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1

Making Sense of Identity
Discourses in International Events,
Festivals and Spectacles

Udo Merkel

This edited collection is concerned with international festivals,
celebrations and spectacles, as well as the contributions these events
make to our social identities. More precisely, it is about two distinc-
tively different and yet interrelated processes: the construction and
presentation of identities. It also explores the intersections of identity
and community within various event contexts. The book’s interdisci-
plinary approach, cross-cultural themes and methodological diversity
reflect the complexity of its overriding issue that appears to be en vogue
in the realms of everyday discourses, popular culture, journalism and
academia. In a nutshell, identity refers to the understanding of individ-
uals in terms of who they are, normally in comparison to others. This
ability ‘involves knowing who we are, knowing who others are, them
knowing who we are, us knowing who they think we are, and so on’
(Jenkins 2008, p.5). Jenkins also notes that planned events, in particular
rites and rituals, play an important role in the formation and devel-
opment of social identities as they tend to celebrate the essence of an
identity and mark the transition from one identity to another. How-
ever, this volume is less concerned with small-scale or personal private
celebrations that consolidate identity than high-profile, international
events, festivals and spectacles.

In February 2014, two global sports spectacles, the Winter Olympics in
Sochi and the Super Bowl in New York, attracted global media attention
not only because of the sports but also due to their explicit engagement
with identity discourses. Although Sochi's elegant and creative display
of Russia’s past, present and future in the opening ceremony was com-
mended for its modest patriotism, there were also concerns about the
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4 Introduction

extravaganza’s historical accuracy, a number of serious omissions and a
tendency to romanticize and glamourize the country’s social and polit-
ical structures (Walker 2014b). Overall, however, the Russians’ attempt
to demonstrate to the rest of world who they were, who they are and
who they want to be in the future was widely praised. In compari-
son, Coca Cola’s one-minute commercial during the Super Bow! caused
a serous stir, particularly among conservative political commentators.
Over 110 million viewers saw an advertisement that can be described as
neither innovative nor original. It commenced with a man on a horse
wearing a cowboy hat, reflected, visually, on the rich social, cultural
and ethnic diversity of the United States in the main part and fin-
ished with children running towards the Grand Canyon. All of this was
accompanied by a rendition of ‘America the Beautiful’, a patriotic tune
that many consider to be the unofficial national anthem of the United
States. However, it was sung not only in English but in eight other
languages, specifically Arabic, French, Hebrew, Hindi, Keres, Mandarin,
Spanish and Tagalog, symbolizing American diversity (Younge 2014).
The televized commercial sparked angry, controversial and ugly com-
ments on social media sites such as Facebook and Twitter, suggesting
that Coca Cola’s understanding of America’s identity is misguided, a
threat to most Americans’ sense of who they are and a misrepresenta-
tion of core American values. Others, particularly members of minority
ethnic groups, were outraged that they had been appropriated as a mar-
keting tool to increase corporate profits. There were also questions as
to whether the company’s attempts to legitimize the Americanness of
minority groups should be praised or taken as an insult. After all, the
global corporate giant has been frequently criticized for its disregard for
fair working conditions, health and environmental concerns.

Debates about modern identities and membership in local, regional,
national and international communities not only are part of popu-
lar culture but have also become more intense and systematic in the
academic world. Donald Getz's comprehensive and thorough study,
‘The Nature and Scope of Festival Studies’ (2010), which examined
423 research papers, argues that the systematic analysis of festivals has
grown into a significant field within events studies. He concludes that
academic accounts of international festivals are dominated by three
overarching themes: the socio-cultural roles , meaning and significance
and the relationship between festivals and tourism and management
issues. A closer look at this meta-literature review reveals that the issues
of identity and community feature frequently as subheadings in var-
ious sections, for example in the context of papers concerned with
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Udo Merkel 5

authenticity, place and attachment, and social and cultural impacts.
Therefore, it appears to be fair to suggest that a key characteristic of
local, regional, national and international events and festivals alike
is their contribution to the formation and expression of identity dis-
courses and narratives. Many events and festivals confirm and reinforce
identities, whilst others question and challenge traditional identities;
some help to modify and reshape established identities, whereas others
generate new identities or intend to reposition existing identities. Iden-
tity formation processes explicitly motivate some festivals and events;
for others, it is an unintended by-product. With the help of symbolic
systems and signifying processes, events and festivals create and offer
distinctive meanings, which help individuals to form communities and
make sense of who they are. These socio-cultural processes define and
shape both individual and collective identities and have done so for
some time, as the following three examples will show.

The 1969 Woodstock Festival of Music and Art was a memorable gath-
ering of around half a million young, like-minded US citizens. Most
of them questioned mainstream American norms and values, opposed
the Vietnam War, supported the civil rights movement, wore unconven-
tional clothes, explored alternative lifestyles, such as communal living,
and experimented with sex and drugs. The festival caught the attention
of the world as its essence was rooted in and combined music, social
responsibility and independent, alternative forms of thinking. But, more
importantly, Woodstock defined, shaped and expressed the identity ofa
new generation of young people, the Woodstock Nation (Hoffman 1993).
Although the organizers of Woodstock were neither hippies nor civil
rights or anti-war activists, the event brought together and united the
energies of various counter-cultural streams, the anti-Vietnam War and
pro-peace movement. Woodstock experienced the birth and ‘christen-
ing’ of a new identity that offered a different sense of social belonging
inspired by a reflective and dynamic relationship between music and
citizenship. After the worldwide release of the soundtrack and the film
about the event, in 1970, Woodstock became a key source and impor-
tant reference point for all those who believed that solidarity with
other young people around the world would lead to fundamental socio-
political changes. As such, the Woodstock Nation slowly turned into
Woodstock Transnational (Kramer 2013).

In sharp contrast, football fans in the various European leagues tend
to be more conservative and traditional and do not necessarily chal-
lenge political but commercial forces. The event, that is the frequent
matches of their respective teams, plays a crucial role in their desire to
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express their identity and experience a sense of community. These occa-
stons provide unique and valuable opportunities for the celebration of
distinctively local, sometimes regional, identities. For many traditional
fans, attending a football match is about experiencing and expressing a
sense of belonging through the emotional engagement with other like-
minded fans. The uniform outward appearance of many fans provides
a clear expression of their identity, displays their community member-
ship and a sense of belonging (Finn and Giulianotti 2000; Giulianotti
2002; Merkel 1999; Ward and Williams 2010). Their vocal rejection of
the increasing commercialization of football and their fight to preserve
and maintain traditional, often very masculine, values and cultural prac-
tices are not driven by an anti-capitalism agenda. It is primarily about
ownership, community and identity issues that are threatened by com-
mercial forces that have repeatedly shown a total disregard for the social
significance of football matches, clubs and teams.

Traditions play an equally significant role in the third example that
demonstrates the close relationship and intersections between events,
identity and community formation. In November 2013, Brazil’s Amazon
region hosted the 12th Indigenous Games with more than 1,500 par-
ticipants from various South and North American tribes and countries
(Dana 2013). Some competitions focused on physical strength, agility
and endurance. Others drew on important hunting and survival skills
of the participants, for example archery. A very small number of activ-
ities revealed modern influences, such as football — albeit players were
not allowed to run but had to crawl along the ground and could only
use their heads to push the ball forward. Of course, this indigenous fes-
tival appears to be an unconventional and low-profile alternative to the
sporting spectacles in Brazil, the 2014 FIFA World Cup and the 2016 Rio
de Janeiro Summer Olympics. However, this coming together of tradi-
tional tribal cultures offered these dispersed communities with limited
contacts to the outside world a rare chance to interact with each other,
unite, celebrate and reflect on their identities.

