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CHAPTER I
THE GROWING POPULARITY OF TELEVISION

Throughbut the years, man's curiosi%& and ingenuity heve prompted
him to consistently investigate the unknown., These explorations have led
to many inventions of importance, one of the most recent of which is tel-
evisions

David Sarnoff, President of the Radio Cerporaticu of America, stated,
YSince the beginniné of time, man has sought to extend the poﬁer of his
senses and to enlarge his capaeity to perceive and respond to the world
around him."l On April 30, 1939, Sarnoff, standing in the light of the
noonday sun at the New York World's Fair, anncunced the birth of a new
industry-=--television!

Sight had been added to sound through engineering skills which
brought the world to the home and brought a new American industry to
sér&e man's material welfare., Television has become an important factor
in Amsrican Egonomic life through informing the publis of new materigls
and markets, of new advances in industry, and of the world and its"hap-
penings as well as bringing worthwhile entertainment inte the home,
Recently, numerous agencies and institutions have recognized the possi-
bilities of edusational television and have experimented with wvarious

types of programs in an effort to study their appeal to different age

1Or’rin E. Dunlap, Jre., The Future of Television (Revo ede, I949),
Pe 16,




groupse Both television persomnel and educators are fast realizing the
enormous potential of television and its significance as a tool in the
total educational process,

The birth and phenomenal growth of the television industry has open-
ed the door of opportunity not only to countless entertaimners and te@hni-
cians but also to professional educators. Itvhas broad possibilities and
untapped potentialities° It has most of the gualities of other media of
communication (the motion picture, the radio, the theater, the press) bub
is more wversatile than anylgne of them and is as effective as the total=
ity of the qualities it has obtained from them. In the field of home
egonomies, television has created additional epportunities for these whe
can plan a role, model, demonstrate products or practices, teach youth
or adults, and/or plan and direct educational programs, Television ex-
ists boday as a challenge and an opportuniby for the professional home
economiste

For several years, television has been a powerful foree in many
fields, for the enlightemment of the viewere. Not omly has television
offered opportunity for people to see things they have never before seen
but also it has opened a field for teachers and ether educators, Televi=-
sion gives the viewer the feeling he is an onlooker at an event or that®
he is actually a part of the event at the moment it is ftaking place. It
is true that the same informetion given over educational television pro=

/ grams might be presented in readable form but it would be much less
; effective than an edusational telesvision program because such programs

make a mere direect and personal approach Tthan is possible on a printed

oA

pagees This intimacy is enhanced by the fact that televisiom is usually
H
* received in the home and in the living room when the viewer is ready to

listen and observe,



The qualities of television which have the greatest value to educa=-
tors are its method of distribution, its versatility, its immediacy and
intimacy, and its power for expertly informing, persuading and suggest-
ing, Television, although usually financed by advertising, has been
undertaken by educational institutions which carry no advertising, The
National Citizens Committee for Educational Television see it as a great
national asset which liberates millions of people from the bondage of
ignorance and sets free their talents for fuller expression; increases
the real income of farmers and workers and thus raises the prosperity of
the whole nation; invigorates the democratic process at the community,
state and national levels; and opens up a great new national university
available for all to attend-=the university of one's own living room,
Educationally, television will enable the best of current thinking about
human affairs to be presented more vividly to millions of people in their
homes, as well as to children in schools, Television cameras can tap
vast reservoirs of information and instruection,

The family cirele is the favored audience of the cultural agencies
and institutions of American communities because of its interest in the
all important problems of home and family life that are so vital to live
ing, Home economists are trained to deal with these problems and are in
a position to help families, They have the opportunity to assist with
family living by transmitting experiences and providing learning situa=
tions for the youth and adults in the local community. Television,
through educational programs, can disseminate the important information

these experiences present to many people simultaneously. Through televi-

sion the knowledge and techniques of master home economics teachers and

2This.§i Educational Telsvision, National Citizens Committee on
Educational Television,




other expert awthorities inm the field can be tapped at ome originating
point and spread to multiple and separate outlets simulbaneously, thus
reaching far mere people than is pcssible for an initial broadcasting
statien. By means of telévision people, objects and eventé cen be uki-
lized more effici&ntly for educational purposes, therefore making telew
vision more than just another medium of audio-visuasl education. Home
ssonomists, beoaﬁsa of the very nature of their work end its emphasis
upon home and family 1ife, can de something, make some kind eof fruitful
professional use @f possibly the most powerful medium of common communi-
cation yet devised, The door is wide open for home service programs on
television. Edueational television is a great community service, it
helps shildren both in and out of school, it is educational and enter-
taining for adults, it is am investmént‘in.selfbimprovemen§ that pays
off immedietely, and>it ﬁp@vidés a reai opportunity for teachers and
obher homes economistse

Television is different from mest other means of mass communication,
in as much as, it combines the most accepbed and profiteble assets‘@f all
cther means. Television differs from a face-to-face meeting in that the
performer canunot see bhe effect ¢f what is said by observing the expres-
sions of the audiense and in that he must be more conseious of time and
the space in which he works. Television differg from radio broadcasting
in that one must learn not to talk all the time, bubt to use vital means
of communication. An experienced radio person often finds the adjustment
frem verbal to visual expression quite difficult, However, one soon
learns on btelevision that “actions speak louder than Words.”

Television is based upon qualitative as well as guantitative criteria

although visual methods of presentation limit the amount of material that



can or should be covered in a given pericd of time. Programs are designed
to inform, te develop appresiations, Ho stimulate action and to snbertein,

When the diffsrences between television and other means of communi-
gations are understood and accepbed as a challenge to the ingenuity of
educators, television becomes a fascimating medium for educatlon in that
it gives citizens a better understanding of the world in which they live,
It helps the individual to knew and appresiate the dreams men have had
for a bebbter world, enables them to arrive at wvalid i&eals and objectives,
and provides the teshniques for achieving their goals., Television pro-
grams atbempt to help viewers achieve goals by demenstrabing how to deve;m
op individusl abilities and stimulating persons to engage intelligently
and legically in the thinking process,

The demand for home economiecs programs is evident in the number and
type of home products advertised, and the popularity through the years of
radio programs dealing with home and family life problems, The incrsage-
ing number of requests to participate in edusatbtional progreams reseived by
individual home eccnomisbs poses a challenge to sducators in this field,

Some of the aress and agencies using television as a beaching medium
are programs for cshildren of nursery school and kindergarben sge, and
programs for older children offering counstructive entertaimment-plus-
ivstrucbion in games, crafts, musiec and play-acting, Talks by authoribies
also are scheduled in warious fields to cover a varieby ef special inter-
ests, Programs are presented that bring forth new caresr horizons to
highgchool students and other television viewers, All areass of home
soonomics are rich sources for television programs, For homemakers as

well as for professional people, one finds programs on the subjests of

nubrition, diets, mealw-planning, clothing, household eguipment and home



furnishings. Those dealing with techniques include 'how-to=do=i%' programs
for both men and womenes This type presentation includes hobbies, sports,
all the things that help people do their work, enjoy their avocations, and
spend their leisure time. Homemaking programs aslsc include such produc-
tions as understanding the young child, selecting meats, buying fruits and
vegetables, food fads, maple syrup uses, broiler meals, your sink center,
protein pointers, floor coverings, summer snacks, patbterns for shubby chile
dren, carefree clothes, household hints and‘the likeo

Advertising is an outstanding factor in American business. It is the
pump primer of industry, creating new and greater markets. The advént of
e new advertising medium of the potential stature of television is an econ=
emic milestone of profound significances To bridge the gap bebtwesen produ-
cer and consumer is to lay the strong foundation of national prosperitye.
If the television advertiser'ﬁspends upon & straight spoken commercial an-
nouncement to advertisé.his product, he constructs it carefully. A large
percentage of the advertising will be visual and much of it may be an ine
tegral part of the main program structure., The spoken commersial on tele=
vision, when most effective, is delivered without = seript, and by a person
who radiates sincerity. In spite of all the wsell-chossen words used Lo de-
soeribe a package offered by a sponsor, the familiarity developed with the
home audience is infinitely greater., This opportunity permits the adveps’ -
tiser to have his best salesman and to use the most effective combination
of selling ideas directly in many homes simulténeouslyo

Pegople untrained in television techniques are enbering the fisld in
inereasing numbers because of the rapid development of this medium of
communication, Home economics is one of the popular areas from whish peeg~-

ple come, but one in whieh there are few trained for television. These



people also are relatively umtrained in demonstration teschniques and methe
vds. The mistakes oftentimes observed prove the nesd for making évailable
more braining and expérience. Mistekes frequently cbserved are the making
of unnesessary motions, awkwardness in working in a small area, wearing jme
proper olothing for the type program being presented and meking unnecessary
noise. Other program deficiencies point toward the lack of specific trainp
ing in plarning, organizing, staging and seript writings During recent
years, the need for preparing home economists for television work has ine
sreased but there is little evidense that studies have been made regarding
the effect of the sducation and the experience of the performer in pressnte
ing suscessful homemaker progrems. Chences are that no matter how televie-
sion-unconseious a home economist is, more bthan likely she will at some
time be salled upen teo fill in, to plan and develop or te present a tele=
vision program. Such a call can and freguently does come with little foree
warning, leaving the home e cenomist faced with the problem of gaining her
working infeormation on a new means of mass communication in a few hours?®
timeo The usual scuree of help-~the textbock--cammet be relied upon. Sel=
dom does a texbtbook sontain specifie infermation of technigques for home=
ma&er programs but rather an over=all view of historical and scienbtifie
information whish 1s seldom usable because of the changes in industrial
facilibies for improving programs. The show ibself, Lo keep from being
cbsolete, must be built on a solid fastual foundation, have entertainment
value and an abundance of visual appeal. Scurces of blueprint specifica-
tious for good programming are the professienal pericdisals. Current 1it-
erature attempts to keep up with changes in the television industfy and to

deal specifically with professional problems.



Home econcmists may prepare themselves for the field of televisi@n
by forgal education and practical experiencee, Prospective television per-
sonnel need speeific helps in planning, developing and presenting programs.
The person who is suscessful as a.television performsr must be able to
assist the direetor in developing, plamming and gregenting a program that
will most effectively put across the ideas selecteds, This kind ef train-
ing is relatively easy for people in the field of homemaking edusation
and they are frequently moire éble to éxplain, planand &ireet. programs
thén those who have had no training in beaching methods and btechniques
and the plamning of learning situations and experiemces, even though they
heve had much training in television,

Little is known of the develoPment of television programs for home-
makers in spite of the remarkable progress that has been made in this
fields This new industry is drawing resruits from numerous ba@kgpounds;
Certainly a home economist, specializing in any arsa qf the field, should
be aware of how television might be used to advanbtage. Demonstrations
are sometimes not up to standard, enthusiasm is frequently lacking, and
all toe eften programs are dull and monobtonous, voising platitudes only.
To compete with entertaining 'eoap operas,’ the educational homemaker
show must be both new and dramatic,

Television demonstrating provides oppertunities for ereative exper-
iences of all kinds, and necessitates an understanding and awareness of
the basic principles involved in presenting a homemaker's program, as
well as the ability for making, producing and presenting new ideas and
experiences. The potentialities of educational television programs are
just beginning to be realized, in an area which needs professiomal and

trained home economists. Now is the time to lay the groundwork, cau-.

tiously looking to the core of each phase of home and family 1ife for its
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viéual and aural possibilities, If television programs ean be built
around facts which help to meet the problems of teday's world, partisipa=
tion in home and family life programs will build basic skills and under=
standings and provide experiences which will help individuals take a
responsible place in sosiety.

