Consuming Heritage:

CHAPTER 12

How Ethnic Groups Face the Heritage Tourism

PiNG ZHAORONG & Lu FANG

Yi people take their original fire ritual as an ancestral worship limit strictly within Yi ethnic group for some thousand
years, however, while facing the mass tourism nowadays, this old ritual, an intangible cultural heritage, has been
changed a lot, including its program, significance, cultural boundary and ethnic identity etc. The case study of this
chapter showed that tourists even have been given permission to take part in some programs; namely, the ethnic heri-
tage has been used as tourist resource to enter into the market.

Introduction

A key change has taken place within the tourism industry
since the 1980s. According to Richard Prentice, this change
has been the increasing fragmentation and specialization of
tourism products and destinations for growing number of
new niche markets within the overall tourism mass market
(Prentice 2006: 243). Within this “new” tourism, heritage
tourism has become big business. “Heritage” means an in-
heritance or a legacy; things which have been passed from
one generation to the next (Parks Canada 1979: 7). As the
term, “heritage” came to the fore in the 1970s in Europe, and
throughout the 1980s expanded increasingly to encompass
other aspects and to be used increasingly for commercial
purposes (Prentice 2006: 244). With the development of
mass tourism, more and more tourists are dissatisfied with
the common, beautiful scenic spots. Moreover, they are not
willing to accept passive activities. Surrounded by copies
and replicas, the consumers thought to search for the seem-
ingly authentic experience in attraction that have historical
integrity help create a sense of place and belonging (Hall
1991; Moscardo and Pearce 1986). They prefer the heritage
tourism, ethnic tourism, and other forms of tourism. Con-
sumers’ reluctance to be treated as an undifferentiated mass
has resulted in the cultural tourism interest markets such as
heritage, ethnic, and ecotourism (Urry 1990). These tour-
ists are called “cultural tourists” “They seek out experiences
which allow them to be educated as well as entertained, to
experience the diversity and both built heritage and natural
areas, and to experience the ‘authentic™ (Jacobs and Gale
1994: 2). As cultural tourists, they become curious about the
or:ginal buildings, the untouched wilderness, fantastic cus-
toins, rituals and other presentations of other groups. They
would rather go to the remote area to perceive the experi-
ence of authenticity. The more mysterious, original, fantas-
tic. and ancient the custom or the presentation is, the more
wonderful experience they can get. Furthermore, if the
customs, the buildings, the sites, the rituals or the presenta-
tiens are regarded as the heritage, they will become more
famous and attractive. As a result, more people will come
to the place to experience the heritage. And then, the heri-
tage became the resources of tourism. The tourism industry
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increasingly centers on heritage tourism in China and other
parts of the world. The host and the government then found
the attractions of cultural heritage because they can get in-
terests and employment and other value from it. Accord-
ing to Waitt (2000), throughout the 1990s, the number of
international and domestic tourists visiting cultural sites or
participating in cultural events increased substantially. (Bu-
reau of Tourism Research 1997; Tourism New South Wales
1995). In the United Kingdom, the heritage tourism has
been described as “a major strength of the British market
for overseas visitors” (Markwell, Bennett and Ravenscroft
1997: 95). According to Garrod and Fyall (2000), heritage
tourism and sustainability share a common theme. For heri-
tage tourism has been viewed as “tourism centred on what
we have inherited, which can mean anything from historic
buildings, to art works, to beautiful scenery” (Yale 1991: 21).
The pivotal concept “inheritance” appeared in the two defi-
nitions. (Garrod and Fyall 2000).