This trio of examples clearly confirms that identities are social con-
structs. Their formation occurs within specific socio-economic, political
and cultural contexts. They are the outcomes of social interaction and
can only be understood properly in relation to the social environment,
in particular in relation to other identities and communities. Jenkins
argues that ‘identifying ourselves, or others, is a matter of meaning, and
meaning always involves interaction: agreement and disagreement, con-
vention and innovation, communication and negotiation’ (2008, p.17).
Consequently, he has repeatedly suggested abandoning the ‘social’ in
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Udo Merkel 7

isocial identity’ as it is superfluous. Furthermore, events do not only
offer the attendees a platform for developing, consolidating, modify-
ing and expressing their identity but also give places such as towns,
cities and regions a distinctive identity. Such a ‘place identity is now
frequently associated (in the minds of potential visitors, investors and
residents, at least) with what it sells, what it creates and what it repre-
sents in terms of aesthetic attributes’ (Foley et al. 2012, p.77). These
events are frequently referred to as hallmark events (Hall 1992) as
they cannot be separated from the city or region where they take
place.

There is little doubt that most people associate the Notting Hill Car-
nival and the Wimbledon Championships with London, the Opera Ball
with Vienna, the Oktoberfest with Munich, the Running of the Bulls
with Pamplona, the Mardi Grass with New Orleans or the Woodstock
Festival with upstate New York. In some cases, the legacy of a famous
festival can even lead to the emergence of other events and define their
essence, characteristics and, ultimately, identity. Woodstock is one of
these places. Since 2000, it has been hosting a highly respected, inde-
pendent film festival. Considering the large number of international
film festivals that have been founded over the last two decades, it is
no surprise that many struggle to set themselves apart and differentiate
themselves from the many others. However, the Woodstock film festi-
val has what every film festival needs, many claim to have, but only
very few can really offer — a genuine and distinctive identity. It is not
based on choice, design or an expensive marketing campaign but the
inevitable result of its famous history that is characterized by creativity
and rebellion.

However, the above-mentioned short case studies also raise a sig-
nificant number of questions about the relationship between events,
identity discourses and communities, which this volume intends to
explore in detail:

1. What kind of sources do events, festivals and celebrations provide
and what kind of input do they offer for both the construction of
communities and the expressing of their identities? How do events
support the formation of identities? How do they build social capital
and foster community spirit?

2. What kind of identity projects do events support? Do they help to
preserve and reinforce established identities and communities, or
do they challenge them and offer a platform to launch new and
alternative identities?
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8 Introduction

3. What are the specific characteristics of identities and communities
that emerge and exist in the context of international events? What
do events say about the identity of their participants?

4. How do we best theorize those communities that share g distinc-
tive identity? Are concepts that are derived from classical sociological
thinking still able to capture the essence of these communities or are
modern, often contested, conceptualizations more useful?

chapters.

Theorizing identity and community: Influential thinkers
and thoughts

Although, currently, there appears to be an urgency and preoccupa-
tion with questions of identity, academic debates about the significance

Durkheim and Ferdinand T onnies, had a keen interest in the way people
create communities and form social identities on the basis of a strong
sense of shared interests, characteristics, values and beliefs, and rein-
forced through a variety of cultural practices and rituals, Despite their
very different approaches to the study of identity, all agreed that a col-
lective consciousness, which defines membership in, and the solidarity
of, a group, is developed through action and interaction of indjvid-

ultimately, society together.
Karl Marx (1818-1883) was primarily interested in the impacts of
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Udo Merkel 9

itself’. In the context of the working class, or proletariat, a ‘class in
itself’ is best understood as a substantial group of people sharing signifi-
cant social characteristics in relation to the economic system, becoming
aware of their likeness and the need to change their disadvantageous
position through collective action. Organizing itself and actively pursu-
ing shared interests in order to improve their socio-economic conditions
and quality of life turns this group into a ‘class for itself’. According to
Marx, an understanding and appreciation of one’s position in the eco-
nomic system leads to class consciousness, which, in turn, motivates
and encourages class action. This involves forming political parties,
joining trade unions or even engaging with revolutionary movements.
For Marx, the formation of a distinct working-class identity was the
outcome of the new economic arrangements of capitalism and, at the
same time, a crucial stepping stone in the revolutionary process of over-
throwing that system and abolishing class society. Whilst many political
commentators tend to explain ‘class consciousness’ simply as identifi-
cation with other members of one’s own class, Marx’s analysis shows
that the existence of a class consciousness requires a unification pro-
cess that happens through social interaction. For Marx, class is the most
significant source of identity and conflict.

Emile Durkheim (1858-1917), a French sociologist, had a keen inter-
est in what holds society together since the traditional and intense
bonds of family and church had been replaced by modern economic
arrangements with specialized roles and distinctive responsibilities.
For Durkheim, any explanation of the existence of society required
a detailed and subtle understanding of how collective identities bind
people together and generate social integration. Durkheim was deeply
concerned that the new socio-economic structures that the industri-
alization process had created could lead to a disintegration of society.
Although he was aware that the increasing population size and growing
division of labour had created robust networks of interdependencies, he
considered the weakening of a collective conscience to be a serious chal-
lenge for modern societies. In his seminal work, The Division of Labour in
Society, originally published in 1893, he concludes that social cohesion
takes different shapes in particular historical eras (1997). He developed a
simple dichotomy to mark the two ends of a continuum that illustrates
the transition from tradition to modernity. Durkheim’s differentiation
between ‘mechanical solidarity’ and ‘organic solidarity’ describes two
types of social organization and the ways individuals are connected.

Mechanical solidarity is characterized by a low division of labour,
based on likeness, shared sentiments and responsibilities, a high degree
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of self-sufficiency and close personal ties. All these elements constitute
a simple, pre-industrial version of social cohesion that is crucially sup-
ported by religious rituals and ceremonies. In The Elementary Forms of
Religious Life, initially published in 1912, Durkheim (2001) has also
shown how important rituals are for social cohesion, solidarity and a
collective consciousness. He argued that rituals stimulate the experience
of collective effervescence, which, in turn, promotes a group identity,
strengthens the sense of belonging and stresses the symbolic bound-
aries between insiders and outsiders. In sharp contrast, organic solidarity
is typical for more complex, socially differentiated and secular societies
with a higher division of labour that requires more cooperation and
collaboration. People are no longer connected to each other by close per-
sonal ties and traditions but by their reliance on each other. They have
lost the ability to be self-sufficient and become mutually interdependent
because of the increased division of labour and subsequent specializa-
tion. Rights and responsibilities are increasingly linked to individuals,
rather than collectives. Durkheim further concluded that although the
modernization process had destroyed the traditional bonds and ties
that defined and created the mechanical solidarity of the people, it had
been replaced by a different set of social relations and connections that
created organic solidarity.

Ferdinand Tonnies (1855-1936) observed similar developments in
German society and developed two conceptual tools that tried to cap-
ture the changing principles of social life and group cohesion. He
distinguished between Gemeinschaft and Gesellschaft (1887), which are
frequently translated as ‘community’ and ‘society’ (or ‘association’),
respectively, in order to account for fundamental changes that affected
the social organization of individuals in the aftermath of the Industrial
Revolution. Gemeinschaft refers to a group of individuals who consider
the interests and needs of the group at least as important as their own.
Such a community tends to share fundamental values and beliefs, which
guide and regulate the cultural practices and social responsibilities of
all members with reference to each other and the group as a whole.
A typical example of such a Gemeinschaft is the tamily, which often
offers a distinctive sense of loyalty and identity. Other examples include
tight-knit, exclusive, religious communities whose members have sim-
ple face-to-face relations and share a common belief system, language,
traditions, rituals and routines. The status of individuals is ascribed and
based on membership of this group.

