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ABSTRAK 

 

Mia Puspita Rani, 2012; Pengaruh Cash Conversion Cycle, Leverage dan 
Investasi Terhadap Profitabilitas Pada Perusahaan Go Public Sektor Industri 

Barang Konsumsi dan Sektor Industri Dasar dan Kimia Periode 2007 – 2010. 
 

Secara garis besar tujuan penelitian ini adalah : 1) Membandingkan pengaruh 
cash conversion cycle, leverage dan investasi terhadap profitabilitas operasional 
secara parsial pada masing-masing sektor (2) Membandingkan pengaruh cash 

conversion cycle, leverage, investasi dan ukuran perusahaan terhadap 
profitabilitas operasional secara simultan pada masing-masing sektor. 

Populasinya adalah perusahaan yang terdaftar di Bursa Efek Indonesia dan 
sampel yang digunakan sebanyak 42 .Unit observasi penelitian ini sebanyak 132 
yang terdiri dari sektor industri barang konsumsi sebanyak 49 dan sektor industri 

dasar dan kimia sebanyak 83. Metode penelitian menggunakan panel data dengan 
model random effect. Hasil analisis deskriptif menunjukkan : a) rata-rata cash 

conversion cycle pada sektor industri barang konsumsi lebih besar daripada 
sektor industri dasar dan kimia; b) rata – rata penggunaan hutang dan rata-rata 
investasi pada sektor industri barang konsumsi lebih kecil dari rata-rata sektor 

industri dasar dan kimia. Hasil pengujian hipotesis menunjukan; 1) rendahnya 
cash conversion cycle dapat meningkatkan profitabilitas operasional pada sektor 

industri barang konsumsi dan sebaliknya pada sektor industri dasar dan kimia; 2) 
rendahnya penggunaan hutang akan meningkatkan profitabilitas operasional 
perusahaan di kedua sektor tersebut; 3) investasi pada perusahaan lain tidak 

berpengaruh signifikan terhadap profitabilitas operasional pada kedua sektor 
tersebut. 

 
Kata kunci : cash conversion cycle, investasi, leverage, profitabilitas. 
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ABSTRACT 

 

Mia Puspita Rani, 2012; The Effect Cash Conversion Cycle, Leverage and 
Investment on Profitability in The Companies Go Public of The Consumer Goods 

Industry Sector and The Chemical Base Industry Sector During The Period of 
2007 – 2010.  

 
Generally, the purpose of the research are : 1) Compare the influence of cash 
conversion cycle, leverage and investment on operational profitability of each 

sector, partially (2) Compare the influence of cash conversion cycle, leverage and 
investment on operational profitability of each sector, Simultaneously. The 

population includes the listed companies on Indonesia Stock Exchange and a 
sample is 42 companies. The Observation are 132, consist of 49 from the 
consumer goods industry sectors and 83 from the chemical base industry sector. 

Method of research is panel data regression with random effect model. The results 
of descriptive analysis are: a) average of cash conversion cycle for the consumer 

goods industry sector is greater than chemical base industry sector; b) average of 
investment and use of debt for the consumer goods industry sector is smaller than 
chemical base industry sector. The Results of hypothesis testing are; 1) the low 

cash conversion cycle increases operational profitability for consumer goods 
industry sector and inversely for the chemical base sector; 2) the low use of debt 

increases operational profitability for both sectors; 3) the relationship between 
investment on other company and operational profitability is not significant in 
both sectors. 

 

Key words : cash conversion cycle, investment, leverage, profitability. 
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