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Abstract

This research project investigates public opinions about South African mall robberies
discussed on Twitter. Using the principles of discourse and multimodal analysis, it provides
critical insights constructed from the represented narratives of select, proposed middle-class
consumers illustrating distinct sentiments about malls, crime and shopping. Malls are
empirical objects that have been trivialised as ordinary and mundane consumer sites, devoid
of any sociological significance embedded within the daily practices of shopping. This paper
makes the argument that when contested by criminal activity, malls become valuable sites for
critical enquiry towards gaining a deeper understanding of what these shopping attitudes
mean within a post-apartheid, South African consumer landscape. The central issue of crime
threatening public safety at malls diverges into an array of thematic discussions, revealing
distinct indoctrinations surrounding apartheid’s iniquitous system of racial and social
engineering. This study’s principle argument makes the claim that anxieties concerning
public safety are only the tip of the iceberg, and this serves as an entry point into a discourse
contesting exclusive shopping rights above constitutional equality for all. The test tube of
mall robberies mixes desirable pleasures and humanitarian moralities together and creates a
volatile cocktail of conflicting, consumer aspirations. In short, the public discourse of mall
crimes is about maintaining self-entitled spaces of exclusivity within a desperate socio-
economic climate. This study concludes with questions and considerations raised by these
authors which could springboard into opportunities for future inquiry.



Talking about Crime and Consumption: An Introduction

‘We used to build civilisations. Now we build shopping malls’ (Bill Bryson).

A defining feature of the world’s most recognisable metropolises is the distinct contours of
each city’s skyline as a silhouette at sunset. From breath-taking skyscrapers to historical
landmarks, all cities have distinct characteristics in creating the rhythmic heartbeat of an
urban modernity. A central component towards a city’s sustainable life is its economy, which
inherently pulsates through various modes of consumption. Shopping malls have become
focal points of cohabitation for a city’s people towards perusing lived, consumer experiences
of freedom and liberation within the concrete jungles confounds. This study investigates how
crime in malls effects established attitudes, ideologies and rituals of consumer culture
through modes of expression on Twitter. What sets this study apart from research focusing
only on malls or crime as separate and semi-autonomous units is the integrative manner in
which these components are brought together within South Africa’s unique post-apartheid,
social landscape. Positioning Twitter as the mediated voice of a select public, allows this
study to gain valuable insights into how a middle-class society has progressed in adopting a
young constitution aimed at healing, reconciling and rectifying the injustices of the past.
South Africa’s urban settlements resemble most major worldly metropolises of global
modernity and civility, except for one paramount difference, the effortless visualisation of
inequality. If we are to capture the South African mall at the centre of this image, when
zooming out the more disparate the landscape becomes. Generally, surrounding malls are
affluent suburbs and businesses standing as signposts of wealth and prosperity. On the
outskirts are informal settlements, disproportionate in size and unable to fit into a single
frame. They act as constant reminders, that although the epicentre of this snapshot resembles
a London or a Paris, the wealth of South African society remains in the hands of a select few.
This unbalanced depth of field inevitably affects attitudes and practices of consumer culture.
An introductory question for this paper - how does crime represent a blue print towards
accounting for the effects that inequality has on consumer culture, and what does this suggest
about public attitudes towards malls and shopping — underpins the investigation of the
following pages.

This study makes the argument that one of the reasons why crime weaved together with
inequality affects consumer culture in varying degrees, is the manner in which mall robberies
represent acts of shopping, as an activity of exclusivity that needs protecting from poverty’s
outskirts. This argument is supported by close inspection of thematic narratives written from
middle-class consumer perspectives, who clearly define the boundaries of what is assumed
the rite of passage into the world of malls and shopping. In order to set the stage for the
research question — ‘How is public opinion about mall robberies represented on Twitter?” it is
necessary to make a claim for why crime in malls is important towards understanding
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consumer cultures broader social context. The following section sets the scene for why malls
and crime are key players in consumer studies.

Malls are booming: Where shopping and crime intersect

This study establishes malls as ‘unexpected sites of communication’ in mediating ‘cultural,
social and economic relationships’ (Rivas, 2009: 2). They function as modes of ‘integration
into a city’s streetscape’ through which consumers can ‘transpose practices from other urban
settings to malls’ (Stillerman and Salcedo, 2012: 310). The act of shopping then becomes a
performance that ‘identifies deep structures at work as a language describing sacred rights’
(Miller, 2004: 339). The relevance of this argument within a consumer landscape tends to
assume that these sacred performances are dependent on the quantification of malls. An
assumption to be made is that the higher the number of constructed malls, the wider the scope
for increased foot traffic there is towards affording more opportunities for shoppers to
experience the pleasures on offer in this space within their daily lives. For the business of
malls, this translates into economic growth. In an article published by the Mail and Guardian
entitled: The magnificent march on SA’s malls — these scholarly arguments ring true towards
South Africans embracing consumer cultures aspirations into their daily lives. At the time of
publication (2014), the article reporting on retail statistics revealed that South Africa had
around 1785 fully developed shopping centres, of which 44% were located in Gauteng. These
statistics reveal an interesting dynamic in terms of potential shoppers versus the number of
developed malls. In comparison, Brazil for example, (which is considered to have a similar
emerging economic market as South Africa), has a population of around 200-million versus
400 developed malls, while South Africa’s population of around 45-million has 1785
developed malls (Steyn, 2014). According to Dirk Prinsloo, the managing director of Urban
Studies, these statistics reveal that South Africa’s shopping centres are ‘far higher in number
versus population ratios than most emerging peer markets’ (Steyn, 2014). The article argues
that the rapid growth of malls in South Africa is due to an emerging middle-class consumer
and rapid urbanising expansions (Steyn, 2014). According to the 2012 Global Retail
Development Index, South Africa’s potential market for ‘retail space can no longer be viewed
as that of a developing country’ (Steyn, 2014). South Africa is experiencing ‘unprecedented
growth in urbanisation’, in which 63% of the country is now classified as being urbanised
(Steyn, 2014). Further growth expectancies anticipate urbanisation levels to reach 68% by
2030 (Steyn, 2014). These predictions warrant the development of ‘an additional two million
extra square metres of retail floor space by 2025’ (Steyn, 2014).

From the time of the publication of this article, up until now, Gauteng in particular, has seen
the rise of ‘the new R5bn, 130 000m? super-regional” Mall of Africa (News24, 2016). Louis
van der Watt, founder of Atterbury Property Development and chief developer of Mall of
Africa, explained the motivation for what was then anticipated to be the largest mall in
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Africa: ‘Developing a super-regional mall in the heart of the fastest growing urban node on
the continent presented the opportunity to create an exciting modern landmark. As the heart
of a growing city, its connectivity was a key consideration of Mall of Africa’s development’
(News24, 2016). Upon opening Mall of Africa, the large influx of consumers displayed
considerable positives towards motivating the need for additional retail space. Stefan Salzer,
a partner at the Boston Consulting Group (BCG) made the following statement: ‘The
enthusiasm around the Mall of Africa’s opening supports consumer research we conducted
recently. SA consumer sentiment remains strong - the same level as a year ago - despite the
gloomy outlook for the broader economy’ (Smith, 2016). This statement supports further
motivation for the re-designing of what is now Africa’s largest mall, Tshwane's Menlyn Park
Shopping Centre. The shopping centre now has a floor space of 177 000m?, with over 500
stores, which is a substantial upgrade from the last one in 1999 (Omarjee, 2016). Charl
Marais, the development manager at Pareto Limited, which owns Menlyn Park Shopping
Centre, ascribed a substantial population explosion in the region over the last 15 years, which
created an increased demand on the consumer base, as well as a demand from the retailers for
expanded floor space, as the central drive towards these upgrades (Omarjee, 2016). Marais
also indicates that despite signs of a slowing economy, feasibility studies indicated that this
prospect would only increase consumer desires for more pleasurable shopping experiences in
times of darkness (Omarjee, 2016).

Another pivotal motivator for developing malls not yet touched upon, and relevant for this
study, is providing assurance for consumers that they have a space in which they can shop
‘while temporarily escaping the violence of the streets’ (Rivas 2009: 8). Malls are developed
to offer consumers a ‘security-surveyed and patrolled” (Gumpert and Drucker, 1992: 188)
space so that they can shop in peace knowing that even their vehicles parked outside are
secure. With armed robberies defying these secured boundaries, it presents this study with an
opportune moment for critical inquiry. What this information directs towards, as an
intersectional point in addressing consumer culture, is what effects armed robberies will have
on patrons and their practices, as well as, sustainability towards the business of malls. A more
important and central question to this study is what does criminality as a momentary,
symbolic action reveals about the overall state of a selected demographic of shoppers, and
how do these sentiments intertwine with South Africa’s broader consumer progressions. This
study considers malls to be the quintessential local of ‘urbanised spaces, increasingly shaped
by the intersections’ of crime in affecting both local and ‘global patterns of consumption’
(Rivas, 2009: 2). The following section, introduces the publicness of consumers as the key
actors performing on the stage of malls in ‘producing a range of cosmopolitan aspirations’
(Rivas, 2009: 2), which in turn, delivers commentaries on social media with distinct
sentiments for this study and towards the future of consumer cultures broader range of social
research.
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The significance of a public voice on social media: Why crime talk matters

South Africa is regarded as a nation that has a high culture of crime and violence affecting
people on multiple levels (Schmitz, Kruger and Cooper, 2011). With armed robberies
occurring in spaces encouraging pleasurable experiences with ‘manifestations of desire,
escape, and transcendence’ (Backes, 2004: 7), this study is essentially meaningless without
incorporating valued degrees of participation. By ‘tracing the paths and interactions’ of mall
robberies in social media, this research is provided with an opportunity for consumer
‘insights into social structures and locations’, which shape and mould the discursive
‘imaginaries of crime and consumption’ (Rivas, 2009: 5). The impending nature of these
conversations has the ability to move beyond ‘the mere expression of personal opinions’ and
towards a ‘collective deliberation of salient issues’ (Bosch, 2010: 85). It is safe to assume that
when these members of the public discuss mall robberies on social media, a discourse of
varying thematic content is created, ripe and ready for analysis. This study’s central base for
analysis is on Twitter, one of the most popular social media platforms in South Africa, and a
vital ‘part of the processes through which an individual’s private’ concerns can be
‘transformed into public issues’ (Sacco, 1995: 141). These ‘social construction of crime’
(Sacco, 1995: 141) are indispensable, even if they are narrow in scope and are regarded as
‘controversial issues’ (Bosh, 2010: 85). Social media allows individual expressions to be
discussed collectively as authentic ‘public interactions’ (Bosch, 2010: 85). This significance
shifts ordinary conversations towards a deeper understanding of the various types of
relationships that exist between shoppers and the space in which they consume.

Researching consumer culture by means of public discourses about mall robberies in social
media is necessary for two reasons. Firstly, collective narratives about crime ‘shape public
consciousness regarding concerns that need to be seen as urgent problems’ (Sacco, 1995:
141). Secondly, malls are generally ignored as critical sites of interaction, mainly due to their
stigmatisations of ‘hypersensitivity and apparent superficiality’ (Rivas, 2009: 8), where bored
homemakers and rebellious teenagers hang out simply to pass time. Though malls have ‘basic
generic designs’ in order to keep shoppers focused on purchasing goods, this study makes a
claim that armed robberies convert them into sites ‘cultivating new distinct behaviours’
(Rivas, 2009: 8). This assertion hopes to contribute towards an ever-increasing focus of
scholarly work addressing consumption in the global south (Igani, 2016). When analysing
‘consumption and crime’, this study recognises the contextual marriage of these two
processes which cannot be divorced from each other and made to live as single units ‘in a
vacuum’ (Rivas, 2009: 6). This study wishes to make another claim, that through
investigating crime, the mall reads as a text signifying more than just ‘consumer necessities
of leisure and pleasure’ (Backs, 2004: 3). Although an important aspect of this paper, it is the
manner in which this population negotiates the threat of crime, that we are able to learn more
about their ‘shared traces’ of consumer ‘norms and values’ (Dhurup, 2008: 65) that transcend
beyond the mall, and into a conscious, mindfulness of modernity.
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Fundamentally, consumer culture in this public realm is about negotiations of power and
authority towards representing a social discourse that offers valuable insights about how these
consumer viewpoints and practices, shapes and moulds the way forward for a South African
consumer public. Sociologist Max Weber makes an imperative distinction between power
and authority within this study’s context. Power is ‘tied to the personality of individuals’
making up a public, while authority is associated with the enacted ‘social roles’ (Mayar,
2015: 758) adopted by a public.

This perspective allows for the making of a final claim towards the applicability of exploring
crimes’ relationship with consumption through normal, everyday eyes, is that most research
on crime, places a substantial emphasis on producing quantifiable statistics, more than
assessing how paper charts are experienced in a lived, social world. This paper feels that it is
crucial to ‘understand public perceptions about crime, as these viewpoints ‘provide valuable
information’ often lost in process of ‘reporting and recording’ (Louw, 1997: 162) criminal
activity. As a hypothesis towards the sociality about crime, this study anticipates that a
central discussion will anxiously address public safety at malls. These dispositions will
inadvertently manifest as consumer moralities towards addressing shopping as an exclusive,
citizenry right. Such a prediction immediately raises questions about the meaning of
consumption for the impoverished outskirts of this study’s epicentral object, the mall. For
some South Africans ‘one of the historical movements towards achieving’ (Louw, 1997: 137)
socio-economic transformation, even as a post-apartheid society, is through modes of violent
action, which has become the symbolic representation of this paper’s title — Shopping and
Guns. It is within the process of this select population's narratives, that we are able to take a
snapshot about how the ‘varying degrees of intensity’ (Louw, 1997: 137) towards addressing
crime, influence social perceptions of liberation, equality and freedom. Before proceeding
further with this study, | feel it pertinent to have a moment of reflection and consideration
about my own position and understanding regarding the relationship that mall robberies have
with consumer culture, not just as a research scholar, but also as a citizen of South Africa.

A moment of contemplation: Researching towards self-understanding

This paper started off as an opportunity to investigate an area of consumer studies that has not
received much attention, especially in terms investigating an experiential outlook. Shopping
has become the backbone of a globalised modernity, yet it is trivialised as mundane and
ordinary and is generally perceived as having no critical insights for the betterment of a
functional society. It is precisely this perception that inspired me to seek a deeper
understanding of the meaning of malls and shopping in a South African, consumer context.
These curiosities became, even more, appealing with the element of crime inserted into the
already complex narratives of consumer culture. What resulted was more than just a process
of critical investigation and analysis, but rather, this study became a journey of self-
understanding and personal reflection.
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From the moment of inception to the final typed words, this study has taught me that a
seemingly ordinary activity such as shopping, can have far reaching consequences for others
well beyond the geographies of a consumer space. Prior to this research, | viewed malls as a
space in which | could exercise my individual agency in a private capacity. Anyone
attempting to disrupt my time in this space was immediately labelled as a deviant and needed
to be removed. What this research has illuminated for me, is that civic expectations and
private aspirations will essentially create conflict within a consumer culture that determines
an individuals degrees of participation based on their socio-economic position within society.
This paper has caused me to contemplate the idea of how in post-apartheid South Africa, neo-
liberal ideologies of privatisation fundamentally appear to drive individualistic aspirations
and personal desires. | feel that this outlook essentially gets used as an excuse to ignore the
foundational pillars of a civic democracy which are desperately striving for constitutional
equality. Through the processes of this study, | no longer view shopping solely as a
pleasurable social activity, but rather, as an action governed by indoctrinations of exclusivity.
Shopping is not simply a process of material acquisition, but rather, an exercise of socio-
economic power, that can either be used as a tool representing self-enrichment, or as an
opportunity to alter the dominant consumer attitudes highlighted throughout this paper.

The point | am attempting to make in this study is that as citizens, we are eager to embrace
the democratic ideals of equality, freedom and liberation. But what we often fail to
acknowledge, is that equality is an ideal that requires an outward movement of collectivity
before it can be embraced personally. This study has made me question my understanding of
what a civil democracy really means in relation to the practices of consumer culture. Through
this tiny glimpse about the attitudes of a select population of consumers, it appears that there
is a static assumption about what truly defines a functional democracy. These authors view
democracy as a one-way transaction from state to citizens, rather than, as a multi-directional
partnership where citizens become custodians in service of seeking democratic equality.

How do these contemplations relate back to the nature of this study, which is about public
tweets involving malls and crime? As this study illustrates, that as citizens we should be
shaken by how criminal violence harms people and that everyone has the right to feel safe
and secure. What should infuriate us even more than just addressing criminal violence, is the
manner in which this study’s actors respond to mall robberies. It debates that if malls are no
longer safe, we should be unsettled and want to change the situation, but not because of how
crime is represented as an inconvenience to shopping. Instead, this study argues that mall
robberies should trigger as a loud siren warning us that our humanitarian attitudes towards
equality and each other is in an unhealthy state. This study argues that we should be shaken
by the injustices that still perpetuate socio-economic inequalities and human suffering 20
years, post-apartheid. Essentially, mall robberies should not just raise questions about a
failing state system, they should also raise questions about how we are failing to take care of
each other, and as a result, failing our Constitution. | argue from a sociological perspective,
that the existence of crime is not entirely because of corruption and incompetence in
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governance. This study starts out as an investigation about public narratives on social media
discussing mall robberies but concludes as a reflection about how crime within the context of
consumer culture, challenges our humanitarian values of equality. Essentially, what | do in a
mall has the ability to create rippling effects that can influence society far beyond just the
scope of shopping.

My progressive argument about crime in South Africa, which is investigated through the lens
of mall robberies, is that our daily, consumer attitudes refuse to see crime as more than just
attacks on shopping convenience. It is an attack on our ability to view these moments as a
failure towards our civic humanity, and as a result, ignores the plight of social and economic
inequality still present today. Ultimately, the fact that | can go shopping and can tweet about
it, indicates that | have a certain middle-class, socio-economic privilege that has an influence
over society. By categorising the actors in this study as middle-class consumers, |
acknowledge that this assumption could question the validity of certain represented
arguments made without comprehensively investigating the middle-class position of each
tweeting author. However, because South Africa has one of the largest socio-economic
divides in the world, | feel it is reasonable to propagate that the ideological principles of
crime and consumption addressed by these actors, ideologically support a middle-class,
consumer mindset. The final section in this introduction maps out the building blocks of the
chapters to come and paves the way forward for this study’s insertion into a public mind
about consumer crimes.

A way forward and towards an understanding: Chapter outline

Arguments and research about consumer culture and retail crimes have numerous bridging
components, which allows for establishing methods of fusion towards creating a series of
links that will become the foundational pillars of this study. This paper’s approach and
execution is organised into five sequential chapters. Chapter 1: Malls, Public and Crime:
Literature Review and Theoretical Approach draws on a variety of scholarly perspectives that
address three critical areas within this study’s approach, towards deciphering social meanings
of consumer culture revealed through actions of criminality — malls, a public of consumers
and crime. Chapter 2: Twitter as Public and Corpus: Methodological Approach shapes this
study’s literature and theoretical framework into a method of approach for the analysis of
public opinion about mall robberies. This chapter inserts a fourth-key component in
supporting the study of mediated public opinions, the social sphere of Twitter.

The argument put forward, prioritises Twitter as best focal lens towards insights about crime
and consumer culture. Chapters 3 and 4, funnel the theoretical and methodological bearings
laid down as a foundational platform, for an analysis of varied thematic, subject matters.
Chapter 3: Bloodshed and Fear: Discursive Themes Relating to Security, the State and
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Equality, introduces a broader conceptualization of collective concerns about retail crimes.
These momentary stills paint a subjective, yet detailed picture of feelings, emotions and
rational about what armed robberies mean for this select audience of consumers. Chapter 4:
Is it Safe to go Shopping? What Mall Robberies Reveal about the Meaning of Consumption,
steps away from generalised public affiliations with mall robberies and moves towards the
private affairs of consumption. Building on the previous chapters arguments about shopping
values, this chapter explores appropriations of consumer culture towards actions of identity
formation. Chapter 5: What to Make of Tweets about Mall Robberies: A Conclusion secures
the key theoretical and empirical themes explored, and arguments made during the course of
this paper. It reiterates what lies at the heart of this South African crime story, ‘identity and
power in consumer culture’ (Igani, 2012: 15).
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1. Malls, A Public and Crime: Literature Review and
Theoretical Approach

This chapter theorises and reviews relevant literature for the analysis of tweets about mall
robberies. Malls are positioned as critical objects of enquiry in light of how armed robberies
disrupt the established normative reading of these ‘archetypical globalised spaces’ (Salcedo,
2003: 1084). Malls facilitate more than just everyday utilitarian and hedonistic shopping
experiences. Retail crimes introduce critical insights about how the discourse of malls as
symbols of a progressive modernity, contour shopping ideologies into modes of civic power
and control. This chapter is organised into ten sections. Section one: Malls are utilitarian and
hedonistic: Social and moral considerations defines malls according to their utilitarian and
hedonistic constructs as facilitators of convenient and pleasurable shopping experiences.
Section two: The symbolism of malls: A social perspective, represents malls as symbolic
spaces dense with metaphorical and political imagery, used for critical insertion within the
analysis of this South African crime story. Section three: The public as space of appearance,
theorises how tweets about mall robberies cannot be conceptualised without an environment.
Section four: Mall, space: Facilitating public/private consumer participation, situates malls
as public/private domains from which individual tweets from a collective public. In section
five: Participatory citizens of consumption, the role of shoppers as citizens, identify malls as
socio-political sites towards the formation of national and consumer identities. Section six:
Shopping with moral panic: Emotional spectators of crime, theatrically support the
emotional, and at times irrational, tweets concerned with the uncertain future of shopping as a
safe and undisrupted social practice. The final component of this chapter brings all theoretical
elements together within this study’s main research object: mall robberies. Section seven:
Understanding crime: A Broad perspective, theorises crime as complex in nature, with no
universally agreed upon working definition. Section eight: Theorising mall robberies
sociologically, theoretically positions this study’s analysis about mall robberies as
sociological in concept and execution. Section nine: Organised crime statistics in post-
apartheid South Africa, provides organisational crime statistics as added relevance towards
researching social representations about mall crimes. Lastly, Section ten: Mall robberies in
post-apartheid: A social context, considers the relationship that mall robberies have towards
South Africa’s history of political violence, a derivative of apartheid’s engineered system of
social segregation.
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Malls are utilitarian and hedonistic: Social and moral considerations

Malls are constructed to facilitate consumer practices informed by utilitarian and hedonistic
ideals in modern, urban societies. They have enclosed climate controlled environments where
people can shop undisrupted ‘throughout the year’ (Salcedo, 2003: 1085), regardless of
inclement weather. Their design utilises space efficiently by incorporating a variety of retail
outlets in such a way, as not to disrupt consumer flows in the corridors and stores (Et-Adly
and Eid, 2016). Malls utilitarian values, therefore, orientate ‘functional, instrumental,
practical and task-related’ (Rahman, Wong and Yu, 2016: 156) activities. Hedonistic values
of malls ensure ‘aesthetic, experiential, emotional, pleasurable’ (Rahman, Et al., 2016: 156),
escapist and exploratory experiences (Khare, 2011). These ideals, are intended to create a
‘dream house of collectivity', where fantasy and reality blur together to display 'global logics
of capitalism’ (Salcedo, 2008: 1084, 1088), as well as local consumer characteristics. Mall
robberies disrupt these assumed normative constructs, creating a sense of anxiety with
shoppers that malls will no longer provide a homeostatic environment conducive for
pleasurable experiences. These attitudes introduce issues of morality, which often remain
separate considerations surrounding consumer practices. Scholars argue that people do not
‘simply abandon’ (Miller, 2004: 339) core values when shopping. The social complexities
encrypted within individuals makes shopping inseparable from their moral orientations.

