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Abstract 

While the notion of manufacturing capabilities is a long-standing notion in research on operations management, its 
actual implementation and management has been hardly researched.  Five case studies in Malaysia offered the 
opportunity to examine the practice of manufacturing managers with regard to strategic capability management.  
The data collection and analysis was structured by using the notion of Strategic Capacity Management.  Whereas 
traditionally literature has demonstrated the beneficial impact of an appropriate manufacturing strategy on the 
business strategy and performance, the study highlights the difficulty of managers to set the strategy, let alone 
implementing it.  This is partly caused by the immense pressure of customers in these dominantly Make-To-Order 
environments for SMEs.  Current concepts for manufacturing capabilities have insufficiently accounted this 
phenomenon and an outline of a research agenda is presented. 
 
© 2012 Published by Elsevier Ltd. Selection and/or peer-review under responsibility of the Asia 
Pacific Business Innovation and Technology Management Society (APBITM).” 
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1. Introduction 

The contribution to competitive advantage by manufacturing activities (also production and 
operations) has been a long-standing topic of discussion in academic literature, at least dating back to 
Skinner’s seminal work (1969).  Arguments for the contribution of manufacturing were based on 
economies of scale and later augmented by the recognition of trade-offs and innovation (Hayes & 
Wheelwright, 1984).  Later, Ferdows & de Meyer (1990) added the individual companies might excel 
in one capability rather than all, even though their interrelationship might be cumulative in some 
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respect (Größler & Grübner, 2006).  Hence, the development of adequate manufacturing capabilities 
that match with strategic intents constitutes a core competence for manufacturing firms. 

1.1. Research Objectives 

While there is an extensive stream of academic research on manufacturing capabilities (e.g. Swink 
& Hegarty, 1998; Ward & Duray, 2000), one might question how these capabilities could be achieved 
in relation to the manufacturing strategy.  For example, Hsafizadeh et al. (2000) identify a potential 
link with the organisational structure, Schroeder et al. (2002) show that superior performance of plants 
is related to internal learning, external learning from customers and suppliers, and proprietary processes 
and equipment, and Tracey et al. (1999) demonstrate the link with (advanced) manufacturing 
technology.  Rather than treating all aspects of manufacturing capabilities in isolation, for practice all 
these need to be brought together, in what one could call “strategic capability management”; however, 
no writing seems to exist under this term.  However, Dekkers (2002, 2003) and Orr (1999) mention a 
similar conceptual approach that covers all these aspects: Strategic Capacity Management.  That raises 
the question whether that notion of Strategic Capacity Management encompasses sufficiently the 
matching of manufacturing capabilities with strategic intents. 

From a productivity perspective, as presented by Tangen (2005), Strategic Capacity Management 
also needs to address both efficiency and effectiveness, i.e. meeting integral performance criteria.  In 
that sense, a more expanded (and a more up-to-date) view on Strategic Capacity Management includes 
implications for strategic objectives, (production) technology, outsourcing and organisational structures 
(incl. skills of employees) as well as other factors than cost (e.g. lead-time, logistics and quality).  To 
this perspective Riis et al. (2007, p. 944) add the proposition that the indirect strategic roles of 
manufacturing will become increasingly important. 

1.2. Scope and Outline of Paper 

This paper’s aims are twofold.  First, it investigates what should be considered part of “strategic 
capability management” and whether the concept of Strategic Capacity Management is sufficiently 
encompassing.  Second, it seeks to find out what companies are practising with regard to strategic 
capability management and whether the constituent elements of Strategic Capacity Management could 
serve as tools for achieving strategic intents for manufacturing.  The first step in that journey is a 
literature review, presented in the next section.  That is followed by the framework for Strategic 
Capacity Management.  The fourth section discusses the research methodology and Section 5 the 
results of the empirical research from manufacturing companies in the developing Malaysian economy.  
A section with discussion of findings and a concluding section complete the paper. 

2. Literature Review 

As the first step in this study, the literature review should address: 
 Whether the concept of Strategic Capacity Management is the only available notion for 

strategic capability management in manufacturing firms. 
 Whether its constituent elements: strategy, technology and organisational structures are 

sufficiently inclusive for strategic capability management. 
 Whether its framework needs further extension. 

2.1. Methodology for Literature Review 

To that purpose, a systematic literature review has been followed (Cronin et al., 2008; Tranfield et 
al., 2003).  By searching in three databases – ABI/INFORM, Google Scholar, Scopus – using keywords, 
the first 100 returns from each search were inspected on abstract and content; only articles published up 
until 2011 have been considered.  As an outcome of the searches, a considerable amount of articles 
were retrieved addressing pricing strategies as well as operational planning and scheduling; these were 
discarded; please note that there was duplication in search results for different keywords.  Totally, we 
did find 74 papers in journals that addressed in some way or another Strategic Capacity Management. 

2.2. Results from Literature Review 
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These selected papers, see Table 1, have been reviewed on their merits towards strategic 
manufacturing capabilities.  During the review it also appeared that some of the finds addressed 
different domains, like service management and Supply Chain Management; these were discarded.  
Since the main components of Strategic Capacity Management are: strategy, technology and 
organisation all articles were classified to one of these or allocated as other.  The overview resulting 
from this classification confirms that the three components of Strategic Capacity Management are 
strategy, technology and organisation. 

