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ABSTRACT. The popularity of Facebook as social interaction tool among
people worldwide cannot be denied. In Malaysia, Facebook become the
most popular Social Networking Site (SNS) especially among the adoles-
cents and young adults’ users in the age range of 18-35 years old.Thus, the
purpose of this pilot study is to investigate the relationship between users’
acceptance and satisfaction factors towards behavioural intention among the
adolescents and youth users in using Facebook as social interaction tool.
The reliability of measures used in this study is acceptable because the
Cronbach’s Alpha value for the variables and dimensions in this study is
more than 0.7. Meanwhile all the hypotheses in this study are supported and
in the line with the previous studies.

Keywords: Acceptance, Satisfaction, Behavioural Intention, Facebook, So-
cial Interaction, Integration.

INTRODUCTION

Facebook is the most popular visited SNSs in June compare to the other types of SNSs in
the virtual world (ebizma.com, 2015).  As reported on Facebook (2015) on June, there are
about 936 million daily active users on average for March 2015 worldwide in using Face-
book. Facebook (2011) gave the meaning of itself “as a social utility that helps people com-
municate more efficiently with their friends, family and co-workers.”(Ayu & Abrizah, 2011).
In Malaysia, Facebook is reported as the most popular SNSs and about 3.5 million Facebook
users are the young people aged between 18 and 24 from the total of 10.4 million Facebook
users (Subramanian, 2014). According to the prevailing statistical report is conducted by So-
cialbakers (2014), the majority of Facebook’s users in Malaysia are in the age range of 18 to
24 years old (42%) followed by people in the range age of 25 to 35 years old (38%). Interest-
ing to know the reasons of the age cohort of 18 and 35 years old choose Facebook as medium
to them interact and socialize in virtual life compare other SNSs.

Meanwhile, theoretically, the scope of technology acceptance is not same as the scope of
technology satisfaction, ergo, actually the previous studies conducted are not deeply under-
stand the success and effectiveness of IS. Naturally, there are two main streams or methods to
understand the success and effectiveness of IS (Roca, Chiu & Martinez, 2006; Wixom &
Todd, 2005) which is user acceptance and user satisfaction. However, the developments of
these two main streams are rarely integrated for better understanding of Information System
(IS) (Ong, Day & Hsu, 2009). The technology acceptance is a strong predictor of behaviours
and ability to link attitude and beliefs to behaviour meanwhile the strength of user satisfaction
is in its ability to link information design attributes (Au, Ngai & Cheng, 2002; Lai & Pires,
2010; Wixom & Todd, 2005). According to Seddon (1997), it is suggested to integrate these
two approaches for better understanding of the factors influence the use of IS. In depth and
better understanding on the acceptance of IS, many studies expose that the integration of
models, instruments and theories are very useful (Lee, Kozar & Larsen, 2003). For that rea-
son, this pilot study attempts is not only to investigate the user acceptance but also the user
satisfaction towards behavioural intention in using Facebook as social interaction tool among
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the adolescents and youth users (18-35 years old) Synthesizing from the literature, the study is
designed to investigate the relationship between performance expectancy, effort expectancy,
social influence and facilitating conditions with satisfaction among the adolescents in using
Facebook as social interaction tool in their virtual life.

CONCEPTUAL MODEL, OBJECTIVES AND HYPOTHESES

The conceptual model was developed by using Unified Theory Acceptance Use Technolo-
gy (UTAUT) as independent variables meanwhile the satisfaction theory (The Doll and Tork-
zadeh Instrument) and behavioural intention as dependent variable. Venkatesh, Morris, Davis
& Davis (2003) developed UTAUT by reviewing 8 well-known models to evaluate user ac-
ceptance. Meanwhile the Doll and Torkzadeh (1988) instrument was constructed in order to
investigate the user satisfaction. Based on the comprehensive literature, the four main con-
structs (Performance Expectancy, Effort Expectancy, Social Influence and Facilitating Condi-
tions) have an effect on the satisfaction and behaviour intention to use Facebook as social
interaction tool. Only four from five dimensions in EUCS are retained i.e. content, accuracy,
format and timeliness since ‘ease of use dimension same as ‘effort expectancy’ element in
UTAUT. Figure 1 indicates the conceptual model in this study. Based on the overview of the
study, 5 research objectives and hypotheses are formulated as shown in Table 1.

Figure 1. Conceptual Model

Table 1. The Research Objectives and Hypotheses
Research Questions Research Hypotheses
RO1: To investigate the relationship between
performance expectancy and satisfaction among
the students in using Facebook as Social Interac-
tion Tool.

