


























































































































































































































































































































and relationships between themes and could easily move coded data between themes as

I'sought to find an overall thematic structure that described the data.

Image 3.1 Early identification of themes

' =

Phase four of the thematic analysis involved reviewing and refining the identified
themes. To do this I reviewed the data included within each code and specific theme.
During the revision phase of thematic analysis, data that was not sufficiently similar
(i.e. internally homogenous) within a theme and themes that were not sufficiently
dissimilar to others (i.e. externally heterogeneous) were revisited and restructured
(Braun & Clarke, 2013; Fereday & Muir-Cochrane, 2006: Patton, 1990). At this stage 1
had peers review the data, to comment on the whether the themes and structure

represented the interview data. Numerous revisions were undertaken throughout this

process.
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Image 3.2 Example of transcribed egonet

‘ mens shed alier

SO significant other
Famly alter

C child
T male alter (b, all green alters are male) alter from other social circle
ab hushand and wife @ group (e.g. a club or famaly)

Traditional egonet analysis involves quantitative analysis of the size and strength of the
network, including the ties between alters in the network (variously called cohesion or
density) (Falci & McNeely, 2009; Schultz-Jones, 2009). This presented challenges for
this rescarch project, as the men were generally unable to provide an indication of the
ties between the alters they identified. This was particularly evident when discussing
their men’s shed networks: if men were aware of a tie between their men’s shed alters
(and this was more often than not uncertain), they were generally unable to provide

meaningful evaluation of the strength of those ties. A typical response was “well they're
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Image 3.3 Egonet relationship strength-of-tie values

Finally a network closeness score was calculated using the method published by

O’Malley et al. (2012, p. 3):

Network closeness =

A value closer to 1.0 indicates a closer network. Degree and network closeness were
calculated for the man’s whole network. men’s shed network, family network, network

of other social contacts and network of female alters.

Using Jim's egonet (see Image 3.3) as an example, the values assigned to Jim's various

networks are presented in Table 3.2.
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The first couple of years were very strained. We

ing. We didn’t have much help. We had a manual from the Lane Cove Men's

avoured 10 follow their gurdehines. (previows committee member

An inaugural committee was established to seek out premises for the new men’s shed
and a sustainable financial plan. The committee established an arrangement with a local
scouting group to sub-let hall space for their social meeting day. and was still meeting
in this space when I contacted the group and conducted non-participant observation

I'he space offered the convenience of two large indoor hall areas, office space, a Kitchen
and storage areas. The outdoor verandah (see Image 4.1) 1s a common place to
congregate for a yamn. and is mentioned throughout my interviews with the shed

members as a specific place to have a heart-to-hean

Image 4.1 Men’s shed at urban location one

However, despite being practical, and a financially viable option, the scout hall was not

an appropriate venue for a workshop ~recognised as one of the specific functions of






Image 4.2 Workshop for urban location one

Although not an ideal situation, with the workshop located quite a distance from the

social focal point, the shed was finally fully operational and membership started to grow

quickly. confirming the initial observation that local men were in need of a supportive
social outlet.

T'he numbers grew from a small group of guys at the church and a couple of

outsiders we just kept growing. It's just wonderful to see the number we'se got on

our books now, N-something people. (curvent conunittee menber)
The shed has grown to approximately 95 members at the time | visited for non-
participatory observation, with 30 members attending on a regular basis. The men’s shed
opens the workshop on two weekday mornings and the social meeting occurs one
morning a week in the scout hall. The social meeting includes card tables with lively
cribbage. a dart board, occasional computer classes and a monthly BBQ lunch. Every six
to eight weeks a guest speaker is organised. The shed’s operation is funded by annual

membership fees, weekly attendance fees, fund-raising and government grants
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workshop day and one social morning tea — and members have access to the shed

equipment and workshop at any time

Image 4.3 Men’s shed at urban location two

I'he shed was established 1in 2013 as an iitiative for men to connect with other men

within the retirement village environment. Although initial impetus for the men’s shed
came from members of retirement village, the shed enjoys financial support from the
retirement village and it is promoted as one of the selling points to prospective

reurement apartment I‘U'\L'! S

Due to its unique setting, the membership of the shed at urban location two is drawn
entirely from those living in the retirement village. Given the physical limitations of
many of the men living in the village. access to social opportunity outside of the village
is limited for some. The membership appears older and less physically active than the
men attending the other men’s sheds locations included in this research, and there is a

large focus on encouraging and supporting men who have been confined to their

~N
~









Ihat happened. and we moved over from where we were and then a few more
members joined...we probably upped our size probably about three or four times,
and it meant that we could then use equipment better, there was room. (shed

member)

