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Abstract: The article describethe dual nature of business social responsibigitgbal and
regional. The increased pressure of globalizatrmayces a new stakeholder expectations and
efforts of companies to conform to it. As a resilteturn reaction the growing requirements
of International standards of business ethics ereainmon effect on corporate management
and organizational behavior. However, the institogil conditions of the firm evolution are
determined by regional basics of institutional emwiment. It sets up a local differentiation of
socio-responsible activities of corporate sectacused on the possibilities of institutional
transplantation we consider economic benefits oingportation and a further adaptation of
business social innovations for developing coustaied Russia.

Key words. business social responsibility; firm evolutionprgorate management and

marketing; institutions; institutionalization; trglantation.

INTRODUCTION

By virtue of global economic integration and int&ional competition native firms of
developing countries are compelled to introduce ititernational standards of corporate
sustainability. National business is getting a pdweampetus to changing strategic behavior
in the direction of their greater competitive otetion and adaptation of the principles of
stable, socio-harmonious development. In particidarbedding of Russian companies into
the global value chains and into the supply chahbgectively requires meeting global
principles of corporate social responsibility. A tworld experience shows that “creation of
stable internal institutes for entrepreneurshia determining factor of getting the advantages
of medium-term development and growth which makevision for joining WTO” [1] and
cooperation with other international economic oigatons. One of such institutes is

business social responsibili(BSR).



The theoretical analyses presented in this artete based on the author’s
interpretation of key concepts of evolutionary anstitutional econonics. The institutes are
considered to be as genotypical functional andcsiral models of economic relations,
typical complexes of complementary institutions doganizing specialized transactions. The
institutions are status functions of subjects dividual and collective activity namely agents
and organizations [2]. Both firm and BSR can bestigred as institutes being understood as
the systems of interrelated institutions while gete firms and forms of organizing corporate
social responsibility are phenotypical manifestagiof institutes.

It will be required for the national entrepreneamemunity to analyse and consider the
experience of the transnational corporations ardrpnses with foreign investments in the
field of reputational and brand-management as wasllit is specially important to adapt
innovative practices established in the sphere ®IRBSuch practices are usually connected
with charitable and social activity, but their camment can also include ecological
commitments, observance of labour conditions anddrurights, provisions of transparency
in commercial operations etc. being also signific@®ne of the main challenges of Russia
joining WTO for strategic management and marketiogsists in the fact that BSR must
become a key element of business strategies fomtjerity of the national companies. It
requires a complex institutional analysis of natglebal trends and regional specificities of
BSR, its positive effects and contradictions onnecoies of developing countries, as well as

its structure and adequate forms of realization.

MATERIALSAND METHODS
The researchers often state that BSR is becomingeauliar mainstream of
entrepreneurship. All over the world the firms aoduntarily increasing the investments into

production and allotment of the public profits, wethg negative externalities below the level



required by law supporting social and cultural iatives, increasing the guarantees and
improving labour conditions of employees, makingeithinvestments and strategies
transparent.

Does it mean that exploitation of hired labourrigtrievably going into the past and
modern capitalism is moving towards a complete loayrwith society? There is no concrete
and clear answer on this question and can't be. Sitage of philanthropists among the
businessmen hardly has a long-term tendency tovardacrease. Most likely K. Marx was
not mistaken in his statement that “capitalist ps®.. reproduces and immortalize
conditions of exploiting the workers” [3]. But thdevelopment of capitalism was
accompanied by a violent social progress, by tesformations of institutional structure and
public consciousness, by growth of education amiiegpeople and a total domination of
mental of labour, mass expansion of democraticeglas well as by Internet revolution,
toughening the competitiveness on a global scadebgrtransition of power at the markets to
the consumers.

An exploiting nature of capitalist economics in dbeconditions is forcibly taking
milder veiled even gentle shapes mimicrying of tlvaire for employees and public interests.
It mainly concerns only those countries where leafeinaturity of civil society is high and
business activity is under stare and control. Anyleapital in developing countries “reveals”
its carefully disguised nature. At the end of 200@ group Greenpeace International
submitted data according to which foreign retail@reluding Wal-Mart, Tesco and Ito-
Yokado) not only economizc totally on “green” iaiiives but actively contaminate the
environment as well as they don’t observe in Chiver own inner standards of quality for
foodstuffs and sell genetically-modified producislating their principles [4].