Unlike the Germeinschaft, the term Gesellschaft describes a social
arrangement in which individuals’ self-interest takes precedence over
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Udo Merkel 11

the large group or association. In Gesellschaft-like structures, secondary
relationships are more important than familial or kinship ties and are
largely instrumental. A modern business is well suited as an example
as the different stakeholders (owners, managers, employees and so on)
tend to have very little in common. However, all of these stakehold-
ers have a keen (self-)interest in making a living, earning money and
ensuring that the company continues to provide such opportunities.
Such a socio-economic system rarely generates a genuine and intense
sense of identity and loyalty. It is therefore more prone to conflicts
and tensions. In order to combat such problems and to increase an
individual’s commitment in Gesellschaft-like structures, currently, cor-
porate identity strategies seek to forge artificial group bonds and a
sense of belonging that are typical for a Gemeinschaft. Furthermore,
the status of individuals in Gesellschaft-like social structures is usu-
ally based on their personal achievements, for example through work
and education, and not ascribed as in Gemeinschaft-like social systems.
Very similar to Durkheim, Tonnies also argues that social conscious-
ness and cohesion in more advanced societies are the outcomes of
an awareness of one’s dependence on others rather than likeness and
similarities.

Despite the lasting impact of Marx, Durkheim and Tonnies'’s ideas,
modern and contemporary theoretical debates about identity and com-
munity have become more complex, increasingly differentiated and
more contested. They also reflect fundamental shifts in the way research
and theories try to capture these issues, particularly in the context of
international events, which constitute very specific, often unique, usu-
ally highly condensed and always liminal experiences. More recently,
substantial contributions to the analysis of community and identity
issues have been made by Benedict Anderson (1983), Eric Hobsbawm
and Terence Rangers (1983), Anthony Cohen (1985), Michel Maffesoli
(1996) and Kevin Hetherington (1998) - to name just a few of those
whose ideas and theories underpin the case studies in this collection.

Benedict Anderson’s work on Imagined Communities (1983) and the
origins and spread of nationalism is widely regarded as seminal. His
conceptualization of modern nation-states as imagined communities
acknowledges that a sense of belonging to a national community does
not depend on face-to-face interaction or relationships between mem-
bers of that collective. He suggests that this sense of belonging to a
nation is socially constructed and imagined. In other words, members
of a national community are brought together by the image of their
communion.
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The nation is imagined as limited because even the largest of them,
encompassing perhaps a billion living human beings, has finite, if
elastic, boundaries, beyond which lie other nations. No nation imag-
ines itself coterminous with mankind...It is imagined as sovereign
because the concept was born in an age in which the Enlighten-
ment and Revolution were destroying the legitimacy of the divinely-
ordained, hierarchical dynastic realm.. Finally, it is imagined as a
community because, regardless of the actual inequality and exploita-
tion that may occur in each, the nation is always conceived as a deep
horizontal comradeship.

(Anderson 1983, p.7)

Anderson’s exclusive focus on the role of literacy and the reproduc-
tion and representation of the nation through the print media reveals
a somehow narrow understanding of culture, There is no doubt about
the historical significance of printed media products, However, national,
and other, identities can be imagined and experienced in a variety of
ways and contexts, such as architecture, particular clothes, food, music
and festivities.

Anderson’s understanding of imagined communities implies that
nations can be reimagined and transformed, Therefore, national iden-
tities are flexible constructs and prone to change over time and able
to adjust to new circumstances. ‘Nations are what their citizens imag-
ine them to be, and nation-building occurs not only through political
and economic processes, but also in cultural and symbolic contexts’
(Farquharson and Marjoribanks 2003, p-45). In this regard, interna-
tional sports events are frequently referred to as important forums for
these kinds of processes. However, other international events, festivals
and spectacles are, at least, equally useful and influential as they pro-
vide important sites for the modification of identities. Even though
Anderson’s concept is the outcome of a thorough analysis of the devel-
opment of modern nationalism, it is now used more broadly and in
a variety of contexts as it can be applied fruitfully to other groups,
communities and identity projects.

Eric Hobsbawm and Terence Ranger’s seminal book The Invention
of Tradition (1983) complements Anderson’s account. This classic text
argues convincingly that many of the traditions and customs that we
perceive to have a long history are, in fact, relatively recent inventions.
Hobsbawm defines the title and focus of this edited book as ‘a set of
practices [ ...] of a ritual or symbolic nature, which seek to inculcate cer-
tain values and norms of behaviour by repetition, which automatically
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implies continuity with the past’ (1983, p.1). Like the customs of pre-
modern societies, modern invented traditions have symbolic functions
and convey important social meanings that have been reduced to ritu-
als, symbols and festive occasions. Furthermore, several chapters clearly
{llustrate how rituals and symbolisms have been created to be part of
various national cultures meeting important emotional needs. At the
same time, many of these invented traditions support the spread of
fundamental ideological messages. Although the collection of essays
focuses on Britain and the British Empire, Hobsbawm suggests in the
introduction and in the conclusion that the findings of the individual
case studies can be applied to other Western nations. In the last chapter,
Hobsbawm stresses the close links between the invention of traditions
and the development of nation-states and spread of nationalism during
the nineteenth and twentieth centuries. However, invented traditions
were not only used to justify the existence of states but also employed
to create social cohesion and a sense of community by other institu-
tions and organizations, such as political parties and the trade union
movement in various countries.

Hobsbawm and Ranger’s focus is upon how the powerful invent tra-
ditions and rituals that create the illusion of continuity, instil a sense
of belonging, legitimize existing power structures and reinforce com-
mon norms and values. Although the concept of ‘invented traditions’ is
very useful and applicable to the critical study of contemporary inter-
national events and festivals, as this collection will show, it is not only
the political and economic elites but also ordinary people that invent,
develop, consolidate and modify cultural traditions and practices as part
of communal gatherings and identity discourses.

According to Anthony Cohen (1985), a community is a meaningful
system of cultural practices, patterns and values that provides its mem-
bers with a sense of belonging and, ultimately, an identity. He stresses
that the concept of community entails that members of a collective
share a set of common characteristics that clearly distinguishes them
from other groups. For Cohen, the concept of community can only
be fully understood with reference to belonging and similarity, on the
one hand, and differences and boundaries on the other. Both sameness
and differences become very visible, and are reinforced, through the set-
ting of boundaries as they protect the unifying elements that define a
group’s identity and demarcate it from other collectives. The ‘bound-
ary encapsulates the identity of the community and, like the identity
of an individual, is called into being by the exigencies of social interac-
tion’ (Cohen 1985, p.12). Importantly, it is not the boundary as such,




14 Introduction

but what the boundary means to people, or, ‘more precisely, about the
meanings they give to it’ (Cohen 1985, p.12) and how it is experienced
that matters in this context.

The persistent interest of sociology, politics and cultural studies in
examining and theorising the formation and construction of commu-
nities that share a distinctive collective identity has also led to the
modification of existing theories and the emergence of new concepts.
The French sociologist Michel Maffesoli (1996) introduced the notion
of neo-tribes in the late 1980s in the wider context of discussions about
postmodernism. The term refers to social communities that people cre-
ate on the basis of emotional solidarity and in response to the increasing
fragmentation and individualization of social life. Whereas, tradition-
ally, geography and kinship defined membership in tribes, nowadays
tribes are more fluid and transient and come together for the duration
of rituals, performances and special occasions. Their shared emotional
solidarity only exists in specific contexts, in a particular period of time
and for a specific reason, such as the pursuit of a common interest or
the duration of a festival.