Increasingly such a context, cultural heritages are ex-
plored and are used to attract the attention of the visi-
tors. However, with the coming of the mass tourism, some
changes happened: the tourists are becoming not only the
consumers but also the “masters” of the heritage or the heri-
tage sites. Heritage can bring some financial benefit to the
heritage spots. In order to attract more tourists, the owners
make some changes of their heritage to meet the demand
of tourists. In this way, we can say the ethnic identity, the
tradition, the homeland identity, and the awareness are all
facing challenges. The characteristics of sustainability are
fading away. How to convey what we inherited to the next
generation became a question. So, how to use the cultural
heritage and how to manage the heritage becomes urgent in
many places. The function of communities, that is, the host
of custom or the ritual, is very important. As mentioned in
Convention for the Safeguarding of the Intangible Cultural
Heritage 2003: “Recognizing that communities, in particu-
lar indigenous communities, groups and, in some cases,
individuals, play an important role in the production, safe-
guarding, maintenance and recreation of the intangible cul-
tural heritage, thus helping to enrich cultural diversity and
human creativity” In this chapter, the authors will take the
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Fire-worship ritual of Axi group of Yi people for an example
to analyze how ethnic groups face the heritage tourism in
mass tourism.

How the Hosts Present Their Intangible
Cultural Heritage

Generally speaking, “intangible cultural heritage” means
“the practices, representations, expressions, knowledge,
skills—as well as the instruments, objects, artifacts and
cultural spaces associated therewith—that communities,
groups and, in some cases, individuals recognize as part of
their cultural heritage”(United Nations Educational Scien-
tific and Cultural Organization 2003). The intangible cul-
tural heritage is the property inherited from the anteced-
ent, which is created by generation after generation of the
group in response to their environment, their interaction
with nature and their cultural memory. At the same time,
they can also perceive the creativity of their ancestors from
the unique intangible heritage that can make them proud of
their group and their ancestors, which provides the group
with a sense of identity. In the process of human beings’ de-
velopment, they recreated and spoiled the wealth achieved
from their ancestors. Then how to protect the heritage and
how to deal with the heritage is becoming more and more
serious. In 1993, a typology of attractions was presented
by Prentice. The typology was proposed as a basis for the
emergent research agenda into heritage issues (Prentice
2006: 247-249). In the typology, the following are included:
socio-cultural attractions, prehistoric and historic sites and
displays, including domestic house, costume museum; fes-
tivals and pageants, including historic fairs, festivals, “rec-
reating” past ages, countryside festivals of “rural” activities.
In some remote places, some intangible heritage can offer
such things wholly. So they are attractions for most tour-
ists. For the intangible heritage presented by many ethnic
groups, they have some attractions for the visitors because
they show different characteristics. For example, in the rit-
ual they can use some different symbols to tell their stories,
which can attract visitors curiosities.

As usual, the hosts do some actions just because they are
told they should do it at the fixed time in the fixed proce-
dure. In the past, the heritage was shared by the fixed group
and sometimes with the researchers. And with the coming
of mass tourism, more and more tourists come to share the
experience with hosts. In recent years, people began to be
interested in heritage tourism. Obviously, the new situation
will bring something new to the heritage. For the owners of
heritage, how to deal with the heritage tourism has become
a key issue.

[n Mile, Yunnan, China, there is a unique ritual held once
a year. The ritual was held for many years. Nobody can say
how many years it lasts because this is a group without a
written language. Axi people will tell you that they began
the ritual from their great-great-grandfather. They hold the
ritual to memorize their original ancestor and the hero who
invented the method to get fire by drilling into wood. The
ritual lasts two days: that is, 2-3 February of the Chinese
lunar year. In the past, the male of the group went to the
saint mountain to sacrifice the god who saved their original
ancestor and pray for the fertility and health of villagers and
the domestic animals. As usual, they will use a good-looking

pig with black pig hair to be the sacrifice. After crossing the
saint gate made by the priests, called Bimo, they will bring
the pig to the front of two Castanea Sativas. Two Bimos will
recite the scripture about fertility and peace; and then they
kill and cook the pig in the saint mountain; at last all the
males get together and have the meal in the mountain on
the first day. On the second day, the Bimos will represent the
scenery to get fire by drilling into wood. When the sparks
are stricken out, a person blows the horn and other males
will join the ritual, whose naked or nearly naked bodies
are decorated with circles in black, yellow, red, and white
made of the mineral nearby by the village. They have a pa-
rade around the village, exclaiming on the way to let every
housewife to get the new fire after they cleaned the house
and put out the old fire and then sent the old fire out with
all the misfortune. In the process, none of female can join
in the ritual. However, some men in the dress of women, a
child on the back can be seen in the team (Figures 12.1 and
12.2).