Therefore, the nature of much deeper instituti@asion of BSR in a modern world is

related with a complex of reasons. Firstly, ipietective reactiorto an increasing pressure



on the part of strengthening civil society and esteggulators; secondly it is @sponse
reaction related with using unprofitable conditions withnomercial aim as a component of
marketing and PR-companies to improve image angtaépn; thirdly, it is areturn reaction
dealing with a forced and rather expensive sprepdie norms and practices of social
responsibility for their counter agents and padrsgecially in developing countries to avoid
risk of disclosure of disagreement with public si@mls and detriment to an umbrella brand
image.

It is not accidental that BSR is a subject of ckEssediscussions and critics. Classical
or rather neo-classical argument first cited byRvledman lies in the fact that the only form
of corporate social responsibility is maximizatiohits profit [5]. In other words companies
are responsible only to their owners but not toietgcas a whole, or to individual social
groups. Business responsibility to society is diyeconnected with observance of legislation
and indirectly — with provision of employment amthovations; all the rest obligations have
an artificial nature [6]. Certainly, BSR being ferone by nature though having formally
voluntary character has few things common withgheciples of liberalism, considering it as
an ordinary “attempt to realize the problems of stete policy cheaply and between times”
[7]. The critics also reproach BSR ideology forbtdly-concealed insincerity and hypocrisy:
motivation of many companies launching the prograswf corporate social responsibility is
only related with raising their reputation in thges of consumers and state to extract
additional commercial benefits.

Under influence of growing social demands modempa@tions are more and more
becoming something like moral agents of society apdctrum of their interests besides
maximization of shareholders’ profits also includsgisfactions of requirements of a wide
circle of concerned parties, advantage of purckBasstakeholders including managers,

employees, consumers, local population, varioudigpgboups and staté.he institute of firm



is more and more acquiring the format “extendedegmtise”, being a basic element in the
network of interrelated internal and external skatders, creating supporting and extending
its markets [8].Such extension of the firm is an objective stagevofution of this institute
connected with interiorization forcing pressuresotial environment and with transformation
into “environmental system”eroded border of which is defined by interactloz@ntour in
the space of market and non-market interactiongsdhare environmental changes which
define key types of the firm activity; during ladgcades they are developing from the format
of classical hierarchy towards flexible decentedinetwork structures [9].

In instrumental sense BSR is a way of managingfithe related with a voluntary
integration of social and ecological imperativesoirall business-processes and business
policy as a whole considering interests and expiects of internal and external stakeholders
to accumulate reputational capital and a maximupitalzation of brand. The key meaning
for management in BSR format has four aspectsodipsoriented management of personnel,
business processes and quality of produce accondingriterion of minimizing negative
externalities and meeting higher standards; 2) $oemd scales of interactions with social
environment; 3) organizational training (accumulatof knowledge and competencies) [10];
4) institutional support (regulation and integratioto managerial routines). As the analysis
of practice of introducing BSR programmes by Russi@mpanies shows that if the first two
directions are perceived as evident training amstitutionalization remain weak links of the
corporate management oriented to social respoitgibil

The market innovations raised by BSR are relatetl Wicusing on socio-significant
problems: public health, unemployment, homelessrassoundings, private trade, human
rights etc. H. Pringle and M. Thomson give thedaling data: 86% of consumers perceive
the company demonstrating the results in makingisaetws of social problems more

positively; 76% of consumers are ready to switckrawe similar goods and services of the



other company if it is associated with public aséful activity; 64% of consumers are ready
to pay 5% more than on average if the goods areceted with social activity; 20% of
consumers agree to pay 10% more, if the goods ssecited with social activity of
companies [11].

An active adaptation of BSR principles as a mentahd leads to a progressive
transition from conception of marketing based odissignificant problems or social-cause
marketing [12] to corporate social marketing [1&ptly orienting the whole market policy of
the firm to a constant correspondence to the e&pens of stakeholders. The main task is not
their being kept informed of social activity of thbempany which is often set as a key purpose
of BSR programme in the format of the company b&haand mentality of its employees and
managers [14].

The interests of socio-responsible firm is not tedi by narrow understandable
commercial benefit, but is determined by strivirgg raise social status and accumulate
reputational capital which reflects influenoa the institutional expediency of an organized
behavior, a special form of determining the actiohsrganization according to its status and
set of roles in society, principles and values,nmative-legal and informal environmerih
this case corporate standards of socially-respnstompany must exceed minimum
requirements and obligations fixed by legislatiowl &ollective contracts. Though “virtuous”
firms are often rewarded by market for its socgponsibility [15; 16], they have to be really
virtuosic in their efforts to correspond to expéctas, interests and values of numerous
stakeholders.