Kevin Hetherington evaluated critically the concept of neo-tribes,
questioned a number of Maffesoli’s ideas and expanded it in his book
Expressions of Identity: Space, Performance, Politics (1998). He suggests that
neo-tribes are intentional ‘communities of feeling’ (Hetherington 1998,
p-49) and, as such, they offer expressive rather than rational identi-
ties. They reveal a ‘troubled politics of identity in which people try to
renegotiate their identities’ (p.53). Hetherington also acknowledges that
older sources of identity, such as class, gender and ethnicity, continue
to influence identity discourses of neo-tribes. According to Maffesoli,
however, identities are shaped and constructed through the practices
that derive from the chosen focus of the neo-tribes and their emotional
ties, but do not arise from the members’ positions in the social struc-
tures (p.56). Hetherington also suggests that neo-tribes exhibit their
collective identities through distinctive symbolisms and conspicuous
styles.

Similar academic discussions about the formation and display of
collective styles initially gained prominence in the mid-1970s due to
the innovative work of the Centre for Contemporary Cultural Stud-
ies (CCCS) at the University of Brimingham (Hall and Jefferson 1976).
Their analysis of the emergence of youth subcultures and the sig-
nificance of their styles is framed by Antonio Gramsci’s concept of
hegemony (Gramsci 1971) and, therefore, considers youth subcul-
tures as a response to the overarching power structures in post-Second




ly, about the
experienced

al studies in
1 of commu-
o led to the
eW concepts.
d the notion
Issions about
t people cre-
1e increasing
s, tradition-
s, nowadays
the duration
d emotional
riod of time
n interest or

f neo-tribes,
in his book
suggests that
ngton 1998,
onal identi-
eople try to
wledges that
ty, continue
o Maffesoli,
he practices
ir emotional
social struc-
xhibit their
conspicuous

| display of
970s due to
Itural Stud-
rson 1976).
nd the sig-
concept of
uth subcul-
post-Second

r——

e

Udo Merkel 15

World War Britain. Youth subcultures emerge usually around com-
mon leisure activities, social rituals and cultural spaces. They are most
visible through their distinctive, often provocative, subcultural styles
(Hebdige 1979) that combine a special dress code, jargon, symbols,
rituals and other elements. The subcultural style not only reinforces
commitment to the group but also displays core norms and values,
and forms and reflects the group’s identity. Despite a degree of simi-
Jarity, there are some substantial differences between subcultures and
neo-tribes. Most importantly, whilst the identities of the former are
relatively stable, fixed and perpetual, membership of neo-tribes is less
static and more dynamic. Opting in and out is as possible as multiple
affiliations.

Whilst all the above-mentioned writers have made important con-
tributions to the understanding of the concept and phenomenon of
identity, there is hardly any acknowledgement of the contested nature
of many identity projects. This is reflected frequently in the contro-
versies surrounding the use of specific symbols that mark and dis-
play publicly a group’s sense of who they are. The popularity of the
St George’s Cross, England’s emblematic flag, has declined considerably
over the last decade after far-right political groups appropriated this
symbol. Various polls have shown repeatedly that the St George’s Cross
is, nowadays, often associated with exclusionist racist and xenophobic
views.

Furthermore, all the theorists discussed above pay very little atten-
tion to the mundane and routine displays of identity, for example in
everyday life, leisure and popular culture. As several of the case stud-
ies in this collection will show, any contemporary and critical analysis
of identity discourses needs to take these realms into consideration.
Tim Edensor has done this successfully in his book on National Iden-
tity, Popular Culture and Everyday Life (2002) that explores ‘the dense
spatial, material, performative, embodied and representative expressions
and experiences of national identity which are inextricably interlinked
with each other, which constitute a shared compendia of resources, akin
to a vast matrix into which individuals can tap to actualize a sense of
national belonging’ (p.vii).

Many of the theories that frame the case studies in this volume derive
from, draw on and/or extend the observations and insights of the above-
mentioned theorists. This persistent theoretical diversity confirms the
complexity of the issue under investigation and an epistemological tru-
ism, namely, that no single theoretical framework can encapsulate the
totality of a social phenomenon.
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16 Introduction

Constructing identities and communities: Traditional
and modern sources

In addition to the substantial increase of academic interest in identity
issues over the last few decades, journalistic publications and television
programmes frequently aim to offer a better understanding of this com-
plex, multi-layered phenomenon. Many of these are keen to solve the
contemporary identity crisis that has been caused by the ongoing glob-
alization process, the growing fragmentation and individualization of
modern societies and the absence of firm and stable points of refer-
ence. Although the existence of an identity crisis is contested, there
is little doubt that the widespread interest in identity issues is linked
to some dramatic technological, socio-economic, political and cultural
changes. These far-reaching developments have resulted in a number of
discontinuities and uncertainties that affect our sense of who we are.
This book will touch on some of these developments as their impacts
can be observed in the complex relationship between international
events, festivals and celebrations, and identities, identity discourses and
debates as well as the construction and celebrations of contemporary
communities.

Although the meanings attached to international events and festivals
vary considerably and range from personal to global significance and
impacts (Merkel 2014), there is little doubt that they make considerable
contributions to the creation of collective and place identities, enhance
the participants’ social and cultural capital, and offer a wide variety
of opportunities to engage in identity discourses. Such an engagement
takes various forms. Some events and festivals reinforce traditional
identities; others promote identity changes. Some celebrate majority
identities; others challenge the normative nature of dominant identity
discourses and favour alternative and minority identities. Some are g
reminder of traditional identities; others provide a forum for the launch
of new identities,

At the heart of all these identity projects lies a fundamental ques-
tion: Who am 1? As already established, answering this question requires
active engagement with our social environment. It involves exploring
how we see ourselves and imagining how others view us. The creation
of identities is a social practice that constitutes the basis for identifi-
cation with and a sense of belonging to a community of like-minded
people. Such groups tend to manifest opposition to the identity of
other groups through stressing differences that create boundaries and
act as important markers (Woodward 2010). The outcome is quite often
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a simple differentiation between ‘us’ and ‘them’ that tends to be socially
experienced through inclusion or exclusion of individuals and groups.

Whilst a group identity is based on its members’ shared sense of who
they are, individuals draw on their biography, their experiences, their
social and spatial environments and their interactions with other peo-
ple. However, identity formation processes are never complete. They are
dynamic and fluid, require adjustments to new individual and social
realities and have become more complex and multifaceted through
one’s life span. We all grow up within specific ethnic, socio-economic,
cultural and political environments, as citizens of states and members
of national communities, and are, at least initially, shaped by these
collectives. In later stages of our lives, we acquire additional identities
that may reflect our occupational background, strong religious beliefs,
support for specific environmental causes or admiration of sports teams
and rock bands with whom we identify. The formation of identities is
a continuous process that happens in, and is therefore influenced by,
the surrounding social context. The outcome reconciles and integrates
the dynamic relationship between the personal and the social. Past and
present social structures, however, tend to limit our choices and the
control we have over this process of identity construction.

