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MONDAY, FEB. 13, 1978

THE URSINUS WEEKLY

PAGES

More Negative Comments Henry's Drama Group
By Jonathan Zap the cigarette ad Ji Attends Grade SChOOI
All the talk we've been taste.” Wh:taal\lvht;r;emz:ti f?:: O:Ig::\.i?fltf you have it, and

hearing lately about lack of in-
terest in the humanities and
social apathy at Ursinus is just
concern over the symptoms of a

em that is much more
primary and basic. Ursinus and
much of Americian society is an
emotional wasteland. Whether
it's because emotion has gone out
of style and people are afraid to
show it, or because T.V. and
flouridated water have somehow
sucked it out of people, the fact
remains that whenever anyone
does display a strong emotion at
Ursinus they look as out of place
as a Russian Cossack at a Girl
Scout meeting.

1 think a large part of the
problem is fear. It may sound like
an obvious contradiction that as
strong an emotion as fear should
create a lack of emotion. Perhaps
it's because T.V. has exaggerated
the word *‘fear” into the image of
. a screaching maiden being at-
tacked by a blood sucking
mutant. Fear can be as subtle as
a summer breeze. A large part of
conformity is fear. People don't
just strive to be the same; they
also fear to be different. I've
already said that emotion is
different at Ursinus and you can
complete the syllogism yourself.

With aggressive people, fear
of emotion can turn into contempt
for it. These people are both
insecure and dangerous. Hitler
despised emotion and yet we all
know about his fits of violent
rage. People who deny emotion
don't understand it, and therefore
don’t understand themselves.
The next time some political
scientist or sociologist starts
turning people into numbers for
you, ask him what he is trying to
hide about himself. People who
go into scientific disciplines that
treat emotion “‘objectively,” an
utter absurdity in itself, are often
loo insecure to deal with emotion
in a non-numerical form.

I recently heard about a
mother of four well-adjusted
children being berated by a
twenty-four year old un-married
psychologist (who happens to be
an Ursinus graduate) for not
knowing how to raise children
and for being too emotional. And
yet people sit and wonder how the
Nazis recruited so many people.
Nazism was a form of escapism,
It replaced all those unwanted
emotions with a love of ordnung. I
don’t care if that psychologist
had a triple Ph.D. from Harvard
and a pair of Skinner's un-
derwear, Life is not learned from
textbooks, or even grad. school,
but from life itself. That
psychologist probably got an A in
Behaviorism 101, but if she had
asked her teacher what the value
of human existence was if
emotion is meaningless, she
would have gotten a blank stare
and a dozen negative brownie
points. The sad fact remains that,
if not for emotion, humans have
no reason for existence except to
lubricate the androids until they
can train rats to do it.

So where does all this fear of
emotion come from? The
American male, for example,
tries to play a role that is a
composite of Charles Bronson,
Clint Eastwood and the man in

common which makes them so
appealing is a kind of macho-
autism. Eastwood and Bronson
are considered talkative if they
say a dozen words in a two hou}
film. When they do talk it's in a
subdued monotone. They have
the emotional temperament of a
piece of industrial machinery,
and their expression never
deviates from that “‘I smoke for
taste” stare. And, needless to
say, they are superb and
remorseless killers, and are
attacked by mobs of female
admirers.

This is the role model, and
emotion, talkativeness, non-
monotone speech and com-
passion are unmacho and uncool.
Why do you think those two are
such box office attractions, and
why do you think cigarette
companies are able to make
people believe that good taste
makes bad lungs and early death
unimportant. Males insecure
about their masculinity are very
suggestible, prone to conformity,
and in general a Madison Avenue
day dream.

Anyone who's been to the
cologne section of any depart-
ment store will know what I'm
talking about. It is no accident
that they all have names like,
Brut, Savage or La Bete. I'm sure
you've all seen ads for a new
cologne that's called ‘*Macho”
and whose bottle is a perfect
inverted phallus. Madison
Avenue is probably the sharpest
observer of human nature around
today and you can learn more
about the male ego from a good
cigarette or cologne ad than a
shelf full of psychology texts.

The result of all the Madison
Avenue and Hollywood brain-
washing is a lot more that getting
someone to buy certain products.
Males are made to feel that
emotion is effeminate and un-
necessary and that a sociopath
like Clint Eastwood is the
masculine norm. Because most
males fortunately cannot live up
to this twisted ideal, they become
insecure. Once they're insecure
they're ready to slap down ten
bucks for a bottle of Macho, see
Magnum Force II, smoke for
taste instead of quite for health,
and so on. The primary goal of
Madison Ave. is there for to make
you insecure. They want you to
feel inferior and that others have
the edge on you. Let me give you
some excerpts from an English
Leather Cologne ad exactly as it
appeared in the November 21
issue of Newsweek:

“Some men always manage

to come up winners. At
everything. And they all seem
to share a very special
quality: they're not wishy-
washy. Everything they do
makes a clear, definitive
statement about them, And
since no scent is more
definitively masculine than
English Leather, they wear
English Leather ... or nothing
at all.”

Finally, a word of caution. By
itself, English Leather won't
give “it"" to you. We've
already stated our position on
that score: either you have it

chances are you do, you can
always use a little more. And
with English Leather, not only
will you have it, but very likely
you'll get it too.

