Health Communication Science Digest

Searchable Archive

The Health Communication Science Digest (HCSD) Archive
includes all Health Communication Science Digest issues in
a searchable file.

You can search HCSD issues based on author names,
keywords appearing in article titles, and/or journals.
Information about a specific issue, such as month
published or issue number, can also be searched.

Navigate to individual HCSD issues using the page icons at
the bottom of the screen. Alternatively, you can navigate
to an individual HCSD issue using the arrows (left and
right) on the screen edge.

Double-clicking the issue image in the center of the screen
enlarges the issue. Double-clicking again opens the
individual issue PDF file.

For guestions or comments, please contact
HCSD@cdc.gov.

How to Search

To search, enter a word or phrase in the search box at the
top right and click the binoculars symbol.

Health Communication Science Digest Welcome 1

! U.S. Department of Health and Human Services

Centers for Disease Control and Prevention


mailto:HCSD@cdc.gov

e Notice that you can modify your search with selectable
“whole word” and “case sensitive” features. These can be
very handy, for example, when search a term like “WOM”
(i.e., an acronym for “word of mouth”). Entering the
WOM term will yield results that also include the words
“women” and “woman”. Selecting the “case sensitive”
option, however, will isolate the three articles examining
WOM.

e Clicking on the search results will take you to where
your search term appears within the portfolio.
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Health Communication Science Digest

Office of the Associate Director for Communication
October 2018 -- Vol. g, Issue 10e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Betts, K. R., Boudewyns, V., Aikin, K. J., Squire, C., Dolina, S., Hayes, J. J., & Southwell, B. G.
(2018). Serious and actionable risks, plus disclosure: Investigating an alternative approach for
presenting risk information in prescription drug television advertisements. Res Social Adm Pharm,
14(10), 951-963. doi:10.1016/j.sapharm.2017.07.015

+«+ Bruine de Bruin, W., & Carman, K. G. (2018). Measuring Subjective Probabilities: The Effect of
Response Mode on the Use of Focal Responses, Validity, and Respondents' Evaluations. Risk
Anal, 38(10), 2128-2143. doi:10.1111/risa.13138

% Cacciatore, M. A., Nowak, G. J., & Evans, N. J. (2018). It's Complicated: The 2014-2015 U.S.
Measles Outbreak and Parents' VVaccination Beliefs, Confidence, and Intentions. Risk Anal, 38(10),
2178-2192. d0i:10.1111/risa.13120

« Estrada, E., Ramirez, A. S., Gamboa, S., & Amezola de Herrera, P. (2018). Development of a
Participatory Health Communication Intervention: An Ecological Approach to Reducing Rural
Information Inequality and Health Disparities. J Health Commun, 23(8), 773-782.
d0i:10.1080/10810730.2018.1527874

+« Fleming-Milici, F., Harris, J. L., & Liu, S. (2018). Race, Ethnicity, and Other Factors Predicting
U.S. Parents' Support for Policies to Reduce Food and Beverage Marketing to Children and
Adolescents. Health Equity, 2(1), 288-295. doi:10.1089/heq.2018.0048

+ Gagne, M. H., Belanger-Gravel, A., Clement, M. E., & Poissant, J. (2018). Recall and
understanding of a communication campaign designed to promote positive parenting and prevent
child maltreatment. Prev Med Rep, 12, 191-197. d0i:10.1016/j.pmedr.2018.09.015

% Jagiello, R. D., & Hills, T. T. (2018). Bad News Has Wings: Dread Risk Mediates Social
Amplification in Risk Communication. Risk Anal, 38(10), 2193-2207. do0i:10.1111/risa.13117
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Kang, Y., Cooper, N., Pandey, P., Scholz, C., O'Donnell, M. B., Lieberman, M. D., . . . Falk, E. B.
(2018). Effects of self-transcendence on neural responses to persuasive messages and health
behavior change. Proc Natl Acad Sci U S A, 115(40), 9974-9979. doi:10.1073/pnas.1805573115
Moss, H. B., Kirby, S. D., & Donodeo, F. (2009). Characterizing and reaching high-risk drinkers
using audience segmentation. Alcohol Clin Exp Res, 33(8), 1336-1345. doi:10.1111/j.1530-
0277.2009.00963.x

Olawepo, J. O., Pharr, J. R., & Kachen, A. (2018). The use of social marketing campaigns to
increase HIV testing uptake: a systematic review. AIDS Care, 1-10.
doi:10.1080/09540121.2018.1533631

Paige, S. R., Stellefson, M., Krieger, J. L., Anderson-Lewis, C., Cheong, J., & Stopka, C. (2018).
Proposing a Transactional Model of eHealth Literacy: Concept Analysis. J Med Internet Res,
20(10), e10175. doi:10.2196/10175

Robillard, J. M., Jun, J. H., Lai, J. A., & Feng, T. L. (2018). The QUEST for quality online health
information: validation of a short quantitative tool. BMC Med Inform Decis Mak, 18(1), 87.
d0i:10.1186/s12911-018-0668-9

Skurka, C. (2018). You Mad? Using Anger Appeals to Promote Activism Intentions and Policy
Support in the Context of Sugary Drink Marketing to Kids. Health Commun, 1-13.
d0i:10.1080/10410236.2018.1536943

van der Heide, I., Poureslami, 1., Mitic, W., Shum, J., Rootman, I., & FitzGerald, J. M. (2018).
Health literacy in chronic disease management: a matter of interaction. J Clin Epidemiol, 102,
134-138. doi:10.1016/].jclinepi.2018.05.010

Vrdelja, M., Kraigher, A., Vercic, D., & Kropivnik, S. (2018). The growing vaccine hesitancy:
exploring the influence of the internet. Eur J Public Health, 28(5), 934-939.
doi:10.1093/eurpub/cky114

Wang, M., & Struthers, A. (2018). Health buzz at school: Evaluations of a statewide teen health
campaign. Health Mark Q, 1-16. doi:10.1080/07359683.2018.1490544

Welch, J. D., & Ellis, E. M. (2018). Sex Differences in the Association of Perceived Ambiguity,
Cancer Fatalism, and Health-Related Self-Efficacy with Fruit and Vegetable Consumption. J
Health Commun, 1-9. doi:10.1080/10810730.2018.1534905

Yamashita, T., Bardo, A. R., Liu, D., & Cummins, P. A. (2018). Literacy, Numeracy, and Health
Information Seeking Among Middle-Aged and Older Adults in the United States. J Aging Health,
898264318800918. doi:10.1177/0898264318800918

Yoo, J. W., &Jin, Y. J. (2018). Comparative impact of fear appeals and induced hypocrisy
advertising in encouraging intent to quit smoking: Applying self-construal theory to consumers'
attitudes. Glob Health Promot, 1757975918783425. doi:10.1177/1757975918783425

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Office of the Associate Director for Communication
September 2018 -- Vol. g, Issue ge

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Badal, H. J., Boudewyns, V., Uhrig, J. D., August, E. M., Ruddle, P., & Stryker, J. E. (2018). Testing
Makes Us Stronger: Evaluating the correlation between exposure and intermediate outcomes targeted
by the campaign's messages. Patient Educ Couns. doi: 10.1016/j.pec.2018.08.037

« Berry, C., & Burton, S. (2018). Reduced-Risk Warnings versus the U.S. FDA-Mandated Addiction
Warning: The Effects of E-Cigarette Warning Variations on Health Risk Perceptions. Nicotine Tob
Res. doi: 10.1093/ntr/nty177

« Bode, L., & Vraga, E. K. (2018). See Something, Say Something: Correction of Global Health
Misinformation on Social Media. Health Commun, 33(9), 1131-1140. doi:
10.1080/10410236.2017.1331312

«» Broniatowski, D. A., Jamison, A. M., Qi, S., AlKulaib, L., Chen, T., Benton, A., . .. Dredze, M.
(2018). Weaponized Health Communication: Twitter Bots and Russian Trolls Amplify the Vaccine
Debate. Am J Public Health, 108(10), 1378-1384. doi: 10.2105/ajph.2018.304567

+ Cabling, M. L., Turner, J. W., Hurtado-de-Mendoza, A., Zhang, Y., Jiang, X., Drago, F., & Sheppard,
V. B. (2018). Sentiment Analysis of an Online Breast Cancer Support Group: Communicating about
Tamoxifen. Health Commun, 33(9), 1158-1165. doi: 10.1080/10410236.2017.1339370

¢+ Carcioppolo, N., Orrego Dunleavy, V., & Myrick, J. G. (2018). A Closer Look at Descriptive Norms
and Indoor Tanning: Investigating the Intermediary Role of Positive and Negative Outcome
Expectations. Health Commun, 1-9. doi: 10.1080/10410236.2018.1517632

« Case, K. R, Lazard, A. J., Mackert, M. S., & Perry, C. L. (2018). Source Credibility and E-Cigarette
Attitudes: Implications for Tobacco Communication. Health Commun, 33(9), 1059-1067. doi:
10.1080/10410236.2017.1331190
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« Chen, X,, Hay, J. L., Waters, E. A., Kiviniemi, M. T., Biddle, C., Schofield, E., . .. Orom, H. (2018).
Health Literacy and Use and Trust in Health Information. J Health Commun, 1-11. doi:
10.1080/10810730.2018.1511658

% Ford, A.J., & Alwan, N. A. (2018). Use of social networking sites and women's decision to receive
vaccinations during pregnancy: A cross-sectional study in the UK. Vaccine, 36(35), 5294-5303. doi:
10.1016/j.vaccine.2018.07.022

% Jeong, M. (2018). Sharing Tobacco and E-Cigarette Information: Predicting its Occurrence and
Valence among Youth and Young Adults. Health Commun, 33(9), 1114-1123. doi:
10.1080/10410236.2017.1331310

+«+ Johnson, B. B. (2018). Residential Location and Psychological Distance in Americans' Risk Views
and Behavioral Intentions Regarding Zika Virus. Risk Anal. doi: 10.1111/risa.13184

% Krishna, A. (2018). Poison or Prevention? Understanding the Linkages between Vaccine-Negative
Individuals' Knowledge Deficiency, Motivations, and Active Communication Behaviors. Health
Commun, 33(9), 1088-1096. doi: 10.1080/10410236.2017.1331307

% Lofters, A. K., Vahabi, M., Pyshnov, T., Kupets, R., & Guilcher, S. J. T. (2018). Segmenting women
eligible for cervical cancer screening using demographic, behavioural and attitudinal characteristics.
Prev Med, 114, 134-139. doi: 10.1016/j.ypmed.2018.06.013

« Luhnen, J., Steckelberg, A., & Buhse, S. (2018). Pictures in health information and their pitfalls:
Focus group study and systematic review. Z Evid Fortbild Qual Gesundhwes. doi:
10.1016/j.zefq.2018.08.002

% Lwin, M. O, Lu, J., Sheldenkar, A., & Schulz, P. J. (2018). Strategic Uses of Facebook in Zika
Outbreak Communication: Implications for the Crisis and Emergency Risk Communication Model.
Int J Environ Res Public Health, 15(9). doi: 10.3390/ijerph15091974

s Pope, J. P., Pelletier, L., & Guertin, C. (2018). Starting Off on the Best Foot: A Review of Message
Framing and Message Tailoring, and Recommendations for the Comprehensive Messaging Strategy
for Sustained Behavior Change. Health Commun, 33(9), 1068-1077. doi:
10.1080/10410236.2017.1331305

¢+ Shaffer, V. A., Scherer, L. D., Focella, E. S., Hinnant, A., Len-Rios, M. E., & Zikmund-Fisher, B. J.
(2018). What Is the Story with Narratives? How Using Narratives in Journalism Changes Health
Behavior. Health Commun, 33(9), 1151-1157. doi: 10.1080/10410236.2017.1333562

+«+ Sundstrom, B., Ferrara, M., DeMaria, A. L., Gabel, C., Booth, K., & Cabot, J. (2018). It's Your Place:
Development and Evaluation of an Evidence-Based Bystander Intervention Campaign. Health
Commun, 33(9), 1141-1150. doi: 10.1080/10410236.2017.1333561

+« Ullmann, G., Kedia, S. K., Homayouni, R., Akkus, C., Schmidt, M., Klesges, L. M., & Ward, K. D.
(2018). Memphis FitKids: implementing a mobile-friendly web-based application to enhance parents'
participation in improving child health. BMC Public Health, 18(1), 1068. doi: 10.1186/5s12889-018-
5968-6

+« Walsh-Childers, K., Odedina, F., Poitier, A., Kaninjing, E., & Taylor, G., 3rd. (2018). Choosing
Channels, Sources, and Content for Communicating Prostate Cancer Information to Black Men: A
Systematic Review of the Literature. Am J Mens Health, 12(5), 1728-1745. doi:
10.1177/1557988318786669
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% Yang, B., & Nan, X. (2018). Influence of Norm-Based Messages on College Students' Binge Drinking
Intentions: Considering Norm Type, Regulatory Mode, and Level of Alcohol Consumption. Health
Commun, 1-10. doi: 10.1080/10410236.2018.1517708

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Office of the Associate Director for Communication
August 2018 -- Vol. 9, Issue 8

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

< Ashford, R. D., Brown, A. M., & Curtis, B. (2018). Substance use, recovery, and linguistics: The
impact of word choice on explicit and implicit bias. Drug Alcohol Depend, 189, 131-138. doi:
10.1016/j.drugalcdep.2018.05.005

< Baldwin, H. J., Freeman, B., & Kelly, B. (2018). Like and share: associations between social media
engagement and dietary choices in children. Public Health Nutr, 1-6. doi:
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

<+ Abbott, M., Ramchand, R., Chamberlin, M., & Marcellino, W. (2018). Detecting Changes in
Newspaper Reporting of Suicide after a Statewide Social Marketing Campaign. Health Commun,
33(6), 674-680. doi: 10.1080/10410236.2017.1298198

«+ Archibald, M. M., Hartling, L., Ali, S., Caine, V., & Scott, S. D. (2018). Developing "My Asthma
Diary": a process exemplar of a patient-driven arts-based knowledge translation tool. BMC Pediatr,
18(1), 186. doi: 10.1186/s12887-018-1155-2

« Ashford, R. D., Brown, A. M., & Curtis, B. (2018). The Language of Substance Use and Recovery:
Novel Use of the Go/No-Go Association Task to Measure Implicit Bias. Health Commun, 1-7. doi:
10.1080/10410236.2018.1481709

« Borg, K., Boulet, M., Smith, L., & Bragge, P. (2018). Digital Inclusion & Health Communication: A
Rapid Review of Literature. Health Commun, 1-9. doi: 10.1080/10410236.2018.1485077

s Donnelly, G. E., Zatz, L. Y., Svirsky, D., & John, L. K. (2018). The Effect of Graphic Warnings on
Sugary-Drink Purchasing. Psychol Sci, 956797618766361. doi: Download Here

+«+ Haberlin, C., O'Dwyer, T., Mockler, D., Moran, J., O'Donnell, D. M., & Broderick, J. (2018). The use
of eHealth to promote physical activity in cancer survivors: a systematic review. Support Care Cancer.
doi: Download Here

% Hayashi, H., Tan, A., Kawachi, I., Minsky, S., & Viswanath, K. (2018). Does Segmentation Really
Work? Effectiveness of Matched Graphic Health Warnings on Cigarette Packaging by Race, Gender
and Chronic Disease Conditions on Cognitive Outcomes among Vulnerable Populations. J Health
Commun, 1-11. doi: 10.1080/10810730.2018.1474299

¢+ Hersch, J., Jansen, J., & McCaffery, K. (2018). Decision-making about mammographic screening:
pursuing informed choice. Climacteric, 21(3), 209-213. doi: 10.1080/13697137.2017.1406912

« Jagiello, R. D., & Hills, T. T. (2018). Bad News Has Wings: Dread Risk Mediates Social
Amplification in Risk Communication. Risk Anal. doi: 10.1111/risa.13117
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

X Bavin, L. M., & Owens, R. G. (2018). Complementary Public Service Announcements as a
Strategy for Enhancing the Impact of Health-Promoting Messages in Fictional Television
Programs. Health Commun, 33(5), 544-552. doi:10.1080/10410236.2017.1283561

<> Brown, H. M., Rollo, M. E., de Vlieger, N. M., Collins, C. E., & Bucher, T. (2018). Influence of
the nutrition and health information presented on food labels on portion size consumed: a
systematic review. Nutr Rev. doi:10.1093/nutrit/nuy019

X Buljan, 1., Malicki, M., Wager, E., Puljak, L., Hren, D., Kellie, F., . . . Marusic, A. (2018). No
difference in knowledge obtained from infographic or plain language summary of a Cochrane
systematic review: three randomized controlled trials. J Clin Epidemiol, 97, 86-94.
doi:10.1016/j.jclinepi.2017.12.003

X Champlin, S., & Nisbett, G. (2018). Promoting Mental Health Resource Use on Campus by
"Trying Something New". Am J Health Promot, 32(4), 1140-1144.
doi:10.1177/0890117117740348

X Cusack, L., Del Mar, C. B., Chalmers, I., Gibson, E., & Hoffmann, T. C. (2018). Educational
interventions to improve people's understanding of key concepts in assessing the effects of health
interventions: a systematic review. Syst Rev, 7(1), 68. doi:10.1186/s13643-018-0719-4

<> Finnell, K. J., & John, R. (2018). A Social Marketing Approach to 1% Milk Use: Resonance Is the
Key. Health Promot Pract, 19(3), 437-444. d0i:10.1177/1524839917699594

<> Fishman, J., Greenberg, P., Bagga, M. B., Casarett, D., & Propert, K. (2018). Comparing
Strategies for Health Information Dissemination: Messengers That Can Help or Hinder. Am J
Health Promot, 32(4), 932-938. d0i:10.1177/0890117117733780

X Hamshaw, R. J. T., Barnett, J., & Lucas, J. S. (2018). Tweeting and Eating: The Effect of Links

and Likes on Food-Hypersensitive Consumers' Perceptions of Tweets. Front Public Health, 6,

118. doi:10.3389/fpubh.2018.00118
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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« Brusse, E. D. A, Fransen, M. L., & Smit, E. G. (2017). Framing in Entertainment-Education:
Effects on Processes of Narrative Persuasion. Health Commun, 32(12), 1501-1509.
d0i:10.1080/10410236.2016.1234536

% Catalan-Matamoros, D., & Penafiel-Saiz, C. (2017). The Use of Traditional Media for Public
Communication about Medicines: A Systematic Review of Characteristics and Outcomes. Health
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest
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Tobacco Products and Trust in Sources of Tobacco Health Information. Nicotine Tob Res, 19(10),
1199-1208. doi:10.1093/ntr/ntx080

« Arendt, F., Hauck, P., Mayr, J., & Negwer, F. (2017). Anti-Stigma HIV-Related Social Advertising:
No Evidence for Side Effects on Condom Use. Health Commun, 1-4.
d0i:10.1080/10410236.2017.1384435

« Bailey, R. L. (2017). Influencing Eating Choices: Biological Food Cues in Advertising and Packaging
Alter Trajectories of Decision Making and Behavior. Health Commun, 32(10), 1183-1191.
d0i:10.1080/10410236.2016.1214222

« Dutta, M., Sastry, S., Dillard, S., Kumar, R., Anaele, A., Collins, W., . .. Spinetta, C. (2017).
Narratives of Stress in Health Meanings of African Americans in Lake County, Indiana. Health
Commun, 32(10), 1241-1251. doi:10.1080/10410236.2016.1204583

« Ellingson, M. K., Bonk, C. M., & Chamberlain, A. T. (2017). A survey-based study of Zika virus
communication preferences among pregnant women in Georgia, United States. BMC Pregnancy
Childbirth, 17(1), 325. doi:10.1186/s12884-017-1516-0

< Freimuth, V. S., Jamison, A. M., An, J., Hancock, G. R., & Quinn, S. C. (2017). Determinants of trust
in the flu vaccine for African Americans and Whites. Soc Sci Med, 193, 70-79.
doi:10.1016/j.socscimed.2017.10.001

+« Hendriks, H., & Janssen, L. (2017). Frightfully funny: combining threat and humour in health
messages for men and women. Psychol Health, 1-20. doi:10.1080/08870446.2017.1380812
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+« Hoffner, C. A., & Cohen, E. L. (2017). Mental Health-Related Outcomes of Robin Williams' Death:
The Role of Parasocial Relations and Media Exposure in Stigma, Help-Seeking, and Outreach. Health
Commun, 1-10. doi:10.1080/10410236.2017.1384348

% Jalloh, M. F., Robinson, S. J., Corker, J., Li, W., lIrwin, K., Barry, A. M., . .. Bunnell, R. (2017).
Knowledge, Attitudes, and Practices Related to Ebola Virus Disease at the End of a National
Epidemic - Guinea, August 2015. MMWR Morb Mortal Wkly Rep, 66(41), 1109-1115.
doi:10.15585/mmwr.mm6641a4

+« Jang, S. M., McKeever, B. W., McKeever, R., & Kim, J. K. (2017). From Social Media to
Mainstream News: The Information Flow of the Vaccine-Autism Controversy in the US, Canada, and
the UK. Health Commun, 1-8. doi:10.1080/10410236.2017.1384433

« Janssen, E., Ruiter, R. A. C., & Waters, E. A. (2017). Combining risk communication strategies to
simultaneously convey the risks of four diseases associated with physical inactivity to socio-
demographically diverse populations. J Behav Med. doi:10.1007/s10865-017-9894-3

% Kang, H., & Lee, M. J. (2017). Designing Anti-Binge Drinking Prevention Messages: Message
Framing vs. Evidence Type. Health Commun, 1-9. doi:10.1080/10410236.2017.1372046

< Kaye, S. A., White, M. J., & Lewis, I. (2017). The use of neurocognitive methods in assessing health
communication messages: A systematic review. J Health Psychol, 22(12), 1534-1551.
d0i:10.1177/1359105316630138

< Kim, S., Pjesivac, I., & Jin, Y. (2017). Effects of Message Framing on Influenza Vaccination:
Understanding the Role of Risk Disclosure, Perceived Vaccine Efficacy, and Felt Ambivalence.
Health Commun, 1-10. doi:10.1080/10410236.2017.1384353

% Klemm, C., Hartmann, T., & Das, E. (2017). Fear-Mongering or Fact-Driven? llluminating the
Interplay of Objective Risk and Emotion-Evoking Form in the Response to Epidemic News. Health
Commun, 1-10. doi:10.1080/10410236.2017.1384429

«» Kowitt, S., Sheeran, P., Jarman, K. L., Ranney, L. M., Schmidt, A. M., Noar, S. M., . .. Goldstein, A.
0. (2017). Cigarette constituent health communications for smokers: impact of chemical, imagery,
and source. Nicotine Tob Res. doi:10.1093/ntr/ntx226

« Macias, W., Lee, M., & Cunningham, N. (2017). Inside the Mind of the Online Health Information
Searcher using Think-Aloud Protocol. Health Commun, 1-12. doi:10.1080/10410236.2017.1372040

« O'Donnell, N. H., & Willoughby, J. F. (2017). Photo-sharing social media for eHealth: analysing
perceived message effectiveness of sexual health information on Instagram. J Vis Commun Med, 1-11.
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« Okan, Y., Stone, E. R., & Bruine de Bruin, W. (2017). Designing Graphs that Promote Both Risk
Understanding and Behavior Change. Risk Anal. doi:10.1111/risa.12895

« Oliver-Williams, C., Brown, E., Devereux, S., Fairhead, C., & Holeman, I. (2017). Using Mobile
Phones to Improve Vaccination Uptake in 21 Low- and Middle-Income Countries: Systematic
Review. JMIR Mhealth Uhealth, 5(10), e148. doi:10.2196/mhealth.7792

+«» Persoskie, A., Hennessy, E., & Nelson, W. L. (2017). US Consumers' Understanding of Nutrition
Labels in 2013: The Importance of Health Literacy. Prev Chronic Dis, 14, E86.
d0i:10.5888/pcd14.170066
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« Sontag, J. M., & Barnes, S. R. (2017). The visual framing of graphics when used in preventative
health digital news packages: exploring the use of a narrative structure as the message infrastructure. J
Vis Commun Med, 1-11. doi:10.1080/17453054.2017.1366824

% Strekalova, Y. A., & Krieger, J. L. (2017). Beyond Words: Amplification of Cancer Risk
Communication on Social Media. J Health Commun, 22(10), 849-857.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

< Aponte, J., & Nokes, K. M. (2017). Validating an electronic health literacy scale in an older
hispanic population. J Clin Nurs, 26(17-18), 2703-2711. doi: 10.1111/jocn.13763

