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ABSTRACT

(The full paper will appear in an academic journal.)

Changes in contemporary media are multi-dimensional and are the result of technological conditions
having a significant impact on the functioning of media institutions. Taking into consideration that the media
are the main providers of information on the compound socio-political reality, these changes should be
diagnosed, and their impact on the news created by the media should be analyzed.

From the beginning of mass communication research, one of the most important academic reflections
was the impact of media on audiences, which can be observed on three levels: cognitive, affective and
behavioral. From the perspective of News Literacy, each of them is important. Cognitive and affective attitudes
may have an effect of individuals’ behavior, manifested, for example, during political elections. The hallmark
of recent years in media news production, especially in coverage of political and economic issues, is the
increase in populist communication, due to the following overlapping reasons: the progressive
commercialization of the media, the increasing concentration of media ownership, media dependence on
sources of financing (advertising), a strong focus on the commercial values of news, and the development of the
Internet.

The concepts of framing and agenda setting / agenda building theory, that relate to shaping individual as
well as group imaginations about social, political, economic realities in which people live and make decisions,
are still heuristically useful. Studies related to the media logic and criteria of gatekeeping processes in media
institutions are also of a great importance. The latter are part of the international comparative research project
devoted to populist political communication and the role of the media in this process. As the aforementioned
theoretical concepts are well described and discussed in literature and research, this presentation will focus on
the phenomenon of populist political communication as a new theoretical category.

The phenomenon of populism in the media itself seems to be one of the most important challenges for
News Literacy in contemporary democracies. According to recent European experiences, three approaches to

the media populism can be identified: populism by the media, populism intended for the media, and populist
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citizen journalism, created by audience members who are invited to publish their opinions and attitudes by
media editors.

The abovementioned approaches define a complex area of challenges marked by ambiguous links
between media and populism. These connections should be a matter of special interest to researchers and
practitioners of News Literacy. The aim of this paper is to validate how and on what levels News Literacy may

be a response to the challenges marked by the media populism.

Bibliography

Aalberg, T., F. Esser, C. Reinemann, J. Strombéck, C.H. de Vreese (eds.) (2017). Populist
Political Communication. London: Routledge.

Baran, S.J, D.K. Davis (2011). Mass Communication Theory: Foundations, Ferment, and
Future. Boston: Wadsworth.

Bauman, Z. (2000). Liquid Modernity. Cambridge: Polity Press.

Bennett, W.L. (1980). Public Opinion in American Politics. New Y ork-London-Toronto:
Harcourt Brace Jovanovich, Inc.

Burns, A. (2005). Gatewatching: Collaborative Online News Production. New York: Peter
Land Publishing.

Campbell, V. (2004). Information Age Journalism: Journalism in an International Context,
London: Arnold.

Cohen, B.C. (1963). The Press and Foreign Policy, Princeton: Princeton University Press.

Cwalina, W., A. Falkowski (2006). Marketing polityczny. Perspektywa psychologiczna,
Gdansk: GWP.

Dayan, D., E. Katz (1994). Media Events. The Live Broadcasting History. CambridgeL.ondon:
Harvard University Press.

Druckman, J.N. (2001). “On the Limits of Framing Effects: Who Can Frame?”, Journal of
Politics, no 63.

Entman R.M. (1991). “Framing US News: Contrasts in Narratives of the KLM and Iran Air
Incidents”, Journal of Communication, 41 (4), s. 6-27.

Entman, R. (1993). “Framing: Toward Clarification of a Fractured Paradigm.” Journal of
Communication, 43 (4).



Entman, R.M. (2003). “Cascading Activation: Contesting the White House’s Frame After 9/11,”
Political Communication, vol. 20, issue 4,s. 415-432.

Galtung, J., M. Ruge (1965), “The structure of foreign news: the presentation of the Congo,
Cuba and Cyprus crises in four Norwegian newspapers,” Journal of International Peace
Research 1, pp. 64-91.

Gans H.J. (2004). Deciding What’s News. A Stydy of CBS Evening News, NBC Nightly News,
Newsweek, and Time, Evanston: Northwestern University Press.

Gerbner, G. (1956). “Toward a General Model of Communication.” Audio-Visual
Communication Review, http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=1581
Goffman, E. (1990). Presentation of Self in Everyday Life. London: Penguin Books.

Harcup, T., D. O’Neill (2001). “What Is News? Galtung and Ruge Revisited,” Journalism
Studies, vol. 2, nr 2, s. 261-280.

Iyengar, S, M.D. Peters, D.R. Kinder (1982). “Experimental Demonstrations of the ‘Not-SoMinimal’
Consequences of Television News Programs.” The American Political Science
Review 4, pp. 848-858.

Jagers, J., S. Walgrave (2007). “Populism as political communication style: An empirical study
of political parties’ discourse in Belgium.” European Journal of Political Research 44 (3),
pp. 319-345.

Kaid, L.L., J. Gerstlé, K. R. Sanders (eds). (1991). Mediated Politics in Two Cultures:
Presidential Campaigning in the United States and France. New York: Praeger.

Lasswell, H. (1964). “The structure and function of communication in society,” w: L. Bryson
(ed.), The Communication of Ideas. New York: Cooper Square Publishers.

McCombs, M. E., D.L.Shaw (1972). “The agenda-setting function of mass media,” The Public
Opnion Quarterly, vol.36, pp.176-187.

McCombs M. E. (2014). Setting the Agenda: Mass Media and Public Opinion. Second
Edition. London: Polity.

McQuail, D. (1991). Mass Communication Theory. An Introduction, London: SAGE.

O’Reilly, T. (2005). What Is Web 2.0. Design Patterns and Business Models for the Next
Generation of Software, http://www.oreilly.com/pub/a/web2/archive/what-is-web-20.html.

Pariser, E. (2011). The Filter Bubble: What the Internet Is Hiding from You. New York:
Penguin Books Limited.

Piontek, D. (2011). “Pack Journalism as an Element of the Framing Process.” In: A. Stepinska



(ed.). News in Europe, Europe on News. Berlin: Logos, pp. 173-182.

Piontek, D., B. Hordecki, S. Ossowski (2013). Tabloidyzacja dyskursu politycznego w
polskich mediach. Poznan: Wyd. Naukowe WNPID.

Plasser, F., P.A. Ulfram(2003). “Striking a Responsive Chord: Media and Right-Wing
Populism in Austria.” In: G. Mazzoleni, J. Stewart, B. Horsfield (eds.). The Media and NeoPopulism:
A Contemporary Comparative Analysis. Westport: Praeger.

Semetko H.A., P.M. Valkenburg (2000), “Framing European Politics. A Content Analysis of
Press and Television News.” Journal of Communication.

Skarzynska K. (2005). Cztowiek a polityka. Zarys psychologii politycznej. Warszawa: Scholar.