Image 4.4 Men’s shed at rural location one

This men’s shed is aligned with the AMSA but has no formalised policies, goals or
mission statement. The rural location one men's shed is essentially run as an informal
gathering, with no committee or meetings. The shed is run solely on membership fees
and the group has little interest in incorporation, expansion or fund raising. preferring to
remain a small and low-key social group who recruit local funding and donations as
necessary

It's good because it's not a corporation. They stayed away from that. Get away from

the politics of having to have meetings. (shed member)

Although small. the group is active within the local community. Many of the machinery
projects being undertaken by the men were at the request of others within the rural
community. from businesses to individuals. The men's shed has a regular contract 1o

prepare and maintain Christmas and winter decorations for the town centre businesses,
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Image 4.5 Men’s shed at rural location two

The shed opens three full days a week and offers a large range of activities to both shed
members and the rest of the community. Besides the social meetings and workshop
activities, the shed operates two exercise sessions a week, a weekly social evening
(cards, chess and billiards) and a monthly community speaking forum and regular
computer education classes. Once a week a group of young men with developmental
disabilities attend the workshop. where men’s shed members mentor them in
undertaking woodwork projects. Once a month a group of older adults with more severe
limitations attend for a basic *hammer and nail” session under the supervision of men's
shed members. The shed is also open on Saturday morings for members to use with the

junior members (usually their grandsons).

The buildings are perfect for this community purpose. A huge shed is formally divided
between a workshop, a storage area and a meeting room with Kitchen. The workshop
contains specially designed workstations for each piece of machinery (e.g. the belt
sander stations have large dust extractors) and new members undertake a full

occupational health and safety orientation to the workshop area. The shed recently won
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I was at the Working with Wood show one vear..and they hisd a stand. 1 had a bit of

a yarn and they sand great, come along. (Alexander, urban men s shed)

I went down to [the shops| one time, they had sausage sizzle one day. That's where |

came upon them. (Gregory, urban men's shed)

The local visitor's centre had information. or maybe the council. 1 think. may be a bit
vague on that. But there was a men's shed bloke there to talk o, (Howard, rural
men s shed)
The distinctive shirts and hats that most of the sheds provided for their members to wear

(at their own choosing) facilitated their physical identification as a group when they

were outside the men’'s sheds (see Image 4.6 and Image 4.7)

Image 4.6 Men in uniform (a)
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Howard describes the Spanner in the Works program (which is not dissimilar to the

program offered by the third shed) in his Australian bloke language:

We engage with the Men's Shed, the Spanner in the Works ... Once every year, we
get a local GP and all her troops and they come out and they do the health checks on
us, put us up on the hoist and give us an inner nm inspection so to speak. (Howard,

riral men's shed)

The AMSA Spanner in the Works program promotion is designed to appeal to the

traditional male. As shown in the Image 6.1, the poster presents an ‘auto man’,

Image 6.1 Australian Men's Shed Association Spanner in the Works poster
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likening anatomical parts to components of a car. This marketing is consistent w ith the

notion of hegemonic masculinity. through the embedding of health messages in a
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Image 6.2 Rural men’s shed health evaluation promotion poster

Men’s health and screening check
You be the one to control your health don’t let it control you 1!

Bring vour Dad, Brother, Unele, or any male family member or male friend

You will receive a Free Healthy Men's Goody Bag l

How effective is this marketing? The men in both men’s sheds delivering the Spanner
in the Works had a high awareness of the program, although this may be related to its
being delivered at both the sheds at the time of my interviews (i.e. there had been
recent, regular promotion of the program in both the sheds). The annual health
screening presented by the third men’s shed was not referred to by any of them men at
that location: however, the delivery of the program occurred about six months after |
attended that shed. During my observation sessions, there was a high level of
engagement with Spanner in the Works. The majority of men attending on the day
participated through consulting with a health professional, attending the education

presentation or collecting the promotional material provided on men’s health issues. In

‘The poster is presented in onginal form, including the distortion of the women's buttocks. However, |

removed the date and address from the poster
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Figure 7.1 Social networks for Michael and Russell (urban men’ shed interviewees)

SO significam other . mens shed alter

C child @ farmly alter

T male alter (nb. all green aliers are make) akter from other social circlke
Wb husband and wife group (e.g. a club or famaly)

These men represented a common pattern in the relationships in the men's shed.
particularly for the urban men — the shed fills a role by providing activities in which
men can engage to fill their time, and socialising occurs as a secondary advantage. The
literature supports the notion that men's friendships are often established as an
accessory to engaging in activity (Caldwell & Peplau, 1982: Levy, 2005; Davidson,
2004: Thompson & Whearty. 2004). Indeed. the Australian Men's Shed Association
(AMSA) motto of “shoulder to shoulder™ explicitly expresses the notion that men talk
and engage with one another not directly. but indirectly through participating in
activities side by side. For the most part. the descriptions of their relationships in the
men’s shed provided by the men in this study, and the structure of their egonets,

supported the notion that men’s friendships emerge through sharing of activities.
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few. if any, people when they relocated. Thus, for all these men. mixing with new
people was a specific reason to join a shed. Men in both urban and rural locations whose
interviews exhibited this pattem generally nominated more individuals from the men’s
shed in their egonets, and these men were often positioned closer to the interviewee,

indicating stronger ties (see Figure 7.2).

