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l VISUAL REPRESENTATION OF
WOMEN IN MEDIA

BY:
Olivia Medina, Morgan Bailey, Phoebe Bonfield,
[ Blake Fonberg
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‘hair as black as ebony, lips as red as —— ¢
the rese and shin as white as snow’
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I.  Women Revolve Around Jealousy and Beauty
A.  The Evil Queen wanted to kill Snow White because she
needed to be the ‘fairest one of them all’
1. Offensive portrayval of female relationships

D If N E\/ S 2. Beauty is more important that the powerful position
of ‘queen’

T« V.f Y a)  Was this how men believed women would be
L prinar’ like in powerful positions?
{1} Too absorbed in their beauty to attend
to political matters?
Il Forced to Clean Up After Men
A, Performs domestic work such as cooking and cleaning while g
the men go off to complete ‘real’, "hard labor” jobs
1 Saved by True Love’s Kiss
A, Awoken by a kiss from a Prince who, she did not give consent
oo, nor does she know
B. A man will always come and save you, that is there job
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"The men up there don't like a lot of blabber

Yet on land it's much preferred for ladies not to
say a word

Come on, they're not all that impressed with
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I.  Beyond Desperate to Find Love
A.  Willing to give up life as she knew it/her
voice to find a man?
B.  Marries the prince (her true love), giving up
her family and culture under the sea, at 16
years old
II.  Body Sexulization
A.  Seashell bra, tiny waist, beautiful face
B.  Washes ashore naked
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Ihey think a girl who gossips is a bore
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And after all dear, what is idle babble for?

conversabion

True gentlemen avoid it when they can
But they dote and swoon and fawn

On a lady who's withdrawn
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It's she who holds her tongue who gets a man."
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Though a show called Jane the Virgin seems to be miss leading, |t/
about empowering the Hispanic community of women and men i
teaches one to never give up on your dreams, love could come in
many forms, always believe in yourself, stand by your choices eve
if they turn out wrong.
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Representation of Women in Film Genres

Action — celebrates heterosexual male power by conveying
women as a damsel in distress that needs rescuing. Additionally,
the woman only serves as the love interest for the male character
and does not add value to the plot.

Romantic Comedies — films produced for women that shape the
expectations for femininity. The heteronormative formula
reinforces the ideal that love and marriage are the most important
things for women to achieve happiness. Additionally, the typical
cinderella story plot emphasizes the idea that women need men to
save them.
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Manic Pixie Dream Girl

Definition: a quirky female character that helps the male character see
the beauty in life and propel the male storyline

The problem with these type of characters is that viewers do not see
this character outside of the male gaze and therefore will see her talent
and choices as disposable. It fosters the ideal that women are only
necessary to help men lead better lives.

Example: Summer in the film 500 Days of Summer (2009) is often
viewed as evil for breaking Tom’s heart, yet she was clear with her
intentions in the beginning of the film that she did not believe in love. A
the audience only saw her from Tom'’s perspective they were led to
believe she was only a tool to help Tom grow as a character. ,

Source: Odyssey




PERFORMANCE OF AN UNCONTROLLED NEED FOR

First. The camera’s attention to the pelvis.

-This indicates that the woman’s sole purpose for
moving her hips is to get the attention by physical
response (being sex or sex acts) from the man.

Second. The men the camera centers around
several women in heels staring at the artist with a

hunger in her eyes.

-The “hunger” is something these women are trying
to create by direction of the producer, to elicit an
understanding of sexual desire. This sexual desire is
portrayed as ravenous, unstoppable and readily

available 24/7.

Third. The use of water as a way to express sexual
desire is excessive and effective.
-these women are directed to be showering in white
see through tee-shirts, or no shirts at all. This 1s
coupled with the viewpoint that these women don’t
know they are being watched, this predatory notion
is nroblematic and promotes gendered violence!
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