 69 (2): 130–143. 
 
Newman, D.A., and Harrison, D.A. (2008). Been There, Bottled That: Are State and Behavioral 
Work Engagement New and Useful Construct ‘‘Wines’’?. Industrial and Organizational 
Psychology. 1 (1): 31–35. 
 
Newman, K. L. (2011). Sustainable careers: Life cycle engagement in work. Organizational 
Dynamics. 40 (2): 136-143. 
http://engagementresearch.wikispaces.com/file/view/%5BOD%5D+Newman+(2011)_Sustainable+
careers_Lifecycle+engagement+in+work.pdf , Accessed < 25/06/2011 22:13 >. 
 
Newman, K. L. and Nollen, S. D. (1996). Culture and congruence: the fit between management 
practices and national culture. Journal of International Business Studies. 27 (4): 753–779. 
 
Neyman, J. and Pearson, E.S. (1967). On the Use and Interpretation of Certain Test Criteria for 
Purposes of Statistical Inference, Part I. Joint Statistical Papers. Cambridge University Press. pp. 
1–66. 
 
Neyman, J. and Pearson, E.S. (1967). The testing of statistical hypotheses in relation to 
probabilities a priori. Joint Statistical Papers. Cambridge University Press. pp. 186–202 
 
NHS National Workforce Projects, (2007). Maximising Staff Engagement. Manchester. National 
Workforce Projects. 
 
Nuswanto, V.B. et al (2011). A study on the impacts of job resources and locus of control on 
employee engagement.  
http://etd.ugm.ac.id/index.php?mod=penelitian_detail&sub=PenelitianDetail&act=view&typ=html&b
uku_id=46062&obyek_id=4  Accessed < 15/01/2011 10:56 > 
 
O'Connell, M.S., Lord, R.G., & O'Connell, M.K. (1990). An empirical comparison of Japanese and 
American leadership prototypes: Implications for overseas assignment of managers. Paper 
presented at the 1990 meeting of the Academy of Management, San Francisco, CA. 
 
O’Neil, L.G. (2010). Economic Recovery and Employee Re-engagement. HR Magazine. 55 (5): 8-
8. 
 
O’Neal, S. and Gebauer, J. (2006). Talent Management in the 21st Century: Attracting, Retaining 
and Engaging Employees of Choice. WorldatWork Journal. 15 (1): 1-12. 
http://www.worldatwork.org/waw/worldatworkjournal/html/journal-1stQ06.html 
Accessed < 25/06/2011 22:17 >. 
 

http://www.bus.umich.edu/Positive/POS-Research/Pods/Empirical-Currents/POS%20Best%20Paper%202008-Nembhard%20Edmondson-Making%20It%20Safe.pdf
http://www.bus.umich.edu/Positive/POS-Research/Pods/Empirical-Currents/POS%20Best%20Paper%202008-Nembhard%20Edmondson-Making%20It%20Safe.pdf
http://engagementresearch.wikispaces.com/file/view/%5BOD%5D+Newman+(2011)_Sustainable+careers_Lifecycle+engagement+in+work.pdf
http://engagementresearch.wikispaces.com/file/view/%5BOD%5D+Newman+(2011)_Sustainable+careers_Lifecycle+engagement+in+work.pdf
http://etd.ugm.ac.id/index.php?mod=penelitian_detail&sub=PenelitianDetail&act=view&typ=html&buku_id=46062&obyek_id=4
http://etd.ugm.ac.id/index.php?mod=penelitian_detail&sub=PenelitianDetail&act=view&typ=html&buku_id=46062&obyek_id=4
http://www.worldatwork.org/waw/worldatworkjournal/html/journal-1stQ06.html


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 317 of 325 

 

O'reilly Iii, C. A. and Caldwell, D. F. (1985).  The impact of normative social influence and 
cohesiveness on task perceptions and attitudes: A social information processing approach. 
Journal of Occupational Psychology, 58, 193-206. 
 
Organ, D. W. (1988). Organizational Citizenship Behavior: The Good Soldier Syndrome. Lexington 
Books, Lexington, MA. 
 
Ostroff, C. (1992). The relationship between satisfaction, attitudes, and performance: An 
organizational level analysis. The Journal of Applied Psychology. 77 (6): 963−974. 
http://www.bsos.umd.edu/psyc/psyc450/Ostroff.pdf , Accessed < 25/06/2011 22:19 >. 
 
Padilla, A. M. (1980). The role of cultural awareness and ethnic loyalty in acculturation. In A. M. 
Padilla (Ed.), Acculturation: Theory, models and some new findings (pp. 47-84). Boulder, CO: 
Westview. 
 