X Benetoli, A., Chen, T. F., & Aslani, P. (2017). How patients’ use of social media impacts their
interactions with healthcare professionals. Patient Educ Couns. doi: 10.1016/j.pec.2017.08.015

<> Brandhof, S. D., Fagerlin, A., Hawley, S., Toes-Zoutendijk, E., Trevena, L., McCaffery, K., &
Korfage, 1. J. (2017). Colorectal cancer screening: Associations between information provision,
attitudes and intended participation. Patient Educ Couns. doi: 10.1016/j.pec.2017.08.021

X Brownson, R. C., Eyler, A. A, Harris, J. K., Moore, J. B., & Tabak, R. G. (2017). Getting the
Word Out: New Approaches for Disseminating Public Health Science. J Public Health Manag
Pract. doi: 10.1097/phh.0000000000000673

X Burgess, K., Atkinson, K. M., Westeinde, J., Crowcroft, N., Deeks, S. L., & Wilson, K. (2017).
Barriers and facilitators to the use of an immunization application: a qualitative study
supplemented with Google Analytics data. J Public Health (Oxf), 39(3), e118-e126. doi:
10.1093/pubmed/fdw032

«  Cartocci, G., Caratu, M., Modica, E., Maglione, A. G., Rossi, D., Cherubino, P., & Babiloni, F.
(2017). Electroencephalographic, Heart Rate, and Galvanic Skin Response Assessment for an
Advertising Perception Study: Application to Antismoking Public Service Announcements. J Vis
Exp(126). doi: 10.3791/55872

X Deng, Z., & Liu, S. (2017). Understanding consumer health information-seeking behavior from the
perspective of the risk perception attitude framework and social support in mobile social media
websites. Int J Med Inform, 105, 98-109. doi: 10.1016/j.ijmedinf.2017.05.014
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X Donaldson, E. A., Hoffman, A. C., Zandberg, I., & Blake, K. D. (2017). Media exposure and
tobacco product addiction beliefs: Findings from the 2015 Health Information National Trends
Survey (HINTS-FDA 2015). Addict Behav, 72, 106-113. doi: 10.1016/j.addbeh.2017.04.001

X Droulers, O., Gallopel-Morvan, K., Lacoste-Badie, S., & Lajante, M. (2017). The influence of
threatening visual warnings on tobacco packaging: Measuring the impact of threat level, image
size, and type of pack through psychophysiological and self-report methods. PLoS One, 12(9),
e0184415. doi: 10.1371/journal.pone.0184415

% Fernan, C., Schuldt, J. P., & Niederdeppe, J. (2017). Health Halo Effects from Product Titles and
Nutrient Content Claims in the Context of "Protein” Bars. Health Commun, 1-9. doi:
10.1080/10410236.2017.1358240

X Fiddian-Green, A., Gubrium, A. C., & Peterson, J. C. (2017). Puerto Rican Latina Youth Coming
Out to Talk About Sexuality and Identity. Health Commun, 32(9), 1093-1103. doi:
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X Hong, Y. A., & Cho, J. (2017). Has the Digital Health Divide Widened? Trends of Health-Related
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<> Kaufman, J., Ryan, R., Lewin, S., Bosch-Capblanch, X., Glenton, C., Cliff, J., . .. Hill, S. (2017).
Identification of preliminary core outcome domains for communication about childhood
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X Leshner, G., Clayton, R. B., Bolls, P. D., & Bhandari, M. (2017). Deceived, Disgusted, and
Defensive: Motivated Processing of Anti-Tobacco Advertisements. Health Commun, 1-10. doi:
10.1080/10410236.2017.1350908
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Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Health Communication Science Digest

Office of the Associate Director for Communication
August 2017 -- Vol. 8, Issue 8

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

<> Armon, R. (2017). Interactional Alarms: Experts' Framing of Health Risks in Live Broadcast
News Interviews. Health Commun, 1-10. doi:10.1080/10410236.2017.1351267

X Barbrook-Johnson, P., Badham, J., & Gilbert, N. (2017). Uses of Agent-Based Modeling for
Health Communication: the TELL ME Case Study. Health Commun, 32(8), 939-944.
doi:10.1080/10410236.2016.1196414

<> Crook, B., & Dailey, R. M. (2017). Memorable Messages about the Misuse of Prescription
Stimulants. Health Commun, 32(8), 921-930. doi:10.1080/10410236.2016.1196411

X Davis, K. C., Duke, J., Shafer, P., Patel, D., Rodes, R., & Beistle, D. (2017). Perceived
Effectiveness of Antismoking Ads and Association with Quit Attempts Among Smokers:
Evidence from the Tips From Former Smokers Campaign. Health Commun, 32(8), 931-938.
d0i:10.1080/10410236.2016.1196413

<> Eckert, S., Sopory, P., Day, A., Wilkins, L., Padgett, D., Novak, J., . . . Gamhewage, G. (2017).
Health-Related Disaster Communication and Social Media: Mixed-Method Systematic Review.
Health Commun, 1-12. doi:10.1080/10410236.2017.1351278

X Gollust, S. E., Barry, C. L., & Niederdeppe, J. (2017). Partisan Responses to Public Health
Messages: Motivated Reasoning and Sugary Drink Taxes. J Health Polit Policy Law.
d0i:10.1215/03616878-4193606

<> Hitt, R., Zhuang, J., & Anderson, J. (2017). Media Presentation of Breastfeeding Beliefs in
Newspapers. Health Commun, 1-9. doi:10.1080/10410236.2017.1351275

X lles, I. A., Nan, X., & Verrill, L. (2017). Nutrient Content Claims: How They Impact Perceived
Healthfulness of Fortified Snack Foods and the Moderating Effects of Nutrition Facts Labels.
Health Commun, 1-9. doi:10.1080/10410236.2017.1351277
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Jake-Schoffman, D. E., Wilcox, S., Kaczynski, A. T., Turner-McGrievy, G., Friedman, D. B., &
West, D. S. (2017). E-Media Use and Preferences for Physical Activity and Public Health
Information: Results of a Web-Based Survey. J Public Health Manag Pract.
d0i:10.1097/phh.0000000000000638

Karl, F. M., Smith, J., Piedt, S., Turcotte, K., & Pike, 1. (2017). Applying the health action process
approach to bicycle helmet use and evaluating a social marketing campaign. Inj Prev.
doi:10.1136/injuryprev-2017-042399

Knoblauch, T. A. K., Stauffacher, M., & Trutnevyte, E. (2017). Communicating Low-Probability
High-Consequence Risk, Uncertainty and Expert Confidence: Induced Seismicity of Deep
Geothermal Energy and Shale Gas. Risk Anal. doi:10.1111/risa.12872

McGlone, M. S., Stephens, K. K., Rodriguez, S. A., & Fernandez, M. E. (2017). Persuasive texts
for prompting action: Agency assignment in HPV vaccination reminders. Vaccine, 35(34), 4295-
4297. doi:10.1016/j.vaccine.2017.06.080

Nguyen, A. B., Robinson, J., O'Brien, E. K., & Zhao, X. (2017). Racial and Ethnic Differences in
Tobacco Information Seeking and Information Sources: Findings From the 2015 Health
Information National Trends Survey. J Health Commun, 1-10.
doi:10.1080/10810730.2017.1347216

Parackal, M., Parackal, S., Eusebius, S., & Mather, D. (2017). The Use of Facebook Advertising
for Communicating Public Health Messages: A Campaign Against Drinking During Pregnancy in
New Zealand. JMIR Public Health Surveill, 3(3), e49. doi:10.2196/publichealth.7032
Poureslami, I., Nimmon, L., Rootman, I., & Fitzgerald, M. J. (2017). Health literacy and chronic
disease management: drawing from expert knowledge to set an agenda. Health Promot Int, 32(4),
743-754. doi:10.1093/heapro/daw003

Rising, C. J., & Bol, N. (2017). Nudging Our Way to a Healthier Population: The Effect of Calorie
Labeling and Self-Control on Menu Choices of Emerging Adults. Health Commun, 32(8), 1032-
1038. d0i:10.1080/10410236.2016.1217452

Stellamanns, J., Ruetters, D., Dahal, K., Schillmoeller, Z., & Huebner, J. (2017). Visualizing risks
in cancer communication: A systematic review of computer-supported visual aids. Patient Educ
Couns, 100(8), 1421-1431. doi:10.1016/j.pec.2017.02.003

Williams, C. A., & Grundstein, A. J. (2017). Children forgotten in hot cars: a mental models
approach for improving public health messaging. Inj Prev. doi:10.1136/injuryprev-2016-042261
Yang, J. Z., & Pittman, M. M. (2017). The Silver Lining of Shame: Framing HPV to Influence
Vaccination Intentions. Health Commun, 32(8), 987-994. doi:10.1080/10410236.2016.1196420

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest August 2017 (Vol. 8, Issue 8) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://ovidsp.uk.ovid.com/sp-3.26.1a/ovidweb.cgi?WebLinkFrameset=1&S=CKACPDNDOFHFJFNLFNGKIAJHLNEOAA00&returnUrl=ovidweb.cgi%3fMain%2bSearch%2bPage%3d1%26S%3dCKACPDNDOFHFJFNLFNGKIAJHLNEOAA00&directlink=http%3a%2f%2fovidsp.uk.ovid.com%2fovftpdfs%2fPDHFFNJHIANLOF00%2ffs047%2fovft%2flive%2fgv024%2f00124784%2f00124784-900000000-99568.pdf&filename=E-Media+Use+and+Preferences+for+Physical+Activity+and+Public+Health+Information%3a++Results+of+a+Web-Based+Survey.&navigation_links=NavLinks.S.sh.18.1&link_from=S.sh.18%7c1&pdf_key=PDHFFNJHIANLOF00&pdf_index=/fs047/ovft/live/gv024/00124784/00124784-900000000-99568&D=ovft&link_set=S.sh.18|1|sl_10|resultSet|S.sh.18.19|0
http://injuryprevention.bmj.com/content/injuryprev/early/2017/08/05/injuryprev-2017-042399.full.pdf
http://onlinelibrary.wiley.com/doi/10.1111/risa.12872/pdf
http://ac.els-cdn.com/S0264410X17308770/1-s2.0-S0264410X17308770-main.pdf?_tid=10753a84-8d8b-11e7-99ae-00000aacb361&acdnat=1504101587_ba6d603a1ca04f353985a90a4f6c3559
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1347216?needAccess=true
https://publichealth.jmir.org/article/viewFile/publichealth_v3i3e49/2
https://oup.silverchair-cdn.com/oup/backfile/Content_public/Journal/heapro/32/4/10.1093_heapro_daw003/1/daw003.pdf?Expires=1504195178&Signature=fTCHq5w11WyF4G-jmkKdYl2orgTHcBcQ8oosW4QBWMf4tBrsp1BYc-4p1uma5TrRuULpoQwJHQLCCZDfFuGjMTlDa0t0iIybb0JJ7OSw9FGaeNDiBClPrhBevwjh8OK2biklO7kALltYF98PQjfWnWyIWcQpHKVcsF8B4RsloO0NYlgdsImMiTUuj27En3zLD-Y5m3NxPficBZrgZTIQTNKSVLcxbASGZ3tXuV8mqm5OAZlHc6ZN2WkUt~7jDeGgJJul9~nF2kkj288oMBf5OEzV4IjRs1xxZyV4pobvBNZlJNiIG5JjcxumAkXOj7Ve2ILJl1cFh5zmIK0wnNybtg__&Key-Pair-Id=APKAIUCZBIA4LVPAVW3Q
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1217452?needAccess=true
http://ac.els-cdn.com/S0738399117300678/1-s2.0-S0738399117300678-main.pdf?_tid=ac08f710-8d8b-11e7-8500-00000aacb35d&acdnat=1504101848_618ba62d8fb17e85de9af5d15e0a04a8
http://injuryprevention.bmj.com/content/injuryprev/early/2017/08/09/injuryprev-2016-042261.full.pdf
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1196420?needAccess=true

Health Communication Science Digest

Office of the Associate Director for Communication
July 2017 -- Vol. 8, Issue 7

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

« Chon, M. G., & Park, H. (2017). One does not fit all: Health audience segmentation and prediction of
health behaviors in cancer prevention. Health Mark Q, 1-15. doi: Download Here

+«+ Dixon, G. N. (2017). Making Vaccine Messaging Stick: Perceived Causal Instability as a Barrier to
Effective Vaccine Messaging. J Health Commun, 1-7. doi: 10.1080/10810730.2017.1337832

« Edwards, R., Ajmal, A., Healey, B., & Hoek, J. (2017). Impact of removing point-of-sale tobacco
displays: data from a New Zealand youth survey. Tob Control, 26(4), 392-398. doi:
10.1136/tobaccocontrol-2015-052764

« Hebert, E. T., Case, K. R., Kelder, S. H., Delk, J., Perry, C. L., & Harrell, M. B. (2017). Exposure and
Engagement With Tobacco- and E-Cigarette-Related Social Media. J Adolesc Health. doi:
10.1016/j.jadohealth.2017.04.003

+« Hoffman, E. W., Austin, E. W., Pinkleton, B. E., & Austin, B. W. (2017). An Exploration of the
Associations of Alcohol-Related Social Media Use and Message Interpretation Outcomes to Problem
Drinking Among College Students. Health Commun, 32(7), 864-871. doi:
10.1080/10410236.2016.1195677

« Kang, G. J., Ewing-Nelson, S. R., Mackey, L., Schlitt, J. T., Marathe, A., Abbas, K. M., & Swarup, S.
(2017). Semantic network analysis of vaccine sentiment in online social media. Vaccine, 35(29), 3621-
3638. doi: 10.1016/j.vaccine.2017.05.052

« Kieh, M. D,, Cho, E. M., & Myles, I. A. (2017). Contrasting academic and lay press print coverage of
the 2013-2016 Ebola Virus Disease outbreak. PLoS One, 12(6), e0179356. doi:
10.1371/journal.pone.0179356

« Kraak, V., Englund, T., Misyak, S., & Serrano, E. (2017). Progress Evaluation for the Restaurant
Industry Assessed by a VVoluntary Marketing-Mix and Choice-Architecture Framework That Offers
Strategies to Nudge American Customers toward Healthy Food Environments, 2006-2017. Int J
Environ Res Public Health, 14(7). doi: 10.3390/ijerph14070760
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Krishna, A. (2017). Poison or Prevention? Understanding the Linkages between Vaccine-Negative
Individuals' Knowledge Deficiency, Motivations, and Active Communication Behaviors. Health
Commun, 1-9. doi: 10.1080/10410236.2017.1331307

Mayo-Gamble, T. L., & Mouton, C. (2017). Examining the Association Between Health Literacy and
Medication Adherence Among Older Adults. Health Commun, 1-7. doi:
10.1080/10410236.2017.1331311

McGlone, M. S., Stephens, K. K., Rodriguez, S. A., & Fernandez, M. E. (2017). Persuasive texts for
prompting action: Agency assignment in HPV vaccination reminders. Vaccine. doi:
10.1016/j.vaccine.2017.06.080

Miller, A. N., Sellnow, T., Neuberger, L., Todd, A., Freihaut, R., Noyes, J., . . . Gamhewage, G.
(2017). A Systematic Review of Literature on Effectiveness of Training in Emergency Risk
Communication. J Health Commun, 1-19. doi: 10.1080/10810730.2017.1338802

Naughton, P., McCarthy, M., & McCarthy, S. (2017). Reducing consumption of confectionery foods:
A post-hoc segmentation analysis using a social cognition approach. Appetite, 117, 168-178. doi:
10.1016/j.appet.2017.06.027

Nguyen, A., Mosadeghi, S., & Almario, C. V. (2017). Persistent digital divide in access to and use of
the Internet as a resource for health information: Results from a California population-based study. Int
J Med Inform, 103, 49-54. doi: 10.1016/j.ijmedinf.2017.04.008

Richards, A. S., Banas, J. A., & Magid, Y. (2017). More on Inoculating Against Reactance to
Persuasive Health Messages: The Paradox of Threat. Health Commun, 32(7), 890-902. doi:
10.1080/10410236.2016.1196410

Rogers, E. A., Fine, S. C., Handley, M. A., Davis, H. B., Kass, J., & Schillinger, D. (2017). Engaging
Minority Youth in Diabetes Prevention Efforts Through a Participatory, Spoken-Word Social
Marketing Campaign. Am J Health Promot, 31(4), 336-339. doi: 10.4278/ajhp.141215-ARB-624
Salloum, R. G., Louviere, J. J., Getz, K. R., Islam, F., Anshari, D., Cho, Y., ... Thrasher, J. F. (2017).
Evaluation of strategies to communicate harmful and potentially harmful constituent (HPHC)
information through cigarette package inserts: a discrete choice experiment. Tob Control. doi:
10.1136/tobaccocontrol-2016-053579

Shaffi, L., & Rowley, J. (2017). Trust and Credibility in Web-Based Health Information: A Review
and Agenda for Future Research. J Med Internet Res, 19(6), €218. doi: 10.2196/jmir.7579

Shaffer, V. A., Scherer, L. D., Focella, E. S., Hinnant, A., Len-Rios, M. E., & Zikmund-Fisher, B. J.
(2017). What Is the Story with Narratives? How Using Narratives in Journalism Changes Health
Behavior. Health Commun, 1-7. doi: 10.1080/10410236.2017.1333562

Thon, F. M., & Jucks, R. (2017). Believing in Expertise: How Authors' Credentials and Language Use
Influence the Credibility of Online Health Information. Health Commun, 32(7), 828-836. doi:
10.1080/10410236.2016.1172296

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest July 2017 (Vol. 8, Issue 7) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1331307?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1331311?needAccess=true
http://ac.els-cdn.com/S0264410X17308770/1-s2.0-S0264410X17308770-main.pdf?_tid=a3ad3100-792a-11e7-a152-00000aab0f6c&acdnat=1501861150_3fc8cb2f2f7d3b6413308220806addde
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1338802?needAccess=true
http://ac.els-cdn.com/S0195666316305736/1-s2.0-S0195666316305736-main.pdf?_tid=65528c86-792d-11e7-bc66-00000aacb35d&acdnat=1501862334_10b6c3f603d3075d21d4a0ca7cfb8344
http://ac.els-cdn.com/S1386505617300862/1-s2.0-S1386505617300862-main.pdf?_tid=55608bda-77b0-11e7-bf40-00000aacb360&acdnat=1501698669_50ed45b00f6976f09bc7a6e740c34f37
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1196410?needAccess=true
http://journals.sagepub.com/doi/pdf/10.4278/ajhp.141215-ARB-624
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2017/07/13/tobaccocontrol-2016-053579.full.pdf
http://www.jmir.org/article/viewFile/jmir_v19i6e218/2
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1333562?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1172296?needAccess=true

Health Communication Science Digest

Office of the Associate Director for Communication
June 2017 -- Vol. 8, Issue 6e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Bode, L., & Vraga, E. K. (2017). See Something, Say Something: Correction of Global Health
Misinformation on Social Media. Health Commun, 1-10. doi:10.1080/10410236.2017.1331312

« Case, K. R,, Lazard, A. J., Mackert, M. S., & Perry, C. L. (2017). Source Credibility and E-
Cigarette Attitudes: Implications for Tobacco Communication. Health Commun, 1-9.
doi:10.1080/10410236.2017.1331190

% Cohen, E. L., Alward, D., Zajicek, D., Edwards, S., & Hutson, R. (2017). Ending as Intended: The
Educational Effects of an Epilogue to a TV Show Episode about Bipolar Disorder. Health
Commun, 1-8. doi:10.1080/10410236.2017.1331308

< Crozier, A. J., & Spink, K. S. (2017). Effect of Manipulating Descriptive Norms and Positive
Outcome Expectations on Physical Activity of University Students During Exams. Health
Commun, 32(6), 784-790. doi:10.1080/10410236.2016.1172295

+« Francis, D. B., Noar, S. M., Kowitt, S. D., Jarman, K. L., & Goldstein, A. O. (2017). Believability
of new diseases reported in the 2014 Surgeon General's Report on smoking: Experimental results
from a national survey of US adults. Prev Med, 99, 94-98. doi:10.1016/j.ypmed.2017.01.021

% Garcia-Retamero, R., & Cokely, E. T. (2017). Designing Visual Aids That Promote Risk Literacy:
A Systematic Review of Health Research and Evidence-Based Design Heuristics. Hum Factors,
59(4), 582-627. doi:10.1177/0018720817690634

+«+ Hair, E., Pitzer, L., Bennett, M., Halenar, M., Rath, J., Cantrell, J., . . . Vallone, D. (2017).
Harnessing Youth and Young Adult Culture: Improving the Reach and Engagement of the
truth(R) Campaign. J Health Commun, 1-8. doi:10.1080/10810730.2017.1325420

% Hall, M. G., Sheeran, P., Noar, S. M., Ribisl, K. M., Boynton, M. H., & Brewer, N. T. (2017). A
brief measure of reactance to health warnings. J Behav Med, 40(3), 520-529. doi:10.1007/s10865-
016-9821-z
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Cd011244. doi:10.1002/14651858.CD011244.pub2
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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107-123. doi: 10.1093/her/cyx034
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0277.2009.00963.x

+« Murdock, M. R., & Rajagopal, P. (2017). The Sting of Social: How Emphasizing Social
Consequences in Warning Messages Influences Perceptions of Risk. Journal of Marketing, 81(2),
83-98. doi: 10.1509/jm.15.0402

% Ramirez, A. S., Willis, G., & Rutten, L. F. (2017). Understanding Spanish-Language Response in
a National Health Communication Survey: Implications for Health Communication Research.
Journal of Health Communication, 22(5), 442-450. doi: 10.1080/10810730.2017.1304470

«» Strekalova, Y. A. (2017). Health Risk Information Engagement and Amplification on Social
Media. Health Education & Behavior, 44(2), 332-339. d0i:10.1177/1090198116660310

+« Tombleson, B., & Wolf, K. (2017). Rethinking the circuit of culture: How participatory culture
has transformed cross-cultural communication. Public Relations Review, 43(1), 14-25. doi:
https://doi.org/10.1016/j.pubrev.2016.10.017
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March 2017 -- Vol. 8, Issue 3e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest
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26(2), 226-229. doi:10.1136/tobaccocontrol-2015-052757

++ Boase, N., White, M., Gaze, W., & Redshaw, C. (2017). Evaluating the Mental Models Approach
to Developing a Risk Communication: A Scoping Review of the Evidence. Risk Anal.
doi:10.1111/risa.12789
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12(3), e0173316. doi:10.1371/journal.pone.0173316
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Commun, 1-10. doi:10.1080/10410236.2017.1286574
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Living in the United States. J Health Commun, 22(3), 262-273.
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Magazines. Health Commun, 1-9. doi:10.1080/10410236.2017.1287237
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French, D. P., Cameron, E., Benton, J. S., Deaton, C., & Harvie, M. (2017). Can Communicating
Personalised Disease Risk Promote Healthy Behaviour Change? A Systematic Review of
Systematic Reviews. Ann Behav Med. doi:10.1007/s12160-017-9895-z

Im, H., & Huh, J. (2017). Does Health Information in Mass Media Help or Hurt Patients?
Investigation of Potential Negative Influence of Mass Media Health Information on Patients'
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McNeil, A., & Arena, R. (2017). The Evolution of Health Literacy and Communication:
Introducing Health Harmonics. Prog Cardiovasc Dis, 59(5), 463-470.
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Nan, X., Futerfas, M., & Ma, Z. (2017). Role of Narrative Perspective and Modality in the
Persuasiveness of Public Service Advertisements Promoting HPV Vaccination. Health Commun,
32(3), 320-328. d0i:10.1080/10410236.2016.1138379

Niederdeppe, J., Kellogg, M., Skurka, C., & Avery, R. J. (2017). Market-level exposure to state
antismoking media campaigns and public support for tobacco control policy in the United States,
2001-2002. Tob Control. doi:10.1136/tobaccocontrol-2016-053506
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Disease in the Time of "Epidemic 2.0". Health Commun, 32(3), 329-338.
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Sharma, M., Yadav, K., Yadav, N., & Ferdinand, K. C. (2017). Zika virus pandemic-analysis of
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Smith, S. W, Hitt, R., Russell, J., Nazione, S., Silk, K., Atkin, C. K., & Keating, D. (2017). Risk
Belief and Attitude Formation From Translated Scientific Messages About PFOA, an
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+« AbiGhannam, N., Chilek, L. A., & Koh, H. E. (2017). Three Pink Decades: Breast Cancer
Coverage in Magazine Advertisements. Health Commun, 1-7.
d0i:10.1080/10410236.2016.1278496
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logical inconsistencies in valuations of hypothetical health states: results from the Canadian EQ-
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Opportunities for Future Scholarship. Health Commun, 32(2), 211-218.
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< Aponte, J., & Nokes, K. M. (2017). Validating an Electronic Health Literacy Scale in an Older
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Firestone, R., Rowe, C. J., Modi, S. N., & Sievers, D. (2017). The effectiveness of social
marketing in global health: a systematic review. Health Policy Plan, 32(1), 110-124.
doi:10.1093/heapol/czw088