At the present time the primary purpose of many homemaker programs is
to extend the servises of the professional home eccnomist. These services
include the demonstrating of steps in verious homemaking tasks, the use of
produsts and sguipment and the distribution of informetion of partisular
interest to homemakers, Home economists, thus engeged, may be regular el
ployees of the btelevision broadcasbing station, employees of a cooperating
company or sageney, or of persons or business firms finaneing the program,
Publicity may or may not be a by-product, but programs including subjeots
of interest with specific helps and ideas for the viewer are generally
used to reach this objective of service., The writer is one of those eson-
omists who, becmuse of the responsibility of her position, was salled upon
to participate on television programs without previous training, thus ne=
cessitating learning on the jobs The vividness of these experiences, the
memory of problems faced and the recognition of the need for a more thorw
ough understanding of the basic principles observed by autherities and
osurrent performers prompbed this study. The purpose of the study is o
determine what information is needed by home esonomists for presenting ef=
feotlve homemsker programs, and to ascerbain current trends, practicss and
technigques used by professional demonstrators and television personnel,

The study, Basic Principles Involved in Presenting Heme Service Pro-

grams on Telsvision, was selecbed besause of the lack of specific iuforma-

tlons in this fisld and the realization that inadegquabe emphasis has been
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placed on the training of home econemists. If home sconomists ere to be
trained to engage in televisiqn, 8. clear picture of the neture aund range
of the attitudes, responsibilities and problems of home and family 1life
programs on television must be obtained,

The writer belisved the basic principles involved could be deter-
mined by a study of the literature on techniques and practices and a sur-
vey of the opinions end attitudes of professiopgl people in telgvis?gpQUm.
8ince home service programs on television are still in a stage of develop-
ment, the experiences and prosedures used by suscessful professional peo=
ple would be of assistancé to persons entering or planning to enter this

field,



CHAPTER II
A PROPOSAL FOR STUDYING TELEVISION PROGRAMS

The television industry has expanded rapidly during the past two
decadese During that time professional television persomnel and educa=
tors were called upon to face a great variety of changing problems. In
this same period, there arose an increasing demand for data of a useful
and informative nature. Today, in order that a television program may be
presented successfully and intelligently, every performer must be in pos=
session of vital facts regarding all phases of program presentation,

Specific information regarding planning, organizing and producing
%elaviaion progrems in general can be found in recent literature, but
little information is found conecerning the presentation of home service
programs., Some of the sources of general information are found in maga-

zines such as the Journal of Home Economics, Practicel Home: Edonomias and

the Kelvinator Institute Kitchen Reporter, while books on broadecasting

deal with writing for radio and television with creative broadeasting and
demonstration techniques and methods presented., Mupgh helpful information
can be obtained from state agricultural extension services which have
television programs and from individual equipment and manufacturing come
panies., These are in the form of pamphlets, handbooks and mimeographed
releases, information concerning radio production can be helpful because
many of the same techniques are used on television. This particular
study was undertaken to determine methods, techniques and procedures of

professional home economists and television personnel in presenting home=

11
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maker programs; to select a descripbive listing of baszie essentials thab
would be of value; and o provids some helpful suggestions for those ine
volved in btelevision broadcasting,.

It was hoped that a record of the basic principles and facts pertain-
ing to the development of a successful home service progream on television
sould be prepared, Iﬁfermation.was obtainéd through interviews with pro-
fessional people, observations of current television programs, and refer-
snces Lo professionmal literature,

To cbkain infermation, it was necessary to solieit the help of a
group of éfofessional people in the field of television and demonstration,
Contacts were made with those persons believed to be most capable of fure
nishing the materials and facts neededs These included those professional
home escnomists who present, direct anq/or parbicipate in regular televi-
gion for programs for homemakers; employses of home servise departments of
publie wbtility companies who serve as counselors and directors, and tele=
vision studic personnel who assist with such programs,

Preparatory to making interviews, all persons wers contacted by letter
and given a brief explanation of the purpose of the visit, In order to use
the time for interviewing effectively, a sebt of questions to be used as g
guide was f@rmulaﬁed,l The major quesbions used had to do with homemaker
program production and presemtation, It was hoped that these quesbtions
would lead to further statements of opinions and atbitudes,

It wes realized that much of the information received from eash per—
séﬁ would be opinions, ideas and atbtitudes gained through personal exper=
ience in planning, producing and presenting television programs rather

than that gained from autherifiies in the field, Acbually, bhere were mno

lsee set of questions, Appendix B, p. 77,
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aubherities conbacted except these persoms actively engaged in presenting
educational programs for homemakersy; they are the authorities in this ebudy.
2 ,

A form wes prepared for use in making observations, This insluded
spase for reporbting the methods, teshnigques and procedurses cbsgerved in
varicus belevision programs for homemekers, Observations alse were made
to obtain information regarding successful and unsuccessful practises and
teshnigues of individual demonstrators,

It was hoped that this study would help home economists in preparing
for television progremming and through edusational television and home
service programs, a broader oublsck could be pressnted, new teaching
methods used, different phases of work stressed and the wids field of

homemaking extesnded to include more people,

2
Sge Ferm for Observations, Appendix A, p. 76,



CHAPTER IIT :-

INFORMATION REGARDING TELEVISION PROGRAMS OBTAINED

FROM INTERVIEWS

A knowledge of the basic essentials as well as a knowledge of
methods, technigques and procedures in current use was necessary for an
understanding of present and future trends in home service programs on
televisicns The primery source of data for the study was that of the ate
tibudes and opiniens of professional people in television, The writer
believed that the attitudes and opinions of professional home e conomists
and other btelevision program personnel regarding the type of programs
used in their presentations would be of immsdiate and future value, es-
pecially to thoses entering or plamming te enter this field.

Five television studios were visited and six professional performers
and eight home service and television personnel were interviewed.l The
gix persons first interviewed were professional home economists who mein-
tain regular television programs for homemakers, ' They, throughout this
paper, are referfed te as professional performers, Home service is the
torm used bo descriﬁe persons employed by publie utility eempanies and
whose dubty it is to direct anq/or maintein programs for teaehing home-
mekers to use gommodities and services such as gas and electricitye.
Television studie persbnnel ineludé all other persons involved in presente

ing a program; elecbricians, cameramen, stage directors and assisbtants.

1Lis-b of interviewees, Appendix €, p. 78
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The questions “asked were an wttempt to obtain information regarding (1)
the understanding of fundamental principles involved in Presentiﬁg‘a
homemaker program on television, (2) the basic essentials necessary for
a.. successful program, (3) the fundamental skills>of eommunication_and'
expression needed, (4) and the opportunities evailable for self-expres=
sion through the ecreative activitiesinvolved.2 Only those questions
that the inberviewees could answef_readily and these which the writer
believed would arogéeiinterest in the study undertaken were included.

It was believea that more could be obtained through the interview
method than would be possible through the less personal procedure of re-
questing answers to a questionnaire. This proved likely for the people
céntacted seemed eager to talk with the interviewer and the personal
intefest stimulated resulted in much information. The procedurg used
gave the interviewer an opportunity to ask additional questions, taking
advantage of the slues presented.

Since over-all impressions are sometimes more or less inaequratg,‘
the records made of the answers given by all.interyiewees were studied,
summerized and tabulated in the order of frequensye.

Although time and space do not permit a detailed discussion of the
specific items learmed, both regarding the persormel needed and the pro-
grams presented for homemekers, referense to the tabulated date shows
that there are @ertain general principles that the majority of the inter-
viewees agfeéﬁ upons The summarized answers are presented in Table I and

Table II.

zList of questions used in interviews, Appendix B, pe 77.



TABLE I

SUMMARIZED STATEMENTS OF TELEVISION PROGRAM PRESENTATIONS
MADE BY SIX PROFESSIONAL PERFORMERS

Number of
Types of Statements Made Times
Repeated
Perscnal Requirements of a Demonstrator
Attitude of visiting neighborly with audience &
A 1liking for people and semnsitivity to their needs 6
Pleasing personality 8
Good habits of grooming 5
Pleasing mannerisms 5
Courteous manners 4
Ability to express ideas effectively 4
Means of Determining Viewers'! Needs and Interests
Reguests and eriticisms received by mail 6
Regquests and eritisisms received by telephons 6
Home @alls and contaets with homemakers 4
Miscellaneous methods of determining popularity 2
Expressions of opinions and attitudes by studie
personnel 1
Polls and surveys of people's needs, interests
and reactions 1
College Subjects Suggested As Important Preparation
Prineiples and techniques of demonstrations 6
Baohelor Science degree in home e conomics 8
General principles in food preparation 8
Broad background in English 6
Spesch, training in expression 6
Skill in food preparation and service 4
Photogenic properties of solors and texturss,
phobography 2
Psychology end human relationships 1
Journalism, script writing and publicity materials 1
Important "Tricks of the Trade”
Know and like televisicn 4
Be liked by the television srew 4
Appreciate Background and circumstances of audience 4

Realize demonsirator is a minor person in program
presentation 1



TABLE I (Continued)
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Types of Statements Made

Number o
. "Times
Repeated

f

Characteristics of Current Television Programs

Content usually foods and nutrition, planning
and preparation

Emphasis upon meal plamnning and cooking of
conplete meals

General shopping and buying hints ineluded with
cooking

One main subject for easch program

Miscellaneous use of information for the homemakers

Telent Used on Current Television Programs

A regular experienced demonstrator

Home economists as filleins for regular performer
Regular performers and occasional home economists
Special guests regularly

Reaseons for Seleecting Program Material

Practical, down-to=earth home economies topies
Usable information on economic level of viewer
Topics following mood of demonstretor

Types of Homemaker Progrsms Best Received

Those consisting of cooking methods and prosedures
How~to=do~it show
A variety of topies

Props or Sets Used in Program Presentation

Permenently installed kitechen

Kitchen arranged for camers, well planned
Kitehen with variety of props end displays
Kitehen with visual aids to emphasize points

Needed Mastery of Materials

-Bagde coolking technigues and application of
principles . =
Use of all types of home equipment
Knowledge of the products and their uses
Use of available printed materials

= ey o H o = NN o = € ent

=N O



TABLE I (Continued)

18

Types of Statements Made

Number of -
U Times
Repeated

Program Schedules

Most

Best

Varies weekly according to topiec selected
No permanent theme, but day by day planning

Varies weekly, meintains regular daily schedule
Monthly theme, dally topic seleected accordingly

No particular theme used

Effective Duration of Programs Presented
A 30=minube peried, 5 days a wesk
Fifbeen minube periods, 5 days a week
One hour daily for the five day week

Time for Homemaker Programs

Hour selected after studying needs
A popular time of day imporitant for suscess

Number Psople Appearing on the Program

As few as pessible, few exceptions

Too many,sause senfusion

Too many situations causé confusion
Advocabed 1 or 2 pérsons, never more than 3
For demonstrations, only the demonstrator
The performer and one guesh '

Methods of Handling Commercials

Type

Maintain continuiby of programs

Program with only one sponsor, betber
Studio takes care of advertising
Demonstrator presents commereials
Commercials are worked inbto the program

of Script Required

Good educational medium, bub time-consuming
Written soript as detailed outline

Seript not required for experienced personnel
No seripb, demonstrator ad libs

[ e S - B 2 R
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TABLE I (Continued)

18

Types of Statements Nade

Number of

;. Times
Repeated

Preferred Clothing for Program Performer

Iype of program determines costume

Simple accessories best

Tailored street clothes

Costbume must not detract from program{or performer
White or company uniforms "

Doesn't make any difference, eclothing a minor item

Program Presenbation with Guesbs

Speeial guests usually interviewed
Guests demonstrate, if trained in program presenbtation

Program Plaxming Used

Includes showing finished product

Follows outline listing detailed steps of presentation
Plamming and organizing progrem important

Includes program rehearsals

Includes program rehearsals before scamera

Points Believed Important in Program Presentation

Work so audience san see what is being dome

Learn to consult director, lighting men and
other crew

Praotice timing words with actions

Avoid distracting noises

Keep in mind caméra space limitations

Use normal voice, speak slsarly

Self-confidense in handling food and eguipment

Learn to work in cleose gquarbers

Be natural, sincere and at ease

Move slowly so camera c¢an follow

Learn to work with the camera

Personnel should be familiar with studio used

Use simple terms and words

Program must be well organized and timed

Keep woerk area uncluttered and clean

Complete all things undertaken

Talk to camera, not Lo the table

Always face the camera

Make only the negessary, deliberate movements

Be practical, interesting and challsnging

Meintain a neighborly, visiting attitude
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Information Obtained from Six Professional
Television Performers

When the six professional home economists, persons who gave regular
television programs for homemakers, were interviewed regarding the per-

sonal requirements of a demonstrator, it was found that they unanimously

agreed upon three items. All six stated that the performer should have
a friendly attitude while visiting with the homemaker audience. They
also said that the performer should have a liking for people and be sen=
sitive to their needs. All thought that a pleasing personality rated
high in the performance of a successful demonstrator, Five said they be-
lieved that good habits of grooming and pleasing mannerisms played a
vital part in a successful program. Only four of the six listed courte=
ous manners and the necessity of being able to express ideas effectively.

