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Penulisan Tugas Akhir ini bertujuan untuk mengetahui penerapan strategi
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ABSTRACT

PENERAPAN STRATEGI MARKETING MIX TERHADAP PEMASARAN
PRODUK DAN JASA PADAPT. BANK NEGARA INDONESIA
(PERSERO) TBK KANTOR CABANG UTAMA SURAKARTA
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F3610069

This final project aims to de

mine the implementation strategy of the

of products.and servide lggara Indonesia (Persero) Thk main
branches Surakarta.ies sed in this a.case study in which the

authors taken a Cg tain \‘G\ unit PT. Bank Negara

sources of data ews with marketing
personnel and ing research.

The re esia (Persero)
Tbk main branghes Sufak of marketing mix
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accordance W|th he var ous customers. Interest rates

Promotion by using
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maintain the effectiveness of the program.
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