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Abstract

Over the last years, it has been possible to observe the exponential growth of the
internet. Everyday new websites are created. Everyday new technologies are developed.
Everyday new data is added into the web. The search for available online data on the
web has become an increasingly common practice to any person because, the regular
user wants to know more. For any existing question or doubt, the user wants the answer
the fastest way possible. It is in this field where the search engines are an exceptional
tool in helping their users.

In order to aid the users reach for what they were seeking for, search engines have
become a fantastic tool. Either it is searched for a certain website, some specific in-
formation or even for the seek of knowledge, search engines help the user reach his
goal. Without their existence, it would be much more difficult and frustrating to find the
needed information, which would lead to a tremendous loss of time and resources, and
most of the cases, the user would probably not reach the results it was looking for. Thus,
the development of web search engines provided a better comfort for the user.

However, despite the fact there is a really effective tool, sometimes it can lead to
unintended results. Towards a search, the search engine can lead to a suggestion of
a website that does not correspond to the expectation of the user. This is due to the
fact that search engines only show part of the content related with each correspondent
hyperlink, which for several times, users think the answer for what they are looking for
is in some website and when they start analysing it, the intended information is not there.
Entering and leaving different websites, can be a big inconvenience, even more if the
internet connection is slow (as it can happen outside the big cities or in least developed
areas), which makes the user lose more time and patience.

This dissertation intends to explore the possibility and prove the concept that, with
the help and junction of different technologies such as parsing, web crawling, web mining
and semantic web in a machine, it is possible to improve the reliability from the search
engines, in order for the user lose the minimal time or resources possible.

Keywords: Search Engine, Parser, Web Crawler, Web Mining, Semantic Web
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Resumo

Ao longo dos dltimos anos, tem sido possivel assistir ao crescimento exponencial da
internet. Todos os dias novos websites sdo criados, novas tecnologias sdo desenvolvidas,
novos dados sdo inseridos na web. A busca por informacdo online que se encontre
disponivel na web tornou-se numa pratica cada vez mais comum por parte do utilizador,
isto porque para qualquer divida ou questdo que exista, o utilizador quer a sua resposta
0 mais rdpido possivel. E é aqui que os motores de busca como o Google, Yahoo! ou Bing
sdo ferramentas excepcionais na ajuda aos utilizadores.

A utilizagdo de um motor de busca tornou-se numa prética didria por qualquer
pessoa isto porque é das maneiras mais faceis e rapidas de encontrar a informagdo que
se procura. Quer seja um determinado website, uma informagdo especifica ou ainda
pela busca geral de conhecimento, sem a existéncia de motores de busca, seria muito
mais complicado e frustrante efetuar essa tarefa, pois levaria a uma tremenda perca de
tempo e recursos e, provavelmente, na maioria das vezes, o utilizador néo iria obter os
melhores resultados. Desta forma, o desenvolvimento de motores de busca, deram um
maior conforto aos utilizadores.

No entanto, apesar de sem duivida ser uma ferramenta bastante eficaz, por vezes
pode conduzir a resultados ndo pretendidos. Perante uma pesquisa, o motor de busca
pode indicar como sugestdes de resultados um website que ndo corresponde aquilo que
o utilizador anda realmente a procura. Isto deve-se ao facto de que os motores de busca,
quando apresentam resultados, mostram apenas um pouco do contetido relacionado com
a hiperligacdo correspondente, o que faz com que por diversas vezes, os utilizadores
pensem que a resposta que procuram estd nesse website e quando o vao a analisar, a
informacao pretendida ndo se encontra ai. O entrar e sair de diferentes websites, pode
ser um grande inconveniente, ainda mais se a ligacdo a internet for lenta (como podera
acontecer fora dos grandes centros urbanos ou em locais menos desenvolvidos), pois faz
com que o utilizador perca ainda mais tempo e paciéncia do que o necessario.

Esta dissertacdo pretende explorar a possibilidade e provar o conceito de que, com
o auxilio e jungdo de certas tecnologias como parsing, web crawling, web mining e web
semantic, é possivel melhorar o resultado das buscas de um motor de busca, de maneira
a melhorar a experiéncia de um utilizador pela internet, fazendo com que se perca menos

tempo ou recursos possiveis.
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CHAPTER

Introduction

“You can have data without information, but you cannot have information without data.” —
Daniel Keys Moran, an American computer programmer and science fiction writer

1.1 Context and Motivation

For several years now, the World Wide Web (WWW) has been growing up. And by
saying growing up it means the number of websites and associated content has been
increasing exponentially. Yesterday began to appear with a “few” websites, today has
innumerous websites and tomorrow probably will continue to have many more websites
and consequently more content and more information agregated to them.

It is possible to compare the internet with a spider web. By checking a spider web
it is possible to verify the web is all connected between itself and there are multiple
ways between the strings to reach to a certain point. There are shorter paths and others
much longer, but the web is all connected with itself. The same happens if we compare
websites. Of course there are some exceptions such as the deep web (websites that a
search engine can not find) and the dark web (portion of the deep web where a user can
not access through conventional ways) [2], but focusing on the "surface" of the internet,
starting from a website there are numerous paths to turn back to the origin. It is like a
spider web, some paths are shorter and others longer but it is possible to return to the
starting point.