The persons contacted also agreed upon the means used to determine

television viewers' needs and interests. All reported that requests and

eriticisms received by mail and telephone were their main sources of con-
tact with the publics Four of the group, those connected with utility
companies, use information obtained by home service consultants when make
ing home visits and discussing homemaker programs. Two persons said that
they used no one certain method in determining progrem content, Both of
these people build their programs by months and explained that they used
holidays, seasonal interests or special events ocouring in the locality
es their center of interests One performér made the statement that her
pfogram presentation was rated by atudio personnel (persons assisting or
observing)s She further stated that they were particularly interested,

mueh in earnest and very constructive in their criticisms, Another
interviewee reported that the studio made a regular scheduled survey,

seeking the popularity status of programse
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Although the persons interviewed have grown up with the industry and
may not have been able te represent the present day possibilities of col=-

lege courses, when asked what they considered as basic educational prepar-

ation, the information gained from them was general in nature, suggesting
many things to be learned through class experiences.

One of the basic educational needs considered by all as important

preparation for prospective television performers included specific traine
ing in principles and techniques in demonstration, General prineciples of
food preparation also were listed. A broad background in English, cover=
ing literature and composition, was considered imperative by the entire
group of interviewees., Everyone seemed to place emphasis on the need for
speech courses, including voice placement, public address and dramatio
preparation, especially, with training in expression, Four of the per-
formers agreed that skills in food preparation and service were neces=
sarye. Two mentioned the importance of a knowledge of the photogenic
properties of colors and textures., They referred to textures in mater-
ials as well as in food products, particularly those used for display,.
Skill in planning, designing and visualizing the "perfect" picture should
be acguired through a course in photography. One person suggested a
course in journalism, especially one in script writing and the use of pub=-
lieity materialse This, he said, should include reporting, feature writ-
ing, radio and television sceript writing, Some technical training in
psychology and human relationships was also cited as important by omne
persone

Most of the experienced performers interviewed learned methods and

teshniques of program presentation used on the job and seemed to take
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this information for granted. Their experiences are so much a part of :
them that they do not seem to be aware of the specifiec knowledge gained.
This may be why no more specific techniques were mentioned, and a lack
of awareness of the many things learned through experience seemed to
existe

Some of the Tricks of the Trade, believed by the people interviewed

as important, included knowing and liking the television crew, Four per-
sons said that since those who work in television are always working
with others, especially engineers and directors, harmonious relationships
are very important. Four of the performers said that good rapport must
come before any degree of success can be obtained, Typiocal remarks were:
"Be liked by the television crew (the wise performer is omne that will
want to listen to the advice of the crew)®; "be friendly, cater to their
likes and dislikes as much as possible"; and."take time to know one and
all of them personallye.™ They seemed to believe that special effort
should be made to make friends with the orew, regardless of whether the
performer was on the air once or many times. Even though the people
interviewed placed the rapport of the crew as basic, they called atten-
tion to other things which make for the success of television programs,
All four seemed to believe a thorough knowledge of the community would
enable the performer to present programs which met the needs of the pub-
liss They said the knowledge needed included, not only the habits and
mores of the people, but something of their background, their social and
escnomic status, and their religious and political beliefs. One mention-
ed that without real understanding and interest in the audience and the
cooperation of the television crew, the performer had failed before he

began, She also called attention to the following points as important
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factors in building a successful homemaker television program:

Know what the homemaker in the particular viecinity or
locality wantse

Keep uppermost in mind at all times to plan for the
mass«=to reach the masses,

At the same time, remember that programming is for an
individual or a "living room" group.

Another individual dgﬁéed not only to the importance of good rapport
among television personnel and a bthorough knowledge of the publie, but
also stated that the demonstrator is really a minor person in a program.
The six persons interviewed represented five regular television pro-
grams for homemakers. These programs represented the viewing possibili-
ties in the range of the writer's reception, When asked_to deseribe the

characteristics of current programs, it was found that each of the five

usually consisted of food preparation. The people interviewed reported
that nutrition, meal planning, new recipes, new foods, new materials and
equipment, as well as shopping hints, buying information and reperts of

' Three demonstrators

trips ocreate a good deal of "viewer acseptance,"
have one main topiec for each programe Only one program was reported as
giving miseellanecus informabion, ineluding elothing, sewing, new mater-

jals and patterns., This program has guests and interviews each day,

beginning each program with an interview,

Answers to Ehe question, what talent is used on television programs
for homemskers, emphasizéd the interviewees' previous statements regard-
ing the need for both a good? sound preparation and practi@al‘experieneeA
in solving homemaking problems., This need was further emphasized when it
was found that the perscmnel interviewed represented five homemaker pro=
‘grams which had regular day-by-day demonstrators. These women do ’c;he‘~

entire planning, organizing and presenting of their homemaker programs.
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They, alone, are responsible for these programs and for any persons they
invite %o participate, One program has one or more guests, each of its
five deys on the air, Two of the persons interviewed were "fill-insg,™
presenting programs only when asked; while two who were regular perform—
ers, had guests only when visiting home economists were available,

The reasons for selecting program material, given by five of the

gix performers, is that the homemaker will be more likely te take time
from her household duties if she feels that her television viewing will
make her housekeeping more efficient and help her provide more gracious
living for her family. All believed that the program must include down
towearth suggestions which are on the economic level of the viewer, They
believed that the viewer should be stimulated to try the things suggested
immsdiately, One performer stated that her philesophy for presenting a
program was to do whatever she felt like doing, This, she thought, re=-
gsulted in her best programs,

When consulted as to the type of programs mest popular, the inter-

viewses reported the 'howetomdo=it'! program, They felt that television
iz a well suited medium for demonstrating prossdures and teshnigques and
that it adds the persomal dramatic toush which makes learning easy and
sntertaining, The main type ¢of program presented by those contacted
proved to be food preparaticon shows, with emphasis on the 'howeto—do-it,*
One performer stated that the show she presented was mads up of various
homemaking activities, with no one area predominating,

Sines the majority of programs reported dealt with food preparation
and the uss of household equipment, it was not surprising that the sets

used in program presentation by the six professional television personnel

interviewsd were regular kitchens in the studie, They cited that this
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was necessary to establish a living show, to present a homelike stage, to
make working more convenient and to emphasize the p@ints they wanted to
put esross. Their kitchens contained a range, a refrigerabtor and, usually,
a freezer. These piesces of large equipment, in @ombination with eabinets,
were arranged to accommodate the television cameras. All six persons
agreed that a stage does not lend itself to an ideal arrangement for a -
home kit@hen but that good kitchen plamning should be followed in so far
a5 possible. Twe performers said that special props and displays were
desired; and one called attention tc her use of many types of visual aids

to emphasize special points. The terms, *props”

and "displays"™ were used
when parts of the stage setting were referred to, while that of ”Visual
aids” was used when referring to small and less permenent things which
helped to illustrate a particular peint being emphasiged.

Included in the discussion of subjest matter and training was the

importanse and need of a ‘mastery of materials when presenting a television

programe The six performers agreed that knowledge and ability to use
basic cooking technigues is important. Five said that only through the -
Imowledge of products and their uses can principles be appiiede All com-
mented up@n the need for being able to use all types of home equipment on
the market %@day. Three of the demonstrators mentioned that mush printed
matberial is available on all types of equipment and that no heme economisth
need be uninformed. |

From opinions expressed, it appeared that programs are scheduled on a

weskly basise Three of the performers stated that they felt the best plan-
ning was that of a series where a caption or title held throughout. They
had a special weekly theme which coordinated with an overall monthly theme.

Only two of the women said they plamned day by day. One reported that she
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had a sertain theme cn lNondays and another on each following day of the
weeko She said she always presented a complete meal and usuwally worked
around seasonal and local interests. One worked omnly with a monthly
theme while one said that she had no plan for conbinuibty and did no come
plete meal planning,

In discussing the duration of programs presented, all said that the

length determined the kind end charsascter of the program. Four of the
group contacted bresented 30-minute programs and considered those the

- -best length. These were for five days a weeks One performer mentioned
that the type of program presented depended upon the station and the time
aliotted for the program, She said the begimning homemsker programs usu-
ally start with a 15 or 30-minute period. Another stated that her station
had started with a l5~minﬁte daily program but that it was not successfulr
in many respects. The oms=hour program now being presented was believed to
be the best for a homemakers' programes This person said that she was on
the air for a daily visitgwith the amndienece and that no announcements re=-
gawrding future programs were made unless something special was planned,

Although the persons interviewed had different ideas about the best

hour for pressenting homemaker programs, they all seemed to think that the

selection of a progrem time demanded careful consideration of the inter-
ests and needs of the audience served, Five of the performers said that
one important fasctor in presenting a show was the selsction of a popular
time of day for the audience,

One of the problemé always faced by the télerision perstmhel is the

selection and number of performers appearing cn any cne programs Ihe au-

thorities interviewed agreed that the number of persons participating in

any one program or appearing on the station at any one time should be as



27

few as possibles Three made the remark that too many appearing at once
saused aqnfusiGn, particularly if there was any movement which the eye
followed, They.a15© sautioned against showing too many situations in any
cne program,; advosating that the number be one or two, never more than
three, They considered simple demonstrations good, provided the viewer
ecould see, step by sbtep, exactly what was done. Any extra movements, un-
expected situations, or any action that does not fit in naturally distract
the viewer. Iwo demonstrators stated that they did not have guests on
thelr programs; they, themselwes, were the only ones appearing. Two
others said that two or maybe three persons could appear on a progran pro=

vided a great deal of planning and practise had preceded fimal presenbation,

Many women'®s shows have spet ¢ommercials which are handled in various
wayse These may or may not be related to the program presented. In pro=
grams of this type, the advertising frequently breaks the line of thought,
making it diffisult for the performer to hold the attentbion of the audi=-
ence. Ihe program persomnsl interviewed felt it important thatvsueh pro-
grams be planned so that maximum conbinuity could be maintained. They
said that progrems which had a single sponsor usually appeared to be better
organized and that much of the advertising was brought in as a ragular‘part
of the programe. They believed that when this was done, the program flowed
smoothly and maturally, never irritating the viewere. Three performers
said that their studioc takes care of the advertising. Ubility and other
commercial firms presenting television programs do not have theit_deynmr
strators present the commercials, Of the six performers interviewed, it
was found that two presented their own commereials., They said that their
progrems lent themselves very readily to the use and advertising of the

sponsor's product, providing what is salled an "integrated commerciale™
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¥ said one, "makes for a smoobth and more

“"This planning and crganization,®
even movement of the program,™

A11 persons contacted regarding the type of script required agreed

that television is a wonderful but very time-consuming educational medium,
particularly for those who do progrem planning, The actual presentation
requires only a small proporticn of the total time needed to prodﬁce
worthwhile programs. They said that one must have observed or experienced
the giving of television programs to be aware of the time consumed bys

the location of people's needs and interests; the selestion and plamning
of programss the writing, editing and timing of scripts; the staging and
sollection of props, to say nothing of that used in preparation and re=
hearsals. The majority of the people interviewed were responsiblg_for all
of these activities. They recognized the enormity of the time required
for preparationy, the patience nesded and the constant effort used in pro-
dueing worthwhile programs. They believed that each of these is necessary
whether they are the ones who do it or nots One pefformer did no script
writing; thus, her program was all ad 1ib. Three of the performers wrote
out their seript and practiced before the showe One sapid that a good ;;1
point to remember in script writing is that, "The opening of a program is
the show window,®™ It should challenge and hold the atbtention of the audi=-
ense. She also stated that the closing of the program was equally impor-
tant, Two of the group said that only after much experience does &
demonstrator feel that she nesd net write.a seripte They believedvthatv
the more a demomstrator does in preparing, planning and giving programs,
the less time they take, because of the acquired experience. Some studios
require a written soripte One performer said that the person who commands

her show presents outlines of the working script to the director an@/or



samerse mek to asqgualut them with the moving prosedure for that program,.
When televisicn was new and im the wery firsh stages of development

and experimentation, the problem of clothing worm when on the program

seemed to be & very important concern of performers, Now the expression
of individuality seems to be the mede, so individuval btaste and decision

is the final word, However, four of the wemen sontacted stated emphat-
ically bthat a tailored street costume or a eemfortable, beceoming and
gimple dress like thet worn by the average homemaker was most desirable.
Imnaculate grooming was considered essential, One womam reported that

she wore and regquirsd others on her program t@‘wear a uniform-type dress.
This was a weshable bailered dress. All mentiomed Hhat a performer should
dress appropriately, and bhat what is worn should be determined by the
type pr@g?amtgiveno‘ In any case, two of the womsn said that the costume
mst net debract from ¥he program, the performer or the acbion baking
plasce, Jewelry, ruffles and other gver-dramabtic accessories were believed
by five inberviewses bto draw abbention awsy from the lessen being taught,
One performer stabted emphatically that the type of costume worn made no
differense, that they appreeiated knowing that much of the preparation for
enbertaining sould be done afber dressing for a pariy.