In addition to the thematic treatment of the literature, those papers that have occurred multiple times 
during the keyword search have been looked at closer.  Armistead & Clark (1994) propose a 
framework for capacity management in the context of service management based on utilisation of 
resources and service quality (please note that this paper was discarded because of its focus on the 
service industry).  Also, Crandall & Markland (1996) investigate the service industry to find that more 
emphasis is required on strategies for resource utilisation.  Kathuria & Igbaria (1997) investigate the 
importance of IT applications for manufacturing performance.  Van Mieghem’s (2003) considers the 
capacity portfolio.  The most complete view is found in Dekkers (2002, 2003) and Orr (1999), who 
argue that Strategic Capacity Management requires balancing strategy, technology and organisation; a 
similar conceptual proposition is made by Sun & Riis (1994), albeit that they only focus on the 
implementation of advanced manufacturing technology.  Hence, the investigation of the papers 
occurring multiple times confirms this notion to take Strategic Capacity Management as the starting 
point of the research. 

2.3. Framework for Strategic Capacity Management 

The connection between Sun & Riis (1994) and 
Dekkers (2002, 2003) is already described in 
Dekkers (2005, pp. 336-3337); that view is also 
consummate with Orr (1999).  Sun & Ove Riis 
(1994) have generated a model that connects 
strategy through management with technology and 
organisation.  Since, Strategic Capacity 
Management aims at managing resource utilization 
from a productivity perspective, management as 
concept is oblivious, and more emphasis should be 
given to the underlying models that govern 
effective management in this field (see Figure 1).  
The model of Sun & Riis relies on the following 

principles:  
 organisation, technology and strategy are strongly linked to each other; 
 organisation and technology should support the strategy; 
 management is required to implement the changes; 
 organisational and technological changes should be implemented synchronously (see also findings 

by Boer & During, 2001). 
Dekkers (2005, p. 337) argues that four models are needed to describe the interaction between 
technology, organisation, and strategy (as shown in Figure 1): 
 a strategic method for assessing manufacturing technologies; 
 an adaptation model for strategy following the scan of technologies; 
 an integration model for organisation and technology; 
 a change model that interacts between the components: organisation and strategy. 

Table 1: Overview of search results by database. 

Search term ABI/INFORM Google Scholar Scopus 
“Strategic capacity management” 11 9 19 
“Strategy” AND “Capacity management” 1 16  
“Strategy” AND “Demand Management” 1 7  
“Strategy” AND “Capacity Planning” 4 19  
Total 17 51 19 
Total without duplication 15 42 17 

 

 
Figure 1: Strategic Capacity Management. 
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With managing both steady-state processes and renewal processes, the conceptual notion of Strategic 
Capacity Management is also consummate with the notion of operational processes presented by 
Karlsson (2003) and Gadde et al. (2003), albeit that their arguments are related to industrial networks, 
and with arguments for strategic renewal by Agarwal & Helfat (2009). 

3. Research Methodology 

Since “strategic capability management” or Strategic Capacity Management itself has been hardly 
researched, the most appropriate research method seems the case study methodology.  Following Yin’s 
reasoning (1994), the primary unit of analysis is manufacturing (management) in industrial firms.  
Because of the construct of Strategic Capacity Management, consisting of separate components, 
guiding the data collection, the research has followed a structured path.  Although, the research is 
exploratory, alternatives like qualitative interviews and grounded theory might be yielding less insight, 
certainly for the exploratory character of the research (Flyvbjerg, 2006).  One reason for this is the 
availability of the predefined notion of Strategic Capacity Management; this position is consummate 
with Strauss’ & Corbin’s views (1998).  Quantitative surveys could result in superficial inferences, 
according to Johnson & Onwuegbuzie (2004).  Furthermore, the interest of this study is towards 
excavating the actual practises of manufacturing firms with regard to Strategic Capacity Management. 

Data have been collected from Malaysian manufacturing firms on their actual practices for Strategic 

Capacity Management.  According to Mahadevan (2001), the manufacturing sector in Malaysia is 
experiencing substantial growth and consists of 2nd tier suppliers to a wide variety of industries.  The 
cases from which data have been collected are depicted in Table 2; also interviewees are listed in the 
table.  Given the structure of the Malaysian manufacturing sector, the case studies should be considered 
as typical (Flyvbjerg, 2006, p. 229).  Furthermore, triangulation took place by factory visits, secondary 
data and consistency checks; for the latter, responses to the unstructured interviews were compared 
with components of the concept of Strategic Capacity Management, interviewees were asked to 
illustrate their responses and questioning proceeded until a complete and consistent picture emerged.  
Cases that did not fulfil this requirement were omitted from the study.  Hence, a complete data set was 
obtained from all the cases considered in this study (see overview in Table 3). 

4. Results 

The first component of Strategic Capacity Management to analyse is the information obtained about 
the strategy for manufacturing.  Quite unanimously, all the companies, except the OEM, expressed 
their dependence on their customer by arm’s length contracts where often constraints are imposed.  
Mostly that concerns costs and delivery schedules, irrespective of the reality of the suppliers.  Because 
of the pressure exerted by customers, the ones responsible for manufacturing are more geared towards 
resolving problems associated with current orders rather than setting out a manufacturing strategy.  

Table 2: Overview of cases 

Company A B C D E 
Employees 120 2500+ 110 220 1200+ 
Product  Electronic 

components for 
automobile industry. 
Make to order. 

Electronic 
components for 
communications, 
computer, 
networking, medical 
and consumer 
electronics industries. 
High volume, make 
to order.  

Customer supplied 
Engineering parts 
(heat treatment only). 
Engineered to order.   