Garcia-Retamero, R., & Cokely, E. T. (2017). Designing Visual Aids That Promote Risk Literacy.
Hum Factors, 18720817690634. doi:10.1177/0018720817690634

Greenwell, M. R. (2017). Communicating Certainty and Uncertainty in Medical, Supportive and
Scientific Contexts. Health Commun, 32(2), 259-260. doi:10.1080/10410236.2016.1157910
Hall, M. G., Sheeran, P., Noar, S. M., Ribisl, K. M., Boynton, M. H., & Brewer, N. T. (2017). A
brief measure of reactance to health warnings. J Behav Med. doi:10.1007/s10865-016-9821-z
Harrington, N. G., & Kerr, A. M. (2017). Rethinking Risk: Prospect Theory Application in Health
Message Framing Research. Health Commun, 32(2), 131-141.
d0i:10.1080/10410236.2015.1110004

Hooker, C., Capon, A., & Leask, J. Communicating about risk: strategies for situations where
public concern is high but the risk is low. Public Health Research & Practice.
doi:10.17061/phrp2711709

Hyer, R. N., & Covello, V. T. (2017). Breaking Bad News in the High-concern, Low Trust
Setting: How to Get Your Story Heard. Health Phys, 112(2), 111-115. doi:
10.1097/HP.0000000000000623

Kersbergen, I., & Field, M. (2017). Alcohol consumers' attention to warning labels and brand
information on alcohol packaging: Findings from cross-sectional and experimental studies. BMC
Public Health, 17(1), 123. d0i:10.1186/s12889-017-4055-8

Kim, E., Scheufele, D. A., Han, J. Y., & Shah, D. (2017). Opinion Leaders in Online Cancer
Support Groups: An Investigation of Their Antecedents and Consequences. Health Commun,
32(2), 142-151. doi:10.1080/10410236.2015.1110005

Kim, H., & Xie, B. (2017). Health literacy in the eHealth era: A systematic review of the
literature. Patient Educ Couns. doi:10.1016/j.pec.2017.01.015

Lee, C. J., Nagler, R. H., & Wang, N. (2017). Source-specific Exposure to Contradictory Nutrition
Information: Documenting Prevalence and Effects on Adverse Cognitive and Behavioral
Outcomes. Health Commun, 1-9. doi:10.1080/10410236.2016.1278495

Thomas, R. J., Tandoc, E. C., Jr., & Hinnant, A. (2017). False Balance in Public Health
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.
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Continuum. J Acquir Immune Defic Syndr, 74 Suppl 1, S5-s14.
doi:10.1097/9ai.0000000000001206

« Bakker, C. J., Koffel, J. B., & Theis-Mahon, N. R. (2017). Measuring the health literacy of the
Upper Midwest. J Med Libr Assoc, 105(1), 34-43. doi:10.5195/jmla.2017.105

< Bigshy, E., & Hovick, S. R. (2017). Understanding Associations between Information Seeking and
Scanning and Health Risk Behaviors: An Early Test of the Structural Influence Model. Health
Commun, 1-11. doi:10.1080/10410236.2016.1266575

+«+ Chandler-Coley, R., Ross, H., Ozoya, O., Lescano, C., & Flannigan, T. (2017). Exploring Black
College Females' Perceptions Regarding HIV Prevention Message Content. J Health Commun, 1-
9. doi:10.1080/10810730.2016.1252817

« Dalmer, N. K. (2017). Questioning reliability assessments of health information on social media. J
Med Libr Assoc, 105(1), 61-68. doi:10.5195/jmla.2017.108

+« Damman, O. C., Bogaerts, N. M., van den Haak, M. J., & Timmermans, D. R. (2017). How lay
people understand and make sense of personalized disease risk information. Health Expect.
doi:10.1111/hex.12538
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Intervention. PLoS One, 12(1), e0169872. doi:10.1371/journal.pone.0169872

Lee, H., & Cameron, G. T. (2017). Utilizing Audiovisual and Gain-Framed Messages to Attenuate
Psychological Reactance Toward Weight Management Health Messages. Health Commun, 32(1),
72-81. doi:10.1080/10410236.2015.1099506

McAfee, T., Davis, K. C., Shafer, P., Patel, D., Alexander, R., & Bunnell, R. (2017). Increasing
the dose of television advertising in a national antismoking media campaign: results from a
randomised field trial. Tob Control, 26(1), 19-28. doi:10.1136/tobaccocontrol-2015-052517

Namkoong, K., Nah, S., Record, R. A., & Van Stee, S. K. (2017). Communication, Reasoning,
and Planned Behaviors: Unveiling the Effect of Interactive Communication in an Anti-Smoking
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Perceived Trust in Online Health Communication Channels and Sources. J Health Commun,
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Penta, M. A., & Baban, A. (2017). Message Framing in Vaccine Communication: A Systematic
Review of Published Literature. Health Commun, 1-16. doi:10.1080/10410236.2016.1266574

Pettigrew, S., Talati, Z., & Pratt, I. S. (2017). Health communication implications of the perceived
meanings of terms used to denote unhealthy foods. BMC Obes, 4, 3. doi:10.1186/s40608-016-
0142-0

Platt, J. E., Jacobson, P. D., & Kardia, S. L. (2017). Public Trust in Health Information Sharing: A
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Tan, S. S., & Goonawardene, N. (2017). Internet Health Information Seeking and the Patient-
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

% Bailey, R. L., Wang, T. G., & Kaiser, C. K. (2016). Clash of the Primary Motivations: Motivated
Processing of Emotionally Experienced Content in Fear Appeals About Obesity Prevention.
Health Commun, 1-11. doi:10.1080/10410236.2016.1250186

% Becker, B. F., Larson, H. J., Bonhoeffer, J., van Mulligen, E. M., Kors, J. A., & Sturkenboom, M.
C. (2016). Evaluation of a multinational, multilingual vaccine debate on Twitter. Vaccine, 34(50),
6166-6171. doi:10.1016/j.vaccine.2016.11.007

+« Bhagat, K., Howard, D. E., & Aldoory, L. (2016). The Relationship Between Health Literacy and
Health Conceptualizations:An Exploratory Study of Elementary School-Aged Children. Health
Commun, 1-8. doi:10.1080/10410236.2016.1250188

% Bjarnadottir, R. I., Millery, M., Fleck, E., & Bakken, S. (2016). Correlates of online health
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41(4), 341-349. d0i:10.3109/17538157.2015.1064429
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(2016). Rationale, Procedures, and Response Rates for the 2015 Administration of NCI's Health
Information National Trends Survey: HINTS-FDA 2015. J Health Commun, 21(12), 1269-1275.
d0i:10.1080/10810730.2016.1242672
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Cabriales, J. A., Cooper, T. V., Hernandez, N., & Law, J. (2016). Psychographic characteristics,
tobacco, and alcohol use in a sample of young adults on the U.S./Mexico border. Addict Behav,
63, 12-18. doi:10.1016/j.addbeh.2016.06.028

Dickmann, P., Bhatiasevi, A., Chaib, F., Baggio, O., Banluta, C., Hollenweger, L., & Maaroufi, A.
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Development of National Risk Communication Strategies. Health Secur, 14(6), 433-440.
d0i:10.1089/hs.2016.0050

Eversole, J. S., Berglas, N. F., Deardorff, J., & Constantine, N. A. (2016). Source of Sex
Information and Condom Use Intention Among Latino Adolescents. Health Educ Behav.
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1702. doi:10.1016/j.ajic.2016.04.253
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Kim, H. K., & Lwin, M. O. (2016). Cultural Effects on Cancer Prevention Behaviors: Fatalistic
Cancer Beliefs and Risk Optimism Among Asians in Singapore. Health Commun, 1-9.
d0i:10.1080/10410236.2016.1214224

Kim, J., & Nan, X. (2016). Effects of Consideration of Future Consequences and Temporal
Framing on Acceptance of the HPV Vaccine Among Young Adults. Health Commun, 31(9),
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Nabi, R. L., & Prestin, A. (2016). Unrealistic Hope and Unnecessary Fear: Exploring How
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Paek, H. J., Oh, S. H., & Hove, T. (2016). How Fear-Arousing News Messages Affect Risk
Perceptions and Intention to Talk About Risk. Health Commun, 31(9), 1051-1062.
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Quintero Johnson, J. M., Yilmaz, G., & Najarian, K. (2016). Optimizing the Presentation of
Mental Health Information in Social Media: The Effects of Health Testimonials and Platform on
Source Perceptions, Message Processing, and Health Outcomes. Health Commun, 1-12.
d0i:10.1080/10410236.2016.1214218

Salazar, L. F., Vivolo-Kantor, A., & McGroarty-Koon, K. (2016). Formative Research With
College Men to Inform Content and Messages for a Web-Based Sexual Violence Prevention
Program. Health Commun, 1-9. doi:10.1080/10410236.2016.1214219

Surian, D., Nguyen, D. Q., Kennedy, G., Johnson, M., Coiera, E., & Dunn, A. G. (2016).
Characterizing Twitter Discussions About HPV Vaccines Using Topic Modeling and Community
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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10.1037/hea0000366
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Perez, S. L., Kravitz, R. L., Bell, R. A., Chan, M. S., & Paterniti, D. A. (2016). Characterizing
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Robbins, R., & Niederdeppe, J. (2016). How Online Peer-to-Peer Conversation Shapes the Effects
of a Message About Healthy Sleep. Prev Sci. doi:10.1007/s11121-016-0688-6

Health Communication Science Digest August 2016 (Vol. 7, Issue 8e) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://www.jmir.org/article/viewFile/jmir_v18i8e214/2
http://heapol.oxfordjournals.org/content/early/2016/07/25/heapol.czw088.full.pdf+html
http://www.tandfonline.com/doi/pdf/10.1080/10408398.2013.801337?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2015.1020264?needAccess=true
http://psycnet.apa.org/index.cfm?fa=buy.optionToBuy&id=2016-36139-006
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1196514?needAccess=true
http://psycnet.apa.org/index.cfm?fa=buy.optionToBuy&id=2016-36139-018
http://heb.sagepub.com/content/early/2015/09/15/1090198115604616.full.pdf+html
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2015.1018701
http://download.springer.com/static/pdf/661/art%253A10.1186%252Fs12911-016-0344-x.pdf?originUrl=http%3A%2F%2Flink.springer.com%2Farticle%2F10.1186%2Fs12911-016-0344-x&token2=exp=1472830605~acl=%2Fstatic%2Fpdf%2F661%2Fart%25253A10.1186%25252Fs12911-016-0344-x.pdf%3ForiginUrl%3Dhttp%253A%252F%252Flink.springer.com%252Farticle%252F10.1186%252Fs12911-016-0344-x*~hmac=5cd7916bea4a8c5f3fffa843f88b91b0dfca4327e5b54d908b88ffc5aebaa3d5
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1196410
http://download.springer.com/static/pdf/865/art%253A10.1007%252Fs11121-016-0688-6.pdf?originUrl=http%3A%2F%2Flink.springer.com%2Farticle%2F10.1007%2Fs11121-016-0688-6&token2=exp=1472830719~acl=%2Fstatic%2Fpdf%2F865%2Fart%25253A10.1007%25252Fs11121-016-0688-6.pdf%3ForiginUrl%3Dhttp%253A%252F%252Flink.springer.com%252Farticle%252F10.1007%252Fs11121-016-0688-6*~hmac=376d5077f797e06eeaef4a0003556f2871e91ab183c23f36093f5a75cfc78780

% Thon, F. M., & Jucks, R. (2016). Believing in Expertise: How Authors' Credentials and Language
Use Influence the Credibility of Online Health Information. Health Commun, 1-9.
d0i:10.1080/10410236.2016.1172296

Health Communication Science Digest August 2016 (Vol. 7, Issue 8e) 3

: ' U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1172296?needAccess=true

Health Communication Science Digest

Office of the Associate Director for Communication
July 2016 -- Vol. 7, Issue 7e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for the
article. The help of your local library staff may be required in such circumstances to secure access to
some publications.

Please share your comments or questions with us. Contact HCSD @cdc.gov.
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% Yun, G. W., Morin, D., Park, S., Joa, C. Y., Labbe, B, Lim, J., ... Hyun, D. (2016). Social media
and flu: Media Twitter accounts as agenda setters. Int J Med Inform, 91, 67-73.
doi:10.1016/j.ijmedinf.2016.04.009
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June 2016 -- Vol. 7, Issue 6

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication frequently undertakes an
extensive scan of the expert literature. Recent publications with particular relevance for the public
health communication community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials
and are generally available only through the CDC intranet.

Please let us know if anyone in your CIO publishes a health communication or marketing science paper.
We’d love to share the news! Also, we’re happy to provide assistance. Contact HCSD@cdc.gov.

Articles of Interest

% Bass, S. B., Gordon, T. F., Gordon, R., & Parvanta, C. (2016). Using eye tracking and gaze pattern
analysis to test a "dirty bomb™ decision aid in a pilot RCT in urban adults with limited literacy.
BMC Med Inform Decis Mak, 16(1), 67. doi:10.1186/s12911-016-0304-5

«+ Bigshy, E., Monahan, J. L., & Ewoldsen, D. R. (2016). An Examination of Adolescent Recall of
Anti-Smoking Messages: Attitudes, Message Type, and Message Perceptions. Health Commun, 1-
11. d0i:10.1080/10410236.2016.1138390

¢ Broniatowski, D. A., Hilyard, K. M., & Dredze, M. (2016). Effective vaccine communication
during the disneyland measles outbreak. Vaccine, 34(28), 3225-3228.
doi:10.1016/j.vaccine.2016.04.044

«+ Churchill, S., Pavey, L., Jessop, D., & Sparks, P. (2016). Persuading People to Drink Less
Alcohol: The Role of Message Framing, Temporal Focus and Autonomy. Alcohol Alcohol.
doi:10.1093/alcalc/agw033

% Cutrona, S. L., Mazor, K. M., Agunwamba, A. A., Valluri, S., Wilson, P. M., Sadasivam, R. S., &
Finney Rutten, L. J. (2016). Health Information Brokers in the General Population: An Analysis of
the Health Information National Trends Survey 2013-2014. J Med Internet Res, 18(6), e123.
d0i:10.2196/jmir.5447

« David, A. L., & Akintomide, H. (2016). Presenting risk information in sexual and reproductive
health care. J Fam Plann Reprod Health Care. doi:10.1136/jfprhc-2012-100301

+ Gollust, S. E., LoRusso, S. M., Nagler, R. H., & Fowler, E. F. (2016). Understanding the role of
the news media in HPV vaccine uptake in the United States: Synthesis and commentary. Hum
Vaccin Immunother, 12(6), 1430-1434. doi:10.1080/21645515.2015.1109169

% Hoybye, M. T., Vesterby, M., & Jorgensen, L. B. (2016). Producing patient-avatar identification
in animation video information on spinal anesthesia by different narrative strategies. Health
Informatics J, 22(2), 370-382. doi: Download Here
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Jacobs, E. A., Walker, C. M., Miller, T., Fletcher, K. E., Ganschow, P. S., Imbert, D., ...
Schapira, M. M. (2016). Development and Validation of the Spanish Numeracy Understanding in
Medicine Instrument. J Gen Intern Med. doi:10.1007/s11606-016-3759-2

Kim, Y. (2016). Trust in health information websites: A systematic literature review on the
antecedents of trust. Health Informatics J, 22(2), 355-369. doi: Download Here

Lee, S. T., & Lin, J. (2016). A Self-Determination Perspective on Online Health Information
Seeking: The Internet vs. Face-to-Face Office Visits With Physicians. J Health Commun, 21(6),
714-722. doi:10.1080/10810730.2016.1157651

Netemeyer, R. G., Burton, S., Andrews, J. C., & Kees, J. (2016). Graphic Health Warnings on
Cigarette Packages: The Role of Emotions in Affecting Adolescent Smoking Consideration and
Secondhand Smoke Beliefs. Journal of Public Policy & Marketing, 35(1), 124-143. doi:Download
Here

Newman, C. L., Howlett, E., & Burton, S. (2016). Effects of Objective and Evaluative Front-of-
Package Cues on Food Evaluation and Choice: The Moderating Influence of Comparative and
Noncomparative Processing Contexts. Journal of Consumer Research, 42(5), 749-766. doi:
Download Here

Pang, P. C., Chang, S., Verspoor, K., & Pearce, J. (2016). Designing Health Websites Based on
Users' Web-Based Information-Seeking Behaviors: A Mixed-Method Observational Study. J Med
Internet Res, 18(6), e145. doi:Download Here

Platt, T., Platt, J., Thiel, D. B., & Kardia, S. L. (2016). Facebook Advertising Across an
Engagement Spectrum: A Case Example for Public Health Communication. JMIR Public Health
Surveill, 2(1), e27. doi:10.2196/publichealth.5623

Sansom-Daly, U. M., Lin, M., Robertson, E. G., Wakefield, C. E., McGill, B. C., Girgis, A., &
Cohn, R. J. (2016). Health Literacy in Adolescents and Young Adults: An Updated Review. J
Adolesc Young Adult Oncol, 5(2), 106-118. doi:10.1089/jaya0.2015.0059

Suri, V. R., Majid, S., Chang, Y. K., & Foo, S. (2016). Assessing the influence of health literacy
on health information behaviors: A multi-domain skills-based approach. Patient Educ Couns,
99(6), 1038-1045. doi:10.1016/j.pec.2015.12.017

VanEpps, E. M., Downs, J. S., & Loewenstein, G. (2016). Calorie Label Formats: Using Numeric
and Traffic Light Calorie Labels to Reduce Lunch Calories. Journal of Public Policy &
Marketing, 35(1), 26-36. doi:Download Here

Willoughby, J. F., & Myrick, J. G. (2016). Does Context Matter? Examining PRISM as a Guiding
Framework for Context-Specific Health Risk Information Seeking Among Young Adults. J
Health Commun, 21(6), 696-704. doi:10.1080/10810730.2016.1153764

Wong, N. C., Nisbett, G. S., & Harvell, L. A. (2016). Smoking Is So Ew!: College Smokers'
Reactions to Health- Versus Social-Focused Antismoking Threat Messages. Health Commun, 1-
10. d0i:10.1080/10410236.2016.1140264

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest June 2016 (Vol. 7, Issue 6) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://link.springer.com/article/10.1007%2Fs11606-016-3759-2
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-2.pdf
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2015.1103331
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-3.pdf
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-3.pdf
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-4.pdf
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-5.pdf
http://publichealth.jmir.org/article/viewFile/publichealth_v2i1e27/2
http://online.liebertpub.com/doi/pdf/10.1089/jayao.2015.0059
http://www.sciencedirect.com/science/article/pii/S0738399115301579
http://intranet.cdc.gov/oadc-docs/hcsd/2016/articles/HCSD7-6-7.pdf
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2016.1153764
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1140264

Health Communication Science Digest

Office of the Associate Director for Communication
May 2016 -- Vol. 7, Issue e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

<+ Battistoli, B. F. (2016). Evaluating elements of trust: Race and class in risk communication in
post-Katrina New Orleans. Public Underst Sci, 25(4), 480-489. d0i:10.1177/0963662515576865

« Beckwith, N., Jean-Baptiste, M. L., & Katz, A. (2016). Waiting Room Education in a Community
Health System: Provider Perceptions and Suggestions. J Community Health. doi:10.1007/s10900-
016-0201-y

% Besera, G. T., Cox, S., Malotte, C. K., Rietmeijer, C. A., Klausner, J. D., O'Donnell, L., . ..
Warner, L. (2016). Assessing Patient Exposure to a Video-Based Intervention in STD Clinic
Waiting Rooms: Findings From the Safe in the City Trial. Health Promot Pract.
doi:10.1177/1524839916631537

% Do, M., Figueroa, M. E., & Lawrence Kincaid, D. (2016). HIV Testing Among Young People
Aged 16-24 in South Africa: Impact of Mass Media Communication Programs. AIDS Behav.
d0i:10.1007/s10461-016-1402-1

«» Gesser-Edelsburg, A., Shir-Raz, Y., Bar-Lev, O. S., James, J. J., & Green, M. S. (2016). Outbreak
or Epidemic? How Obama'’s Language Choice Transformed the Ebola Outbreak Into an Epidemic.
Disaster Med Public Health Prep, 1-5. d0i:10.1017/dmp.2016.48

% Gutteling, J. M., & de Vries, P. W. (2016). Determinants of Seeking and Avoiding Risk-Related
Information in Times of Crisis. Risk Anal. doi:10.1111/risa.12632

+ Kandadai, V., Yang, H., Jiang, L., Yang, C. C., Fleisher, L., & Winston, F. K. (2016). Measuring
Health Information Dissemination and Identifying Target Interest Communities on Twitter:
Methods Development and Case Study of the @SafetyMD Network. JMIR Res Protoc, 5(2), €50.
d0i:10.2196/resprot.4203

+ Ko, H. (2016). In science communication, why does the idea of a public deficit always return?
How do the shifting information flows in healthcare affect the deficit model of science
communication? Public Underst Sci, 25(4), 427-432. doi:10.1177/0963662516629746
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Kobayashi, L. C., Wardle, J., Wolf, M. S., & von Wagner, C. (2016). Health Literacy and

Moderate to Vigorous Physical Activity During Aging, 2004-2013. Am J Prev Med.

doi:10.1016/j.amepre.2016.02.034

+« Kreuzmair, C., Siegrist, M., & Keller, C. (2016). Does Iconicity in Pictographs Matter? The
Influence of Iconicity and Numeracy on Information Processing, Decision Making, and Liking in
an Eye-Tracking Study. Risk Anal. doi:10.1111/risa.12623

% Lee, H., Fawcett, J., & DeMarco, R. (2016). Storytelling/narrative theory to address health
communication with minority populations. Appl Nurs Res, 30, 58-60.
doi:10.1016/j.apnr.2015.09.004

« Lin, L., McCloud, R. F., Bigman, C. A., & Viswanath, K. (2016). Tuning in and catching on?
Examining the relationship between pandemic communication and awareness and knowledge of
MERS in the USA. J Public Health (Oxf). doi:10.1093/pubmed/fdw028

% Miner, A. S., Milstein, A., Schueller, S., Hegde, R., Mangurian, C., & Linos, E. (2016).
Smartphone-Based Conversational Agents and Responses to Questions About Mental Health,
Interpersonal Violence, and Physical Health. JAMA Intern Med, 176(5), 619-625.
doi:10.1001/jamainternmed.2016.0400

% Namkoong, K., Nah, S., Record, R. A., & Van Steg, S. K. (2016). Communication, Reasoning,
and Planned Behaviors: Unveiling the Effect of Interactive Communication in an Anti-Smoking
Social Media Campaign. Health Commun, 1-10. doi:10.1080/10410236.2015.1099501

% Nelson, S. C., Crouch, J. M., Bamshad, M. J., Tabor, H. K., & Yu, J. H. (2016). Use of metaphors
about exome and whole genome sequencing. Am J Med Genet A, 170(5), 1127-1133.
doi:10.1002/ajmg.a.37571

% Newman, C. L., Howlett, E., & Burton, S. (2016). Effects of Objective and Evaluative Front-of-
Package Cues on Food Evaluation and Choice: The Moderating Influence of Comparative and
Noncomparative Processing Contexts. Journal of Consumer Research, 42(5), 749-766.
doi:10.1093/jcr/ucv050

% Olufowote, J. O., & Matusitz, J. (2016). "How Dark a World It Is ... Where Mental Health Is
Poorly Treated": Mental Iliness Frames in Sermons Given After the Sandy Hook Shootings.
Health Commun, 1-9. doi:10.1080/10410236.2015.1089458

% Thrasher, J. F., Swayampakala, K., Borland, R., Nagelhout, G., Yong, H. H., Hammond, D., . . .
Hardin, J. (2016). Influences of Self-Efficacy, Response Efficacy, and Reactance on Responses to
Cigarette Health Warnings: A Longitudinal Study of Adult Smokers in Australia and Canada.
Health Commun, 1-10. doi:10.1080/10410236.2015.1089456