One program usually presented with guests begins with a commereial

and leads inbo en inberview, This ig done besause the studie personnsl
belleve that guests want to know gxa@tly;the tiﬁe'they appear on the air,
Appearing early in the preogram agsﬁres guests of the time needed and does
noh obligabe them to sbay through the entire program., One to three gussts
appear oun bthis program daily. If is a very diversified one which includes

esmmersials, laoberviews with guests amd imbermitbent, unrelated fosd pre-
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paration demonstrations which portray recent ideas obtained,

Two other studios use guests in a slightly different mannef. Three
pérformers'repqrted that.when a guest was present,'the program was an
interview tyée. However, two persons said that when gussts were trained
in the techniémes of working and presenting ideas on television, they were
asked to do soms ﬁemonstrating. The frequency with which guests are used
on deﬁonstration programs seemed to be limited because of the need of ade
vance preparation and rshearsal.

Three of the six performers interviewed called special attention to

the importance of plamming and erganizing when producing programs, Good

@pening sontinuity was belieﬁed to contain the essential information to
in%fodﬁcebthe participants, the series and the individual program., All
three women believed that geed openings arouse interest in programs,

stressing their timeliness, appeal and valueo. These women mentioned a

three-point plan of program presentation which is familiar to fhost per-

s
~

\ formers. This plan inecludes the following steps:

The short, to-the-point introduction (usuelly a lead which
leads up to the idea without giving away the entire program) .

The show=how or 'how-to=de=it' demonstrationse . -
The finished product. )
Everyone interviewed agreed that a finished produgt Shoqldualways be shown
| even if that product had to be prepared before the program. _Two of theh
women steted that they rehearsed‘each entire progfam‘before going on the
airy té make sﬁre that corfeet timing had been planned for all parts of
the presentation. They considered rehearsals an excellent way of deter=
mining the strengths and weaknesses of PROZremgs: - .
When the six professional people contacted were asked what they be-

lieved to be most important factors in program presentation, a variety of




somments were made. However, there were a few things on which they all
agreed. These statements, as summarized, weres

Proctice timing words with actionse.

Work so audience can see what is being done.

Learn to ecomsult the director, the lighting men and other
crew memberse

Avoid distraeting noises,

Self-confidence in handling food and equipment.
Kesp in mind camera space limitations.

Use normal voice; speak slearly,

Three comments were made by each person. Whether they were thought
insignificant in relatioﬁ to the others, or whether the psrsons contacted
thought them so evident thet they took them for granted, was not known,
These insluded the fellowings

Be practical, interesting and challenging.
Make only the nescessary, deliberate movements,
Maintain.a neighborly, visiting attitude.
Further reference %o Table I will point up other beliefs regarding program
presentation expressed by the persons contacteds
Information Obtained from Eight Home Service and
Television Studlo Personnel

}t wes believed thebt the oPinionsvand attitudes of professional peo=
ple employed by the home service departments of public utility companies
and television studic personnel who assist in presenting homemaker pro-
grams would provide additional information regarding the principles in-
volveds These individuals were not only specialists in their own field,

but had had both broadeasting eiperiep@eiand»traihing; 5Alth6ugh:they were
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another group of interviewees, many of their statements were similar to
those made by the six professionalshome ecpnomists»referred to earlier,
The utility compahy employees who did television programs and all person-
nel comnected with eight homemaker programs were intervieﬁed_and the re-
sults of these interviews were summarized and tabulated according to their
order of frequency. These summarized stetements are presented in Table II,
on page 33,

The eight interviewses separated the type of homemaker programs best

rogeived into two classes: the "how-to=-do=it' shows and the interview,
Six persons mentioned that the current television *how=to=do=it' shows
consisted of foods and equipment with some nutrition, meal planning an@/or
food preparation as a framework for each programe Four believed that the
buying of foods and equipment, with related household hints, were vital
information for the homemaker, One person stated that he felt that pro=-
grams presenting a general variety of homemeker interests were best.
Three of the interviewees mentioned that they did not have regularuguests
gs did two other direcbhors. They said that onlj when special guests come
to their town, such as visiting home economists, do they have themvappear
on the program. One person said that his station never had guests, but

that they did have a damonstration type program.



33

TABLE II .

SUMMARIZED REACTIONS OF EIGHT HOME SERVICE AND
TELEVISION STUDIO PERSONNEL

. Number of
Types of Comments Made about _ ii/Pimes

Television Program Presentations Repbabedd

Best Type Program to Be Presented

How-to=do=it Program °
Poods and equipment
Nutrition and meal planning
Buying and household hints
Variety of subjests

= 0D

Interview
Special guests
Guests daily
No guests

= D3 e

Length of Program Most Desired

30=-minute 8
One hour 2

Preference of Themes for Presentation

Weekly sequence

Guest demomstrator follow regular theme
Day-by=day planning

Weekly sequence

IRy U E

Popularity of the Program Determined

Educate as well as interest public

Mail and telephone

Home calls

Research citing needs, non-existent
Studioc personnel attitudes and opinions
Homemakers send in recipes, etcs
Continuous investigation needed

R gt g O

Mastery of Materials Needed

Enow subject thoroughly; present in interesting manner
Basic cooking teshniques

Skilled use of all equipment

Wise use of printed materials

N33
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Types of Comments Mede about
Television Progrem Presentation

Number of
Times
Repeated

Type of Basic Education Suggested

Demonstration experience

Speech

Bachelor degree in home economics
Food preparation and theory
Common sense and expsrience
Demonstration techniques

Method of Ceommercials Presentation

Demonstrators do not give commercials
Studio takes care of all commercials
Demonstrator works program around commercials

Number of People Desired on Program st One Time

Only demonstratorg others distrast
Demonstrator and one guest
Few as possible

Type Staging Believed:Best

Nondeseript flats or backdrops, inadequate
Permanently installed kltchen

Different scenes

Using props and displays %o change

Noisy, complex sebttings are distracting

Educational Qualifications Required of Demonstrator

Ability to speak

Experience and training in demonstration teehnlques
Treining in foeds and eguipment

Their personality

Ability to plan program dealing with 11v1ng
Knowledge of the product and service given

Amount of Seript Writing Reguired

Experienced person better without script

Demonstrator writes own soript

Doesn't make too much difference, follows direector
" Demonstrator ad libs

Ll B o o aren o ol -3 3
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TABLE II (Continued)

- Fumber of
Types of Comments Made About Times
Television Program Presentation Repeated

Type of Clothing Worn

Teilored dresses best
White or company uniform
No particular; left to demonstrator

0~

Personal Characteristies Considered Important

Act natural and be enthusiastic

Speak normally and neturally

Ability to express in own words

Ability to react to energencies gracefully
Personalities are more important than properties

-3 MW

All of the persomnnel comnected with homemaker programs said they be-

lieved that the bime of day and week had a great deal to do with the group

or groups available for watching & progrem. Each - presented daily programs
for & five-day weeks Six of the eight persons contacted worked with a 30~
minute program and believed théﬁ it was as long as a homemaker could spend
in television viewing. Two persons, connected with a one~hour program,
said they believed that the hour selected was conéidered a relaxation per-
icd by homemakers and if the program was interesting and profitable, they
would wateh the entire houre

When asked their preference of themes for presentation, three persons

said that planning weekly sequences met the needs and interests of the

homémakérg They stated that individual shows naturally evolve out of the
general plans for progremminge ITwo of the home service personnel ipte:f‘
viewed reported that their home economists do not do regular telecasting,

but serve as substitute performers, When they are asked to fill in, they



26

try Bo follew the eriginal studio plen and procesd with the resgular theme,
Day-by~day planning was preferred by ons inbsrviewes, while a monthly se-

quence was consldered best by another,

The popularity of the program presented was very informally deter-
nined, All the persomnel interviewed made the statement that programs
should strive to meet their cbligations for edusating the public at the
sams time they make an appeal to audience interest and pelint of view,.
Th&e@ stated that, unfortunately, researsh into what television sudiences
need, want and should have is practically nom-exisbtenb, Saven of bthe
group sald thelr studios relied upon requests and oriticisms from the pup-
lie, made bhrough mail and by belephone, Iun additidn, five home service
persomnel used home salls as one metheod of debermining the needs and ine
terests of homemakers, One member of the studio personnel meubicuned that
his ebatlon previcusly had homemakers send in recipés whisch later were
used in program presentation., This was done te cbtain a subjeet with ap-
peal to the publle and which was atbuned to the surrent inbterest of the
viewsrs, One person cautioned demomstrators and telesasbers against leb-
ting persomal likes and dislikes influsmee the choice of a program, He
wvolesd the belief that all television progrems should bs based upon con=
Bimuous investigabion and expleration of people’s needs and inberests as

5

well as upen the use of secientifie fachbs and prinsiples, He also ealled

o

atbenblon to the fact that homemaking practises are counstantly changing
because of the introduction of new eguipment, produets and procsdures,
P@fS@mnal on such programs, he said, should make surs that their presens
tations are sorroborated by exact up-to-dabe infermation.

Seven of the eight people inberviewsd scommented regarding the mas-

tery of materials used by the telecaster, They stated that, ideally, a



37

television performer should know her subject thoroughly and should pre-
sent it in an easy and interesting manner. All seven listed a thorough
knowledge of basic food preparation techniques as very important, with
skill in using eguipment and materials not far behind, Mentioq was algo
made of the need for making wise use of all printed materials,

When the Type of basie education thought necessary was discussed,
the eight people contacted mentioned that homemaker programs became more
popular with the Thow=to-do-1t'! showse Seven mentioned the necessity of
performerst having demonstration experience because fields such as art,
home management and housing lend themselves readily to visual demonstra-
tions, Five of the group stated that they preferred that their demon-
strators have bachelor's degrees in home economiss, with much everyday
common sense and experience gained through demonstratinge. They thought
that this experience gave the basis for the presentation of simple, clear
progrems, The majority of the group emphasized the need of good back-
ground and training in speech, especially for those persons planning te
enter the field. Professional television performers, educators, home ser-
vice and studio persommel all said that they felt very definitely that the
rapid changes now being made in belevision emphasize the need for trained
personnel,

Most of the demonstrators céntacted_do not give commercialse. Six
said that the studio takes care of the advertising with their own station
announcerse Iwo stated that their performers plan their program around
commercials as much as possible, thus making for a smoother presentation,

When program directors were asked how many people appeared on each

program, it was found that five preferred having only one person, the

demonstrator. They believed that additional people distract from the main
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purposes of programs., They made‘évery effort to keep programs simple, di-
rect and interestings Two stated that if they had a guest, they used the
demonstrator and only one gueste Another person said that his studioc had
as few people as possible in one programs When groups were used, seldem

were there more than two persons speaking.

Inguiries regarding the best staging for television reveéled that it
does not have to be elaborate to be viéually goode In fgct, rather simple
sebtings are normally encouraged, for homsmaker programs. Six of the
eight people interviewed stated that they had a regularly installed home
kitchen as the stage settings One interviewee said that noisy, complex
settings are distracting; that simple settings let the viewer fix his at-
tention upon significant features of the content as well as upon the perw
fermer's actions. All believed that performers cannot be placed in front
of a nondescript flat or backdrop with the hope that the set is adequate.