H1:  There is a positive correlated relationship
between performance expectancy and satisfaction
among the students in using Facebook as Social
Interaction Tool.

RO2: To investigate the relationship between
effort expectancy and satisfaction among the
students in using Facebook as Social Interaction
Tool.

H2:  There is a positive correlated relationship
between effort expectancy and satisfaction among
the students in using Facebook as Social Interac-
tion Tool.

RO3:   To investigate the relationship between
social influence and satisfaction among the stu-
dents in using Facebook as Social Interaction
Tool.

H3:  There is a positive correlated relationship
between social influence and satisfaction among
the students in using Facebook as Social Interac-
tion Tool.

RO4:   To investigate the relationship between
facilitating conditions and satisfaction among the
students in using Facebook as Social Interaction
Tool.

H4:  There is a positive correlated relationship
between facilitating condition and satisfaction
among the students in using Facebook as Social
Interaction Tool.

RO5:  To investigate the relationship between
satisfaction and behaviour intention among the

H5:  There is a positive correlated relationship
between satisfaction and behaviour intention
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students in using Facebook as Social Interaction
Tool.

among the students in using Facebook as Social
Interaction Tool.

METHODS

This present study applied the quantitative method in order to collect the data among the
students. The questionnaire in this study was developed based on the literature review. It was
divided by two parts with a total of 52 questions. First part is about demographic of
respondents meanwhile second part is about the user acceptance factors and satisfaction. The
questionnaires was finalized and distributed by the researcher to 110 respondentsin the age
range of 18 to 24 years old. However, only 100 usable questionnaires can be used for pilot
test. The data gathered was analyzed by applied statistical method of analysis using SPSS. In
order to evaluate the relationship between performance expectancy, effort expectancy, social
influence and facilitating conditions with satisfaction were analyzed by applied the Pearson
correlation method.

INSTRUMENT DESIGN

The questionnaire in this study was constructed based on the comprehensive literature re-
view and discussions with the experienced academicians. Part 2 implements the 5-point Likert
scale in category of level of agreement.  Likert scale is the rating scale and specifically used
to measure the how strongly respondents disagree and agree towards independent variables
and dependent variable. According to DeVellis (2012), Likert scale is generally used for eva-
luating opinions, beliefs and attitudes among the respondents. Table 2 summarizes the items
that used to evaluate each of the latent variables in this study.

Table 2.Description of variables used in the questionnaire
Variable name Source No. of Items

Performance Expectancy Venkatesh et al (2003); Borrero, Yousafzai, Javed
and Page (2014)

6

Effort Expectancy Venkatesh et al (2003); Borrero, Yousafzai, Javed
and Page (2014)

6

Social Influence Venkatesh et al (2003); Borrero, Yousafzai, Javed
and Page (2014)

5

Facilitating Conditions Venkatesh et al (2003); Borrero, Yousafzai, Javed
and Page (2014)

6

Content Monideepa, Tu, Ragu-Nanthan (2010) 4
Accuracy Monideepa, Tu, Ragu-Nanthan (2010) 4
Format Rauniar, Rawski, Johson & Jie Yang (2013) 5
Timeliness Rauniar, Rawski, Johson & Jie Yang (2013) 4
Behavioural Intention Venkatesh et al (2003); Borrero, Yousafzai, Javed

and Page (2014)
5

RELIABILITY

According to Sekaran (2003), the reliability value more than 0.8 is consider good, 0.7-0.79
acceptable meanwhile less than 0.6 is considered to be poor.  Based on table 3, it can be
proved that the internal consistency reliability of measures used in this study is acceptable
because the Cronbach’s Alpha value for the variables and dimensions in this study ranged
from 0.722 to 0.911.

Table 3. Reliability Test
Variables /Dimensions Number of

Items
Cronbach’s Alpha (α) (n=100)

Performance Expectancy 6 0.802
Effort Expectancy 6 0.838
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Social Influence 5 0.754
Facilitating Conditions 6 0.778
Behavioural Intention 5 0.748
All Satisfaction Dimensions 17 0.911
Content 4 0.768
Accuracy 4 0.741
Format 5 0.766
Timeliness 4 0.722
Behavioural Intention 5 0.748