% Yang, Q., & Beatty, M. (2016). A meta-analytic review of health information credibility: Belief in

physicians or belief in peers? Him j. doi:10.1177/1833358316639432
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DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Aceves-Martins, M., Llaurado, E., Tarro, L., Moreno-Garcia, C. F., Trujillo Escobar, T. G.,
Sola, R., & Giralt, M. (2016). Effectiveness of social marketing strategies to reduce youth
obesity in European school-based interventions: a systematic review and meta-analysis. Nutr
Rev. doi: 10.1093/nutrit/nuw004

« Bavin, L. M., & Owens, R. G. (2016). Impact of an alcohol poisoning storyline in a fictional
television program: An experimental study with a live-to-air stimulus. Health Commun, 1-8.
doi: 10.1080/10410236.2015.1055537

% Champion, C., Berry, T. R., Kingsley, B., & Spence, J. C. (2016). Pink ribbons and red
dresses: A mixed methods content analysis of media coverage of breast cancer and heart
disease. Health Commun, 1-8. doi: 10.1080/10410236.2015.1050082

« Czoli, C. D., Goniewicz, M., Islam, T., Kotnowski, K., & Hammond, D. (2016). Consumer
preferences for electronic cigarettes: results from a discrete choice experiment. Tob Control,
25(el), e30-36. doi: 10.1136/tobaccocontrol-2015-052422

% Glowacki, E. M., McGlone, M. S., & Bell, R. A. (2016). Targeting Type 2: Linguistic Agency
Assignment in Diabetes Prevention Policy Messaging. J Health Commun, 21(4), 457-468. doi:
10.1080/10810730.2015.1095821

« Holmberg, C., J, E. C., Hillman, T., & Berg, C. (2016). Adolescents' presentation of food in
social media: An explorative study. Appetite, 99, 121-129. doi: 10.1016/j.appet.2016.01.009

% Kaufman, J., Ryan, R., Bosch-Capblanch, X., Cartier, Y., Cliff, J., Glenton, C., . . . Hill, S.
(2016). Outcomes mapping study for childhood vaccination communication: too few concepts
were measured in too many ways. J Clin Epidemiol, 72, 33-44. doi:
10.1016/j.jclinepi.2015.10.003

% Kim, E., Hou, J., Han, J. Y., & Himelboim, 1. (2016). Predicting Retweeting Behavior on
Breast Cancer Social Networks: Network and Content Characteristics. J Health Commun,
21(4), 479-486. doi: 10.1080/10810730.2015.1103326
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Martinez, R., Ordunez, P., Soliz, P. N., & Ballesteros, M. F. (2016). Data visualisation in

surveillance for injury prevention and control: conceptual bases and case studies. Inj Prev, 22

Suppl 1, i27-133. doi: 10.1136/injuryprev-2015-041812

« McWhirter, J. E., & Hoffman-Goetz, L. (2016). Application of the Health Belief Model to
U.S. Magazine Text and Image Coverage of Skin Cancer and Recreational Tanning (2000-
2012). J Health Commun, 21(4), 424-438. doi: 10.1080/10810730.2015.1095819

% Meng, J. (2016). Your Health Buddies Matter: Preferential Selection and Social Influence on
Weight Management in an Online Health Social Network. Health Commun, 1-12. doi:
10.1080/10410236.2015.1079760

« Nyilasy, G., Lei, J., Nagpal, A., & Tan, J. (2016). Colour correct: the interactive effects of
food label nutrition colouring schemes and food category healthiness on health perceptions.
Public Health Nutr, 1-6. doi: 10.1017/s1368980016000483

% Patterson Silver Wolf, D. A., Tovar, M., Thompson, K., Ishcomer, J., Kreuter, M. W.,
Caburnay, C., & Boyum, S. (2016). Speaking out about physical harms from tobacco use:
response to graphic warning labels among American Indian/Alaska Native communities. BMJ
Open, 6(3), e008777. doi: 10.1136/bmjopen-2015-008777

% Rus, H. M., & Cameron, L. D. (2016). Health Communication in Social Media: Message
Features Predicting User Engagement on Diabetes-Related Facebook Pages. Ann Behav Med.
doi: 10.1007/s12160-016-9793-9
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Adam, B. D., Gardner, S., Major, C., Campbell, D., Light, L., & Globerman, J. (2016).
Promoting HIV Testing for Gay and Bisexual Men: An Evaluation of the 2011-2012
Campaign in Toronto and Ottawa. Health Promot Pract, 17(1), 40-47. doi:
10.1177/1524839915605060
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Bigman, C. A., Nagler, R. H., & Viswanath, K. (2016). Representation, exemplification, and
risk: Resonance of tobacco graphic health warnings across diverse populations. Health
Commun, 1-14. doi: 10.1080/10410236.2015.1026430
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% Bol, G. F. (2016). Risk communication in times of crisis: Pitfalls and challenges in ensuring
preparedness instead of hysterics. EMBO Rep, 17(1), 1-9. doi: 10.15252/embr.201541678

+«» Carpenter, D. M., Geryk, L. L., Chen, A. T., Nagler, R. H., Dieckmann, N. F., & Han, P. K.
(2015). Conflicting health information: a critical research need. Health Expect. doi:
10.1111/hex.12438

% Castro-Sanchez, E., Chang, P. W., Vila-Candel, R., Escobedo, A. A., & Holmes, A. H. (2016).
Health literacy and Infectious Diseases: Why does it matter? Int J Infect Dis. doi:
10.1016/).ijid.2015.12.019

« Crook, B., Stephens, K. K., Pastorek, A. E., Mackert, M., & Donovan, E. E. (2016). Sharing
Health Information and Influencing Behavioral Intentions: The Role of Health Literacy,
Information Overload, and the Internet in the Diffusion of Healthy Heart Information. Health
Commun, 31(1), 60-71. doi: 10.1080/10410236.2014.936336
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Edgar, T., Silk, K. J., Abroms, L. C., Cruz, T. B., Evans, W. D., Gallagher, S. S., . .. Sheff, S.
E. (2016). Career Paths of Recipients of a Master's Degree in Health Communication:
Understanding Employment Opportunities, Responsibilities, and Choices. J Health Commun,
1-10. doi: 10.1080/10810730.2015.1080332

Godinho, C. A., Alvarez, M. J., & Lima, M. L. (2016). Emphasizing the losses or the gains:
Comparing situational and individual moderators of framed messages to promote fruit and
vegetable intake. Appetite, 96, 416-425. doi: 10.1016/].appet.2015.10.001

Holliday, J., Audrey, S., Campbell, R., & Moore, L. (2015). Identifying well-connected
opinion leaders for informal health promotion: The example of the ASSIST smoking
prevention program. Health Commun, 1-8. doi: 10.1080/10410236.2015.1020264

Hovick, S. R., & Bigshy, E. (2016). Heart Disease and Colon Cancer Prevention Beliefs and
Their Association With Information Seeking and Scanning. J Health Commun, 21(1), 76-84.
doi: 10.1080/10810730.2015.1049307

Hovick, S. R., & Holt, L. F. (2015). Beyond Race and Ethnicity: Exploring the Effects of
Ethnic Identity and Its Implications for Cancer Communication Efforts. J Health Commun, 1-
9. doi: 10.1080/10810730.2015.1058436

Lee, S. Y., & Hawkins, R. P. (2016). Worry as an Uncertainty-Associated Emotion: Exploring
the Role of Worry in Health Information Seeking. Health Commun, 1-8. doi:
10.1080/10410236.2015.1018701

Martinez, R., Ordunez, P., Soliz, P. N., & Ballesteros, M. F. (2016). Data visualisation in
surveillance for injury prevention and control: conceptual bases and case studies. Inj Prev. doi:
10.1136/injuryprev-2015-041812

Massey, P. M. (2016). Where Do U.S. Adults Who Do Not Use the Internet Get Health
Information? Examining Digital Health Information Disparities From 2008 to 2013. J Health
Commun, 21(1), 118-124. doi: 10.1080/10810730.2015.1058444

McLaughlin, M. L., Hou, J., Meng, J., Hu, C. W., An, Z., Park, M., & Nam, Y. (2016).
Propagation of information about Preexposure Prophylaxis (PrEP) for HIV prevention through
Twitter. Health Commun, 1-10. doi: 10.1080/10410236.2015.1027033

Mocarski, R., & Bissell, K. (2016). Edutainment's Impact on Health Promotion: Viewing The
Biggest Loser Through the Social Cognitive Theory. Health Promot Pract, 17(1), 107-115.
doi: 10.1177/1524839915613026

Niederdeppe, J., Avery, R., Byrne, S., & Siam, T. (2016). Variations in state use of antitobacco
message themes predict youth smoking prevalence in the USA, 1999-2005. Tob Control,
25(1), 101-107. doi: 10.1136/tobaccocontrol-2014-051836

Ruppel, E. K. (2015). Scanning Health Information Sources: Applying and Extending the
Comprehensive Model of Information Seeking. J Health Commun, 1-9. doi:
10.1080/10810730.2015.1058438
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% Singh, T., Marynak, K., Arrazola, R. A., Cox, S., Rolle, I. V., & King, B. A. (2016). Vital
Signs: Exposure to Electronic Cigarette Advertising Among Middle School and High School
Students - United States, 2014. MMWR Morb Mortal Wkly Rep, 64(52), 1403-1408. doi:
10.15585/mmwr.mm6452a3

% Young, R., Hinnant, A., & Leshner, G. (2015). Individual and social determinants of obesity in
strategic health messages: Interaction with political ideology. Health Commun, 1-8. doi:
10.1080/10410236.2015.1018699
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

% Bode, L., & Vraga, E. K. (2015). In related news, that was wrong: The correction of
misinformation through related stories functionality in social media. Journal of
Communication, 65(4), 619-638. doi: 10.1111/jcom.12166

< Bolle, S., van Weert, J. C. M., Daams, J. G., Loos, E. F., de Haes, H. C. J. M., & Smets, E. M.
A. (2015). Online health information tool effectiveness for older patients: A systematic review
of the literature. Journal of Health Communication, 20(9), 1067-1083. doi:
10.1080/10810730.2015.1018637
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Craig, C. L., Bauman, A., Latimer-Cheung, A., Rhodes, R. E., Faulkner, G., Berry, T.R,, . ..
Spence, J. C. (2015). An evaluation of the My ParticipACTION campaign to increase self-
efficacy for being more physically active. Journal of Health Communication, 20(9), 995-1003.
doi: 10.1080/10810730.2015.1012240

)

% Deshpande, S., Berry, T. R., Faulkner, G. E. J., Latimer-Cheung, A. E., Rhodes, R. E., &
Tremblay, M. S. (2015). Comparing the influence of dynamic and static versions of media in
evaluating physical-activity-promotion ads. Social Marketing Quarterly, 21(3), 135-141. doi:
10.1177/1524500415599376

+« Dixon, G. N., McKeever, B. W., Holton, A. E., Clarke, C., & Eosco, G. (2015). The power of
a picture: Overcoming scientific misinformation by communicating weight-of-evidence
information with visual exemplars. Journal of Communication, 65(4), 639-659. doi:
10.1111/jcom.12159

Health Communication Science Digest September 2015 (Vol. 6, Issue ge) 1

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1111/jcom.12166
http://dx.doi.org/10.1080/10810730.2015.1018637
http://dx.doi.org/10.1080/10810730.2015.1012240
http://smq.sagepub.com/cgi/content/abstact/21/3/135
http://dx.doi.org/10.1111/jcom.12159
mailto:HCSD@cdc.gov

>

o
25

L X4

o
A5

X/
°e

Huang, L.-L., Thrasher, J. F., Abad, E. N., Cummings, K. M., Bansal-Travers, M., Brown, A.,
& Nagelhout, G. E. (2015). The U.S. national Tips From Former Smokers antismoking
campaign: Promoting awareness of smoking-related risks, cessation resources, and cessation
behaviors. Health Education & Behavior, 42(4), 480-486. doi: 10.1177/1090198114564503

Kim, J., & Nan, X. (2015). Consideration of future consequences and HPV vaccine uptake
among young adults. Journal of Health Communication, 20(9), 1033-1040. doi:
10.1080/10810730.2015.1018583

Lagoe, C., & Atkin, D. (2015). Health anxiety in the digital age: An exploration of
psychological determinants of online health information seeking. Computers in Human
Behavior, 52, 484-491. doi: 10.1016/j.chb.2015.06.003

Lee, J. G. L., Henriksen, L., Rose, S. W., Moreland-Russell, S., & Ribisl, K. M. (2015). A
systematic review of neighborhood disparities in point-of-sale tobacco marketing. American
Journal of Public Health, 105(9), e8-e18. doi: 10.2105/AJPH.2015.302777

Nowak, G. J., Gellin, B. G., MacDonald, N. E., & Butler, R. (2015). Addressing vaccine
hesitancy: The potential value of commercial and social marketing principles and practices.
Vaccine, 33(34), 4204-4211. doi: 10.1016/j.vaccine.2015.04.039

Payne, C. R., Niculescu, M., Just, D. R., & Kelly, M. P. (2015). Shopper marketing nutrition
interventions: Social norms on grocery carts increase produce spending without increasing
shopper budgets. Preventive Medicine Reports, 2, 287-291. doi: 10.1016/j.pmedr.2015.04.007

Perosky, J. E., Munro, M. L., Kay, J. L., Nyanplu, A., Williams, G., Andreatta, P. B., & Lori,
J. R. (2015). Texting From the bush: Data collection using SMS text messaging in areas of low
network coverage from low-literacy providers. Journal of Health Communication, 20(9),
1052-1059. doi: 10.1080/10810730.2015.1018607

Silva, B. M. C., Rodrigues, J. J. P. C., de la Torre Diez, |., Lopez-Coronado, M., & Saleem, K.
(2015). Mobile-health: A review of current state in 2015. Journal of Biomedical Informatics,
56, 265-272. doi: 10.1016/].Jbi.2015.06.003

Southwell, B. G., & Thorson, E. A. (2015). The Prevalence, Consequence, and Remedy of
Misinformation in Mass Media Systems. Journal of Communication, 65(4), 589-595. doi:
10.1111/jcom.12168

Su, L. Y.-F., Akin, H., Brossard, D., Scheufele, D. A., & Xenos, M. A. (2015). Science News
Consumption Patterns and Their Implications for Public Understanding of Science. Journalism
& Mass Communication Quarterly, 92(3), 597-616. doi: 10.1177/1077699015586415

Tan, A. S. L., Lee, C.+., & Chae, J. (2015). Exposure to health (mis)information: Lagged
effects on young adults' health behaviors and potential pathways. Journal of Communication,
65(4), 674-698. doi: 10.1111/jcom.12163

van der Heide, I., Uiters, E., Jantine Schuit, A., Rademakers, J., & Fransen, M. (2015). Health
literacy and informed decision making regarding colorectal cancer screening: a systematic
review (Vol. 25). doi:10.1093/eurpub/ckv005

Health Communication Science Digest September 2015 (Vol. 6, Issue ge) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://heb.sagepub.com/content/42/4/480.full
http://dx.doi.org/10.1080/10810730.2015.1018583
http://dx.doi.org/10.1016/j.chb.2015.06.003
http://dx.doi.org/10.2105/AJPH.2015.302777
http://dx.doi.org/10.1016/j.vaccine.2015.04.039
http://dx.doi.org/10.1016/j.pmedr.2015.04.007
http://dx.doi.org/10.1080/10810730.2015.1018607
http://dx.doi.org/10.1016/j.jbi.2015.06.003
http://dx.doi.org/10.1111/jcom.12168
http://jmq.sagepub.com/cgi/content/abstact/92/3/597
http://onlinelibrary.wiley.com/doi/10.1111/jcom.12163/full
http://eurpub.oxfordjournals.org/content/eurpub/25/4/575.full.pdf

% Wills, J., Crichton, N., Lorenc, A., & Kelly, M. (2015). Using population segmentation to
inform local obesity strategy in England. Health Promotion International, 30(3), 658-666. doi:
10.1093/heapro/dau004

% Wilson, E. V., Hall-Phillips, A., & Djamasbi, S. (2015). Cognitive predictors of consumers’
intention to comply with social marketing email appeals. Computers in Human Behavior, 52,
307-314. doi: 10.1016/j.chb.2015.06.014

7

s Zhu, Z., Su, J., & Kong, L. (2015). Measuring influence in online social network based on the
user-content bipartite graph. Computers in Human Behavior, 52, 184-189. doi:
10.1016/j.chb.2015.04.072

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article’s inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Adam, I. F., Nakamura, K., Kizuki, M., Al Rifai, R., & Vanching, U. (2015). Relationship
between implementing interpersonal communication and mass education campaigns in emergency
settings and use of reproductive healthcare services: evidence from Darfur, Sudan. BMJ Open,
5(9), e008285. doi: 10.1136/bmjopen-2015-008285

% Boudewyns, V., Himelboim, I., Hansen, D. L., & Southwell, B. G. (2015). Stigma's Effect on
Social Interaction and Social Media Activity. J Health Commun, 20(11), 1337-1345. doi:
10.1080/10810730.2015.1018604

% Bull, S., & Ezeanochie, N. (2015). From Foucault to Freire Through Facebook: Toward an
Integrated Theory of mHealth. Health Educ Behav. doi: 10.1177/1090198115605310

% Chang, P. F., & Bazarova, N. N. (2015). Managing Stigma: Disclosure-Response Communication
Patterns in Pro-Anorexic Websites. Health Commun, 1-13. doi: 10.1080/10410236.2014.946218

% Choi, H., & Reid, L. N. (2015). Differential Impact of Message Appeals, Food Healthiness, and
Poverty Status on Evaluative Responses to Nutrient-Content Claimed Food Advertisements. J
Health Commun, 20(11), 1355-1365. doi: 10.1080/10810730.2015.1018630

+ Clarke, C. E., Weberling McKeever, B., Holton, A., & Dixon, G. N. (2015). The Influence of
Weight-of-Evidence Messages on (Vaccine) Attitudes: A Sequential Mediation Model. J Health
Commun, 20(11), 1302-1309. doi: 10.1080/10810730.2015.1023959

+ Gielen, A. C., McDonald, E. M., Omaki, E., Shields, W., Case, J., & Aitken, M. (2015). A
smartphone app to communicate child passenger safety: an application of theory to practice.
Health Education Research, 30(5), 683-692. doi: 10.1093/her/cyv035
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Guidry, J. P., Carlyle, K., Messner, M., & Jin, Y. (2015). On pins and needles: How vaccines are
portrayed on Pinterest. Vaccine, 33(39), 5051-5056. doi: 10.1016/j.vaccine.2015.08.064
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Haase, N., Betsch, C., & Renkewitz, F. (2015). Source Credibility and the Biasing Effect of
Narrative Information on the Perception of Vaccination Risks. J Health Commun, 20(8), 920-929.
doi: 10.1080/10810730.2015.1018605

o
A5

o
A5

» Kelly, K. M., Ellington, L., Schoenberg, N., Jackson, T., Dickinson, S., Porter, K., . ..
Andrykowski, M. (2015). Genetic counseling content: How does it impact health behavior? J
Behav Med, 38(5), 766-776. doi: 10.1007/s10865-014-9613-2
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Mai, R., & Hoffmann, S. (2015). How to Combat the Unhealthy = Tasty Intuition: The Influencing
Role of Health Consciousness. Journal of Public Policy & Marketing, 34(1), 63-83. doi:
doi:10.1509/jppm.14.006

¢

Murphy, S. T., Frank, L. B., Chatterjee, J. S., Moran, M. B., Zhao, N., Amezola de Herrera, P., &
Baezconde-Garbanati, L. A. (2015). Comparing the Relative Efficacy of Narrative vs
Nonnarrative Health Messages in Reducing Health Disparities Using a Randomized Trial. Am J
Public Health, 105(10), 2117-2123. doi: 10.2105/AJPH.2014.302332
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% Myrick, J. G., Holton, A. E., Himelboim, I., & Love, B. (2015). #Stupidcancer: Exploring a
Typology of Social Support and the Role of Emotional Expression in a Social Media Community.
Health Commun, 1-10. doi: 10.1080/10410236.2014.981664

% Opel, D. J., Mangione-Smith, R., Robinson, J. D., Heritage, J., DeVere, V., Salas, H. S., . . .
Taylor, J. A. (2015). The Influence of Provider Communication Behaviors on Parental VVaccine
Acceptance and Visit Experience. Am J Public Health, 105(10), 1998-2004. doi:
10.2105/AJPH.2014.302425

% Smith, B. G., & Gallicano, T. D. (2015). Terms of engagement: Analyzing public engagement
with organizations through social media. Computers in Human Behavior, 53, 82-90. doi:
10.1016/j.chb.2015.05.060

% Springvloet, L., Willemsen, M. C., Mons, U., van den Putte, B., Kunst, A. E., Guignard, R., . . .
Nagelhout, G. E. (2015). Educational differences in associations of noticing anti-tobacco
information with smoking-related attitudes and quit intentions: findings from the International
Tobacco Control Europe Surveys. Health Education Research, 30(5), 719-730. doi:
10.1093/her/cyv037

% Sundstrom, B., Carr, L. A., DeMaria, A. L., Korte, J. E., Modesitt, S. C., & Pierce, J. Y. (2015).
Protecting the Next Generation: Elaborating the Health Belief Model to Increase HPV Vaccination
Among College-Age Women. Social Marketing Quarterly, 21(3), 173-188. doi:
10.1177/1524500415598984

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD @cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD @cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD @cdc.gov.
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144-150. doi: 10.2105/aph.2009.167817

+ deDroog, S. M., Vakenburg, P. M., & Buijzen, M. (2011). Using brand characters to promote
young children'sliking of and purchase requests for fruit. Journal of Health Communication:
International Perspectives, 16(1), 79-89. doi: 10.1080/10810730.2010.529487
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to vaccination in asample of US femal e college students. Journal of American College Health,
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or gquestions with us. Contact HCSD @cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
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access to some publications.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.
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each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
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access to some publications.

Please share your comments or questions with us. Contact HCSD @cdc.gov.

Articles of Interest

« Baur, C., & Ostrove, N. (2011). Testing rules of thumb and the science of health literacy.
Annals of Internal Medicine, 155(2), 129-130. doi: 10.1059/0003-4819-155-2-201107190-
00010

X/
°e

Berkman, N. D., Sheridan, S. L., Donahue, K. E., Halpern, D. J., & Crotty, K. (2011). Low
health literacy and health outcomes: An updated systematic review. Annals of Internal
Medicine, 155(2), 97-107. doi: 10.1059/0003-4819-155-2-201107190-00005

« Cohen, R. A., & Adams, P. F. (2011). Use of the Internet for health information: United States,
2009. NCHS Data Brief, 66. Retrieved from
http://www.cdc.gov/nchs/data/databrief s/db66.htm.

Duff, B. R. L., & Faber, R. J. (2011). Missing the mark: Advertising avoidance and distractor
devaluation. Journal of Advertising, 40(2), 51-62. doi: 10.2753/j0a0091-3367400204

Galarce, E. M., Minsky, S., & Viswanath, K. (2011). Socioeconomic status, demographics,
beliefs and A(H1N1) vaccine uptake in the United States. Vaccine, 29(32), 5284-5289. doi:
10.1016/j.vaccine.2011.05.014

+ Garcia-Retamero, R., & Galesic, M. (2011). Using plausible group sizes to communicate
information about medical risks. Patient Education and Counseling, 84(2), 245-250. doi:
10.1016/].pec.2010.07.027

Geana, M. V., Kimminau, K. S., & Greiner, K. A. (2011). Sources of health information in a
multiethnic, underserved, urban community: Does ethnicity matter? Journal of Health
Communication, 16(6), 583-594. doi: 10.1080/10810730.2011.551992

X/
°e

X/
°e

X/
°e

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 1

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00010�
http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00010�
http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00005�
http://www.cdc.gov/nchs/data/databriefs/db66.htm�
http://dx.doi.org/10.2753/joa0091-3367400204�
http://dx.doi.org/10.1016/j.vaccine.2011.05.014�
http://dx.doi.org/10.1016/j.pec.2010.07.027�
http://dx.doi.org/10.1080/10810730.2011.551992�
mailto:HCSD@cdc.gov�

X/
°e

X/
°e

X/
°e

X/
°e

Gerend, M. A., & Maner, J. K. (2011). Fear, anger, fruits, and veggies. Interactive effects of
emotion and message framing on health behavior. Health Psychology, 30(4), 420-423. doi:
10.1037/20021981

Glantz, S. A., Mitchdll, S, Titus, K., Polansky, J. R., Kaufmann, R. B., & Bauer, U. E. (2011).
Smoking in top-grossing movies -- United States, 2010. Morbidity and Mortality Weekly
Report, 60(27), 909-913. Retrieved from http://www.cdc.gov/mmwr/pdf/wk/mm6027.pdf.