Although malls encourage a consumerist mindset, shopping essentially involves a collection
of moral constructs (Stillerman and Salcedo, 2012). Malls are ‘public places’ (Dennis et al.,
2010: 206) where shopping and socialising produce a variety of spectatorships. They are
‘convenient locations’ of connectivity, fostering ‘communal interactions’ and ‘informational
exchanges’ (Feinberg et al., 1989: 50). Malls motivate ‘consumer socialisations’ (Jackson,
Stoel and Brantley, 2011: 2) of interaction between various agents of social morality,
displayed as normative attitudes present within society. These visibilities permeate pre-
existing social and moral values manifested together as consumer expressions (Rahman et al.,
2016; Khare, 2011). Therefore, malls expose ‘two opposing narratives’ (Salcedo, 2003: 1087)
embedded within core values of people. At the one end of the spectrum, they facilitate social
and community interaction, while at the other end; malls encourage ‘hyper-consumption’
(Salcedo, 2003: 1087). ‘Consumer practices’ (Dhurup, 2008: 65) are rooted in the processes
of socialisation, predominantly structured by normative societal values. Malls are social
spaces where shoppers can see, and be seen by others (Gumpert and Drucker, 1992). They
visibly produce dual roles of ‘performer and spectator’ (Gumpert and Drucker, 1992: 189)
associated with ‘traditional shopping activities’ (Farrag, El Sayed and Belk, 2010: 95). An
individual’s moral compass guides them towards Six personal and five social motivators of
performer and/or spectator orientations. Personal motivators are ‘role playing, diversion, self-
gratification, learning new trends, physical activity and sensory stimulation’ (Tauber, 1972:
47). Social motivators are ‘communication, peer group attraction, status and pleasure in
bargaining for goods and interaction with others’ (Tauber, 1972: 47). All of these motivators
encourage an ‘authentic modern experience’ (Goss, 1993: 22) embedded in public and civic
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aspirations (Farrag et al., 2010). Mall robberies, fundamentally act as a catalyst in driving
shoppers to defend their ideological position within the realm of consumption.

With malls forming emotionally pleasurable experiences, they similarly stimulate actions
resulting in ‘negative emotions’ (Goss, 1993: 19; Drucker, 1992). These attitudes result from
culturally lived experiences underpinned by broader socio-political contexts. Emotional
shopping is a ‘political fact’ (Lynch, 1976: 72-73), ultimately ‘determined by political
control’ (Lynch, 1976: 73). People can be included or excluded, ‘awed, confused, made
acquiescent, or even kept ignorant by what they see or hear’ (Lynch, 1976: 73). When crime
intersects a retail space and causes shoppers to become aware of themselves and others, they
do ‘not simply enact their existing commitments’ (Beltran, 2009: 616). Instead, armed
robberies transform malls into subjectively rich spheres of political commentaries (Beltran,
2009). Malls, as sites producing an ‘indomitable hegemonic presence’ when contested by
crime, results in shoppers ‘surrendering a portion of their civic’ (Davidson, 2011: 29) virtues.
These values are ultimately encrypted within ‘culturally loaded symbols’ (Pauly, 2014: 178)
and ideological representations of malls, which is discussed next.

The symbolism of malls: A social perspective

Shopping at malls is a matter of social activity disguised by the appropriation of goods where
the ‘value and exchange’ (Gumpert and Drucker, 1992: 187) of products shape personal
identities. The ‘people who acquire goods have social lives beyond these purchases’
(Appadurai, 1986: 5). Malls are more than just about shopping for pleasure. They alter
natural behaviours and movements by being an artificial environment, inevitably leading to
resistant practices ‘far different from’ (Davidson, 2011) a shoppers ‘intentional purposes’
(Backes, 2004: 5). Malls are light houses standing high above the coastline shining as a
symbol in representing not just consumer ideals, but also, aspirations of modernity (Jackson,
1996). They ‘function as signs, organised with other signs creating meaningful symbolisms’
(Hall, 1997: 19) in representing cosmopolitan cities saturated with personal narratives about
daily events (Backes, 2004). Malls facilitate ‘ideological and cultural exchanges’ (Backes,
2004: 3, 6), functioning as a signifier for a collective audience and a new ‘dominant voice of
contemporary public life’ (Goss, 1993: 18). They create additional commentaries by resisting
constructs linked to privatisation, profits and purchases, exposing ‘vulnerabilities’ (Davidson,
2011: 29) existing within consumer practices (Backs, 2004). These resistances transform
malls into a civil space rich with political manifestations (Davidson, 2011). Symbolically,
malls are a substituted reality for ‘consumer practices’ (Davidson, 2011: 28) and present a
window into ‘political exercises intertwined with questions of citizenship and belonging’
(Canclini, 2001: 38). Mall robberies drive shoppers to appropriate themselves as citizens with
consumer rights. The following section conceptualises shoppers within the public realm and
their relationship to malls as a constructed space of appearance.

20



The public: An affective view

This section conceptualises shoppers as a public within their multiple positions of execution
in representing mall robberies on Twitter. These conversations, even if seemingly
insignificant, contain important socio-political messages encouraging ‘key narratives’
towards a functional democracy’ (Myers and Lariscy, 2013: 332). When individual
rationalities come together, these voices produce a critical and conscious, yet ‘ethical and
discerning’ (Denzin, 2014: 84) discourse. The agenda of these Twitter statements about mall
crimes positions the very ‘notions of democracy and citizenship' (Denzin, 2014: 84) the at the
forefront of public debates. The tweets represented in this study are a collection of
expressions formulated by individuals and merged together as a ‘self-conscious voice of
solidarity’ (Pauly, 2014: 178) condemning the effects and threats that mall robberies have
over society. Conducting research on Twitter about crimes of this nature is a ‘social territory’
deserving a ‘unique phalanx of exploration’ (Lofland, 1998: 19). This study illustrates how
these tweets are ‘rhetorical exigencies’ acting as ‘mechanisms addressing’ all types of
audiences ‘directly or indirectly’ (Zurutuza Mufioz, 2014: 162). The diversity of expressions
allows for an ‘emotional, allusive, poetic and metaphorical’ (Griffiths and Tann, 1992: 15)
thinking process. Oratory practices are a gateway for theories supporting a more coherent
discourse addressing the functionalities of civil society (Griffiths and Tann, 1992). Using
Twitter affords individuals opportunities to ‘personalise issues and communicate personal
relevance’ (Smith, 2010: 333), that normally would be influenced and manipulated by
organisational politics. Although scholars are critical of Twitter failing to be an inclusive
media platform as a means of conceptualising public narratives, Twitter affords ‘visibility to
voices frequently marginalised’ (Papacharissi, 2015: 7) by hegemonic societal structures.
This study’s represented audience does not speak for all South Africans; as discussed at
greater length in Chapter 2. What is revealed, ‘produces a general representative ‘set of
values, beliefs, and attitudes’ (Logan, 2014: 7) about malls and crime regarding middle-class
South African consumers. The following section conceptualises the public within the
theoretical position of space of appearance at malls.

The public as space of appearance

A theoretical framing of mall robberies requires an examination of literature about abstracting
a public in tandem with their multiple roles at malls. Hannah Arendt (1958) argues that
people, individually or collectively, cannot be conceptualised without the environment.

The vita activa, human life in so far as it is actively engaged in doing something, is always rooted in a
world of men and of man made things which it never leaves or altogether transcends. Things and men
form the environment for each of man's activities, which would be pointless without such location, yet
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this environment, the world into which we are born, would not exist without the human activity which
produced it. (Arendt, 1958: 22).

Arendt (1958) defines this structuralization as ‘space of appearance’. These creations are not
‘real venues of architecture’, without people's experiences ‘performatively creating’
(Gerbaudo, 2012: 38) conditions of engagement within them. Malls as an area of critical
inquiry, support the public realm towards ‘encounters between man, and other men’ (Dossa,
1989: 10-11, 74) in negotiating the intersectionality of armed robberies. Individuals establish
public domains when they unite as a collective audience in a shared space (Christians, 2014;
McCombs and Guo, 2014). This audience ‘creates public opinions’ defined by a ‘community
of views’ (Ward, 2014: 29). The origins of these perspectives within ‘space of appearance’,
be it ‘academic, private or public’ (Kong Lum, 2014: 149), come from ‘intersubjective
agreements’ (Gaus, 2003: 119) valued against the rules set up within society. Participating
from within a ‘physical location’, opens a gateway, whereby people use space of appearance
as a ‘legitimised presence’ (Beltran, 2009: 601, 610) for voicing their concerns and

experiences. The voices of ‘ordinary people as a way of being’ (Ribbens, McCarthy and
Edwards, 2002: 201; Dossa, 1989), identify and position new boundaries within space of
appearance. Malls construct this realm wherein multiple roles of participation, disrupted by
crime, occurs, discussed next.

Mall, space: Facilitating public/private consumer participation

Malls have an ideological and symbolic positioning towards representing a modern and civic
society. This ‘physicality attracts a diversity of performances, which are relatively open’
(Madanipour, 2013: 57) to interpretation. The public life of malls primarily guides consumer
practices as they exist for shopping. Research has predominantly focused on processes
involving ‘production and consumption of commodities’ (Casey and Martens, 2007: 1),
neglecting that shopping is a human activity ‘tightly structured by social characteristics’
(Davidson, 2007: 97). Malls are more than just ‘commercial and cultural environments’
(Toledano and Avidar, 2016: 2) facilitating consumer participation. ‘Little attention has been
paid’ (Couldry, Livingston and Markham, 2007: 43) to narratives consumers produce when
accounting their experiences or events. Consumption practices at malls have an ‘integrative
and communicative rationality’ (Canclini, 2001: 40) encompassing ‘wider social contexts’
(Couldry et al., 2007: 109), of meaning. Malls afford more than just consumer participation in
a ‘state of sociality’ (Crinson, 1995: 105). They offer ‘symbolic meaning’ (Decandia, 2013:
86) amplified by ‘cultural and sensorial cues’ (Crinson, 1995: 105) abundant with a wealth of
complexities. Malls stimulate ‘overt dispositions of architecture’ (Crinson, 1995: 105) with
an ‘ideological sensibility’ negotiated as ‘normal’ (Brady, 2009: 2) public space. People
participate ‘as a crowd witnessing itself through a shared physicality’ (Beltran, 2009: 598),
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creating significant and compromising relations with the architecture’ (Crinson, 1995: 105).
Malls do not present a ‘static understanding within space of appearance’ (Madanipour, 2013:
59), they communicate deeper social meanings’ (Pauly, 2014: 178) with ‘opportunities to see
and be seen by all’ (Iqani, 2011: 4). Armed robberies push this perspective to the forefront of
this study, by the manner in which they intersect and challenge shoppers to evaluate their
attitudes and roles as consumers within these events.

Malls ‘normative’ yet intentional spatial design weaves ‘private and public interests
seamlessly together’ (Brady, 2009: 2) as a form of relational singularity (Beltran, 2009).
However, discerning malls as public and private space lie within a ‘dichotomous
contradiction of classification’ (Clarke, 2004: 27-28). Normally, ‘individual, family and
domestic’ are categorised as private, while ‘markets, state, politics and bureaucracy’ (Clarke,
2004: 27-28) are public. Malls obscure these classifications as privatised public spaces,
producing public performances by private individuals. However, scholars argue that malls
have become ‘increasingly empty of public issues’ (Gerbaudo, 2012: 32). They reason that
when a performance is voluntary, it offers little if any resistance to private and public
concerns. Lack of opposition ‘deprives space of life’ (Amster, 2004: 7), subsequently eroding
into a shadow of its former self (Gerbaudo, 2012). This problematic argument results from no
‘precise definition’ other than ‘institutional business structures’ (Russel and Lamme, 2016:
2), attempting to breathe life into this private and/or public space. It is ‘far too simplistic to
presume that all else which is not private space is public space and vice versa’ (Wiszniewski,
2013: 67). When armed robberies challenge these constructs, they produce a space conjoined
as ‘personal identity’ (Dossa, 1989, 10, 11) markers bound to the public domain. However,
that which is public and private, takes second place, as public values are most important
within the constructs of malls as a space of appearance (Dossa, 1989).

‘Everyday cultural expressions’ (Katz and Aakhus, 2004: 7) used by ordinary people, give a
‘direct and deeper range of reasoning’ (Talbot, 2010: 227; Furbey, 2009; Dinham and
Lowndes, 2009), especially when addressing mall robberies. The intrusive threat of crime
consequently challenges dominant public values, allowing for the re-animation of public and
private space (Flint, 2009; Talbot, 2010). Criminal impositions challenging ‘public values’
are paramount in understanding ‘urban spaces’, as crime produces new forms of insurgent
citizenship’ (Fredrikson and Pallos, 2016: 2, 5) and democratic action towards ‘organisational
governance’ (Crawford, 1995: 2). When crime intersects private and public, it becomes a
civil issue, rendering malls as anything but lifeless (Gerbaudo, 2012). As an ‘architectural
space’ malls enable the ‘constitution of human plurality’ (Crinson, 1995: 105), allowing
criminal spectacles to be made visible (Igani, 2011). The intersectionality of armed robberies
involuntarily forces the public to renegotiate their performative position within malls. These
crimes affect more than just public and/or private consumer participations as they
systematically filter into the realm of citizenship. The following section theorises citizenship
as an avenue whereby the public, from a consumer perspective, negotiate the intersectionality
of crime on a national and civic level.
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Participatory citizens of consumption

A general definition towards citizens in participatory roles implies that they ‘contribute to
open communicational discourses’ (Ward, 2014: 40). It is about having ‘membership to a
political community’ (Jakobsen, 2005: 9) where individual voices achieve legitimation within
society. This study’s voice is expressed on social media, more specifically Twitter, which is
discussed in greater detail in Chapter 2. Citizenry participation involves addressing basic
relations that the public realm has within structures of ‘state sovereignty’ (Jakobsen, 2005:
11). When it comes to conceptualising the public within malls as a space of appearance, the
primary objective of shoppers as citizens are negotiating consumer practices within state
regulations. Scholars argue that when people ‘engage with democratic processes’, there
usually is a failure to ‘account for their experimental dimensions’ (Markham and Couldry,
2007: 676). Therefore, when it pertains to malls, citizenship and consumption are not
individualistic practices ‘framed by meaning’ (Rivas, 2009: 2). Instead, it is a ‘collective
effort’ influenced by ‘political and economic forces’ (Rivas, 2009: 2). Citizenry practices
‘give new insights into studying the intersections of objects, ideas, values and events’
(Martin, 1993: 142). They transform ordinary and mundane patterns of consumption into a
public realm, revealing intentional responses to ‘cultural and societal’ (Martens and Casey,
2007: 219; 225) concerns. Any ‘allegations made against consumer rights’ as Citizens are
internalised as ‘moral issues’ (Martens and Casey, 2007: 233), creating a shift from ‘patterns
of access’ towards a ‘sense of belonging' (Silva, 2007: 145). Shoppers believe that in their
role as citizens, and according to their constitution, they have the right to be present in retail
spaces, while those who threaten public order and safety, need banishing (Baker and
Wakefield, 2011). These ethics, allow for the translation of citizenship into public discussions
(Miller, 1995), that when deconstructed, present a ‘complex and symbolic bundle of social
and cultural meaning’ (Martin, 1993: 141). Citizenry consumer practices are, therefore,
‘primary idioms for the development of social relations’ (Miller, 1995: 146) which produce
‘fundamental truths about human behaviours largely suppressed in society’ (Graeber, 2011:
492).

Malls, as an ‘evolving site for citizenry practices’, have the ability to ‘transform
societies’(Crawford, 1995: 6). When intersected by armed robberies, this space generates a
reference point towards ‘conditions of belonging’ by redefining ‘urban experiences and
expectancies’ (Crawford, 1995: 6). Mall robberies shake the foundation of citizenship in a
manner that creates social unity, not primarily because of ‘ideological consumer affinities’,
but as a result of ‘protest affinities’ (Gerbaudo, 2012: 85). These crimes have the ability to
destabilise ‘relationships between government and citizens’ when ‘haunted by uncertainties’
(Markham and Couldry, 2007: 675) and empty promises towards public order and safety.
More than that, citizenship involving consumer values, challenge the ‘demos and ethos’
(Jakobsen, 2005: 11) of a participatory democracy. For this study, demos is the constructed
‘democratic/political community’ in space of appearance, whereby all who participate in the

24



public realm, want to be ‘considered and dealt with as equals’ (Jakobsen, 2005: 11)
regardless of their background.

In post-apartheid South Africa, issues of equality for all citizens remains a highly contested
social issue. As discussed later on in this chapter, current criminological research is not yet
able to shift away from apartheid’s segregational history. Today, this legacy manifests itself
under socio-economic conditions that arguably remains a resilient determinant towards issues
of access and participation within the arena of malls. However, the public discourse for this
paper is about those who discursively participate in narratives regarding the effects of mall
robberies. This means positioning these participants as a ‘community defined by respective
values’, searching collectively for recognition as ‘independent and distinctive individuals’
(Jakobsen, 2005: 11), and that all lives matter and need state protection. However, the mere
threat of crime towards public order and safety for these citizens and consumers amplifies
their concerns to a level whereby they tweet about mall robberies as emotional spectators of
moral panic. Their narratives discursively represent ‘strong feelings’ (Dinham and Lowndes,
2009: 13) of anger, fear and anxiety. These overt emotions towards crime and the state are
expressed as strands of ‘self-understanding, moral values, a sense of identity as well as
‘interpersonal and institutional” (Furbey, 2009: 35) levels of rationality. Theoretical
clarification in the following section supports emotional sentiments and moral panic, as a tool
for understanding deeper meanings underpinned by heightened tweets about mall robberies
(Papacharissi, 2015).

Shopping with moral panic: Emotional spectators of crime

Direct exposure to, or even the mere threat of danger evoked by mall robberies, is by no
means a pleasant experience for anyone. Feelings and emotions that arise, can ‘reflexively
drive movements’ of rationality, ‘focused thoughts and ideological beliefs’ (Papacharissi,
2015: 3). Rationality is however ‘fallible, as one man’s reason over another’ (Gaus, 2003: 68)
does not make for certainty in these situations, nor in accounting the events. The expressive
tweets in this study, view shoppers not as having ‘brute feelings’, but rather as a collective
expressing ‘complex feelings and beliefs’ (Gaus, 2003: 120) about their rights as consumers
and citizens. These expressions are about, and from the ‘implicit intrinsic structures’ (Kong
Lum, 2014: 141) within space of appearance, as a means of sense-making. Tweeting about
armed robberies, arguably evolves from a sense of moral panic, which is a ‘condition,
episode, person or group of individuals, who emerge and become defined as threats to
societal values and interests’ (Cohen, 2002: 1). Armed robberies, driven by moral panic,
surface as ‘sustained threats and violations’ (Cohen, 2002: 225) in generating fears of being
‘eternal recurrences’ (Hunt, 1997: 644) within society. These conversations essentially
express threats about consumer participations and general public safety, ‘embedded within
the collective conscience’ (Hunt, 1997: 644) of society. ‘Social threats are social constructs’
(Rowe, 2009: 24) of fluidity, constantly being renegotiated. Moral panics produce ‘logical
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revelations’ (Adam and Van Loon, 2005: 2) by creating ‘normative and institutional rule
bound’ (Lash, 2005: 47) public participations in an unsafe environment lacking order and
control (Douglas, 1992).