Padilla, A. M. (1987).  Acculturation and stress among immigrants and later generation individuals. 
In D. Frick (Ed.), The quality of urban life: Social, psychological, and physical conditions (pp. 101-
120). Berlin: Walter de Gruyter. 
 
Padilla, A. M. And Perez, W. (2003). Acculturation, Social Identity, and Social Cognition: A New 
Perspective. Hispanic Journal of Behavioral Sciences, 25 (1): 35-55. 
 
Pahl, R. (1994). After success, fin-de siècle anxiety and identity. Cambridge: Polity Press. 
 
Palich, L. & Bagby, D. (1995). Using cognitive theory to explain entrepreneurial risk-taking: 
Challenging conventional wisdom. Journal of Business Venturing. 10 (6): 425–438. 
 
Papalexandris, N. and Galanaki, E. (2008). Leadership’s impact on employee engagement: 
Differences among entrepreneurs and professional CEOs. Leadership & Organization 
Development Journal. 30, (4): 365-385. 
 
Pate, J., Martin, G., & Staines, H. (2000). Exploring the relationship between psychological 
contracts and organizational change: A process model and case study evidence. Strategic 
Change, 9(8), 481−493. 
 
Paul, J. (1996). Between-method triangulation in organizational diagnosis. International Journal of 
Organizational Analysis, 4, 135-156. 
 
Pearson, E.S. and Neyman, J. (1967). On the Problem of Two Samples. Joint Statistical Papers. 
Cambridge University Press. p. 100 
 
Perry, R. B. (1954). Realms of value: A critique of human civilization. Cambridge, MA: Harvard 
University Press. 
 
Peterson, R. A. (2005). Response construction in consumer behavior research. Journal of 
Business Research, 58, 348-353. 
 
Pfeffer, J. (1998). The human Equation: Building profits by putting people first. Boston, 
Massachusetts. Harvard Business School Press. 
 

Phelan, S. and Kinsella, E.A. (2009): Occupational identity: Engaging socio‐cultural perspectives, 
Journal of Occupational Science, 16:2, 85-91 
 
Phillips, N. and Maguire, S. (2008). Citibankers at Citigroup: a study of the loss of institutional trust 
after a merger. Journal of Management Studies. 45 (2): 372–401. 
 
Pinder, C.C. (1984). Work Motivation: Theory, Issues, and Applications. Glenview, IL: Scott, 
Foresman and Company. 
 

http://www.bsos.umd.edu/psyc/psyc450/Ostroff.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 318 of 325 

 

Podsakoff, P. M., MacKenzie, S. B., Moorman, R. H., Fetter, R. (1990). Transformational 
leadership behaviour and their effects on followers’ trust in leader, satisfaction, and organizational 
citizenship behaviors. Leadership Quarterly. 1 (2): 107–142. 
http://cobacourses.creighton.edu/rmoorman/pdf/Transformational.pdf 
Accessed < 25/06/2011 22:22 >. 
 
Pollit, D. (2009). Hillingdon Council employees are healthy, happy . . . and here: Well-being 
package improves staff attendance, engagement and morale. Human Resources Management 
International Digest. 17 (7): 8-11. 
 
Porta, M. (2011). The 99: a story on health, cross-cultural cooperation and acceptance in times of 
crisis. Journal of Epidemiological Community Health. 65 (4): 289-290. 
 
Porter, L. W. and Lawler, E. E. (1968). Managerial Attitudes and Performance. Homewood, IL: 
Richard D. Irwin. 
 
Porter, M. E. (1990).  The Competitive Advantage of Nations. New York: Free Press. 
 
Porter, M. E. (1998).  Clusters and the new economic competition, Harvard Business Review, 76 
(6): 77–90. 
 
Powell, A. (2010). Aligning employees through storytelling. Employee Engagement and Employer 
Branding Event, London, September. 
 
Pugh, S.D. and Dietz, J. (2008). Employee Engagement at the Organizational Level of Analysis. 
Industrial and Organizational Psychology. 1 (1): 44–47. 
 
Quinn, J. B. (1988). Beyond rational management: Mastering the paradoxes and competing 
demands of high performance. San Francisco: Jossey-Bass. 
 
Ramamoorthy, N. and Carroll, S. (1998). Individualism/collectivism orientations and reactions 
toward alternative human resource management practices’. Human Relations. 51 (5): 571–588. 
 