One person sald that his studio used different scenes, depending
upon the progrem to be presented. He said that the sceniec effect desired
for a particular show is sketched on a colored paper background with bright
colored chalkss Ordinarily, the main topic of a particulsr day's show is
determined by the demonstrator=performer about a week in advence., In many
sases he gives the Art Department a rough éénciled sketeh of the kind of
"bopical™ background desired, The Art Department, made ué of trained art-
isbs, then selects an appropriately colored paper for the baekground and
prepares a small-sized "rough" sketch of the stage settings This is dome
several days in advances On the day of the show, the colored paper is
mounted on a frame. The outlines of the scene are sketched with light
lines and the details are filled in with colored chalks, He‘also said that

this last step of the process is done in the studio and %ekes only an hour
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or an hour and & half of studio time,

When asked if they had any specific requirements as to the personal

characteristics or qualifications of a demonstrator, all eight of the
home service and telaﬁision studio personnel interviewed mentioned the
need for performers' being able to speak vlearly and distinctlys. They
said that they did not require nor particularly want, great actors, bub
they did want people with ability who would be themselves before the
camera, Personalities are more important than properties was the belief
of seven of those interviewed, Persons who are articulate and well
poised, whe possess sinserity and “gsparkle™ are sought by broadcasting
stationse They realized the need for experience and traiqing in demon-
stration techniques, in food preparation and the use of equipment, as
well as the need for knowledge of the products and the serviees'they are
givinge They expect their demenstrators to plan programs which deal with
the whole of living, so that everyone benefits from the subject matter .
and an interest is ereated in attive wiewsr: participation,

The emount of script writing done varied. TFive of the persomnel vis=

ited stated that their demonstratqrs write a detailed seript outline when
planning and organizing a program,‘but;feel that & rigid script places an
unreasonable burden on a performer. Six stated that after a demonstrator
gains experience and confidence, results are usually more interesting
when the performer speaks spontaneously and uses visual aids in program-
minges Only one program director said seript writing made little differ-
ence and that his demonstrator did all ad 1lib performing, while three
followed the directort's instructions.

When asked about the type of clothing worn by performers on programs,

seven of the eight people stated that tailored street dresses were best,
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However, two said that their demonstrators wore white uniforms or regular
gompany uniforms, Colored dresses of plain design were preferred, One
person sald that his studio was not partioulgr regarding the type of dress
worn, that this was left to the demonstrator,

Some of the personal characteristics and habits considered important

were those of being natural and enthusiastie, They wanted performers to
know the order of the program and to be able to anticipate studio acti=-
vities which otherwise might interrupt. They also expected each perform-
er to know his subject matter and to be able to express it in his own
wordss. Another gssential listed was that of carsful pre-planning which
enabled the performér to think clearly and to so plan that he is ready
for emergencies when they arise.wlﬁlldbélieﬁed that performers should be
encouraged to speak normally, that there was no need to rush, that a nor-
mal bone of volce is necessary because microphones are very sensitive.

The eight interviewees stressed again and again, the importence of
meking a friendly, natural appearance even when mistakes are made. One
of the persons visited said,

If a mistake is made, don't worry about it. Correct it
grasefully and donft stiffen upe If you take it easy and
smile at yourself, you will look like a thuman being' and
people understand that human beings make misbtakes,

Only a study ef eachléerson in the light of his personality and ob=-
ligation to the job as well as the situation in which he worked would
give a feeling of adequacy and importanse to the information cbtained,
Since space does not permit a detailed description of the situatioms and

the inberviewees, the readsr is referred to the summarized statements

presented in Table II, on page 33 for additiomal informaticn,



CHAPTER IV
OBSERVATIONS MADE OF HOMEMAKER TELEVISION PROGRAMS

To fird outlwhat basic principles were actually applied, repeated
observations were made of seven different homemaker programs. These
were in the writer’s television viewing range and were typical homemak-
ing programs, complete with discussion and demonstrations of costume
styles, clothing construstion, food preparation, home decorating and

:
even gardening., Two were an interview type which included around-town
anncuncements, FEach had the same person as hostess=performer throughout
the observatien pericd of several weeks.

Observations were made in television studios as well as in the home
on a television sete A form for recording comments and deseribing the
special features observed Was prepared and used throughout the observa-
tion périod.1 Some of the things looked for were identifisation of pro-
gram personnel, the gontent sovered, the gengral practices used in the
program pfesentation, the use of commer@ials, the stage settings and
equipment involved, the vocabulary used, the manner of dress and personal
mennerisms of the performer, and the special emphasis in eaohlprogram._"
Cther points noted were variety of oontent,.length of progrem, frequency
of progrem, persons participating and the equipment used.

At the end of the observation period, the datae recorded were studied

136 Form for Observations, Appendix A, page 76.
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for similarity in program and studic presentatiocns, particularly those face
tors which either strengthened Or weakened the performanses. This was done
in an effort to locate the basis principles followed in order that they
might be listed as a guide for inexperienced persons plenning %o enter the
television fleld,

The results of all observations were ocarefully studied end listed as
strengths or weeknesses. Sinee no tabulation of summarized descriptions
gives all the information cbtained, only a general discussion of gome of
the practives observed iz atbemphed.

The daily programs observed were of four types. These included two
one=houvr gombination programs, two 3C-minute food préparations, two 15=
minute variety and news programs and ome 30-minute variety interview.

They were presented by four home economists who were the regular demonstra-
tors, two daily homemaksr news commentators and;ene deily inberviewsr,
Ocoasionally, guséts appeared on the majority of the programs observed,

Two hed guests approximately half of the time; others used guests less
frsquaﬁtly. One program had no guests during the period of observaticn.
An assistant and/or a meid helped with two of the programs presenbed.
Howsver, they remained in the background and sometimes created a distrace
tione In two insbances, guests acbually presented the program of the day,
the person regularly responsible serving as an announcer and assistant,

The hslf=hour interview program obgerved usﬁally opened with a com-

mercial by the hostess—psrformer or a studic announcer and then proceeded
inte interviews with important persomalities. These programs dealt with
surrent interests, emphasizing oceupations, hobbies, honors amd other
special items of appeals Obthers included fashion forecasts and simple

suggestions on fashion styles and news. All of these are intended as



entertainment for the publie rather than as educational programs. They
are belevised from living room sets that are seldom changed. The back-
drops are sbabicmary, portraying one living room wall,

& tentative sshedule of ome of the one=hour programs begins with an

opsning where the demonstratore-performer is seated in a dining room with
one or two of the guests who are experts on some partieuler aspsct of home-
making., The backdrop is the same from day to daye The guest is drawnm ine
te a discussion on any one of may idsas of value to the homemaker. The
interview uses from a fourth Lo a half of the program tims. It ip broken
at five-minute intervals by commercials which are mostly "live." These
are related to the program as much as possible and many are made by the
demonstrator herself.

Following the interview, the demonstrator rises, says goodbye to her
guest or guests and walks "into a kitchen," on an adjacent stage setting,
In the kitchen she rapidly demonstrates some aspect of food preparation

in mueh the standard fashion,

It appears that this program format is‘ﬁypieal of the one used, with
minor variations, in many television stations in operation today., Slight
adjustments are made for 30-minute progrems, bub ali food preparation
demonstrations are similar te that used in the latter half of the one~hoyr
show described,

One of the 30-minute programs observed specializes in all food pre~
paration shows with the slogan, "Provide taste, nutrition and economy in

everyday meals.”

A complete meal is prepared every day. Also, npw methe
ods of kitchen care, cleaning and other household hinks are correlated
with food preparation activities. Parby arrangements and recipes, and a

special "Foreign Food Fare" day, with unusual dishes as well as interest-
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ing guests from the home service field, give this show variety and change
of pace. Although the backdrop is a permenently installed kitchen in =
telovision studioc, many areas of homemaking other than feod preparation
are ineorpcrated into the program.

One of the things that the public objects to is the amount of time
that commergials take from the main part of programs. Five demonstrators
presented their own commercials. They used twe methods: (1) that of in-
tegrating the features of the product into the demonstration, and (2)
sbopping during the demonstration and talking about the product for one
minute, Twe of the programs observed had no commercialse In these cases,
the program was announced by a station amnouncer whe mentioned the sponser,
taking enly a minube before the program starteds A similar announcement
was made at the very end of the program, before going off the aire

When television first came into realization, the matter of dress was

& very important item, It now has become one of the minor problems. In
the programé cbserved, casual tailored street dresses were worn by seven
of the perférmers. In clothing and maske-up, informality was the keynots.
One guest performer wore & flowered dress and had long, loose hair. This
attracted attention away from the demonstration, Three of the performers
were dressed in very elaborate clothes. The reader will remember that one
person was reported to have sald she belleved in wearing dressy clothes
when presenﬂing her,pr@gréms. When her program wes observed, it was found
that spe wore elaboraterclothes, had much Jewelry and locked as if she
was ready bo atbend a gosial function.

The programs having a sun room, living or dining room as a stage

setting used varied background scenery along with mcdern furniture. Those
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having cooking and meel preparation as part of their programs had more
than one stage settinge They had an additional set, including a perma=-
nent "kitchen" consisting Qf a range, a sink, a refyigerator and wall
eabinets in the background, with a cabinet-type table in the foreground.

A1l kinds of small squipment, including electrical appliances, were
uged by the performers on five sta?ionso Four of the seven stations had
regular kitechens as stage settings, with the usual large equipment,iwhilg
three used no large equipment. Their programs consisted of interviews on
a variety of topicse.

The majority of the demonstrators used simple, short sentenses that

were deseriptive and e¢lear. When a word was used that they thought might
be unfamiliar to the audience, a definition was given. The demonstrators
who were graduate home economists chose words that are gccepbed for usage
and suibable for the profession. Some of the words noticed weres "range“
instead of ¥stove," "homemakers® instead of "housewives,® "home freezer"”
instead of "deep freeze,” and "ground beef" instead of "hamburger.™ All
of these are terms which home economists have emphasized the past few
yearse

The wvoises of five of the program personnel @bsgrved were clear,
normal and easy to understand while three had a high, nasal quality which
was irriteting. TIwo persons had rasping voices which tended to distract
and twg‘ﬁthers had such soft voices that they failed to broadcast effecw
tivelye

One of the items observed concerned the application of good demon-

stration technigues. The excellent results of the finished products

shown by three of the demonstraters proved that they had applied good

principles of food preparation and photography. Also, the fact that the
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viewer was made aware of the procedures used was eyidep@e that these de-
monstrators had followed good demonstration techniques. The counters
were well arranged and all equipment needed was close at hand and placed
in the order of uses When the demonstrators were through with one tray,
it was removed to an appropriate spot and another brought forth. All
three of these demonstrators had well organized programs and handled all
equipment with ease.

From the programs observed, it seems that there might not be enough
competition between really good homemaker programs to provide a great
deal of variety, to stimulate ideas nor to give new slants on Subjé@t
matter. Some program performers failed to be alert to current trends:
and were lacking in a spirit of service. In programs presented by non-
home scouomists, carelessnsss, poor techniques and, sometimes, lack of
enthusiasm were evident, Close observation showed that the style of pre-
gentation was certainly an important factor; Programs which held the ob-
gerver's inbterest had more conbinuity, moved at a rapid pace and seemed
to have greater unity.

The programs regularly shown by seven nearby television stations
were obéerved repeatedly for a pe£iod of.several weeks, Many weaknesses
were noted and are listed here. However, their listing does noﬁ mean
that once observed as a weakness, they always appeared; nor does it mean
that they were common to all programse They are introducéd here because
it is believed that reference to them would help persons preparing.to
give such programs. Weaknesses observéd in seven different television
homemaker programs weres

Mere equipment shown than used.

Not all equipment was shown nor referred to.
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Performers not aceurate in preparation.
The demonstration was not completed.,
The demonstration was not always finished on time,
A finished product was not shown.
Long, lcose hair and patterned dress was distracting.
Not all debtails of proeesses shown,
Recipe repeated but too rapidly for audience,
Started into action with no explanation.
Extensive preparation decreased value,
Incorrect use,of the English language.
Poorly scoordinated activities, demonstrator iﬁsecureo
Many unnecsssary movements made,
More closs=-up shots needed:
Careless use of equipment.
lMemorized speech given by guestsa.

No explanation made of time needed bebtween stages of product
preparation.

Product partially made but not mixed for audience to see,

Patterned dress against scénic‘background was confusing,

Many dishes were too expensive for average consumer.,

Teo many things were.dome ghead of show time,

Beating before microphone made too much noise, almost deafening.
Some phrases used did not suit the subject of discussion,
Distracting interference was made by & second person on the program,
Many commercials ocut up program.

Overdressing for progrem did not suit btype of program.

Mede dishes that would not go well together in a family meal.

Was technical; talked down to audience,
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The television programs observed had many strengbhs. At least, they
possessed many of the features experiensced persons had referred to as
streongthse These, when analyzed, should be of value to television perw=
sonnel who want to improve their homemaker programs as well as to thosge
planning to enter the fields The strengths observed were:

The demonstrator had a glowing personality.