When theorising moral panic, scholars emphasise that the mass media aid in being a ‘carrier
and producer’ (Cohen, 2002: 9) of moral panic. As expanded in Chapter 2, Twitter has an
integrative relationship with mainstream news media, making it difficult to discern the
degrees of influence news reports have over produced tweets. This study is not concerned
about these origins, but rather, how mall robberies influence the ‘symbolic construction of
public space’, which revolves around ‘scene-setting and scripting’ (Alexander, Giesen and
Mast, 2006: 36) within the public realm. Basically, this study focuses on the discursive
representations, attitudes and effects that armed robberies have on shoppers with regards to
consumer and citizen participation. The role of mainstream media is then essentially
‘directing people’ towards ‘constructing emotional narratives’ about crime endangering their
‘coming together in public space’ (Gerbaudo, 2012: 12). Mainstream and social media
together, create an emotional mindfulness that as long as crime infiltrates malls, individuals
within the public realm are constantly ‘exposed to a sense of risk and danger’ (Rowe, 2009:
26). This consciousness ‘powerfully reinforce an awareness of public anxieties’ (Rowe, 2009:
26) resulting in periods of moral panic, that ‘resonate with wider anxieties’(Garland, 2008:
12) linked to South Africa’s violent past. These arguments relate to a broader spectrum of
‘public fears and unconscious wishes’, manifesting as a ‘cultural scapegoat’, horrifying
onlookers so ‘powerfully and precisely’ (Garland, 2008: 15). They are best understood within
a criminological framework. The following section conceptualises crime sociologically for
this study within the context of South Africa.

Crime is complicated: Multiple considerations

Crime in South Africa is a highly debated issue, which at times seems incomprehensible
towards having represented meaning beyond the scope of deviancy (Pokes and Winstone,
2007). The discourse of criminal activity is not a single undertaking, which has progressed to
a neat conclusion (Marsh, 2006). The analysis of rule breaking and rule-enforcements fails to
be cumulative (Marsh, 2006). The analysis is composed of an extended train of partially
examined and exhausted ideas’ (Downes and Rock 1982: 309). This statement is especially
relevant when addressing the relationship between malls, shoppers and crime. The primary
construction of malls focuses around safety and security for both the shoppers and housed
commodities (Louw, 1997). Armed robberies de-stabilise this fortified space, leaving malls in
an unsafe and vulnerable state (Beckett 2001). In recent times (2014 - 2015), South African
malls have become hubs of criminal activity, needing recognition as dangerous and
problematic public spaces (Hopkins, 2002). Armed robberies not only disrupt ideas
surrounding pleasurable consumer experiences, they also heighten anxiety levels towards
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issues of public safety (Beckett 2001; Ekblom, 1995). Research on mall crimes and the
effects it has on shoppers, particularly in South Africa, lacks comprehensive and critical
investigation. Prior research has not focused on expressions about criminality, but rather on
crime prevention (Shapland 1995). This privation is easily overlooked as malls are viewed
superficially, assumed primarily to promote ‘mindless and irrational zombie’ (Rivas 2009: 6)
like shopping behaviours. As a discourse, malls represent more than just sites for mindless
shopping, their meaning is ‘shaped and understood by an interactionist’ (Koenig, 1985: 343)
and experiential approach, resulting in diverse narratives embedded with complex meaning
(Louw, 1997; Rivas, 2009). The intersectionality of armed robberies within this space
enhances the represented data in chapters 3 and 4, with images ‘dense in metaphorical
associations and political imagery’ (Beckett 2001: 904). Mall robberies give fresh
perspectives towards understanding shopping as more than just practices of consumption;
they give insights into the current socio-political state of middle-class South African
consumers.

This section theorises the complexities of crime within its sociological position for this study.
Outlining starts by reviewing scholarly work negotiating the complexities involved in
developing a conceptual understanding and working definition for crime as a necessary entry
point for thematic analysis. The existing body of literature draws from the field of
Criminalisation Theories (The Editors of Salem Press, 2011), which attempts to identify and
explain the causalities of criminal behaviour (Beaver and Walsh, 2011). What needs
acknowledging is that the nature of this study does not intend exploring the psychological
minds of criminals to understand why they commit deviant offences. This study explores the
effects that mall robberies have over various social components constructed around daily
shopping practices. The tweets presented in Chapters 3 and 4 illustrate how mall robberies
are more than just issues of theft. They are discursive representations saturated within
ideological undercurrents of social ordering. Biological and psychological motivators are still
important mechanisms within the existing bodies of literature attempting to explain criminal
deviancies and are therefore briefly highlighted. The following and most important aspect of
this study in terms of theorising the analysis of mall robberies is developing a sociological
framework. The main component here positions armed robberies through the lens of social
solidarity. This perspective integrates the individuality of tweets as a means of
conceptualising mall robberies within a public collective. Following this, presented crime
statistics support the investigation of mall robberies as a relevant sub-category within the
field of organisational crimes. Organised crime affects society on both macro and micro
levels. On a macro level, ‘international public and economic relations are adversely’ (Brown,
2001: 270) affected. On a micro level, mall robberies ‘constitutes a direct attack on public
order and safety’ (Brown, 2001: 270). Finally, the analysis of mall robberies as a South
African discourse, cannot obtain significant meaning without considering them as motivators
driven by socioeconomic inequalities, derived out of apartheid’s engineered system of socio-
racial segregation.
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Understanding crime: A broad perspective

Scholars, for the most part, agree that predicting criminal actions is ‘not a clear-cut or static
phenomenon’ (Marsh, 2006: 2). Instead, criminal deviancies need holistic assessment,
especially when accounting for historical, environmental, biological, psychological and
sociological variables. (For a more comprehensive understanding of these variables, see:
(Marsh, 2006). Within these considerations, ‘every society and its members’ conduct
themselves according to a pre-determined set of rules and values, that when deviated from,
are evaluated against a sliding scale determining their ‘varying degrees of severity’ (Baker,
2011: 17). These values are usually widely accepted and deeply engraved within society,
functioning as guidelines towards maintaining social cohesion (Hester and Eglin 1992). An
action will only be ‘criminal if that particular society determines it as such’ (Marsh, 2006: 4).
Regardless, crime across a diversity of societies is recognised as ‘a salient social problem in
its own right’ (Roberts and Gordon, 2016: 49). ‘Criminal deviancy’ (Marsh, 2006: 15), even
if assessed differently according to various societal standards, is still breaking established
rules. Therefore, in order to institute mall robberies as criminal requires a systematic working
definition. Broadly speaking, Beccaria’s (1963 (1764)) work: Dei deliti e delle pene (On
Crimes and Punishment), although long in conception, is most suitable for this study, as it
covers all actors, locations and outcomes represented within the captured data.

A scale of which the first degree should consist of those which immediately tend to the dissolution of
society and the last of the smallest possible injustice done to a private member of that society. Between
these extremes will be comprehended all actions contrary to the public good which are called criminal,
and which descend by insensible degrees, decreeing from the highest to the lowest. Some crimes are
immediately destructive of society, or its representative; others attack the private security of life,
property of honour of individuals; and a third class consists of such actions as are contrary to the laws
which relate to the general good of the community (Marsh, 2006: 93).

To be critical of this definition, circumstantially, ‘real life cannot be predicted nor controlled
as if in a laboratory’ (Marsh, 2006: 93). This means determining what is criminal may not
always follow linear assumptions. When attempting to theorise armed robberies as criminal,
one should not expect ‘to find some complete explanation or ultimate’ (Marsh, 2006: 92)
causal action. The importance of this study seeks its answers as ‘dictated by the questions’
(Hiropoulos and Porter, 2014: 19) and responses embedded within the presented data. Any
opportunity to explore the causality of crime needs investigating within an array of
intersections and approaches’ (Hiropoulos and Porter, 2014: 20). With South Africa’s long-
standing history of criminal violence, often accompanied alongside movements of resistance,
discursively conceptualising a precise criminological definition for this study is by no means
simplistic. ‘For the most part’, developed criminological theories are ‘not very good at
explaining crime nor are they very good at predicting who will eventually become a criminal’
(Beaver and Walsh, 2011: 3). This is not to say that established criminal theories have no
validity. What most scholars do agree upon, is, that with the emergence of any new theory, all
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they end up doing is re-emphasising established criminalization streams differently (Beaver
and Walsh, 2011). This creates potential biases in making it easy to assume that crime
manifests universally within all cultural diversities (Pakes and Winstone, 2007). Regardless,
crime remains a global ‘problem that negatively influences the functionality and stability of
all societies’ (Brown, 2001: 270). Despite having illusions of a ‘universally agreed upon’
(Christian, 2011: 62) criminological theory, it remains imperative to establish a conceptual
framework from which this study can proceed (Christian, 2011; Mosher, Miethe and Phillips,
2002). Because this research involves discursive representations about mall robberies, the
pretext for theorising these crimes is sociological, rather than ‘correctional or ameliorative’
(Hester and Eglin, 1992: 2), discussed next.

Theorising mall robberies sociologically

Crime understood as a social construct suggests that members of society collectively agree
upon which actions are deemed disruptive towards maintaining social order (Christian,
2011).! The need for ‘collective standards and values’ (Marsh, 2006: 96), was defined by
Durkheim (1973) as social solidarity. When constructing crime as deviations from the
normative ‘rules of society’, it becomes apparent that not all agree with the ‘formal
ordinances of the law’ and/or with ‘informal mechanisms’ prescribed through ‘social
pressures’ (Christian, 2011: 64). Defining mall robberies sociologically means investigating
these crimes as actions involving ‘particular social actors within a particular place and time’
(Hiropoulos and Porter, 2014: 19). In this context, mall robberies additionally represent
contestations against institutional structures within distinct ‘conditions and processes’
(Marsh, 2006: 91). They manifest as social transgressions involving ‘individuals or groups’
(Hester and Eglin, 1992: 1) who assert their grievance against South Africa’s conditioned
socio-political climate. The manner in which the presented tweets discursively represents
mall robberies asserts these crimes as contestations and/or resistances towards ‘eradicating,
ameliorating, or otherwise changing’ (Spector and Kitsuse, 1987: 75-76) current conditions.
More specifically, this study positions mall robberies within the above sociological
dimensions as:

not only increasing but becoming increasingly violent. That these increases are occurring despite
increased public expenditure; that harsher penalties, a return to traditional values and the expansion of
law enforcement personnel are needed to deal with the failure of the criminal justice system in dealing
effectively with the problem of crime (Hester and Eglin, 1992: 3).

! For a more on the complexities of crime as a sociological construct see: Hester, S. and Eglin, P. A Sociology of
Crime. Routledge: Oxon.; The Editors of Salem Press, (2011). Sociology Reference Gide: Analyzing Crime &
Social Control. Salem Press Pasadena: California.

29



Even though the commodification of material goods is centrally proliferated as modes of
enrichment (lgani, 2012: 21& 18), constructing mall robberies as social means taking a brief
moment to acknowledge, but not to argue how biological and psychological theories are
theorised to influence criminal deviancies. These considerations function only as a reflective
footnote within the broader historical context of socially engineering the apartheid system.
One of the leading theorists in this field is Eysenck’s (1974) combination theory. This model
argues that criminal actions often have degrees of predictability masked within particular
biological and psychological markers (Marsh, 2006). The dominant biological assumption
contends for a breakdown in genetics, resulting in irregular cognitive functioning (Marsh,
2006). This, in turn, interferes with the ability to think and reason rationally in terms of
normative social behaviours (Marsh, 2006).2 Psychological theories follow similar biological
lines, by arguing that physical and cognitive irregularities within the brain may lead to
abnormal behavioural patterns, often manifesting as criminal actions (Marsh, 2006). These
theories are hugely problematic as they assume that deviancy ‘lurks within criminals’ (Pakes
and Winstone, 2007: 4) leaving individuals without agency or control over their actions. The
provocation of biology and psychology was particularly detrimental during apartheid and was
indoctrinated as one of many motivational tools for the incitement of racial segregation.
Nationalists positioned black people as individuals lacking the correct biological and
psychological attributes required to function adequately within society. Segregating them was
argued as the only way to control their assumed anti-social behaviours from becoming
criminal (Marsh, 2006). Pre-determining people as criminal based on biological,
psychological or even racial indicators is a ‘weak and problematic approach’ (Rose, 2003a:
18), as it implies that people function unilaterally and without agency. This study does not
attempt to make any assumptions from this positional argument, but rather, focuses on
possible social implications, especially inequality, which is associated with criminality and is
argued to be perpetuated by this turbulent past. As | have been arguing throughout this
section, this study is about understanding the social meanings of representation about mall
robberies, and not about what motivates these criminal actions biologically and/or
psychologically. Moving forward, the following section supports the need for investigating
retail crimes with a brief summary of organised crime statistics in South Africa.

Organised crime statistics in post-apartheid South Africa

Organised crime is defined as ‘the unlawful activities of highly organised and disciplined
associations, usually motivated by prospects of financial gain’ (The Organised Crime Control
Act (OCCA), Harbeck, 2011: 82). The Uniform Crime Reporting Program (UCRP) supports
violence within organised crimes as a ‘force or the threat of force while committing one of

2 For more on the complexities of biological and psychological motivators of crime see: Beaver, K. M. and
Walsh, A. (2011). The Ashgate Research Companion to Biosocial Theories of Crime. Ashgate Publishing
Limited: England
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four offences: murder or non-negligent manslaughter, forcible rape, robbery or aggravated
assault’ (Harbeck, 2011: 118). With these definitions in mind, the South African Police
Service (SAPS) acknowledge mall robberies as a sub-category of organised crime, defined
as:

A person, group of persons or syndicate acting in an organised fashion or in a manner which could result in a
substantial financial gain for the person, group or persons or syndicate involved’ (Goga, 2014: 64).

These above definitions support current criminological research stating that South Africa is
‘suffering from an increase in sophisticated and organised crimes’ (Goga, 2014: 63), reflected
in official crime statistics released by the SAPS for the 2014-2015 period (shown below in
figure 1.1).
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Figurel.1l South African Police Service Crime Statistics (March 2014 — March 2015) which are potentially
linked to mall robberies (organised and violent crime).®

Over the last twenty years, there are indications that the state ‘has taken strong legislative,
regulatory and enforcement measures’ in attempts to ‘combat organised crime’ (Goga, 2014:
63), resulting in limited degrees of success. Despite this, criminologists argue that South
Africa is ‘far from being classified as a criminalised state’ (Goga, 2014: 63). What is
interesting is that according to the SAPS (2014 — 2015), commercial crimes are down by
29%, while at the same time, other areas within the commercial sector (as indicated in figure
1.) show significant increases, especially surrounding mall robberies. The validity of these
statistics is expressed by the tweets in chapter 3, as sceptical towards the state and police’s
crime preventative efforts. Researching tweets about mall robberies is more than just about
validating statistics, it is about how individual experiences account for the direct effects that

3 This chart is simply a means to visually represent the increase in crime according to the SAPA crime statistics
of 2015. The blue pillar represents a base line taken as a representation of where each particular category was in
March 2014. The red pillar is a comparative representation for the percentage increase for each category as of
March 2015.
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organised crime has on shoppers. Research suggests that ‘fear of crime’ remains prominent
‘by a significant share of the population’ (Roberts and Gordon, 2016: 57), irrespective of
whether expressed or experienced. What this study reveals is that mall robberies encourage
‘periods of moral panic’(Marsh, 2006: 10) through which shoppers express their fear of
organised crime as legitimate concerns for public safety. The tweets position shoppers within
these organised crimes as ‘interest groups’ revealing their concerns and feelings towards
‘governmental, organisational and victimised violence’ (Hester and Eglin 1992: 3). Organised
violent crimes, as with this case study, needs grounding within South Africa’s socio-historical
context of racial segregation. Despite this study taking place more than twenty years post-
apartheid, the thematic discussions in Chapters 3 and 4 reveal active fragments of these
ideological indoctrinations. It is therefore imperative to consider mall robberies position
within the aftermath of apartheid, discussed next.

Mall robberies in post-apartheid South Africa: A social context

Constructing mall robberies sociologically in post-apartheid South Africa has numerous
theoretical origins, which inevitably trails back to apartheid’s legacy (Demombynes and
Ozler, 2002). This unique socio-political history ‘should never be dismissed as trivial’
(Brown, 2001: 271) as it supports arguments in accounting for the high levels of violent
crimes still present within South Africa (Parry et al. 2004).

The period of political transition, defined a culture of violence that resulted from the period of political
oppression, the proliferation of firearms, the growth of organised crime, South Africa’s youthful
population, rapid urbanisation, and a weak criminal justice system (Gould, Burger and Newham, 2012:
9).

The history of political violence is essentially pitted against power relations contesting social
inclusion and exclusion (Christian and Howson, 2011; Igani, 2012; Miller, 1987). ‘Place
matters’ (Hiropoulos and Porter, 2014: 25) to people, as it holds symbolic meaning in forging
national identities. By ‘marginalising the majority population’ (Goga, 2014: 64) through
segregating laws, tensions between these citizens and state would inevitably boil over into
violent actions, defined as criminal. An individual’s social position within their immediate
environment predictably influences their behaviour. This can lead to criminally induced
actions, as well as ‘the perpetration of crime which can ironically motivate the need for social
exclusion’ (Christian and Howson, 2011: 40). Criminally speaking, environments encourage
‘person-situation interactions’ (Hiropoulos and Porter, 2014: 18) in shaping specific
outcomes along a particular course. Over the last twenty years, extensive research in South
Africa has led to the supporting idea that ‘people with low incomes and limited access to
employment’, are more likely to ‘be involved in criminal activities’ (Marsh, 2006: 58). Malls
are major variables for organised crime as they ‘strongly correlate with mean expenditure’
(Demombynes and Ozler, 2002: 26) and financial rewards.
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By symbolising opulent and lavish lifestyles of excessive consumption, malls expedite socio-
economic stratification as forms of social segregation regulated and controlled through
constant surveillance and security (Hiropoulos and Porter, 2014). When addressing mall
robberies in this context, criminological historians argue for a strong correlation between
retail crimes as symbols of spatial segregation driven by socio-economic inequalities (Marsh,
2006). In many ways, mall crimes function as modes of contestation as a discourse in
representing the historical ‘antecedents of social and political unrest’ (Christian and Howson,
2011: 40).

At this point, | need to be clear that this study is not attempting to identify a particular
criminal group that could fit into the above-mentioned theoretical mould. What | am
endeavouring to bring to light, is that when addressing the subject of crime, and because of
apartheid’s scars, one cannot assume crime to be an obtrusive infringement by any one-
particular social profile. The discourse of crime in post-apartheid South Africa is complex
and needs sensitive treatment. This is especially relevant when associating crime with issues
of racism. Many of the tweets presented in Chapters 3 and 4, discursively use mall robberies
as an excuse to engage in racist behaviour. Apartheid ideologically constructed race ‘as
natural and necessary’ (Falkof, 2015: 67) in defending national identities. Disturbingly, these
tweets racialize criminals in the same vein especially in determining the value of human life.
As Foucault said, ‘racism is the break between what must live and what must die’ (1997;
254). | have included these tweets in my analysis, not to appear insensitive and/or racist
myself. | am aware that they may evoke strong emotions with readers (as they did with me).
However, | believe these particular tweets are crucial to the study (as they are also
numerically repetitive) to accurately reflect the current socio-political climate of the
represented shoppers. | treat the subject of racism with the utmost respect and sensitivity and
am constantly aware of my own personal position within these discussions. This study
however, is ‘concerned with the interpersonal relationships’ (Bronfenbrenner, 1979: 22) that
individual shoppers have with mall crimes and focuses on representing their experiences as a
collective public.
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2. Twitter as Public and Corpus: A Methodological
Approach

This chapter articulates the challenges, processes and solutions involved in capturing and
analysing relevant Twitter statements about South African Mall robberies. In light of the
literature and theoretical framework presented, this chapter is organised into nine sections.
Section one: A public and social media, defines a public in relation to how social media
appropriate a collective expression. Section two: A shopping public: Tweeting in community,
establishes Twitter as the suitable networked, community for exploring the social narratives
represented in this study. Section three: Complexities of Twitter, explains how Twitter’s
operational design and encryption composed data capturing ramifications, resulting in
limited, accessible data quantities. Also briefly mentioned in this section, is open-sourced
online programs designed for capturing tweets, which also failed in execution because of
these operational restrictions. As a final mention in this section, an outsourced program
provided the amicable parameters required for overcoming Twitter’s restrictions, and for
achieving the most representative data set for this study. Section four: Searching for mall
robbery tweets, systematically accounts for how the search criteria was established and
implemented. Section five: Refining Gauteng mall robbery tweets, provides the systematic
steps taken towards refining the raw data into categorised themes for analysis. Section six:
Qualitative research: An approach for interpreting tweets, presents a qualitative approach as
the appropriate method towards interpreting the data within this study’s sociological position.
Section seven: Ethical considerations: Researching private lives in a public domain,
considers ethical implications that may arise when using the publically sourced material,
while simultaneously negotiating an individual’s right to privacy and anonymity. Section
eight: Discourse analysis: Representation and meaning about crime talk, establishes power
and ideology as the central components needed for understanding how tweets about mall
robberies, contest and/or appropriate existing consumer attitudes embedded within a
disparate, social landscape. Section nine: Multimodality: Visual narratives of meaning,
motivates the use of tweet images as visual flashpoints in support of providing a
comprehensive, and interpretive illustration about South African mall robberies.

A public and social media

Social media refers to ‘web-based channels’ (Juris, 2012: 274) used for networking and
sharing of experiences, ideas and content. Mediated expressions are a means by which
‘geographic and asynchronous constraint’ (Boyd, Golder and Lotan, 2010: 1) can converge as
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a collective voice in a digital space. When individuals unite as a collective within a public
domain, they represent this shared space an audience. Social media is the new ‘word of
mouth’ (Pak and Paroubek, 2010: 1326) for public experiences about places and events.
Today, digital media are no longer viewed as a structural ‘network of networks’, but rather,
as spaces where crowds of individuals participate in a realm that has come ‘to mean all things
to all people’ (Juris, 2012: 272, 274). These networks allow public expressions of experiential
physicality to transgress beyond the here and now. They ‘network us’ together, but it is
shared experiences that ‘connect us to each other’ (Papacharissi, 2015: 5). That which
appears personal and separate from one another in ‘place and space’ (Marwick, 2011: 2) is
collectively expressed as a digital community. By defining the public collectively (as
theorised in the previous chapter), social media are the mediated voices of these experiences
(Toledano and Avidar, 2016). Using social media for this study, shoppers participate as a
collective public within a ‘shared social context’ (Boyd et al. 2010: 1) of real-time narration
and post-reflection. The tweets are about the implications and effects that armed robberies
have on consumer experiences at South African malls.

