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Abstract

The objective of research is to determine the organic food purchasing intention model, with the variables sfudied

consisfrng of awareness of heanh, awareness of environment, organic food avaitabitity, attitude, subiective

norm, and organic food purchasino inte!19n, as wel/ age and consumption pattern variables' The research

methodused was su*ey technique w'h 2*'respondenfJ as the consu.mer sampre who intend to purchase food

organic in orderto be consiste niwith the analysis method used' structural equation model (SEM)'

The resun of studyshows fhat the awareness of heatth and awareness of environment are the determinant of

someone,s posrfive attil.utde creator to organic food. The finding about the moderating rore of age group and

consumption pattern variartes on the retationsitp oetween attitude and behavior of organic food purchasing

intention affects the organic food purchasing intetiion. The imptication of sfudy is that the marketers in the future

shoutd convince the consumers that the orgunir"iod proiua,s safe for heanh and environmental friendly' as

wellasthereshoutdbemarketsegmentationbasedontheagegroupandconsumer,sconsumptionpattern.

Keywords: intention, attitude, organic food'

1' tt$?$lfl:tJlil 
n,oro pansan sehat densan menskonsumsi makanan orsanik masih menjadi obvek kajian

daram studi sikap dan niat perilaku, rnususnya"l.ngunh.nggunakan moder hubungan sikap dan niat' Hal ini

dikarenakan hasir peneritian moder hubungan ,il,up"orn niaidaram perilaku konsumsi makanan organik belum

menunjukkanhasiryangkonsisten([hatKarafatis,eial.,1gg9: 
Magnusson,2001;Vindigni, etal ',Z}}Z',Tarkianen

oan Sindovst;ir11?;|o5li,il.o.?n,0,*ri 
adanya kerasaman moder yans masins-masins bersifat terbatas untuk

dapat diterapr,un prou lrttirg },;ng berbeda konteksnya karena akan teijadi bias. Kondisi ini memberi peluang

pada studi ini untuk membuit moder hubungan yang ieteuan lenqn 
seffrng peneritian di surakarta Indonesia'

pemirihan seftrng di kota surakarta diharapkan'oup"ut *.rnatasi ringkup studi sehingga hasilnya tidak terlalu

nttttonfl;usarkan 
studiterdahuru, daram studiinimoderyans giqT-qT-slr:**:*l*a,8 variabelamatan'

pertama,kesadaran t.rnrJrp k..ehatan. V_ariaber kesadaran terhadap kesehatan berperan mendorong seseorang

untuk bersikap positit pao.a mut rnrn organik ltinal rart<ianen dan sundqvist, 2005; chen, 2009)' Kedua' kesadaran

terhadap ringkungan. Variaber kesadaran terhaJap ringkungan berpe,ran mendorong seseorang untuk bersikap

positif pada makanan organik ('hat Vindignr rt?" zo6z, rirr,irnen dan sundqvist, 2005; chen, 2009)' Kefrga'
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