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4
CONSTANT MARKET SHARE AND PRICE SPREAD ANALYSIS

announces the strength of the company, higher sales, lesser efforts to win the market and strict barriers for 
the competitors to entry.

competitiveness, demonstrates the development of the competitiveness and the structure of market share 

demand growing slowly than average, can have a decrease in its aggregate market share even if it maintains 

the most dynamic markets and products in the world trade. 

made it popular in applied international economics. The analysis 
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t = time.

= +
( ) is decomposed into two 

( ),  and the 
competitiveness effect ( ) 

( ) as a second measurement of competitiveness, 

structure and total world trade are changing over time, but that there is no reason to believe that either the 

rivalry of the ASEAN members and China.

out pattern and trend of trade for the purpose of policy formulation. 
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data of the country can be decomposed into structural, competitive and second order effects according to the 

= × + × + ×
Where,×   is structural effect×   is competitive effect×   is second order effect.

component

Structural 
effect

×
Market effect

× ×
Commodity effect

× ×
country.

Interaction effect
( × × ) ( ×× )

market and commodity effects.

Sub total ×
Competitive 

effect competitive effect
×

competitive effect
× ×
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×

Second
order effect

order effect
( 1) × ×

structural effect.

Dynamic
structural 
residuals

× ( 1) × ×
effect×
structural effect and competitive effect.

component 1992 1996 2000 2004
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same technique, could give a clear picture of the more competitiveness enjoyed by Thailand.

to consumer or user. Marketing is the social process by which individuals and groups obtain what they need 

2.

Any single activity performed in carrying a product from the point of its production to the ultimate consumer 

space and form.

packing, storage, etc.

Marketing channels are routes consisting of intermediaries through which commodities move from producers 
to consumers.

The difference between the price paid by consumer and the price received by the producer for an equivalent 

to consumers.

the produce from the production to the ultimate consumption. 



ICAR-Central Marine Fisheries Research Institute

Methodological Tools for Socioeconomic and Policy Analysis in Marine Fisheries

32

.

prices

improvements in quality, or lower costs following from improvements in productivity. 

information for developing policy framework.

the marketing system

5.

rate and retailers price was collected.

Step III: Estimation of the price spread

production to the ultimate consumption. 
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working out the following indicators. 

trends in landings and studying the price behaviour.

2.

Case I: 

Case II: 

kg at ramanattukara market and he provides the transportation charges from chaliyam to ramanattukara 
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Total price paid by the consumers
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Sardine

Sardine

the intermediaries are minimum in the marketing system.

v

tion of marine by catch: Problems and prospects. Journal of Fisheries Economics and Development

v

Tamil Nadu 

v

v

v

v

v

v