The validity of social media as reliable data sources have come under questioning for the
following two reasons (Smith, 2010). Firstly, Papacharissi (2015) argues that social media
cannot produce ‘communities, but rather, feelings of community’ (9). Following from this it
can be argued that mediations, whether theorised from the perspective of a physical or a felt
community, when viewed as a collective, they reflect a communal narrative. In short, social
media captures the digital voices of a living community. Secondly, scholars argue that using
social media on a personal capacity, more often than not, produce emotionally irrational
narratives, especially when dealing with moral panics about crime. This implies that
interpreting mall robberies as a social narrative, cannot avoid being ‘shaped around public
displays of emotion’ (Papacharissi, 2015: 6). This study’s data originates from ‘different
social contexts’ (Papacharissi, 2015: 6) as displays of communal solidarity. In the heat of the
moment, emotions expose the truth about how people really feel. Approaching emotional
tweets about mall robberies as irrational truth opens a gateway through which ordinary voices
expose a particular and select state of South Africa’s civil heartbeat.

Social media promotes more than just an avenue of emotional expression. It facilitates
communal functions and practices by giving insight into ‘organisational efforts as well as
‘public relations’ (Smith, 2010: 331). Social media act as a ‘virtual town hall’ (Smith, 2010:
332) where expressions and opinions allow others the opportunity for contemplation and/or
feedback. This assumption does not mean those who engage with social issues can or want to
discuss them. As suggested above, social media assumes that all, even marginalised groups,
have access to and are able to voice their opinions as a shared community (Papacharissi,
2015). This assumption is especially problematic in South Africa, as historical segregation
amplified social, political, economic and educational inequalities, thereby limiting access to
social media. Technical competency further divides the use of these platforms (Papacharissi,
2015). As previously argued, not all people affected by mall robberies resort to or are able to
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use social media. This study acknowledges that not all affected by these crimes are ‘equally
represented’ (Gouws et al., 2011: 20) outside of this study’s data set. This may include the
invisible workforce made up of cleaners, security guards, management and retail staff whom
on a daily basis, contribute towards the functional operations of malls. However, the focus of
this study is about those who have access to, and use Twitter as an ‘interpretive community’
(Marwick, 2011: 16) in voicing their concerns about the effects that armed robberies have on
consumer and citizenry practices, discussed next.

A shopping public: Tweeting in community

Twitter as a social platform ‘may enter our lexicon just as Xerox has for copying and Google
for searching’ (Jansen et al., 2009: 2). Research suggests that Twitter is now recognised as the
most dominant platform for ongoing ‘social, cultural and political expressions of everyday
life’ (Fredrikson and Pallas, 2016: 2). The site is used for ‘keeping in touch’ with each other,
raising awareness of social issues, ‘gathering useful information’ (Zhao and Rosson, 2009:
245), seeking assisted advice and ‘releasing emotional stress’ (Ehrenberg, 2012: 25).This
section discusses Twitter’s relevance for this study in promoting public participation through
its interfacial design aiding in disseminating multiple and integrative content forms.

Twitter is a global ‘networked micro-blogging’ site of 140 characters connecting to multiple
smart devices, through which ‘scores of citizens’ (Pak and Paroubek, 2010: 18-19) engaged
with topical discussions related to breaking news or social issues. Information can be sent and
received via mobile ‘text messages’, as an application on ‘Facebook’ and as an email or
‘instant message’ (Krishnamurthy, Gill and Arlitt, 2008: 1). Twitter disseminates information
globally by eliminating geographical locations and time constraints, enabling ‘real-time
highlighting, ranking and tracking’ (Ben-Ari, 2009: 632) of events (Grove, 2009: 5-6). When
society seeks online support, they use Twitter as a spokesperson for experiences, ‘opinions
and commentaries’ (Java et al., 2007: 2). This mode of engagement is pertinent during
‘emergency and/or mass convergence situations’ (Huges and Palen, 2009: 2). People use
Twitter as an environmental and contextual ‘writing system’, affording the use of ‘natural
language’, information ‘processing and retrieving’ (Gouws et al., 2011: 20, 22). These
practices afford individuals the opportunity to voice their personal and/or national concerns,
resulting in a collective ‘meta-narrative’ (Marwick, 2011: 6) dense with ideological values.
This is particularly relevant when crime disrupts a mall’s symbolic representation of South
Africa as a civil, urban modernity. Tweeting about this ‘fact of life’ (Shirky, 2011: 1), is
easier, convenient and less intimidating than face-to-face encounters. Twitter, more than any
other social site in South Africa, has become a platform for ‘more amenable’ ongoing ‘public
dialogues’ (Junco, Heiberger and Loken, 2011: 2). By making an ‘initial post’, individuals
progress on the ‘path of centripetal’ (Nguyen and Rosé, 2011: 76) involvement towards
public participation. This progression allows consumers to express direct and immediate
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thoughts about mall robberies, as well as, contemplating the intersectional effects it has on
shopping and citizenry practices (Go, Bhayani and Huang, 2009). Twitter supports integrative
hybridity where ‘traditional views’ converge with ‘prevailing cultural and social’ (Cha et al.,
2010: 11) perspectives. For the participants of this study, Twitter is more than just general
‘conversation and chatter’ (Castillo, Mendoza and Poblete, 2011: 676); these shoppers report
news, share personal experiences and express national concerns about the levels of crime not
just at malls, but in South Africa.

Twitter’s hybridity is made possible due to its functional design. As mentioned, Twitter’s
network structure ‘disperses conversation’ by interconnecting people rather than
‘constraining conversation’ (Boyd et al., 2010: 1) bound by space and time. This capability
affords ‘easy forms of communication’, functioning as a shared ‘broadcasting’ system (Java
et al., 1). Twitter is able to create a sense of being ‘surrounded by conversation’ without
needing direct exposure or ‘peripheral’ (Boyd et al., 2010:1) spectatorship. A user is able to
respond directly to someone involved in a mall robbery or join in an ongoing public
conversation about the effects of these crimes. This capability supports reasons as to why
Twitter is used for ‘mass convergence in moments of crisis’ (Huges and Palen, 2009: 2).
There are critiques made against the 140 character limitations especially when conveying
information in emergencies. Biz Stone, Twitter’s Creative Director argued this point by
stating that ‘creativity comes from constraint’ (Boyd et al., 2010: 2). Even though tweets are
short, they still offer a ‘full spectrum of communications’ by supporting multiple perspectives
right from ‘personal and private’ to ‘traditional and mainstream media’ (Wu et al., 2011:
706). Restrictions create ‘fast modes of communication’ (Java et al., 2007: 2) whereby users
need to get to the core issue immediately. This mode of communication does not come
without cost. The following section addresses the system and design restrictions limiting the
visibility of information available for both users and as a data source.

Complexities of Twitter

Twitter’s building blocks are constructed and designed around an ‘Application Programming
Interface (API)’ (Kwak et al., 2010: 2). This coding language prescribes the functional rules
and regulations for users. Twitter receives millions of tweets on a daily basis on ‘every
imaginable topic’ (Honey and Herring, 2009: 3), making it a ‘noisy environment’ (Tumasjan
et al., 2010: 178) to control and organise. Cohesion is achieved by generating algorithmic
‘word graphs’ within the API, which searches for and categorise incoming ‘topic phrases as
root nodes’ (Liu, Lui and Weng, 2011: 67). These nodes are likewise used as markers by a
user. The at symbol (@) is used to address individuals or organisations directly, while the
#hashtag symbol is used to create or link in with an ongoing topic or trend. These nodes
become problematic when searched for, as they are ‘weighted in proportion to phrase
frequency’ (Lui et al., 2011: 67) hierarchal structures. This means that not all tweets posted or
searched for will appear on a user’s main feed. The tweets not visible run the risk of decay
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due to interference from ‘natural analogues, idioms and neologism’ (Romero, Meeder and
Kleinberg, 2011: 695).

Tweets appearing on a user’s main feed are pre-determined by the API’s algorithms and are
short lived due to high volumes of incoming traffic. The API further limits tweets ‘publically’
displayed or searched for by restricting the programs ‘recovery system’ (Romero et al., 2011:
697). To give a basic example; if a user has made more than 100 tweets, only their most
recent 100 tweets are visible, the rest succumb to eventual decay (Romero et al., 2011). The
reason for this is that tweets automate on a first come first served basis (Honey and Herring,
2009). The same applies to anyone searching for a specific user tweet, #hashtag or trending
topics. With high traffic volumes on Twitter, categorization is another implemented API
coding system used to cluster similar words, phrases or terminology (Cunha et al., 2011). For
example, ‘“#michaeljackson, #mj and #jackson’ (Cunha et al., 2011: 60) would be categorised
together. This action limits finding tweets using nuanced language similar in sentiment, but
not within the field of established categories. To further complicate matters; if an individual
uses a directly categorised phrase such as #mallrobberies or #mallrobbery, viewing it is only
possible if the account is public (Marwick, 2011). This option is made available for a user if
they wish to protect their online identity from uninvited followers. Accounts that are public,
come with additional user limitations, highlighted next.

System implementations directly affect the degree of user ability and influence on Twitter,
particularly when attempting to participate in public discussions. If not well versed in
appropriate user language, tweets can easily miss their mark and get lost in a vast ocean of
content. This has primarily to do with the manner in which tweets are signposted. If users fail
to incorporate categorised wording, the #hashtag or @symbol, they will not reach their
intended destination or readership (Honey and Herring, 2009). Correct signposts need to
contend with ‘usage patterns within neighbouring networks’ (Romero et al., 2011: 703).
Adopting the #hashtag as a signpost does not automatically result in visibility. Neighbouring
networks seek patterns of repetition as benefit markers in determining the visibility of tweets
(Romero et al., 2011). What this technical terminology translates to is that not all posted
tweets are visible to the public. The following section addresses the complexities faced in
data capturing resulting from the above-mentioned program and interfacial limitations.

Data gathering: Problems and solutions

As this project required analysing tweets that address the theme of mall robberies, this section
articulates difficulties encountered, and a workable solution within the process of using
Twitter as a data source. The most important criteria within this entire process was to ensure
the best possible representation of tweets about South African mall robberies, posted between
January 2014 and December 2015. This period, to date, accounts for the highest number of
mall robberies experienced in South Africa, with the majority occurring in Gauteng. As

mentioned, with the bulk of South Africa’s malls located in Gauteng, the scope of tweets
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automatically narrowed down to only mall robberies in this province, subsequently producing
a quantitatively significant corpus. A further benefit for focusing on Gauteng mall robberies
is that these frequent crimes produced constant activity on Twitter, assuring a rich and diverse
collection of tweets. Having a large corpus further assures repetitive coherency in producing
distinct themes towards evaluating core ‘norms, values and principles’ (Fredrikson and
Pallas, 2016: 2) embedded within South African consumer culture. With the vast amount of
global tweets appearing daily on Twitter, including international accounts of mall robberies, a
systematically localised refining process was adopted. This presented numerous challenges as
a direct result of Twitter’s API limitations, subsequently restricting search criteria, as well as
functional issue concerning open-sourced and paid for software designed for capturing tweets
into raw data, discussed next.

Searching for mall robbery tweets

Initial searches for tweets about South African mall robberies started with the signposts
#mallrobbery and/or #mallrobberies. These signposts were established as South African
hashtags and hyperlinks used by media houses for online news reports. The public
subsequently adopted these hashtags for their own personal tweets. However, when searching
for tweets, it was found that not all personal responses about mall robberies used the hashtags
#mallrobbery and/or #mallrobberies as signposts. This subsequently led to broadening the
search criteria to include alternate #hashtags and key phrases not designated as signposts. For
example, a general hashtag #mallcrime, or specific mall hashtag #clearwatermall produced
more content. This meant that individual mall #hashtags had to be included in the search
criteria. More than that, searches using keywords for specific malls, such as Clearwater mall
robbery/shooting produced significantly more tweets. Searches now had to include general
#hashtags, specific mall #hashtags and individual key mall phrases.* Gauteng at present has
over 260 retail centres under 5 main classifications; Super regional, Major regional, Minor
regional, Neighbourhood convenience and community convenience (mallguide.co.za, 2016).
However, not all 260 retail centres are enclosed malls and the focal object of this study.
According to mallguide.co.za, enclosed malls are classified under Super regional and Major
regional. Even with a smaller number, it still meant individually searching all #hashtag and
key phrases for each mall. Having identified more specific search criteria, a data-capturing
program was needed.

There are a number of open-source software programs, specifically designed for capturing
tweets from Twitter, available for download on the internet. The three most prominent
programs are; AQUAD Seven, QDA Miner and Sim Stat. The general problem encountered
with these programs was connectivity and data formatting issues. These programs would
either systematically fail to connect with, or capture tweets. On consulting with technical

4 See Appendix A for a full listing of all the #hashtag and/or keywords used as search criteria in Dean’s
program, discussed later on.
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experts they suggested a more stable program written by QSR International called NVivo.
‘NVivo is software that supports qualitative and mixed methods research. It is designed to
help organise, analyse and find insights in unstructured or qualitative data like: interviews,
open-ended survey responses, articles, social media and web content’ (gsrinternational.com,
2016). By installing a browser plugin, NCapture, NVivo is able to capture tweets and convert
them into exportable PDF documents. More than this, NVivo has a function that can analyse
and detect qualitative sentimental language patterns. This software appeared to be the perfect
tool for this study, as the methodological approach of analysis is qualitative, discussed later.

One of the first setbacks encountered with NVivo, is that it is commercially expensive,
licenced software. There is a 14-day trial period on offer for potential buyers, which this
study utilised. More than just cost, NVivo is technically complex to operate, despite
instructional tutorials at hand. After initial set-up and multiple lessons, Twitter’s API,
algorithms complicated matters even further. Not all visible tweets were captured and
imported into NVivo. The programs technical support staff upon request attempted to capture
the tweets themselves, without any success. Their feedback confirmed suspicions that
Twitter’s algorithmic, API settings limit the available amount of import data. This setback
meant exploring alternative avenues to find an appropriate solution for data capturing. By
means of networking with Dr Glena Daniels, a senior lecturer in the Media Studies
department at the University of the Witwatersrand, | was directed to Dean Falcke (BBS
(Hons) in Marketing, BA (Hons, cum laude) in Journalism and Media Studies). He is also a
Microsoft IT Professional in SQL Server 2008, specialising in database development and
administration. Mr Falcke had subsequently designed a programme called TweetMiner, which
specifically navigates around Twitter’s algorithmic, API restrictions. After numerous
strategic meetings with Mr Falcke, he was able to program TweetMiner to search for the key
word/phrases and hashtags mentioned earlier. The following section provides a brief
technical explanation about TweetMiner’s operation specifications. The point of this
illustration is twofold; firstly, Twitter is promoted as a modern and inclusive public sphere for
research, however, tight operational control limits public and data accessibility. Secondly,
because of these restrictions, research, incorporating Twitter requires collaborations towards
finding innovative solutions that will authenticate the ideals of a Habermasian public sphere.

TweetMiner navigates within Twitter’s API limitations to build a sample-based dataset. Using
an explicit list of the 3000 most-followed South African Twitter accounts, the system runs
daily updates generating over 60 000 new tweets which are added to the over 30 million
tweets already captured in the database. The 3000 accounts are curated from other top Twitter
user accounts, with the system crawling through user lists in adding to its growing list of top
accounts for monitoring. The basic criteria used to add accounts to the watch-list are; Firstly,
an account must be a known South African, either, through verified celebrity or common
knowledge, location, or phases in their description. Secondly, each account should have at
least 1000 followers. Corporate accounts are not expressly forbidden but are avoided if
possible. Using this collection of tweets, a search engine (currently Microsoft's SQL Server
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2012) ran scans (incorporating the above-mentioned search criteria) against the database to
produce smaller data sets better suited for the qualitative purposes of this study. There are
however limitations for TweetMiner in producing data sets. Firstly, users who simply read
tweets without interacting are not tracked and captured. Therefore, liked tweets and retweets
only measure a certain level of activity and may not constitute the full readership or impact of
a tweet. Secondly, the methodology of data capture tends to favour those who are the most
active or popular on Twitter. While this offers an advantage of capturing any mainstream
issue being disseminated on the platform, TweetMiner will not capture smaller chatter or
conversations held in alternative circles. The data is designed to give a snapshot of the daily
'hot topics' and cannot capture every single item. However, with over 20 million Tweets
collected a year, it still offers a respectable source of data despite these limitations. This does
not present issues of validity for the textual corpus of this research. This study’s discourse is
about active tweeters, and that means the data captured is from those who spoke out about
mall robberies. The following section elaborates on the process involved in refining the raw
data into smaller, thematic tweets, focusing solely on Gauteng mall robberies.

Refining Gauteng mall robbery tweets

The systematic steps taken in refining raw data into categorised themes is outlined as follows:

1. Presentation of all raw captured data.

2. Selecting, refining and coding of appropriate data.
3. Thematic categorization.

4. Additional observation.

The raw data captured was organised in two separate sets of tweets; top 3000 South African
accounts and, keyword searches (including hashtags) relevant to mall robberies in Gauteng.
With the top 3000 accounts being TweetMiner’s default search setting, they consequently
produced data (1493 tweets) related to mall robberies throughout South Africa, but not
specific to the established search criteria. This subsequently eliminated them from coding,
thematic categorisation and analysis. However, in relation to influence, and, as an insight into
South Africa’s Twitter landscape, these tweets produced an interesting observation, discussed
later. The designated search criteria delivered 2850 potentially relevant tweets. Both sets of
raw data were imported into Microsoft Windows Excel, as this program organises and
presents the data in a systematic manner, illustrated (with an example) below in Figure 2.1.
This structural layout made refining, coding and thematic categorization more efficient.
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ScreenName:
YolikaMuscat

Followers: 101

Favourites: 0

Username: Yolika
Muscat

Text: Is it safe to
go shopping
anymore? #wtf
#mallrobberies

Used #Hashtag:

User Description:
Mom & Wife. Love
food, Wine, my
family, friends

Tweet Date:
2015/10/09
09:09:03 AM

Used User: No

Location:
Johannesburg

Re-Tweets: 0

Media Type: None

yes

Normal URL:
http://ewn.co.za/20
14/10/09/iStore-
shop-robbed

Media URL: None

Figure 2.1 Systematic organisation (with example) of tweets imported into Microsoft Excel.

With the research question: ‘How is public opinion about mall robberies in Gauteng, South
Africa represented on Twitter?’, establishing a refined, workable corpus needed to be focused
on individual tweets, and not necessarily those from media institutions and/or community-
based organisations. The refining process started by ignoring screen and user names and
concentrating on the text of each tweet. This approach was to minimise any pre-disposed
biases affected by race, gender or celebrity influence, identifiable by a tweets screen and/or
user name. As this study’s central focus is on a discourse about mall robberies, it felt it
unnecessary to categorise tweets according to race and gender (discussed in more detail later
in this chapter). Assigned coding values, discussed later, would then separate and confirm
personal tweets from institutional and/or community forums. Identifying relevant tweets were
however subjective in two ways: firstly, I intentionally searched for personal, emotional and
expressive tweets not using formal journalistic and/or organisational language. Secondly,
tweets were also selected based on individuals who spoke from a consumer and/or citizenry
perspective. The latter theme was anticipated to be about organisational management, private
security and state policing efforts in crime prevention and public safety. The former was
about shopping practices disrupted because of intersectional crime at malls.

After identifying the interim tweets, coding values were assigned to each tweets username.
This approach was an efficient means of further refining individual tweets posted in a
personal capacity, and not on behalf of any institutional and/or community forum. Personal
tweets were assigned to the number (1), institutional to the number (2) and community forum
to the number (3). For example, names such as John Smith would mark as (1), Mail and
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Guardian as (2) and ECsecurity as (3). Next, the coding system was subjected to cross-
checking on an identical data sheet by a third party. The coded data sets were then cross-
referenced against each other to ensure a mirrored match. Finally, the coded values were
cross-checked against language criteria to ensure that textual tone and style matched the
appropriate code number. For example, no (1) would be validated if the text used informal
language, such as personal pronouns, slang or abbreviated language, no (2) for formal
journalistic style in an objective and factual tone, and no (3) for formal language with
corporate, commercial or community forum subject matter. This mode of double blind testing
confirmed that the data selected for thematic categorization was coded as no (1) and,
collectively represented a public.

The next step towards finalising a thematic corpus for analysis was identifying and
categorising repetitive sentiment present within tweets (coded as no.1). Repetitive sentiment
differs from multiple appearances of identical tweets and those re-tweeted. This meant
selecting tweets talking about the same general topic, but without being carbon copies of each
other. However, scholars argue that re-tweeting holds the same conversational sentiment
within a public discourse. This form of mediation is ‘inextricably tied’ to ‘supporting and
building a community’, as re-tweets inhabit the same ‘multiplicity of contextual’ (Boyd et al.,
2010: 7) sentiment. Re-tweeting is often associated with ‘certain values that the original’
(Suh, 2010:1) text contains. By excluding identical and/or re-tweets, the final number of
tweets assigned for thematic categorization came to 547. This number gains significant
meaning when considering the value of re-tweets towards principles of sentiment. Between
the 547 tweets, there were 514 supportive re-tweets. Figure 2.2 below, visualises the final
generalised themes, as well as quantitative numbers of tweets and re-tweets in each general
category.

Theme Number of tweets Number of re-tweets

1. Public critiques against state and
pollcmg efforts in crime 112 77
prevention.

2. Concerns about visible mall

security ensuring public safety 100 75
3. Social hierarchy established by

means of spectacular labelling and 149 179

shaming

4. Malls as public/private ideological
identity markers
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54 41

5. Criminal seasonality 16 7
6. The value of malls for consumer

culture 23 5
7. Consumer value of crime 39 102
8. Malls and escapism 15 3
9. Mall robberies as an issue of race

and class 29 9
10. Online shopping alternatives 10 19

Figure 2.2 Listing of identified themes, as well as, the number of tweets and re-tweets in each category.