Ranzijn, R. (2002). Towards a positive psychology of ageing: Potentials and barriers. Australian 
Psychologist. 37 (2): 79–85. 
https://my.unisa.edu.au/unisanet/staffpages/ranzijn/aust%20psych%20-
%20positive%20psychology%20of%20ageing.doc  
Accessed < 25/06/2011 22:25 >. 
 
Read, D., Adams, G.R., and Dobson, W.R., (1984). Ego-identity status, personality, and social-
influence style. Journal of personality and social psychology. 46 (1): 169–177. 
 
Ready, D. and Conger, J. (2007). Make your company a talent factory: Stop Losing out on 
lucrative business opportunities because you don’t have the talent to develop them. The Harvard 
Business Review. June: 68-77. 
http://www.lesaffaires.com/uploads/references/807_Make%20your%20compagny%20a%20Talent
%20Factory.pdf , Accessed < 25/06/2011 22:30 >. 
 
Reus, T. H. and Lamont, B. T. (2009). The double-edged sword of cultural distance in international 
acquisitions. Journal of International Business Studies. 49 (8): 1298–1316. 
 
Richman, A. (2006). Everyone wants an engaged workforce how can you create it?. Workspan,  
49: 36-9. 
 
Rivenbark, L. (2010). Tools of engagement: Employee engagement surveys are only as good as 
the questions they’re built on. HR Magazine. 55 (2): 48-52. 
http://fivedeg.com/downloads/index_files/Tools-of-Engagement.pdf 
Accessed < 25/06/2011 23:25 >. 
 

http://cobacourses.creighton.edu/rmoorman/pdf/Transformational.pdf
https://my.unisa.edu.au/unisanet/staffpages/ranzijn/aust%20psych%20-%20positive%20psychology%20of%20ageing.doc
https://my.unisa.edu.au/unisanet/staffpages/ranzijn/aust%20psych%20-%20positive%20psychology%20of%20ageing.doc
http://www.lesaffaires.com/uploads/references/807_Make%20your%20compagny%20a%20Talent%20Factory.pdf
http://www.lesaffaires.com/uploads/references/807_Make%20your%20compagny%20a%20Talent%20Factory.pdf
http://fivedeg.com/downloads/index_files/Tools-of-Engagement.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 319 of 325 

 

Robinson D, Perryman S, and Hayday S (2004). The Drivers of Employee Engagement. Report 
408, Institute for Employment Studies. April. 
http://www.employment-studies.co.uk/pubs/summary.php?id=408 , 
Accessed < 30/04/2011 08:58 >. 
 
Robinson, I. (2006). Human Resource Management in Organisations. London, CIPD. 
 
Robinson, S. L. (1996). Trust and breach of the psychological contract. Administrative Science 
Quarterly. 41 (4): 574−599. 
http://www.jstor.org/pss/2393868 , Accessed < 25/06/2011 23:27 >. 
 
Rogers, C. R. (1951). Client-Centered Therapy. New York: Houghton Mifflin. 
 
Rogler, L. H., Cortes, D. E., & Malgady, R. G. (1991). Acculturation and mental health status 
among Hispanics: Convergence and new directions for research. American Psychologist. 46 (6): 
585-597. 
 
Rohan, M. (2000). A rose by any name? The value construct. Personality and Social Psychology 
Review. 4 (3): 255-277. 
 
Rokeach, M. (1973). The nature of human values. New York: Free Press. 
 
Ronen, S. and Shenkar, O. (1985). Clustering countries on attitudinal dimensions: a review and 
synthesis, The Academy of Management Review, 10, (3): 435-54.  
 
Ronen, S., and Shenkar, O. (1988). Clustering variables: The application of nonmetric multivariate 
analysis techniques in comparative management research. International Studies of Management 
& Organization, 18 (3): 72-87. 
 
Rosch, E. (1978). Principles of categorization. In E. Rosch & B. B. Lloyd (Eds.) Cognition and 
categorization (pp. 27-48). Hillsdale, NJ: Erlbaum. 
 
Rousseau, D. M. (1989). Psychological and implied contracts in organizations. Employee 
Responsibilities and Rights Journal, 2: 121-139. 
 
Ryan, A. M., Chan, D., Ployhart, R. E., & Slade, L. A. (1999). Employee attitude surveys in a 
multinational organization: Considering language and culture in assessing measurement 
equivalence. Personnel Psychology. 52 (1): 37−58. 
 
Ryan, A. M., McFarland, L., Baron, H., & Page, R. (1999). An international look at selection 
practices: Nation and culture as explanations for variability in practice. Personnel Psychology, 
52, 359-391. 
 
Ryan, A. M., Schmit, M. J., & Johnson, R. (1996). Attitudes and effectiveness: Examining relations 
at an organizational level. Personnel Psychology. 49 (4): 853−882. 
 