Although the vast majority of modern festivals and events appear
to be democratic and inclusive celebrations, below the surface, the
space offered for the expression and display of identities can be limited
and, very often, prioritize dominant identity discourses. Many events
have been clearly gendered throughout their history, often excluding or
marginalizing women. Although women tend to be much more visible
in, and, occasionally, even the focus of, event settings, their presence
often perpetuates outdated and stereotypical ideas of femininity and
womanhood. Gender identities are primarily a social and cultural con-
struct. There are, however, a number of tensions between outdated,
stereotypical assumptions and modern, emancipatory expectations.
This is clearly reflected in the political controversies that frequently
surround the hosting of beauty pageants. These competitions tend to
perform very traditional gender identities that are frequently contested
as they reinforce stereotypical, Western conceptions of womanhood,
celebrating beauty and sexual attractiveness.

Since their inception over 150 years ago, these competitions have
attracted opposition and protest. Feminists argue that these events are
shallow and superficial, show a close resemblance to livestock competi-
tions at country fairs, reduce women to the sum of their parts, are sym-
bols of the hyper-commercialization of beauty and, most importantly,
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signify the oppression of women. In 2002, when the Miss World com-
petition was to be held in Nigeria, over 100 people were killed in violent
clashes after a newspaper article, written by a Christian journalist, sug-
gested that Prophet Mohammad would have selected a wife from among
the contestants. Many Muslims felt insulted by this publication, which
caused a further deterioration in the already tense relationship between
the Christian and Muslim communities and resulted in three days of
rioting. A year later, Indonesian Muslims voiced their discontent about
the Miss World event due to take place in Bali. They argued that this
pageant celebrated a gender identity that promoted sexual indecency.
Even more contested are child beauty pageants that have grown con-
siderably in popularity over recent years in a large number of countries.
In France, in 2013, a clear majority in the Senate decided to ban beauty
pageants for children under the age of 16 as these events, it was argued,
promoted a hyper-sexualized identity among young girls.

Equally important for the formation of identities are economic struc-
tures, in particular patterns of employment and the distribution of
wealth and power. Social class has traditionally offered people a firm
sense of who they are and an important means of class distinction.
More recently, and largely due to substantial socio-economic and cul-
tural changes such as the continuously high levels of unemployment,
the decline of traditional large-scale manufacturing industries and the
erosion of work-based community cultures, class as a source of one’s
identity has diminished. Some commentators even argue that in mod-
ern, Western societies, class, as a social category and identity source,
has become obsolete and been replaced by a variety of consumption-
oriented lifestyles that, nowadays, make more significant contributions
to the formation of people’s identities. Although this claim of the
fragmentation, disintegration and disappearance of traditional working-
class identities is not new, it implies two noteworthy fundamental
changes. First, there has been a shift from collective to individual iden-
tities, and, second, consumption practices and non-work activities, such
as leisure priorities, have become more important and influential than
occupational background. Despite these claims, there are still a large
number of events that celebrate class membership and conspicuously
display the group’s class identity and social background.

The Viennese Opera Ball is one of these. It is held annually at the State
Opera in Austria’s capital and is the climax of the ball season, which runs
from January to the end of March. Most members of Vienna’s middle
class attend at least one of the 300 or so balls per season, many of these
hosted by specific trades and professions. However, the Opera Ball is
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widely perceived as a legendary and exclusive celebration of upper-class
culture. Whilst the vast majority of the attendees come from the worlds
of business and commerce, the event also offers politicians, socialites
and celebrities a red-carpet opportunity. The proceedings usually com-
mence with a traditional initiation rite. The first to take to the dance
floor are the ‘Debutants’ in their white ball gowns. This occasion marks
the debut these young women give to the assembled Viennese upper
class. In essence, this is an event that allows Viennese high society
and aristocratic circles to relive the monarchical spirit, reinvigorate the
decadence of previous centuries and class identities and structures.

Another powerful source of identity is ethnic background, which is
the focus of and rationale for several events and festivals all over the
world. The extension and proliferation of ethnic identities over the last
50 years is, again, a clear reflection of some dramatic social changes
that have led to discontinuities and uncertainties. Among these are the
steadily growing labour migration and the emergence of many multicul-
tural societies that have witnessed social tensions due to the increased
ethnic diversity. Although the Notting Hill Carnival is nowadays one of
London’s most popular tourist attractions, its early history and roots,
which go back to the late 1950s, clearly show that this event played a
major role in the construction of alternative black identity discourses
in Britain’s capital. It was, originally, an attempt to promote a distinc-
tively different Afro-Caribbean identity and to challenge widespread,
often racist, perceptions of black migrants in British society.

Although I do not wish to engage in a discussion about the con-
temporary centrality of class, gender and ethnicity (Woodward 2000)
in the context of identity discourses, I would suggest that they cannot
be ignored as they continue to intersect with other identity disposi-
tions. That also applies to one’s national background as a source of
identity. Although the ongoing globalization process is undermining
territorial definitions of modern societies due to considerable increases
in migration, the question whether this process also leads to the end
of modern nation-states remains contested. However, there is little
doubt that we, as individuals and groups, continue to draw on the
nation-state as an important point of reference and a relatively sta-
ble ingredient of our identity. The political elites of most countries
promote a sense of national identity through the provision of a multi-
layered web of national symbols and signifiers, such as flags, anthems,
emblems, ceremonies, rituals, role models, heroes and heroines. Hosting
major sports events and participating in high-profile international com-
petitions is often driven by the desire to offer national communities
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a distinctive sense of who they are. This happens most frequently in
the world of international sport that is primarily concerned with the
production and, often emotional, consumption of national differences.
Rowe (2003, p.285) even suggests that ‘sport’s reliance on passionate
national differentiation and celebrity is so thoroughgoing as to ques-
tion its suitability as an exemplar of global culture’. So far, research into
the relationship between events and national identity has been domi-
nated by a focus on high-profile international sports events, often in the
wider context of globalization debates (Armstrong and Giulianotti 1999;
Kelly and Brownell 2011; Merkel 2006; Price and Dayan 2008; Schaffer
and Smith 2000; Smith and Porter 2004; Sugden and Tomlinson 1994;
Tomlinson and Young 2006). However, more recently, other events and
festivals, highlighted in Commemorative Events (Frost and Laing 2013)
and National Days (McCrone and McPherson 2009), for example, have
started to feature more prominently on the research agenda. National
Days are specific (holi)days to remind citizens of who they are. They are
usually used as ‘commemorative advices in time and place for reinforc-
ing national identity’ (McCrone and McPherson 2009, p.1). However,
similar to the lavish Olympic opening and closing ceremonies, these
occasions also provide valuable opportunities for a country to convey
to the rest of the world who they are, what they believe in and what
they are good at. Some National Day celebrations do happen not only
‘at home’ but all over the world, such as the St Patrick’s Day parades
and festivals. Not only do they reflect the Irish diaspora, geographi-
cal detachment from the nation-state, growing cultural confidence and
a sense of pride and achievement, they have also become powerful
marketing tools to promote Ireland as a holiday destination.

