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Abstract 

Programme planning and management are essential elements in assuring the success of leisure 
services for people of all ages and backgrounds. One of the hallmarks of good programming in 
sport and recreation is the extent to which how well an organization manages its resources and 
organizes activities to meet the wants and needs of different people and different groups. I n  this 
paper, I will examine the fundamental thrust of sport and recreation related to management 
planning by focusing on a related programming models. Thus, an approach to sport and 
recreational programming model adapted from the available literature will be emphasized. Apart 
from understanding the programming model, there is a need to better understand the application 
of marketing strategies for sport and recreation programmes that provided by the tourism 
industry which can be regarded as triggers and anchors of the engagement process. I will also 
outline of the issues and challenges in programming sport arid recreational activities. Finally, the 
suggestions towards enhancing customers‘ participation in sport and recreational activities in 
tourism industry will be discussed. 
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Introduction 
Today, vast numbers of people participate in sport and recreation activities and almost 
everyone aspires to a holiday. Though the connections between sport and tourism have 
long been established, the relationship is now gaining global significance. Media 
attention has increased and people are becoming more aware of the health and 
recreational benefits that sport and tourism provide. The relationship between sport and 
tourism in the modern world is symbiotic. It is not simply that sport furthers tourism by 
offering an ever increasing range of valued visitor experiences; tourism also aids sport. 
(Standeven & De Knop, 1999). The relationship between sport and tourism further 
explained by Svrcular (2002) as follows: 

P Tourism enterprises (e.g. hotels and resorts) sell sport as a recreational activity, 
but rarely employ sports professionals to manage this component. 

P Sport enterprises regard the tourism component of travel as a necessary evil. 
P The relationship between sport and tourism will inevitable grow in the years to 

come, and at all levels. 

Changes in the international travel market lead to an increasing variety of tourist types, 
needs, and patterns (Martin & Mason, 1987). Adventure and activity holidays are 
recognized and becoming a growing segment of the tourist industry (Terry, 1996; World 
Tourism Organization, 1985). The growth in adventure tourism has fuelled the 
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