Itis a very ancient and mysterious ritual in which they can
enhance their ethnic identity in memorizing the same origi-
nal ancestor. For them, it is a festival at the same time. Dur-
ing the period, they sing, dance, get together, enjoy them-
selves, and have a good rest. For them, it is a happy time, as

Figure 12.2: The bimo and the new fire.
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they have to work hard during the rest of the year. They sel-
dom have time to enjoy themselves because they have a lot
of work to do: raising the cattle, the flock and pigs, and some
planting. They get firewood from the mountain; get food in-
cluding the corn, wheat, tomatoes, beans, and other daily
living things from their surroundings. They have a kind of
life that depends upon the fortune of the surroundings. For
them, trees, and fire are very important things.

How is Intangible Heritage Changed by Mass
Tourism

It is widely accepted that the increase in the number of
people who visit cultural sites places pressure on these sites
and can ultimately lead to their deterioration or, if left un-
checked, their destruction. So what happened to the intan-
gible heritage? With the development of society, the hosts
have more chances to contact with others. Will some of the
characteristics of the intangible heritage change with con-
tact with others? In recent years, the government pays at-
tention to sorting out the heritage this is because more and
more heritages are in danger as a result of globalization.
Moreover, in some areas, the heritage can take the local gov-
ernment many interests. As with other intangible heritage,
the ritual of fire-worship is fixed by attention from the gov-
ernment and the village was regarded as the conservation of
intangible heritage of Yunnan Province (Figure 12.3).

The Role Played by the Government

With the popularity of the Fire-Worship ritual, the town-
ship government has been sponsoring this yearly ritual in
recent years. They manage the program for the ritual. They
even regard the day as a Fire-Ritual Festival. On one hand,
it shows that they pay much attention to the ritual; on the
other hand, they can present that they have provided en-
riched cultural and recreational activities for their people.
In order to manage the ritual, they established a center to
take charge of it (Figure 12.4). The manager is a head of the
display team. They are busy in dancing traditional dances or
the most popular primitive dances everywhere. He knows
how to make exciting scenery. That is why the ritual per-
formance was the last performance on that day. With the
festive melody, all the audience can have a revelrous time
with the villagers. In order to activate other people of other
villages of the town to take part in the festival and they have
some competition and traditional Axi performances. The
winners can get the first, second, and third prizes. They can
gel some money from prizes and increased reputation from
the government. Of course, Hongwan village will undertake
the task of the fire-worship ritual, The village head will or-
ganize the villagers to prepare for the ritual and other things
related to the festival (Figures 12.5 and 12.6). Some of the
villagers will work as guides and they will sing traditional
songs for the distinguished guests to show their warm wel-
come. Some will prepare the traditional Axi food for all the
people coming to the village that day. Generally speaking,
all the people who come to the village will pay for tickets as
soon as they stepped into the gate of the village. However,
people with invitation and the relatives of the villagers are
excepted. So, the village head will take active part in it as he
can get some benefit from organizing it.

On the morning of 3 Feburary, they will have a formal
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opening ceremony (Figures 12.7 and 12.8). The heads of
the county and other distinguished guests are invited to the
ceremony. During the opening ceremony, the brief intro-
duction of the development of the town will be mentioned.
They have more chances to communicate with their heads.
So, they highlight the attractions and creativities. According
to one of the governor of the town who is in charge of the
preparation of the festival, because the same guests are in-
vited every year, they should think it over what kind of new
image that we can present. So they will change the program
a little. Otherwise, the guests will become bored.