Salancik, G.,  &  Pfeffer, J. (1978). A social information processing approach to job attitudes and 
task design.  Administrative Science Quarterly, 23, 224-253. 
 
Salovey, P., Mayer, J. (1990). Emotional Intelligence, Imagination, Cognition, and Personality. 9 
(3): 185–211. 
 
Sawer, B.J. (1984). Evaluating for accountability. Oregon State University Extension Service, 
Corvallis, Oregon. 120pp. 
 
Schaffer B. and Riordan C. (April 2003). A Review of Cross-Cultural Methodologies for 
Organizational Research: A Best- Practices Approach, Organizational Research Methods. 6 (2): 
169 – 215. 
 

http://www.employment-studies.co.uk/pubs/summary.php?id=408
http://www.jstor.org/pss/2393868


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 320 of 325 

 

Schaufeli, W. B., & Bakker, A. B. (2004). Job demands, job resources, and their relationship with 
burnout and engagement: a multi-sample study. Journal of Organizational Behavior. 25 (3): 293-
315. 
http://igitur-archive.library.uu.nl/fss/2006-0807-200738/schaufeli_04_jobdemands.pdf 
Accessed < 25/06/2011 23:31 >. 
 
Schaufeli, W. B., & Salanova, M. (2007b). Work engagement: An emerging psychological concept 
and its implications for organizations. In S. W. Gilliland, D. D. Steiner, & D. P. Skarlicki (Eds), 
Research in Social Issues in Management (Volume 5): Managing Social and Ethical Issues in 
Organizations (pp. 135-177). Greenwich, CT: Information Age Publishers. 
 
Schaufeli, W. B., Salanova, M., Gonza´lez-Roma´, V., & Bakker, A. B. (2002b). The measurement 
of engagement and burnout: A two sample confirmatory factor analytic approach. Journal of 
Happiness Studies, 3, 71–92. doi:10.1023/A:1015630930326. 
 
Schaufeli, W. B., Taris, T. W., and Rhenen, W. V. (2008). Workaholism, Burnout, and Work 
Engagement: Three of a Kind or Three Different Kinds of Employee Well-being?. Applied 
Psychology: An International Review. 57 (2): 173–203. 
 
Schein, E. (2004). Organizational Culture & Leadership. Third ed. San Francisco. Jossey Bass. 
 
Schleicher, D. J., Watt, J. D., & Greguras, G. J. (2004). Reexamining the job satisfaction-
performance relationship: The complexity of attitudes. The Journal of Applied Psychology. 89 (1): 
165−177. 
 
Schmidt, F. L. (1992). What do data really mean? Research findings, meta-analysis, and 
cumulative knowledge in psychology. American Psychologist, 47 (10): 1173-1181. 
 
Schneider, B., Hanges, P. J., Smith, D. B., & Salvaggio, A. N. (2003). Which comes first: 
Employee attitudes or organizational financial and market performance. The Journal of Applied 
Psychology. 88 (5): 836−851. 
 
Schuman, H., & Presser, S. (1981). Questions and answers in attitude surveys: Experiments on 
question form, wording, and context. New York: Academic Press. 
 
Schutte, N., Malouff, J., Hall, L., Haggerty, D., Cooper, J., Golden, C., Dornheim, L., (1998). 
Development and validation of a measure of emotional intelligence. Personality and Individual 
Differences. 25 (2): 167–177. 
 
Schwarz, N. (1999). How the questions shape the answers. American Psychologist, 54, 93-105. 
 
Schwarz, N., & Hippler, H. J. (1995). Subsequent questions may influence answers to preceding 
questions in mail surveys. Public Opinion Quarterly, 59, 93-115. 
 
Schwartz, S. H. (1992). Universals in the content and structure of values: Theoretical advances 
and empirical tests in 20 countries. Advances in Experimental Social Psychology, 25: 1-65. 
http://infolab.stanford.edu/~jure/pub/misc/darja_clanek.pdf , Accessed < 6/25/2011 11:35 PM >. 
 
Schwartz, S. H. (1999). A theory of cultural values and some implications for work. Applied 
Psychology: An International Review. 48 (1): 23-47. 
http://www.sjsu.edu/people/sharon.glazer/courses/psyc190/s1/Schwartz%201999.pdf 
Accessed < 6/25/2011 11:36 PM >. 
 
Scott, K.S., Moore, K.S., & Miceli, M.P. (1997). An exploration of the meaning and consequences 
of workaholism. Human Relations. 50 (3): 287–314. 
 