Plastic parts for 
household electrical 
appliances. About 
90% of sales from 4 
customers. 20 
Injection moulding 
machines.  

Assembly of durable 
consumer goods 
mainly for local 
market. 
A combination of 
make to order and 
forecasted demand. 

Challenges  Inconsistent quality 
from main supplier 
 Rigid 
organizational 
structure  

 Quality problems 
from component 
suppliers 
 

 High variety 
 Unpredictable 

demand 
 Quick 

turnaround 

 Too dependent 
on a few major 
customers 
 
 

 High number of 
repairs at the end 
of the production 
line 

 Too dependent on 
local market 

Interviewees 1.General Manager 
2.Manufacturing  
   Manager 

 

1.Senior Manager   
   (manufacturing) 

1. Managing  
    Director 
2. Production           
    Executive 

1. General Manager 
    (Manufacturing) 
2. Production  
    Planning 
    Manager 
3. Quality Manager 

1. Section Manager 
2. Production  
    Supervisor 1 
3. Production  
    Supervisor 2 
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That means they are having a reactive mode towards the manufacturing strategy.  But that also implies 
they are less able to align the manufacturing strategy with the business strategy and hence not reap the 
full benefits from a long-term perspective.  Besides, in three out of five cases, the business strategy was 
either undeveloped or driven by actual sales (or sales opportunities).  However, these results should 
also be understood in terms of the composition of the Malaysian industry, where a large portion of the 
manufacturing acts as first- or second-tier suppliers towards foreign-owned corporations.  Therefore, 
the dominant mode is Make-to-Order with one company moving between Engineer-to-Order and 
Make-to-Order (Case C).  Nevertheless, not flexibility and responsiveness dominates the 
manufacturing strategy but the enforced reduction of costs.  That even led one company to express that 
the pressure by one of the main customers (but not the biggest one) forced them effectively to subsidise 

Table 3: Summary of data. 

Topic A B C D E 

St
ra

te
gy

 Investment in 
locations and 
units 

  Investment in new 
technology to cater 
for growing demand 
in new market. 

Injection moulding 
machines not up-to-date 
in terms of CIM.  No 
plan to invest in new 
technology, customer 

New plant for finished 
goods.  
Two small plants set up in 
Indonesia and China for 
final assembly. 

 Manufacturin
g strategy 

Main customers 
OEMs; keep 
demanding for 
value engineering 
and cost 
reduction, not 
easy to achieve. 

High 
volume 
production. 

Continuous 
technological 
improvements to 
meet customer needs. 

Main customers 
demanding more cost 
reduction and better 
quality.  To keep 
business with main 
customers, some specific 
parts produced at loss. 

Short lead-time for product 
development leads to 
‘rushed’ mass production. 
Looking for strategic 
partner to compete in 
global market. 

 Outsourcing Main parts 
outsourced to 
local and foreign 
suppliers.  

Inconsistent 
quality 
level from 
main 
suppliers. 

No parts suppliers.  
Only suppliers for 
maintenance and 
consumables. 

Major mould 
maintenance outsourced.  

Sub-assemblies and parts 
outsourced to local 
vendors.  No vendor 
development  programmes 
as most vendors considered 
as ‘matured vendors’.  
However, some key vendor 
parts still causing 
interruptions.  

 Trade-off 
performance 
criteria 

Main customer’s 
new component: 
initial 
requirements from 
one division while 
mass production 
orders from other 
div. (variability). 

Poor 
quality 
parts from 
suppliers 
lead to 
customer 
complaints. 

Customer 
requirements 
/specifications not 
clearly stated or have 
errors.  Causes 
defects in production.    

Customer specifications 
clearly  spelled out most 
of the time; main 
customers multinationals 
with established quality 
and   management 
system.   Mould 
breakdowns lead to 
downtime.

No mould modifications 
are made after pilot 
production stage due to 
high cost. Therefore any 
fitting problems caused by 
mould design not resolved 
permanently. 

O
rg

an
. Order Entry 

Points 
Organisational 
structure does not 
promote common 
goals – marketing 
and sales not 
involving 
production during 
order acquisition 
stage. 

Recent 
restructurin
g was done 
to change 
from 
functional 
production 
to line 
production. 

Family-owned 
business with multi-
tasking MD who is 
key and only 
decision-maker in 
most matters related 
to production 
capacity and sales.   

Experienced staff in 
planning, production and 
quality assurance 
departments seem to 
lead to good 
coordination among 
departments. 

Centralized planning unit 
makes all decisions related 
to volume and model of 
production. 

T
ec

h.
 Technology 

scan and 
decision-
making 

  Efforts made to 
upgrade technology 
used in production 
facilities.  

 Investment in new 
technology made to 
manufacture new products. 

Pl
an

ni
ng

 a
nd

 sc
he

du
lin

g Demand 
strategy 

No alignment 
between process 
capacity and order 
intake –master 
planner imposes 
schedule, without 
constraints of 
production 
process. 

 Short production lead 
time by customers.  
Delivery of parts 
from customer 
decided by 
customers.  

 Customer demand is high 
for selected models only. 

Resource 
utilisation 

  Scheduling problem 
arise whenever 
customers deliver 
parts, without any 
adherence to original 
schedule. 

 Ca. 60% utilisation, 
considerable repairs at end 
production line.  JIT 
implemented.  Core 
subassemblies in bulk, day 
ahead of production. 