In the festival in 2010, they thought it would be a great

Figure 12.3: The sign of Conservation of Intangible Heritage of
Yunnan Province.
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Figure 12.4: The office for the ritual.
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idea to include wrestling, which is very traditional Yi ac-
tivity, and exciting game. However, they had not imagined
that the activity lasts about three hours, which made the
time for Fire-worship ritual limited. And for Axi people,

they held the two activities in two different periods. Either

of the activities would take at least a whole afternoon. Per-
haps for the government, all representations of the past are
selective; wrestling belongs to Axi people, which is very tra-
ditional too. However, “Representations of the ‘authentic’
past cannot be divorced from particular belief and knowl-
edge systems.” (Waitt 2000) For the government of the local,
they have the duty to know something about their people.

Figure 12.5: The villagers having the meeting for preparation of
the ritual.

Figure 12.6: The program for the opening ceremony and ritual.

Perhaps they know it is a unique ritual, which is called in-
tangible heritage. However, they should know about it and
its value. They should make knowledge of why there are so
many people come to the village. That is because tourism
provides an important arena of communication and edu-
cation between local people and visitors. For governor of
this area, they should have the responsibility to know the
resources of the area they take charge of. Before they want
to shape a tourist gaze (Urry 1990) for the visit, they should
learn to manage the material but not only show the different
views to the tourists.

The Role Played by the Bimo

In the ritual, the most important characters are the Bimo,
whose role is like the priest. They are consisted of the aged
men of the village. Otherwise, when his wife is dead, he has
no qualification to be Bimo. Among them, two are more
important, considered the main Bimo. Generally speaking,
their fathers or grandfathers are Bimo too. They became fa-
miliar with such kind of prayers when they are very young.
So, they can recite the prayers wholly. They will have the
duty to sacrifice to the ancestors and pray for all the people
and cattle. They are the persons who know the past of Axi
people and can recite the legends of the group. They know

Figure 12.7: A scene from the festival.

Figure 12.8: The young women dancing to show welcome in their
s g

Axi costume.
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the origin of their people and the procedures and the ob-
jects needed in ritual. They can be treated the key figures of
the ritual. Nowadays, with more and more people coming to
the ritual, including scholar, journalists, officials, and other
tourists, the role played by Bimo is increasingly important.
That is because anyone who wants to know something about
the ritual will go to visit the two Bimo and they are often
asked to tell the story about it. This is how they became
well-known. They have high reputations in the ritual even
in their daily lives. They can speak better mandarin com-
pared with other villagers, most of whom can only speak
Axi dialect and very simple mandarin. So they have more
chances to meet all kinds of people. These kinds of commu-
nications made them informed and aware that their ritual
is very important. It made their village famous all over the
world. They can use some words and information borrowed
from the communication with others. For them, they have
not imagined that their ritual would attract the attention of
so many people. So, they make use of all the information to
make the ritual. They made specific clothes for the ritual and
on it they asked somebody who knows Yi Character to write
Bimo in Yi Characters for them. They made their efforts to
enlarge the effects of the ritual. So, in order to make their
ritual known for everybody, their taboos can be broken by
other people. The female of other groups are allowed to go
to the sacred woods which is the taboo to the female of Axi
people. As for the phenomenon that the women take part
in the parade of Fire-worship ritual, they explained that the
women should have the equal right with the man with the
development of society.

However, although they know the importance of their rit-
ual, they are unaware of how to protect their heritage. They
chinged the time and simplified the procedure because the
government asks to join in the ceremony and have a per-
formance for the guests in an oval. However, as the elite
of the group, they know they should keep their property.
The dilemma is that they do not know how to protect their
ritual. They can only get some suggestions from the visitors.
When they are told that they should keep their procedure,
objects, and their taboo should be extended to everybody so
the mystery and solemnness can be kept. They could realize
it at once. In the talk with them, the writers could find that
their eagerness to let the others know about their ritual and
they also anxious to pass the unique ritual to their next gen-
eration originally. However, the dilemma is that the young
people will join in the dance; they will come to the home-
town when they celebrate the ritual, but few of them would
like to be Bimo nowadays. For the old Bimo, they are facing
how to protect their unique ritual with some guidance.

