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interests more compatible with the public
interest. That does not mean that every
agent must attempt massive social reform
with every action he performs. It just
means that loyal agency does not imply
acting as if one were a mindless tool with-
out feelings. More importantly, it should be
emphasized that it is up to individuals, one
by one, to make sure that the world is not
run by such creatures. In the last analysis,
individual agents must have the moral
courage to refuse to become tools in some-
one else’s hands. That is what moral
agency is all about.

In conclusion then, I think I have accom-
plished the task announced at the begin-
ning of this study. I have destroyed the
Loyal Agent’s Argument internally by
demonstrating the falsehood of its premises
and externally by producing four inde-
pendent arguments against it. l
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DRIVING THROUGH FOG
Jor James Wright

The heads of twelve Holstein

steam and bob inches from a fence humming
with enough current to flatten a man.

Sheep gallop in and out of nothingness on
stiff and stubby legs, bunch like minnows
near the gate. A stallion bucks, his need
encompassing the mare, breath a ragged circle
the shade of fog, hoofs drumming out

the measure of his rite.

There’s nothing else to see.

On either side of the Ohio county road I

follow there’s only mist thick as smoke from
green oak. Then dawn slowly parts

the waters of the Olentangy from those

above, fields of autumn corn from meadows of
the firmament, the sky from grackle,

hawk and morning star. Now there’s just enough
vision for me to know my future, a future
involving speed and recklessness, mist

and dawn and river and song. I promise

everything I see today I'll love.
David Citino

CENTRAL PENNSYLVANIA

Some stopped in Pennsylvania. It was not

A solemn, tribal act of state. Rather,

Here and there in the maze of slanted moumams

A slender valley lay virginal and waltmg,

And love or lust lighted the scanning vision

Of vaguely westering eyes. Some stopped and stayed,
While others turned sharp left to Shenandoah

Or tagged the sun and begot the Middle West

On almost eastern Ohio.

Here am I now among the ones who stayed.

Each pickup truck displays its rifle rack.
Deer-hunting season closes. down the schools.
“Sheriff Replogle is a huntsman,” TV

Proclaims to me, and certifies the fact,

Showing him, gun at shoulder, in the brush.

The peaceful Brethren wash each other’s feet.

Lush Amish farms follow the winding highway
Like beads strung on a simple and expensive chain.

Do not say to yourself you are out of the world.
This is the world. The Shenandoah valley,
The compromise of eastern-western Ohio
Are rumors to recount but not to believe.
Not southern, not western, and far from the Brahmin east
Central Pennsylvania smiles in its chosen contentment.
The forests leveled by the charcoal burners
Rise like a green messiah from the grays of death.
The eighteenth century slumbers, awakes, slumbers.
Chad Walsh
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