Supply 
(chain) 
management 

Main part from 
European supplier 
lead-time of 3 
months and 
arrives with 
quality problems 

   New parts are co-
developed with suppliers. 
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that products by benefits gained from other customers.  In addition, two of these companies reported 
serious challenges for manufacturing by the performance of their suppliers falling below expectations; 
by one of them this was caused by the decision to outsource a part of their operations.  Therefore, the 
companies had insufficient time to develop their manufacturing strategy, let alone its implementation. 

For the second component of Strategic Capacity Management, the organisational structures, one of 
the companies reported an organisational change.  The four other companies had mostly a functional 
structure consummate with the flexibility in products and responsiveness to orders (similar to Tier 3 in 
the construct for the hierarchy of flexibility dimensions by Koste & Maholtra [1999, p. 87]).  However, 
all companies seemed to recognise that their control structures were not sufficiently adequate to 
manage the order processing.  Shorter lead-times and higher variety were putting greater emphasis on 
matching production capacity with (forecasted) orders; only one company mentioned that the current 
horizon of planning (measured in months) allowed sufficient flexibility for optimising production.  The 
company that had implemented an organisational change did introduce a production line with 
manufacturing cells feeding into it; before they had a functional structure, which had for long caused 
headaches in terms of coordination and order processing.  In fact, it had been recognised late that this 
organisational structure was beneficial.  While some of the companies were growing, the management 
style could be characterised as entrepreneurial (Phase 1 of Greiner [1998]).  Hence, the five 
manufacturing organisations thrived on the flexibility and the entrepreneurial management style to 
respond to customer orders. 

The questions about the third component of Strategic Capacity Management provoked mixed 
responses.  As all companies relied on relatively high levels of investment in technology, capacity 
utilisation was considered as most important for capital expenditures.  However, one company reported 
not only investing in new technology for current production processes but also had considered new 
product/market opportunities.  Another case invested in both production equipment and facilities also 
related to the introduction of a new product.  While another company viewed investments in production 
equipment as a capacity expansion; that was also visible since much of the equipment was of a 
different make.  The other two companies had not really considered production technology recently but 
also did not seem to make any attempts to review their current manufacturing processes.  Hence, it 
seemed that not for all companies manufacturing technology was deliberately part of the manufacturing 
strategy. 

5. Discussion of Findings 

As a first result, the study finds that setting out the manufacturing strategy is often pushed to the 
background by the domination of fulfilling orders and reducing cost; even though, the manufacturing 
managers understand that the alignment between business strategy and manufacturing strategy is 
beneficial.  Literature has already outlined the merits of this alignment (e.g. Williams et al., 1995) but 
paid less attention to the factual priorities for manufacturing managers.  According to Demeter (2003, p. 
211), a strategic view on manufacturing also facilitates that the focus moves away from cost to quality, 
product development and time factor issues.  In the set of case studies, almost the opposite was proven; 
while the customer intensely pressures for meeting quality standards (two out of five were having 
customers who were very particular about this point) and reducing costs, manufacturing managers can 
hardy pay attention to develop a strategic perspective.  In that respect, Swamidass’ & Newell’s remarks 
about the constructive role of manufacturing managers (1987, p. 522) should be rephrased.  Generally 
speaking, these managers in the case studies hardly have time to contribute to strategic decision-
making (or in some instances not even any time).  Hence, our first finding is that manufacturing 
managers in these Malaysian firms are not given sufficient opportunity to develop an appropriate 
manufacturing strategy, while definitely recognising its importance. 

With respect to the organisational structure, flexibility and responsiveness are the key drivers for 
these firms.  This is congruent with findings from Swamidass & Newell (1987, p. 521) for 35 U.S. 
manufacturing firms, more than three decades ago, albeit that the call for flexibility might be 
externalised upstream to the suppliers.  The imposed flexibility and reduction of cost are managed for 
part by the focus of the companies on quality; this is consistent with Größler & Grübner’s findings 
(2006, pp. 471–473), when they state that both capabilities (flexibility and cost) will be developed 
cumulatively under the condition of improvement programmes.  However, the improvement 
programmes in the five case studies are more inclined towards short-term problem-resolving and -
fixing rather than structural decisions as looked into by Größler & Grübner, like capacity expansion.  
Please note that exact development of manufacturing capabilities is still a matter of discussion, for 
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example, see Corbett & Claridge (2002) and Ferdows & De Meyer (1990) for alternative approaches.  
Furthermore, the two key drivers, flexibility and responsiveness, not only extend to the external 
orientation but also to the internal management styles.  Nevertheless, there are signs that not only the 
work pressure but also the need for coordination triggers the need to consider their control and 
organisational structures (consummate with the design philosophy for organisational structures, see 
Dekkers [2002, 2003]).  Therefore, our second finding is that the organisational structures of these 
companies reflect the imposed performance requirements, flexibility and responsiveness, that match 
more with functional structures; only when coordination has become unreasonably difficult, 
alternatives are considered. 

Despite manufacturing technology being a cornerstone of Strategic Capacity Management, not all 
companies were actively considering their options.  Contrastingly, only one of the companies had set 
out an adapted business strategy for reviewing new manufacturing technology and another company 
was operating relatively state-of-the-art production equipment.  Congruent with Tracey et al. (1999), 
our third finding is that scanning and considering new manufacturing technology in conjunction with 
revising the business strategy is beneficial; however, our fourth finding indicates that not all of these 
Malaysian companies are taking an active stance towards the search for technology that might upgrade 
their production processes. 