The Role Played by Some Shrewd Villagers

In ‘he ritual, some shrewd villagers found their naked paint-
ing attracts the attention of many journalists. The writers
were told that one time, after a villager made a pose for a
journalist, he was given 100 RMB by the excited journalists.
100 RMB is great sum and he began to realize the impor-
tance of images. From the next year, he used a very bright
color and had careful painting. Furthermore, he decorated
his body to ask for money when others wanted to take a
photograph for him. If paid, he will make any pose asked
of him. In 2010, he learned to paint two little boys to earn
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money with him. There is another person who stood beside
them to collect the money. When the villager went to his
duty, he asked the two boys to follow him naked and with a
money bag (Figures 12.9 and 12.10).

In their opinion, the journalists are very rich. A lens is
worth thousands of yuan. 10-20 RMB for taking many at-
tractive photos is a piece of cake for the journalists. In these
activities, they learn to consume their image. They think
they are part of their intangible heritage.

In the past, the villagers of this village not involved in any
businesses. They thought they would be laughed by others.
To be a person with conscience, to be kind to the others, to
help the people in the trouble are essential aspects of their
morality. So there are few people in the village who would
be dealers. With more and more people coming to the vil-
lage, some young people would try to earn money from
the tourists. They began to sell some water, rice noodle and
other food for the visitors (Figure 12.11). From it, they can
get some money; at the same time, it means they can not go
to join in the parade. And there are some villagers began to
collect money from the persons who will go to their toilet.
One must pay 0.5 RMB to go to the toilet (Figure 12,12),
which is much higher than the fees of toilet in the county.

Figure 12.10: A shrewd villager posing for money.
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Figure 12.12: A toilet with charge.

The Role of Heritage in Tourism

Since 1990, many surveys are done on heritage tourism.
Generally speaking, conceptualizing tourists’ consumption
of heritage “products” as a “gaze” (Urry 1990) usually sum-
marizes how many tourists regard what they view or other-
wise experience of heritage attractions. For many tourists a
general wish to see sights or to become aware of a destina-
tion area’s heritage is a sufficient motivation for their visit
to a heritage attraction, and sets the context for attractions
managers in supplying “products” to benefit their custom-
ers. However, other than in terms of authenticity debate,
the dimensions of how tourists seek to benefit from visit-
ing attractions are as yet insufficiently researched for dif-
ferent types of attraction, and it is the fuller understanding
of the types of benefits sought by tourists through visiting
heritage attractions which forms a major research challenge
(Prentice 2006). Moreover, the emphasis on heritage prod-
ucts has become a phenomenon across the developed world.
However, it would be wrong to assert that heritage tourism
was a universal phenomenon across all social classes, for
it is unquestionably a middle-class interest for those types
of heritage attraction for which the researchers have data
(Prentice 2006).

Conclusion

However, in the Fire-worship ritual, different people are
consuming the heritage from different aspects. The govern-
ment make use of the heritage to communicate with their
distinguish guests. At the same time, they can make their
head know something about their work by this way. They
want to manage the heritage too. They think it can help
them to raise their incomes of the area. So, they began to
develop the heritage tourism without knowing the resources
in details. They can even make the program according to
their plans. What they have done is to present the revelry
scenery to attract the tourists’ attention. However, the result
of the ritual will be dangerous. Gradually, the villagers get
used to the style of revelry; the origin of the ritual will be
ignored by the young generation. How can they pass their
intangible heritage to their next generation? As mentioned
above, the villagers can make some money from it by sell-
ing tickets or other things in the ritual. Perhaps it is easier
for them to earn money in these two years. However, with
the time passing by, the visitors will not be interested in
the ritual because it lost some of its solemnness and mys-
teriousness. When there are fewer and fewer people visiting
the place, for there is no other attractive scenic spots in the
place. What will they do with the ritual once the ritual has
turned to be a performance to the villagers too? Without
audiences, how can we find the attraction of the perfor-
mance? Although the Bimos want to pass their ritual from
generation to generation, nobody will learn it if the villagers
are unable to imagine how important the ritual is for Axi
people. They do not know that from the ritual their identifi-
cation can be enforced; their memory can be invoked; their
ancestors can be recalled; they can also know where are they
come from.