Scott-Halsell, S., Shumate, S., Blum, S., (2008). Using a model of emotional intelligence domains 
to indicate transformation leaders in the hospitality industry. Journal of Human Resources in 
Hospitality and Tourism. 7 (1): 99–113. 

http://igitur-archive.library.uu.nl/fss/2006-0807-200738/schaufeli_04_jobdemands.pdf
http://infolab.stanford.edu/~jure/pub/misc/darja_clanek.pdf
http://www.sjsu.edu/people/sharon.glazer/courses/psyc190/s1/Schwartz%201999.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 321 of 325 

 

 
Seijts, G. H., Crim, D. (2006). What engages employees the most or, The Ten C’s of employee 
engagement. Ivey Business Journal. 70 (4): 1-5. 
http://www.hrpld.ca/newsletters/May2007/EEEngagement.pdf , Accessed < 25/06/2011 23:39 >. 
 
Senge, P. (1993). The Fifth Discipline. The art of practice of the learning organization. New York: 
Doubleday. 
 
Shaules, Joseph. (2007). Deep culture: The hidden challenges of global living. Clevedon, UK: 
Multilingual Matters. 
 
SHRM Foundation effective practice guidelines, (2006). Employee Engagement and Commitment. 
A guide to understanding, measuring and increasing engagement in your organization. Virginia. 
Society for Human Resources Management. 
 
Slugoski, B.R., Marcia, J.E., and Koopman, R.F., (1984). Cognitive and social interactional 
characteristics of ego identity statuses in college males. Journal of personality and social 
psychology. 47 (3): 646–661. 
 
Smith, A. (2006). Engagement or irrelevance? HRD, and the world of policy and practice. Human 
Resource Development Review. 5 (4): 395-399. 
 
Smith, C. A., Organ, D. W., Near, J. P. (1983). Organizational citizenship behavior: its nature and 
antecedents. Journal of Applied Psychology. 68 (4): 653–663. 
 
Smith, J., Borchelt, M., Maier, H., & Jopp, D. (2002). Health and well-being in the young old and 
oldest old. Journal of Social Issues. 58 (4): 715–732. 
 
Snape, E., Thompson, D., Yan, F. and Redman, T. (1998). Performance appraisal and culture: 
practice and attitudes in Hong Kong and Great Britain. International Journal of Human Resource 
Management. 9 (5): 841–861. 
 
Sonnentag, S. (2003). Recovery, work engagement, and proactive behavior: A new look at the 
interface between non work and work. Journal of Applied Psychology. 88 (3): 518–528. 
 
Sparrow, P. And Balain, S. (2010). Time to focus on performance. Employee Engagement Today: 
2.3, Summer. http://www.lums.lancs.ac.uk/files/timetofocus.pdf , Accessed < 25/06/2011 23:47 >. 
 
Spector, P. E., Allen, T. D., Poelmans, S. A. Y., et al. (2007). Cross-national differences in 
relationships of work demands, job satisfaction, and turnover intentions with work–family conflict. 
Personnel Psychology. 60 (4): 805−835 
http://luna.cas.usf.edu/~mbrannic/files/regression/pp07-cisms2.pdf 
Accessed < 26/06/2011 00:38 >. 
 
Spence, J.T., & Robbins, A.S. (1992). Workaholism: Definition, measurement, and preliminary 
results. Journal of Personality Assessment. 58 (1): 160–178. 
 
Sproull, N. L. (1988). Handbook of research methods: A guide for practitioners and students in the 
social sciences. Metuchen, NJ: Scarecrow Press. 
 
Staw, B. M., Bell, N. E., & Clausen, J. A. (1986). The dispositional approach to job attitudes: a life 
time longitudinal test. Administrative Science Quarterly, 31, 56–77. 
 
Steiner, D., and Gilliland, S. (1996). Fairness reactions to personnel techniques in France and the 
United States. Journal of Applied Psychology. 81 (2): 134-141. 
 
Stewart, T. (1997). Intellectual Capital: The New Wealth of Organizations. New York: Doubleday. 
 
Storey, J, (1989). New Perspectives on Human Resource Management. Routledge. 

http://www.hrpld.ca/newsletters/May2007/EEEngagement.pdf
http://www.lums.lancs.ac.uk/files/timetofocus.pdf
http://luna.cas.usf.edu/~mbrannic/files/regression/pp07-cisms2.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 322 of 325 

 

 
Sutton, R. (2009). How to Be a Good Boss in a Bad Economy. Harvard Business Review. June: 
41-50.  
http://hbr.org/hbr-main/resources/pdfs/comm/fmglobal/how-to-be-good-boss-in-bad-economy.pdf 
Accessed < 26/06/2011 00:41 >. 
 