6. Concluding Remarks 

The start of this paper set out to investigate whether the notion of Strategic Capacity Management, 
or strategic capability management, encompasses sufficiently the matching of manufacturing 
capabilities with strategic intents.  By studying the practices in five Malaysian firms, the investigation 
shows that using this concept that integrates strategy, technology and organisation highlights (relevant) 
strategic issues.  Particularly, this integration is mentioned by Vokurka & O’Leary-Kelly (2000, pp. 
499-500), when they state in the context of manufacturing flexibility that a proper fit between 
environmental and internal strategic, organisational and technology variables can provide firms with a 
competitive advantage and improved performance.  But it also shows that the integrative framework 
allows engaging with managers to identify (strategic) areas for improvement.  Additionally, the 
research uncovered the challenges of manufacturing managers in these Malaysian companies. 

The findings from the case studies indicate that the reality of manufacturing management does not 
match with the often-theoretical concepts available for it.  For example, Voss (2003) discusses three 
paradigms for manufacturing strategy; these might be valid from a perspective on research in 
operations management but hardly considers the existing challenges for manufacturing management, 
certainly these of the Malaysian companies, who are often suppliers pressured for delivery and costs.  
In addition, that leads even to a situation where there is no time available for implementing a 
manufacturing strategy; according to Maruchek et al. (1990, p. 121) that represents even a bigger 
challenge for manufacturing manager.  Because of competitive pressures on the short-term the 
development of longer-term perspective hardly gets any attention. 

Therefore, the position of manufacturing managers in these Malaysian firms differs hardly from 
those observed by Skinner as base for his seminal work.  This dilemma could be resolved by providing 
support for manufacturing management, the framework of Strategic Capacity Management being a case 
in point, by educating manufacturing managers or by better alignment of the business strategy and 
manufacturing strategy.  In practice, the latter seems to be most challenging.  However, it reveals a few 
other avenues for further research: 
 The development of a framework for Strategic Capacity Management that allows managers to make 

a quick assessment of meeting strategic objectives (even in the absence of a fully developed 
business strategy). 

 A more detailed investigation into the challenges that manufacturing managers are facing in 
realising the manufacturing strategy (and alignment with the business strategy). 

 The position of manufacturing management in companies in developing countries being 1st and 2nd 
(and sometimes even 3rd) tier suppliers to conglomerate or large companies; these companies are 
often SMEs but not necessarily. 

Only by understanding these mechanisms will we be as researchers able to truly support those 
manufacturing managers. 

Acknowledgements 



473 Rob Dekkers and Kanagi Kanapathy  /  Procedia - Social and Behavioral Sciences   57  ( 2012 )  466 – 476 

The authors acknowledge the financial support by the Royal Society of Edinburgh and the 
University of Malaya (RG068-10SBS).  Furthermore, appreciation is expressed to Muhamed Fadzil bin 
Repin, who supported the collection of data. 

References 

Abrahamson, E. (1996). Management Fashion. Academy of Management Review, 21(1), 254–285. 
Agarwal, R., & Helfat, C. E. (2009). Strategic Renewal of Organizations. Organization Science, 20(2), 281–293. 
Ahmed, S., King, A. J., & Parija, G. (2003). A Multi-Stage Stochastic Integer Programming Approach for Capacity Expansion 

under Uncertainty. Journal of Global Optimization, 26(1), 3–24. 
Anderson, J. C., Cleveland, G., & Schroeder, R. G. (1989). Operations strategy: A literature review. Journal of Operations 

Management, 8(2), 133–158. 
Anderson Jr., E. G., Morrice, D. J., & Lundeen, G. (2005). The “physics” of capacity and backlog management in service and 

custom manufacturing supply chains. System Dynamics Review, 21(3), 217–247. 
Anderson, S. W. (2001). Direct and Indirect Effects of Product Mix Characteristics on Capacity Management Decisions and 

Operating Performance. International Journal of Flexible Manufacturing Systems, 13(3), 241–265. 
Armistead, C., & Clark, G. (1994). The “Coping” Capacity Management Strategy in Services and the Influence on Quality 

Performance. International Journal of Service Inndustry Management, 5(2), 5–22. 
Armstrong, J. S. (1991). Strategic Planning Improves Manufacturing Performance. Long Range Planning, 24(4), 127–129. 
Boer, H., & During, W. E. (2001). Innovation, what innovation? International Journal of Technology Management, 22(1/2/3), 

83–107. 
Briec, W., Kerstens, K., Prior, D., & Van de Woestijne, I. (2010). Tangency capacity notions based upon the profit and cost 

functions: A non-parametric approach and a general comparison. Economic Modelling, 27(5), 1156–1166. 
Buxey, G. (2003). Strategy not tactics drives aggregate planning. International Journal of Production Economics, 85(3), 331–

346. 
Cannella, S., Ciancimino, E., & Márquez, A. C. (2008). Capacity constrained supply chains: a simulation study. International 

Journal of Simulation and Process Modelling, 4(2), 139–147. 
Chandra, C., & Kumar, S. (2000). Supply chain management in theory and practice: a passing fad or a fundamental change? 