Most of investigators are inclined to consider B&Restablished in society, formed
institute as invariable economic reality ignorirg tmetamorphoses going on with it and its
inner dynamics being gnosiologically in the facittintegral conception of BSR s still at the

stage of its formation, the consequence of it isllagibility of understanding of BSR and



difficulty in its management. The main attentiortloé scientists is drawn to BSR content and
in this connection variety of concrete forms of ifestations of their institute is somewhat
ignored.

It happens because of insufficient comprehensiorthef fact that the firms often
produce public goods and especially externalitieshie process of realizing their basic
functions, i.e. production and sale of private gofgl. Hence there follows variety of forms
of realizing BSR, for example, in the process afduction (introducing resource-saving and
ecological technologies, raising safety of workplgces etc.), as the produce being made
(energy-saving engines, foodstuffs without dyes gadetically-modified components and
others), in the process of sale (allotment of thadippart to the charitable funds and so on).
R. Locke suggests to consider BSR through the po$marious dichotomic measurings:
instrumental and ethic motivation, shareholders atakeholders as beneficiaries, an
institutional format as the contract and post-cacttobligations, relation with financial results
like a profit increase or decrease, a direct andiratirect effects for business [17].
M. Kitzmueller and J. Shimshack differentiate positract, unprofitable and strategic forms
of BSR realization [6]. In its turn Carroll's modeicludes four hierarchically structurised
types of corporate social responsibility: econoosomponent as profitability and meeting the
customers’ requirement; legal component as law rebsee; ethic component as keeping to
moral norms and values, philantropical componermoagorate citizenship [18].

Figure 1 presents the conception of evolution BSftlwis closely connected with the
paradigm of steady development and embodied insyls¢em of business relations with
society and state concerning voluntary assumptioa wide range of obligations forming
hierarchical order of ways of organizational bebawVhile legal responsibility of business is
supported by the state enforcement, system of @ordnd sanctions of economic

responsibility is realized in automatic mode ofpasding to the market signals. Ecological



and socio-labour responsibilities in equal exter defined by law requirements and by
negotiating trade unions and specialized non-gewent organizations; in its turn civil,
socio-cultural and socio-humanitarian responsiegitdeal with the sphere of voluntary
institutional initiatives. Their role lies rathen ffilling in legal “gaps” in this sphere and
complement of existing norms and forms of conthaltin substitution of the state regulation.

Maturity of BRS is determined by institutional logiof the firm evolution and the
level of economic progress of a company. Thus, @ges 1 the firm offers to observe
legislation, protect civil rights and freedoms amdinteract corruption. On stage 2 in addition
to that the firm follows an economic policy of pitajaining, produce of qualitative goods and
services, generation of marketing innovations. @eges 3 in addition to the previous
responsibilities the firm volunteers economical aseesources, preservation of environment.
On stage 4 the firm adds responsibility to carepimvision of employment, improvement of
labour conditions, supply of social guaranteesestments into human capital. On stage 5 the
firm obligations extend over the development ofalocommunity, interaction with institutes
of civil society. On stage 6 the firm acquires @pito support large social and cultural
initiatives. On stage 7 the firm proves out allegg@ed obligations and responds to the urgent
social problems.

Flexibility, adaptation, relative freedom of keepito voluntary norms and obligations
stipulate their high potential in provision of ctmgtive multilateral interaction in the field of
BSR institute. Voluntary institutional initiativesan develop under patronage and support of
the state; act as a result of industry self-orgatitom or policy of separate and non-
governmental organizations and so on. Such typemibétives are particular regulative
mechanisms which can play theoretically an impdrtafe in regulating behavior of firms
and industries. These are any collective effontseal at putting in order and raising certainty

of corporate social responsibility by the methodsnequired by legislation. They are created



to strengthen and compensate for drawbacks of tége segulating mechanisms. Their
potential advantages evidently outweigh drawbadksstly, in the light of toughening
competitiveness reputation and image for the ovelmimg majority of most manufactures
and retailers have a great importance which allmatseat critically towards prospect of mass
demonstrative adaptation to BSR conception. Segonitiatives of “masses” are always
more flexible as compared to changes of nationdlespecially international mechanisms of
regulating legal acts. New problems in the fiel &R can be solved much faster and with an
appropriate extent of effectiveness by means armél mechanisms of self-regulation.