These general categorised themes provided the backbone for each section’s analysis in
chapter 4 and 5. Categories 1, 2 and 3, each, produced two separate sections within chapter
4’s, six sections. For example, category 1 had tweets that addressed the state from both a
presidential and policing perspective. This subsequently meant investigating these
discussions in their own individual section. At the start of each section in, chapters 4 and 5, a
table illustrates the number of tweets available for analysis. These tables do not imply that all
tweets were incorporated into each sections analysis. They merely provide a quantitative,
visual trope, in adding weight and support to the relevance of each theme.® If | were to
incorporate every single tweet, they would create repetitious cycles of wordiness, and eat
away at this study’s word count guideline. As argued for re-tweets, these unused numbers in
each table section, still provide the same original value towards the tweets analysed.

As mentioned, the top 3000 South African Twitter accounts produced an interesting
observation in terms of influence. An account’s followed numbers predominately determines
degrees of influence on Twitter. Influencers are ‘individuals, organisations and institutions
that disproportionately impact the spread of information or some related behaviour or
interest’ (Bakshy et al., 2011: 2). In South Africa, for example, media personality and
political analyst Max du Preez and media institution Carte Blanche, sequentially have more
than 120 000 and 190 000 followers. These numbers pale in comparison to local/international
comedic celebrity Trevor Noah, with over 4 million local and international followers.
However, media personalities and institutions still form a large percentage of the top 3000
followed South African Twitter accounts. This general indicator, as a benefit for this study,
suggests that South Africans have higher degrees of interest towards engaging with social,
political, cultural and economic issues, over entrainment stories. The following section

5 See Appendix B-K for full transcripts of tweets categorised in figure 2. 2.
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establishes a qualitative research approach as the appropriate method needed for this study’s
discourse and multimodal analysis of data.

Conversations and comments: Method of analysis

This section conveys a methodological approach for analysing public conversations on
Twitter about mall robberies. The discussion starts by outlining a qualitative method best
suited for textual interpretation and not statistical quantification. The progression of this
section then integrates qualitative methods with a bilateral analytical approach. Discourse
analysis discursively interprets textual representations, in light of how power and ideology
resist and/or appropriate societal norms and values. Multimodality accounts for textual units
and their semiotic connotations in producing whole tweets analysed, interpreted and given
representative meaning through discourse analysis. The main objective of these methods is to
deconstruct the ordinary, everyday language of shoppers into meaningful narratives about the
effects that mall robberies have on South Africa’s middle-class consumer.

Quialitative research: An approach for interpreting tweets

Qualitative research gives interpretive meaning to ‘data typically not given numerical values’
(Stokes 2003: 18). Instead, meaning is constructed in and around ‘everyday social’ (Ball and
Smith, 1992: 6; Bryman, 2004), interactions towards uncovering deeper ideological values
embedded within society. Qualitative methodology is based ‘explicitly or implicitly on set
theory and logic’ (Goertz and Mahoney, 2012: 17) in approaching ‘interpretive forms of
inquiry’ (Jankowski and Wester, 2002: 44). The objective is to give a meaningful analysis of
‘social and cultural processes’ (Jensen, 2002: 1) classified in the realm of the ordinary.
Qualitative work establishes avenues of ‘thoughtful awareness’ (Green, 2002: 216) whereby
contextual representations are explored, interpreted and given meaning for a public audience.
This is achieved by ‘identifying, developing and relating’ (Corbin and Strauss, 2014: 10)
concepts that seems at first glance have no connection to each other. Qualitative
representation goes beyond the ‘operationalization of systematic categorization and scales’
(Morley and Silverstone, 2002: 150) of normative behaviours and practices (Jensen, 2002). It
identifies critical issues disguised as ordinary conversations about ‘news, culture and society’
(Tuchman, 2002: 83).

Public tweets about mall robberies produce a discourse describing more than just threatening
circumstances. They reveal an interwoven relationship shoppers have towards malls and
consumer culture. These narratives are ‘complex and indeterminate’, saturated with
subjective emotions and opinions ‘historically determined’ (Larsen, 2002: 123) by
ideological predispositions. Issues of subjectivity in qualitative research are not only limited
to the subject matter but towards analysis as well. Tweets are often narrated in an arbitrary
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manner and authentic interpretation has the potential to be clouded by personal experience
and/or opinion (Ball and Smith, 1992). For this reason, issues of subjectivity are supported
from Papacharissi’s (2015) theoretical perspective of affective attunement, which assists as a
qualitative tool in distinguishing ‘fact from emotional opinion’ (Papacharissi, 2015: 131),
towards uncovering tangible truths embedded within public storytelling. Affective attunement
allows the principles of discourse analysis (discussed later), to interpret the ‘imagined and
enhanced’ (Papacharissi, 2015: 4) criminal threats at malls through the narratives shoppers
produce. This approach ‘permits people to feel’ as they ‘locate their place’ (Papacharissi,
2015: 93) within a collectively illustrated picture. Affective attunement further supports
‘public networks as discursively connected’(Papacharissi, 2015: 5) illustrations about social
reality. This qualitative approach supports authenticity in the meaning making of subjective
tweets, by means of the following interpretive guidelines: ‘appropriateness, intuitiveness,
receptivity, reciprocity and sensitivity’ (Corbin and Strauss, 2014: 6). These principles allow
meaning making that is ‘selective and interpretive’ as opposed to an analysis that is
‘exhaustive and objective’ (Edwards, 2001: 321). A further area where qualitative work has a
valued, dependent relationship between researcher and subject matter is through personal
participation. Qualitative methods are referred to as ‘participatory research’ (Jankowski,
2002: 166), as there is not always direct access into an individuals world, but rather,
representations of their lived experience (Newcomb, 2002). Qualitative interpretations are,
therefore, both representational and reflective.

Within the corpus | selected for thematic analysis, there was material objectively neutral from
emotion and opinion. These tweets were mainly flashpoints from mainstream news media
and select individuals re-phrasing news headlines. This study is interested in public opinion
as a social discourse on Twitter about mall robberies. This inevitably meant navigating in and
around emotional opinions in process of meaning making. When implementing initial coding
determining personal tweets, the allocation was about the social content narrated from a
position of emotion and opinion. The key to successfully analysing these tweets sentiment, as
a researcher, meant being self-aware towards sensitive material that could antagonise and/or
unhinge existing social tensions within a South African context. The following section
addresses ethical considerations about the manner in which this study illustrates and engages
with the representation of tweets publicised in Twitters public domain.

Ethical considerations: Researching private lives in a public domain

All the tweets illustrated in chapters 3, 4 and 5 were sourced from user accounts made visible
within Twitter’s public domain. The Association of Internet Researchers (AOIR) attempts to
address protocols about the ambiguous challenges that arise when it comes to issues of
privacy and anonymity involving publically sourced material. Although the tweets in this
study ‘operate in a public space’, the identities of the authors’ publishing them may want to
maintain certain ‘expectations of privacy’ (Markham and Buchanan, 2012: 6). To date, there
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are no universally definitive answers about how to approach this range of ‘dialectical
tensions’ (Markham and Buchanan, 2012: 7). What is on offer is a set of key guiding
principles that are ‘fundamental to an ethical approach to internet research’ (Markham and
Buchanan, 2012: 4). These principles address questions about the publicness of people and
their potential vulnerabilities towards being harmed (Markham and Buchanan, 2012).
Because this study conducted research on digital narratives and not physical ‘human
subjects’, the guidelines for addressing author privacy and anonymity suggests that these
ethical tensions are best ‘approached through the application’ (Markham and Buchanan,
2012: 4) of phronesis.

In the quest to accommodate the authors’ rights to privacy and anonymity, while
simultaneously attempting to preserve data authenticity and coding simplicity, each tweet
used in this study is referenced according to the author’s user handle as opposed to their
screen name. For example, my identity screen name on Twitter is Sean Thurtell, while my
user handle is @KalELThurtell. As illustrated above in figure 2.1, there are occasions where
a user’s screen name and user handle are the same and/or similar in identity. In such instances
where these authors’ are potentially identifiable and at risk, this paper argues that these
authors’ voluntarily and consciously published their tweets prior to appearing in this paper.

On the issue of omitting gender from the data’s coding system, this decision was made based
on the potential for gender bias skewing the validity of a tweets narrative. The same applied
for coding tweets according to race in terms of an author’s ethnicity. Although this study does
address thematic issues of race, it does so within a broader social context alongside issues of
class. A final consideration about referencing only the authors’ user handle, is that this study
fundamentally seeks to understand the lived experiences of people and their opinions about
mall robberies. This study does not want to devalue the authenticity of the tweets by
substituting a user handle with a pseudonym, as these voices are the central component
driving this study.

Before concluding this section, it needs to be noted that within this study’s allocated period
(2014-2015), graphic images attached to certain tweets were also captured. Although visual
imagery has its place within this study’s theoretical scope (discussed later in this chapter), for
ethical and inhumane reasons, it was decided to omit using these disturbing images as visual
flashpoints. However, discussions surrounding these graphic images (specifically dead bodies
on public display) were still crucial towards this study’s overall analytical context. At the risk
of raising red flags, and as a means of respect towards the loss of life so callously flaunted on
Twitter, the ethical decision was made to rather give a brief, written description of these
images. The following sections motivate discourse and multimodal methods as the
appropriate tools for a qualitative analysis of this study’s thematic narratives.
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Discourse analysis: Representation and meaning about crime talk

‘Social research does not exist in a bubble’ (Bryman, 2004: 4), therefore, the application of
qualitative research methodology combines different versions of how society is structured.
Discourse analysis facilitates meaning making through ‘representations of the world from
particular perspectives’ (Fairclough, 2003: 129). Understanding social order through
discourse is fundamentally about exploring power and ideology, best theorised by Norman
Fairclough.

Theorisation of power as in part of ‘ideological discoursal’, power is to shape orders of discourse, to
order discursive practices in dominance. Even casual conversation has its conditions of possibility
within relations of ideological/ discoursal power (Fairclough, 1995: 24).

The concepts of power and ideology are broad and need contextual relevance for this study.
‘Discourse is shaped by tensions between public sources and private targets’ (van Dijk, 2001:
353), by means of ‘interrogating the nature of power relations’ (Nikander, 2006: 6) displayed
through public action, and in so, reveal dominant social structures (Deacon, 1999). These
structures, ‘are themselves also constructed and maintained’ (Herring, 2001: 624) through
discourse. This study is interested in how shoppers as a public, challenge and/or resist social,
institutional, and governmental power structures when discussing mall robberies. These
textual representations perpetuate social hierarchy, by means of ‘who speaks about what and
when’ (Ainsworth-Vaughn, 2001: 454). Societal structures and power relations are not
always consciously visible. They often adopt ideological ‘systems of belief, values and
attitudes’ (Logan, 2014: 2-3), constructing everyday practice. Ideology becomes ‘naturalised
and/or automatized’ (Fairclough, 1995: 76) in reproducing communities’ ‘political,
economic, social and cultural interests’ (Logan, 2014: 2-3). These actions, when practised,
place more emphasis on ‘social effects, than truth-values’ (Fairclough, 1995: 76) affecting
society. In chapters 4 and 5, the represented tweets clearly articulate how shoppers feel about
mall robberies affecting their ideological construction of consumer practices.

Ideology, not only encompasses societal values, it also has a ‘material component’ (Logan,
2014: 2-3) that shapes the actions and beliefs of people. Malls are used as a ‘social and
interactional constructed space’, whereby social power ‘creates and perpetuates’ (Johnston,
2001: 644) dominant consumer ideologies exasperated by the threat of criminal
intersectionality. Understanding these hegemonic practices means incorporating ‘an array of
rhetorical strategies and practices’ (Logan, 2014: 2-3). Discourse analysis allows for
translating everyday public dialects into a more meaningful language (Ruddock, 2001). The
textual corpus of this study was intentionally selected to be about the ‘things of this world,
objects and events’ (Ruddock 2011: 17), more specifically, public opinion about malls and
crime.

Interpreting meaning about mall robbery tweets using discourse analysis requires a
conceptual approach. Discourse analysis ‘connects meaning and language about society and

culture’ (Gunter, 2000: 88), by focusing on ‘underlying power relations and ideological
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positions’ (Hall, 1997: 15). The secret to producing a meaningful discourse is that the
analysis needs presenting ‘in such a way that any reasonable person would agree with the
findings, based on the evidence presented’ (Stokes, 2004: 19). This is achieved by
denaturalizing ideological constructions of power and social relations, mediated from within
‘societal and cultural divisions’ (Deacon, 1999: 60) on the one hand, and ‘language and text’
(Fairclough, 1995:27) on the other. The ‘key challenge of meaning making’, is to identify
areas of social stability to which the public respond, and in so, ‘shape and challenge power of
context’ (Olshtain and Celce-Murcia, 2001: 707). Through discourse analysis, represented
criminality ‘manifests discursively’ by means of ‘social and ideological practice’ (Wodak and
Reisigl, 2001: 372). These ‘multi-dimensional aspects’, as opposed to an ‘inventory of
forms’, when analysed, unveil a ‘network of associations’ (Dubois and Sankoff, 2001: 284) in
representing mall robberies’ discourse narrative. Analysing this study’s discourse is not about
providing information explaining mall robberies ‘state of affair’ (Polanyi, 2001: 267), but
rather, how consumers create social meaning through representation. By means of everyday
language, this study integrates discourse analysis as a means to, deconstruct ‘factors of
context’ in determining shoppers ‘social position, and/or emotional involvement’ (Cook-
Gumperz and Kyrazis, 2001: 593) about how mall robberies disrupt and/or threaten their
consumer practices. These discursive, ‘verbal strategies’ (Gumperz and Kyrazis, 2001: 593)
produce a deeper, socially pragmatic understanding about ideological power structures
embedded within a South African consumer culture.

Creating meaning through discursive analysis about mall robbery tweets starts with how
consumers initially respond to criminal intersectionality at malls. Achieving this means
connecting tweets to broader relational contexts, maintained and recreated through
ideological and power structures within society (Blakemore, 2001). Discourse analysis
assumes that initial public responses are formulated upon pre-existing constructed
knowledge, based on the principles of a democratic society (Clark and VVan Der Wege, 2001).
In essence, shoppers describe their feelings, thoughts and experiences about mall robberies
from ideological positions and power structures. ‘Power and domination are important
considerations’ (Grimshaw, 2001: 754) in all forms of public talk, as an ideology, is a
structure of the property, action and event (Fairclough, 1995). Analysing mall robbery tweets
gives insight about ‘the production and reproduction of social order’ (Heller, 2001: 258). This
allows interpretations for how shoppers actively appropriate and/or resist ideological power
structures through crime talk, as well as, how these structures guide their talk (Cotter, 2001).

The value of a public discourse is that their narratives are measured against the ‘opinions of
peers and friends’ rather than, ‘by influentials’ (Cha et al., 2010: 11). Today, in an urban
modernity, ‘person perception’ and experience, is far more important in public decisions and
interactions, than those in authority, who often come across as distant and impersonal
towards everyday ‘real world’ (Zhao and Rosson, 2009: 244) experiences. Public talk in this
study is a ‘perfect reflection’ (Gerbaudo, 2012: 12) of individual expression engaging with
others in a contemporary setting. Malls further produce an ‘institutional engaging discourse’
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(Linde, 2001: 520) by means of citizenry, consumer and institutional contact. As a public,
shoppers use this ‘social and interactional constructed space’, to ‘exercise, contest and

maintain social and ideological power’ (Kakava, 2001: 662). The advantage in producing a

textual corpus for analysis about mall robberies on Twitter is that the ‘community of users’
creates social structures ‘exclusively out of words’ (Herring, 2001: 624). This means
shoppers are non-reliant in having to be present in a particular geographical space and time
when tweeting about these crimes. The following section provides a method of support for
analysing tweets incorporating multi-media elements.

Multimodality: Visual narratives of meaning

Meaning making from discursive narratives incorporating semiotic elements require
integration of multimodal methods within discourse analysis (Deacon, 1999). Linguistic
analysis (an integral component of discourse), assists in decoding words through modes of
pragmatic syntax [hybridity]; the study of how words are formed and put together in order to
create collective meaning (Kress, 2010; Gunter, 2000). Multimodal analysis incorporates
semiotic concepts to produce textual meaning within a discourse. Multimodality is:

the processes of meaning making of signs in social environments; about the resources of making
meaning and their respective potentials as signifiers in the making of signs-as-metaphors; about the
meaning potentials of cultural/semiotic forms. Multimodality can describe and analyse all signs in all
modes as well as their interrelation to any one text (Kress, 2010: 59).

By living in an urban modernity, social media has become an integrative tool in documenting
everyday activities (Lim-Fei, 2004). Combined semiotic resources, ‘often accompany and
support the linguistic’ (Lim-Fei, 2004: 220) narrative established within social media.
Multimodality supports this study in two ways: firstly, as an assisted extension to discourse
analysis. Secondly, it demonstrates how signs are ‘built up as a series of functional units’
(Baldry, 2004: 84) in process of meaning making. Multimodality is ‘descriptive in its
explanatory’ (Snoek, Worring and Smeulders, 2005: 2) application, while discourse analysis
‘seeks to discover’ (Harshman, 1970: 5) holistic fusion of meaning.

Twitter is a multimedia network incorporating different semiotic resources such as audio,
video and hyperlinks. For this study, images found in some tweets, assist as visual flashpoints
used for added meaning in the discourse. These images also provide depth towards visually
representing poignant discussions about criminality within malls as space of appearance
(Kah-Meng, 2004). Linguistic analysis does not always ‘visually map’ (O’ Halloran, 2004:
113) sequential choices or actionable continuity of discursive narratives. Multimodality
visualises ‘sites of display’ (Jones, 2009: 114) in space of appearance, while discourse
analysis generates interactional meaning about the public space of malls. Multimodality
configures shoppers as ‘social actors’ within space of appearance, by visualising the criminal
‘spectacle’ for others to engage with as a ‘social unit’ (Jones, 2009: 114). This is achieved by
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deploying a range of ‘semiotic resources in addition to natural language’ (Guo, 2004: 198).
The spectacle of mall robberies influences the represented modality of ‘space and
architecture’ (O’ Halloran, 2004: 1) towards formulating the linguistic interpretation decoded
by discourse analysis (Bouissac, 2012). In essence, multimodality addresses physical and
integrative media modes in their individual semiotic representation, while discourse analysis
makes meaning about the complete text (Knight, 2011). The interpretive meaning of these
tweets is cemented by the literature and ‘theoretical perspectives’ (Alias, 2004: 56) outlined
in this chapter and the previous. What follows next in chapters 3 and 4, is an analysis of
various themes uncovered within the data captured.
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3. Bloodshed and Fear: Discursive Themes Relating to
Security, the State and Equality.

The thematic analysis of this chapter is organised into six sections. In section one: Shopping
is dangerous: Criminal violence, trauma and panic, addresses feelings and emotions about
South African mall robberies. These reactions tended towards hysterical expressions of threat
and danger concerning shopper safety and civil order. The authors of these tweets extended
their feelings into the realm of metaphorical allegories, revealing how anxieties about mall
robberies impinged on their shopping experiences. In section two: Safe, shopping is a
necessity: The meaning of security, the patrons in discussion challenged mall security as a
failed system in keeping them safe and secure from outsiders attempting to disrupt their self-
entitled time spent at malls. These authors placed more emphasis on needing visible mall
security to defend their believed right to shop, than needing actual physical protection. In
section three: Mall robberies are the President’s fault: Politicising the issue, Citizenry
perspectives took a political stance in voicing their opinions about mall safety. These tweets
expressed feelings of disillusionment towards the various state apparatus not appearing
visibly active in preventing mall robberies. This outlook resulted in heightened concerns
towards civilian chaos. These feelings of regression, as a final cry for someone to do
something, produced narratives calling for a militarised state of martial law. In section four:
Policing mall robberies: Polarising views, the cosmopolites polarised policing efficiencies
towards crime prevention at malls. Pessimistic tweets rebuked state administrative
inefficiencies towards successful, crime preventative protocols. Decisive police intervention
produced appraised scripting from a racist and inhumane perspective. These tweets
spectacularize the loss of human life as something to be celebrated. This unconstitutional
stance devalues human life and places these authors in danger of criminal prosecution. In
section five: Us vs. them: Blood and innocence, attitudes of hate speech continued to charge
racist and inhumane talk about criminal deviancies. This populace assumptively took the
moral high ground by positioning all shoppers as innocent, law-abiding citizens, while,
simultaneously casting racist and inhumane labels onto criminals as a means of justifying
their own prejudice towards others. Section six: Ebony and ivory not in perfect harmony:
Racism, class and xenophobia, discusses how talking about mall robberies diverged into
racist issues of class and xenophobia. As a discourse of select middle-class, alt-right
consumers, this chapter highlights immense disparities towards arguments suggesting that as
a South African society, we have comprehensively come to embrace a progressive
constitution striving for equality, transformation, and reconciliation through the symbolic
practice of shopping.
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Shopping is dangerous: Criminal violence, trauma and panic

‘Gunshots! People Screaming! Running for cover! People wounded! Gun on the floor!
#BedfordCenter’ (@SheriShaz, 2016/01/29).

Keywords Tweets Re-Tweets

Scared, fear, danger 104 113

Figure 3.1 Illustrates a number of tweets captured bearing keyword classifications and sentiments relating to
criminal violence, trauma and panic. These numbers do not indicate a number of tweets used in this section, as
they are merely in support the thematic weight for this section. Refer to Chapter 2: Searching for mall robbery
tweets, for more information about selected numbers and appropriate use in each section.