Industrial Management & Data Systems, 100(3), 100–114. 
Chen, Z.-L., Li, S., & Tirupati, D. (2002). A scenario-based stochastic programming approach for technology and capacity 

planning. Computers & Operations Research, 29(7), 781–806. 
Corbett, L. M., & Claridge, G. S. (2002). Key manufacturing capability elements and business performance. International 

Journal of Production Research, 40(1), 109–131. 
Corsten, H., & Stuhlmann, S. (1998). Capacity management in service organisations. Technovation, 18(3), 163–178. 
Crandall, R. E., & Markland, R. E. (1996). Demand Management - Today's Challenge for Service Industries. Production and 

Operations Management, 5(2), 106–120. 
Cronin, P., Ryan, F., & Coughlan, M. (2008). Undertaking a literature review: a step-by-step approach. British Journal of 

Nursing, 17(1), 38–43. 
Croxton, K. L., Garcia-Dastugue, S. J., Lambert, D. M., & Rogers, D. S. (2001). The Supply Chain Management Processes. The 

International Journal of Logistics Management, 12(2 ), 13-36. 
Croxton, K. L., Lambert, D. M., Garcia-Dastugue, S. J., & Rogers, D. S. (2002). The Demand Management Process. 

International Journal of Logistics Management, 13(2), 51–66. 
Dekkers, R. (2000). Decision models for outsourcing and core competencies in manufacturing. International Journal of 

Production Research, 38(7), 4085-4096. 
Dekkers, R. (2002). Strategic capacity management: meeting technological demands and performance criteria. International 

Journal of Production Research, 40(15), 3895-3911. 
Dekkers, R. (2003). Strategic Capacity Management: Balancing Technological Demands and Performance Criteria. Journal of 

Materials Processing Technology, 139(1-3 ), 385-393. 
Dekkers, R. (2005). (R)Evolution, Organizations and the Dynamics of the Environment. New York: Springer. 
Demeter, K. (2003). Manufacturing strategy and competitiveness. International Journal of Production Economics, 81–82, 205–

213. 
Eppen, G. D., Martin, R. K., & Schrage, L. (1989). A Scenario Approach to Capacity Planning. Operations Research, 37(4), 

517–527. 
Ferdows, K., & De Meyer, A. (1990). Lasting improvements in manufacturing performance: In search of a new theory. Journal 

of Operations Management, 9(2), 168–184. 
Fine, C. H., & Hax, A. C. (1985). Manufacturing Strategy: A Methodology and an Illustration. Interfaces, 15(6), 28–46. 
Flyvbjerg, B. (2006). Five Misunderstandings About Case-Study Research. Qualitative Inquiry, 12(2), 219–245. 
Frohlich, M. T., & Westbrook, R. (2002). Demand chain management in manufacturing and services: web-based integration, 

drivers and performance. Journal of Operations Management, 20(6), 729–745. 
Gadde, L.-E., Huemer, L., & Håkansson, H. (2003). Strategizing in industrial networks. Industrial Marketing Management, 32(5), 

357–364. 
Gallego, G., & Özer, Ö. (2001). Integrating Replenishment Decisions with Advance Demand Information. Management Science, 

47(10), 1344–1360. 
Garvin, D. A. (1993). Manufacturing Strategic Planning. California Management Review, 35(4), 85–106. 
Geng, N., & Jiang, Z. (2009). A review on strategic capacity planning for the semiconductor manufacturing industry. 

International Journal of Production Research, 47(13), 3639–3655. 
Green, L. (2005). Capacity Planning and Management in Hospitals. Operations Research and Health Care, 70(2), 15–41. 



474   Rob Dekkers and Kanagi Kanapathy  /  Procedia - Social and Behavioral Sciences   57  ( 2012 )  466 – 476 

Greiner, L. E. (1998). Revolutions as Organizations Grow. Harvard Business Review, 76(3), 55–67. 
Größler, A., & Grübner, A. (2006). An empirical model of the relationships between manufacturing capabilities. International 

Journal of Operations & Production Management, 26(5), 458–485. 
Guerrero, H. H. (1991). Demand management strategies for assemble-to-order production environments. International Journal of 

Production Research, 29(1), 39–51. 
Guide, V. D. R., Srivastava, R., & Spencer, M. S. (1997). An evaluation of capacity planning techniques in a remanufacturing 

environment. International Journal of Production Research, 35(1), 67–82. 
Gustavsson, M. (2008). Information quality implications of planning process integration. Journal of Manufacturing Technology 

Management, 19(8), 933–952. 
Habib, M. M., & Victor, B. (1991). Strategy, structure, and performance of U.S. manufacturing and service MNCs: A 

comparative analysis. Strategic Management Journal, 12(8), 589–606. 
Harrison, J. M., & van Mieghem, J. A. V. (1999). Multi-resource investment strategies: Operational hedging under demand 

uncertainty. European Journal of Operational Research, 113(1), 17–29. 
Hayes, R. H., & Wheelwright, S. C. (1984). Restoring Our Competitive Edge: Competing Through Manufacturing. New York: 

John Wiley & Sons. 
Holweg, M., Disney, S., Holmström, J., & Småros, J. (2005). Supply Chain Collaboration:: Making Sense of the Strategy 

Continuum. European Management Journal, 23(2), 170–181. 
Iyer, A. V., Deshpande, V., & Wu, Z. (2003). A Postponement Model for Demand Management. Management Science, 49(8), 

983–1002. 
Jammernegg, W., & Reiner, G. (2007). Performance improvement of supply chain processes by coordinated inventory and 

capacity management. International Journal of Production Economics, 108(1–2), 183–190. 
Johnson, R. B., & Onwuegbuzie, A. J. (2004). Mixed Methods Research: A Research Paradigm Whose Time Has Come. 