As the results of studying the introduction of BBRtitute into developing countries
show, the size of the firm is more significant @acbf developing the social activity of
corporations [19; 20; 21]. It is connected with fhaet that social responsibility is referred to
higher level of hierarchical “pyramid” of the firmequirements. As the claims to a well-
known “Maslow's pyramid” are related just with arcessive detailing the requirements,
there was suggested aggregative approach to thesiftcation for the model to be discussed
(see figure 2).

This model has dynamic nature: large companieswngtoto the level of social
requirements transfer their models of organizatidmehavior to their counterparts and
partners demanding their observance of analogansiatds to form a favourable institutional
environment of their activity as well as they aengrators of the best practices and standards
for leading bench-marketing competitors. Small amddle-sized business are inclined to
imitate the requirements of higher level especiallyhe sphere of strategic management and
marketing; at the same time there takes place gtctdke differentiation of the corporate

requirements, broadening opportunities of theisgattion in different forms.

RESULTSAND DISCUSSION



BSR — a special economic institute of capitalismndpea genotypical model of
assigning functions (institutions) to the corporatguctures embodied in the system of
principles, rules, norms, requirements and valuebusiness social orientatiolhe content
of this institute is a heterogeneous complex ot#jenstitutions steadily fixed and socially
legitimized status functions of subjects of econoiflyey are: corporate charity, patronship,
sponsorship, social marketing, social investmermt partnership, corporate citizenship and
volunteering (see Table 1). The problems of idgmg individual BSR institutions are
explained by the fact that social programmes amadtjwes, codes and standards, public non-
financial reporting etc. are a total product ofiatt of various institutions in different
combinations which create illusion of institutiorigycretism”.

BSR institutions are functionally diverse and clgsateracted which reflect their
evolution concised in time and a complicated adeptaio effects of economic, political,
ethic, religious, cultural and other social factdneorporating and realizing these institutions
modern companies are becoming the subjects of sespmonsible actions aimed at
harmonization of targets of commercial activitylwihe purposes, interests and expectations
of different groups of internal and external staldbrs. In spreading BSR institute among
the subjects of corporate sector there are nayunadinifested modern trends of developing
global economy connected with strengthening dentiazatsgon, humanization, tolerance,
solidarity and cooperation based on equal rightdialogue of business, state and society.
These trends don't change the nature of capifaiss essentially but reflect the increased
social demands and induced adaptational processes.

From economic point of view assigning complex daftitutions of social responsibility
to the company supposes expenditures of resouroesealizing these functions and
reproductions of corresponding social statusedngad gaining certain advantages including

useful effects. See Table 2.

10



BSR institutionalization can be represented as th®cess of evolutionary
complication, differentiation and integration ofettsystem of corresponding institutions and
raising the place and role of this institute in Etg. One should stress that institutionalizing
the company as a socio-responsible subject is lglosennected with the problems of
legitimacy and legitimization of business [22]. itegacy of firm is connected not only with
legality of its activity i.e. realization of legaksponsibility but with social sanctioning.
Therefore “to become and continue to remain legiterthe firm must constantly demonstrate
various forms of its responsiveness to the requerem of external environment” [23].
Legitimate organizations understand, accept ancespond not only to the law requirements
but also to public expectations, ideas and valfi@ammous social groups.

This process is not as so simple as it may sedirsasight. In modern world public
distribution of human activity has a global and exitensive nature expressing in deepening
the fractionalizing i.e. unification of people inb@mpact groups according to their interests
(fractions). One of the new forms of fractionalgirs tribalism [24], formation of virtual
“tribes” in social networks whose members have commalues and views, interests and
rules, knowledge and experience, rituals and meifaslitional segmentation of the markets
are swiftly becoming obsolete as it supposes analytlivision of consumers area: while
segments are artificially singled out grouping® fftactions and “tribes” — are really existing
social microgroups. Immense and continuously grgwmrumber of social fractions and
network “tribes” mean for business an increasasif of discrepancies to expectations of this
or that group of stakeholders which must be muchenewident in the light of minimization
of costs for spreading negative information.

BSR is one of many examples of “transplanting” itngs i.e. their copying from
more developed economic system into less develtpadcelerate development of the latter.