How to deal with the dilemma? “Those who care for his-
toric building and artifacts have a love-hate relationship
with visitors” (Caple 2000: 22). The same situation is with
the heritage tourism. On one hand, the local people require
visitors in order to generate money. On the other hand, with
so many tourists’ coming, the traditional culture is assimi-
lated in a speedy way. We think “safeguarding” is needed in
the protection of the intangible cultural heritage, including
the identification, documentation, research, preservation,
protection, promotion, enhancement, transmission, partic-
ularly through formal and informal education, as well as the
revitalization of the various aspects of such heritage. In fact,
some countries have realized the importance of conserva-
tion. “To recognize both development and conservation as
important and valuable expressions of human utilization of
the environment,” (Code of Environmental Practice of the
Australian Tourism Industry Association) (Aplin 2002: 61).
The government should make some policy aimed at pro-
moting the function of the intangible cultural heritage in
society, and at integrating the safeguarding of such heritage
into planning programs; and ensure recognition of, respect
for, and enhancement of the intangible cultural heritage
in society, in particular through educational, awareness-
raising and information programs, aimed at the general
public, in particular young people; specific educational
and training programs within the communities and groups
concerned; capacity-building activities for the safeguarding
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of the intangible cultural heritage, in particular when the
government are making programs, they should involve the
villagers who knows the heritage well actively in its man-
agement. The villagers should enhance the awareness of
safeguarding and they should have some knowledge to safe-
guard their own intangible heritage from the education but
nol only consuming heritage. As a heritage, it should have
its own unique attributes emphasized and interpretation
and presentation of the attraction. From education, villag-
ers can learn how to find their uniqueness of their ritual. In
all, the completely investigation and research are needed be-
fore heritage tourism precinct is sanctioned. This is because
“heritage helps locate ourselves socially, spatially, and tem-
porally, and is a key ingredient of our personal group com-
munity, and national identities” (Aplin 2002: 358) besides
money, which also brings us “sense of place” and “sense of
time.” Do not make the experiencing of heritage only result
in « commoditization of the past. Do not “kill the goose that
lays the golden egg”

References Cited

Aplin, Graeme. 2002. Heritage: Identification, Conser-
vation, and Management. South Melbourne: Oxford
University Press.

Bureau of Tourism Research. 1997. International Visitors
Survey 1996. Canberra: BTR.

Caple, Caple. 2000. Conservation Skills: Judgement, Method
and Decision Making. London: Routledge.

Garrod, Brian, and Fyall, Alan. 2000. “Managing Heritage
Tourism.”” Annals of Tourism Research 27(3): 682-708.

Hall, Colin Michael. 1991. Introduction to Tourism in
Australia: Impacts, Planning and Development. South
Melbourne: Longman Cheshire.

Jacobs, Jane, and Gale Fay. 1994. Tourism and the Protec-
tion of Aboriginal Cultural Sites. Canberra: Australian
Ciovernment Publishing Service.

Parks Canada. 1979. Parks Canada Policy. Ottawa: Parks
(anada.

Markwell, Susan, Marion Bennett and Neil Ravenscroft.
1997. “The Changing Market for Heritage Tourism: A
Case Study of Visits to Historic Houses in England.”
International Journal of Heritage Studies 3(2): 95-108.

Moscardo, Gianna, and Philip Pearce. 1986. “Historic
“Theme Parks: An Australian Experience of Authenticity”
Annals of Tourism Research 13(3): 467-479.

