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. Fig. 1: Tax revenue as a percentage of GDP. Fig. 2: Share of various taxes in total tax revenue .
theory of consumer behaviour and welfare, and o tourism product and the consumer (as explanatory
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utilizes multinomial econometric models. variables such as taxes, income, and quantity consumed),
Table 1: Types of tourism taxes. Source: WIO, 1995 p.32 and also identify unobservable aspect of consumption
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