Good camera shots were at the appropriate time,

Used eclear glass bowlsy easy to see product being made,

Information or recipes were given.clearly and completelys

Performer possessed ability to speak properly and effectively.

Very good table decorations were shown and discussed.

The commersials seemed to be part of the demomstration.

Chatter was always inberesting and informativee.

Everything was ready at the right time.

Saved minutes by doing manyvdetails ahead of program time,

Had finished products readye.

Had ingredients measured and ready, which stimulated interest.

Kept materials on trays which were brought to front and removed
when finished,

Important stages shown, but net all debtails of process; still,
the products looked right.

Time element was well plammed.

Time expanse between cperations used by showing additiomal things.
Demonstrator left impression she was talking to the viewer.
Recipes mnd preparation were bribf;”yéi”successfulgaJ;w:#u,}
Points were printed on chart and répeated at end of pfogram.

Performer used good vocabulary.

S1lides used to illustrate all points made.
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Explanations were clear and simple.

An attractive finished product was shown, then its preparation was
demenstrated,

Demonstrator presented new ideas as well as clever ways of presente
ing them to others,

Emphasis was upon using equipment owned to“greatest efficiency.

Hints given on new uses of small equipment, -

Well selected close-ups of product used to illustrate,

Demonstrator gave a recipe and followed through,

Used clear, simple terms and words, g

Had a regular kitshen as a stage.

Movements were slow and sasy to follows

Practical and usable information was presented.

Used a wariety of interesting foods on programs.

Gave & well balanced menn each day.

Ideas varied from day to daye

Cloée—ups of pictures, charts, etc., used to illustrate.

Programs emphasized a single idea.

Demonstrator handled equipment in a steady, efficient manmers

Working areas were kept clean and uncluttered.

Kpproved food preparabion techniques were useds

The infeormation gained from repea#ed observations of homemaker pro-
grams in individual television studios,.,as well as over a television seb,
we.s similar %o that gained through inferviews. The weaknesses and the
strengths which were observed were those cited as things to aboid in tel-
evision program production as well as those emphasized as desirable by

the intervieweess Both imply the need for an undersbtapding of basie.
prineiples of acbion which it is thought would be of value +o prospestive

homemeker television personneles



CHAPTER V
A BRIEF REVIEW OF THE LITERATURE

Upon inbterviewing locel television performers and persomnel, it was
found that most of them had had little or no training prior to entering
the field. Although their experiences were limited, they, because they
had had to learn on the job rather recently, were able to point out many
details which might otherwise have been forgotten, Since television per=-
formers, as & whole, have had to develop their own sbandards, an efford
was mede to lsarn if others in the fileld had arrived at similar conclu-
glons,

Periodicals and references available were carefully reviewed, both
for general information and for specific instructions and/or precautions
for radio and television performers. The articles read seemed to be ex=
pressions of personel opinions, abttitudes and reactions to this new
field and not the results of any planned studies or research, ihevagr
ticles located dedlt with the values of television as e medium of com=
munication, , its rgpid development, and the opportunitises provided for
both te@hniéal ana non~teschnical persomnel as well es the many improve-
ments made in equipmenmts’ and their uses,

References, such as textbooks on demonstration techniques and prin-
@ipiés in the field of home economies, gave much help in esbablishing
basic principles, particqlarly those involved in demonstrating feod pre-

paration, Here the reader was told to make careful plans for sach part
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of the demenstration, to arrange all materials end equipment in the order
in which bthey are to be used, to place articles on the demonstration
table so that all viewers mey see, to organize the work to be done so
that time is used to good advantage, to minimize movements and noise in
so far as possible and to continue practice until programs can be present-
ed effieientlys Some books with promising titles ignored the presentation
and direction of a program entirely, Many showed promise of information
on the subject of television progrem presentation, production and direc—
tion but upon checking their content, they were found to sontain little

or no information of specifiec value in planning and giving homemaker tel=-
gvision programs,

Many references on writing for television and radio gave information
concerning seript form and requirements. Fortunately or unfortunately
for the industry and all who work in it, no standar@ized form yet exists.
Suggestions wefe given for acquiring writing fHechniques through observ-
ing television production and by studying scripts for adapting writing
talent and training to the vigﬁo mediume One importent factbor emphasized
was that short, simple, easily pronounced words are best and that incom-
plete sentences are most effective in broadeastings Performgrs Wwere cau=
tioned against the habit of coining their own terms, Common, ordingry
language which is in character with the individual loceality was consid=-
ered best,

Many ideas of general prineiples in preparation for production were
found in books on television and radio broadeasting and production,
Helpful suggestions were given on the development of skill and use of
close-up shobss A knowledge of basie camers shots and what each contrib-

utes to visualization is of importance to anyone participating in the
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field of televisioh, There are a great variety of shots but the three
fundamental to television are:

& "long™ shot on one camera establishes the location and poinbs cut

the persons invelved in the petion. This shot shows the full figures

of the performer and enough of the locaticn so that the viewer is
oriented.

A "medium™ shot, taken by a second camera, brings the wiewer cleser

+o +he performers and show them from the waist or slightly below and

up, with just enough head room and background for pleasing composi-
tione

A "slose-up"™ includes only the most impertant portions of the sub-’

Jecte It is used to emphasize a point or to show an object clearly

which otherwise would not be seen well,

In belevision, medium shots and elose-ups are used with much greater
frequensy than long shots. Especially imporbtant are the close-ups; their
use lends dramatie impact b0 a presentation because of the intimacy of
the television mediume

Many of the books were found to conbain a discussion of the working
knowledge of the mechanies of television rather than the detailed inform-
ation regerding the program planning and presentation much needed by home
economistse

Besause of the rapid growth of television and the Iack of refersnce
and textbooks containing information on homemaker programs, ome of the
mein sources of helpful infermetion found was that of bulletins distrib-
uted by the agricultural extension services of those states that are ac~
tively engaged in presenting television programs. No effert iz made to
summarize this material; however, attention is called to the types of
help provided, Persomnel in television, as in other fields, have devel-
oped, as & natural outcome of the growth of the industry, eoncepts which

have resulted in a ‘terminclogy peculiarly their owne Many extension bul-

letins have lists of herms, descriptions of signals and sues used, as
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well as instrustions regarding the making and using of wvwisual aids. The
information obtained from a review of these sources is ineorporated in

the listing of principles proposed as & result of this study.



CHAPTER VI
SUGGESTIONS FOR PRESENTING TELEVISION PROGRAMS

Locating usable and informative statemenbs of fact or principles
for aecbion took a long time because they were found in a variety of
sources. The wriber, therefore, felt that the things learned through
this study should be presented in a brief form for easy distribution,

The prineiples and preecautions presembted here are an effort to ex-
press Hhe ideas obtained through inbterviews with Gelevision personnel,
from observations ef television programs and from a study of the libtera-
ture in the fields They will be presented in scmewhat the same groupings

as those found in the reports of the interviews and the observabions made,

Television Program Pre-Planning

To be effective, careful planning, outlining and developing must be
gbne well in advance of program presentation, ITime schedules are vital
and the pregram director should be consulted to determine the time al-
lotbeds A visit to the television studis is a helpful first sbtep in
planning o programs To watch a local production on the air is a fascing-
ting experience and to become familiar with the studio stage set-up will
remove some of the unknown from the mind,

The organization of the program will depend upon the ideas and sub-
jéét o Bé presented. Nevertheless, it is important to know abéut and to
understand the audiense éo a8 to be able to relate the subjeet to the

viewere
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Good opening continuity mmst contain the essential information necesg-
gsary to introduce the participants, the series and the program. It will
arouse interest in the program, stressing its timeliness, signifiscance,
entertainment and/or applicetion to the viewer, usually through a lead up
to the idea without giving away the entire program. An outline should be
made aividing the time so that each point To be presented will be given
sufficient emphasis,

The main part of the program is a swift, interesting development of
the outline. For the 'how-to-do-it! demonstration, time should be check-
ed for that required to complete the demonstration, A final summary is
essential to elinch the peints made. One minute plamned for the summsry
is the general practice of most performerse

Steps generally used in organizing and presenting a television de=
monstration inelude visualizing the audience, deeciding on the subjectk,
deeciding on the lengbth of time it will take and deciding on what steps
t0 dos Gathering background information on the subject is also essen~
tiale Organizing subject matter, dovebtailing what to say with what to
do, planning visual alds, sbaging.and displays are all nesessary in the
pre=planning of a programe

Practice is most essential for the less experienced demonstrator and
television performer so that any necessary adjustments oan be made before

the program is presenbted,

Interviewing

An interview is bpsically a personal appearance program in which a
gusst isfqpestiened informally. Most television persommel start the con-

versation on a subject about which the interviewees will balk freely and
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direet the comversation toward ths object of the inbsrview,

Two advantages in writing out answers for an jinterview program ars
that it keeps the timing under control and sssures clarity and dirsstion
in the amnswers, One rather large disadveanbtage is that the sponbanseity is
removed, The conversation may be kept moving by asking guestions that
have been prepared and memorized, questions that bring oubt infermation,
but let the guest reveal his own story.

A notebook should not be used unless the person interviewed_wishes
to be quebed verbatim. However, exact dates or statistiscs should be read
from nobes,

While the guest is belling his story there will be many words, re-

marks, phrases, senbences and mannerisms used that will be significant,

If a guest has been stimulated to think about an idea or & subjsebd that

berests him, a fascinating and unexpected nugget of conversation may

Unexpesbed remarks always stimulabe conversatien—-cn the air or in
the living room, The prime requisite ¢f a good inberviswer, as of &
good listener, is the ablility to forget selfe--never to think of self in

an inberview, but to consentrate on the guest,.

Seript Planning and Writing

Since belevision appeals to both sight and hearing, constant chatter
is wunesessary. In a dempnstration television program, the microphens
pisks up sounds to hselp éell the sbory--such sounds as the sizzling of
Erying ehicken, the hum of 4 mixer or the sewing machine, Fudge bubbling

in a glass saucepan needs no verbal descripbion if a ¢lose-up shob has

besn pleumned.
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Television is not now and probebly never will be, a field in whish
to learn writings It is an intricate, hectic business that consumes ex-
orbitant emounts of time and mental energy and demands constant "peak"
performance from skilled craftsmens A performer can learn much from ob=
serving television production and by studying seripts, but writing comes
only threugh experienscing and testing,

The audio and video féctors in & program can not be separated.

They are twe parts of a single medium of commumicetion and must be planﬁed
as onee

Any form for outlining and reserding plems which clearly points out
the relatienships of verbal sentent to action to be taken, is a btime sav-
er for the psrformsr. Having a form which clearly oﬁtlines both content
and aetlon, showing their sorrelation, establishes good habibts of analy-
éing and orgeniging the debtails of performance,

Resorded plems should be sufficiently detailed so¢ that they include
sound effests to be used, either real or sreated, and special ins%ruc-~;
tions for inbterpretation, Plans should also include directions for the
members of the cast, lists of and instrucbions for using titles, equip=
ment, props and possible siides and films,. The script plan should cone
tein instruebions for any special expressions and stage activities to be
done by actors of offecemera perscnnel,

A wmrd«foﬁnwwrd soriﬁt for women’s programs on television is seldom
used. However, a written ocubline is necessary, giving a deseriptive list

"sponge” at the end to adjust

of eash movement and event and providing a
the amount of time needed. Regardless of the method of'planning used, a4
coordinated plan for all audio-video action should be made and written

ouke This plam is the program director's guide. Staticn personnel can
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put & program on the air more smcothly if they mnot only know but alse

have esopies of the plan of the program.

Television Program Timing

From the first thought of the homemaker television program, through
every phase of ibts development, the timing or pacing is an imporbtant fae=
tor determining its successe Pacing is the art of timing words and ace
tions so the program builds up from the opening to the elimex. Good
pacing utilizes the time given to accomplish the purpcses of the program,
weaves bogether the speaking and the action so that neither detracts from
the other, and establishes a sequence of events so that the program
bullds inberest and emerges as a unified whole,

In giving a demonstration on televigion, time may be a limitation or
an asseb, depending upon the atbitude of the demonstrator, It limits the
scope of bhe lesson to be taught to the time span allowede It is an asseb
in that it requires the demonstrator to be selective in what is said and
in the manner in which it is spoken. Detailed crganization, adequate pre=
paration and wise shoice of oral copy help meke the most of the time al-
lowsd, Program time ¢an be used more advantageously when simple, well
known processes and technigues are done off stage and only the fipished
step or preduct shown. Aveiding repetitious processes, unless required
by the objectives of the demonstration, also saves progrem timee

On television, two demonstretors sannot work suecessfully at one
‘ﬁimea When actually working or preparing, only one person should appear

on the televisien screens The other persen cen assist in the background,

If the demonstration is well organized, with adequately prepared and prop=
erly identified eguipment, an assistant may not be needed. All greoupings

of equipment should be numbered in sequence of its use.
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Props, Sets and Visual Aids

Most studios have a permanenﬁly installed kitchen for certain home=
maker television programs. Deménstrators should remember that vigorous
patterned backgrounds will distract from the demonstrations.