Sydney Morning Herald (2010). 
http://news.smh.com.au/breaking-news-world/swiss-pharmaceutical-giant-roche-to-shed-4800-
jobs-20101117-17xdz.html , Accessed < 16/06/2011 15:09 >. 
 
Tajfel, H., & Turner, J. C. (1979).  An integrative theory of intergroup conflict. In W. G. Austin & S. 
Worchel (Eds.), The social psychology of intergroup relations (pp. 33–47). Monterey, CA: 
Brooks/Cole. 
 
Tajfel, H., & Turner, J. C. (1986). The social identity theory of intergroup behavior. In S. Worchel & 
W. G. Austin (Eds.), The psychology of intergroup relations (pp. 7–24). Chicago: Nelson-Hall. 
 
Taylor, S. (1981). A categorization approach to stereotyping. In D. Hamilton (Ed.), Cognitive 
processes in stereotyping and intergroup behavior (pp. 83-114). Hillsdale, NJ: Erlbaum . 
 
Taylor, S. E. & Brown, J. D. (1988). Illusion and well-being: A social psychological perspective on 
mental health. Psychological Bulletin. 103 (2): 193–210. 
 
Taylor-Powell, E. (1998) Questionnaire Design: Asking questions with a purpose. University of  
Wisconsin Extension. 
 
Terry, D. J. (2001). ‘Intergroup relations and organizational mergers’. In Hogg, M. A. and Terry, D. 
J. (Eds), Social Identity Processes in Organizational Contexts. Philadelphia, PA: Psychology 
Press, 249–64. 
 
Teske, R. H. C., & Nelson, B. H. (1974). Acculturation and assimilation: A clarification. American 
Ethnologist, 1 (2): 351-367. 
 
Tesser, A. (1988). Toward a self-evaluation maintenance model of social behavior. In: L. 
Berkowitz, ed. Advances in Experimental Social Psychology. 21: 181–227. 
 
The Lane4 Study (2010). Coaching teams at work: embryonic but powerful. 
 http://www.henley.ac.uk/web/FILES/corporate/cl_coaching_survey_coaching_teams_at_work.pdf 
, Accessed < 4/18/2013 9:59 AM > 
 
Ting-Toomey, S. (2005). The matrix of face: An updated face-negotiation theory. In W.B. 
Gudykunst (Ed). Theorizing about intercultural communication (pp. 71-92). CA: Sage 
 
Toder, N.L. and Marcia, J.E., (1973). Ego identity status and response to conformity pressure in 
college women. Journal of personality and social psychology. 26 (2): 287–294. 
 
Torraco, R. J. (2005). Ratings, rankings, results and what really matters. Human Resource 
Development Review. 4 (1): 3-7. 
 
Totterdell, P. (2000). Catching moods and hitting runs: Mood linage and subjective performance in 
professional sport teams. Journal of Applied Psychology. 85 (6): 848–859. 
 
Tourish, D. (2005). Critical Upward Communication: Ten Commandments for improving strategy 
and decision Making, Long Range Planning. 38 (5): 485-503 
 
Towers Perrin report. (2003). Working Today: Understanding What Drives Employee 
Engagement. Stamford. The Towers Perrin (Now Towers Watson). 
 
Towers Watson, (2010). Global Workforce Study. 

http://hbr.org/hbr-main/resources/pdfs/comm/fmglobal/how-to-be-good-boss-in-bad-economy.pdf
http://news.smh.com.au/breaking-news-world/swiss-pharmaceutical-giant-roche-to-shed-4800-jobs-20101117-17xdz.html
http://news.smh.com.au/breaking-news-world/swiss-pharmaceutical-giant-roche-to-shed-4800-jobs-20101117-17xdz.html
http://www.henley.ac.uk/web/FILES/corporate/cl_coaching_survey_coaching_teams_at_work.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 323 of 325 

 

 
Towers Watson, (2010). Talents and Rewards: Employee Surveys.  
http://www.towerswatson.com/services/Employee-Surveys . Accessed <4/10/2010 10:15 AM>. 
 
Triandis, H. C. (1992). Cross-cultural research in social psychology. In D. Granberg&G. Sarup 
(Eds.), Social judgment and intergroup relationships: Essays in honor of Muzafer Sherif. New 
York: Springer-Verlag. 
 
Triandis, H. C. (1995). Individualism and Collectivism. Boulder, CO: Westview Press. 
 
