-

View metadata, citation and similar papers at core.ac.uk brought to you byfz CORE

provided by University of Southern Queensland ePrints

FE o ES L EEERSW

Changing Asian Consumption Patterns and Emerging Dilemmas:

A New Research Agenda for the Next Practice in Tourism and Hospitality
THERBEXNEENEE  fFEFLARER

December 2nd — 4th, 2013/ 20134£12 H2-4H
Guangzhou, China/ FrEe«J /Y

Conference Proceedings

School of Tourism Management, Sun Yat-sen University
Rotterdam School of Tourism, Erasmus University


https://core.ac.uk/display/19084613?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

Changing Asian Consumption Patterns and Emerging Dilemmas:
A New Research Agenda for the Next Practice in Tourism and Hospitality
December 2nd — 4th, 2013

Guangzhou, China

Conference Organizers/ZEFp1LH

School of Tourism Management, Sun Yat-sen University, P. R.China

W R A2 BRI o e, e M

Rotterdam School of Management, Erasmus University, the Netherlands
PR RS B e, Ay 22 e T ST

Conference Co-organizers/h7rHLH4

China National Institute of Standardization
AR T ST E, el 5
European Academy for Standardization
RRIAR AR I e, Fo ] 0

China Tourism Academy
RIS RE, el 5
Guangzhou Hotel Association

MBI A ey, TR e

% Bl BT /Sponsor:

Grand Hyatt Guangzhou
J M E AR R
7 Days Inn

TR S



K< EJF/Conference Chairs

JigangBao Professor, Dean of School of Tourism, Sun Yat-sen University
PRYERI R IR ZE RS K BB R BE b Bid%

Frank Go, Professor at Rotterdam School of Management, Erasmus University
Aip 22 GHRL TN R 2 I I P 0 AT

R FE R 2 /Conference Program Committee

Qing PENG, Executive Vice-dean, Tourism School, Sun Yat-sen University
S LR IR I 2 e o A5 Rl e I #d%
® David CHAN, General Manager, Grand Hyatt Guangzhou
BRARE T M R s S B, TN E AT s T S K
® Henk de Vries, PhD, Associate Professor at Rotterdam School of Management,
ErasmusUniversity
Ao 22 AFHRL TR K 27 A8 PR e AR vAEAL S5 i A BRE A 0 AT, b R

The Scientific Committee/2E AT R4

® Guojun Zeng, School of Tourism Management, Sun Yat-sen University

ERRCE DN = U

AdeeAthiyaman, Western Illinois University, USAZE [E 75 {1 Fl) i 1 K 2%
ArjaLemmetyinen, University of Turku, Finland 25> & /R 2 K 2%

Francesco Calza, University of Naples "Parthenope", Italy = A IS AN 140 K 2
Frank Go, Rotterdam School of Management, the Netherlands fij % i 45 125 7 2 B

Henk de Vries, Rotterdam School of Management, the Netherlandsfij % JE 4% J145 2% ot

Honggang Xu, School of Tourism Management, Sun Yat-sen University, China

EIDNE )i R ARG &

Leo Paul Dana, Montpellier Business School, France ik [E 2 1l F1) 1 i 45 7 2 ¢
LiseLycke, Copenhagen Business School, Denmark F}32 5} A AR 7 2 Bt

Maria Della Lucia, University of Trento, Italy i KAJ4HF 2 FE k2%

MariapinaTrunfio, University of Naples "Parthenope", Italy 7= XA AN 1 K2

Patrick Stroobandt, Plantijn University of Applied Sciences, Belgium

EE A B Plantijn i RF 27 k2%

SlawomirMagala, Rotterdam School of Management, the Netherlandsry % JE 45 P12 P 2% ¢
®  Stephen Little, Open University Business School, United Kingdom & [E JF i K27 75 2 Bt
® Ulla Hakala, University of Turku, FinlandZ$ 2% & /K 22 K 2


U1007825
Highlight

U1007825
Highlight


® Chaozhi ZHANG, PhD, Professor at School of Tourism Management, Sun Yat-sen University
KR b Ll R Ay e o e

® Bin DAI, Professor, Founding President of the China Tourism Academy
SRR F R T 9 B

® Changhong BAI, Dean, Professor at College of Tourism and Service Management, Nankai
University, China
SRS INEPIPNE 3185 &g

® Huiming GU, Deputy Dean, Professor at School of Tourism Management,
BeijingInternationalStudiesUniversity
A RS U AN S e A B e

K&FbF5K/Secretary General

Bin Liu PhD, Assistant Professor of Tourism School, Sun Yat-sen University
KRR AR = Be, W4, PR

