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Abstract

The sociological issue addressed in this thesis is the assessment of recent work
carried out in relation to questions of architectural and urban transitions. Glasgow’s
City of Architecture and Design festival 1s used as a test case to illustrate and apply
the emerging concerns with the role of architecture and design culture in managing
and driving urban change. It confirms the current applicability of some distinct
theoretical positions drawn from studies of a range of cities. It suggests sociologists
ought to be paying more attention to Glasgow as i1t exemplifies some main
tendencies identifying it as a vanguard culture city developing a three dimensional
culture of urban space. Writing with a theoretical and empirical focus on the
experience of the ‘city of culture’, the thesis works through principal themes to
clarify the range of factors driving change in the city of Glasgow. I compare the
city’s international exhibitions and modern architectural character to illustrate how
centralised and flamboyant architectures supported powerful urban discourses of the
socially just city. From observations at festival sites, and a study of some exemplary
new city architecture, I examine and evaluate the official aims, intentions and
productions of the festival in relation to the ongoing transtormations of urban
experience 1n the central city. The thesis provides a sustained sociological portrait of
the city’s architectural and design culture and points to specific questions concerned
with the nature of the recolonisation of the valorised central city.



Introduction

The title, UK City of Architecture and Design 1999, for which 25 cities competed,
was the last award of the Arts Council’s Arts 2000 competitions that had included
UK City of Opera, of Visual Arts and of Literature. Like these earlier awards, 1999
was conceived to be a showcase of British culture in the lead up to the millennium,
to celebrate and widen access to specific examples of the UK cultural environment at
a moment of transition. The recently intensified phenomenon of city competition has
been widely noted, especially in relation to a broad range of cultural developments
and 1n terms of business infrastructure. It has been explained as a result of structural
changes 1n the advanced economies, the transition to semi-autonomy in Ccity
economic development, and other associated factors such as requirements to support
tourism and provide suitably interesting events and environments for tourists to gaze
upon. The Glasgow City of Architecture and Design 1999 festival (hereafter ‘G99’
— using the convenient abbreviation for the festival as a whole and its executive
management) was viewed as an opportunity to stimulate business interest in the city,
and as a city-wide event to contest aspects of the changing city’s social
fragmentation 1n a festival of self-celebration. In grander terms, the design festival
events seemed simultaneously to signify methods of assimilating the eviscerated
world of placeless flows while managing a correspondingly disturbed sense of place
rooted 1n a celebrated urban heritage and its historical associations. In relation to

this, Zukin (1991: 54) argues that the contemporary urban landscape

gives both material and symbolic form to the opposition between market and place. The

market’s constant pressure to reproduce variety contradicts the constant pressure on

place to reproduce stability.

The festival's management and presentation of these conflicting forces in the context
of the city’s culture city identity constitutes the key context for my analysis. The
research on various realms of social and cultural change in the post-industrial city

offers a rich literature through which to approach a study of such an event in



Glasgow. Themes such as the management of place sense, official and personal
approaches to aestheticization (variously understood), related aspects of the ‘social
inclusion’ imperatives pivotal in urban regeneration discourse, and of the role of
architectural design promotion, education and celebration in this inclusion form the
grounding substantive issues of the thesis. I examine the historical and cultural
context of G99, especially its representation as one more element in the untolding
1dentity of the city as fundamentally renewed. The socially inclusive claims inherent
In the G99 programme are examined in relation to the discursive construction of the
city as a work of art, of its real and imaginary transformation at the centre into an
entertainment and consumption space, and more and more, a site of residential
architectural spectacle and exclusivity in penthouse enclaves and urban quarters of
architectural distinction. Deconstructing the G99 festival through key questions of
urban transformation and architecture culture, the thesis relates the explicitly stated
aims of confronting social and community fragmentation through inclusion in design
culture, and of architectural appreciation and knowledge, to some wider theoretical
discussions of social change, of new sources of solidarity in a radically

individualised modernity, and of the centrality of consumption in modern life.