Educational Researcher, 33(7), 14–26. 
Jüttner, U., Christopher, M., & Baker, S. (2007). Demand chain management-integrating marketing and supply chain 

management. Industrial Marketing Management, 36(3), 377–392. 
Kaplan, R. S., & Norton, D. P. (2001). Transforming the Balanced Scorecard from Performance Measurement to Strategic 

Management: Part 1. Accounting Horizons, 15(1), 87–104. 
Karabuk, S., & Wu, D. S. (2003). Coordinating Strategic Capacity Planning in the Semiconductor Industry. Operations Research, 

51(6), 839–849. 
Karlsson, C. (2003). The development of industrial networks: Challenges to operations management in an extraprise. 

International Journal of Operations & Production Management, 23(1 ), 44-61. 
Kathuria, R., Anandarajan, M., & Igbaria, M. (1999). Linking IT Applications with Manufacturing Strategy: An Intelligent 

Decision Support System Approach. Decision Sciences, 30(4), 959–991. 
Kathuria, R., & Igbaria, M. (1997). Aligning IT applications with manufacturing strategy: an integrated framework. International 

Journal of Operations & Production Management, 17(6), 611–629. 
Klassen, K. J., & Rohleder, T. R. (2001). Combining Operations and Marketing to Manage Capacity and Demand in Services. 

The Services Industries Journal, 21(2), 1–30. 
Koste, L. L., & Maholtra, M. K. (1999). A theoretical framework for analyzing the dimensions of manufacturing flexibility. 

Journal of Operations Management, 18(1), 75–93. 
Lee, H. L., Padmanabhan, V., & Whang, S. (1997). The Bullwhip Effect in Supply Chains. Sloan Management Review, 38(3), 

93–102. 
Leong, G. K., Snyder, D. L., & Ward, P. T. (1990). Research in the process and content of manufacturing strategy. Omega, The 

International Journal of Management Science, 18(2), 109–122. 
Lerro, A. (2011). A stakeholder-based perspective in the value impact assessment of the project “Valuing intangible assets in 

Scottish renewable SMEs”. Measuring Business Excellence, 15(3), 3–15. 
Levis, A. A., & Papageorgiou, L. G. (2004). A hierarchical solution approach for multi-site capacity planning under uncertainty 

in the pharmaceutical industry. Computers & Chemical Engineering, 28(5), 707–725. 
Li, L., & Benton, W. C. (2003). Hospital capacity management decisions: Emphasis on cost control and quality enhancement. 

European Journal of Operational Research, 146(3), 596–614. 
Li, L., & Markowski, C. (2006). An analysis of hospital capacity management patterns using Miles and Snow's typology. 

International Journal of Manufacturing and Enterprise Development, 3(4), 312–338. 
Lim, S.-K., & Kim, Y. D. (1999). An integrated approach to dynamic plant location and capacity planning. Journal of the 

Operational Research Society 50(12), 1205–1216. 
Mahadevan, R. (2001). Assessing the output and productivity growth of Malaysia’s manufacturing sector. Journal of Asian 

Economy, 12(4), 587–597. 
Maruchek, A., Pannessi, R., & Anderson, C. (1990). An Exploratory Study of the Manufacturing Strategy in Practice. Journal of 

Operations Management, 9(1), 101–123  
Mieghem, J. A. v. (1998). Investment Strategies for Flexible Resources. Management Science, 44(8), 1071–1078. 
Mieghem, J. A. v. (2003). Capacity Management, Investment, and Hedging: Review and Recent Developments. Manufacturing 

& Service Operations Management, 5(4), 269–302. 
Milgrom, P., & Roberts, J. (1995). Complementarities and fit strategy, structure, and organizational change in manufacturing. 

Journal of Accounting and Economics, 19(2–3), 179–208. 
MirHassani, S. A., Lucas, C., Mitra, G., Messina, E., & Poojari, C. A. (2000). Computational solution of capacity planning 

models under uncertainty. Parallel Computing, 26(5), 511–538. 
Modiano, E. M. (1987). Derived Demand and Capacity Planning under Uncertainty. Operations Research, 35(2), 185–197. 
Momme, J. (2002). Framework for outsourcing manufacturing: strategic and operational implications. Computers in Industry, 

49( ), 59-75. 
Ng, I. C. L., Jochen, W., & Lee, K. S. (1999). The strategic role of unused service capacity. International Journal of Service 

Industry Management, 10(2), 211–244. 



475 Rob Dekkers and Kanagi Kanapathy  /  Procedia - Social and Behavioral Sciences   57  ( 2012 )  466 – 476 

Olhager, J. (2003). Strategic positioning of the order penetration point. International Journal of Production Economics, 85(3), 
319-329. 

Olhager, J. (2003). Strategic positioning of the order penetration point. International Journal of Production Economics, 85(3), 
319-329. 

Olhager, J., & Rudberg, M. (2002). Linking manufacturing strategy decisions on process choice with manufacturing planning 
and control systems. International Journal of Production Research, 40(10), 2335–2351. 

Olhager, J., Rudberg, M., & Wikner, J. (2001). Long-term capacity management: Linking the perspectives from manufacturing 
strategy and sales and operations planning. International Journal of Production Economics, 69(2), 215–225. 

Orr, S. (1999). The Role of Capacity Management in Manufacturing Strategy: Experiences from the Australian Wine Industry. 
Technology Analysis & Strategic Management, 11(1), 45–63. 

Papke-Shields, K. E., Malhotra, M. K., & Grover, V. (2002). Strategic Manufacturing Planning Systems and Their Linkage to 
Planning System Success. Decision Sciences, 33(1), 1–30. 

Pot, A., Bhulai, S., & Koole, G. (2008). A Simple Staffing Method for Multiskill Call Centers. Manufacturing & Service 
Operations Management, 10(3), 421–428. 