Whilst the influence of some of the above-mentioned identity sources,
particularly gender, class and ethnicity, appears to be less stable and
powerful than in previous decades, others, for example one’s sexual
orientation, have become more public, powerful and influential and cre-
ated new identity discourses. They are also at the centre of several events
and festivals that aim to increase awareness and acceptance of a variety
of different sexual identities and, at the same time, fight the discrim-
ination of lesbian, gay, bisexual and transgender (LGBT) people. Most
notable among these LGBT events are Pride events, They range from
small-scale commemorations, rallies and community days to large dance
parties, parades and well-known international festivals, such as the ones
in Berlin, Brighton, Madrid, San Francisco and Sydney. All of these
events have in common the fact that they publicly proclaim pride in
their identity. Although many of these events have nowadays developed
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quently in a much broader appeal and attract an increasing number of attendees
d with the from outside the LGBT community, for sportsmen and women to be
lifferences. open about their gay identity is still not common, often problematic,
passionate and the issue has regular influence on sports events.

s to ques- Discussions about the appropriateness of homosexual lifestyles and
search into identities overshadowed the run-up to the 2014 Winter Olympics in
een domi- Russia’s Sochi. The introduction of some controversial legislation ban-
ften in the ning ‘propaganda of nontraditional sexual relations’ among young
notti 1999; people in Russia caused an international outcry and some fierce crit-
8; Schaffer icism from all over the world. Although Russian President Vladimir
1son 1994; putin repeatedly offered assurances to gay athletes and fans attending
events and the 2014 Sochi Winter Olympics (Walker 2014a, p.20), there were calls
ing 2013) from various groups to challenge these controversial laws through a boy-
nple, have cott of the Olympics. The American president, Barack Obama, sent a
. National clear message to Russia by appointing two openly gay athletes as offi-
. They are cial representatives. It is, of course, not the US president’s reaction to
1 reinforc- discriminatory laws in Russia that is key but the fact that identity issues
However, matter considerably in the context of international events and festivals,
1ies, these and can even cause tensions, conflicts and, potentially, distuptions.
to convey
and what Challenging, resisting and contesting identities
1 not only
'y parades Some of the above-mentioned examples have already demonstrated
yeographi- that identities are contested. Resistance to dominant identity discourses
dence and tends to come primarily from two groups: ‘those whose identities are not
- powerful recognized - that is, accepted as legitimate and respected by it; and those
whose identities are recognized but marginalized or inferiorized. Each
y sources, involves a different discursive strategy and political struggle’ (Parekh
table and 2008, p.17). Such resistance can be publicly expressed and the driving
e’s sexual force for hosting an event, as the roots and early development of Gay
] and cre- Pride celebrations and the Notting Hill Carnival have already indicated.
ral events Other sources of conflict can refer to the political and cultural iden-
f a variety tity of places. In 1992, the Barcelona Olympics were highly contested
e discrim- and increased the already existing tensions between Catalonia, the
ple. Most region, and Spain, the nation-state (Hargreaves 2000). Whilst the latter
nge from intended to showcase Spain as a new, modern and democratic country,
rge dance the Catalan hosts were keen to use this sports spectacle to promote the
s the ones region’s culture and claims for autonomy. The Olympics became a cat-
of these alyst for the conflict between Catalan identity and Spain’s central state.
1 pride in In general, regional festivals have become an increasingly popular con-
leveloped duit for the articulation of identity and an expression of the relationship
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between people and place. As such, regional festivals play a central role
in enhancing regional consciousness, despite the diverse interpretation
of the term ‘regional’ and the inherently unstable nature of its celebra-
tion. The boom of regionalism is best understood as a response to the
processes of globalization that has also led to a considerable increase in
celebrations of the nation (Devismes 2014).

In addition to these open conflicts, subversive resistance is a seri-
ous concern for the hosts of international events, particularly when the
expression of a distinctive identity is not part of the official proceedings.
The Black Power salute performed by the two American runners Tommie
Smith and John Carlos, gold and bronze medallists, respectively, in
the 200-metre race, during the medal ceremony at the 1968 Mexico
Olympics was widely interpreted as staging a silent protest against the
continued racial discrimination of black people in the United States.
However, this overtly political statement also signals and conveys their
identification with the Black Power Movement, a sense of racial unity
and pride. Due to the worldwide attention and media coverage, the
image of Tommie Smith and John Carlos raising their black-gloved fists
became part of the lasting legacy of the 1968 Olympics.

In order to avoid such publicity, other event hosts have gone out
of their way to make sure that the identity on display does not
become blurred. After protracted legal battles, the organizers of several
St Patrick’s Day parades in the United States were allowed to ban mem-
bers of the LGBT community from marching in the parades. Such a
rejection obviously reinforces a sense of inferiority and deprives a dis-
tinctive group, in this case gay lIrish expatriates, of the opportunity
to proclaim publicly their sense of identity and generate pressure to
legitimize their identity. In March 2014, the organizers of New York’s
march also banned posters and banners promoting gay rights, which
led to a boycott by the city’s mayor, Bill de Blasio, and the Irish minister
for social protection, Joan Burton, who had been invited to attend the
celebrations.

At the Burning Man festival in Nevada’s desert, ‘radical inclusion’ is
one of the most important of ten doctrines that define and shape the
annual event. Other principles include self-reliance, self-expression, par-
ticipation over consumption and sustainability. All of these give the
unusual festival a unique identity that defies dominant American val-
ues. Although the media frequently portray the Burning Man festival as
a huge psychedelic party, a giant rave and a playground for adults, it
is much more than that. It is committed to free creative and artistic
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expression and perceives itself as an experimental, utopian commu-
nity providing multiple opportunities to escape from everyday life and
society and to reflect on alternatives. For one week, 60,000 ‘burners’
construct Black Rock City, which is made up of hundreds of individu-
ally themed camps organized around a common concept and identity.
Many participants even adopt a new name for the duration of the
festival. They explore and develop new identities that overcome the
constraints of society and encourage their creative abilities. The Burn-
ing Man festival allows individuals to explore and experiment with
alternative versions of identity, question taken-for-granted beliefs and
overcome the widespread experience of alienation and dislocation. The
event creates tribal dynamics that help to build social capital and foster
community reliance. As such, the Burning Man festival does not only
contest dominant identity discourse but offers a host of opportunities to
experiment with alternative narratives and community structures (Chen
2009; Gilmore 2010; Gilmore and Van Proyen 2005; McRae et al. 2011).

Several of the above-mentioned examples have in common that they
do not only question, challenge and resist dominant identity discourses
but also offer alternatives, publicly promote minority and/or different
identities and foster a sense of community among those who experi-
ence marginalization, exclusion or dislocation. That also applies to the
identity of places as distinctive events, ranging from mega events to
small-scale local happenings, which have the potential to shape and
modify both identities and perceptions. A striking example of such
a global sports spectacle is the 2006 FIFA World Cup that Germany
hosted (Biermann 2006; Grix 2006). The Germans succeeded in con-
vincing the rest of the world not only that they could efficiently
and systematically organize a big party but also that they, themselves,
could have a good time and be fun-loving hedonists. Furthermore, they
indulged in a healthy, confident, playful and non-threatening patrio-
tism without the international media reminding them of their infamous
twentieth-century history, in particular their Nazi past.

Less known, and certainly not very successful, are North Korea’s multi-
ple efforts to change the country’s image abroad through the hosting of
various events. Every two years, North Korea’s capital, Pyongyang, hosts
an international film festival that shows movies, features and documen-
taries. Although many of these are produced in North Korea, over the
last ten years, an increasing number of foreign films have been screened.
In 2012, the event organizers even installed a vast screen outside the
main railway station, which allowed locals to watch a small number of
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Western films. Considering North Korea’s reputation as the most secre-
tive, isolated and totalitarian state in the world, this event was clearly
meant to counter this discourse and offer an alternative that shows
the country’s modern, cosmopolitan side and engagement with other
cultures.

All the above-mentioned examples provide evidence that interna-
tional events, festivals, spectacles and celebrations make a large number
of contributions to the construction, consolidation and contestation
of social and place identities and provide a forum for expressing, cel-
ebrating and challenging identities. As such, events are part of social
practice that people engage in to form an identity. They offer a platform
for social interaction, which provides an opportunity for identification
with or opposition to the identity of other individuals. As the follow-
ing chapters will show, events, festivals and celebrations bring people
together and satisfy their desire to belong. Although the smallest com-
mon denominator appears to be a shared interest in the event they have
chosen to attend, quite often they have much more in common, which
intensifies their engagement with identity issues and strengthens their
sense of self.