The glare of all-white equipment is sometimes distracting and may be
eliminated with a spray wax or by the use of an off-white or pastel paint.
Colors used to‘advantage are blue, green, burnt sienna, rew-umber and
burnt umber,

AlY pisces of working equipment for use on television should be
selected with care, making sure that they 6perate guietly and consisbe
ently. Noise presents a special problem for all food preparation demon=
strators: Plastic mixing bowls are sometimes used to cut down noise; bub
in general, the noisier clear glass is preferred because it allows the
viewer to watch the mixing processes Regular repetition of sounds mede by
the use of small equipment can spoil an otherwise good progrem. In food
demonstrations, wooden spoons are imperative. The crumpling of paper or
the urmrapping of paper~covered packages are noises which are freguently
maginified by the microphone and should be avoideds Clear plastic, a
quiet substitute for wax paper, can be handled more quietly, hence could
be used for nrecessary packaginge.

Thers are no established rules for the selection and use of stage
properties. These must be developed in rehearsal and by trial under the
comera. Experimentation in homemsker programs is continuocus and although
the results are often unpredisctable, practice frequently locates important
determining factors which, when changed, make for improvement, For that
reason, careful planning and rehearsal are necessary for all shows.

Minute details do not show up when phobtographed, The moment a disge
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play is made is a dramatic one, and requires careful planning, It is the
proof of all that the demonstrator has said and done, and is as essential
as the aet performed. To fail to display the product demonstrated effeﬁm
tively results in failure to "sell™ the ide;; Since homemaker programs
are largely dependemnt upon displays;'television personnel should make sure
that all visible1features of the arbicles and products msed photograpg
properiye

The displays used in any one program should be so planned that they
present a clear, concise, well-told story. To prevent a continuocus se-
quense of displays necessitates careful pre-plamming, crganization and
arrangement of all sbtage properties useds

A crowded stage makes for confusion. So does the presentation of
many situations in a single program, Simple demonstrations are good,
particularly when the viewer sses the step=by-step proscedures., Such pro-
cedures oftentimes make discussion unnecessarye

Success of every television program depends largely upon its visual
appeale. Visual aids should be simple devices that help tell the story,
and emphasize the points made. If well chesen, ‘they animate the subject
and help to dramatize it.

In general, visual aids should be simple and uncluttered., They
should present one idea at a time. Some of the visual aids used by tele-
vision performers are familiar cbjects, flamnel-boards with cut-outs,
films, slides, models and sxhibibs, photographs, posters and charts, All
visual properties should be numbered in the order of their use and ar-
ranged in an easily accessible manner prier to the time the program goes
on the air.

Suggestions for 6reating interesting pictures in a television pro-

gram ares
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Locate equipment and supplies in sequence of uses
Place small articles on working space nearest the camera.
Arrange articles to avoid having to reasch across them,

Arrange all equipment being used so that the viewer can see each
article.

Arrange working space and equipment for left-te~right movements
(right handed persons).

Do not éﬁ@rcrpwd camera shots with props.
Use transparent containers whenever possible.

Use trey cloths, padded work surfaces and plastis film to minimize
noises

Intensify all colors used, since television lighting bleaches color.

Use textured materials and conbrasts in shapes and sizes to inerease
interest.

Spray shiny objests to prevent glare on camera lens,
Select display backgrounds emphasizing lightness and darkness,

Avoid the presentation of minute details whieh do not photograph
wells

Select equipment rightly proportioned for best display of product
ghowne

Display finished products as part of the elimax of programs.

Demonstration Program Presentation

The demonstration is an excellent visual method and is effective for
showing many phases of home economics. It is one of the easiest ways to
teach new procedures and is readily adaptable to television,

The purpose of a demonstration is to show *how-to-do* something,

The a%erage person is more impressed by "seeing." Ifbﬁsgeing" and "heérm
ing® are interestingly combined, the new content should be completely

presented and, therefore, give satisfactions.
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Ths ssoret of a good demonstration is that of eareful erganization
and debailed plamning, This saves time, relieves anxieby amnd coutribubes
to the self-confidences of the dememstrateor. A demenstration should never
be memorized; this Gends to give a monobonous progiram.

Television is an inbimate medium, For this reason, performers should
maks every effort to appesr matural to the viewers, Since the camera lens
has & narrow range of viewﬂ performers must learn to execube restricted
movements im close guarters.

The presenbtation of a television program must feollew the pre=plans
'amd the seript. The demomstration itself will move aleng smoothly and
satisfastorily for the audiense if the home ecomnomist observes a few sime
ple rules, These ares

8tart action ab once, after a very brief introduction, er even dure
ing the introducbory remarks,

Work quickly, nesatly and smoothly. Make every motion count. Avoid
aimless mobions,

Move slowly so the camera can follow,

Bs matural and sincere--at sase,

Moke everything lock easy to do.

Smile and be happy while deing the progrem.

Limit spanm of movemenbts; stay on viewsr'’s soreen,
Be animabted; show inberest and enthusiasm,

Have & senber of imberest, The televisicn audiense can see only one
thing at & Gime,

Avoild too much repebition of the same technigues,

Tilt props toward camera, Hold plctures before camevs long enough
for viswsr to see and to grasp their meaning,

Be practiecal, Talk in a language the audiense ean undersband,
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When explaining techniques or procedures, draw on experisnce familisar
to the homemaker. '
Bnunciate words clearly. Pronounce all syllables.

Tip bowls toward the audience, to show sonsistensy, color and volwms
of products.

If necessary, ask camera to follow when making a move not previously
planned.

Keep work space clean and uncluttered.
Lock into the camersa and talk while working.

Always face the camersa, When opening refrigerator and oven doors,
step to one side so the audience may see,.

Take mishaps in stride--they happen to everyone, Don't ignore ob-
vious accidents, Explain what happened, if necessary, and go on
with the program.

Show a sense of humor.

When showing the making of anything, heve a finished product to show,

Use o moderate tempo and change of pace to emphasize ideas,

Vary the tone of voice to avoid monotonye.

Wateh timing cues; finish as planned.

Demonstration Arrangement and Content

The demonstration is considered a good teaching method in all areas

of home economics even though it has been used mainly for presenting foods

and equipment television showse The general principles for setting up and

giving a demonstration, although basic for presenting successful televi-

sion programs, are not the complete solution for the principles of good

photography must also be comsidered. IListed here are a few suggestions

to keep in mind when demonstrating for televisions

Meke a list of all equipment needed;

Meke a list of all supplies needed.

Use one tray for small equipment and supplies for sach step
demonstrated.
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Place equipment and supplies on trays in sequence of their use.

Arrange items mneatly~--do not crowd or stack,

Use a tray cloth which fits the botbom of the tray. Be sure it is
smooth, so equipment end supplies will not be in dager of up-
setting.

Plece all tall items at -back of traye

Locate trays on counmbters or back table in sequence of their use.

Some trays may be placed out of camera range, but within reach.

Keep space between camera and equipment shown open,

If tray one is on the demonstration table at the beginning of
demonstration, be sure to plan space for it when it is removed,

Presgnt e@uipment so that all important features emphasized are
shown, »

Plan oral script ‘o allew time for the remeovel and placing of traya;'
Place labels on ingredients to help viewers.
Use product labéls rather than brands on ncn-commercial programs,.

Before going on the air, check the background to see that camera
takes in only that planned,

Make a last-minute check before program goes on the air to see that

ae Wworking area is neat and clean

be ocupboard doors are cleosed

co the teakebttle, tea towels, dish cloths are in place

de 2ll pre-program preparation meterials are out of sight, and
es &8ll off-camera props are easily accessible

Equipment Needed for Demonstration

Most television studios provide a great deal of the small eguipmentd
needed for demonstrations. They usually have already taken the many pre=
cautions followed in preparing for geod television programs. The equipw-
ment evailasble mey not be the best and may not meebt the standards of homs
economistsy neither mey it be of sufficient quantity nor the kind for use

in presenting progrems in the many areas of home econcmics. Thereofore,
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it is imperative that the belevision performer think through what essen-
tial equipment is mneeded in each area, A list made for use in checking
stbudio equipment emnables the demenstrator to quiekly evaluate the state

of preparation and meberials available, A less detailed 1ist that could
be used prior to each progream is useful whebther or not the required equip-
ment is available,

No ome ares of homem%kimg reguires s0 many detailed items of supplies
snd equipment as does food preparation, For that reason, most homemaking
teolevision performers give more atbenbion to the selesting and lisbing of
good materials and eguipmemt than to any other area, Howsver, other aress
are egually important and need to be considered in the seme way, A lisbte
ing for demomnstrating the preparation of focds which would assist the
demonstrator in determining the completeness of the sbudic equipmsnt mighh
bes

Spray wax to out glare of shiny ubensils or electriscal equipment.

Glass mixing bowls, baking dishes and measuring cups.

Plemby of wodden spoons, plastic measuring spoons and rubber spabe
ulas to deadsn mixing sounds,

Sifters and beabers.
Glass custard cups to hold ingredients on demonstration trays,

A colored pastry cloth, White pastry, biscuits and all doughs show
up bebber against & solored cloth,

Rubber pads and towels to deaden sounds from trays and working
surfaces.

Plenmty of wbensils for bop-of-range-and-oven usse,

7]

Trays in several sizes,
Meke sure all equipment is in good working crder,

Have supplies and materials necessary for the program.

Home sconomists who practice listing the equipment to be used on the
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basks of the recipe cards in their files find that much time can be saved
when preparing for television programs. The recipe cards make it possible
for non=professional help to prepare the trays to be used while the demon=-
strator is busy with other detailss These tested recipes then become g
permanent card file, partiéularly valuable because of the equipment list
and other notations of importance in presenting programs, Similar lists
for detailéd processes used in other areas of homemeking should be devel=
oped and filed as such programs are planned and carried oute Television
parformaré who form the habit of careful note-taking and filing, find
themselves using their pre-plans repeatedly, each time revising and per=
fecting the less successful detéils.

Most studios are not equipped with a large variety of display dishes
and linens, Storage space and costs are limiting factors. Additional
equipment that is useful are display dishes which provide color contrasts
with the food, interestingly shaped plain colored dishes and plastiec
dishes which decrease noise,

Persons preparing for the television field need to be reminded that
in many instances, television performers carry much of their equipment
with them because of limited studio facilities. When such is the case,
previous exploration and evaluation against carefully worked out lists
of supplies and equipment meke it possible for the performer to reduce

the supplies brought in to a minimum,

Suggestions for Arrangements

Showmanship demands that the finished product be presented attrac=
tivelys A good practice for demonstrators is to keep a file of interest-

ing illustrations which can be used as guides for preparing displayse.
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Illustrations of interesting food arrangements' with attractive garnishes,
furniture arrangements, window treatments, costumes, family activities
and 'how-to-do=it' processes are valuable time savers for they not only
assist the demonstrator in her preplanning, but also in the presentation
of ideas,

Displaying the finished product at the end of every 'how=to=do=it!
program is an esteblished custom on all homemaker shows, Some also show
one finished product as a teaser at the opening of the program,.

A special problem is that of visualizing what is being presented in
shades of gray, seeing it as the audience doess Food demonstrators meet
this problem by purposely changing the textures with which they are work-
inge For example, deep swirls and furrows are made in meringues. These
produce varied tints when baked, thus defining the design.

Since television does not show detail, it is best to preserve shape
identity as much as possible. This may be done in food preparation by
keeping individual particles of food larger than usual,.

An established practice among studios providing television programs
for homemakers is to climax each presentation with a close=~up of the most
successful product prepared or one particularly emphasized. This seems

to be a desirable procedure.