This section articulates descriptive tweets by individuals concerned about the threat and/or
experience of mall robberies. These representations are organised into two stages. Firstly,
discursive expressions about feeling at risk concerning violent, armed robberies, establishes
this study’s subjective undercurrent towards interpreting the thematic narratives in this
chapter and the next. Secondly, metaphorical illustrations re-emphasise the social condition
of this study’s audience as a public, and about how armed robberies impinge on their
shopping practices. Crime talk throughout this chapter and the latter subjugates these
emotional narratives as social mechanisms transmitted through wider ‘control systems’
(Cohen, 2002: 76) of indoctrinated moral hysteria. In its peak, moral hysteria often blurs
contextual distinctions resulting in talk that is ‘more receptive’ (Cohen, 2002: 58) towards
preposterous expressions about criminality. In these heightened moments, expressions of
anarchy and death often supersede rational thought. For example, ‘Incidents of armed
robberies can remind you how easy it is to die in this country. Just like that!” (@Just Mingus,
2015/01/29). ‘#MallRobberies South Africans are more at risk of dying through violent crime
than natural deaths. Criminals have taken over’ (@sibilanga99, 2015/09/21). These examples
convey insights about the ‘general mood and state’ (Hester and Eglin, 1992: 2) of these
authors, which are elicited from social and institutional, hegemonic structures (Fairclough,
1995). Although emotional expressions are subjective, they are by no means trivial. These
individual modes of talking connect to circumstantial and pervasive ‘risk-thinking’ (Lash,
2005: 48) which socially embodies the emotions expressed throughout this study.

Emotional expressions of ‘content meaning’, essentially perpetuates towards ‘referential
meaning’ (Maschler and Schiffrin, 2015: 193), which manifests discursively as moral
hysteria. By ‘explicitly representing’ (Maschler and Schiffrin, 2015: 193) a particular psyche
about the effects of mall robberies, these narratives become fluid. They flow via multiple
channels from ‘describing’ feelings, to ‘depicting’ (Chafe, 2015: 391) the consequential
attitudes and actions resulting from these feelings. This approach allows these representatives
to establish their ‘identity, status, and authority’ (Marin, Zhang and Ostendorf, 2011: 39) as a
community who are resisting deviant offenders. Increased criminal activity, perpetuated by
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the threat of danger, sequentially fuels heightened feelings of ‘moral hysteria’ (Hunt, 1997:
637). The following tweets in question used expletive and apprehensive language as a ‘tool
for packaging information’ (Mithun, 2015: 12) that illustrates the general hysterical
sentiments throughout this chapter and the next:

‘Okay, so WTF?! Shit is scary now... #BedfordCentre’ (@Iam_Sthe, 2015/09/21).
‘#BedfordCentreShooting my daughter works at Bedford Centre. She says it has been
terrifying. Wish we could live in peace’ (@Libby Vermeulen, 2015/01/29). The natural
reaction in these periods of moral panic perpetuated by ‘situations of physical threat’ (Cohen,
2002: 85) often results in talk of avoidance. ‘#BedfordCenterShooting a bit scared of malls
now. So tragic that we have to live with this crime’ (@TheGiftofJoy, 2015/01/29). ‘I'm
actually scared to go to the Mall of the South now since there was a shooting
there’(@JozilLamala, 2015/10/17). ‘Sorry CT, I take it back... gangsters paradise living up to
its name again today. Guess I won’t be doing much shopping...#mallrobberies’
(@madly_Michelle, 2014/10/17). The language and grammar used here are critical in
understanding the expressional, and at times, irrational influence of moral panic. The use of
the expletive words ‘Shit’ and “WTF’(What the Fuck), along with apprehensions such as,
‘terrifying’ and ‘scared’, emphasise personal feelings structured around a heightened sense of
frenzy. ‘Fears and concerns’ underpinned by moral panic, are ‘part and parcel of the human
condition’ (Hunt, 1997: 633) however; these narratives are expedited by general attitudes
towards South Africa’s socio-political condition. As will be illustrated throughout this
chapter and the latter, this climate is unequally represented and lacking in social
responsibility towards defeating criminality through practices affirming the right to equality.
This represented audience is primarily self-centered and emulates conservative, right-wing
attitudes towards criminals, which at times, are racist and dehumanising. These authors
ultimately believe that their perceived right to safe shopping is a constitutional mandate,
regardless of the fact that these attitudes are exclusively naive.

More than fear and anxiety, the regularity of mall robberies produced attitudes of criminal
expectancy. ‘Oh well, why not? Only another armed robbery, a day in the life...’
(@helenketting, 2015/01/29). ‘And we made #SkyNews with #BedfordCentreShooting, and
we were just #happy to have a #loadshedding free day. #tryingtostaypositive’ (@MrsAssadl,
2015/01/29). ‘#mallrobberies, killing and robbing #bafana players. All in a day’s work
#SouthAfrica #crime’ (@luckylukell, 2014/11/06). These examples illustrate how moral
panic exposed in its various subversive forms, not only becomes ‘normative’ (Garland, 2008:
13), but can also lead to purportedly deeper social effects, such as desensitisation. ‘We are so
desensitised to a crime that seeing dead people and AK47’s have just become the norm
#BedfordCenterShooting #Bedford’ (@ Ridaaaz, 2015/01/29). ‘It’s sad I’'m not shocked.
#BedfordCenter has been hit before and so has Eastgate. It hasn’t been safe for years.

It could happen anywhere’ (@ThatDarnKitteh, 2015/01/29). These tweets were in response to
an image that was circulated (which is too graphic and inhumane to include), showing the
back of an injured or deceased man lying bleeding on the floor. In the background of the
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image are people who appear to be going about their daily shopping activities, as if nothing
has happened.

This image is a poignant flash point in representing the humanitarian attitudes of this study’s
audience. As will become evident, these participants subjugate the right to shop above all
else, even human life. For these shoppers, it does not matter that this bleeding man
symbolically has no face, nor an identity. What matters for them is that malls remain open
and exclusively safe for the business of shopping. This form of desensitisation is what should
be alarming for these individuals, more than the display of graphic images. This is not to say
that all South Africans have become desensitised to violent and inhumane spectacles of
crime. Often, sensational images of spectatorship, appeal to a broader moral ‘imagination and
concern’ (Garland, 2008: 15). For example, and in response to the image described,
@JLHLIFE?2 (2015/09/21) says; ‘The lack of ethics of the pics being posted of the perps and
victims in today’s Bedford Centre shooting, astounds me’. This form of talk is unfortunately
rare, but not entirely ethical in its approach. By colloquially referring to the bleeding man as a
‘perp’ and not the perpetrator, and by assuming that all shoppers are innocent, devalues the
humanitarian sentiment of this narrative. Needless to say, constant exposure to ‘risk culture’
(Adam and Van Loon, 2005: 2), generally produces immediate responses without considering
any broader, sociological implications. Desensitisation results from ‘psychological costs’
resulting in ‘changes of personal habits and attitudes’ as a means of ‘personal protection’
(Brown, 2001: 270, 277). What this study illustrates, is that this represented audience are
more desensitised to the humanitarian effects that mall robberies should have over their
attitudes towards shopping, than their actual feelings of desensitisation towards the threat of
violence. These sentiments are explored at greater length later on in this chapter.

Fuelled by ‘uncertainty, contingency, complexity, fragmentation and turbulence’ (Adam and
Van Loon, 2005: 2, 5) about mall robberies, individuals adopted metaphorical representations
as a means of continued emotional expression. For example, @SparkBunny (2015/02/01)
says, ‘After the #BedfordCenterShooting my business partner and I witnessed, the saying
‘shop till you drop’ has a whole new meaning’. This tweets idiomatic representation as a
‘structural abstraction’ inadvertently operationalises this authors ‘beliefs and values’
(Gumperz, 2015: 309) towards shopping. As long as crime intersects malls, it threatens to
disrupt the ideological normalities of the above-mentioned shopping perspectives. By making
light of the immensity towards criminal violence, this tweet continues with insensitive
sentiments towards valuing shopping over any humanitarian and social responsibility.
Shopping at malls predominately centres on fashion as a means of constructing consumer
identity. ‘I will not be going to any South African mall until I can afford a bulletproof vest ®
#BedfordCenter! It’s safer in Taverns’ (@That Damn_Vuyo, 2015/01/29). By representation,
bulletproof vests exemplify the dangers of mall robberies and the need for personal
protection. Metaphorically speaking, they symbolise the appropriation of normative
consumer identities and behaviours. Clothing stores exclude bulletproof vests as fashion
items, and in the same fashion, criminals are excluded from malls. This illustration
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symbolically represents a resistance towards social and economic inclusivity. This individual,
as with those mentioned, is more disturbed by not being able to shop, than about South
Africa’s socio-economic landscape, which arguably drives these criminal actions.

The materiality of consumer goods as an expressive metaphorical representation towards
South Africa’s socio-economic disparities extends further when illustrated by
@miriammannak (2015/01/29) who says, ‘It irks me that the shooting at Bedford Centre is
described as an ‘incident’ as if it concerns someone knocking over a vase of flowers’. This
perspective draws attention to the fact that mall robberies represent more than just attacks on
malls. The brokenness of the vase as a critiqgue towards the severity of violent crime
symbolically extends further into the realm of consumer culture as a practice that
‘aestheticizes everyday life’ (Kenway and Bullen, 2008: 18). This metaphor sets up
‘polemical antagonisms’ (Chouliaraki, 2008: 844) between opposing forces, by drawing
attention to a fractured society displaced by social and economic differences.

Metaphors of light and darkness as a visual cue in expressing feelings about mall robberies,
and as a symbolic representation towards South Africa’s social condition, is illustrated by
@FundiswaMbuge (2014/12/08) who says, ‘Fourways mall is so dark. It’s like an armed
robbery could ensue #Loadshedding’. The ‘physical environment of a mall’ directly assists in
shaping the ‘emotional responses of shoppers’ (Wakefield and Barker, 1998: 207). Lighting
is a key feature in creating a pleasant ambient mood where shoppers feel relaxed and forget
about the goings on in the real world (Dennis et al., 2010). The significance of this example is
that the darkness of the mall, immediately evoked feelings of danger and anxiety, whereby,
the manner in which this study’s audience responds to crime, casts the ‘darkest shadow’
(Nuttall and Mbembeé, 2007: 283) towards restoration, transformation and equality as a South

African society. This illustration also sets the mood for some of the sensitive material
discussed in this chapter and the next. The following sections progress away from focusing
primarily on the semantics of lexical grammar, and metaphorical allegories, by adopting a
meta-functional analysis of the presented themes. Followed next, tweets focusing on the
efficiencies of mall security in keeping shoppers safe are scrutinised. This discussion reveals
a discourse that symbolically positions the boundaries of mall security, as a means of
defending the right to shop by appropriating exclusivity above social equality.
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Safe shopping is a necessity: The meaning of security

‘#MallRobberies The spates of crimes show we don’t have proper security in malls’
(@yayahhlats, 2015/09/05). ‘It’s not even safe to go to the mall...." (@Trek2200,
2015/10/13).

Keywords Tweets Re-Tweets

Safety, Security 100 75

Figure 3.2 Illustrates a number of tweets captured bearing keyword classifications and sentiments relating to
shopper safety and security. These numbers do not indicate a number of tweets used in this section, as they are
merely in support the thematic weight for this section. Refer to Chapter 2: Searching for mall robbery tweets,
for more information about selected numbers and appropriate use in each section.

One of the main marketable features in attracting shoppers to malls is ‘carefully orchestrated’
security designed to keep patrons’ (Salcedo, 2003: 1088) safe while they shop. This section
enunciates tweets about mall goers feeling at risk from outsiders, threatening their believed
right for safe, undisrupted shopping practices. These shoppers believe that tighter security
measures are the solution towards curbing criminal actions. They predictably deny mall
robberies as a social commentary, that ‘paints a picture’ (Kent, Sommerfeldt and Saffer,
2016: 8) of social inequalities still present within post-apartheid South Africa: ‘There have
been numerous #mallrobberies. Why has mall security not been beefed up? Have not heard
anything about the safety measures taken!” (@merlynn_marion, 2014/09/19). ‘Your will
power to keep criminals out of your property must be greater than that of the criminal.
‘#BedfordCentre we need to tighten our security @StandardBankZA to ensure that our
customers are safe across all the Branch network!” (@Tbg612, 2015/01/29).
‘#MalloftheSouth must be boycotted until they install cameras and have security in the
parking area’ (@alter e, 2015/11/15). ‘Pics of Bedford Centre Shooting are graphic. Only go
to the Trending timeline if you don’t mind blood. These malls need better security’
(@GlennRunn, 2015/01/29). ‘Mall property owners in SA can afford to x2 their security. If
you have 36 guards... get 72! And not change anything else. #MallRobberies’
(@RabinHarduth, 2014/09/09). ‘This was waiting to happen... There is no visible security in
the entire mall. #mallofthesouth’ (@li3zel, 2015/10/12). ‘But how can you put a jewellery
store so close to the mall with no security? #MallOfTheSouth’ (@Kego_ S, 2015/10/12).
‘Maybe if malls use biometric systems or more cops just like in the UK #Mallrobberies’
(@khanya7, 2014/09/21). ‘Why are ALL malls not gun-free zones, with manned security
checks at every entrance, like #Montecasino? #BedfordCenre #BedfordShooting’
(@PaulaGruben, 2015/01/29). ‘#MaponyaMallRobbery as they proceeded, they realised there
more security inside and started to flee. ‘#MallRobberies What about big steel doors that drop
down and put the mall in lock down, most malls have a couple of glass doors’ (@dgtager,
2014/09/21). Opinions about inefficient mall security, inevitably lead to feelings of fear and
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anxiety. By tweeting in this state, these shoppers open a gateway through which they
‘transmit’ an abbreviated ‘version of the world outside’ (McCombs and Gau, 2014: 251), a
dangerous world, where even malls no longer provide sanctuary:

‘#BedfordCentreshooting this place is crazy. Not safe. Scary’ (@dmunu, 2015/01/29).
‘Shooting at Northgate mall! How safe are our malls? (@ECSecurity, 2014/03/13).
‘#MallRobberies Think to yourself, where in South Africa do you actually feel safe without
being worried about your safety? (@Pedro_Gemelgo, 2014/09/21). ‘I'm unable with the
escalating crime in South Africa. One has to now think twice about going to the Mall. Yho
#BedfordCentreShooting’ (@BeastyZA, 2015/01/29). ‘We design malls badly. Yes we have
to balance convenience VS. Safety but we have too many entrances and tenant mix is NB.
#Mallrobberies’ (@RabinHarduth, 2014/09/09). ‘#Clearwatermall #secondbombthreat
wonder wats wrong with this mall #notsafe anymore’ (@sgpobzar, 2015/04/24). Still not
safe’ (@K anye, 2014/12/17). “Whoa! #BedfordCentreShooting eish crime is really getting
out of hand, there is nowhere to hide’ (@kingtdm, 2015/01/29). ‘The
#BedfordCentreShooting is yet more proof that crime is out of control and nol is safe
anywhere or at any time!!!! #crythebelovedcountry’ (@DennylListon, 201501/29). ‘What
happened in #BedfordCentre didn’t surprise me. Public spaces in #Johannesburg are soft
targets’ (@margiedgarder, 2015/01/29). ‘The day shopping malls became the most unsafe
and we walked safely in downtown Johannesburg. #MallRobberies’ (@SibekoBontie,
2014/10/17).

An obvious observation about these tweets indicates how shoppers appropriate the
enforcement of mall security as the safe solution in preventing armed robberies. Security as a
construct merely addresses the symptoms and not the root cause of most crimes, not just
those involving property. As argued, this study is not attempting to make definitive claims
about the causality of mall robberies. This study is observing as a means to illustrate, how
mall robberies are socially complex in character, and not simply solvable by efficient security
measures. These tweets reveal a sense of self-entitlement by the authors towards malls as a
rite of passage. They believe that safe, undisrupted shopping should take precedence over
seeking to engage with important social issues raised by these disturbances. Needing security
in the first place should raise alarm bells that society is ill, and simply trying to plaster the
wound, will not stop the infection from spreading. To understand this argument, it is
necessary to recognise the occupational implications that mall security has towards
symbolising restrictive, social control.

The functional layout of malls incorporating elements of visible security and surveillance
within its structural design enforces ‘considerable control’ over shopping ‘routines,
experiences’ (Mayr, 2015: 755) and practices. By being privately owned, this ‘bureaucratic
system of rules’ (Mayar, 2015: 758), shape public order through restraint, resulting in
restrictive degrees of individual or group agency. As a public space, shoppers adopt malls as
‘territories of the self’, wherein, they feel entitled to make claims against any ‘external
interference’ (Machin and Meghir, 2004: 314) causing them to feel unsettled, and/or disrupt
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their shopping experience. Shoppers evaluated mall robberies according to a distinctive set of
consumer ‘values, beliefs, expectations and behaviours’ (Jackson et al., 2011: 2). At the top
of this list is mall atmospherics, orchestrated to produce tranquil environments that minimise
any disruptive, and/or threatening circumstances towards pleasurable, consumer experiences
(Massicotte et al., 2011). Increasing visible security might make more sense from a safety
perspective. However, ‘crime prevention through environmental design’ (Ekblom, 1995:
117), creates a conundrum for mall atmospherics towards finding an acceptable balance,
whereby, security can be effective without being obtrusive. To illustrate this point, | draw
attention to Clearwater Mall, located West of Johannesburg, Gauteng. After a bomb threat
and later, a foiled armed robbery, both taking place in 2015, petitions were made for security
upgrades. ‘A man has been killed and 4 others injured in a shootout a few minutes ago.
@clearwatermall management pls beef up security. #Clearwatermall’ (@msizi_myeza,
2015/09/01). Subsequent security improvements, as illustrated in Figure 3.3, implemented a
double-delayed boom system to control access for vehicles entering and, exiting the premises.
These upgrades to an existing system, are minimally intrusive as shoppers are accustomed to
these ‘landmarks’ and their ‘interactions with them’ (Clark and Van Der Wege, 2015: 408).
What is an additional feature not experienced before, is a visible manned presence at each
access point. The security personnel, however, creates an immediate awareness that on
entering the premises, you are under constant surveillance (James, 2014). This awareness can
have polarising effects towards driving the ‘intensity of emotions’ (Papacharissi, 2015: 15)
felt, as both, reassuring and simultaneously unsettling. Research reveals that increasing
security and surveillance can have similar anxieties, that, the threats of crime entice (Shaftoe
2008). The constructs of security, generate a sense of ‘human vulnerability’ in knowing that,
the ‘everyday ordinariness’ (Chouliaraki, 2012: 5) of free movement is regulated through
restriction.

Mall security functions as a socialising agent towards the ‘transformation and deformation’
(Mbembé, 2004: 404) of social order. The above tweets illustrate how armed robberies drive

moral panic, resulting in an audience calling for immediate action in defending malls as a
socially, ordered space (Lofland, 1998). These tweets indicate that fear of crime has shoppers
feeling unsafe in a space ordered by ‘comprehensive surveillance and security’ (Salcedo,
2003: 1084). Interpreting these concerns means understanding how security, as a symbol of
restriction and control, shapes the ‘interactional behaviours’ (Hodges, 2015: 46) of these
shoppers. As an institutionalised ‘spatial organisation’ (Keating, 2015: 244), mall security
resists criminal contestations towards disrupting the ‘orderly production of social life’
(Mayar, 2015: 756). Mall security is arguably a systematic public affair, used as a means in
establishing social hierarchies (Keating, 2015). The presence of mall security in an enclosed
geography sends a subverted message that material and social value needs protecting and
defending. ldeologically, mall security is more than just about keeping shoppers safe, and
criminals at bay. When embraced, mall security becomes an identity marker towards
‘blurring the boundaries’ (Hodges, 2015: 48) between public protection and social
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segregation. The representation of mall security as a controlling ‘aesthetic of appearance’
(Chouliaraki, 2008: 834), illustrates narratives historically reflective in maintaining
socioeconomic domination and segregated inequality. ‘Time to dust off all those scanners and
place them at all Mall exits like in the bad old days of Apartheid #Mallcrime’ (@fadeelat,
2014/10/18).

Figure 3.3. Double-delay boom system with manned patrols and exit spikes at Clearwater Mall. Source: Sean
Thurtell, taken with permission from centre management.

By placing all emphasis on security measures in preventing criminal actions from
‘destabilising the presumed order of things’ (Dolbi and Rizvi, 2008: 10), these self-entitled
tweets produce a ‘polarising discourse’ of ‘us and them’ (Dolbi and Rizvi, 2008: 10). As
‘fields of action” (Wodak and Reisigl, 2015: 583), governed by security in the process of
identity formation, these authors direct the ‘balance of power’ between ‘social classes’ as a
means to enforce ‘social formations’ (Fairclough, 1995: 40). Criminal activity contests these
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power struggles by challenging the boundaries of control through forceful movements set
against established social order (Ekblom, 1995). Mall robberies represent a means of agency
towards ‘personal desires and traditions of social exclusion’ (Scollon and Scollon, 2011:
542). They produce significant, social commentaries in an arena attempting to remove itself
from ‘historical progressions’ (Gilliam et al., 2002: 4) and of social segregation, by
symbolically representing liberated freedom through consumption. While mall security
attempts to provide a °‘safe environment’ for shoppers, these implemented mandates
consequently ‘exclude’ or at least, ‘marginalise social groups considered to be non-
consumers or disruptive’ (Salcedo, 2003: 1089) towards the established public order. Security
‘strips the idea’ that malls symbolise ‘equality and freedom’, by transcribing it as a complex
arena wherein ‘power dynamics are enacted’ (Igani and Kenny, 2015: 100). By mandating
the cause of mall security, these representatives place more importance on the right to shop in
safety, than equality for all South Africans. By using discursive expressions such as, ‘keeping
our customers safe’, boycott the mall until there is better security, and ‘how safe are our
malls?” These shoppers reproduce a sense of entitled expectancy that malls are there to serve
and protect them. Yes, malls are marketed as safe spaces, but they are privately owned
enterprises. All of the tweets represented in this section, express concerns about what should
be done to improve their security in a space; not their own. By claiming a rite of passage to
malls, the authors demonstrate attitudes of self-entitlement, debilitating any prospects of
looking outward from the immediate, towards addressing mall crimes as a social issue, and
not just an inconvenience to shopping.