A central, 1f not unique, influence shaping Glasgow’s place 1dentity 1s its reiterated
representation 1n a broad range of media as a city of ongoing cultural renewal after
the decline and closure of its traditional industries. By now a familiar narrative, the
city was one of the first in the UK to radically reshape itself through policies
articulated within a cultural regeneration strategy, Glasgow’s city managers quickly
learned the lessons of the new situation for peripheral cities in a global network of
world cities: the need to achieve the new regional urban standards for inward
investment. The implications of failure in this endeavour were and are presented as
being left behind 1n a rapidly accelerating world with all the implications of further
economic and social decline. I discuss the policy and urban design manifestations
resulting from this general perspective in a later chapter, what is important here are
the widely acknowledged pressures to reshape and re-image cities to be successful in
attracting 1nward 1nvestment. Alongside key economic and infrastructural
developments and upgrades, the city was to be made more pleasant to visit, more

attractive to the key employees of mobile firms, and a more profitable location. It



was assertively argued that this strategy would provide a sustainable future for the
city. An important aspect of this history is, therefore, the powerfully insistent
valorisation of cultural transformation. In this context, the greater access to the full
realm of the cultural (here meaning art, shared identity and mundane material
culture) through contemporary media must both add to and be affected by the
transformations in the image and fabric of the city of Glasgow. At the same time,
local agencies, following government policy in their funding considerations, have
pursued socially inclusive outcomes from the provision of ‘access’ to consumption
practices in a period of the ‘generalisation of once exclusive stocks of cultural
knowledge’ (Berking 1996: 191, cf. Collins 2002).! This requires policies and
practices directed at ‘levelling-up’; enabling/requiring deprived groups to become
more creative consumers through enabling a more discerning desire. A fuller
appreciation and awareness of the pleasures of material culture (alongside an array of
other inclusive policies, the argument runs) feeds into the making and sustaining of
stronger communities. This was the explicit social argument of the G99 bid for
Glasgow and was manifested in the festival itself to a considerable degree. A main
question, then, concerns wider ramifications of such policies and practices that
cultivate an image of enhanced social cohesion through modes of participation in the

world of design.

Influential soctological perspectives on modern life (Featherstone 1991, Willis 1990,
Giddens 1991, Berking 1996) claim individual consumption practices (primarily
those of the expanding new middle classes) are increasingly autonomous, creative
and accomplished. This individualisation and reflexivity of social life contributes to
processes of dedifferentiation, aestheticization and the disruption of industrial modes
of social life and 1ts structures. This raises questions about the ethos behind notions
of social inclusion through design education. Such education was intended to instruct
a particular mode of aesthetic appreciation; one intended to construct an
(architectural) image of cultural unity. Clearly, such a hypothesised unity could be

presented as a substantive challenge to social divisions manifested in different and

—— e LS. L - i el

' The devolved Scottish government recently promoted cultural activity and the arts as
integral to their thinking in all policy areas. This asserts that culture in Scotland and the UK
is, to a degree, integral to the development of the contemporary progressive state (see
Hamilton & Scullion 2002) and 1s clearly a wide-ranging attempt to instrumentalise cultural
production and reception.
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unequal personal cultural capacities in an era of greatly increased materal
inequalities between the richest and the poorest. Importantly, this need for
integration and inclusion, is argued to be partially the result of fragmented and
individuated consumption. This is particularly relevant in relation to particularly
disruptive global tendencies of social and cultural change. As [ will illustrate, in the
fragmented social networks of contemporary cities consumption 1s understood as a
key foundation of new modes of sociation thus apparently confirming the agenda ot
(G99. The thesis therefore evaluates the festival’s contribution to the reintegration of
a local world through the visually intensified consumption of the city and seductive
examples of design. It maps out the social context of an architecture and design
festival in Glasgow through reference to some key theoretical and substantive
themes. An 1nitial section establishes some broad social and cultural developments
in the city over the last three decades, points to the large scale policy response to
these, then outlines some main features of the festival’s core social intentions in
cultural policy. I then introduce the main interpretative sources I use to investigate
and evaluate the varied social issues 1n relation to the festival and its role 1n
contributing to and shaping the image and sense of a regenerated city. In outlining
distinct themes in sociological and architectural studies, I aim to establish grounds
for connecting these to my particular 1llustration of the festival’s cultural and social
ambitions, to think through the relationship between recent theoretical 1ssues and
such a high profile celebration of architecture and design. I begin with an attempt to
organise and establish the connections between a particular set of concerns and
disputes within (broadly) urban and architectural studies which are rarely brought
into close relation, thus setting the ground for later chapters’ thicker descriptions and

analysis of the 1999 festival in spatial and historical context.



