Promoting sport participation, physical activity, social capital and mental health through a sport development program

in disadvantaged communities

BACKGROUND

The main task of the sport sector is to enable

EVERY INDIVIDUAL to participate in
(Council of Europe, 2001).

The sport sector

struggles to reach S
ethnic  minorities
~and people of
lower social class.

SOLUTION: to resolve
this paradox, intersec- |
toral  collaborations ,‘

are needed.

METHOD: THREE STUDIES
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AIM OF THIS DISSERTION:

To provide insights into if and how intersectoral partnerships can create value to
promote sport participation, physical activity, social capital and mental health through a
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What are the key succes factors of
intersectoral partnerships that create
more knowledge, resources and build
stronger partnerships?
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STUDY 2:
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Quantitative: MORE PEOPLE ENGAGE FOR A LONGER TIME in sport and physical activity IN CSDP - COMMUNITIES.
This is also the case for ethnic minorities and people of lower social class (not for social capital and mental health).

Qualitative: CSDP FILLS A GAP IN THE SPORTS DELIVERY SYSTEM.The CSDP connects sport organizations with
health, social, cultural and youth organizations. These links enable a sport offer tailored to the needs of the residents
and organizations in the communities.

Marlier et al. (2014). A Capacity Building Approach to Increase Sports Participation in Disadvantaged Urban Communities: A Multilevel Analysis. Journal of Urban Health

STUDY 3: of intersectoral partherships that build capacity at different levels:
Capacity Key elements of
Building Level cross-sector partnerships o0
Process evaluation =g  EVALUATING MUTUAL ACTIVITIES AND
@@ Trust HAVING TRUST IN EACH OTHER
Individual Personal contact To have an OPEN ATTITUDE towards the partners
u Coordination > To have CLARITY ABOUT THEIR ROLE in the partnership
External focus To LOOK FOR OPPORTUNITIES in the environment
Period of collaboration-time To understand that FOSTERING TRUST TAKES TIME TO BUILT
* Mutuality =)  CREATING MUTUAL INTERDEPENDENCE AND POLICY SUPPORT @ |/J
. h Policy support To prove the VALUE OF THE PARTNERSHIP by objective metrics
Support of partners —) Toconvince the policy makers of THE ADDED VALUE of the organisation and
_ ) Metrics of success the partnership by the support of partners who convince the policy makers.
Organisational
' «‘ Partner complementarity and fit To dispose of UNIQUE AND COMPLEMENTARY capacities
% Diversity of activities To create added value for a WIDE VARIETY OF PARTNERS
Parmergmp Period of collaboration-time To obtain results and CONVINCE OTHER PARTNERS of

the value of the partnership

Marlier et al. (2015). Capacity building through cross-sector partnerships: a multiple case study of a sport program in disadvantaged communities in Belgium. BMC Public Health

I Do you want to learn to collaborate better and to get more out of sport in your community? v x
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