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Appearance as
A “shut-the-fuck-up!” Tool

o g ' '
! ' | The stereotype of the Ugly Feminist, like the Beauty Myth,
e‘ o ‘ | was established as a way to lessen the impacts of the
Sk ‘ | women’s movement and form a one-size-fits-all definition

for feminists. This image functioned as a caricature so
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stereotype of the ‘normal’ woman, the mythical norm func-
ons as the standard women are held to: Ll ety
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It seems that every time women gain independence,

something comes along to slow the pace of advancement.

Since the first wave of feminism began and even before then,

the beauty myth has been introducing new and even more
unattainable goals for in order to halt the progress women achieve.

1920- After women gain the right to vote as a result of the 19th amendment,

the flapper ideal became big. This ideal brought many changes to how the west
viewed beauty because of the introduction of mass media.

Through television and movies, a more recognizable and uniform

beauty standard was created, and the main focus of many

women shifted towards the yearning to be thin above all else.

establishing this ideal as “normal,” its dichotomous
unterpart is also defined (at a lesser value): abnormal,
fferent, unusual— other.

1963- When Betty Friedan put a name to the collective dissatisfaction
women across America were feeling due to the monotony of being
bound to housework, women began to feel a connection where they

th the beauty myth and this mythical norm alike are “de- previously felt alone.

berate.. in the way ‘beauty’ so directly contradicts With this solidarity however, came a way in which women were set back.
men’s real situation” (Wolf 185). Not every woman is The rise in the popularity of the model Twiggy, created a focus for women
ite, abled, thin, young, and in the middle-class. If we on wanting to look like her rather than on the goal of escaping the routine
re to focus on this specific intersection of life, it’'d and tedium of being a housewife. The recurring idea of the beauty myth

ickly become apparent that few are all the above. used to slow women’s advancement is extremely effective, as it uses

appearance as a weapon.
e reality? There is no set standard for womanhood; ‘nor-

1’ is a social construct that restricts tangible bodies 1973-Present- We are currently stuck in the desire of attaining the beauty myth,
" human beings— of women. With this unattainable expecta- or the idea that beauty is objective and it should be a goal to be beautiful.

on, female voices are silenced, thoughts deemed irrele- The most recent gains for women include the availability

nt when projected from a supposedly unattractive being. ofﬂwlﬁnhconﬁolpﬂlasweﬂasaboﬁknh

ke appearance overall, the mythical norm is utilized as a
thut-the-fuck-up” tool, reminding women than their impor-
ince and value can solely be traced to their ‘beauty.’

Campaigns, like
\g @ m L kﬁj‘#\ Aerie (left), make
‘it their mission
A J i\ to spread body
> i positivity, fea-
ﬁ? \\m 2 E Wturlng women of
[ b 21l shapes, sizes,
L ‘ ﬂ . colors, ages, and

abled and disabled models. Inclusivity like this is ‘/ \
> -

ial in ads; without representation, women are made to

:
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' Given the backwards status of today’s society,
characterized by its growing job
opportunities, “body positivity,” equal pay,

The patriarchy is defined as “a system of society or government and other distasteful progressions, we often

in which men hold the power and women are largely excluded from it” lose sight of what weé are responsible for as
Although at times it is blatant that women in society are expected gtzezémgi?ghgiiiéSangiiﬁmi}lﬁz Oiiggy ?Z;g?;;f
to go to greater lengths in qrder to fit a given idea .of beauty, w11 b reminded of their propgr wm’rkplace

it is often unknown why this pressure to conform is becoming (the home) and position (subordinate) in life.
so increasingly present in modern times. Because we live in a The reality is that women have not advanced or
male-centered society, it is maintained that the females should shifted, only the expectations assigned to us.
be the ones to alter their appearance in order to fit to the given

standards and -

'appeal to the mal.e gaze. worth is, as it always has been, her physical
However the ideals that are believed to be natural are nearly appearance. In order to reach peak beauty, one must
impossible to attain without the use of makeup or even surgery. be thin, but curvy in all the right places; tall, but
In fact, according to the American Society of Plastic Surgeons, not, taller than @ mang blonde, but only If naturally

. . g . so; and sport a plump pout, but remain silent unless
of all the cosmetic surgical procedures in 2017, 13% were males, laughing at male humor. For inspiration, see Kate

The most crucial aspect in determining a woman’s

and 87% were females. Although some of the surgeries included Moss, Paris Hilton, or the original icon, a perfect

in this statistic are for medical reasons, the majority are cosmetic balance of sexy and sweet: Barbie.

surgeries done in order to change one’s appearance. The fact that Cupsids OF lgoks Sme CEMBSLLO BEPVACEN,. WOTST SLs

. o s A superfluous, their existences necessary only in

the majority of people receiving plastic surgery are women providing a nice piece of arm candy. It is crucial to

strongly suggests that the idea of the beauty myth is pressuring remember that women are meant to be seen, NOT heard,

women to change in order to fit in more so than men. | and to speak only when spoken to. Acting out and
defiantly voicing opinions are guaranteed to result
in one being labeled a “feminist,” or a supporter of

equal political, social, economic rights for women.
With this label comes stereotypes of being ugly,
{‘_j Q hairy, a man-hater, a lesbian, anti-motherhood, etc.;
A & are our basic human rights worth that critique?
J

Wouldn’t you rather be attractive than successful?

4P AP PP EL LY

' Because for women, there is no decision
between beauty and brains— making that
choice would require having a brain in the
first place.
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Furthermore, beauty is not
\ In western society, the ideal beautiful  objective, and this becomes clear Q
' woman is present almost everywhere, when i
from magazines, to television and ‘ comparing the concept across J
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waist, big lips, among other standards. | compiles 500 portraits of women
We are told as a society that this is the  from around the world to show

‘image that every woman should strive the
| for, beauty of diversity. This book is

and that it is healthy, desirable, and  a clear example of how false the
universal across countries. | idea of
THIS IS NOT TRUE. objective beauty is.
| The ideal image is nearly impossible to |
attain without the aid of surgical a8
enhancement or photoshop. | P
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This family is known for their
big butts, big lips, and small
waists. They generate large
amounts of income from their
TV show, Keeping Up with the
Kardashians, as well as
various fashion and cosmetic
lines they own. There is
defiantly an influential factor
that they bring to the younger
generation in todays society.
Their business is superficial,
built on nothing but a brand.
Their influence does not
benefit our society in a
genuine way, but their show
can provide you with some
ridiculous and binge-worthy
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