Figure 7.2 Social networks for Alf and George (rural men’ shed interviewees)

SO significant other ’ mens shed alier
2 ¢
C chald = family aher
' male alter (n.b. all green alters are malke) alter from other social circle

/b hushand and wife @ group (e.g. a club or family)

In the egonets above, Alf and George have nominated as many or more men'’s shed
contacts compared with their other social contacts. and they enjoyed closer relationships

with these men, as compared with Michael and Russell (see Figure 7.1).
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wife and her network once his tie to his workplace network is dissolved (Davidson,
2004; Thompson & Whearty, 2004). As a result, the older man’s social network may
have an abundance of female companions and a large proportion of his social time may
be spent with women or couples. Alexander’s egonet demonstrated a network of

primarily female contacts that some retired men experience (see Figure 7.3).

Figure 7.3 Alexander’s social network

SO significant other . mens shed alter
C child € family alter
' male alter (n.b. all green alters arc male) alter from other socal circle

ah hashand and wife group (e.g. a club or family)

As a recently retired man who had been attending the men'’s shed for a short duration,
Alexander’s egonet confirmed his own observation that he has a lot of women in his
life. He displayed a social network that had few male contacts (including from the
men'’s shed) and a considerable number of female social contacts and family members.

His desire for contact with more men is understandable.
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Figure 7.4 Social networks of Maurice and Patrick

SO sigmificant other ‘ mens shed alter
C child = family alter
T male alter (n.b. all green alters are malke) alter from other social circke

ab hushand and wife group (¢.g. a chub or famaly)

Other men ventured to describe their friendships in the men’s shed using terminology
that qualitatively suggested a closer relationship than described by Maurice or the men
discussed at the beginning of this chapter.

I find it warm friendship bere. 1 find that, I definitely do. Nice people. And that’s

why 1 come here. (Alan, urban men's shed)

It's a friendly environment, yes. They're my friends for sure. They're mates together, they are
all the same or mostly the same age and the same things are happening to each and every one

of us. (Patrick, wrban men's shed)
...as | got to know them, it's sort of like a bit of a brotherhood sort of thing, like a
lintle family that's getting more of a family feel about it so it's good. (Alf, rural

men's shed)

Alan described the men’s shed as having warm friendship, Alf characterised

relationships in the men’s shed as a form of brotherhood and Patrick referred to the men
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towards the periphery of his network. Alistair identified numerous contacts from outside
the shed who he had known for an extended period. and in comparing his relationship
with Gordon to these existing friendships. he placed Gordon much further from the

centre than he was placed by his friend.

Figure 7.5 Social networks of Alistair and Gordon

SO significant other @ cos hed alter

C child  famsily alter

T male alter (n.b. all green aliers are malke) alter from other social circle
ah hushand and wife @ group (c.g. a club or family)

The literature suggested that reciprocity in friendships is a significant factor in the long
term sustainability of relationships. When social capital exchange within the relationship
is non-cquivalent, there is a risk that the relationship will become a burden to one man,
or fail 1o provide the other man with opportunity to give as well as take. Expectations of
friendships, including their depth, the time spent engaging, and the social capital that
will flow in the relationship. are shaped by experiences with previous and current friends

(Hall, 2011: Greif, 2009). As illustrated in the above case studies of interpersonal
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Overarching
theme

Theme

Codes

FRIENDSHIP

A hand in
friendship

Passing time

Mixing with people

Being with men

Being men
Together

Ways of relating

Stirring each other

Bullshit and lies

Deeper
friendships

More than just mixing

The social
network
supports
health

Friends supporting health

Being helped

Women provide health support

The men’s shed help out with health

Professional help

HEALTH

Health status

Self-reported health

Perceptions

Influence of smoking on perception

Comparisons to peers

Health
knowledge

Self-reported knowledge

Contribution of the men’s
shed

Preventive

health activity

Health professionals

Essential for longevity

Only for the weak

The men’s shed

Remaining social

Learning from others

Talking about your health and problems

Health screening

Lifestyle choices

Diet choices

Exercise

Alcohol

Attitudes to
health

Engagement with health

Keeping control

Gender myths

Men don’t talk about health

Ignore it
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