About this collection: Case studies, communities
and controversies

The overarching aim of this book is to offer detailed and critical anal-
yses of identity narratives and communities in the context of selected
international events, festivals and spectacles. Therefore, the production,
development and contestation of identity discourses and communities
are the main concerns. Each chapter has been written with the intention
to offer a cutting-edge perspective. Thus, the collection aims to provide
a detailed understanding of both theoretical discussions and practical
realities. Although the chapters in this volume focus on different events
and identity issues, they all share some common academic interests
and concerns. Most notable among these is an embracement of social-
scientific concepts, theories and methodologies when analysing the
development of identity narratives and communities in international
events, festivals and celebrations.

The structure of this book is determined by a combination of two
factors: the nature of the events under investigation and the asso-
ciated identity discourses and communities. These guiding principles
have led to four distinctive parts, each with a clear thematic focus and
several case studies. Following this introduction, Part Il is primarily
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concerned with the intersections of local and social identity dis-
courses (and their contestation), using two examples from the world
of European football. Part III contains five case studies. They investi-
gate and interrogate the significance and intersections of international
events for places — that is, the cities of Hong Kong and London - and
people as national communities in Britain, China and North Korea.
The five case studies of Part IV are truly supra-national; two exam-
ples even engage with global communities and their sense of identity.
All five have in common that the events, the performers, the par-
ticipants and/or the spectators form, to some extent, cosmopolitan
communities.

The subsequent part of this book (Part II) deals with social and
local identity discourses and communities. Both chapters focus on the
contestation of identity narratives within the world’s most popular
spectator sport and investigate conflicts, contradictions and continu-
ities of football fandom in Italy and Germany. Chapter 2 by Mark
Doidge deals with the calcio fiorentino in Florence, the most populous
and capital city of Tuscany, and the social identity of Italian ultras.
Although the calcio fiorentino has become a popular tourist attraction,
it is not performed for tourists but is a central and deeply embedded
element of local Florentine, masculine culture. This public celebration
of a traditional, masculine sporting identity is also central to a related
[talian phenomenon, the ultras. Local pride and identity are achieved
and performed through ritualistic, thoroughly rehearsed and chore-
ographed, visual and vocal displays at football matches that extol the
traditions, history, strength and identity of the club and the ultras
community. Within the ultras community and the calcio fiorentino fes-
tival, traditions, local connectivity, masculine identity and the notion
of rivalry are central themes. Drawing on the work of Emile Durkheim,
Victor Turner and Mikhail Bhaktin, Doidge evaluates critically how these
diverse sporting events help generate a sense of identity through local
connectivity and masculine pride.

In Chapter 3, I focus on the relatively late commodification and
commercialization of professional football in Germany that caused con-
flicts and tensions between different stakeholders. The growing wealth
of players, the financial lust of many football directors, the apparent
lack of respect for the local community and the blatant commercial-
ism of the industry did not sit well with the fans, as their consistent
and systematic resistance over recent decades clearly shows. I argue that
their rejection of the modernization of football and fight to preserve
and maintain traditional values and cultural practices is not driven by
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an anti-capitalism agenda but is primarily concerned with community,
ownership and identity issues. The chapter further suggests that foot-
ball culture in Germany at the highest level, that is, in the Bundesliga,
is constructed by both commercial interests as well as the defiant and
rebellious reaction to it. It also shows that the vibrant terraces not only
do provide a colourful backdrop but are an integral part of the mul-
tifaceted and commodified spectacle, despite the fans’ resistance and
opposition to some of these developments.

Part 11 of this book is entitled ‘Identity Discourses of Cities and
National Communities’ and contains five detailed, topical and contem-
porary case studies. In Chapter 4, Brian Bridges and Glos Ho explore
the Hong Kong Dragon Boat Festival and its contribution to the iden-
tity of the participants, spectators, local residents and place. The image
of the dragon is culturally important for Hong Kong’s citizens — and
for Chinese communities generally - and rituals associated with dragon
boats in China date back over 2,000 years. Over the past three decades,
this semi-religious festival for fishing communities, including those in
Hong Kong, has been gradually transformed into an international sports
and tourism event. Bridges and Ho draw on concepts of event branding
and identity formation to analyse the contemporary meaning of the
dragon boat races and festival. They conclude that major stakeholders
in the festival, including both the racers themselves and tourism-related
governmental organizations, display differing motivations and inter-
pretations. Tensions appear to exist in the contemporary discourse
between cherishing traditional cultures and promoting modernization
and commercialization.

Adam Jones’s Chapter 5 offers a critical evaluation of London’s use
of the 2012 Olympics as a platform for rebranding the British capi-
tal, utilizing Simon Anholt’s City Brand Index hexagon as a conceptual
framework and structuring device. He shows that during the bidding
process, the repositioning of both the host city and the country involved
a considerable shift from historic heritage to modern diversity, youth
and multiculturalism. Subsequently, however, the organizers reverted
back to many of the more traditional and typical London icons, includ-
ing royalty, architecture, black taxis and red buses, in order to promote
both the city and the event. These rebranding and repositioning endeav-
ours created a number of tensions, in particular between host city and
nation. There appeared to be a clash between the desire and need to pro-
mote the city of London and, at the same time, enhance the country’s
international image and reputation through highlighting what is ‘Great’
about Britain. Jones also suggests that, in the short term, the benefits
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of hosting the London 2012 Olympics have been unevenly distributed
among the various stakeholders.

Chapter 6 by Beth Mudford examines critically the proceedings of
the Queen’s Diamond Jubilee in 2012 and selected media accounts of
this high-profile commemorative event. She discusses the key ques-
tion whether the Diamond Jubilee celebrations supported the older
‘Britannia rules the waves’ identity or the modern ‘Cool Britannia’
image of the country which both the opening and closing ceremony
of the 2012 London Olympics portrayed. Mudford also explores the
tensions between the two identities and evaluates critically whether
the old, traditional sense of identity has been replaced successfully
by the new, more contemporary version. Her study is underpinned
by Michael Billig’s ‘banal nationalism’ and Benedict Anderson’s ‘imag-
ined community’. Furthermore, she uses framing theory to analyse the
media’s portrayal of identity discourses during royal celebrations. The
empirical data gathered for this research project suggest that the 2012
Diamond Jubilee celebrations reinforced the old British national iden-
tity, although there were some references to the new identity discourse.
This was also echoed in the press coverage of the event.

In Chapter 7, Gwang Ok and I analyse the identity narratives in
several annual North Korean festivals and celebrations. Sixty years
after the end of the Korean War (1950-1953), South and North Korea
still proclaim eventual unification of the divided Korean nation as
a high-priority political goal and, therefore, continue to nurture, to
different extents, a pan-Korean identity among its respective popula-
tions. At the same time, both states need to provide their citizens with a
distinct national identity, which emphasizes difference and uniqueness.
We focus on this delicate balancing act as well as on the distinctive
elements and sources that shape North Koreans’ sense of being part
of a unique national community. All public celebrations are geared
towards the state’s need to generate and consolidate a sense of member-
ship in a unique political community for all North Korean citizens and
express its distinctiveness to the outside world. We conclude that North
Korea’s political elite clearly favours mass pageants that celebrate unifor-
mity and collectivism, the country’s past and present leaders, important
historical events and exaggerate the regime’s mediocre achievements.