‘A city is defined by its quality of life’ (Cecchini, 2013: 39), especially in having
unrestricted movements within public space. By ‘tightly controlling’ (Brady, 2009: 4) access
and movement at malls, restrictive constraint substitutes free agency in forming social
identities with feelings of ‘placelessness’ (Igani, 2011: 3). Participation within a public space
is less about ‘actual physical location’, and more about how, restrictive control towards
outsiders ‘legitimises public action’ (Chouliaraki, 2010: 120) in justifying human suffering.
The ‘discriminatory repressiveness’ of mall security, ideologically ‘superimposes’ South
Africa’s historical legacy of segregation and inequality, appropriated by distinctive ‘lifestyle,
consumption and, consumer’ practices influenced by ‘market systems’ (James, 2011: 229).
The appropriation of malls needing security to protect goods and people sustains ‘puritanical
fears’ (Koenig, 1985: 18) that criminality inherently corrupts society’s ability to progress
forward by aggressively attempting to occupy a harmonious space (Fairclough, 1995). The
‘struggle for public space’, is not a single undertaking meant only for a selectively responsive
‘segment of the population’ (Gerbaudo, 2012: 11). Mall security visualises existing ‘borders
between social territories’ (Wiszniewski, 2013: 68), established against the backdrop of
historical segregation, through which criminality contests these power dynamics (Crawford,
1995). The apartheid state established ‘spatial patterns’ of segregation according to race,
while today malls, with the enforcement of security, continue to establish ‘spatial patterns’
(Mbembé, 2004: 386) of socioeconomic segregation. Mall robberies represent new forms of
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social narratives, by attempting to ‘dramatically transform’ (Decandia, 2013: 87) a space that
continues to appropriate ‘distinctive patterns of socioeconomic segregation’ (Stillerman and
Salcedo, 2012: 310). Malls represent an ‘enclaved space’, through which criminal action,
‘dramatically contests’ (Darian-Smith, Gunner and Nutall, 2005: 44) the slow progressions
made in South Africa towards rectifying the inequalities of the past.

By tweeting from behind the barriers of mall security, these shoppers draw clear distinctions
between them and us. Without addressing any historically determined, socioeconomic
contexts still present within South Africa, these tweets continue to litigate mall robberies
solely as acts of criminal deviancy. The very assertion that mall robberies can be contained
with efficient security measures, distracts from viewing malls as a space symbolising wealth,
power and exclusion, being ‘asserted through the performance of consumption practices’
(Igani and Kenny, 2015: 101-102) by a select few. Mall robberies represent social narratives
towards understanding that ‘no single space’ (Crawford, 1995: 3) enforcing social exclusion
and social hierarchies, can support a progressive democracy. In many ways, visible security,
along with these tweeted perspectives, enhances malls as a colonised space regressively
perpetuating the historical legacy of apartheid (Stevenson, 2002). The following section
addresses tweets directed towards the state and president, declaring that mall robberies result
from incompetent leadership and administrative failures.

Mall robberies are the President’s fault: Politicising the issue

‘The government, which has the responsibility to protect its Citizens, is failing the ordinary
and law-abiding citizens of SA. #BedfordCentre’ (@XonaniMvulana, 2015/01/29).

Keywords Tweets Re-Tweets

ANC, Government, President, Military 32 24

Figure 3.4 Illustrates a number of tweets captured bearing keyword classifications and sentiments relating to
the state, government, president and military. These numbers do not indicate a number of tweets used in this
section, as they are merely in support the thematic weight for this section. Refer to Chapter 2: Searching for
mall robbery tweets, for more information about selected numbers and appropriate use in each section.

The represented authors in this section believe that a failed state is the reason for mall
robberies. These narratives in question, build upon sentiments of self-entitlement, moving
towards delusions of grandeur that exclusive shopping is a democratic right and not a social
concern challenged by mall crimes. Firstly, these tweets hold the governance of the African
National Congress (ANC) to ransom for not ensuring mall safety. Fuelled by moral panic and
‘pervasive logic’(Adam and Van Loon, 2005: 5), mall robberies resulted in tweets viewing
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South Africa as a risk society, crippled by a definitive set of malfunctioning, political,
economic and socio-cultural manufactured uncertainties:

‘Can we now see that #SAGov do not use their resources properly like #IntelligenceAgenC
for incidents like the recent spate of #Mallrobberies’ (@Riaan Niew, 2014/09/09).
‘Appointing puppets with peripheral agendas like Nhleko means core purpose like keeping
shopping centres safe falls by the wayside #BedfordCentre’ (@AshMendelo, 2015/01/30).
‘Another sad day in Bedfordview! #prayers #BedfordCentreShooting #senseless... When will
people start to matter in SA?’ (@CNadz01, 2015/01/29). ‘SA needs a government that can
deal with these sickos and eradicate violent crime for good. #BedfordCentreShooting’
(@juliogarciaSA, 2015/01/29). ‘Shootouts, robberies, hijackings, smash & grabs, looting but
the ANC is complaining about the name of a street. #priorities, #BedfordCentre’
(@Kae_sista, 2015/01/29). ‘#Mallrobberies First the Nigerians import & brought drugs into
SA and now look! Is that a good story to tell? ANC pls wake up, SA under siege’
(@Molaobert, 2014/10/18). These discursive feelings of inadequacy towards seeking
resolution tended towards name-calling as a means of urgent appeal for ‘someone to do
something’ (Cohen, 2002: 122) about the situation. Who better to castrate than the President?

‘Zuma we are concerned about #Mallrobberies in our country’ (@Maxmpho, 2014/11/06).
‘#BedfordCentreShooting and what is Zuma doing about crime?’ (@MarlizaVisser,
2015/01/29). “When will the #zagovernment wake up! Yes #jacobzuma we have a crime
problem #BedfordCentreShooting! Wake up!’ (@mieliecoza, 2015/01/29). ‘So President
Zuma when are you going to stop this CRIME crazed lawlessness #BedfordCentreShooting’
(@JnrEGM, 2015/01/29). Still not feeling satisfied that one man can protect all malls, moral
panic created perceptions of ‘widespread social problems’ (Lemmings, 2009: 8) needing
immediate resolution. This resulted in these subjects being ‘more open than usual’ (Cohen,
2002: 78) in calling for extreme measures of state militarised, safe shopping:

‘No we don’t feel safe. Where is our military??? #Mallrobberies’ (@KarenPretorius,
2014/09/21). ‘Once again I say the army must be deployed to our shopping malls. It will only
get worse. #mallofthesouth #mallrobberies’ (@CentaurusTr, 2015/01/29). ‘Deploy the army
to malls. #bedfordcentre #bedfordview’ (@nnzikhali, 2015/08/31).

These tweets illustrate how citizens as a public, exercised their democratic voice from a
‘grassroots perspective’ in representing a collective ‘we’ (Cohen, 2002: 224). They criticise
‘elite-engineered’, state representatives about their apparent lack of involvement with
criminal ‘interest-groups’, not just at malls, but also throughout the nation (Lofland, 1998:
629). With mall robberies scrutinised as a societal threat with no immediate resolution, it is
understandable that these narrators turned towards political structures, institutions and state
figureheads as the ‘accredited experts’ (Cohen, 2002: 1) for crime prevention. As a point of
departure towards problematizing these narratives, as citizens, they are within their
democratic right to challenge democratic leadership for amicable solutions pertaining to
national concerns. Before interpreting these tweets alongside the sociality of mall robberies, it
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is pertinent to reflect on what South Africa’s national constitution commissions towards
citizenry rights. Citizens anticipate that their expressed ‘opinions’ and views are a
‘prerequisite’ for ‘civic action’ (Rowe, 2009: 22).

Section 12 of the national Constitution: Freedom and security of the person, declares that, as
a democratic state, all South Africans have the right ‘to be free from all kinds of violence in
both public and private areas’ (Government of South Africa, 2016). This constitutional
declaration supports German Democrat Julius Frobel’s summary of a democracy.

“The social republic, that is, the state in which happiness, freedom and dignity of each individual are
recognised as the common goal for all, and the perfection of the law and power of society springs from
the mutual understanding and agreement of all its members’ (Gaus, 2003: 123).

Constitutionally speaking, when a citizen experiences any form of violence or danger, it is the
state’s mandate to do everything within their power to uphold these values. The authors of
this section have taken this sentiment to heart, so much so, that even President Jacob Zuma is
held responsible for causing mall robberies and unsafe shopping. By personalising the
president, these tweets re-emphasise accountability towards the state in seeking solutions
about South Africa’s criminal pandemic (Markham and Couldry, 2007). These presidential
appeals are less about the man Jacob Zuma, and more about his cabinets’ administrative
capabilities in managing crime. Feeling constitutionally free, these narratives ‘solicited
inputs’ (Mergel, 2012: 151) of political expression, by presupposing marshal law as the
national solution for mall robberies. Again, it is understandable that moral hysteria, driving
feelings of endangerment about mall robberies, would drive militarised expressions as an
exercise challenging the ‘rights of democratic citizenship’ (Denzin, 2014: 84). As citizens,
these authors feel victimised by mall robberies, not just as martyrs of crime, but also as
victims’ dependent on ‘institutional and organisational’ (Van Dijk, 2015: 478) state power in
keeping them safe while they shop. Constant threats of criminal violence for these citizens,
means ‘pollution of the order’, resulting in actions towards those held ‘responsible in
fulfilling their public, and moral duties’ (Zurutuza Mufoz, 2014: 161-162). Casting

responsibility on state authorities and leadership becomes a means through which these
citizens seek accountability in regaining ‘social order’ (Kong Lum, 2014: 160).

What these authors fail to recognise is that living under the principles of a democratic society,
entails forming relationships of accountability between the ‘government and its citizens’
(Markham and Couldry, 2007: 675). These dynamics in practice are complex and difficult to
understand ‘what the mutual relationship should be’ (Markham and Couldry, 2007: 675).
This is where these illustrated tweets become intrinsically questionable. They exemplify a
‘sense of hopelessness’ (Crouch and Rozzel, 2014: 293) towards mall crimes as a simplistic,
solvable, linear equation. They believe that the government needs to uphold its constitutional
mandate by ensuring that malls remain exclusively safe. What these authors decline to realise
is that they ‘play a dual role’ in providing ‘political and civil’ (Myers and Lariscy, 2013: 332)
solutions towards implementing social order.
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As citizens, ‘radical democratic imaginations’ have less to do with ‘penal policy’ (Brown,
2001: 282), and more to do with wider ‘political, social and economic contexts’ (Denzin,
2014: 84). The political objective of these representatives, overtly expresses their
constitutional views and ‘opinions towards legislation’ (Wodak and Reisigl, 2015: 583) and
state operations in dealing with mall robberies, while under the surface their ideological
attitudes towards social exclusion are being ‘worked out’ (Wilson, 2015: 398). By demanding
that the state uses its resources in securing privatised, exclusive organisations promoting
leisure and pleasure, these tweets illustrate delusions of grandeur towards the true meaning of
constitutional equality. Complaining that people’s lives have no value for the ANC is
fundamentally inappropriate towards malls representing spaces of exclusivity. By stating that
government is more concerned with street names than exclusive shopping safety, it places
these authors in a hypocritical position towards appropriating their constitutional right.

When taking a closer look at the above constitutional and democratic mandate, these tweets
are misguided into believing that resolving mall robberies is the sole responsibility of
governance. Striving for freedom, dignity and the right to be free from violence for these
citizens, is expediently embraced and parsimoniously ignored in execution. Equality is
human right meant for all members of society. It is not accomplished by imposing
constitutional rules and regulations with self-entitled mannerisms. Equality only becomes
tangible when all citizens consciously envelop their social responsibility towards selfless,
constitutional servitude. When you are more concerned about the safety of privatised,
exclusive shopping at malls than how violent crimes affect all citizens socially, then these
individuals need to question their own constitutional values.

These represented tweets illustrate that interpersonal expressions ‘discursively reproduces’
(Van Dijk, 2015: 478) social dominance. The politics of crime is essentially a ‘matter of
coordination guided by public reason’ (Gaus, 2003: 20). Tweeting about mall robberies
reveals ‘deeper socio-cultural roots’ (Lofland, 1998: 636) of resistance, that appear rational in
its collective representation. ‘Explain a bit? I do feel #BedfordCentre is a symptom of ANC
govt. Because the rot begins at the top” (@gareth6pike, 2015/01/29). This tweet in sentiment
to the rest illustrates how these citizens are oblivious to most forms of equitable reasoning.
The social rot of inequality still present within South Africa began a long time ago, as an
engendered system of segregation. By always blaming something or someone else for the
state of society, illustrates how indoctrinations of apartheid are still embraced as societal
outlooks.

These citizenry perspectives about mall robberies demonstrate interests that are less about
how these crimes affect an entire population, and more about the ‘concerns of select groups’
(Crouch and Rozell, 2014: 290). Affectual expressions of ‘collective behaviour’
(Papacharissi, 2015: 7), displayed as ‘political statements’ (Goffman, 2008: 4) governed by
limited reasoning, produced a ‘symbiotic relationship’ (Papacharissi, 2015: 11) wherein these
individuals displayed the need to preserve a certain lifestyle, more than equality for all. These
tweets addressed mall robberies as a self-entitled issue, without considering an ‘entire set’
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(Potter, 2014: 98) of circumstances influencing their general attitudes towards mall robberies.
@Clubsocs (2015/01/29) raises this awareness when asking, ‘Busy reading the comments on
an article about Bedford Centre shooting.

I’m trying to understand how people can blame the ANC? Huh?’ It is understandable that
violent criminal behaviour amplifies hysterical talk in seeking an immediate resolution about
the present threat of danger. However, democracy in practice is not just about the state
serving the needs of select citizens. Democracy is a dual relationship, where citizens take
personal responsibility towards their daily attitudes and activities, to support, rather than
criticise the workings of state resources. By holding the state, government and president to
ransom, these individuals negate any civic and moral responsibilities that they themselves
may facilitate towards providing amenable solutions in resolving criminality (Lofland, 1998).
Civil movements towards equality cannot be achieved by resolving ‘a single causal stimulus’
(Pauly, 2014: 182). It needs consigning in context to ‘historically emerged’ (Papacharissi,
2015: 16), ideological predispositions of social cultivation. Political discussions wherein
citizens express ‘personal troubles with crime’ (Sacco, 1995: 142) provides the building
blocks for identifying existing social inequalities neutralised through criminality. This line of
argument extends into the realm of policing, as the following citizenry representatives ‘regard
themselves as needing’” (Markham and Couldry, 2007: 676) immediate protection in assuring
safe shopping. The following section illustrates polarising perspectives about the police. They
are simultaneously criticised and praised for being both absent and efficient in preventing
mall robberies. These opposing tweets continue with self-entitled sentiments towards
shopping exclusively in safety. At this point, | need to caution that the subject matter
represented in the latter part of this section and throughout section five, is racially charged
and inhumane in execution. | approach these insouciances with sensitivity, as these
discussions are an important illustration of how certain individuals place more value on
shopping than constitutional rights to life.
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Policing mall robberies: Polarising views

‘Police should’ve addressed the issue after the first few mall robberies. A bit late now
robbers having fun around town #MallRobbery’ (@BigBananavce, 2014/09/09). ‘Job well-
done #SAPS for arresting suspects of #MallRobberies. We can’t even go to malls without
thinking @ de back of the head abt robberies’ (@Lebogangvilla, 2014/09/09).

Keywords Tweets Re-Tweets

Inefficient, Corrupt, Well- 91 53
done (racist, inhumane)

Figure 3.5 Illustrates a number of tweets captured bearing keyword classifications and sentiments relating to
policing perspectives. These numbers do not indicate a number of tweets used in this section, as they are merely
in support the thematic weight for this section. Refer to Chapter 2: Searching for mall robbery tweets, for more
information about selected numbers and appropriate use in each section.

This section addresses tweets with polarising views about policing capabilities concerning
mall robberies. These tweets represent both pessimistic and troublesome (disguised as an
appraisal) perspectives about the state’s law enforcement. Fearing armed robberies and
personal safety drove negative, ‘reactive attitudes’ (Brown, 2001: 281) towards inefficient
policing, partly because of continual media coverage exemplifying the immediate dangers of
crime scenes, more than coverage about ‘effective law enforcement’ (Gaus, 2003: 121):

‘SAPS must implement a plan to stop mall robberies’ (@DA_KZN, 2014/10/20).
‘#MallRobberies: you can wait for the cops to save you (they can’t), or you can be armed and
fight back. Guess which option actually works’ (@Gunservant, 2014/09/21).
‘#BedfordCentreShooting never has there been a better time to look at policing invest in the
right people and pay them well. End #corruption’ (@winker watsonl, 2015/01/29). ‘Hope
@SAPoliceserve arrested the real suspects, not the injured shoppers #BedfordCentre just
saying nje’ (@CarSalesMan 1, 2015/01/29). ‘#Mallrobberies. Investigations by police do
NOT inspire me with confidence. 1% - spell investigation...” (@ckowalsk, 2014/09/03).
‘#BedfordCentreShooting When the crime took place, Bedfordview SAPS were hosting a
farewell for a retiring detective (@BedfordEdenvale, 2015/01/29). These negative sentiments
continued by making comparative assessments about the past and at the time, current policing
administrations.

‘The crime is getting out of hand now, #bringbackbhekicele needs to be a serious movement.
#BedfordCentre’ (@Nam_ 2206, 2015/01/29). ‘#MallRobbery times like this we miss Bheki
Cele, this nonsense was almost nonexistent during his time! And now we have a cow’
(@wisanemawi, 2014/09/09). ‘In times like these, | miss the form Police Comm. Bheki Cele.
Mall robberies like these never happened in his time of office. #Mallrobbery’
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(@GeniusMoyo, 2014/10/25). ‘I cannot say I have the same respect for the current Police
Commissioner that | had for the former! #BringBackBhekiCele #Marikana #MallRobberies’
(@GiNO768, 2014/09/10). Having discussed that statistically, property related crimes in
South Africa are on the rise, mall robberies form a critical area from which these tweets draw
impeding attention towards policing efforts in managing these violent situations.

‘Negative views towards policing’ (Roberts and Gordon, 2016) efficiency in restoring social
order, has within the public eye, a long-standing history of reported abuse and corruption
within the police’s organisational ranks. To understand the full impact of these tweets, as
both unfavourable and inadvertently appreciative towards the police, it is necessary to
position the SAPS in context to their historical relationship with society. During the time of
apartheid the police, then known as the SAP (South African Police Force), were the ‘bastion
of’ (Faull, 2007: 2) state law. The SAP served as the Nationalists ‘coercive arm’ towards
forcefully ‘disregarding the rights of black residents and political dissidents’ (Faull, 2007: 2).
These actions fashioned the police force as a racist organisation serving only white agendas,
and in the process expediting racial inequality and hateful attitudes towards them. During
South Africa’s post-apartheid, transitional period, it was estimated that ‘80% of policing
resources were concentrated almost entirely in suburbs and CBD’s’ (Minnaar and Ngoveni,
2004: 44). ‘Black, coloured and Indian areas’ were left with the ‘remaining 20% (African
areas in fact only receiving 8% of the total)’ (Minnaar and Ngoveni, 2004: 44). Today in
post-apartheid South Africa, the now known SAPS, are ordained by a democratic mandate to
serve and protect all citizens, fairly and equally. This does not mean that the public image of
policing has shifted away from their historically tarnished reputation. These above authors
believe that mall robberies are a result of the country ‘facing a crime explosion’ (Minnaar and
Mistry, 2004: 38) and that the police are inadequately equipped to deal with these situations.
With these tweets expressing sentiments of uncertainty and lack of confidence in the police,
they re-emphasised the antagonisms that have, and still could influence the SAPS public
image today.

In these moments of crisis, despondent views of policing inefficiency tended towards the
‘control agencies’ (Hunt, 1997: 636) structures these organisational rankings. The writers
scripted about past leadership of Police Commissioner Bheki Cele’s administration being
more efficient than, at the time, Police Commissioner Riah Phiyega’s term in office. These
comparisons come from a historical position of the police being associated with abuse of
power (Faull, 2007). When the new post-apartheid government amalgamated the SAP with
‘ten homeland police forces’ (Faull, 2007: 2) to form the SAPS, community trust increased
with hopes towards ‘better levels of crime’ (Minnaar and Ngoveni, 2004: 42) intervention.
These expectations placed immense levels of public focus on the accountability of this new
law enforcement, which up until now, was shrouded with inhumane characteristic traits
(Faull, 2007). The importance of this discussion is not about which police commissioner had
better policies and greater success rates in crime prevention. It is about the prevailing
narrative of distrust that still announces itself within this public discourse.
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Over the years, South Africa’s mainstream media have assisted in ‘reproducing and
sustaining’ (Hunt, 1997: 635) negative responses towards policing efforts in dealing with
violent situations. Mainstream news reports tend to increase negative police perception by
providing information about criminal outcomes, rather than providing continual feedback
about policing progress (Sacco, 1995). News constructed in this manner inevitably leads
people to feel at risk and unsupported by the police (Cohen, 2002). This resulted in these
representatives tweeting from a negative position for someone ‘to calm things down’
(Papacharissi, 2015: 12). These negative perceptions about the SAPS are not entirely isolated
just to mall robberies. These tweeted sentiments fall alongside a continuous history of media
coverage wherein the police have a distorted relationship within a bigger policing picture
between the public, ‘crime and legal control’ (Sacco, 1995: 143). This is illustrated by
@GIiNo0768 (2015/09/10) who, when comparing the respective police commissioners
administrative capabilities in crime prevention, ended the tweet with the #Marikana signpost.
Dubbed the Marikana Massacre by the media, this tragedy on 16 August 2012, ‘left 34 mine
workers dead, 78 wounded and more than 250" arrested (sahistory, 2016). This tragic event,
when in conversation, is often compared to the Sharpeville Massacre that took place during
the height of apartheid on 21 March 1960. This tragic event, which has been cemented in
South Africa’s violent history, left 69 people dead and 180 people seriously wounded’
(sahistory, 2016). In many socio-political circles, the Sharpeville Massacre was not a total
shock, as the SAP functioned as an ‘army more than a police force’ (Faull, 2007: 2). The
Nationalist government by this stage of their rule had indoctrinated a belief system that they
were at war ‘against an often invisible’ black ‘enemy’ (Faull, 2007: 2). These two massacres:
one prescribing a police force set against the backdrop of a racist, inhumane establishment;
And the other, constitutionally mandated to serve and protect human equality. Both these law
enforcements have accounts of police brutality dominating their narrative. In this context, it is
understandable that these authors tended to perpetuate a negative policing image in light of
talking about mall robberies.