The Architecture and Design Festival in Context

The city as didactic instrument. It 1s not then a question as to whether
it should be so. It i1s rather a matter that it cannot be otherwise. And,
this being so, it is therefore a question of the nature of the instructive
information which is deliverable, of approximately how a desirable
discourse 1s to be formulated, of what criteria are to determine the
city’s ethical content. (Rowe & Koetter 1978: 121)

Introduction

Those 1n a position to travel today have unprecedented access to the urban displays
of postindustrial Europe. The degree to which certain elements of the cityscape of
almost all cities, and often medium and small towns, have been subjected to
programmes of upgrading, general polishing, and rediscovery of local vernacular
attractions is striking. The city as the site of a massive reorganisation of consumption
and the main visual context for the imagery of the burgeoning advertising industry,
with particular architectures as exemplars, has come to frame the mainstream canon
of desire as 1n no earlier time. Cities are more often tourist destinations and are
represented as magical places of escape and aesthetic discovery. The ‘urban’ is the
new thrill-space, bracketed with youthful adventure, bohemianism and speed, with
design-mediated lifestyle choices, cultural hybridity and social marginality. Much of
the work 1n this area has taken as its context the international economic factors
driving these transformations. I will outline, in brief, the basic elements of this
analysis. Alongside this global analysis are studies examining the local contexts in
which these wider pressures take form. In setting the scene for this thesis, I
emphasise studies that focus on the local strategies of cities responding to the trends
of postindustrial urban regeneration; how these may impact on the experience of the
city. The dual experience of amusement and entertainment 1s complemented by one

of an emerging uniformity in the developing architectural character of Europe’s

regenerated cities (Castells 1996).



Studies emphasise the environmental forms which are generated in response to local
demands (and external pressures) for modernisation and improved amenity in urban
centres. Some of the early interpretations in this field emphasised the way
governments of the New Right privatised the planning process, a major example
being the neo-liberalised financial power deployed by the London Docklands
Development Corporation. Here, the ‘regeneration’ of places of work and home was
subject to forms of marketised modernisation that ‘spew[ed] out varieties of
architectural postmodernism and hi-tech in paroxysms of construction’ (Bird 1993:
124). From the same collection of essays, Crilley identified a generalised mode of

promotion and reception in representations of new architectural landscapes:

[I]n the redeveloped city, architecture’s mode of reception resembles that of advertising
insofar as °‘the public’ are interpellated as spectators at a series of triumphant
architectural displays. The modernist emphasis on the spatial experience of architecture
and optimistic faith that architecture could be an effective instrument of social change,
meeting the pressing needs of a reductive, physiologically-defined model of humanity,

stands renounced and replaced by a deification of the two-dimensional, visual

apprehension of the city (Crilley 1993a: 237).

The forms of regeneration outwith global business centres such as London, New
York and Paris would develop 1n a closer relation to particular local conditions. For
example, Julier (2000) outlines Barcelona’s changes from a manufacturing and port
town at the end of the Franco era to a peerless destination of regional tourism in only
the eight years prior to the 1992 Olympics. In key media, especially television,
aspirations to a democratic modernity in Catalonia were framed within northern
European design standards and presented as the new ‘normality’. Consumption of
"design’ in Barcelona began to occur outwith the markets of the professional elite 1n
the early 80s and the city became widely known for its emphasis on style both in
public and domestic space (Narotzky 2000). Transitions such as these influenced
Glasgow council officers in the various departments with a role in economic
planning and quickly adopted for the city’s own plan of postindustrial regeneration
which would concentrate on ‘reinventing’ or ‘re-imaging’ Glasgow as a city (by the
late 1990s) of almost permanent, centrally administered and supported ‘festival’. At
the time of the final draft of this thesis (2004) there were 13 official summer