The content of a website can be, among others, defined by text, images, videos or
sounds. And that content can be analyzed in a way to discover relevant information that
might interest the user. However there is a relationship between the information available
all over the internet and the information that can be interesting to a user. Usually, when

a user needs to know something, a usual act is to search in a web search engine in way to

1



CHAPTER 1. INTRODUCTION

have the user’s doubt answered. And it is there where the relationship begins. To have
a search engine, it is necessary to have a technique which searches information through
the internet and also a technique which is capable of filtering interesting information

from non interesting information.

1.2 Problem

Taking a look at Google (globally the most used search engine), one of its goal it is to
work as a search engine. Of course over time there were developed other technologies
related to Google, however the major known reason is for working as search engine, or
in other words "to organize the world’s information and make it universally accessible
and useful".

There is no doubt that it works with very few (or practically nonexistent) flaws to the
regular user, although it is interesting in which way it could be improved.

And this brings up the question, in which way could Google (or other usual search
engine) be improved? Is there any detail that could be upgraded or fixed? Something
that users think could be a gain compared to what currently exists?

Probably one of the most things that happens to a lot (or even to all) people is, after
writing what they want to know, the extensive list of results is not so detailed in way to
know if the current website has (or not) the relevant information. This could lead to a
waste of time, which can be considerable if for the same question search, the user enters
and leaves several websites because the result description provided by the search engine
was not properly detailed.

This project intends to look into search engine’s techniques such as web crawling
and parsing but also to add other techniques such as web mining and semantic web in
order to create a software composed by those techniques to prove the concept about if
this junction could result or not in an improve of the reliability of web search results and

improve the user’s experience on the web as well.

1.3 Dissertation Structure

This dissertation is organized as follows:

e Chapter 1: Introduction: This is where an introduction to the theme of the disser-
tation is made. The context is presented and the main problem is identified.

e Chapter 2: State of the Art: Describes what has been done up to the present related
with the technology and the theoretical context of how it works.

e Chapter 3: Conceptual Proposal: An explanation of the proposed architecture,
which are the used techniques and ideas to solve the problem presented at the
Introduction.



1.3. DISSERTATION STRUCTURE

e Chapter 4: Results Validation: It is detailed two application scenarios and steps
of the implementation of the proposed architecture and gets into the application
results to validate the architecture.

e Chapter 5: Conclusion and Further Work: Summarizes the study and the conclu-
sions about its achievements. A suggestion is made by describing the next steps to
do with the proposed architecture.






CHAPTER

State of the Art

“The next time you see a spider web, please, pause and look a little closer. You'll be seeing one of
the most high-performance materials known to man” — Cheryl Hayashi

The present chapter has the aim to do the state of the art that is concerned to the
development of the techniques of searching through the Internet. In Section 2.1 an
introduction is made related to the Internet and how it is composed. The following
sections describe the main techniques in study (parser, web crawler, web mining and
semantic web). It is made the state of the art from those techniques and the analysis of

three different software related with web crawling and web mining, correspondingly.

2.1 World Wide Web

In October of 2014 it was announced by NetCraft an historic milestone. It was the first
time that 1 billion websites were reached after several years since the first ever made
website, back in 1991. This event was as well mentioned by Tim Berners-Lee (the inventor
of WWW).

Since 2000 to 2014, the number of existing websites has been growing up, but starting
from 2010, it was registered an expressive increase of the growth, as can be seen on
Figure 2.1.

Analyzing the Figure 2.1, it is also possible to find that, despite the websites growth,
from 2009 to 2010 and from 2012 and 2013, the total number of websites suffer a decrease.
This happens because of fluctuations in the count of inactive websites. That is why in
2014 it is represented less than a billion websites. That milestone was reached, however

until the end of that year, the number of websites declined (the last results lasts of nearly
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Figure 2.1: Website’s growth from 2000 to 2014. Adapted from [32]

969 million websites). [32]

What if it was possible to have a visual representation of the websites, like in a map?
Likewise it exists a world map, showing the different continents and oceans, there also
exists a representation of the different websites over the Internet. Developed by Ruslan
Enikeev, the Internet Map represents the dimension of a website on the Internet. There
exists several representation of the internet websites, however, this one was developed
for the user to have a better perception of the Internet universe. Figure 2.2 represents the
last update of the global network, at the end of 2011. The representation is quite simple.
The algorithm was developed in order to any website be represented by a circle, and for
more amount of traffic all over a certain website, the bigger the website’s circle will be.

The circles tend to be closer to each other if users tend to go from a website to
another. For a general behavior from the users visiting a website to another, the closer

the websites will be represented in The Internet map. [9]

The Internet map is composed by over 350 000 websites from 196 countries. In order
to put the map all clear, a color was defined to represent the websites of each country.
Figure 2.3 shows that for example United States is defined by blue, India by green and
China by yellow. It is as well possible to see that United States have a larger number of

websites represented in this map.