Since food preparation seems to be the most popular type of program,
all specific directions listed below are hints given by professional pere
formera'aa to food preparation for photography and television programss

Toast almonds slightly to decrease light reflections,

Leave all chopped or cut focds in easily identified pieces,

Remove the fuzziness of chopped walnut skins by shaking in a wire
strainer,

Select as nearly perfect articles of food as possible because photc=
graphs often change the appearance of sizes and shapes,
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Sinee the degree of moisture affeckts the photographed appearance of
food, care should be baken to see that such things as fruit halves
are unifornly moist immediabely before the program.

Place undsr sliced pineapple exhiblibed, a plece of whibe paper of the
exact sizs, Do the same for gelatin molds, This gives a clear
pheture because translucent foods sometimes do net photograph
sgcurately,

Juices photograph better when in less econsentrated form,
Juices seem more realistic when plased in glass containers,

A lighter and more natural lock is obbtained when lights are so placed
that light is thrown through the juices toward the camera.

Clubbered plabbers and trays are confusing and should be avoided,

Uging few simple garnishes whieh are large enough to photograph well
snhances the appearance of food produshs, whereas, over-garnishing
detracts,

Whenever possible, use garnishes which provide a contrast in color,
particulariy light and derk,

When serving plates, using twe or more food producbts, selecht those
which aceenbiate each other,

Any nem~glossy white food, e.g., potatoes, whipped crsam, or cobe=
tege cheese, appears as & blank, These foods need a few drops
of blask or yellew dye to make them photograph well,

Meke pies and cakes thicker than average because the average thick-
nesses tend to appear skimpy,

Use small plates for a plese of pie or cake, Bread and bubtber size
is bether than the ple plate sizes, When using the latter sige,
toc much of the plate showss

Always, hot foods should be and should look hot and eeld foods celd,

Call abbtention to time changes made when duplicate (previously pre-
pared) produsts are used to shorten preparation, ‘

Dresses worn, when preparing food for television progrems, should be
washable . even though they may not appear to be so when photographed.

R
%

Personal Appearance and Make-up of Performers

A somfortable, becoming dress or suit is a good choice, Immasulate

grooming is essential, The choice of clothing worn is determined by the
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type of program givem, In any cass, the costumes should not detract from
the program, the gussts, or the demonstration being given, Jewelry, ruf-
fles and over-dramatic accessories draw attention away from the lesson
being taughta |

A simply designed garment with some comtrast and detail aroupd the
collar or neckline is considered best by experienced psoples Close~up
shobts are more interesting when some detall at the neckline sreates a
pleasing frame for the face. Ex?remely low meckline should be aveided,
Sleoves of some sort are a must for television. Barelarms are 1ot ate
tractives Dresses for food shows should be washable and comfortable,
Aprons, if wornm, should suit the dress. Both must be simple in line and
design and a contrast in color value to the stage setting used,

Lightweight tailored suits and dresses are frequently used on pro=
grams other then focd demonstrations. They, tod, should be simple in
line and design, complimenting the wesrer and making a pleasing conbtrast
with the stage beckground.

Costume colors to be wnrn‘under camera liglits need to be more care-
fully selected than do those worn in daylighte. -Particular eare should be
taken to select colers which compliment the skin coloring. A4s a general
rule, black and. white should be avoided since both throw off highlights
which interferé'with the overall effect of the pileture.

A brunette - with fair skin photographs well in white, while light
blondes lose their personal é&leringo And white on a brunetts with olive
skin, mekes the face appear\Aarker.

In most programs, hands are very much in the spotlight end require
gareful groominge A light, preferably dull finish nail polish is bes%t.

Good make=-up for appesring on television, like good make-up every-

—
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where, is that which accents good features—=-never that which attracts
special attention. It, therefore, is not a major problem for the perfcrme
er, parbiscularly for those who work in studios where make=up technicians

are employede

Voice, Vocabulary and Microphone Techniguss

Ii

The voicé,, on belevision as on radio, is very importants The disecus=

gion @arriedron provides the selling atmosphere that puts a program ovaer.
If a conveérsatiénal tone is used, common errors such as the slurring of
words, are awbtomatically de@réased. A natural tone also helps to keep
the voice well modulated. This does not mean that there need be monotony.
Practise for timing'words with actions is essential, One need noh
"talk" through every act., Camera close-ups make it possible for actions
to speak fer themselves, During some astivities (as the whirring of the

* for a few secondse A4

mixer), give the viewers a chance to just "see
voice can net compebe with the noise of a beater,

An interesting vecice is not an accident, but ome which has been cyle
tivated, Performers advise a speaker te talk in a nabural manner,

The use of a few well chosen words at the right moment meskes a more
effective impression then do many words carelessly used. Simple, slsar
terms, familiar to the audience, held attention longer. Unless the au-
dience understands the words used readily and quickly, they will lossg
interests, When a word unfamiliar to the audience is used, it should be
defined.

Since words symboliée soncepts of things or processes, they are con~

stantly being developed as a result of experiences in the field. It,

therefore, is imperative that television performers not only lkmow and are
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they understand those generally used by salespeople, service people, man=
ufacturers and others with whom they work. All areas of. kunowledge havg‘
their own series of terms whiech spesialists have developed and have es-
tablished as their own particuler vocabulary. These are the terms which
are basic to easy communication in the field in which they were develop-
ede, Beglimning television performers have opportunities to learn many
terms through their assoclation with professional and commercial per-
sonnel,

Since the pepularity of words and terms changes, homemaker: program
persomel find it advisable %o keep a glossary of currently used terms
and to formulate habits of using these, rather than those which were pop-
ular earlier. Using terms currently employéd by salesmen and manufactur-
ers adds interest to programs, offen helping to establish new words.

Some examples of terms>whieh have been changed or corrected are:

"Range,” instead of "stove."

" instead of "drapes™ or "curtains.®

YDraperies,
"Home freezer,” instead of "deep freeze.”
BAseorbic acid," instead of "Vitamin C,”

"Boiling water bath,” instead of "hot water bath.™
"Counter,™ instead of "work space.”

"Dishwasher,” instead of "dishwashing mechine,”

' instead of "disposall.®

"Food disposer,’
S8kill in using the microphbne comes only through practice.which, al=
though necessary, is a less important step, One must first learan to

speak clearly and with a smooth, even flow of breath, and teo interpret

ideas with intelligence, feeling and emotional poises ZEven volume is
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desirable but interest can best be held through pauses and changes im
tempo and pitch. These are preferred to changes in»vplume, Mierophones
sre carefully placed and performers should speak maturally; shoubing is
not necessary because volume is controlled by the groadcasting engineer.

Microphones are so¢ sensitive that they reveal the performer's feel-
ings and attitudese The ability of a mierophone to reveal traces of in-
8incerity, carelessness and pretense is incredible, The microphone ex-
poses personalities to the audience. Therefore, an effort should be
made to conceal personal prejudices and emotiens,

Performers on homemaker television progreams usually use either the
e¢lip~on chest type of microphone or a "boom-microphone” operated by a
crewman, The chest type microphone needs to be protected when the pere

former is moving abeut,

Color on Television

Now that 'live color'! is being broadcast in all parts of the csountry,
color must be considered in program planning end it is well %o have an
understanding of stage setbings. Sinee light and dark colors om tslevi-
gion react similarly to blagk and white, the same basie photographie
principles applys Color television uses all coler on a grayed scale
which has a shorter coutrast range than other photographic medig,

Some television s tudios solve the problem of soler by having all
stage sets painbed in tones of gray. The effect, although good for photo=
graphing, is psyshologically depressing for the performers, the studio
persennel and visitors,

The *television gray scale' shows all solor in corresponding gray

velues, The performer needs to remember that the present television son-
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trast range is a five-step gray scale composed of white (practically
white), light gray (one-fourth tint), medium gray (half velue), dark
gray (three-fourths tint) and practically black,

In general, coler in television with mercury wvapor lights, resolves
into gray values in the following order:

Blue, at the high, or white end,

Yellow, light (one-fourth tint) gray to medium (one~half) graye

Green, medium (one~half) gray to dark (three-fourths tint) gray.

Red, medium (one-half) gray to blacke

Black, will have scme transmitted light through it and a noticeable
amount of edge flare,

Porsons planning homemaker programs nobt only need to use the informes
ation furnished by experienced television persomnel on planning colors
for stage settings and properties, but should also apply ‘these same prip-
elples in the selection of costumes for performers.

There are few basic prineciples in presenting a homemaker program,
These principles are chenging rapidly because of the many and frequent
improvements in broadeasting equipment and in program presentation prac-
tices., For good program presentation, in spite of the meny changes being
made, thome basic principles learned through radio, public speaking and
television experiences, as well as those acquired through journalism and
publieity, must not be overlooked,

Continuous sbudy and practice by persons in the field of television
is necessgary; they canncot hope o sucesed, otherwize, Experienve is one
of the best teachers when supported by a sound background, conbtinuous
study and practice. Young, healthy, vigorous individuels who have the
basie training snd who have vision and initistive are comstantly being

sought by executives in the fielde Those persons interested will find

that television is an exsellent field, full of opportunities.
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APPENDIX A

Interview Demonstrator

Observation BASIC PRINCIPLES ON PRESENTATION OF TELEVISION PROGRAMS Station

Date | | Hour

TYPE SPECIAL LENGTH FREQUENCY VARIETY OF PART ICTPANTS EQUIPMENT COMMENTS
FEATURES CONTENT

oL



APPENDIX B
QUESTIONS USED WHEN INTERVIEWING

What types of homemaker programs are best received?

What is the most effective duration of program presentation?
What type program is most popular?

Is progream devoted to one or more areas?

What theme is used for program?

How are viewers' needs and interests determined?

What type of seript is required?

Talent used on current television programs?

Number of peeple appearing on the program?

Program presentation with guests?

’Whaf type pfops or:sets are used in program presentation?
What method is used ih hanaling commercials?

What afe the characteristies of current television program?
Philosophy for selecting program mabterial?

Mastery of materials needed?

What basic education is believed to be neesessary preparation?
Popularity of programs are determined by what method?

Whet are considered important "tricks of the tradse?™

What college subjests are suggested as important preparation?
Preferred clobthing for program performers?

What type of program planning is used?

Points believed important in program presentation?
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Julie Benell

Anna Bines

Mildred Clark

Carolyn Coker

Robert Douglas

Mildred Gregory

Julia Hunter

Mergaret MeDonald

Helen Mayeroft

Lucille Johnson

Margaret Roderisk

Allsn Sshrodt

APPENDIX C

HOME SERVICE AND TELEVISION STUDIO

PERSONNEL INTERVIEWED
WFAA=TV Performer

Director Home Service
Texas Eleetric Service
Company

Director, Home Service,
Oklahoma Natural Gas
Company

(Mary Carter) Performer
"KRLD-TV

‘Director, Home Service
Dallas Power and Light
Lompany

Supervisor, Home Service
Demonstrations, Oklahoma
Gas & Electric Company

Director, Home Service,
Lone Star. Gas Company

WBAP-TV Performer and
Director Publieity

WFAA=TV Performer and
Assistant to Julie
Benell

OTHER PROFESSIONAL PEOPLE CONTACTED

Director, Heme Service,
Public Service Company
of Oklahoma

Director, Home Service,
Texas Power and Light
Company

Sales Supervisor,
Southern Union Gas
Company

78

Dallas, Texas
Ft. Worth,

Texas

Tulsa, Oklahoma

Dallas, Texas

Dallas, Texas

Oklahoms Ciby,
Oklahoma

Dallas, Texas
Fto Worth,

Texas

Dallas, Texas

Tulsa, Oklahoma

Fte Worth,
Texas

Dallas, Texas



Dorothy Sinz Editor, Women's Page, Dalles, Texas
Dallas Times Herald

Sem Schneider KVOO-TV Performer Tulga, Oklahoma



APFENDIX D

TELEVISION PERFORMERS AND STATIONS OBSERVED

Sybil Johnson
Julie Benell
Carolyn Coker
Mergaret MeDonald
Reba Adams

Prissy Thomas

Bs Smith

Vivien Batten

WKY=TV
WFAA=TV
KRLD=-TV
WBAP=TV
KOTV
WEKY=-TV
KOTV

KRTV

Oklahome City, Oklahoma
Dallas, Texas

Dallas, Texas

Ft. Worth, Texas

Tulsa, Oklahoma
Oklahome City, Oklahome
Tulsa, Oklahoma

Oklahoma Ciby, Oklahoma
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