festivals supported and to an extent organised by the city council’s cultural events
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department, including a new annual architecture festival beginning in 2004." The
jarring image of a ‘permanent festival’ indicates their festive nature should be open
to question as a source of the remaking of collective identity through participation in
a dramatic moment of life. The city’s economic future is now premised on tourism.
to a significant degree, and primarily as a ‘cultural’ destination identity. In this new
reality, festivity is required to be susceptible to a cultural ‘programme’. This is not to
deny the popular, and active, participation in the local festivals that took off in the
nineties (main examples being the West End, and smaller Merchant City, festivals),
but they tend, as they grow, to be mainly opportunities to book travelling bands,
theatrical groups and comedians. The main practice at the festivals is spectatorship,

they tend to become spectacles, routinely administered events of non-participation

managed by cultural workers.

The cultural strategy was implemented during the 1980s and 1990s and contested
during the period around the City of Culture year (1990) by the emergence of a
significant minority discursive refusal. The Workers City group of trade unionists,
socialist and communist activists, writers and artists challenged the cultural politics
of the response to de-industrialisation, viewing it as founded in a misrepresentation
of the city’s ordinary culture.” Publicly reported ‘affairs’ related to questions of city
1dentity and history revealed, at one level, the significant sense for many of a
distortion of the city’s ‘real’ identity in aspects of its cultural policy, especially as a
result of key staff appointments and the developing agenda of tourism and new
spaces of consumption. Glasgow’s centralised transformations, its new reputation as
a shopping destination, as a centre of ‘new’ entrepreneurial design cultures and the

marginalisation of the forms of valorised vernacular culture from which this critique

' A Tourist Board description of the city at www.seeglasgow.com runs as follows:
‘Glasgow i1s an architectural dream: Victorian red and honey sandstone, Italianate steeples
and medieval spires sit harmoniously with neo-gothic towers, the sensuous Art Nouveau of
Mackintosh and the titanium, glass and steel of the contemporary city. No matter when you
arrive you'll find live performances, festivals and entertainments fifty-two weeks of the
year .

> The conflicting responses to this emphasis on high culture and consumption within an
increasingly differentiated local counter culture included the ‘Free University of Glasgow’
January 1990 two-day event, “Self Determination and Power’ (which drew 300 to hear
Noam Chomsky and James Kelman) and the street-level and gallery-based Festivals of
Plagiarism and Non-Participation.




sprang contributed to its decline though it has continued to inflect the few critical

discourses on the city’s development.

As | discuss more fully in the next chapter, a main theme within recent work on
urban cultural upgrading has been the promotion of the built environment in cities
where public bodies, institutions, or firms (in earlier periods of industnal or
merchant success) had commissioned major buildings in key districts stressing
‘respectability’ (Macdonald 1989), so financing the emergence of densely designed
cityscapes. Following a global pattern, such revalued cityscapes were put in the
service of city re-imaging as repositories of culturally and economically significant
architectural inheritance; especially important as the properly symbolically-dense
locations for the new service industries. The particular strategy adopted in Glasgow
has been to protect and promote the value of the city fabric with the aim of attracting
a new class of professional resident into city life on the back of a decade of cultural
events and an increasingly sedimented city identity as an exciting place to live. At no
time was this element of the broader strategy of a regenerated Glasgow economy
more explicit than in the programming for the G99. I describe the cultural strategies
of the city 1n relation to the specifics of the G99 programme 1n a later chapter, I now
turn to a brief outline another key perspectives on the cultural city as a resource for

regeneration.

Fainstein and Gladstone (1998: 119) point to the key experience and expectations of

urban tourism arguing that

the tourist ‘attraction’ must convey something special to serve its economic purpose of
drawing people to it. Thus when spaces function to nurture the fantasies of tourists,
their structures diverge from that of locations which just serve the needs of nearby

residents. The construction of place in accordance with the tourist hopes requires a

manipulation of social and geographic relations by suppliers.