Lu Zhouxiang’s Chapter 8 traces China’s participation in the World
Fairs with particular reference to nation-branding issues and the con-
struction of a distinctive identity. Early World Fairs, held in Europe
in the 1850s and 1860s, helped the Chinese learn about and under-
stand the outside world. After the Republic of China was founded in
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1912, World Fairs became an important political stage to demonstrate
the ‘new’ China’s internal stability, as well as its economic and tech-
nological achievements. Lu clearly shows that, since the late 1970s, the
communist regime has paid special attention to the World Fairs and
tried use the event to boost the economy, link up with international
standards and display China’s successful modernization process. More
recently, fuelled by a new era of nationalisin, characterized by intense
Sino-Western competition, hosting the 2010 World Fair is seen by most
Chinese as a means of national restoration, supporting the construction
of national identity, economic prosperity and international recognition.
He concludes that the 2010 Shanghai Expo reflected China’s increas-
ing economic strength and its ambition of integrating with the world.
It marked China’s return to the centre of the international stage after
more than 100 years of revolution and radical change.

Part IV of this collection deals with supra-national events, commu-
nities and identity discourses and comprises five contemporary and
critical case studies. In Chapter 9, Jayne Luscombe deals with the chal-
lenging, multifaceted and dynamic idea of Europe. On the one hand,
Europe consists of a set of politically, economically and legally inter-
connected nation-states. On the other hand, Europe is a geographical
region bounded by seas to the North, West and South and by the
Ural mountain range to the East. Furthermore, Europe can be con-
ceived of as a set of culturally diverse communities with rich heritages
that defy politically imposed geographical boundaries. For citizens and
communities, Europe, therefore, is a multi-layered, contested and ever-
changing construct. Luscombe examines these dynamic, diverse and
frequently conflicting attitudes towards ‘Europe’ expressed within two
pan-European event series: the European Capital of Culture and the
Eurovision Song Contest, with particular reference to identity issues,
narratives and discourses. Finally, she concludes that events of this
nature are constructed by the political and economic elites to form an
identity of Europe, which seeks further integration by nurturing and
fostering a shared sense of community, heritage and mutual values.

Andrea Stanton’s Chapter 10 takes us into the Arab world as she exam-
ines the development and contestation of the birthday celebrations of
Prophet Muhammad. Her study is primarily concerned with the fun-
damental question as to whether this occasion supports or complicates
Muslim identity projects. Five hundred years after Muhammad’s death
(632 A.D.), the Shiite Fatimid dynasty that ruled Egypt introduced a
new festival that celebrated the birth of this deeply spiritual man. This
commemorative event, known in Arabic as the mawlid al-nabi, birth
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of the Prophet, or mawlid for short, soon spread around the region
and through the expanding Muslim world. Yet, from the beginning,
the mawlid met with doubt and criticism over two questions: Was it
a ‘Muslim’ festival or a ‘Shiite’ festival? Did its observance lead Muslims
astray by suggesting that someone other than God should be venerated
and, hence, making them guilty of shirk, or polytheism? Since the rise
of Wahhabism in the late 1700s and the rise of conservative forms of
Salafism in the late 1800s, the Muslim world, particularly the Middle
Fast, has witnessed an increasingly sharp division between those states
that sanction the observance of the mawlid and those that question its
legitimacy. Stanton’s survey of the states of the contemporary Middle
Fast shows which countries forbid, permit or require mawlid observance.
She then maps these findings against the sectarian composition of each
state’s population and the outlook of each state’s government, assessing
the role that these festivals (or their absence) play in fostering national,
regional and/or sectarian identities. Stanton argues that shorter-term
events, as much as the everyday rituals of prayer, or the month-long
fasting during Ramadan play an important role in knitting together
the global Muslim community and also bring to the fore sectarian,
interpretive and regional differences among Muslims.

In Chapter 11, Patricia Soley-Beltran deals with fashion shows. She
examines critically models as the embodiment of various identity dis-
courses with particular reference to their status as national icons. She
combines cultural history with feminist critique and draws on histori-
cal sources, ethnographic research, biographies and auto-ethnographic
data from her own experience as a model. Soley-Beltran pays particular
attention to the intersections of nationality, ethnicity and class, as well
as to the moral qualities and virtues models are expected to endorse.
Her chapter outlines selected aspects of the cultural history of modelling
and reveals a successive accumulation of meaningful signs that include
physical, social, gender, ethnic and national characteristics. She argues
that these qualities turn models into complex and multi-layered cul-
tural signifiers. Regularly paraded at high-profile international fashion
shows, models embody, glamourize and promote a normative identity
that serves and supports consumerism. Their display at fashion shows
and contests constitutes a highly visual and very visible form of neo-
colonialism. Focussing on the fashion segment in the closing ceremony
of the London 2012 Olympics, models are analysed as a form of soft
power embodying a cultural self-representation of the British nation,
conveying an idealized cosmopolitan identity linked to national pride
and distinctive cultural values.
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Angela Wichmann'’s Chapter 12 focuses on identity narratives in
the context of the 2011 Gymnaestrada in Lausanne, the purely non-
competitive, official world event of the International Gymnastics Feder-
ation. She analyses the identity formation processes of the participants
and how they express and experience their distinctive sense of belong-
ing. Her chapter considers selected theoretical accounts that deal with
the dialogical nature of contemporary identity discourses and those that
consider the question whether modern identities are fixed or fluid, stable
or fleeting. The chapter draws on the rich and detailed qualitative data
of her recent ethnographic study of World Gymnaestrada participants.
Wichmann argues that this event provides a unique platform to cele-
brate a collective, supra-national identity that reveals itself dialogically
in both a social and physical sense and is episodic and perpetual. Her
research provides interesting insights into the socio-cultural impacts of
a largely under-researched international event and reveals rather unique
and unusual identity narratives of the participants.

In the last Chapter 13, Michael Williams examines the multidimen-
sional meaning of community and cultural identity in the wider context
of U2 concerts. The Irish origins of the musicians have enabled the band
to create a distinct identity and community that includes support staff
and management. However, Williams’s central argument is that attend-
ing U2 concerts in conjunction with online activities offers U2 fans
more than casual leisure opportunities, commercial entertainment and
individual consumer experiences. U2, as a cultural field, provides indis-
pensible opportunities for creating and expressing a distinctive sense
of community and cultural identity that is both episodic and perpet-
ual. On the one hand, U2’s performances are aimed at global audiences
with different socio-economic and cultural backgrounds. On the other
hand, U2 concerts bring these diverse audiences together, provide face-
to-face communal experiences and generate a sense of belonging and a
collective cultural identity. The key source and inspiration for both is
the fans’ shared interest in the band, their music and their style, and,
to a lesser extent, their political visions. Williams further suggests that
online communication plays an important role in sustaining this sense
of community. The numerous U2-related websites and forums enable
fans to be collectively connected to a show and each other and form
virtual emotional alliances.

Taken together, the individual chapters in this book offer testimony to
the diverse ways in which the analysis and critical evaluation of identity
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discourses and communities in the context of international events, fes-
tivals and celebrations can be approached. These case studies reveal the
complexity and contested nature of collective experiences, identity dis-
courses and narratives. Furthermore, the collection demonstrates that
it is not only the world of mega sports events that helps people to
make sense of who they are. Such processes can be found in almost
every event setting and should, therefore, continue to feature promi-
nently on the research agenda of those who have a keen social-scientific
interest in events, festivals and celebrations as this kind of knowledge
makes important contributions to the planning, managing and hosting

of events.
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