Harvey, R. D., & Afful, S. E. (2011). Racial typicality, racial identity, and health behaviors: A
case for culturally sensitive health interventions. Journal of Black Psychology, 37(2), 164-184.
doi: 10.1177/0095798410376244

Houston, T. K., Cherrington, A., Coley, H. L., Robinson, K. M., Trobaugh, J. A., Williams, J.
H., Foster, P. H., Ford, D. E., Gerber, B. S., Shewchuk, R. M., Allison, J. J. (2011). The art
and science of patient storytelling — Harnessing narrative communication for behavioral
interventions: The ACCE Project. Journal of Health Communication, 16(7), 686-697. doi:
10.1080/10810730.2011.551997

Kahn, J. A., Huang, B., Ding, L., Geller, A., & Frazier, A. L. (2011). Impact of maternal
communication about skin, cervical, and lung cancer prevention on adolescent prevention
behaviors. Journal of Adolescent Health, 49(1), 93-96. doi: 10.1016/j.jadohealth.2010.11.247

Katona, Z., Zubcsek, P. P., & Sarvary, M. (2011). Network effects and personal influences:
The diffusion of an online social network. Journal of Marketing Research, 48(3), 425-443.
doi: 10.1509/jmkr.48.3.425

Kontos, E. Z., Emmons, K. M., Puleo, E., & Viswanath, K. (2011). Determinants and beliefs
of health information mavens among a lower-socioeconomic position and minority population.
Social Science & Medicine, 73(1), 22-32. doi: 10.1016/j.socscimed.2011.04.024

Lindstrom Johnson, S. R., Finigan, N. M., Bradshaw, C. P., Haynie, D. L., & Cheng, T. L.
(2011). Examining the link between neighborhood context and parental messages to their
adolescent children about violence. Journal of Adolescent Health, 49(1), 58-63. doi:
10.1016/j.jadohealth.2010.10.014

McClure, K. J., Puhl, R. M., & Heuer, C. A. (2010). Obesity in the news. Do photographic
images of obese persons influence antifat attitudes? Journal of Health Communication, 16(4),
359-371. doi: 10.1080/10810730.2010.535108

Merchant, R. M., EImer, S., & Lurie, N. (2011). Integrating social mediainto emergency-
preparedness efforts. New England Journal of Medicine, 365(4), 289-291. doi:
10.1056/NEJM p1103591

Moturu, S., & Liu, H. (2011). Quantifying the trustworthiness of social media content.
Distributed and Parallel Databases, 29(3), 239-260. doi: 10.1007/s10619-010-7077-0

Reynolds, B. J. (2011). When the facts are just not enough: Credibly communicating about
risk isriskier when emotions run high and time is short. Toxicology and Applied
Pharmacology, 254(2), 206-214. doi: 10.1016/.taap.2010.10.023

Tirkkonen, P., & Luoma-aho, V. (2011). Online authority communication during an epidemic:
A Finnish example. Public Relations Review, 37(2), 172-174. doi:
10.1016/j.pubrev.2011.01.004

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 2

U.S. Department of Health and Human Services
| Centers for Disease Control and Prevention


http://dx.doi.org/10.1037/a0021981�
http://www.cdc.gov/mmwr/pdf/wk/mm6027.pdf�
http://dx.doi.org/10.1177/0095798410376244�
http://dx.doi.org/10.1080/10810730.2011.551997�
http://dx.doi.org/10.1016/j.jadohealth.2010.11.247�
http://dx.doi.org/10.1509/jmkr.48.3.425�
http://dx.doi.org/10.1016/j.socscimed.2011.04.024�
http://dx.doi.org/10.1016/j.jadohealth.2010.10.014�
http://dx.doi.org/10.1080/10810730.2010.535108�
http://dx.doi.org/10.1056/NEJMp1103591�
http://dx.doi.org/10.1007/s10619-010-7077-0�
http://dx.doi.org/10.1016/j.taap.2010.10.023�
http://dx.doi.org/10.1016/j.pubrev.2011.01.004�

« Wilson, H. J.,, Guinan, P. J,, Parise, S., & Weinberg, B. D. (2011). What's your social media
strategy? Harvard Business Review, 89. Retrieve from http://hbr.org/2011/07/whats-your-
social-media-strategy/ar/pr.

DISCLAIMER: Articleslisted in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article'sinclusion does not necessarily represent the views of the Centersfor Disease
Control and Prevention nor does it imply endorsement of the article’'s methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of itemsincluded in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. Referencesto
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 3

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://hbr.org/2011/07/whats-your-social-media-strategy/ar/pr�
http://hbr.org/2011/07/whats-your-social-media-strategy/ar/pr�

Health Communication Science Digest

Office of the Associate Director for Communication
September 2011 -- Vol. 2, Issue ge

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
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access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Andrews, J. C., Burton, S., & Kees, J. (2011). Is simpler always better? Consumer evaluations of
front-of-package nutrition symbols. Journal of Public Policy & Marketing, 30(2), 175. doi:
10.1509/jppm.30.2.175

< Ayers, B., & Myers, L. B. (2012). Do media messages change people's risk perceptions for binge
drinking? Alcohol and Alcoholism, 47(1), 52-56. doi: 10.1093/alcalc/agr052

« Carlson, J. A, Sallis, J. F., Ramirez, E. R., Patrick, K., & Norman, G. J. (2012). Physical activity and
dietary behavior change in internet-based weight loss interventions: Comparing two multiple-behavior
change indices. Preventive Medicine, 54(1), 50-54. doi: 10.1016/j.ypmed.2011.10.018

+« Chunara, R., Andrews, J. R., & Brownstein, J. S. (2012). Social and news media enable estimation of
epidemiological patterns early in the 2010 Haitian cholera outbreak. American Journal of Tropical
Medicine and Hygiene, 86(1), 39-45. doi: 10.4269/ajtmh.2012.11-0597

¢+ Dahlstrom, M. F., Dudo, A., & Brossard, D. (2012). Precision of information, sensational information,
and self-efficacy information as message-level variables affecting risk perceptions. Risk Analysis,
32(1), 155-166. doi: 10.1111/j.1539-6924.2011.01641.x

< Dauvis, K. C., Farrelly, M. C., Duke, J., Kelly, L., & Willett, J. (2012). Antismoking media campaign
and smoking cessation outcomes, New York State, 2003-2009. Preventing Chronic Disease, 9, E40.
doi: 10.5888/pcd9.110102

« Dillard, A. J., Ferrer, R. A., Ubel, P. A., & Fagerlin, A. (2012). Risk perception measures' associations
with behavior intentions, affect, and cognition following colon cancer screening messages. Health
Psychology, 31(1), 106-113. doi: 10.1037/a0024787
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Eisenbeiss, M., Blechschmidt, B., Backhaus, K., & Freund, P. A. (2012). "The (real) world is not
enough": Motivational drivers and user behavior in virtual worlds. Journal of Interactive Marketing,
26(1), 4-20. doi: 10.1016/j.intmar.2011.06.002

+«» Fleisher, L., Kandadai, V., Keenan, E., Miller, S. M., Devarajan, K., Ruth, K. J., M. Rodoletz, E. J.
Bieber, & Weinberg, D. S. (2012). Build it, and will they come? Unexpected findings from a study on
a web-based intervention to improve colorectal cancer screening. Journal of Health Communication,
17(1), 41-53. doi: 10.1080/10810730.2011.571338

« Freedman, K. S., Nelson, N. M., & Feldman, L. L. (2012). Smoking initiation among young adults in
the United States and Canada, 1998-2010: A systematic review. Preventing Chronic Disease, 9, E05.
doi: 10.5888/pcd9.110037

% Harris, J. R., Cheadle, A., Hannon, P. A., Forehand, M., Lichiello, P., Mahoney, E., S. Snyder, &
Yarrow, J. (2012). A framework for disseminating evidence-based health promotion practices.
Preventing Chronic Disease, 9, E22. doi: 10.5888/pcd9.110081

« Hastak, M., & Mazis, M. B. (2011). Deception by implication: A typology of truthful but misleading
advertising and labeling claims. Journal of Public Policy & Marketing, 30(2), 157. doi:
10.1509/jppm.30.2.157

% Hwang, Y. (2012). Social diffusion of campaign effects: Campaign-generated interpersonal
communication as a mediator of antitobacco campaign effects. Communication Research, 39(1), 120-
141. doi: 10.1177/0093650210389029

« Kronrod, A., Grinstein, A., & Wathieu, L. (2012). Go green! Should environmental messages be so
assertive? Journal of Marketing, 76(1), 95-102. doi: 10.1509/jm.10.0416

< Lim, M. S. C., Hocking, J. S., Aitken, C. K., Fairley, C. K., Jordan, L., Lewis, J. A., & Hellard, M. E.
(2012). Impact of text and email messaging on the sexual health of young people: A randomised
controlled trial. Journal of Epidemiology and Community Health, 66(1), 69-74. doi:
10.1136/jech.2009.100396

+«+ Niederdeppe, J., Porticella, N., & Shapiro, M. A. (2012). Using theory to identify beliefs associated
with support for policies to raise the price of high-fat and high-sugar foods. Journal of Health
Communication, 17(1), 90-104. doi: 10.1080/10810730.2011.585694

+ Raggio, R. D., & Folse, J. A. G. (2011). Expressions of gratitude in disaster management: An
economic, social marketing, and public policy perspective on post-Katrina campaigns. Journal of
Public Policy & Marketing, 30(2), 168. doi: 10.1509/jppm.30.2.168

+« Rentner, T. L., Dixon, L. D., & Lengel, L. (2012). Critiquing fetal alcohol syndrome health
communication campaigns targeted to American Indians. Journal of Health Communication, 17(1), 6-
21. doi: 10.1080/10810730.2011.585692

+ Rowel, R., Sheikhattari, P., Barber, T. M., & Evans-Holland, M. (2012). Introduction of a guide to
enhance risk communication among low-income and minority populations: A grassroots community
engagement approach. Health Promotion Practice, 13(1), 124-132. doi: 10.1177/1524839910390312

s Stockwell, M. S., Kharbanda, E. O., Martinez, R. A., Lara, M., Vawdrey, D., Natarajan, K., &
Rickert, V. 1. (2011). Text4Health: Impact of text message reminder-recalls for pediatric and
adolescent immunizations. American Journal of Public Health, 102(2), e15-e21. doi:
10.2105/ajph.2011.300331
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Barbour, J. B., Rintamaki, L. S., Ramsey, J. A., & Brashers, D. E. (2012). Avoiding health
information. Journal of Health Communication, 17(2), 212-229. doi:
10.1080/10810730.2011.585691

% Brown, S. L., & Richardson, M. (2012). The effect of distressing imagery on attention to and
persuasiveness of an antialcohol message: A gaze-tracking approach. Health Education &
Behavior, 39(1), 8-17. doi: 10.1177/1090198111404411

« Coomes, C. M., Lewis, M. A., Uhrig, J. D., Furberg, R. D., Harris, J. L., & Bann, C. M.
(2012). Beyond reminders: A conceptual framework for using short message service to
promote prevention and improve healthcare quality and clinical outcomes for people living
with HIV. AIDS Care, 24(3), 348-357. doi: 10.1080/09540121.2011.608421

«+ Crespo, N. C., Elder, J. P., Ayala, G. X., Slymen, D. J., Campbell, N. R., Sallis, J. F.,
McKenzie, T. L., Baquero, B., & Arredondo, E. M. (2012). Results of a multi-level
intervention to prevent and control childhood obesity among Latino children: The Aventuras
Para Nifios study. Annals of Behavioral Medicine, 43(1), 84-100. doi: 10.1007/s12160-011-
9332-7

% Frisch, A.-L., Camerini, L., Diviani, N., & Schulz, P. J. (2012). Defining and measuring health
literacy: How can we profit from other literacy domains? Health Promotion International,
27(1), 117-126. doi: 10.1093/heapro/dar043

% Gallagher, K. M., & Updegraff, J. A. (2012). Health message framing effects on attitudes,
intentions, and behavior: A meta-analytic review. Annals of Behavioral Medicine, 43(1), 101-
116. doi: 10.1007/s12160-011-9308-7
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Gittelsohn, J., Rowan, M., & Gadhoke, P. (2012). Interventions in small food stores to change
the food environment, improve diet, and reduce risk of chronic disease. Preventing Chronic
Disease, 9, E59. doi: 10.5888/pcd9.110015

Hildon, Z., Allwood, D., & Black, N. (2012). Impact of format and content of visual display of
data on comprehension, choice and preference: A systematic review. International Journal for
Quality in Health Care, 24(1), 55-64. doi: 10.1093/intghc/mzrQ72

Howard, A. F., Bush, H. M., Shapiro, R. M., Il, & Dearinger, A. (2012). Characteristics of
Kentucky local health departments that influence public health communication during times of
crisis: Information dissemination associated with HIN1 novel influenza. Journal of Public
Health Management and Practice, 18(2), 169-174. doi: 10.1097/PHH.0b013e31821c08ee

Jordan, A., Piotrowski, J. T., Bleakley, A., & Mallya, G. (2012). Developing media
interventions to reduce household sugar-sweetened beverage consumption. Annals of the
American Academy of Political and Social Science, 640, 118-135. doi:
10.1177/0002716211425656

McNeil, K., Brna, P. M., & Gordon, K. E. (2012). Epilepsy in the Twitter era: A need to re-
tweet the way we think about seizures. Epilepsy & Behavior, 23(2), 127-130.
10.1016/j.yebeh.2011.11.007

Mueller, N. T., Noone, A.-M., Luta, G., Wallington, S. F., Huerta, E. E., Mandelblatt, J. S., &
the Latin American Cancer Research Coalition (2012). Information channels associated with
awareness of human papillomavirus infections and vaccination among Latino immigrants from
safety net clinics. Journal of Immigrant and Minority Health, 14(1), 183-188. doi:
10.1007/s10903-011-9501-6

Thompson, C., Russell-Mayhew, S., & Saraceni, R. (2012). Evaluating the effects of a peer-
support model: Reducing negative body esteem and disordered eating attitudes and behaviours
in grade eight girls. Eating Disorders, 20(2), 113-126. doi: 10.1080/10640266.2012.653946

Thomson, M. D., & Hoffman-Goetz, L. (2012). Application of the health literacy framework
to diet-related cancer prevention conversations of older immigrant women to Canada. Health
Promotion International, 27(1), 33-44. doi: 10.1093/heapro/dar019

Weeks, B. E., Friedenberg, L. M., Southwell, B. G., & Slater, J. S. (2012). Behavioral
consequences of conflict-oriented health news coverage: The 2009 mammography guideline
controversy and online information seeking. Health Communication, 27(2), 158-166. doi:
10.1080/10410236.2011.571757

Yoo, G. J., Fang, T., Zola, J., & Dariotis, W. M. (2012). Destigmatizing hepatitis B in the
Asian American community: Lessons learned from the San Francisco Hep B Free campaign.
Journal of Cancer Education, 27(1), 138-144. doi: 10.1007/s13187-011-0252-9

Zach, L., Dalrymple, P. W., Rogers, M. L., & Williver-Farr, H. (2012). Assessing internet
access and use in a medically underserved population: Implications for providing enhanced
health information services. Health Information and Libraries Journal, 29(1), 61-71. doi:
10.1111/j.1471-1842.2011.00971.x
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

s Amend, E., & Secko, D. M. (2012). In the face of critique: A metasynthesis of the experiences of
journalists covering health and science. Science Communication, 34(2), 241-282. doi:
10.1177/1075547011409952

< Aschemann-Witzel, J., Perez-Cueto, F. J. A., Niedzwiedzka, B., Verbeke, W., & Bech-Larsen, T.
(2012). Lessons for public health campaigns from analysing commercial food marketing success
factors: a case study. BMC Public Health, 12. doi: 10.1186/1471-2458-12-139

s Berger, J., & Milkman, K. L. (2012). What makes online content viral? Journal of Marketing
Research, 49(2), 192-205. doi: 10.1509/jmr.10.0353

s+ Campbell, B. B. (2012). A novel approach to educating men about preventative health in the digital
age. Journal of Mens Health, 9(1), 45-50. doi: 10.1016/j.jomh.2011.11.006

s Campo, S., Askelson, N. M., Spies, E. L., & Losch, M. (2012). Ambivalence, communication and
past use: Understanding what influences women's intentions to use contraceptives. Psychology,
Health & Medicine, 17(3), 356-365. doi: 10.1080/13548506.2011.608432

s Chapman, S., Jafa, K., Longfield, K., Vielot, N., Buszin, J., Ngamkitpaiboon, L., & Kays, M.
(2012). Condom social marketing in sub-Saharan Africa and the total market approach. Sexual
Health, 9(1), 44-50. doi: 10.1071/sh10165

% Chen, V., Banerjee, D., & Liu, L. (2012). Do people become better prepared in the aftermath of a
natural disaster? The Hurricane Ike experience in Houston, Texas. Journal of Public Health
Management and Practice, 18(3), 241-249. doi: 10.1097/PHH.0b013e31822d4beb
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Hill-Briggs, F., Schumann, K. P., & Dike, O. (2012). Five-step methodology for evaluation and
adaptation of print patient health information to meet the < 5th grade readability criterion. Medical
Care, 50(4), 294-301. doi: 10.1097/MLR.0b013e318249d6¢8

Hinnant, A., Len-Rios, M. E., & Oh, H. J. (2012). Are health journalists' practices tied to their
perceptions of audience? An attribution and expectancy-value approach. Health Communication,
27(3), 234-243. doi: 10.1080/10410236.2011.578331

Hopfer, S. (2012). Effects of a narrative HPV vaccination intervention aimed at reaching college
women: A randomized controlled trial. Prevention Science, 13(2), 173-182. doi: 10.1007/s11121-
011-0254-1

Kim, H. J. (2012). The Effects of Gender and Gain Versus Loss Frame on Processing Breast Cancer
Screening Messages. Communication Research, 39(3), 385-412. doi: 10.1177/0093650211427557

Lee, J. Y., Divaris, K., Baker, A. D., Rozier, R. G., & Vann, W. F. (2011). The relationship of oral
health literacy and self-efficacy with oral health status and dental neglect. American Journal of
Public Health, 102(5), 923-929. doi: 10.2105/ajph.2011.300291

Martinez, J. L., Latimer, A. E., Rivers, S. E., & Salovey, P. (2012). Formative research for a
community-based message-framing intervention. American Journal of Health Behavior, 36(3), 335-
347. doi: 10.5993/ajhb.36.3.5

McHugh, J., & Suggs, L. S. (2012). Online tailored weight management in the worksite: Does it
make a difference in biennial health risk assessment data? Journal of Health Communication, 17(3),
278-293. doi: 10.1080/10810730.2011.626496

Merrill, M. L., Taylor, N. L., Martin, A. J., Maxim, L. A., D'Ambrosio, R., Gabriel, R. M., Wendt,
S. J., Mannix, D., & Wells, M. E. (2012). A mixed-method exploration of functioning in Safe
Schools/Healthy Students partnerships. Evaluation and Program Planning, 35(2), 280-286. doi:
10.1016/j.evalprogplan.2011.11.003

Miller, L. M. S., & Bell, R. A. (2012). Online health information seeking: The influence of age,
information trustworthiness, and search challenges. Journal of Aging and Health, 24(3), 525-541.
doi: 10.1177/0898264311428167

Ortega, E., Giannotta, F., Latina, D., & Ciairano, S. (2012). Cultural adaptation of the Strengthening
Families Program 10-14 to Italian families. Child & Youth Care Forum, 41(2), 197-212. doi:
10.1007/s10566-011-9170-6 (DOI failed. DocExpress.)

Rady, M. Y., McGregor, J. L., & Verheijde, J. L. (2012). Mass media campaigns and organ
donation: Managing conflicting messages and interests. Medicine, Health Care, and Philosophy,
15(2), 229-241. doi: 10.1007/s11019-011-9359-3

Thrasher, J. F., Arillo-Santillan, E., Villalobos, V., Perez-Hernandez, R., Hammond, D., Carter, J.,
Sebrié, E., Sansores, R., & Regalado-Pineda, J. (2012). Can pictorial warning labels on cigarette
packages address smoking-related health disparities? Field experiments in Mexico to assess pictorial
warning label content. Cancer Causes & Control, 23, 69-80. doi: 10.1007/s10552-012-9899-8

Van Gorp, B., & Vercruysse, T. (2012). Frames and counter-frames giving meaning to dementia: A
framing analysis ofmedia content. Social Science & Medicine, 74(8), 1274-1281. doi:
10.1016/j.socscimed.2011.12.045
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Rehabilitation Journal, 35(3), 245-250. doi: 10.2975/35.3.2012.245.250
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Announcements

» D.C. Health Communication (DCHC) Conference

The 2nd biennial D.C. Health Communication Conference (DCHC) will be held from
March 28th to the 30th at the George Mason Inn and Conference Center, located on the
George Mason University campus in Fairfax, VA. More information is available from
http://chrc.gmu.edu/DCHC.html.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Office of the Associate Director for Communication
September 2012 -- Vol. 3, Issue ge

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Blitstein, J. L., Evans, W. D., Davis, K. C., & Kamyab, K. (2012). Repeated exposure to media
messages encouraging parent-child communication about sex: Differential trajectories for mothers
and fathers. American Journal of Health Promotion, 27(1), 43-51. doi: 10.4278/ajhp.110302-

QUAN-95

« Brown, K. E., Abraham, C., Joshi, P., & Wallace, L. M. (2012). Sexual health professionals'
evaluations of a prototype computer-based contraceptive planning intervention for adolescents:
Implications for practice. Sexual Health, 9(4), 341-348. doi: 10.1071/sh11042

Caiata-Zufferey, M., & Schulz, P. J. (2012). Physicians' communicative strategies in interacting
with internet-informed patients: Results from a qualitative study. Health Communication, 27(8),
738-749. doi: 10.1080/10410236.2011.636478

« Campo, S., Askelson, N. M., Carter, K. D., & Losch, M. (2012). Segmenting audiences and tailoring
messages: Using the extended parallel process model and cluster analysis to improve health
campaigns. Social Marketing Quarterly, 18(2), 98-111. doi: 10.1177/1524500412450490

Cano, C. R., & Ortinau, D. J. (2012). Digging for "Spanish Gold": How to connect with Hispanic
consumers. Journal of Advertising Research, 52(3), 322-332. doi: 10.2501/JAR-52-3-322-332

Centers for Disease Control & Prevention (2012). Increases in quitline calls and smoking cessation
website visitors during a national tobacco education campaign - March 19-June 10, 2012. MMWR.
Morbidity and Mortality Weekly Report, 61, 667-670. Retrieved from
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6134a2.htm?s_cid=mm6134a2_w.