Such observations focus on the sense in which the cultural city can be understood as
a product for the gaze — one of whose potentially desirable consumers 1s the tourist.
Increasingly urban-designed to please and to inform tourists, 1t 1s the tate of many of
those moving through the city’s main areas of spatial transtormation, who may never
actually enter into their interiors, or sense their purpose as an enclosure for

internationalised business exchange. to become tourists of the everyday “enriched’
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experiences of the city. For one key theorist, tourism has become a modern social
practice ‘more powerful and important than any other institutional force ... the only
unifying grounds for modern culture and consciousness’ (MacCannell 1998: 353).
For this author, though the ‘pseudo-event’ and routinised experiences of ‘staged
authenticity’ have been widely instituted in response to the intrusiveness and
predictability of tourism, it still offers authentic ‘non-substitutable experience where
there 1s an unbreakable prismatic moment in one’s life, linking a specific attraction
to the feelings and meanings that can only be refracted in ‘that” moment in “that’
place through ‘that’ consciousness’ (355). Urry (1990, 2002) disputes MacCannell’s
depiction of a universal pilgrimage to the modern sacred, identifying more fluid
practices and desires in the segmented and multiple attitudes involved in tourism
such as a search for playful and ironic experiences within a generally ‘universalised’
tourist gaze 1n novel conditions of social and spatial mobility. Urry’s (1995: 172)
attention to changes in European mobility patterns, the flows and ‘massive patterns
of short term mobility’ and their ‘tremendous effects upon the places visited’ are
significant in explaining evident reinterpretations of local culture. Thus, the more
frequent and reflexive tourist experiences of “aesthetic cosmopolitans’ 1n Barcelona
and Amsterdam, for example, drives the provision and consumption of a new design
economy 1n Glasgow. The city’s residents now expect Glasgow to be toured, its
architecture visually consumed by a gaze they are familiar with, they expect their city
to be made ever more physically seductive. In this situation, the G99 festival sought
to promote the authenticity of the built environment; a tourist experience without
leaving the city. This is a situation connected with the phenomenon ot globalization.
For Waters (2001), globalization theory identifies the ‘deterritorialisation of social
life’. One main cultural impact is the ‘postmodernising declassitication of tourist and

non-tourist areas’ and the accompanying ‘declassification of cultures’:

[T]here is no non-tourisic space from which one can escape. One can no more escape
the tourist gaze by living in Glasgow ... than by living in Orlando or Cannes or

Florence, perhaps less so because in the former one 1s part of the object of attention

while in the latter one is merely incidental to the main event (Waters 2001: 206-207).

Deep-seated changes across the social and symbolic landscape (in Zukin’s sense of

the word as “the contentious, compromised product of society’) are widely agreed to
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produce new urban experiences and forms of sociation. In employment trends, for
example, rising numbers of white collar employees working and living in the central
districts of the city, in the shared spaces of work and leisure including a rapidly
expanded licensed trade catering for a client group who require standards of service
which matches their own self-image. In demographic changes such as more single
person households, later marriage, more common divorce, and in the rising social
density and visual miscellany resulting from new policies enforcing building on
‘brown field’ sites using sustainable techniques requiring the use of non-traditional
materials. In all this, environmental imperatives to resist urban sprawl complement
the need to rebuild the city tax base reduced by suburbanisation, boundary changes
and emigration.” Much of the work in relation to these questions remains at a dryly
empirical, comparative and predictive level which 1s not the tone of this thesis.
However, some research on these trends draws out more general conclusions and
identifies the interconnections between economy, society and the form of the built
environment. This has produced a body of work that is directly relevant to the

unfolding transformations in Glasgow, and it is to this material that I will now turn.

The spatialising practices of visual artists was the key transatlantic phenomenon.
Their colonisation and occupation of small scale industrial neighbourhoods (SoHo in
Lower Manhattan, New York and London’s East End) imbued newly established
residential areas with an atmosphere of adventure, vitality and independence. The
fashionability of loft living among higher earning professionals raised demand and
rents in the loft market eventually creating a rolling gentrification effect in which
previously working class districts were changed into zones catering for a new urban
lifestyle-oriented service class. The gentrification and loft living theme has since
entered into a common language of urban change; a process now broadly understood
as a ‘natural’ and manageable driver of current social transtormations in lifestyles
and demographic patterns. This naturalisation takes the torm of distinct city quarters
becoming perceived as places of both living and working with new intensity, of

"supporting” spaces of consumption and associated tourist crowds. As Zukin (1990:

41) observed.

i

* The city’s population continues to decline by an average of a thousand people per annum.
From its highest level in 1938 at over 1,127,000, population has declined to the 2001 figure
of 578,710. Glasgow lost 125,130 between 1982 and 2000 (Scottish Executive figures

2002).

ki e .
ey
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we note that goods and services that cater to gentrifier’s consumption needs ... displace
existing, lower income residents as surely as higher rents. Shopping thus joins with
architectural restoration to create a coherent space of consumption. The more coherent
the ensemble, the more gentrification assumes a significant political thrust. This

consumption space legitimises the appropriation of the central city by

upper-middle-class users.