The illusion of possibility of importing the ingtiions and institutes functioning in more

11



developed countries in a “ready-made form” has breeently refuted by institutional theory
and practice. Under effect of exogenous factorsretheake place modifications and
transformations of “transplanted” institutional ebjs which correspond to the basic D.
Falconer's equation of environmental deviatiBn= G + E, whereP — phenotypicalG —
genotypical,E — environmental value. This formula shows thatasystem transfer of the
institute in the form identical to the institute$ system-donor is impossible. Created
according to “image and likeness” of standard thetitutional objects move away
phenotypically from their samples under influence factors of “alien” environment,
preserving only genotypical likeness to their orais.

The process of adapting transplanted institute 8RBo specificity of institutional
environment of Russian economy occurs in three $owhich coexist in parallel changing
gradually structural proportions:

— exaptation superficial introduction of this institute whicls accompanied by
changing its set of functions as compared to thedstrd one expressing in demonstrative
social responsibility, in forced social investmemtd partnership, in episodic social actions
realized without system and not aimed at long-tpraspect;

— cooptation a deep introduction of the institute to be diseasconnected with
transition from correspondence to obligatory noimm@aand legal requirements to voluntary
initiatives, extension of using commercially orietitforms (sponsorship, social investment,
social marketing);

— integration BSR institute enrooting in organizational cultutssing innovative
practices (corporate citizenship and volunteeringgtalling the appropriate principles into all
business processes of the firm and its economicypwoicluding implementation of the rules

of meeting the international standards in thigigel
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Development of institutions of social responsililis accompanied by numerous
problems among which are the following:

— a distorted idea on social activity of companiesoag their owners and top-
managers leading to the substitution of BSR inw&forms by sponsorship and point social
investment with the aim of forming positive imagestate and gaining an additional profit;

— one-sided understanding of the social responsibity local and regional
authorities considering this institute as a fornadéitional exploitation of business as budget
donor by means of delegating functions;

— functional “dystrophy” of social responsibility, f@xample, contraction of sphere
of realizing social partnership up to interactioithvthe corporation administration and trade
union in the field of labour relations;

— Immaturity, insufficient activity and high fragmetion of the institutes of civil
society which don't provide for enough impulsedtsiness subjects for widening spectrum
of social programmes.

But an evident deficiency of motivation of top-mgeeent of Russian companies
towards introducing BSR institutions and programmasains as the main problem. Social
responsibility is not accepted so far even by tactininority” of the business leaders as an
objective necessity and basis of strategic devedspmin the conditions of post-crisis
restoration “corporate social activity rather redsrthe next “burst bubble” than demonstrates
innovative potential allowing to get out of crisiith competitive advantages. The reason of it
is clear i.e. an excessive dependence of natiarshbss on power which sets off the accents
of its social policy as well as a general low legélcompetitiveness of most inner markets
which makes superfluous and economically ineffectior business the struggle for their
legitimacy in front of whoever it was with the ext®n of power structures of different

levels [25]. It reflects an institutional “immattyi of business and civil society of our
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country, but the established situation does not pastrap” and can be overcome. Russia's
joining the WTO in medium-term prospect is ablecteate necessary exogenous impulse to
increase activity of Russian firms in the spherasatdial responsibility. Similar situation was

observed in many developing countries: China, \detnMalaysia, Bangladesh, Pakistan and

others [26; 27; 28; 4].

CONCLUSION

An intensive introducing the conception of sociakponsibility into practice of
modern business is reflected in broadening theesaal this institute, formation of new ones
and complication of the exiting institution, raiginprestige of corresponding ratings
actualizing new theoretical and methodological @l as problem-oriented investigations in
this sphere of knowledge. It is especially sig@ifitin the light of internationalization which
will lead to stimulate using BSR standards and fmes to make integration with foreign
partners more effective. As the experience of dgirl countries already passed this process
shows that content, focusing and forms of BSR zatitn can considerably differ in various
countries depending on peculiarity of politicalltatal and other social institutions. Search
for Russian institutional model of BSR will requiaeflexible, adaptive state policy based on
combination of administrative and market methodsegllation and it is impossible without
an active participation of civil society.