Triandis, H. C. (2001). Individualism and collectivism. Past, present, and future. In D. Matsumoto 
(Ed.), Handbook of culture and psychology (pp. 35–50). New York: Oxford University Press. 
 
TUC report, (2008). What do workers want?. http://www.tuc.org.uk/em_research/tuc-15269-f0.pdf . 
Accessed <4/10/2009 9:33 AM>. 
 
Turner, J. C. (1987). Rediscovering the social group: A self-categorization theory. Oxford, 
England: Blackwell Publishing. 
 
Turner, J.C. (1999). Some current issues in research on social identity and self-categorization 
theories. In Social identity, ed. N. Ellemers, R. Spears, and B. Doosje, 6–34. Oxford: Blackwell. 
 
Tyler, T. and Blader, S. (2003). The Group Engagement Model: Procedural Justice, Social 
Identity, and Cooperative Behavior. Personality and Social Psychology Review. 7 (4): 349-361. 
 
Unruh, A. M. (2004). “So… what do you do?” Occupation and the construction of identity. 
Canadian Journal of Occupational Therapy. 71 (5): 290-295. 
 
Vaara, E. (2003). Post-acquisition integration as sense making: glimpses of ambiguity, confusion, 
hypocrisy, and politicization. Journal of Management Studies. 40 (4): 859–94. 
 
Vaara, E., Sarala, R., Stahl, G. K. and Björkman, I. (2011), The Impact of Organizational and 
National Cultural Differences on Social Conflict and Knowledge Transfer in International 
Acquisitions. Journal of Management Studies, 48: no. doi: 10.1111/j.1467-6486.2010.00975.x 
 
Vakola, M., Tsaousis, I., Nikolau, I., (2004). The role of emotional intelligence and personality 
variables on attitudes toward organizational change. Journal of Managerial Psychology. 19 (2): 
88–110. 
 
Van Knippenberg, D. and Van Leeuwen, E. (2001). ‘Organizational identity after a merger: sense 
of continuity as the key to post-merger identification’. In Hogg, M. A. and Terry, D. J. (Eds), Social 
Identity Processes in Organizational Contexts. Philadelphia, PA: Psychology Press, 249–64. 
 
Vandenberghe, C. (1996). Assessing organisational commitment in a Belgian context: Evidence 
for the three dimensional model. Applied Psychology: An International Review. 45 (4): 371-386. 
 
Vitale, D. C., Armenakis, A. A., and Field, H.S. (2008). Integrating Qualitative and Quantitative 
Methods for Organizational Diagnosis: Possible Priming Effects? Journal of Mixed Methods 
Research; 2; 87 
 
Von Krogh, G., Ichijo, K. and Nonaka, I. (2000). Enabling Knowledge Creation: How to Unlock the 
Mystery of Tacit Knowledge and Release the Power of Innovation. Oxford: Oxford University 
Press. 
 
Vosburgh, R. (1979). The effects of job involvement on the relationship between job 
characteristics, job satisfaction and job performance. Doctoral dissertation, University of South 
Florida. 
 
Vroom, V. (1964). Work and Motivation. New York, NY: Wiley. 

http://www.towerswatson.com/services/Employee-Surveys
http://www.tuc.org.uk/em_research/tuc-15269-f0.pdf


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 324 of 325 

 

 
Walker, A. and Dimmock, C. (2000). One size fits all? Teacher appraisal in a Chinese culture. 
Journal of Personnel Evaluation in Education. 14 (2): 155–78. 
 
Wallace, L. and Trinka, J. (2009). Leadership and employee engagement. Public Management, 
June edition. http://www.highbeam.com/doc/1G1-201100302.html , 
Accessed < 26/06/2011 00:56 >. 
 
Walumbwa, F., Orwa, B.,Wang, P., and Lawler, J. (2005). Transformational leadership, 
organizational commitment, and job satisfaction: A comparative study of Kenyan and U.S. 
financial firms. Human Resource Development Quarterly. 16 (2): 235-256. 
 
Wang, H., Tsui, A. S., Xin, K. R. (2011). CEO leadership behaviors, organizational performance, 
and employees' attitudes. The Leadership Quarterly. 22 (1): 92–105. 
 
Warburton, W.A., Williams, K. D., Cairns, D. R., (2006). When ostracism leads to aggression: the 
moderating effects of control deprivation. Journal of Experimental Social Psychology. 42 (2): 213–
220. 
 