While O’Connor & Wynne (1997) note the limitations of its analytical application in
the central Manchester context (a professionalised gentrification scene based in the
networking of a commercialised, ‘design’ culture, rather than a small gallery and
high art attractor) Zukin’s well-known themes now inform city planning strategies
and the semiotics of property marketing making its relevance to this work clear. An
analysis of the property pages of Glasgow’s newspapers reveals the unprecedented
extent of ‘loft’ development in the city, mainly in office buildings rather than the
light industrial premises identified in both Zukin (1982), Hudson (1987) and Smith
(1996). In contrast to the ‘pioneering spirit’ myth linked to individual coloniser’s
practices by these authors, the Glasgow loft living ‘experience’ is almost entirely
provided by speculative housebuilders acting increasingly rapidly (regenerating their
properties’ profitability) in what was, until the late 1990s, a slowly expanding
market for apartments in the city centre. Glasgow’s residential phenomenon is, in
this respect, a return to the centre managed like the latter period of professionalised

and routinised New York loft living — as a packaged lifestyle option.

Importantly, because “unsuitable’ social elements (from the point of view of property
developers) have long been relocated to the city’s peripheral estates, and with no
tradition of squatting or ‘red neighbourhoods’ in Glasgow, this gentrification has not
required encroachments into contested spaces with the ensuing ‘frontier’ clashes
described 1n Smith (1996). Mooney (1999) describes the social construction of these
peripheral areas (planned, built and managed by an often paternalistic state) as

‘places of disorder’. Built to house populations displaced during the development of

* In the context of overall population decline, there was a rise of 4.1% in the Central Area
(from 11600 to 12074, in 400 more dwellings) between 1991 and 2000: an additional 207
being listed by March 2002 (Glasgow City Council). Conversions and new builds, including
the 1930°s art deco Express building in the Merchant City. will add approximately another
400 homes by 2005. 1700 new homes have been built along the Clyde since 2000 (Glasgow
City Council 2004). The wider context 1s that, together, Scottish public authorities have
built below 100 dwellings per annum since 1999 (Housing Trends in Scotland 2003).
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the urban high-speed motorway system and area redevelopment, they were, he

argues,

product of attempts to de-intensify urban life and to impose a new sense of urbanity 1n
different settings ... The result of urban differentiation and segregation, they have

contributed to new forms of urban spatial difference, standing in sharp contrast to the

locales of the affluent and middle classes (Mooney 1999: 80).

This social and spatial process of urban differentiation can only be exacerbated by
the now constant emphasis upon the image of the city centre over the last two
decades. In this sense, the new emphasis on the centre reflects a move from a
centrifugal to a centripetal development of the city. The emphasis upon social
exclusivity, architectural quality, on distinction and artistic associations in the new
and redeveloped apartments (which I illustrate in a later chapter), in conjunction with
the remarkable architectures of commerce and entertainment appearing in the city,
create a situation where the urban centre is now highlighted as the locus of the city’s
symbolic future. A study of the same process of change in Lancaster by Bagulley et

al (1990) produced the useful theme of the ‘restructuring of population’:

A fundamental consequence of the kinds of shifts that we have been describing is
literally to change the inhabitants of the locality. This is partly through 1n- and
out-migration 1n response to labour market changes, and partly through

transforming the conditions and experiences of those who live there (156).

This restructuring 1s the result of the influx and new hegemony of the consumerist
section of the service class in a deeply restructured local economy. A general process
of restructuring i1s an ongoing aspect of modernity, the theme here 1s a radically
accelerated one linked to industrial transformation and the multidimensional changes

and consequences of a re<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>