DelLuca, P. F., Buist, S., & Johnston, N. (2012). The Code Red Project: Engaging communities in
health system change in Hamilton, Canada. Social Indicators Research, 108(2), 317-327. doi:
10.1007/s11205-012-0068-y
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Dominic Yeo, T. E. (2012). Social-media early adopters don't count: How to seed participation in
interactive campaigns by psychological profiling of digital consumers. Journal of Advertising
Research, 52(3), 297-308. doi: 10.2501/JAR-52-3-297-308

Edgar, T., & Volkman, J. E. (2012). Using communication theory for health promotion: Practical
guidance on message design and strategy. Health Promotion Practice, 13(5), 587-590. doi:
10.1177/1524839912450879

Garbers, S., Meserve, A., Kottke, M., Hatcher, R., Ventura, A., & Chiasson, M. A. (2012).
Randomized controlled trial of a computer-based module to improve contraceptive method choice.
Contraception, 86(4), 383-390. doi: 10.1016/j.contraception.2012.01.013

Garner, M., Ning, Z., & Francis, J. (2012). A framework for the evaluation of patient information
leaflets. Health Expectations, 15(3), 283-294. doi: 10.1111/j.1369-7625.2011.00665.x

Greene, J. A., Choudhry, N. K., Kesselheim, A. S., Brennan, T. A., & Shrank, W. (2012). Changes
in direct-to-consumer pharmaceutical advertising following shifts from prescription-only to over-
the-counter status. JAMA: The Journal of the American Medical Association, 308(10), 973-975. doi:
10.1001/2012.jama.10647

Khan, A. J., Khowaja, S., Khan, F. S., Qazi, F., Lotia, I., Habib, A., . . . Keshavjee, S. (2012).
Engaging the private sector to increase tuberculosis case detection: An impact evaluation study.
Lancet Infectious Diseases, 12(8), 608-616. doi: 10.1016/S1473-3099(12)70116-0

Kontos, E. Z., Emmons, K. M., Puleo, E., & Viswanath, K. (2012). Contribution of communication
inequalities to disparities in Human Papillomavirus vaccine awareness and knowledge. American
Journal of Public Health, 102(10), 1911-1920. doi: 10.2105/ajph.2011.300435

Lewandowsky, S., Ecker, U. K. H., Seifert, C. M., Schwarz, N., & Cook, J. (2012). Misinformation
and its correction. Psychological Science in the Public Interest, 13(3), 106-131. doi:
10.1177/1529100612451018

Okan, Y., Garcia-Retamero, R., Cokely, E. T., & Maldonado, A. (2012). Individual differences in
graph literacy: Overcoming denominator neglect in risk comprehension. Journal of Behavioral
Decision Making, 25(4), 390-401. doi: 10.1002/bdm.751

Paek, H.-J., & Hove, T. (2012). Social cognitive factors and perceived social influences that
improve adolescent ehealth literacy. Health Communication, 27(8), 727-737. doi:
10.1080/10410236.2011.616627

Sundstrom, B. (2012). Integrating public relations and social marketing. Social Marketing
Quarterly, 18(2), 135-151. doi: 10.1177/1524500412450489

Whitford, H. M., Donnan, P. T., Symon, A. G., Kellett, G., Monteith-Hodge, E., Rauchhaus, P., &
Wyatt, J. C. (2012). Evaluating the reliability, validity, acceptability, and practicality of SMS text
messaging as a tool to collect research data: Results from the Feeding Your Baby project. Journal of
the American Medical Informatics Association, 19(5), 744-749. doi: 10.1136/amiajnl-2011-000785
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Announcements

» Cases in Public Health Communication & Marketing -- Call for Submissions

Cases in Public Health Communication & Marketing (CPHCM)), a peer-reviewed journal
of The George Washington University School of Public Health and Health Services, is
seeking manuscript submissions for Volume 7 (Summer 2013). More information is
available from http://sphhs.gwu.edu/departments/pch/phcm/casesjournal/index.cfm.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Office of the Associate Director for Communication
October 2012 -- Vol. 3, Issue 10e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Bergkuvist, L., Eiderback, D., & Palombo, M. (2012). The brand communication effects of using a
headline to prompt the key benefit in ads with pictorial metaphors. Journal of Advertising, 41(2),
67-75. doi: 10.2753/JOA0091-3367410205

+» Chatterjee, P. (2012). The role of varying information quantity in ads on immediate and enduring
cross-media synergies. Journal of Marketing Communications, 18(3), 217-240. doi:
10.1080/13527266.2011.567458

+«+ Chervin, C., Clift, J., Woods, L., Krause, E., & Lee, K. (2012). Health literacy in adult education: A
natural partnership for health equity. Health Promotion Practice. doi: 10.1177/1524839912437367

+»+ Cook-Craig, P., Ely, G., Flaherty, C., Dignan, M., & White, C. R. (2012). Seeking health advice
from social networks in low-income urban neighborhoods. American Journal of Health Behavior,
36(6), 723-735. doi: 10.5993/ajhb.36.6.1

+«+ Divecha, Z., Divney, A., Ickovics, J., & Kershaw, T. (2012). Tweeting about testing: Do low-
income, parenting adolescents and young adults use new media technologies to communicate about
sexual health? Perspectives on Sexual and Reproductive Health, 44(3), 176-183. doi:
10.1363/4417612

+« Gainforth, H. L., & Latimer, A. E. (2012). Risky business: Risk information and the moderating
effect of message frame and past behaviour on women’s perceptions of the Human Papillomavirus
vaccine. Journal of Health Psychology, 17(6), 896-906. doi: 10.1177/1359105311431173

« Glantz, S. A, laccopucci, A., Titus, K., & Polansky, J. R. (2012). Smoking in top-grossing US
movies, 2011. Preventing Chronic Disease, 9. doi:10.5888/pcd9.120170.
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Hendriks, H., de Bruijn, G.-J., & van den Putte, B. (2012). Talking about alcohol consumption:
Health campaigns, conversational valence, and binge drinking intentions. British Journal of Health
Psychology, 17(4), 843-853. doi: 10.1111/].2044-8287.2012.02080.x

Howlett, E. A., Burton, S., Newman, C. L., & Faupel, M. A. (2012). The positive influence of state
agricultural marketing programs on adults' fruit and vegetable consumption. American Journal of
Health Promotion, 27(1), 17-20. doi: 10.4278/ajhp.100923-ARB-316

Hwang, Y., Cho, H., Sands, L., & Jeong, S.-H. (2012). Effects of gain- and loss-framed messages on
the sun safety behavior of adolescents: The moderating role of risk perceptions. Journal of Health
Psychology, 17(6), 929-940. doi: 10.1177/1359105311428536

Johnson, K. A., Ford, J. H., & McCluskey, M. (2012). Promoting new practices to increase access to
and retention in addiction treatment: An analysis of five communication channels. Addictive
Behaviors, 37(11), 1193-1197. doi: 10.1016/j.addbeh.2012.05.019

Ledford, C. J. W. (2012). Exploring the interaction of patient activation and message design
variables: Message frame and presentation mode influence on the walking behavior of patients with
type 2 diabetes. Journal of Health Psychology, 17(7), 989-1000. doi: 10.1177/1359105311429204

Morrongiello, B. A., Sandomierski, M., Zdzieborski, D., & McCollam, H. (2012). A randomized
controlled trial evaluating the impact of the Supervising for Home Safety program on parent
appraisals of injury risk and need to actively supervise. Health Psychology, 31(5), 601-611. doi:
10.1037/a0028214

Morrongiello, B. A., Schwebel, D. C., Bell, M., Stewart, J., & Davis, A. L. (2012). An evaluation of
The Great Escape: Can an interactive computer game improve young children's fire safety
knowledge and behaviors? Health Psychology, 31(4), 496-502. doi: 10.1037/a0027779

Noar, S. M. (2012). An Audience-Channel-Message-Evaluation (ACME) framework for health
communication campaigns. Health Promotion Practice, 13(4), 481-488. doi:
10.1177/1524839910386901

Rolison, J. J., Hanoch, Y., & Miron-Shatz, T. (2012). What do men understand about lifetime risk
following genetic testing? The effect of context and numeracy. Health Psychology, 31(4), 530-533.
doi: 10.1037/a0026562

San José-Cabezudo, R., & Camarero-lzquierdo, C. (2012). Determinants of opening-forwarding e-
mail messages. Journal of Advertising, 41(2), 97-112. doi: 10.2753/JOA0091-3367410207

Shadel, W. G., Martino, S. C., Setodji, C., & Scharf, D. (2012). Momentary effects of exposure to
prosmoking media on college students' future smoking risk. Health Psychology, 31(4), 460-466. doi:
10.1037/a0027291

Teten Tharp, A., Dowell, A., Burton, T., Chaing, L., & DeCherney, C. (2012). Dating violence
prevention: Using information and communications technologies for global dating violence
prevention. In B. 0. G. H. Forum on Global Violence Prevention, Institute of Medicine (Ed.),
Communications and technology for violence prevention: Workshop summary (pp. 105-111).
Washington, DC: The National Academies Press. Retrieved from
http://www.nap.edu/catalog.php?record id=13352.
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van Noort, G., Antheunis, M. L., & van Reijmersdal, E. A. (2012). Social connections and the
persuasiveness of viral campaigns in social network sites: Persuasive intent as the underlying
mechanism. Journal of Marketing Communications, 18(1), 39-53. doi:
10.1080/13527266.2011.620764

Voorveld, H. A. M., Neijens, P. C., & Smit, E. G. (2012). The interacting role of media sequence
and product involvement in cross-media campaigns. Journal of Marketing Communications, 18(3),
203-216. doi: 10.1080/13527266.2011.567457

« Weidman, A. C., Fernandez, K. C., Levinson, C. A., Augustine, A. A., Larsen, R. J., & Rodebaugh,
T. L. (2012). Compensatory internet use among individuals higher in social anxiety and its
implications for well-being. Personality and Individual Differences, 53(3), 191-195. doi:
10.1016/j.paid.2012.03.003

% Yanez, B., Stanton, A. L., & Maly, R. C. (2012). Breast cancer treatment decision making among
Latinas and non-Latina whites: A communication model predicting decisional outcomes and quality
of life. Health Psychology, 31(5), 552-561. doi: 10.1037/a0028629

+ Yuan, N. P., Castafieda, H., Nichter, M., Nichter, M., Wind, S., Carruth, L., & Muramoto, M.
(2012). Lay health influencers. Health Education & Behavior, 39(5), 544-554. doi:
10.1177/1090198111421622
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DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Health Communication Science Digest

Office of the Associate Director for Communication
November 2012 -- Vol. 3, Issue 11e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

s Briggs, M., Grella, L., Burton, T. A., Yarmuth, M., & Taylor, T. (2012). Understanding and
engaging key influencers of youth in high-risk urban communities: A review of the literature. Social
Marketing Quarterly, 18(3), 203-220. doi: 10.1177/1524500412460669

< Brown, D. R., Soares, J., Epping, J. M., Lankford, T. J., Wallace, J. S., Hopkins, D., Buchanan, L.
R., & Orleans, C. T. (2012). Stand-alone mass media campaigns to increase physical activity: A
Community Guide updated review. American Journal of Preventive Medicine, 43(5), 551-561. doi:
10.1016/j.amepre.2012.07.035

< Bull, S. S, Levine, D. K., Black, S. R., Schmiege, S. J., & Santelli, J. (2012). Social media—
delivered sexual health intervention: A cluster randomized controlled trial. American Journal of
Preventive Medicine, 43(5), 467-474. doi: 10.1016/j.amepre.2012.07.022

% Cavallo, D. N,, Tate, D. F., Ries, A. V., Brown, J. D., DeVellis, R. F., & Ammerman, A. S. (2012).
A social media—based physical activity intervention: A randomized controlled trial. American
Journal of Preventive Medicine, 43(5), 527-532. doi: 10.1016/j.amepre.2012.07.019

¢+ Cilenti, D., Brownson, R. C., Umble, K., Erwin, P. C., & Summers, R. (2012). Information-seeking
behaviors and other factors contributing to successful implementation of evidence-based practices in
local health departments. Journal of Public Health Management and Practice, 18(6), 571-576. doi:
10.1097/PHH.0b013e31825ce8e2

%+ Cooper, C. P., Gelb, C. A., Rim, S. H., Hawkins, N. A., Rodriguez, J. L., & Polonec, L. (2012).
Physicians who use social media and other internet-based communication technologies. Journal of
the American Medical Informatics Association, 19(6), 960-964. doi: 10.1136/amiajnl-2011-000628
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Farrelly, M. C., Duke, J. C., Davis, K. C., Nonnemaker, J. M., Kamyab, K., Willett, J. G., & Juster,
H. R. (2012). Promotion of smoking cessation with emotional and/or graphic antismoking
advertising. American Journal of Preventive Medicine, 43(5), 475-482. doi:
10.1016/j.amepre.2012.07.023

Freberg, K. (2012). Intention to comply with crisis messages communicated via social media. Public
Relations Review, 38(3), 416-421. doi: 10.1016/j.pubrev.2012.01.008

Hanson, J. D., Winberg, A., & Elliott, A. (2012). Development of a media campaign on fetal alcohol
spectrum disorders for Northern Plains American Indian communities. Health Promotion Practice,
13(6), 842-847. doi: 10.1177/1524839911404232

Hart, P. S., & Nisbet, E. C. (2012). Boomerang effects in science communication: How motivated
reasoning and identity cues amplify opinion polarization about climate mitigation policies.
Communication Research, 39(6), 701-723. doi: 10.1177/0093650211416646

Huberty, J., Dodge, T., Peterson, K. R., & Balluff, M. (2012). Creating a movement for active living
via a media campaign. American Journal of Preventive Medicine, 43(5, Supplement 4), S390-S391.
doi: 10.1016/j.amepre.2012.07.004

Jensen, J. D., King, A. J., Carcioppolo, N., & Davis, L. (2012). Why are tailored messages more
effective? A multiple mediation analysis of a breast cancer screening intervention. Journal of
Communication, 62(5), 851-868. doi: 10.1111/j.1460-2466.2012.01668.x

Kotler, J. A., Schiffman, J. M., & Hanson, K. G. (2012). The influence of media characters on
children's food choices. Journal of Health Communication, 17(8), 886-898. doi:
10.1080/10810730.2011.650822

Kraft, J. M., Hill, Z., Membe, 1., Zhang, Y., Meassick, E. O., Monsour, M., . . . Mwinga, A. (2012).
Effects of the Gama Cuulu radio serial drama on HIV-related behavior change in Zambia. Journal of
Health Communication, 17(8), 929-945. doi: 10.1080/10810730.2011.650834

Ledford, C. J. W. (2012). Changing channels: A theory-based guide to selecting traditional, new,
and social media in strategic social marketing. Social Marketing Quarterly, 18(3), 175-186. doi:
10.1177/1524500412460671

Paek, H.-J., Oh, H. J., & Hove, T. (2012). How media campaigns influence children's physical
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+« Baldwin, A. S., Bruce, C. M., & Tiro, J. A. (2013). Understanding how mothers of
adolescent girls obtain information about the human papillomavirus vaccine: Associations
between mothers’ health beliefs, information seeking, and vaccination intentions in an
ethnically diverse sample. Journal of Health Psychology, 18(7), 926-938. doi:
10.1177/1359105312445078

Belknap, R. A., Haglund, K., Felzer, H., Pruszynski, J., & Schneider, J. (2013). A theater
intervention to prevent teen dating violence for Mexican-American middle school students.
Journal of Adolescent Health, 53(1), 62-67. doi: 10.1016/j.jadohealth.2013.02.006

« Bernstein, M. S., Bakshy, E., Burke, M., & Karrer, B. (2013). Quantifying the invisible
audience in social networks. Paper presented at the Proceedings of the SIGCHI Conference
on Human Factors in Computing Systems, Paris, France. doi: 10.1145/2470654.2470658

% Boiarsky, G., Rouner, D., & Long, M. (2013). Effects of responsibility attribution and
message source on young adults' health attitudes and behaviors. Journal of Health
Communication, 18(7), 881-894. doi: 10.1080/10810730.2012.757389

« Briley, D. A., Shrum, L. J., & Wyer, R. S., Jr. (2013). Factors affecting judgments of
prevalence and representation: Implications for public policy and marketing. Journal of
Public Policy & Marketing, 32, 112. doi: 10.1509/jppm.12.045

Dunlop, S., Cotter, T., Perez, D., & Wakefield, M. (2013). Televised antismoking
advertising: Effects of level and duration of exposure. American Journal of Public Health,
103(8), e66-e73. doi: 10.2105/AJPH.2012.301079
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Orlow, M. (2013). The impact of functional health literacy and acculturation on the oral
health status of Somali refugees living in Massachusetts. American Journal of Public Health,
103(8), 1516-1523. doi: 10.2105/AJPH.2012.300885

Gibbs, H., & Chapman-Novakofski, K. (2013). Establishing content validity for the Nutrition
Literacy Assessment Instrument. Preventing Chronic Disease, 10, E109. doi:
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Ho, S. S., Peh, X., & Soh, V. W. L. (2013). The cognitive mediation model: Factors
influencing public knowledge of the HIN1 pandemic and intention to take precautionary
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Leavy, J. E., Rosenberg, M., Bauman, A. E., Bull, F. C., Giles-Corti, B., Shilton, T., . . .
Barnes, R. (2013). Effects of Find Thirty every day®: Cross-sectional findings from a
Western Australian population-wide mass media campaign, 2008-2010. Health Education &
Behavior, 40(4), 480-492. doi: 10.1177/1090198112459515

Markey, P. M., & Markey, C. N. (2013). Annual variation in internet keyword searches:
Linking dieting interest to obesity and negative health outcomes. Journal of Health
Psychology, 18(7), 875-886. doi: 10.1177/1359105312445080

Nguyen, P., Gold, J., Pedrana, A., Chang, S., Howard, S., llic, O., . .. Stoove, M. (2013).
Sexual health promotion on social networking sites: A process evaluation of The FaceSpace
Project. Journal of Adolescent Health, 53(1), 98-104. doi: 10.1016/].jadohealth.2013.02.007

Oh, H. J., Lauckner, C., Boehmer, J., Fewins-Bliss, R., & Li, K. (2013). Facebooking for
health: An examination into the solicitation and effects of health-related social support on
social networking sites. Computers in Human Behavior, 29(5), 2072-2080. doi:
10.1016/j.chb.2013.04.017

Peels, D. A., de Vries, H., Bolman, C., Golsteijn, R. H. J., van Stralen, M. M., Mudde, A. N.,
& Lechner, L. (2013). Differences in the use and appreciation of a web-based or printed
computer-tailored physical activity intervention for people aged over 50 years. Health
Education Research, 28(4), 715-731. doi: 10.1093/her/cyt065

Rose, I. D., & Friedman, D. B. (2013). We need health information too: A systematic review
of studies examining the health information seeking and communication practices of sexual
minority youth. Health Education Journal, 72(4), 417-430. doi: 10.1177/0017896912446739

Sarge, M. A., & Knobloch-Westerwick, S. (2013). Impacts of efficacy and exemplification in
an online message about weight loss on weight management self-efficacy, satisfaction, and
personal importance. Journal of Health Communication, 18(7), 827-844. doi:
10.1080/10810730.2012.757392
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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« Brownson, R. C., Jacobs, J. A., Tabak, R. G., Hoehner, C. M., & Stamatakis, K. A. (2013).
Designing for dissemination among public health researchers: Findings from a national
survey in the United States. American Journal of Public Health, 103(9), 1693-1699. doi:
10.2105/AJPH.2012.301165

« Chen, Z., & Lurie, N. H. (2013). Temporal contiguity and negativity bias in the impact of
online word of mouth. Journal of Marketing Research, 50(4), 463-476. doi: 10.1509/0022-
2437-50.4.463

Cooper, C. P., Gelb, C. A., Chu, J., & Polonec, L. (2013). Can donated media placements
reach intended audiences? Health Promotion Practice, 14(5), 656-662. doi:
10.1177/1524839913488891

< Downs, J. S., Wisdom, J., Wansink, B., & Loewenstein, G. (2013). Supplementing menu
labeling with calorie recommendations to test for facilitation effects. American Journal of
Public Health, 103(9), 1604-1609. doi: 10.2105/AJPH.2013.301218

Estacio, E. V. (2013). Health literacy and community empowerment: It is more than just
reading, writing and counting. Journal of Health Psychology, 18(8), 1056-1068. doi:
10.1177/1359105312470126

«» Freberg, K., Palenchar, M. J., & Veil, S. R. (2013). Managing and sharing H1N1 crisis
information using social media bookmarking services. Public Relations Review, 39(3), 178-
184. doi: 10.1016/j.pubrev.2013.02.007

Freberg, K., Saling, K., Vidoloff, K. G., & Eosco, G. (2013). Using value modeling to
evaluate social media messages: The case of Hurricane Irene. Public Relations Review,
39(3), 185-192. doi: 10.1016/j.pubrev.2013.02.010
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Gillis, D. E., Gray, N. J., & Murphy, E. (2013). Multiple domains of health literacy as
reflected in breastfeeding promotion practice: A Canadian case study. Journal of Health
Psychology, 18(8), 1023-1035. doi: 10.1177/1359105312454041

Harris, J. K., Mueller, N. L., & Snider, D. (2013). Social media adoption in local health
departments nationwide. American Journal of Public Health, 103(9), 1700-1707. doi:
10.2105/AJPH.2012.301166

Keer, M., van den Putte, B., de Wit, J., & Neijens, P. (2013). The effects of integrating
instrumental and affective arguments in rhetorical and testimonial health messages. Journal
of Health Communication, 18(9), 1148-1161. doi: 10.1080/10810730.2013.768730

Kim, S., & Wertz, E. K. (2013). Predictors of organizations’ crisis communication
approaches: Full versus limited disclosure. Public Relations Review, 39(3), 238-240. doi:
10.1016/j.pubrev.2013.03.004

Kunkel, D., Mastro, D., Ortiz, M., & McKinley, C. (2013). Food marketing to children on
U.S. Spanish-language television. Journal of Health Communication, 18(9), 1084-1096. doi:
10.1080/10810730.2013.768732

Lee, E.-J., & Oh, S. Y. (2013). Seek and you shall find? How need for orientation moderates
knowledge gain from Twitter use. Journal of Communication, 63(4), 745-765. doi:
10.1111/jcom.12041

Lustria, M. L. A., Noar, S. M., Cortese, J., Van Stee, S. K., Glueckauf, R. L., & Lee, J.
(2013). A meta-analysis of web-delivered tailored health behavior change interventions.
Journal of Health Communication, 18(9), 1039-1069. doi: 10.1080/10810730.2013.768727

Masuda, J. R., Anderson, S., Letourneau, N., Sloan Morgan, V., & Stewart, M. (2013).
Reconciling preferences and constraints in online peer support for youth with asthma and
allergies. Health Promotion Practice, 14(5), 741-750. doi: 10.1177/1524839912465083

Parker, R. M., Hernandez, L. M., & Wu, V. Y. (2013). Advancing a shared conversation to
enhance health care enrollment in the United States -- A timely opportunity and challenge for
health literacy. Journal of Health Communication, 18(9), 1021-1023. doi:
10.1080/10810730.2013.828986

Pearce, K. E., & Rice, R. E. (2013). Digital divides from access to activities: Comparing
mobile and personal computer internet users. Journal of Communication, 63(4), 721-744.
doi: 10.1111/jcom.12045

Protheroe, J., Brooks, H., Chew-Graham, C., Gardner, C., & Rogers, A. (2013). ‘Permission
to participate?’ A qualitative study of participation in patients from differing socio-economic
backgrounds. Journal of Health Psychology, 18(8), 1046-1055. doi:
10.1177/1359105312459876

Quick, B. L. (2013). Perceived message sensation value and psychological reactance: A test
of the dominant thought disruption hypothesis. Journal of Health Communication, 18(9),
1024-1038. doi: 10.1080/10810730.2013.768728

Rudd, R. E. (2013). Needed action in health literacy. Journal of Health Psychology, 18(8),
1004-1010. doi: 10.1177/1359105312470128

Health Communication Science Digest September 2013 (Vol. 4, Issue ge) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://dx.doi.org/10.1177/1359105312454041
http://dx.doi.org/10.2105/AJPH.2012.301166
http://dx.doi.org/10.1080/10810730.2013.768730
http://dx.doi.org/10.1016/j.pubrev.2013.03.004
http://dx.doi.org/10.1080/10810730.2013.768732
http://dx.doi.org/10.1111/jcom.12041
http://dx.doi.org/10.1080/10810730.2013.768727
http://dx.doi.org/10.1177/1524839912465083
http://dx.doi.org/10.1080/10810730.2013.828986
http://dx.doi.org/10.1111/jcom.12045
http://dx.doi.org/10.1177/1359105312459876
http://dx.doi.org/10.1080/10810730.2013.768728
http://dx.doi.org/10.1177/1359105312470128

X/
°e

Saffer, A. J., Sommerfeldt, E. J., & Taylor, M. (2013). The effects of organizational Twitter
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doi: 10.1016/j.pubrev.2013.02.005

+« Small, M. L., Morgan, N., Bailey-Davis, L., & Maggs, J. L. (2013). The protective effects of
parent-college student communication on dietary and physical activity behaviors. Journal of
Adolescent Health, 53(2), 300-302. doi: 10.1016/j.jadohealth.2013.03.010

Smith, S. K., Nutbeam, D., & McCaffery, K. J. (2013). Insights into the concept and
measurement of health literacy from a study of shared decision-making in a low literacy
population. Journal of Health Psychology, 18(8), 1011-1022. doi:
10.1177/1359105312468192

Suffoletto, B., Akers, A., McGinnis, K. A., Calabria, J., Wiesenfeld, H. C., & Clark, D. B.
(2013). A sex risk reduction text-message program for young adult females discharged from
the emergency department. Journal of Adolescent Health, 53(3), 387-393. doi:
10.1016/j.jadohealth.2013.04.006

van der Meer, T. G. L. A., & Verhoeven, P. (2013). Public framing organizational crisis
situations: Social media versus news media. Public Relations Review, 39(3), 229-231. doi:
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Buhi, E. R., Trudnak, T. E., Martinasek, M. P., Oberne, A. B., Fuhrmann, H. J., & McDermott, R.
J. (2013). Mobile phone-based behavioural interventions for health: A systematic review. Health
Education Journal, 72(5), 564-583. doi: 10.1177/0017896912452071

