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Correction: Are sweet snacks more sensitive to price increases 
than sugar-sweetened beverages: analysis of British food 
purchase data

Smith RD, Cornelsen L, Quirmbach D, et al. Are sweet snacks more sensitive to price 
increases than sugar-sweetened beverages: analysis of British food purchase data. BMJ 
Open 2018;8:e019788. doi: 10.1136/bmjopen-2017-019788

The sentence referring to bottom left panel on Figure 1 should say:
‘A price increase for chocolate and confectionary items is associated with small but 

significant decreases across all soft drinks (0.6–0.8% for 10% price increase) as well as 
biscuits (1.2%), cakes (1.6%) and savoury snacks (0.3%)’
 
Instead of:

‘A price increase for chocolate and confectionary items is associated with small but 
significant decreases across all soft drinks (0.6–0.8% for 10% price increase) as well as 
biscuits and cakes (1.2%), and savoury snacks (1.6%)’.

Open Access This is an Open Access article distributed in accordance with the terms of the Creative Commons Attribution (CC 
BY 4.0) license, which permits others to distribute, remix, adapt and build upon this work, for commercial use, provided the 
original work is properly cited. See: http:// creativecommons. org/ licenses/ by/ 4. 0/

© Article author(s) (or their employer(s) unless otherwise stated in the text of the article) 2018. All rights reserved. No 
commercial use is permitted unless otherwise expressly granted.

BMJ Open 2018;8:e019788corr1. doi:10.1136/bmjopen-2017-019788corr1

Miscellaneous

 on 29 N
ovem

ber 2018 by guest. P
rotected by copyright.

http://bm
jopen.bm

j.com
/

B
M

J O
pen: first published as 10.1136/bm

jopen-2017-019788corr1 on 17 M
ay 2018. D

ow
nloaded from

 

http://bmjopen.bmj.com/
http://creativecommons.org/licenses/by/4.0/
http://crossmark.crossref.org/dialog/?doi=10.1136/bmjopen-2017-019788corr1&domain=pdf&date_stamp=2018-05-16
http://bmjopen.bmj.com/

	Correction: Are sweet snacks more sensitive to price increases than sugar-sweetened beverages: analysis of British food purchase data