Pullman, M. E., & Thompson, G. (2003). Strategies for Integrating Capacity With Demand in Service Networks. Journal of 
Service Research, 5(3), 169–183. 

Rosenzweig, E. D., Roth, A. V., & Dean Jr., J. W. (2003). The influence of an integration strategy on competitive capabilities 
and business performance: An exploratory study of consumer products manufacturers. Journal of Operations Management, 
21(4), 437–456. 

Roth, A. V., & Menor, L. J. (2003). Insights into Service Operations Management: A Research Agenda. Production and 
Operations Management, 12(2), 145–163. 

Rudberg, M., & Olhager, J. (2003). Manufacturing networks and supply chains: an operations strategy perspective. Omega, The 
International Journal of Management Science, 31(1), 29–39. 

Rudberg, M., & West, M. B. (2008). Global operations strategy: Coordinating manufacturing networks. Omega, The 
International Journal of Management Science, 36(1), 91–106. 

Safizadeh, H. H., Ritzman, L. P., & Mallick, D. N. (2000). Revisiting Alternative Theoretical Paradigms in Manufacturing 
Strategy. Production and Operations Management, 9(2), 111–127. 

Sahay, B. S., & Mohan, R. (2003). Supply chain management practices in Indian industry. International Journal of Physical 
Distribution & Logistics Management, 33(7), 582–606. 

Schroeder, R. G., Bates, K. A., & Junttila, M. A. (2002). A resource-based view of manufacturing strategy and the relationship to 
manufacturing performance. Strategic Management Journal, 23(3), 105–117. 

Sen, W., Pokharel, S., & YuLei, W. (2004). Supply chain positioning strategy integration, evaluation, simulation, and 
optimization. Computers & Industrial Engineering, 46(4), 781–792. 

Sill, B. T. (1991). Capacity management: Making your service delivery more productive. Cornell Hotel and Restaurant 
Administration Quarterly, 31(4), 76–87. 

Skinner, W. (1969). Manufacturing - missing link in corporate strategy. Harvard Business Review, 47(3), 136-145. 
Smith-Daniels, V. L., Schweikhart, S. B., & Smith-Daniels, D. E. (1988). Capacity Management in Health Care Services: 

Review and Future Research Directions. Decision Sciences, 19(4), 889–919. 
Strauss, A. C., & Corbin, J. (1998). Basics of Qualitative Research Techniques and Procedures for Developing Grounded Theory. 

London: Sage. 
Sun, H., & Riis, J. O. (1994). Organizational, technical, strategic, and managerial issues along the implementation process of 

advanced manufacturing technology—a general framework of implementation guide. International Journal of Human 
Factors in Manufacturing, 4(1), 23–36. 

Swamidass, P. M., & Newell, W. T. (1987). Manufacturing Strategy, Environmental Uncertainty and Performance: A Path 
Analytic Model. Management Science, 33(4), 509–524. 

Swink, M., & Hegarty, W. H. (1998). Core manufacturing capabilities and their links to product differentiation. International 
Journal of Operations & Production Management, 18(4), 374–396. 

Tan, T., & Alp, O. (2009). An integrated approach to inventory and flexible capacity management subject to fixed costs and non-
stationary stochastic demand. OR Spectrum, 31(2), 337–360. 

Tangen, S. (2005). Demystifying productivity and performance. International Journal of Productivity and Performance 
Management, 54(1), 34–46. 

Tracey, M., Vonderembse, M. A., & Lim, J.-S. (1999). Manufacturing technology and strategy formulation: keys to enhancing 
competitiveness and improving performance. Journal of Operations Management, 17(4), 411–428. 

Tranfield, D., Denyer, D., & Smart, P. (2003). Towards a Methodology for Developing Evidence-Informed Management 
Knowledge by Means of Systematic Review. British Journal of Management, 14(3), 207–222. 

Uribe, A. M., Cochran, J. K., & Shunk, D. L. (2003). Two-stage simulation optimization for agile manufacturing capacity 
planning. International Journal of Production Research, 41(6), 1181–1197. 

Verter, V., & Dincer, M. C. (1992). An integrated evaluation of facility location, capacity acquisition, and technology selection 
for designing global manufacturing strategies. European Journal of Operational Research, 60(1), 1–18. 

Vlachos, D., Georgiadis, P., & Iakovou, E. (2007). A system dynamics model for dynamic capacity planning of remanufacturing 
in closed-loop supply chains. Computers & Operations Research, 34(2), 367–394. 

Vokurka, R. J., & O'Leary-Kelly, S. W. (2000). A review of empirical research on manufacturing flexibility. Journal of 
Operations Management, 18(4), 485–501. 

Voss, C. A. (1995). Alternative paradigms for manufacturing strategy. International Journal of Operations & Production 
Management, 15(4), 5–16. 

Williams, F. P., D'Souza, D. E., Rosenfeld, M. E., & Kassaee, M. (1995). Manufacturing strategy, business strategy and firm 
performance in a mature industry. Journal of Operations Management, 13(1), 19–33. 

Yin, R. K. (1994). Case study research: design and methods. London: Sage. 



476   Rob Dekkers and Kanagi Kanapathy  /  Procedia - Social and Behavioral Sciences   57  ( 2012 )  466 – 476 

Tseng M.L. (Jan. 2011). Using a hybrid MCDM method to evaluate firm environmental knowledge management in uncertainty. 
Applied Soft Computing 11(1), 1340~1352. 