Xiaojuan YU PhD, Assistant Professor of Tourism School, Sun Yat-sen University
RIEIEH RS2 e, W D



Contents

Australia’s Cross-Cultural Tourism Marketing Strategy in China ............cccccveevvvvvenene 1
ATGING HU L 1
Rethinking Japanization: A Discourse on Japan from the Perspective of International
TOUFISES .ttt ettt sttt s e st e et e ne e s bt enbees e e nbeeteereesbeenbenneenreas 10
Eriko Yasue, Kazuo MUraKami .........cccceoiriiiniieiinissee s 10
E-governance-based Sustainable, Smart and Inclusive Community Brand Building.
Lessons Learned in Eight Italian Regional DMOS .........ccccoovvievieic e 15
Frank Go, Mariapina Trunfio, Angelo Presenza, Maria Della Lucia................... 15
The Influence of National Culture on Entrepreneurial Attitudes towards Rural
Diversification in the TOUMSM SECION.........cccoiiiiiieii i 39
Frank Go, Francesco Calza, Mariapina Trunfio, Adele Parmentola..................... 39
Building Interpersonal Trust in a Travel-related Virtual Community: A CaseStudy on
a Guangzhou Couch-Surfing COMMUNILY .......ccceviiiieiieie e 62
QIUJU LUO, JIADET HU ..o 62
Gender Pay Gap in Domestic Hotel Industry and Its Influencing Factors: the
Applicability of the Western Gender Discrimination Theory?............cccoeevvnccnnnenn. 85
YUN YaNQ, ZIYU ZNOU.......coivieieiieiieee sttt sre et sre e sne s 85
Local Branding Impacts on Local Tourism—Based on the Brand of Ningbo
(0001 {111 1] 1 YOS SUSSRPSRRPR 97
[ LAV = I T o USRS 97

Effects of International Horticultural Exposition on Tourism Industry Value Chain of

QUNGUAO ...ttt bbbttt 103
Qiangian Liang, Ruifu Zhang, Xiping ZOU .........cccccveveiiieiiee e 103
The Learning Community in the Field of Cultural Tourism..........cccocooovvniiiinennn 111
Lenita Nieminen, Arja Lemmetyinen, K&t Summatavet...............ccccevevveieenenn 111
What Can be Learned from Event Communication for City Branding? .................. 125
Ulla Hakala, Arja Lemmetyinen, Satu-P&vi Kantola ..............ccccceeveveeieiiennns 125

City Branding Including Authentic Gastronomy: the Paradox Between Authenticity



aNd StANAArdIZATION. .......coiveiiice e 133
Sophie Alpe, Frank Go, Henk de VIies ..o 133
The Impact of Participative Decision Making and Perceived organizational Support
on Service Quality: Organizational Ownership Behavior as a Mediator.................... 149
IMIBIZNEN LN .t 149
Open-minded and Informed Tourists as Partners for the Development of Sustainable
Tourism in Developing and Newly Industrialized Countries ............cccocvevvvieeieennenn 164
Dr. Peter AderOld...........oooiiiiiiiiiee e 164

An Empirical Study on the Current Situation of Community Sport Development and

Estimate the Practicability and Validity of Provisions for Elderly People................ 175
Xiaomin Li, Gavin L Reid, YiINgzhi GUO ........ccccccveiieiieiieiece e 175
Management Innovations in a Chinese Hotel Company:A Case of 7 Days Inn........ 192
YU QIin, BiNLi, LAITY YU oot 192

Sustainable Development and Hotel Standardization in China: Air quality
e 6] 01T LSS 210
Wilco Chan, Leo Liu, Alice Hon, Gong BH ..........cccoiiiiiieieeceeee e 210
The Economic Impact of Canal Cruising in the Hennepin Canal State Park, Illinois: A
SCENAITO ANAIYSIS. ...ttt bttt bbbt 220
Adee Athiyaman, Frank Go, Mehryar Nooriafshar.............cccccccoeiveiiniicieennenn, 220

Visitors Beliefsabout Vacationing in China: Implications for Tourism Management

Adee Athiyaman, Frank GoO.........ccooviiiiiii i 233
Antecedents of Community Support for Strategic Tourism Plans Developed by the
Central Institutions: Community Attitudes, Trust, and Attachment............cc.ccoc...... 241

Yiksel, A; YUKSel, F., Culha, O. ..o 241
On Characteristics and DynamicMechanism of TourismUrbanization in Hangzhou 248

Jianfeng Huang, Lin LU ..o 248
Role and Nature of Two-Dimensional Code within the Context of the New Practice
INTOUFISE RESOIT ...t 260

LAICNEN HE...oee s 260


U1007825
Highlight