Wasti, S. A., Tan, H.H., Brower, H.H. and Önder, C. (2007). Cross-cultural measurement of 
supervisor trustworthiness: An assessment of measurement invariance across three cultures. The 
Leadership Quarterly. 18 (5): 477–489. 
http://postgradicm.wikispaces.com/file/view/wasti+supervisor+trustworthiness.pdf 
Accessed < 26/06/2011 00:59 >. 
 
Watson Wyatt 2005/2006 communication ROI study (2006). Effective communication: A leading 
indicator of financial performance. http://www.watsonwyatt.com/research/resrender.asp?id=w-
868&page=1 Accessed <10/04/2009 09:36>. 
 
Weber, Y., Shenkar, O. and Raveh, A. (1996). National and corporate cultural fit in mergers and 
acquisitions: an exploratory study. Management Science. 42 (8): 1215–27. 
http://karhen.home.xs4all.nl/Papers/M&A/Weber%20et%20al%20(1996).pdf 
Accessed < 6/26/2011 1:01 AM >. 
 
Weick, K. (1979). The Social Psychology of Organizing. 2

nd
 ed. Addison-Wesley Pub. Co. 

 
Weisburg, H. F., Krosnick, J. A., & Bowen, D. D. (1989). An introduction to survey research and 
data analysis (2nd ed.). Glenview, IL: Scott Foresman. 
 
Westergaard, M. (2010). Building Strong Employee Engagement - Interview with Lisa Gick at 
Macy's. The Employee Engagement Network.  
http://employeeengagement.ning.com/profiles/blogs/building-strong-employee?xg_source=activity 
Accessed < 05/04/2011 06:49 >. 
 
White, M., Parks, J., Gallagher, D., Tetrault, L., and Wakabayashi, M. (1995). Validity evidence for 
the Organizational Commitment Questionnaire in the Japanese corporate culture. Educational and 
Psychological Measurement. 55 (2): 278-290. 
 
White,W. G. & Chan, E. (1983). A comparison of self-concept scores of Chinese and white 
graduate students and professionals. Journal of Non-White Concerns in Personnel and Guidance. 
11 (4): 138–141. 
 
Wierzbicka, A. (1999). Emotions across languages and cultures: Diversity and universals. 
Cambridge: Cambridge University Press. 
 
Williams, R. M. (1970). American society: A sociological interpretation (3rd ed.). New York: Knopf. 
 
Williamson, G. M. (2002). Aging well: Outlook for the 21st century. In C. R. Snyder & S. J. Lopez 
(Eds.), Handbook of positive psychology (pp. 676–686). New York: Oxford University Press. 

http://www.highbeam.com/doc/1G1-201100302.html
http://postgradicm.wikispaces.com/file/view/wasti+supervisor+trustworthiness.pdf
http://www.watsonwyatt.com/research/resrender.asp?id=w-868&page=1
http://www.watsonwyatt.com/research/resrender.asp?id=w-868&page=1
http://karhen.home.xs4all.nl/Papers/M&A/Weber%20et%20al%20(1996).pdf
http://employeeengagement.ning.com/profiles/blogs/building-strong-employee?xg_source=activity


           Doctor of Business Administration                                                                                  ©Tamer F. Elewa 
                                                                                                                                                            0614703 
 

 
 

 ___________________________________________________________________________ 
 

Page 325 of 325 

 

 
Williamson, O. E. (1975). Markets and hierarchies. New York: Free Press. 
 
Work Foundation, (2010). Investigation shows sickness absence must not be tackled without 
addressing sickness presence.  
http://www.theworkfoundation.com/pressmedia/news/newsarticle.aspx?oItemId=265  
Accessed <10/23/2010 10:20 AM>. 
 
Xenitelis and Marcia (2009). How to Improve Employee Engagement Using Your CEO. Incentive. 
183 (11): 26-26. 
 
Yang, N. (2005). Individualism-collectivism and work–family interfaces: a Sino-U.S. comparison. In 
S. Poelmans (Ed.), Work and family an international research perspective (pp. 287−318). 
Mahwah, NJ: Erlbaum. 
 
Yousef, D. (2003). Validating the dimensionality of Porter et al.’s measurement of organizational 
commitment in a non-Western culture setting. International Journal of Human Resource 
Management. 14 (6): 1067-1079. 
 
Zigarmi, D., Nimon, K., Houson, D., Witt, D., and Diehl, J. (2009). Beyond Engagement: Toward a 
Framework and Operational Definition for Employee Work Passion. Human Resource 
Development Review. 8 (3): 300-326. 
 

http://www.theworkfoundation.com/pressmedia/news/newsarticle.aspx?oItemId=265

	Elewa DBA coversheet
	DBA_Research_Tamer_F._Elewa_-_0614703_- Final Corrections

