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“The collection of papers in this volume
represents an authoritative study, by
both leading scholars and younger
researchers. It provides important in-
sights, new data, analyses and research
perspectives, from both under-re-
searched and thoroughly discussed lan-
guages, in a highly valuable comparative
perspective and with a multiplicity of
theoretical approaches and breadth of
issues covered, including also the role
played by contact and inheritance in
shaping the phenomenon.”

Michela Cennamo, University of Naples
FedericoIT

“This volume contains an extraordinary
treasure of cross-linguistic data from a
wide range of languages with succinct
analyses and detailed discussions of
various issues on the nature of subject
and subject properties, demonstrating
that non-nominative case marking of
subjects is a robust phenomenon and is
not ‘quirky’ in any sense, as it was once
thought to be. [...] This volume is thus a
valuable addition and contribution to
the existing theory of knowledge con-
cerning non-nominative subjects.”

K.V. Subbarao, Delhi University & Hyderabad
University
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Interest in non-canonically case-marked subjects has been unceasing since the ground-
breaking work of Andrews and Masica in the late 70’s who were the first to document the
existence of syntactic subjects in another morphological case than the nominative. Their
research was focused on Icelandic and South-Asian languages, respectively, and since then,
oblique subjects have been reported for language after language throughout the world.
This newfangled recognition of the concept of oblique subjects at the time was followed
by discussions of the role and validity of subject tests, discussions of the verbal semantics
involved, as well as discussions of the theoretical implications of this case marking strategy
of syntactic subjects. This volume contributes to all these debates, making available re-
search articles on different languages and language families, additionally highlighting is-
sues like language contact, differential subject marking and the origin of oblique subjects.
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