Negativity turned towards racism and inhumanity in a situation where the police appeared
visibly successful in dealing with criminality, as with the following account: It illustrates a
juncture in South Africa’s contemporary history book, which despondently jeopardises
progress made towards transformation and reconciliation. These authors use circumstantial
police brutality as an opportune moment to demonstrate the ghost of apartheid’s racist and
inhumane past, with tweets that glorify the loss of human life. At Clearwater Mall on the 1%
of September 2015, a shoot-out between the police and six suspects ensued, resulting in two
deaths and three injured suspects (Luvhengo, 2015). The following tweets, and those
illustrated in Figures 3.6a & b are in response to a graphic imagine circulated in the news and
on Twitter, showing one of the deceased, a black man who was shot in the head. The image
also shows a trail of blood running from the deceased’s head and down the parking bay. This
image has not been included for sensitive reasons, and out of respect for the loss of human
life:
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‘Shout out to @SAPoliceService. The #ClearwaterMall incident deserves to be applauded’
(@Leratolshmael, 2015/09/01). ‘#Clearwatermall awesome @SAPoliceService work #let’s
take back our streets tired of all these criminals’ (@JnrEGM, 2015/09/01). ‘Well done to
@SaPoliceService — wow! Really nailed the #criminals at #Clearwatermall today’
(@Magrietkemp, 2015/09/01). ‘“Well done by SAPS at Clearwater Mall robbery. They lived
by the sword...” (@Franna47, 2015/09/02). ‘Well done #sapsGP the only problem! #DOJ
will grant him bail. Should’ve put a bullet in his head. I bet he was illegal as well
#MallRobberies’ (@gavfl, 2015/09/01). ‘Clearwater Mall shooting: Death toll rises to two.
That’s not a fatality, that’s a victory. Hooray, the cops!” (@King_ShakaZulu, 2015/09/01).
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Comments Done

lan Berry
That's a serious leak he's got there
Like - ¥5 3 - Reply

Dean Richards
Road Kill.
Like - ¥5 3 - Reply

Andrew Cummins
That must be a downhill slope ?
| Like - ©5 3 - Reply

Wayne Jordan
one less

Like - 5 3 Reply

Barend Strauss
Die hel se deure het vir hom oppgemaak ,nou
smeek hy vir die Vader om hom nog net een
kans te gee maar hy moes gedink het .

\ Like - ©5 3 - Reply

Jono Wasserman
Brilliant! !!!
Like - ¥3 3 - Reply

Arno van der Vyver
This is exactly what is needed

Like - &5 3 - Reply

&3 \Write 2a comment...

Figure 3.6a User comments in response to Figure 7.A, an attempted armed robbery on 1 September 2015 at
Clearwater Mall. Source: @Devious_Words, (2015/09/01).
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Comments Done

Nic Van Heerden
Beautiful photo - send us more please!
Like - @3 2 Reply

Craig Stuart MacKenzie

Aaaah brilliant, wish we could have more of
this happening and plastered everywhere as a
deterrent!

Edited - Like - i3 2 Reply

4 SueTurnbull Botha
& This is how | like mine best.

Like - @5 2 Reply

= Jacqueline Pieterse

:.:?;::; Its called justice
ooy - e Like - @3 2 Reply
P Jacqueline Pieterse

.%_. Could of been my husband lying there! so
o ecn eirher them or one of ours ...better them
(criminals) they feel nothing to take a
life ..whatever he committed ...NO sympathy
from my side

Like - ©3 2 - Reply

1 Martin Dean Vdv
Get a steam roller and leave that piece of shit

there.
Like - &5 2 - Reply

Q Write a comment...

Figure 3.6b User comments in response to Figure 7.A, an attempted armed robbery on 1 September 2015 at
Clearwater Mall. Source: @Devious_Words, 5 (2015/09/01).
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These disturbingly racist and inhumane comments have definitive ideologies established
under the Nationalist rule. During the course of apartheid (1948-1994), ‘nationalist
propaganda’ indoctrinated a ‘powerful narrative’ (Falkof, 2015: 8) under white minority
groups that the black majority, who were deemed uncivil, were constantly threatening the
nation’s peace and order. This mindset produced indoctrinated ‘militaristic’ (Falkof, 2015: 1)
governance, justifying violence as a means of power and dominance needed to suppress and
segregate the threatening intentions of the black enemy. These tweets re-enforce this
historically racist narrative by celebrating not just the death of a suspected criminal, but also
the death of a black human being. As Michel Foucault said:

Racism makes it possible to establish a relationship between my life and the death of the other. The fact
that the other dies does not mean simply that | live in the sense that his death guarantees my safety; the
death of the other, the death of the bad race, of the inferior race (or the degenerate, or the abnormal) is
something that will make life in general: healthier and purer (1997: 255).

These individuals believe that the police killing a suspected criminal is a victory against
crime and for the betterment of society. They are using the smokescreen of criminality as an
excuse to exercise their valued beliefs in support of a historically, ideological system that
devalues human life through racism (Magubane, 1979). What is even more disturbing than
being racist is the lack of humanitarianism these individuals have towards human life. How
they are able to justify the loss of life with comments like; serious leak, road kill, one less,
brilliant, exactly what we needed, beautiful photo, it’s call justice and piece of shit, is
astoundingly worrisome. What these individuals are oblivious to, is that the manner in which
they celebrate a black person’s death, regardless of being a criminal or not, makes them
lawbreakers. These narratives are unconstitutional and can be subject to criminal prosecution.
In South Africa, there have been numerous, unrelated incidents where expletive comments
were posted on social media that has led to charges of crimen injuria. One such example is
the case of Davie Kriel who has indicated he intends pleading guilty to charges made against
him for hateful speech. In 2016 Mr Kriel in response to fireworks being discharged for the
Hindu festival of Diwali, made the following comment on Facebook, ‘To those idol
worshippers and devil disciples who buy them in the name of religion, piss-off back to your
dark hole in the backwoods of India you dickhead!! I could strangle you morons with my
bare hands and derive great pleasure in watching your face turn blue and your tongue pop
out’ (Petersen, 2017). The seriousness of intolerance towards racism in South Africa should
have been a warning light to these above right-winged comments who, with such attitudes,
might as well attempt time travelling to form part of the Nationalist cause. By racially
segregating and restricting black movements, they essentially took away black people’s
‘human dignity, hope and aspirations’ (Vilakazi, 1965: 1313). What is also disheartening
about these comments according to their profile pictures in figures 3.6a & b, is that these
individuals are predominately white. Their comments tarnish the reputation of other white
citizens who are embracing movements towards reconciliation.
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‘News about crime’ is often used as a gateway for people to ‘process private troubles’
through representations ‘of specific criminal events’ (Sacco, 1995: 142). A ‘good story’
(Hunt, 1997: 634) as these individuals position it, usually underpins existing ideological
norms and values brought to light as represented contestations of social ordering. These racist
and inhumane responses are not ‘determined by fear of deviant action’ (Garland, 2008: 23) as
a form of emotional release due to successful police intervention. They allude to deeper
social concerns about how crime threatens to destabilise these respondents contested modes
of social hierarchy. Mall robberies not only threatens their safety but as a structural
representation of social and economic territory, these respondents sublimate racism and
inhumanity as police appraisal, as a means to justify ‘social reterritorialization’ (Sacco, 1995:
154; Crawford, 1995). By praising the police through ‘inscribed’ (Lash, 2005: 52) racist and
inhumane intentions towards criminals, these individuals inadvertently reproduce social
distinctions through continued actions of othering. Their production of coherent, racist and
inhuman narratives, wherein the death of criminals is victoriously celebrated, allows these
individuals to ‘maintain social ordering’ (Zurutuza Mufoz, 2014: 168). Their spectacular

reactions disguised as emotional reasoning is used as a justifiable tool towards ‘establishing
high degrees of cultural closure’ (Stevenson, 2002: 35-36).These individuals view criminality
as something needing eradication, rather than addressing its ties towards historically
segregated inequalities. Even though inequality created by historical segregation has been
‘positively correlated with crime’ (Demombynes and Ozler, 2002: 9), these individuals, by
means of racist and inhumane practices, place their emphasis on the ‘strategic intent’ (Russell
and Lamme, 2016: 6) of criminality, more than on the social context of the person behind the
gun. These actions from a position of social hierarchy, fail to resist any ‘systems of
ideological exploitation’, or the ‘marginalisation of competing views’ (Sacco, 1995: 141)
brought forward by mall crimes. Instead, these individuals define the ‘terms of their
discussion’ (Papacharissi, 2015: 12) through regressive forms of racism and dehumanisation.
They legitimise their views and opinions as warranted, ‘judicial decision-makers’
(Lemmings, 2009: 17) in deciding the appropriate course of action for these criminals, a
decision that involves an inhumane death. Racism, on the other hand, is used as a means to
appropriate inequality through continuous movements that re-establish ‘cultural and social’
(Lemmings, 2009: 17) segregation.

These individuals fail to acknowledge that their racist attitudes towards human life is the
substantive moral issue in question, more than criminal deviancy. They establish themselves
as an ‘elite voice’ not needing to ‘accommodate any divergent’ (Gaus, 2003: 7) perspectives
that may facilitate resolutions towards crime prevention. This study is by no means
attempting to trivialise the ‘fear of criminal violence’ and the impact it has on ‘quality of life’
(Stevenson, 2002: 36). The point made here is that these attitudes displayed towards violent
outcomes of human life has its roots festering against the historical ‘backdrop of a super-
structural crisis’ (Roberts and Gordon, 2016: 49). Apartheid indoctrinated white people with
racist and inhumane ideologies, which base a person’s skin pigmentation as a definitive
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measure of human life. These representatives re-appropriate the scars of apartheid as
criminal, and in so, separate themselves from dealing with any form of humanitarianism
associated with transformation and reconciliation (Dossa, 1989). The message that these
individuals are conveying (regardless of being racist and inhumane towards the death of a
black criminal), is that what matters, is the police taking a human life in defence of a concrete
structure, so that they can continue shopping in exclusivity. The following section explores
how mall robberies link in with broader social issues of associated with casting labels onto
criminals. The process of othering functions as a racist and inhumane form of establishing
socially, exclusive hierarchies. These represented tweets illustrate how their authors remain
oblivious towards socio-economic inequalities present within South Africa.

Us vs. them: Blood and innocence

‘Oh law will thou take your course this time around. Bring the perpetrators to book.

#BedfordCentreShooting’ (@Thobekal, 2015/01/29).

Keywords Tweets Re-Tweets

Guilty, Innocent, Terrorism 45 66

Figure 3.7 Illustrates a number of tweets captured bearing keyword classifications and sentiments relating to
criminal perspectives. These numbers do not indicate a number of tweets used in this section, as they are merely
in support the thematic weight for this section. Refer to Chapter 2: Searching for mall robbery tweets, for more
information about selected numbers and appropriate use in each section.

This section illustrates how racist and inhumane labelling of criminals through the lens of
spectacular criminality leads to othering. I use the term spectacular criminality as my own
illustration towards how racist talk places this audience in a position of hypocrisy. These
represented authors use racism as a justification to take the moral high ground of presumed
innocence by casting all social and moral iniquities entirely on criminals.

This stance appropriated racist talk as a means to cast de-humanising labels upon criminals:
‘#BedfordCentreShooting Photo of the apprehended criminal. Fucking asshole, just shoot
him!” (@IndiaSchamrel, 2015/01/29). ‘#BedfordCentreShooting don’t take prisoners Kkill
them, they clearly don’t value life... Kill, the prisons are over populated’ (@fornow4getit,
2015/01/29). ‘Injured robbers taken to hospital?! Let them die, they don’t deserve to live
#BedfordCentreShooting’ (@BiancaJadeGomes, 2015/01/29). ‘No one died from the
#BedfordCentreShooting??? What crappy aiming’ (@lukanyo, 2015/01/29).
‘#BedfordCentreShooting We shouldn’t be living in fear of pigs who rob and kill to steal
things we work hard 4. I hope God deals with you!” (@natanzl, 2015/01/29). ‘And we a
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society that has totally lost its morals and values that we protect barbarians, SPEAK OUT
#BedfordCentreShooting’ (@MensFederation, 2015/01/29). ‘A brazen daylight robbery at a
shop in Hyde-Park Corner. These thugs simply don’t care anymore, going all kamikaze and
stuff. Lord save us! (@SaneleZondii, 2015/03/19).

Feeling morally vindicated and justified, the tweets tended towards public lynching as a
viable solution for mall robberies: ‘Week number 3 that the Mall of the South is open and
there is already a robbery happening. When are we gonna start hanging people again?’
(@Travesty Kruger, 2015/10/12) ‘Seriously this #BedfordCentre incident is not on! These
kinds of people should be hung in public #BedfordShooting’ (@MrCPT, 2015/01/29).

Calling for public retribution was motivated by tweets declaring that criminals violated the
rights of innocent shoppers: ‘He was a criminal ready to kill to get what he wants, him dying
saved a lot of innocent lives #clearwatermall’ (@FSekeleni, 2015/09/05). ‘#BedfordCenter is
a bloodbath. Hope it’s the blood of the criminals’ (@StueyMax, 2015/01/29). ‘So now
innocent people nearly lost their lives due to a shopping centre shootout
#BedfordCentreShooting’ (@Linda_Shi, 2015/01/29). ‘Bedford Centre shooting: very grim
reality when it comes to crime in S.A. The innocent always end up being hurt’ (@Epykliving,
2015/01/29). “When u bumble in2 good people and u ¢ ur life with new iz, spend so much
time shunning saints whilst focusing on Shames #BedfordCentreShooting’ (@robinwind,
2015/02/14). ‘Law-abiding South Africans have become #sittingducks #eNCA
#MallRobberies’ (@errolfrancke, 2014/10/27).

Continuing to remain righteous, tweets looked outwardly towards equating mall robberies as
acts of terrorism: ‘#SouthAfrica doesn’t need a terrorist org to cause chaos in a shopping
centre. Our ordinary criminals do that all on their own #BedfordCentreShooting’
(@CJSchulze, 2015/01/29). ‘War zone at my favourite mall ® #BedfrodCentre — sending my
well wishes. Sad about the violence we are subjected to by crime animals’ (@radmaxrow,
2015/01/29). ‘Some countries r experiencing real wars; in SA our war is crime...
#MallRobberies’ (@KailasB, 2014/09/21). ‘#MallRobberies We should be allowed to defend
ourselves. More people die in SA than in Irag. Murders are perpetrators by the same
terrorists’ (@kennymclellan, 2014/09/21). ‘I remember saying #ParisAttack can happen
anywhere at any time #BedfordCentreShooting’ (@Bongani_Drama, 2015/09/21).

Mall robberies in this section functioned as an intersectional moment between shoppers and
criminals, where criminality was used as an ideal opportunity to ‘maintain, legitimise and
establish social distinctions’ (Keating, 2015: 246). These authors achieved this by framing
themselves and criminals in contrasting light. Criminals were inhumanely, racialized as pigs,
barbarians and thugs undeserving of the right to life, while shoppers position themselves as
innocent bystanders to an evil enemy. These narratives created a hypocritical self-image
where racism towards ‘those who acted’ (Kendal and Tannen, 2015: 587) was used as a
means of distancing and justifying shopper responses towards othering. Labelling provides a
‘quantifiable difference’ between ‘them and ‘us’, as it attempts to explain certain behavioural

and characteristic traits as something coming from ‘another breed of person’ (Marsh, 2006:
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57). These narratives, as a social commentaries of control and oppression over ‘dispossessed
groups’, produced a hypocritical belief system weighed against ‘moral codes’ (Garland,
2008: 28) in determining the humanitarian value of life. Racist and de-humanising talk, when
left unchecked, becomes an avenue for subjective and irrational action. With these authors
‘construing citizens as innocent spectators’ (Chouliaraki, 2008: 844), they believe that
eradicating crime through spectacular fashion is the only discernible way forward for a
society. Talk appropriating spectacular criminality as a form of ‘non-symbolic’ (Lofland,
1998: 20), retributive action, resists any engagements towards public debates that may
produce meaningful and sensible outcomes towards crime prevention. What these tweets
illustrate is that malls, as an architectural symbol of peace, tranquillity and exclusivity, when
visibly intersected by violent crime, tends to generate irrational and emotional responses of
affective attunement escalated by racist indoctrinations (Papacharissi, 2015). By
appropriating the use of racist and inhumane language as a descriptive of ‘perception and
experience’ about criminals outside of any social context, these individuals became clouded
towards making any objective judgments, and ultimately shifted to ‘retributive responses’
(Hargovan, 2014: 48) involving public lynching.

It is not so much ‘criminal actions’ which illicit responses; it is the ‘publicising and punishing
of crime’ (Marsh, 2006: 98) that often perpetuates spectacular, public talk. As action and talk,
public hanging holds ‘tremendous symbolic power’ in being both ‘public and visually
sensational’ (Wood, 2011: 1). The ‘public trial’ of criminals further assists in justifying clear
boundaries of ‘acceptable and unacceptable behaviour’ (Marsh, 2006: 98). Today, although
public hangings are an antiquated practice of inhumane justice, as talk, it ideologically re-
enforces racist distinctions present within these audience narratives (Deacon, 1999). The
history of lynching black bodies in public was used as a means of enforcing ‘racial territories’
through its ‘most sensational manifestations’ (Louise Wood, 2009: 2). Publically displaying
lynched bodies established ‘images of white power and black helplessness’ (Louise Wood,
2009: 2). These tweets reveal ‘personal and social identities’ encrypted within apartheid’s
‘relationship between’ the white ‘self, and others’ (Maschler and Schiffrin, 2015: 189). These
tweets create a united front of ‘orderly white citizenry’ through which the black, lynched
body is used as an ‘image that authenticates and re-enforces a racist ideology’ (Louise Wood,
2009: 75). These attitudes function as a mechanism justifying ‘incitements of violence’
(Louise Wood, 2009: 76) as the only appropriate solution to crimes in a public space. The
narrative of public lynching as a racist ideology gains significant meaning when evaluating it
against these authors’ position within mall robberies. There intentional, counter labels of
shopper innocence, further ‘establishes social dominance’ by means of using ‘shock effect’
(Kendall and Tannen, 2015: 642) to draw attention to themselves. By re-appropriating ‘social
attributes’ (Chouliaraki, 2010: 122) of racism, ideologically embedded as a belief system,
these individuals ‘maintain and protect’ (Keating, 2015: 248) their exclusive social standing.

Justifications of innocence, resulting from appropriated social distinction and dominance,
underpin vicarious ‘substitutions of excitement and pleasure’ (Marsh, 2006: 1) usually gained
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from witnessing, but not from partaking in deviant behaviour. Casting racist and inhumane
labels upon criminal offenders acts as a ‘mechanism in meaning-making for conceptualising’
the degrees of ‘deviance and amoral behaviour’ (Vejar, 2011: 27). With these authors
adopting a position of innocence, they establish that any type of behaviour outside of this
scope deserves the full wrath of public shaming and punishment. Having an interactional
response by means of ‘affective attunement’, essentially appropriates these authors
understanding towards ‘forces and non-forces of encounter’ (Papacharissi, 2015: 16), which
legitimises their views in establishing socially exclusive, hierarchies. Maintaining social
‘power and order’ is exercised by ‘public consent’ (Lemmings, 2009: 3) as a community
maintaining the durability of their ‘standards and values’, which is displayed as a spectacular
‘reaction to punishment’ (Marsh, 2006: 98). An example of this hypocrisy displayed by this
audience as innocent bystanders is illustrated below in Figure 3.8. | am aware that this image
of a black man encompassing forms of spectacular criminality is a sensitive issue; however, |
feel it is a necessary illustration needed to drive home the hypocrisy of this audience in
question.

Figure 3.8 An apprehended criminal in a parking lot during a shooting at the Bedford Centre in Bedfordview
on 29 January 2015. Source: @PigSpotter (2015/01/29).

What is crucial to observe about this image, other than its inhumane and faceless display of a
black body, is the user handle which circulated this image on Twitter, that of @PigSpotter.
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Firstly, the name of this user handle is a racist reference to South Africa’s traffic law
enforcement. What @PigSpotter essentially does, is give followers forewarning about where
road blockades and traffic speeding cameras are situated. This information allows motorists
who are un-abiding to speed limits, who have un-roadworthy vehicles, or who even have
illegal content or blood alcohol limits the opportunity to avoid police demarcated search
areas. The hypocrisy of this user handle encouraging law breaking, then wanting to point
fingers at others is simply detestable. We do not know the broader social context, ‘or history’
of individuals, nor do we ‘have full appreciation’ (Papacharissi, 2015: 4-5) of whether or not
they might be involved in other forms of morally questionable activities. Yes, we might
imagine the individual’s feelings of ‘excitement and disillusionment” (Papacharissi, 2015: 4-
5) towards mall robberies, however, their daily actions remain private and unseen. This
positioning automatically re-affirms the social hypocrisy of spectacular criminality. By
spotlighting the actions of visible criminality, it encourages these authors to focus on
presumed ‘stories of human tragedy’, rather than ‘dispositions towards human affairs’
(Chouliaraki, 2008: 838). Anyone who is present at a mall and seemin