Cohen, E. L., & Head, K. J. (2013). Identifying knowledge-attitude-practice gaps to enhance HPV
vaccine diffusion. Journal of Health Communication, 18(10), 1221-1234. doi:
10.1080/10810730.2013.778357

+ Flowers, P., McDaid, L. M., & Knussen, C. (2013). Exposure and impact of a mass media
campaign targeting sexual health amongst Scottish men who have sex with men: An outcome
evaluation. Bmc Public Health, 13. doi: 10.1186/1471-2458-13-737

Gerend, M. A., & Shepherd, M. A. (2013). Message framing, it does a body good: Effects of
message framing and motivational orientation on young women’s calcium consumption. Journal
of Health Psychology, 18(10), 1296-1306. doi: 10.1177/1359105312463587

+« Goldner, M., Hale, T. M., Cotten, S. R., Stern, M. J., & Drentea, P. (2013). The intersection of
gender and place in online health activities. Journal of Health Communication, 18(10), 1235-
1255. doi: 10.1080/10810730.2013.778364

Guidotti, T. L. (2013). Communication models in environmental health. Journal of Health
Communication, 18(10), 1166-1179. doi: 10.1080/10810730.2013.768725

Junco, R. (2013). Inequalities in Facebook use. Computers in Human Behavior, 29(6), 2328-2336.
doi: 10.1016/j.chb.2013.05.005

Jung, M., Lin, L., & Viswanath, K. (2013). Associations between health communication
behaviors, neighborhood social capital, vaccine knowledge, and parents’ HLIN1 vaccination of
their children. Vaccine, 31(42), 4860-4866. doi: 10.1016/j.vaccine.2013.07.068
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Li, L., Borland, R., Fong, G. T., Thrasher, J. F., Hammond, D., & Cummings, K. M. (2013).
Impact of point-of-sale tobacco display bans: Findings from the International Tobacco Control
Four Country Survey. Health Education Research, 28(5), 898-910. doi: 10.1093/her/cyt058

McAfee, T., Davis, K. C., Alexander, R. L., Pechacek, T. F., & Bunnell, R. (2013). Effect of the
first federally funded US antismoking national media campaign. The Lancet. doi: 10.1016/S0140-
6736(13)61686-4

Mullins, T. L. K., Griffioen, A. M., Glynn, S., Zimet, G. D., Rosenthal, S. L., Fortenberry, J. D., &
Kahn, J. A. (2013). Human papillomavirus vaccine communication: Perspectives of 11-12 year-
old girls, mothers, and clinicians. Vaccine, 31(42), 4894-4901. doi: 10.1016/j.vaccine.2013.07.033

Naughton, F., Jamison, J., & Sutton, S. (2013). Attitudes towards SMS text message smoking
cessation support: A qualitative study of pregnant smokers. Health Education Research, 28(5),
911-922. doi: 10.1093/her/cyt057

O'Hara, R. E., Gibbons, F. X., Li, Z., Gerrard, M., & Sargent, J. D. (2013). Specificity of early
movie effects on adolescent sexual behavior and alcohol use. Social Science & Medicine, 96(0),
200-207. doi: 10.1016/j.socscimed.2013.07.032

Osatuyi, B. (2013). Information sharing on social media sites. Computers in Human Behavior,
29(6), 2622-2631. doi: 10.1016/j.chb.2013.07.001

Parvanta, S., Gibson, L., Moldovan-Johnson, M., Mallya, G., & Hornik, R. C. (2013). Race and
gender moderation of the relationship between cessation beliefs and intentions: Is race or gender
message segmentation necessary in anti-smoking campaigns? Health Education Research, 28(5),
857-868. doi: 10.1093/her/cyt067

Purohit, H., Hampton, A., Shalin, V. L., Sheth, A. P., Flach, J., & Bhatt, S. (2013). What kind of
#conversation is Twitter? Mining #psycholinguistic cues for emergency coordination. Computers
in Human Behavior, 29(6), 2438-2447. doi: 10.1016/j.chb.2013.05.007

Ramirez, A. S. (2013). Effects of ethnic targeting on the perceived effectiveness of cancer
prevention messages among Latinas and non-Latina White women. Journal of Health
Communication, 18(10), 1256-1273. doi: 10.1080/10810730.2013.778362

Shreffler-Grant, J., Nichols, E., Weinert, C., & Ide, B. (2013). The Montana State University
Conceptual Model of Complementary and Alternative Medicine Health Literacy. Journal of
Health Communication, 18(10), 1193-1200. doi: 10.1080/10810730.2013.778365

Young, S. D., Cumberland, W. G., Lee, S.-J., Jaganath, D., Szekeres, G., & Coates, T. (2013).
Social networking technologies as an emerging tool for HIV prevention: A cluster randomized
trial. Annals of Internal Medicine, 159(5), 318-324. doi: 10.7326/0003-4819-159-5-201309030-
00005
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Health Communication Science Digest

Office of the Associate Director for Communication
November 2013 -- Vol. 4, Issue 11e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Appel, M., & Mara, M. (2013). The persuasive influence of a fictional character's
trustworthiness. Journal of Communication, 63(5), 912-932. doi: 10.1111/jcom.12053

+« Bailey, S. C., Oramasionwu, C. U., & Wolf, M. S. (2013). Rethinking adherence: A health
literacy—informed model of medication self-management. Journal of Health Communication,
18(supl), 20-30. doi: 10.1080/10810730.2013.825672

Chung, A. H., & Slater, M. D. (2013). Reducing stigma and out-group distinctions through
perspective-taking in narratives. Journal of Communication, 63(5), 894-911. doi:
10.1111/jcom.12050

« Gerend, M. A,, Zapata, C., & Reyes, E. (2013). Predictors of human papillomavirus
vaccination among daughters of low-income Latina mothers: The role of acculturation.
Journal of Adolescent Health, 53(5), 623-629. doi: 10.1016/j.jadohealth.2013.06.006

Gollust, S. E., Niederdeppe, J., & Barry, C. L. (2013). Framing the consequences of
childhood obesity to increase public support for obesity prevention policy. American Journal
of Public Health, 103(11), €96-e102. doi: 10.2105/AJPH.2013.301271

« Greene, K. (2013). The theory of active involvement: Processes underlying interventions that
engage adolescents in message planning and/or production. Health Communication, 28(7),
644-656. doi: 10.1080/10410236.2012.762824

Head, K. J., Noar, S. M., lannarino, N. T., & Grant Harrington, N. (2013). Efficacy of text
messaging-based interventions for health promotion: A meta-analysis. Social Science &
Medicine, 97(0), 41-48. doi: 10.1016/j.socscimed.2013.08.003
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Knobloch-Westerwick, S., Johnson, B. K., & Westerwick, A. (2013). To your health: Self-
regulation of health behavior through selective exposure to online health messages. Journal
of Communication, 63(5), 807-829. doi: 10.1111/jcom.12055

Krieger, J. L., Coveleski, S., Hecht, M. L., Miller-Day, M., Graham, J. W., Pettigrew, J., &
Kootsikas, A. (2013). From kids, through Kids, to kids: Examining the social influence
strategies used by adolescents to promote prevention among peers. Health Communication,
28(7), 683-695. doi: 10.1080/10410236.2012.762827

Kuiper, N. M., Frantz, K. E., Cotant, M., Babb, S., Jordan, J., & Phelan, M. (2013).
Newspaper coverage of implementation of the Michigan smoke-free law: Lessons learned.
Health Promotion Practice, 14(6), 901-908. doi: 10.1177/1524839913476300

Lincoln, A. K., Arford, T., Prener, C., Garverich, S., & Koenen, K. C. (2013). The need for
trauma-sensitive language use in literacy and health literacy screening instruments. Journal
of Health Communication, 18(supl), 15-19. doi: 10.1080/10810730.2013.825676

Little, P., Stuart, B., Francis, N., Douglas, E., Tonkin-Crine, S., Anthierens, S., . .. Yardley,
L. (2013). Effects of internet-based training on antibiotic prescribing rates for acute
respiratory-tract infections: A multinational, cluster, randomised, factorial, controlled trial.
The Lancet, 382(9899), 1175-1182. doi: 10.1016/S0140-6736(13)60994-0

Mackert, M., Champlin, S. E., Pasch, K. E., & Weiss, B. D. (2013). Understanding health
literacy measurement through eye tracking. Journal of Health Communication, 18(supl),
185-196. doi: 10.1080/10810730.2013.825666

McKay-Nesbitt, J., Bhatnagar, N., & Smith, M. C. (2013). Regulatory fit effects of gender
and marketing message content. Journal of Business Research, 66(11), 2245-2251. doi:
10.1016/j.jbusres.2012.02.004

Miller-Day, M., & Hecht, M. L. (2013). Narrative means to preventative ends: A narrative
engagement framework for designing prevention interventions. Health Communication,
28(7), 657-670. doi: 10.1080/10410236.2012.762861

Nabi, R. L., & Thomas, J. (2012). The effects of reality-based television programming on
diet and exercise motivation and self-efficacy in young adults. Health Communication, 28(7),
699-708. doi: 10.1080/10410236.2012.711510

O’Malley, D. A., & Latimer-Cheung, A. E. (2013). Gaining perspective: The effects of
message frame on viewer attention to and recall of osteoporosis prevention print
advertisements. Journal of Health Psychology, 18(11), 1400-1410. doi:
10.1177/1359105312456323

Phua, J. (2013). Participating in health issue-specific social networking sites to quit smoking:
How does online social interconnectedness influence smoking cessation self-efficacy?
Journal of Communication, 63(5), 933-952. doi: 10.1111/jcom.12054

Rodriguez, V., Andrade, A. D., Garcia-Retamero, R., Anam, R., Rodriguez, R., Lisigurski,
M., ... Ruiz, J. G. (2013). Health literacy, numeracy, and graphical literacy among veterans
in primary care and their effect on shared decision making and trust in physicians. Journal of
Health Communication, 18(supl), 273-289. doi: 10.1080/10810730.2013.829137
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% Rutsaert, P., Pieniak, Z., Regan, A., McConnon, A., & Verbeke, W. (2013). Consumer
interest in receiving information through social media about the risks of pesticide residues.
Food Control, 34(2), 386-392. doi: 10.1016/j.foodcont.2013.04.030

« Tucker, J. S., Miles, J. N. V., & D'Amico, E. J. (2013). Cross-lagged associations between
substance use-related media exposure and alcohol use during middle school. Journal of
Adolescent Health, 53(4), 460-464. doi: 10.1016/j.jadohealth.2013.05.005

Wickline, M., & Sellnow, T. L. (2013). Expanding the concept of significant choice through
consideration of health literacy during crises. Health Promotion Practice, 14(6), 809-815.
doi: 10.1177/1524839913498752
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assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
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Office of the Associate Director for Communication
December 2013 -- Vol. 4, Issue 12e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Abroms, L. C., Lee Westmaas, J., Bontemps-Jones, J., Ramani, R., & Mellerson, J. (2013). A
content analysis of popular smartphone apps for smoking cessation. American Journal of
Preventive Medicine, 45(6), 732-736. doi: 10.1016/j.amepre.2013.07.008

Auchincloss, A. H., Mallya, G. G., Leonberg, B. L., Ricchezza, A., Glanz, K., & Schwarz, D. F.
(2013). Customer responses to mandatory menu labeling at full-service restaurants. American
Journal of Preventive Medicine, 45(6), 710-719. doi: 10.1016/j.amepre.2013.07.014

+ Beales, J. H., & Kulick, R. (2013). Does advertising on television cause childhood obesity? A
longitudinal analysis. Journal of Public Policy & Marketing, 32(2), 185-194. doi: 10.1509/0743-
9156-32.2.185

Berger, J., & lyengar, R. (2013). Communication channels and word of mouth: How the medium
shapes the message. Journal of Consumer Research, 40(3), 567-579. doi: 10.1086/671345

Blanton, H., Gerrard, M., & McClive-Reed, K. P. (2013). Threading the needle in health-risk
communication: Increasing vulnerability salience while promoting self-worth. Journal of Health
Communication, 18(11), 1279-1292. doi: 10.1080/10810730.2013.778359

+ Chang, C. (2013a). Men's and women's responses to two-sided health news coverage: A
moderated mediation model. Journal of Health Communication, 18(11), 1326-1344. doi:
10.1080/10810730.2013.778363

Chang, C. (2013b). Seeing is believing: The direct and contingent influence of pictures in health
promotion advertising. Health Communication, 28(8), 822-834. doi:
10.1080/10410236.2012.726403
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Dillard, A. J., & Main, J. L. (2013). Using a health message with a testimonial to motivate colon
cancer screening: Associations with perceived identification and vividness. Health Education &
Behavior, 40(6), 673-682. doi: 10.1177/1090198112473111

Glanz, K., Steffen, A. D., Schoenfeld, E., & Tappe, K. A. (2013). Randomized trial of tailored
skin cancer prevention for children: The project SCAPE family study. Journal of Health
Communication, 18(11), 1368-1383. doi: 10.1080/10810730.2013.778361

Huang, R., & Yang, M. (2013). Buy what Is advertised on television? Evidence from bans on
child-directed food advertising. Journal of Public Policy & Marketing, 32(2), 207-222. doi:
10.1509/0743-9156-32.2.207

Jernigan, D. H., Ross, C. S., Ostroff, J., McKnight-Eily, L. R., & Brewer, R. D. (2013). Youth
exposure to alcohol advertising on television -- 25 markets, United States, 2010. MMWR:
Morbidity and Mortality Weekly Report, 62(44), 877-880.
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6244a3.htm?s_cid=mm6244a3 e

Kang, H., & Walsh-Childers, K. (2012). Sun-care product advertising in parenting magazines:
What information does it provide about sun protection? Health Communication, 29(1), 1-12. doi:
10.1080/10410236.2012.712878

Lee, J. K., Mowery, A., Depue, J., Luxenberg, M., & Schillo, B. (2013). Effectiveness of
statewide advertising campaigns in promoting the QUITPLAN® services brand. Social Marketing
Quarterly, 19(4), 207-221. doi: 10.1177/1524500413496415

Lee, S., Yoon, H., Chen, L., & Juon, H.-S. (2013). Culturally appropriate photonovel development
and process evaluation for hepatitis B prevention in Chinese, Korean, and Vietnamese American
communities. Health Education & Behavior, 40(6), 694-703. doi: 10.1177/1090198112474003

Marshall, R. J. (2013). Influenza vaccine use among health care workers: Social marketing, policy,
and ethics. Social Marketing Quarterly, 19(4), 222-229. doi: 10.1177/1524500413505096

Mclnnes, D. K., Li, A. E., & Hogan, T. P. (2013). Opportunities for engaging low-income,
vulnerable populations in health care: A systematic review of homeless persons’ access to and use
of information technologies. American Journal of Public Health, 103(S2), e11-e24. doi:
10.2105/AJPH.2013.301623

Owen, L., Lewis, C., Auty, S., & Buijzen, M. (2013). Is children's understanding of nontraditional
advertising comparable to their understanding of television advertising? Journal of Public Policy
& Marketing, 32(2), 195-206. doi: 10.1509/0743-9156-32.2.195

Parvanta, S., Gibson, L., Forquer, H., Shapiro-Luft, D., Dean, L., Freres, D., . .. Hornik, R.
(2013). Applying quantitative approaches to the formative evaluation of antismoking campaign
messages. Social Marketing Quarterly, 19(4), 242-264. doi: 10.1177/1524500413506004

Schuldt, J. P. (2013). Does green mean healthy? Nutrition label color affects perceptions of
healthfulness. Health Communication, 28(8), 814-821. doi: 10.1080/10410236.2012.725270

Smith, N. C., Goldstein, D. G., & Johnson, E. J. (2013). Choice without awareness: Ethical and
policy implications of defaults. Journal of Public Policy & Marketing, 32(2), 159-172. doi:
10.1509/0743-9156-32.2.159

Stanton, J. V., & Guion, D. T. (2013). Taking advantage of a vulnerable group? Emotional cues in
ads targeting parents. Journal of Consumer Affairs, 47(3), 485-517. doi: 10.1111/joca.12018
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Office of the Associate Director for Communication
January 2014 -- Vol. g, Issue 1e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Barry, M. M., D'Eath, M., & Sixsmith, J. (2013). Interventions for improving population health
literacy: Insights from a rapid review of the evidence. Journal of Health Communication, 18(12),
1507-1522. doi: 10.1080/10810730.2013.840699

Bassett-Gunter, R. L., Martin Ginis, K. A., & Latimer-Cheung, A. E. (2013). Do you want the
good news or the bad news? Gain- versus loss-framed messages following health risk information:
The effects on leisure time physical activity beliefs and cognitions. Health Psychology, 32(12),
1188-1198. doi: 10.1037/a0030126

Cairns, G., de Andrade, M., & MacDonald, L. (2013). Reputation, relationships, risk
communication, and the role of trust in the prevention and control of communicable disease: A
review. Journal of Health Communication, 18(12), 1550-1565. doi:
10.1080/10810730.2013.840696

Chari, R., Warsh, J., Ketterer, T., Hossain, J., & Sharif, 1. (2014). Association between health
literacy and child and adolescent obesity. Patient Education and Counseling, 94(1), 61-66. doi:
10.1016/j.pec.2013.09.006

« Chen, W., & Lee, K.-H. (2014). More than search? Informational and participatory eHealth
behaviors. Computers in Human Behavior, 30(0), 103-109. doi: 10.1016/j.chb.2013.07.028

« Cobb, N. K., & Poirier, J. (2014). Effectiveness of a multimodal online well-being intervention: A
randomized controlled trial. American Journal of Preventive Medicine, 46(1), 41-48. doi:
10.1016/j.amepre.2013.08.018
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Czoli, C. D., & Hammond, D. (2014). Cigarette packaging: Youth perceptions of “natural”
cigarettes, filter references, and contraband tobacco. The Journal of adolescent health : official
publication of the Society for Adolescent Medicine, 54(1), 33-39. doi:
10.1016/j.jadohealth.2013.07.016

Dixon, H., Warne, C., Scully, M., Dobbinson, S., & Wakefield, M. (2013). Agenda-setting effects
of sun-related news coverage on public attitudes and beliefs about tanning and skin cancer. Health
Communication, 29(2), 173-181. doi: 10.1080/10410236.2012.732027

« Durkin, S., Bayly, M., Cotter, T., Mullin, S., & Wakefield, M. (2013). Potential effectiveness of
anti-smoking advertisement types in ten low and middle income countries: Do demographics,
smoking characteristics and cultural differences matter? Social Science & Medicine, 98(0), 204-
213. doi: 10.1016/j.socscimed.2013.09.022

«» Etter, M. (2013). Reasons for low levels of interactivity: (Non-) interactive CSR communication
in twitter. Public Relations Review, 39(5), 606-608. doi: 10.1016/j.pubrev.2013.06.003

+ Gleason-Comstock, J. A., Streater, A., Jen, K.-L. C., Artinian, N. T., Timmins, J., Baker, S, . ..
Paranjpe, A. (2013). Consumer health information technology in an adult public health primary
care clinic: A heart health education feasibility study. Patient Education and Counseling, 93(3),
464-471. doi: 10.1016/].pec.2013.07.010

« Han, G,, Zhang, J., Chu, K., & Shen, G. (2013). Self-other differences in HLN1 flu risk perception
in a global context: A comparative study between the United States and China. Health
Communication, 29(2), 109-123. doi: 10.1080/10410236.2012.723267

Hornik, R., Parvanta, S., Mello, S., Freres, D., Kelly, B., & Schwartz, J. S. (2013). Effects of
scanning (routine health information exposure) on cancer screening and prevention behaviors in
the general population. Journal of Health Communication, 18(12), 1422-1435. doi:
10.1080/10810730.2013.798381

Koch, T., & Zerback, T. (2013). Helpful or harmful? How frequent repetition affects perceived
statement credibility. Journal of Communication, 63(6), 993-1010. doi: 10.1111/jcom.12063

Labacher, L., & Mitchell, C. (2013). Talk or text to tell? How young adults in Canada and South
Africa prefer to receive STI results, counseling, and treatment updates in a wireless world. Journal
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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+« Chapman, S., Haynes, A., Derrick, G., Sturk, H., Hall, W. D., & St. George, A. (2014). Reaching
“an audience that you would never dream of speaking to”: Influential public health researchers'
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Himelboim, I., & Han, J. Y. (2014). Cancer talk on Twitter: Community structure and information
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Hong, T. (2014). Examining the role of exposure to incongruent messages on the effect of
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Huansuriya, T., Siegel, J. T., & Crano, W. D. (2014). Parent—child drug communication: Pathway
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19(2), 244-259. doi: 10.1080/10810730.2013.811326

Jensen, J. D., King, A. J., Carcioppolo, N., Krakow, M., Samadder, N. J., & Morgan, S. (2014).
Comparing tailored and narrative worksite interventions at increasing colonoscopy adherence in
adults 50-75: A randomized controlled trial. Social Science & Medicine, 104(0), 31-40. doi:
10.1016/j.socscimed.2013.12.003
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Coonrod, D. (2014). Social marketing: Approach to cultural and contextual relevance in a
community-based physical activity intervention. Health Promotion International, 29(1), 130-140.
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Kenefick, H. W., Ravid, S., MacVarish, K., Tsoi, J., Weill, K., Faye, E., & Fidler, A. (2014). On
Your Time : Online training for the public health workforce. Health Promotion Practice, 15(1
suppl), 48S-55S. doi: 10.1177/1524839913509270
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Truong, V. D. (2014). Social marketing: A systematic review of research 1998-2012. Social
Marketing Quarterly, 20(1), 15-34. doi: 10.1177/1524500413517666

Xu, Q., & Sundar, S. S. (2014). Lights, camera, music, interaction! Interactive persuasion in e-
commerce. Communication Research, 41(2), 282-308. doi: 10.1177/0093650212439062
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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« Alden, D. L., Friend, J., Schapira, M., & Stiggelbout, A. (2014). Cultural targeting and
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105(0), 1-8. doi: 10.1016/j.socscimed.2014.01.002

« Bell, R. A., McGlone, M. S., & Dragojevic, M. (2014). Bacteria as bullies: Effects of
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doi: 10.1080/10810730.2013.811323

< Frew, P. M., Saint-Victor, D. S., Owens, L. E., & Omer, S. B. (2014). Socioecological and
message framing factors influencing maternal influenza immunization among minority
women. Vaccine, 32(15), 1736-1744. doi: 10.1016/j.vaccine.2014.01.030

Frisby, B. N., Veil, S. R., & Sellnow, T. L. (2014). Instructional messages during health-
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« Glik, D. C., Eisenman, D. P., Zhou, Q., Tseng, C.-H., & Asch, S. M. (2014). Using the
Precaution Adoption Process model to describe a disaster preparedness intervention among
low-income Latinos. Health Education Research, 29(2), 272-283. doi: 10.1093/her/cyt109
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Khalil, G. E., & Rintamaki, L. S. (2014). A televised entertainment-education drama to
promote positive discussion about organ donation. Health Education Research, 29(2), 284-
296. doi: 10.1093/her/cyt106

Lachlan, K. A., Spence, P. R., Edwards, A., Reno, K. M., & Edwards, C. (2014). If you are
quick enough, I will think about it: Information speed and trust in public health
organizations. Computers in Human Behavior, 33(0), 377-380. doi:
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Ling, P. M., Lee, Y. O., Hong, J., Neilands, T. B., Jordan, J. W., & Glantz, S. A. (2014).
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Niederdeppe, J., Lee, T., Robbins, R., Kim, H. K., Kresovich, A., Kirshenblat, D., . . .
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Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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marketing innovation: A case study. Social Marketing Quarterly, 20(4), 247-267. doi:
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Abramson, K., Keefe, B., & Chou, W.-Y. S. (2015). Communicating about cancer through
Facebook: A qualitative analysis of a breast cancer awareness page. Journal of Health
Communication, 20(2), 237-243. doi: 10.1080/10810730.2014.927034

% Antonishak, J., Kaye, K., & Swiader, L. (2015). Impact of an online birth control support network
on unintended pregnancy. Social Marketing Quarterly, 21(1), 23-36. doi:
10.1177/1524500414566698

% Aventin, A., Lohan, M., O’Halloran, P., & Henderson, M. (2015). Design and development of a
film-based intervention about teenage men and unintended pregnancy: Applying the Medical
Research Council framework in practice. Evaluation and Program Planning, 49(0), 19-30. doi:
10.1016/j.evalprogplan.2014.11.003