I have a number of things to
say about this ad, since it
demonstrates almost every cause
for the diseased American male
ego, but 1 would like to preface
my remarks with a general
statement. The manipulation
behind this ad is more subtle and
cruel than any ever ascribed to
the Devil in any piece of
literature I've ever read, and |
would like to hereby invite the
company to sue me. Now that
that's off my chest let me go
through this foul thing line by
line. *“Some men always manage
lo come up winners.”” That is a
good definition of one of the most
destructive illusions American
males suffer under the myth of
"*the winner''. One of the greatest
causes of insecurity is the belief
that there are some people to
whom winning comes naturally
and effortlessly. It's really an
Americanization of Neitzche's
moral superman idea. One
problem with both ideas is that
the people they describe don't
exist. Some people may be
naturally quick and win at ping-
pong all the time, but true suc-
cess never comes easy. The
people who have really been
successful have known how to
strengthen themselves with
defeal. People who suffer under
the winner idea are weakened by
every setback and even by the
realization that they're working
hard for what they do get.
Everything but undeserved
victory makes them feel they
don’t have what it takes. Implicit
in the idea of the winner is that
life is a series of games which can
end in either victory or defeat
and that humanity can be divided
into the winners and the losers.
Needless to say this idea is in-
correct, immoral and destructive
to anyone who even vaguely
believes it.

The next sentence fragment
is another real charmer. “Some
men always manage to come up
winners, At everything.” It
doesn't take Fellini to realize that
the “‘everything'’ doesn't refer to
checkers. The very way they
added that “‘At everything."
indicates that it is a natural
corollary to those poor slobs who
believe in the winner philosophy.
Male-female relationships are
reduced to a game which can end
in either victory or defeat (hence
the terms scoring, homerun, etc.)
and in which there are perpetual
winners or losers. Even the most
insensitive person must notice
how increasingly superfical,
competitive and transitory male-

female relationships are
becoming.
Now let’s look at the third

sentence about the winner. “'And
they all seem to share a very
special quality: they're not vague
or wishy-washy."’ As
Dostoevsky pointed out, per-
petual decisiveness is an in-
dication of stupidity, since stupid
people are best able to see things
as black and white, and as
Emerson tells us, *Consistency is

On January 11, 1978, mem-
bers of Dr. Joyce Henry's
Dramatic Workshop traveled to
Collegeville-Trappe Elementary
School to present a performance
of “The Unsepeakable Prince.”
The cast included Sheryl Barbin,
Judith Lynch, Robert Bran-
catelli, Carol Nistok, Robert
Shuman, Keith Strunk, Len Ulan,
and Jonathan Zap. Original
music for the production was
composed by Robert Shuman,
and arranged by Jeanne Cran-

dall, Ursinus '74. Dr. Henry
directed, assisted by Leslie
Bechtel.

The  show was en-
thusiastically received. Ac-
cording to Principal Richard
Roberts, it was ‘‘one of the best
that we have ever had."”" Ten first
grade pupils responded with
identical letters declaring,
“Thank you, college students, for
coming to our school. We enjoyed
your play."

Erroneous Zones

Self-actualization manuals
frequently appear on best-seller
lists: I'm Okay, You're Okay
How to Be Your Own Best Friend,
Passages, and most recently
Your Erroneous Zomes, by Dr.
Wayne W. Dyer. His hammy,
gritty, gutsy, grin embellishes
the cover of yet another volume
containing “‘all the facts' for
acquiring the self-confidence that
makes anything possible. A quote
from Walt Whitman serves as an
accumulation of everything this
doctor orders, ‘‘The whole theory
of the universe is directed

unerringly to one single in-
dividual — namely to You."

What is an erroneous zone? It
is the kind of self-destructive
behavior that can only be cured
by self-help. The self-help that
Dr. Dyer recommends,
hedonistic as it sounds, is logical
and supported by logic. Some of
his suggestions were only dimly
flickering with originality, and
several were loo campy to even
dream of following, but largely, 1
was impressed, redressed, and
un-depressed.

I!Kiss’l

(Continued from Page 4)

But shining through all the
theatrics is the technical aspect
of the show. The elaborate stage
set, said to have cost over $1
million, is an engineering
masterpiece. Special features
include a drum stand which rises
10 feet in the air, sirens, cannons,
a mock snowstorm, more
fireworks than July Forth and

hydraulic platforms which raise
bank members high in the air at
climactic points in the show,

Yes, Kiss is theater at its best
and music near its worst, despite
the popularity of many songs.
Kiss followers adore them and
the rest of the world scorns them,
but what’s the harm- it's all good,
clean fun. Personally, I'll stick to
Billy Joel.

the hobgoblin of little minds."
Life is not a game; the world is
filled with shades of grey and is
even wishy-washy, if you will
Indecisiveness often indicates
maturity and being in touch with
reality. Hamlet was wishy-
washy; Idi Amin isn't.

The rest of the ad is quite
obvious, but I'd like to say a few
words about their conclusion.
Once they stick the knife in, they
have to twist it too. At the end of
the ad, after they've made you
feel inferior to those mythical
creatures that win *‘at
everything,"” they then leave you
with the false hope that this
winning capability is just lying
dormant inside of you and that a
purchase of English Leather will
bring it to the surface. *‘With
English leather not only will you
have it, but very likely you'll get
it too.”" I'm sure all of us know
enough slang to know what
“‘getting it" refers to.

But note especially their line

“‘and chances are you do.'' By the
end of the ad they figure they
have you so weak and suggestible
that they don’t even have to make
the pretense of being rational.
‘““And chances are you do."' These
winners are obviously a select
group. What chance makes it so
likely that the person who hap-
pens to read the ad is one of that
group? Is it just the fact they've
successfully read to the end of the
ad that makes them one of the
chosen few? The slimy thing
about this type of advertising is
that it quite literally hits you
below the belt where your reason
abandons you.

But there is nothing unique
about this ad. One ad can only
take advantage of those in-
securities that are already there
and focus them into a particular
direction (i.e. buying a specific
product). The foundation they
work from is just part of the
emotional wasteland all around
us.
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