At the same time unreasoned social business iniloogaas well as local resistance of
introducing BSR institutions create new threats @noblems for national business. And
finally we can confirm with certainty that insineeand hypocritical attempts to exploit social
and ecological sensitiveness of customers woulgureshed by more and more becoming

complicated global market. An objective necessit{ iacreasing effectiveness of
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transplantation of BSR institute demands to inteegragional features to the logics of firm

evolution.
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Table 1:Institutions of socio-responsible business

I nstitution Key functions I nstitutional substance Forms of realization
Corporate Minimizing negative external effe¢qBased on moral and ethic nonActivity on rendering help to the people being overty
charity of urgent public problems (religion, philanthropy @ad others)and/or episodic / regular financing social projentd]

institutionalization of
humanitarian responsibility

sociodirectly connected with the field of firm interest

Sponsorship

Promotm of the firm trade mar
shaping a positive imag
minimization of negative busine
externalities; reduction of explic
costs

Institutionalization of soci@ultural
and economic responsibilities

Address material and financial assistandieected ont
the delivery of programmes and measures in sphe
culture, science, sport, ecology contributing to
increase of identification and reputation

Patronship Creation and consolidation [Institutionalization of socio-culturgfinancial support of the projects in the field aiitare,
positive image of the company responsibility science and art, address backing gifted pefbonuses
awards, grants etc.)
Social Accumulation of reputational capitjInstitutionalization of economic alSocial orientation of the market behavior of themf
marketing extension of community of loylecological responsibilities allocation for scial programmes based on revenues
consumers; longerm increase ( result of realizing individual brasg initiative socig
scope of sale and profit action and projects
Corporate Minimization of social and politial Institutionalization of civil and leg{An active participation in the life of local commty)
citizenship risks responsibilities close cooperation with public organizations
Social Forming the progressiyInstitutionalization of socidabourSocial proteadon and support of employees fixed

partnership

organizational culture; decrease
level of intrafirm opportunisn
motivation and stimulation

personnel; reducing the staff turno

responsibility

ver

collective contracts and agreements

Social
investment

Forming a favourable soc
environment of conducting busing
strengthening reputation

Institutionalization of soci@ultural
and ecological responsibilities

Systematic financing of social projects and progreas

Corporate
volunteering

Strengthening informal relations g

Institutionalization of S0Ci(

values of the firm

Voluntary participation of employees in socia

humanitarian responsibility

significant activity




Table 2: Analysis of expenditures and advantageswfe BSR institutions

Institution Status Expenditures Advantages
Charity Charity — unselfish sacrificeiGrowth of alternate costsCreation of comfortable
on social needs (underpaid dividends,social environment of doing
decrease of investment intdousiness; formation af
extension and modernizingoositive image
Patronship Patron — protector of cultyr@roduction etc.) Raising public status,

art and science

strengthening reputation

Sponsorship

Sponsor — advertiser havi@pnsiderable

high extent of publicity

costs fa
financing  socio-significan
measures/projects

rAn increase of a number of
tinformative causes dealin
with company; creation df
associations in consciousness
of the consumer with sport,
culture, social welfare

Corporate citizenship Citizen is an authoritatjM@istraction of considerableThe state support,
participant of life of local temporary and financialstrengthening of positive
community and civil society | resources reputation in society, rising

competitiveness

Social partnership Partner — participant havidglditional expenditures opSatisfaction of colleagugs
equal rights in negotiatingsupport and development ppride for the company,
process on labour problems| personnel growth of labour

productivity, rise of labour
motivation, stability of the
personnel staff, settling down
the labour conflicts

Corporate
volunteering

Volunteer —active participar
of life society with a distinc

tExpenditures  of
t and/or labour

civil position

personalSolidarity  of
time  of collective, integration aroun

the labour

o

colleagues

common values
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Sicge 7 °
BLR +BER + BECR + BSLR + BCR + BSCR + Business Socio-Humanitarian Responsibilities (BSHR)

@

Stage %‘
@ LR +BER + BECR 1+ BSLR + BCR + Business Socio-Cultural Responsibilities (BSCR)

BLR + BER + BECR + BSLR + Business Civil Responsibilities (BCR)
3 BLR + BER + BECR + Business Socio-Labour Responsibilities (BSLR)
m 2 BLR + BER + Business Environmentally Conscious Responsibilities (BECR)
o

Sgged

Business Legal Responsibilities (BLR)

BLR + Business Economic Responsibilities (BER)

Figure 1: Evolution of forms of business responybi
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Social
requirements
formingimage and
mission, sponsorship
and patronage, social res-
ponsibility, publicrecognition

=accumulation of goodwill

C—C—————>

Figure 2:Hierarchy model of the firm requirements
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