Prentice Richard. 2006. “Heritage: A Key Sector in the
“New’ Tourism.” Pp. 243-256 in Heritage, Museums and
Galleries: An Introductory Reader, ed. Gerard Corsane.
London: Routledge Talor & Group.

Tourism New South Wales. 1995. Estimates of Visitation
and Visitors’ Expenditure for Local Government Areas in
NSW, 1992/93 and 1993/94. Sydney: Tourism New South
Wales.

United Nations Educational Scientific and Cultural Or-
ganization. 2003. Convention for the Safeguarding of the
Intangible Cultural Heritage. http://portal.unesco.org/en/
ev.php-URL_ID=17716&URL_DO=DO_TOPIC&URL_
SECTION=201.html (accessed 28 April 2010).

Urry, John. 1990. The Tourist Gaze: Leisure and Travel in
Contemporary Society. London: Sage.

Waitt, Gordon. 2000. “Consuming Heritage: Perceived

102

Historical Authenticity” Annals of Tourism Research
27(4): 835-62.

Yale, Pat. 1991, From Tourist Attractions to Heritage Tour-
ism. Huntingdon: ELM Publications.

BEZHAETZ DBEBENIRAZ YV —
DALICHIFTBEE

% R B FE

A HEDOHFESEFEL LTITbR A KEV 13, #TER, «
BREMAOZ R L BB EhfTbh T8 Thsb, L
LD KBALBEATZS B TIE, H<hbdhd i nik
gL, s, B, UbREER. BEML T
ATF T AT 4T D2 RET, BlhERERLENT
iz, KROBEHTHRATH L0, kB THREDEZ R
Foizs+sLnwiimbReNADE, X0, BiE
7R MPEDS, TERFO—E 2V BXER S L TR &
NTWADTHD,

MEEFEEOIRMR TR, —HFIi—Ea=—7 R340
BiThhsd, ZOHEDIX, AR, KEZ+T0vEdbEsZ
ETKkERZTHEZEZH UZE O %L L 250l
TEHEEDIZTI>IHOTHS, BVOWRIZEEZLEE
RAINZEY | 6 O EE R o iR LT E L
N2 RELE DML EOEMET D, L2 L-d g
PelizZp oo 7 2 2RI 2 L, 2 TOBMER—#IZRoT
s hciagds, 2B, Yy—<rThbHEE
(Bimo) 7=HLMARTREBZTHFE2EREATS, LEL
LingaGs &, 2 (b LHFEE2E) oskicse
oA L TR, 8|, K, ARoME#WEREZEL
BB 5, HOERETELRA G, Hoxmes
o T, ZERMEBLTEHEWALZHE LAEEZ BNV
iz, HLWwkEFANS LULE, ZOBEBE T, LM
Db aZ LiET&Rwy, 2L, ZELi—Hos
PR, WRDIEHWLEBTIICNbE > TWD Z L iEd
B

il o> BEJE AR E & [l U< ZDkES 0 L B OEH %
O&, AEOITARECHE LT, B OEE kil
PEOREH E RiAr &z, LivL, ZOkE0 Tk, B
HAABENENORY FFCHREAHER LTWA, B
EANEDOII amr—a rEENPHEDHIC, ZOME
KBRS 5, HoE, BEFREL LIRS
M, EO—HT, KEVORBEVEEoREEFIHL, @
WO AR o Tz, ZOMNALOBE T, F AL
WOlPlcFory NMeEhREDZETRAZED Z LR T
o, WoiEE, BABTOERIELTH A Z ORI TR
—AER->TEEBRSZELH D, £, AkkiEnsrb
AN BEELC SR TWMR S I, Lol EbLss 2
EMHRD LR ode, EEEALOEY 2oz
BlEMDNVTITEZWEEBEZ TS, HHILEY OEBEM
ERERHEL T RY, BYICHE, BEOTAF T 4T
1, i, ELTEHERHEDOTHS,