< Ayala, G. X,, Ibarra, L., Horton, L., Arredondo, E. M., Slymen, D. J., Engelberg, M., . . . Elder, J.
P. (2015). Evidence supporting a promotora-delivered entertainment education intervention for
improving mothers' dietary intake: The Entre Familia: Reflejos de Salud study. Journal of Health
Communication, 20(2), 165-176. doi: 10.1080/10810730.2014.917747

« Blake, K. D., Ottenbacher, A. J., Finney Rutten, L. J., Grady, M. A., Kobrin, S. C., Jacobson, R.
M., & Hesse, B. W. (2015). Predictors of human papillomavirus awareness and knowledge in
2013: Gaps and opportunities for targeted communication strategies. American Journal of
Preventive Medicine, 48(4), 402-410. doi: 10.1016/j.amepre.2014.10.024

Brummette, J., & Fussell Sisco, H. (2015). Using Twitter as a means of coping with emotions and
uncontrollable crises. Public Relations Review, 41(1), 89-96. doi: 10.1016/j.pubrev.2014.10.009
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Curtis, L. M., Revelle, W., Waite, K., Wilson, E. A. H., Condon, D. M., Bojarski, E., . .. Wolf, M.
S. (2015). Development and validation of the Comprehensive Health Activities Scale: A new
approach to health literacy measurement. Journal of Health Communication, 20(2), 157-164. doi:
10.1080/10810730.2014.917744

Eden, K. B., Perrin, N. A., Hanson, G. C., Messing, J. T., Bloom, T. L., Campbell, J. C., . . . Glass,
N. E. (2015). Use of online safety decision aid by abused women: Effect on decisional conflict in a
randomized controlled trial. American Journal of Preventive Medicine, 48(4), 372-383. doi:
10.1016/j.amepre.2014.09.027

Griffey, R. T., Shin, N., Jones, S., Aginam, N., Gross, M., Kinsella, Y., . . . Kaphingst, K. A.
(2015). The impact of teach-back on comprehension of discharge instructions and satisfaction
among emergency patients with limited health literacy: A randomized, controlled study. Journal
of Communication in Healthcare, 8(1), 10-21. doi: 10.1179/1753807615Y.0000000001

Grootens-Wiegers, P., de Vries, M. C., van Beusekom, M. M., van Dijck, L., & van den Broek, J.
M. (2015). Comic strips help children understand medical research: Targeting the informed
consent procedure to children's needs. Patient Education and Counseling, 98(4), 518-524. doi:
10.1016/j.pec.2014.12.005

Haydarov, R., & Gordon, J. C. (2015). Effect of combining attribute and goal framing within
messages to change vaccination behavior. Journal of Communication in Healthcare, 8(1), 45-54.
doi: 10.1179/1753807615Y.0000000005

Hofstetter, A. M., Vargas, C. Y., Camargo, S., Holleran, S., Vawdrey, D. K., Kharbanda, E. O., &
Stockwell, M. S. (2015). Impacting delayed pediatric influenza vaccination: A randomized
controlled trial of text message reminders. American Journal of Preventive Medicine, 48(4), 392-
401. doi: 10.1016/j.amepre.2014.10.023

Kim, S.-H., Tanner, A. H., Foster, C. B., & Kim, S. Y. (2014). Talking about health care: News
framing of who is responsible for rising health care costs in the United States. Journal of Health
Communication, 20(2), 123-133. doi: 10.1080/10810730.2014.914604

Landrine, H., & Corral, 1. (2015). Targeting cancer information to African Americans: The trouble
with talking about disparities. Journal of Health Communication, 20(2), 196-203. doi:
10.1080/10810730.2014.920061

Larsson, L. S. (2015). The Montana radon study: Social marketing via digital signage technology
for reaching families in the waiting room. American Journal of Public Health, 105(4), 779-785.
doi: 10.2105/AJPH.2014.302060

Macario, E., & Matiella, A. C. (2015). A bilingual webnovela on the human papillomavirus: Will
Latinas and health professionals use it? Journal of Communication in Healthcare, 8(1), 55-66. doi:
10.1179/1753807615Y.0000000004

Nijkrake, J., Gosselt, J. F., & Gutteling, J. M. (2015). Competing frames and tone in corporate
communication versus media coverage during a crisis. Public Relations Review, 41(1), 80-88. doi:
10.1016/j.pubrev.2014.10.010

Ott, L., & Theunissen, P. (2015). Reputations at risk: Engagement during social media crises.
Public Relations Review, 41(1), 97-102. doi: 10.1016/j.pubrev.2014.10.015
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% Perez, D, Kite, J., Dunlop, S. M., Cust, A. E., Goumas, C., Cotter, T., ... Bauman, A. (2015).
Exposure to the ‘Dark Side of Tanning’ skin cancer prevention mass media campaign and its
association with tanning attitudes in New South Wales, Australia. Health Education Research,
30(2), 336-346. doi: 10.1093/her/cyv002

Retzbach, A., & Maier, M. (2015). Communicating scientific uncertainty: Media effects on public
engagement with science. Communication Research, 42(3), 429-456. doi:
10.1177/0093650214534967

+« Sheng, X., & Simpson, P. M. (2015). Health care information seeking and seniors: Determinants
of internet use. Health Marketing Quarterly, 32(1), 96-112. doi: 10.1080/07359683.2015.1000758

+ Yang, C.-H., Maher, J. P., & Conroy, D. E. (2015). Implementation of behavior change techniques
in mobile applications for physical activity. American Journal of Preventive Medicine, 48(4), 452-
455. doi: 10.1016/j.amepre.2014.10.010
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DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

«» Asbeek Brusse, E. D., Fransen, M. L., & Smit, E. G. (2015). Educational storylines in
entertainment television: Audience reactions toward persuasive strategies in medical dramas.
Journal of Health Communication, 20(4), 396-405. doi: 10.1080/10810730.2014.965365

% Colliander, J., Dahlén, M., & Modig, E. (2015). Twitter for two: Investigating the effects of
dialogue with customers in social media. International Journal of Advertising, 34(2), 181-194.
doi: 10.1080/02650487.2014.996197

+« Diez-Canseco, F., Boeren, Y., Quispe, R., Chiang, M. I., & Miranda, J. J. (2015). Engagement
of adolescents in a health communications program to prevent noncommunicable diseases:
Multiplicadores Jovenes, Lima, Peru, 2011. Preventing Chronic Disease, 12, E28. doi:
10.5888/pcd12.140416

« Duren-Winfield, V., Onsomu, E. O., Case, D. L., Pignone, M., & Miller, D. (2015). Health
literacy and computer-assisted instruction: Usability and patient preference. Journal of Health
Communication, 20(4), 491-498. doi: 10.1080/10810730.2014.976322

% Hall, A. K., Bernhardt, J. M., Dodd, V., & Vollrath, M. W. (2015). The digital health divide:
Evaluating online health information access and use among older adults. Health Education &
Behavior, 42(2), 202-209. doi: 10.1177/1090198114547815

% Hill, R, Betts, L. R., & Gardner, S. E. (2015). Older adults’ experiences and perceptions of
digital technology: (Dis)empowerment, wellbeing, and inclusion. Computers in Human
Behavior, 48(0), 415-423. doi: 10.1016/j.chb.2015.01.062
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Kammerer, Y., Amann, D. G., & Gerjets, P. (2015). When adults without university education
search the Internet for health information: The roles of Internet-specific epistemic beliefs and a
source evaluation intervention. Computers in Human Behavior, 48(0), 297-309. doi:
10.1016/j.chb.2015.01.045

Kim, H. K., Kim, S., & Niederdeppe, J. (2015). Scientific uncertainty as a moderator of the
relationship between descriptive norm and intentions to engage in cancer risk—reducing
behaviors. Journal of Health Communication, 20(4), 387-395. doi:
10.1080/10810730.2014.977465

King, A. J. (2015). A content analysis of visual cancer information: Prevalence and use of
photographs and illustrations in printed health materials. Health Communication, 30(7), 722-
731. doi: 10.1080/10410236.2013.878778

Knowlden, A. P., Sharma, M., Cottrell, R. R., Wilson, B. R. A., & Johnson, M. L. (2015).
Impact evaluation of Enabling Mothers to Prevent Pediatric Obesity Through Web-Based
Education and Reciprocal Determinism (EMPOWER) randomized control trial. Health
Education & Behavior, 42(2), 171-184. doi: 10.1177/1090198114547816

Lim,J. S., Ri, S. Y., Egan, B. D., & Biocca, F. A. (2015). The cross-platform synergies of
digital video advertising: Implications for cross-media campaigns in television, internet and
mobile TV. Computers in Human Behavior, 48(0), 463-472. doi: 10.1016/j.chb.2015.02.001

Long, M. W, Tobias, D. K., Cradock, A. L., Batchelder, H., & Gortmaker, S. L. (2015).
Systematic review and meta-analysis of the impact of restaurant menu calorie labeling.
American Journal of Public Health, 105(5), e11-e24. doi: 10.2105/AJPH.2015.302570

Matsaganis, M. D., & Wilkin, H. A. (2015). Communicative social capital and collective
efficacy as determinants of access to health-enhancing resources in residential communities.
Journal of Health Communication, 20(4), 377-386. doi: 10.1080/10810730.2014.927037

Meppelink, C. S., & Bol, N. (2015). Exploring the role of health literacy on attention to and
recall of text-illustrated health information: An eye-tracking study. Computers in Human
Behavior, 48(0), 87-93. doi: 10.1016/j.chb.2015.01.027

Nan, X., & Daily, K. (2015). Biased assimilation and need for closure: Examining the effects
of mixed blogs on vaccine-related beliefs. Journal of Health Communication, 20(4), 462-471.
doi: 10.1080/10810730.2014.989343

Nelson, M. R., Zhu, X., Li, Y., Fiese, B., & Koester, B. (2015). Get real: How current behavior
influences perceptions of realism and behavioral intent for public service announcements.
Health Communication, 30(7), 669-679. doi: 10.1080/10410236.2014.894425

Nouri, S. S., & Rudd, R. E. (2015). Health literacy in the “oral exchange”: An important
element of patient—provider communication. Patient Education and Counseling, 98(5), 565-
571. doi: 10.1016/j.pec.2014.12.002

Oh, J., & Sundar, S. S. (2015). How does interactivity persuade? An experimental test of
interactivity on cognitive absorption, elaboration, and attitudes. Journal of Communication,
65(2), 213-236. doi: 10.1111/jcom.12147
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% Schwinn, T. M., Thom, B., Schinke, S. P., & Hopkins, J. (2015). Preventing drug use among
sexual-minority youths: Findings from a tailored, web-based intervention. Journal of
Adolescent Health, 56(5), 571-573. doi: 10.1016/j.jadohealth.2014.12.015

« Willoughby, J. F., & Furberg, R. (2015). Underdeveloped or underreported? Coverage of
pretesting practices and recommendations for design of text message—based health behavior
change interventions. Journal of Health Communication, 20(4), 472-478. doi:
10.1080/10810730.2014.977468

+« Yamashita, T., & Kunkel, S. R. (2015). An international comparison of the association among
literacy education, and health across the United States, Canada, Switzerland, Italy, Norway,
and Bermuda: Implications for health disparities. Journal of Health Communication, 20(4),
406-415. doi: 10.1080/10810730.2014.977469
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Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Bolton, L. E., Bhattacharjee, A., & Reed Il, A. (2015). The perils of marketing weight-
management remedies and the role of health literacy. Journal of Public Policy & Marketing,
34(1), 50-62. doi: 10.1509/jppm.13.031

% Boyson, A. R., Zimmerman, R. S., & Shoemaker, S. (2015). Exemplification of HAART and
HIV/AIDS: A news experiment. Health Communication, 30(9), 901-910. doi:
10.1080/10410236.2014.903222

+ Cloes, R., Ahmad, A., & Reintjes, R. (2015). Risk communication during the 2009 influenza A
(H1N1) pandemic: Stakeholder experiences from eight European countries. Disaster Medicine
and Public Health Preparedness, 9(02), 127-133. doi: 10.1017/dmp.2014.124

% DiStaso, M. W., Vafeiadis, M., & Amaral, C. (2015). Managing a health crisis on Facebook:
How the response strategies of apology, sympathy, and information influence public relations.
Public Relations Review, 41(2), 222-231. doi: 10.1016/j.pubrev.2014.11.014

« Duke, J. C., Davis, K. C., Alexander, R. L., MacMonegle, A. J., Fraze, J. L., Rodes, R. M., &
Beistle, D. M. (2015). Impact of a U.S. antismoking national media campaign on beliefs,
cognitions and quit intentions. Health Education Research, 30(3), 466-483. doi:
10.1093/her/cyv017

% Einwiller, S. A., & Steilen, S. (2015). Handling complaints on social network sites — An
analysis of complaints and complaint responses on Facebook and Twitter pages of large US
companies. Public Relations Review, 41(2), 195-204. doi: 10.1016/j.pubrev.2014.11.012

« EI-Toukhy, S. (2015). Parsing susceptibility and severity dimensions of health risk
perceptions. Journal of Health Communication, 20(5), 499-511. doi:
10.1080/10810730.2014.989342
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Evans, W. D., Wallace, J., & Snider, J. (2015). The 5-4-3-2-1 Go! brand to promote nutrition
and physical activity: A case of positive behavior change but negative change in beliefs.
Journal of Health Communication, 20(5), 512-520. doi: 10.1080/10810730.2014.989344

Gesser-Edelsburg, A., Stolero, N., Mordini, E., Billingsley, M., James, J. J., & Green, M. S.
(2015). Emerging infectious disease (EID) communication during the 2009 HIN1 influenza
outbreak: Literature review (2009-2013) of the methodology used for EID communication
analysis. Disaster Medicine and Public Health Preparedness, 9(02), 199-206. doi:
10.1017/dmp.2014.126

Harris, J. K., Mart, A., Moreland-Russell, S., & Caburnay, C. A. (2015). Diabetes topics
associated with engagement on Twitter. Preventing Chronic Disease, 12, E62. doi:
10.5888/pcd12.140402

Hindmarsh, C. S., Jones, S. C., & Kervin, L. (2015). Effectiveness of alcohol media literacy
programmes: A systematic literature review. Health Education Research, 30(3), 449-465. doi:
10.1093/her/cyv015

Jung, M., Lin, L., & Viswanath, K. (2015). Effect of media use on mothers’ vaccination of
their children in sub-Saharan Africa. Vaccine, 33(22), 2551-2557. doi:
10.1016/j.vaccine.2015.04.021

Kiechle, E. S., Hnat, A. T., Norman, K. E., Viera, A. J., DeWalt, D. A., & Brice, J. H. (2015).
Comparison of brief health literacy screens in the emergency department. Journal of Health
Communication, 20(5), 539-545. doi: 10.1080/10810730.2014.999893

Mesch, G. S., & Schwirian, K. P. (2015). Confidence in government and vaccination
willingness in the USA. Health Promotion International, 30(2), 213-221. doi:
10.1093/heapro/dau094

Myrick, J. G., & Oliver, M. B. (2015). Laughing and crying: Mixed emotions, compassion,
and the effectiveness of a YouTube PSA about skin cancer. Health Communication, 30(8),
820-829. doi: 10.1080/10410236.2013.845729

Netemeyer, R., Burton, S., Delaney, B., & Hijjawi, G. (2015). The legal high: Factors
affecting young consumers' risk perceptions and abuse of prescription drugs. Journal of Public
Policy & Marketing, 34(1), 103-118. doi: 10.1509/jppm.14.073

Nowak, G. J., Sheedy, K., Bursey, K., Smith, T. M., & Basket, M. (2015). Promoting
influenza vaccination: Insights from a qualitative meta-analysis of 14 years of influenza-
related communications research by U.S. Centers for Disease Control and Prevention (CDC).
Vaccine, 33(24), 2741-2756. doi: 10.1016/j.vaccine.2015.04.064

Plowman, K. D., Wakefield, R. 1., & Winchel, B. (2015). Digital publics: Tracking and
reaching them. Public Relations Review, 41(2), 272-277. doi: 10.1016/j.pubrev.2014.12.007

Ricketts, M. (2015). Using stories to teach safety: Practical, research-based tips. Professional
Safety, 60(5), 51-57. Retrieved from http://www.asse.org/assets/1/7/F2Ric_0515Z.pdf

Schultz, P. W., Colehour, J., Vohr, J., Bonn, L., Bullock, A., & Sadler, A. (2015). Using social
marketing to spur residential adoption of ENERGY STAR®-certified LED lighting. Social
Marketing Quarterly, 21(2), 61-78. doi: 10.1177/1524500415577429
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+« Chittaro, L., & Sioni, R. (2015). Serious games for emergency preparedness: Evaluation of an
interactive vs. a non-interactive simulation of a terror attack. Computers in Human Behavior,
50(0), 508-519. doi: 10.1016/j.chb.2015.03.074

% Cho, M. K., & Sillars, A. (2015). Face threat and facework strategies when family (health)
secrets are revealed: A comparison of South Korea and the United States. Journal of
Communication, 65(3), 535-557. doi: 10.1111/jcom.12161

«+ Dobbinson, S. J., Volkov, A., & Wakefield, M. A. (2015). Continued impact of SunSmart
advertising on youth and adults’ behaviors. American Journal of Preventive Medicine, 49(1),
20-28. doi: 10.1016/j.amepre.2015.01.011

% Elgesem, D., Steskal, L., & Diakopoulos, N. (2015). Structure and content of the discourse on
climate change in the blogosphere: The big picture. Environmental Communication, 9(2), 169-
188. doi: 10.1080/17524032.2014.983536

« Glanz, K., Escoffery, C., Elliott, T., & Nehl, E. J. (2015). Randomized trial of two
dissemination strategies for a skin cancer prevention program in aquatic settings. American
Journal of Public Health, 105(7), 1415-1423. doi: 10.2105/AJPH.2014.302224

% Graham, M. W., Avery, E. J., & Park, S. (2015). The role of social media in local government
crisis communications. Public Relations Review, 41(3), 386-394. doi:
10.1016/j.pubrev.2015.02.001

% Gurman, T. A., & Ellenberger, N. (2015). Reaching the global community during disasters:
Findings from a content analysis of the organizational use of Twitter after the 2010 Haiti
earthquake. Journal of Health Communication, 20(6), 687-696. doi:
10.1080/10810730.2015.1018566

Health Communication Science Digest July 2015 (Vol. 6, Issue 7€) 1

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1016/j.chb.2015.03.074
http://dx.doi.org/10.1111/jcom.12161
http://dx.doi.org/10.1016/j.amepre.2015.01.011
http://dx.doi.org/10.1080/17524032.2014.983536
http://dx.doi.org/10.2105/AJPH.2014.302224
http://dx.doi.org/10.1016/j.pubrev.2015.02.001
http://dx.doi.org/10.1080/10810730.2015.1018566
mailto:HCSD@cdc.gov

>

o
25

X/
*

R/
X4

D)

Harrison, K., Peralta, M., & Team, S. K. (2015). Parent and child media exposure, preschooler
dietary intake, and preschooler healthy-meal schemas in the context of food insecurity.
Journal of Communication, 65(3), 443-464. doi: 10.1111/jcom.12153

Jerant, A., To, P., & Franks, P. (2015). The effects of tailoring knowledge acquisition on
colorectal cancer screening self-efficacy. Journal of Health Communication, 20(6), 697-709.
doi: 10.1080/10810730.2015.1018562

Kang, J., & Lin, C. A. (2015). Effects of message framing and visual-fear appeals on smoker
responses to antismoking ads. Journal of Health Communication, 20(6), 647-655. doi:
10.1080/10810730.2015.1012242

Kim, H. S. (2015). Attracting views and going viral: How message features and news-sharing
channels affect health news diffusion. Journal of Communication, 65(3), 512-534. doi:
10.1111/jcom.12160

Krishen, A. S., & Bui, M. (2015). Fear advertisements: Influencing consumers to make better
health decisions. International Journal of Advertising, 34(3), 533-548. doi:
10.1080/02650487.2014.996278

Lee, C.-j., & Kam, J. A. (2015). Why does social capital matter in health communication
campaigns? Communication Research, 42(4), 459-481. doi: 10.1177/0093650214534968

Newell, R., & Dale, A. (2015). Meeting the Climate Change Challenge (MC3): The role of the
internet in climate change research dissemination and knowledge mobilization. Environmental
Communication, 9(2), 208-227. doi: 10.1080/17524032.2014.993412

Niederhauser, V., Johnson, M., & Tavakoli, A. S. (2015). Vaccines4Kids: Assessing the
impact of text message reminders on immunization rates in infants. Vaccine, 33(26), 2984-
2989. doi: 10.1016/j.vaccine.2015.04.069

Pan, P.-L., & Meng, J. (2015). The evaluations of swine flu magnitudes in TV news: A
comparative analysis of paired influenza pandemics. Health Marketing Quarterly, 32(2), 129-
147. doi: 10.1080/07359683.2015.1033930

Ruiz, J. B., & Barnett, G. A. (2015). Exploring the presentation of HPV information online: A
semantic network analysis of websites. Vaccine, 33(29), 3354-3359. doi:
10.1016/j.vaccine.2015.05.017

Sar, S., & Anghelcev, G. (2015). Congruity between mood and message regulatory focus
enhances the effectiveness of anti drinking and driving advertisements: A global versus local
processing explanation. International Journal of Advertising, 34(3), 421-446. doi:
10.1080/02650487.2014.996198

Shen, L., & Mercer Kollar, L. M. (2015). Testing moderators of message framing effect: A
motivational approach. Communication Research, 42(5), 626-648. doi:
10.1177/0093650213493924

Silva, C., Fassnacht, D. B., Ali, K., Gongalves, S., Conceicdo, E., Vaz, A,, ... Machado, P. P.
(2015). Promoting health behaviour in Portuguese children via Short Message Service: The
efficacy of a text-messaging programme. Journal of Health Psychology, 20(6), 806-815. doi:
10.1177/1359105315577301

Health Communication Science Digest July 2015 (Vol. 6, Issue 7€) 2

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://dx.doi.org/10.1111/jcom.12153
http://dx.doi.org/10.1080/10810730.2015.1018562
http://dx.doi.org/10.1080/10810730.2015.1012242
http://dx.doi.org/10.1111/jcom.12160
http://www.tandfonline.com/doi/abs/10.1080/02650487.2014.996278
http://dx.doi.org/10.1177/0093650214534968
http://dx.doi.org/10.1080/17524032.2014.993412
http://dx.doi.org/10.1016/j.vaccine.2015.04.069
http://dx.doi.org/10.1080/07359683.2015.1033930
http://dx.doi.org/10.1016/j.vaccine.2015.05.017
http://www.tandfonline.com/doi/abs/10.1080/02650487.2014.996198
http://dx.doi.org/10.1177/0093650213493924
http://dx.doi.org/10.1177/1359105315577301

% Smith, S. G., Curtis, L. M., O’Conor, R., Federman, A. D., & Wolf, M. S. (2015). ABCs or
123s? The independent contributions of literacy and numeracy skills on health task
performance among older adults. Patient Education and Counseling, 98(8), 991-997. doi:
10.1016/j.pec.2015.04.007

s Wilkin, H. A., Katz, V. S,, Ball-Rokeach, S. J., & Hether, H. J. (2015). Communication
resources for obesity prevention among African American and Latino residents in an urban
neighborhood. Journal of Health Communication, 20(6), 710-719. doi:
10.1080/10810730.2015.1018559

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest July 2015 (Vol. 6, Issue 7€) 3

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention


http://dx.doi.org/10.1016/j.pec.2015.04.007
http://dx.doi.org/10.1080/10810730.2015.1018559

Health Communication Science Digest

Office of the Associate Director for Communication
August 2015 -- Vol. 6, Issue 8e
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Ziebland, S., & Wyke, S. (2012). Health and illness in a connected world: How might sharing
experiences on the internet affect people's health? The Milbank Quarterly, 90(2), 219-249. doi:
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Other Informative Reports

“Connected Consumers”

The stereotypical early adopter of digital technology — young, single white male — is being
tapped by other consumer groups in the mobile shopping space, according to a recent study by the
Integer Group and M/A/R/C Research. While 13% of Caucasians use their mobile phones to conduct
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price comparisons, 20% of Hispanics use their mobile devices to price shop. Moreover, while 13% of
Caucasians read product reviews on their mobile phones, 21% of African-Americans do such research
on the go.

When it comes to actually clicking “buy,” 10% of Caucasians have given mobile shopping a
try, while 16% of Hispanics and 18% of African-Americans are making purchases via their mobile
devices.

From Marketing News (7-31-12; Vol. 46, No. 9)

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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