DEMOGRAPHIC ANALYSIS

Table 3 indicates the demographic analysis result. Almost all of the respondents involved
in this study are 59% female and 41% male.  Majority of the respondents are 21-23 years old
(50%), followed by 15% respondents in the age of 24-26 years old, 10% respondents in the
age of 30-32 and 33-35 years old, 9% respondents in the range of 27-29 years and lastly 9%
respondents are 18-20 years old. Almost all of the respondents are Malay (46%), 26% res-
pondents are Indian, 25% respondents are Chinese and 3% respondents are others. Interes-
tingly, majority of respondents (52%) spend 1 until 3 hours on FB a day, followed by 26%
respondents spend 4 until 6 hours, 11 respondents spend less than 1 hour on FB, 10% respon-
dents spend 7 until 9 hours spend on FB and only 1 respondents spend 10 hours and above on
FB. As matter fact,    54% respondents have an experience of using FB about 5 until 6 years
old, 27% respondents about 3 until 4 years, 12% respondents about 7 until 8 years, 4% res-
pondents about 1 until 2 years and one respondents have an experience of using FB. In terms
of numbers of friends on FB, majority (38%) of respondents have 1001 until 1400 friends on
FB, followed by 17% respondents have 601-1000 friends and others can be seen as stated in
table 3. Interestingly when the results were analyzed, it can be easily seen as predicted that
the majority of respondents (98%) mainly agree that FB increased the social interaction be-
tween them and surroundings.

CORRELATION ANALYSIS

This section shows the findings based on the Pearson correlations analysis. Table 4 indi-
cates the correlation analysis between the user acceptance factors with satisfaction and beha-
vioural intention in using FB as social interaction tool.

Table 4. Correlations
Satisfaction BI

PE Pearson Correlation
Sig. (1-tailed)
N

.772**

.000
100

EE Pearson Correlation
Sig. (1-tailed)
N

.600**

.000
100

SI Pearson Correlation
Sig. (1-tailed)
N

.649**

.000
100

FC Pearson Correlation
Sig. (1-tailed)
N

.552**

.000
100

Satisfaction Pearson Correlation
Sig. (1-tailed)
N

.543**

.000
100

**. Correlation is significant at the 0.01 level (1-tailed).
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As shown on Table 4, it can be concluded that the research hypotheses H1 (β=0.772,
p<0.01), H2 (β=0.600, p<0.01), H3 (β=0.649, p<0.01) and H4 (β=0.552, p<0.01)are sup-
ported as there are a positive correlated relationship between performance expectancy, effort
expectancy, social influence, facilitating conditions and satisfaction in using Facebook as
social interaction tool. The correlation is significant at the 0.01 (1-tailed).Generally, the find-
ing results for the research hypotheses from H1 until H4 seem similar with the prior studies’
finding results(Chan, Thong, Venkatesh, Brown, Hu, Tam, 2010; Maillet, Mathieu& Sicotte,
2015; Napitupulu& Patria, 2013; Lai & Pires, 2015, Ling & Islam, 2015). The H5(β=0.552,
p<0.01) also supported as there is a positive correlated relationship between satisfaction and
behavioural intention in using Facebook as social interaction tool. This result consistent with
the previous studies’ result were conducted by the researchers (Roca, Chiu & Martinez, 2006;
Shi, Lee, Cheung & Chen, 2010; Lai & Pires, 2010) in others scope and types of IS.Table 5
indicates the results of the research hypotheses.

Table 5. The Research Hypothesis
No The Research Hypothesis The Results
H1 There is positive correlated relationship between Performance Expec-

tancy and Satisfaction
Supported

H2 There is positive correlated relationship between Effort Expectancy
and Satisfaction

Supported

H3 There is positive correlated relationship between Social Influence and
Satisfaction

Supported

H4 There is positive correlated relationship between Facilitating Condi-
tions and Satisfaction

Supported

H5 There is positive correlated relationship between Satisfaction and
Behavioural Intention

Supported

DISCUSSION AND CONCLUSION

The study attempts to evaluate five research objectives that investigate the relationship be-
tween performance expectancy, effort expectancy, social influence and facilitating conditions
with satisfaction besides the relationship between satisfaction and behavioural intention
among the adolescents in using Facebook as social interaction tool in virtual life. The data
was gathered by distributing 110 questionnaires among the respondents in the age cohort of
Malaysian 18 until 35 years old. Only 100 usable questionnaires were used to analyses the
reliability of measures used in this study and also the relationship between variable by using
Pearson correlation method. The result of this study found that there are positive correlated
relationships between performance expectancy, effort expectancy, social influence and facili-
tating conditions with satisfaction among the adolescents in using Facebook as social interac-
tion tool in virtual life. Meanwhile there are positive correlated relationship between satisfac-
tion and behavioural intention in using Facebook among the adolescents as social interaction
tool in virtual life.
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