(T8 st () Ap BRSO PE L B S b D 1, BBl it
LTEMMPAYRZ Lo BfRE b1 5% 278\ (Caple
2000: 22) , ZOVLrT|IZHMTEALTHASIN? Ak
DKL L FEERORBUEL, OBPEREICLABLALTH
A9, BHOAN X (ZIRNAD=HIZ@BCELLE LTS
KT, HEVICZL OWNENEKD Z LT, BRI
FOREORESAHIZRDbR T OTHS, Z0O-wH



Consuming Heritage

Peng Zhaorong & Lu Fang

BAE, M B2 SFA =00 TGRS (—7 H—
K) HHEDZ < OMi &2 FONEMET5 2 2ian b
HhD L B E D ERMDTEE 20 T, kil
PEDRGE, R, WA, MEFF - (R(ERRT, V), o,
Bi#E{To M ¥ PE L X TWAS, FEHE, —Mold
A THARGFORES T, BlEsh s, 44—R 7Y 7
BOE IS O BREET IO R D A iz T8I & (A7 W
Hde . NMOBREEFIHoORR L L CRETWES 5 Lo -
LTl 5 = &1 (Aplin 2002: 61) & dHI, FDi-
IR, PEEURF G B S Ll PE O 1L S Y e h FH oIt ik 4
EiFLmEG A & 5 _&ETHDH L, MPEOREHTE 2 T
DI AT ~&ETHAH, ZLT, &0 bTEE AN
CTHMAMS L, Mo 2o s LAk o &k
b H LT, HBEORNTOMIE S LltEORM, H
Ly, UEEICHWHRETHD, 23 a=T ( DRNTIL,
PR EB LU T v 7 A, 8B C{LEED
Rl iR O = ORE NP MEN D LER LS, £,
B EHIABRA RS UL, WS OMED = & & B <
HHANTHLEFHEMO AN E LTHEGSELRETHA,
BHERS, GG IC W To B2 S thhdia s
oL, BUZMPEA WA T, BE AW L TE
AL Rl DI DIk E HIZ S H_ETH D, Y
e ALEPEIZ b F o I E ORGP, £ L TR RO
s s, HEICL->T, BHERIZASELOL80 0
MEPEERMAD Z LR TEDHESLH, i, WEREREA
e ENAHENS, P LU LB Th D, el
b, HEPEX., $ox A& Han, M, WEC iR
SiF. A OB RIEFACEEO BEREHRESRE) I
(Aplin 2002: 358) , WAZZWHTAL, TR <
MFH O] L5 2T NIDLTHD, LLEEE.
LD O L L TR LT S Ay,

Z074—=I)L

& JkR

NHFEB LI ORIEEOEZ THAEIREK L, hEIZH
HEMRKFOBMEAEE L ¥ —B T, BIAXYHET
bbH, ERNET—vix, PELSICBIT 2L, P
IEfRE, WENECH D, HEilo [BeNEE]  (p
[H, 20044F) ©, BLEATHFOME A 0B B P E O R
BRI L, BRI E-, BmEE o TA
Bl rERt]  (20084F) ofBEEETHY, WY —
AD—2 [ME—RBLMR] 2% LT 5, HEEEFO
BV —X, THEEWZEIZOWDTOI0058E] Luvvak
FA MR A ORISR LT A,

%75

7 ISR P R RS OFAR, F5 KO8, JE M K4S AR
DR AEFRIZ 200845 BAERE L TUv S, P [E 6 15 o0 22 14
HOGFHC, MEEPE & L TRl S L 2o o TV A KT
TA = R — 7 & f& 2 1=, 20104E5H ~20104E11 ] %
TA—2Z bZ U TENSRFIZERIER & LT L,
BUTE, (4L, RS, SCbWPEICEA A YT, 72— Kl
IS LR CE PRSP TH D, BEOIFZER L
(L, etLaF7E. okt #PEMYch B,

103



