
James Madison University James Madison University 

JMU Scholarly Commons JMU Scholarly Commons 

Senior Honors Projects, 2010-2019 Honors College 

2018 

Celebrity chefs as influencers of food well-being Celebrity chefs as influencers of food well-being 

Briana Cifelli 
James Madison University 

Follow this and additional works at: https://commons.lib.jmu.edu/honors201019 

 Part of the Marketing Commons 

Recommended Citation Recommended Citation 
Cifelli, Briana, "Celebrity chefs as influencers of food well-being" (2018). Senior Honors Projects, 
2010-2019. 599. 
https://commons.lib.jmu.edu/honors201019/599 

This Thesis is brought to you for free and open access by the Honors College at JMU Scholarly Commons. It has 
been accepted for inclusion in Senior Honors Projects, 2010-2019 by an authorized administrator of JMU Scholarly 
Commons. For more information, please contact dc_admin@jmu.edu. 

https://commons.lib.jmu.edu/
https://commons.lib.jmu.edu/honors201019
https://commons.lib.jmu.edu/honors
https://commons.lib.jmu.edu/honors201019?utm_source=commons.lib.jmu.edu%2Fhonors201019%2F599&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/638?utm_source=commons.lib.jmu.edu%2Fhonors201019%2F599&utm_medium=PDF&utm_campaign=PDFCoverPages
https://commons.lib.jmu.edu/honors201019/599?utm_source=commons.lib.jmu.edu%2Fhonors201019%2F599&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:dc_admin@jmu.edu


Celebrity Chefs as Influencers of Food Well-Being 

_______________________ 

 
An Honors College Project Presented to 

 
the Faculty of the Undergraduate 

 
College of Business 

 
James Madison University 

_______________________ 
 
 

by Briana Cifelli 
 

May 2018 
 
 
Accepted by the faculty of the Department of Marketing, James Madison University, in partial fulfillment of the 
requirements for the Honors College. 
 
FACULTY COMMITTEE: 
 
 
       
Project Advisor: Theresa B. Clarke, Ph.D. 
Professor, Marketing 
 
 
       
Reader: Irvine Clarke III, Ph.D. 
Professor, Marketing 
 
 
       
Reader: W. Val Larsen, Ph.D. 
Professor, Marketing 
 
 
 
 
 
 

HONORS COLLEGE APPROVAL: 
 
 
       
Bradley R. Newcomer, Ph.D., 
Dean, Honors College

 

 
PUBLIC PRESENTATION 
This work is accepted for presentation, in part or in full, at the Association of Collegiate Marketing Educators 
Conference on March 9, 2017. 



 

2 

Table of Contents 

 

List of Tables                       Page 3 

 

Acknowledgments           Page 4 

 

Abstract            Page 5 

 

Introduction            Page 6 

 

Literature Review           Page 9 

 

Methodology                     Page 18 

 

Results                      Page 21 

 

Conclusion                     Page 34 

 

References                     Page 37 

 

 

 

 

 

 



 

3 

Acknowledgements 

First, I would like to thank Dr. Theresa B. Clarke for all of her help with this project. Dr. 

Clarke and I have been working together on research, and having weekly meetings, since my 

sophomore year at James Madison University. This made for a very easy transition to work on 

my Honors Capstone Project with her. She has put in so much time and effort into my thesis and 

has taught me so much about research and marketing. Dr. Clarke has truly had a huge impact on 

my JMU career in helping me find my path.  

I would also like to thank Dr. Irvine Clarke III and Dr. William Val Larsen for also being 

authors on my paper to submit to a journal. Dr. Irvine Clarke has been a professor of mine for 

two semesters and has taught me so much about marketing on such a large scale. His expertise 

on this paper has made a huge contribution to my thesis and findings. Dr. Val Larsen was an 

huge help in analyzing the data from my research findings. The hours he spent helping me go 

through the data from my survey was crucial to the success of my thesis.  

Thank you to the College of Business for financially supporting my attendance at the 

American Collegiate Marketing Educators conference in Little Rock, AK of March 2016. This 

conference allowed me to share my research with fellow students and professors as well as gain 

feedback on my findings.   

 

 

 

 

 



 

4 

Abstract 

 The concept of being a “celebrity chef” has changed throughout the years. Using Block et 

al’s (2011) Food Well-Being pinwheel and Lane and Fisher’s (2015) research about celebrity 

chef influence on a UK student population, this study investigates celebrity chef culture as 

viewed by Millennials in the U.S. The research explores the potential influence of celebrity chefs 

as influencers of food culture and food habits, the modern chef’s role as celebrity endorsers for 

Corporate Social Responsibility (CSR) campaigns, and whether perceptions of celebrity chef 

culture differ between the UK and the U.S.  Data collection was through an online survey using 

Qualtrics sent to the target population of Millennials. Findings indicate higher involvement in a 

chef’s CSR-based organization was associated with higher ratings of influence. A theoretical 

contribution was the development of a Celebrity CSR Involvement Classification Scheme.  
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