Like it is possible to understand, it would not be totally wrong saying that the Internet
is like a world itself. A very large and complex world with a lot of data to explore.
Everyday more data is introduced into the Internet and with that, it is interesting to have
tools to help people to extract portions of that data which can be relevant to them.

6
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Figure 2.2: The Internet Map. Adapted from [9]
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Figure 2.3: Number of websites represented on The Internet Map. Adapted from [9]

2.2 Parser

To analyze the information of a website, the first step to achieve is to get a parser. Ba-
sically, like the name suggests, the main function of a parser is to parse something, to
analyze information, it separates the content into certain parts. If we take the next phrase

for example:

"Tiago reads a book.”

It is possible to parse the previous sentence into the subject (Tiago), predicate (reads)

and object (a book), this is an example of parsing the English language, and in computing

7
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language the idea is nearly the same. It is possible to analyze files and from those files
parse and identify relevant information. In this case, a parser is a program, a piece
of code or an Application Programming Interface (API) which can be adjusted to do a
specific action. [5]

After a brief search about parsing tools (where the main condition was a tool pro-
gramed in HyperText Markup Language (HTML)/PHP), three parsers were selected to

proceed to their analysis:

e htmLawed,;
e HTML Purifier;

e Simple HTML DOM.

These three parsing tools are written in PHP with the functionality to process HTML
markup text. The initial difference detected between them was the fact that both Simple
HTML DOM and htmLawed do not have more than 50KiloByte (KB) and are composed
by a single file, where HTML Purifier is around 15 times bigger, which according to [1]
leads to a slower data processing and also to a bigger consumption of Random Access
Memory (RAM).

On the following Table, it can be found a brief comparison between them with factors
that were thought to be important. Those factors were chosen according to the required

needs.
Friendly Easy AvailableExamples/ Size
User to Learn Demos
htmLawed +/- - +/- +
HTML
Purifier +/- ) +/- )
Simple HTML N N N N
DOM

Table 2.1: Comparison of Parsing Tools

In this table it is possible to see some differences between these parsing tools, and
with these results, easily it is seen that Simple HTML DOM is the most friendly user and
easy to learn.

However, several tools have a better performance depending on the scenario where
they are applied. That is why HTML Purifier and htmLawed are probably not the best
tools for web crawling. It would probabily be better in a scenario where it was necessary

to have cleaned HTML, where it is requested a clean and pretty output.
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2.3. WEB CRAWLER

2.3 Web Crawler

The main function of a web crawler is to follow the most hyperlinks available on the web.
Starting from one or more seed URL (defined as the first website that will be analyzed),
it will look for the available hyperlinks on the current webpage and it will continue to
search in the following webpages. A good seed URL is defined as a URL with the most
available hyperlinks to different websites.

Web crawlers have an important role on web search engines because they are used to
extract the content from a webpage indexed by the search engine. For a web crawler to
be able to go as deep as possible into the web, it is necessary to start with a good seed
URL. That is because the hyperlinks of a website may be directed to a different webpage
or to another page of the same website and to have a good web crawler it is important
to start with a good seed to get as many different websites as possible. Therefore a web
crawler can have innumerous tasks such as to serve as web data mining, as a comparator
between shopping engines and much more. [23]

2.3.1 Web Crawler/Search Engine: Timeline

Web crawlers and search engines are closely related. As said before, one of the main
functions of a web crawler is to follow and to visit the most webpages available as
possible. On the other hand, it is not possible to build a search engine without a web
crawler. That is why these two technologies are so commonly confused.

It is possible to say that web crawlers are practically as old as the Web. In 1993, the
World Wide Web Wanderer, mainly described simply as Wanderer, was written in Perl and
it was developed by Matthew Gray. One of its particularities was the fact that it ran only
in one machine and the main function was to measure the growth of the Internet. Later
it was upgraded to work by capturing URLs and so it was declared as being the first
search engine available on the web. Until the end of the year, a few more crawler-based
internet search engines were released such as Jump-Station, the World Wide Web Worm
and the Repository-Based Software Engineering (RBSE) spider. WebCrawler and MOMspider
were launched on the following year, which were made part from the first generation
of web crawlers. However, as it was the first generation, there were identified some
problems in their design, namely, at the level of scalability.

In 1994 Yahoo! was founded by David Filo and Jerry Yang. When it was launched,
the websites were listed by human editors like a collection of favorable websites. Over
the time Yahoo! became a searchable directory because of the increasing data.

Altavista, founded in 1995, was initially developed to crawl, store and rapidly index
every word of all webpages and it was the first search engine allowing natural language
queries. In August of 1995 it was composed with about 10 millions pages. It became one
of the most popular search engines at the time.

Ask Jeeves (actually known as Ask), was developed in 1996 and launched in 1997, also

9
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with a natural language search engine. It was the characteristic that human editors tried
to match search queries, which means that they listed the most important and relevant
websites and the paid ones (similarly as Yahoo! at the beginning) and the websites were
organized by specific popularity.

In 1998, Google was introduced by Brin and Page as an attempt to solve the problem
of scalability. One particularity was the fact that Google was designed to reduce disk
access time. Another factor developed by them it was PageRank algorithm, which was
used to calculate the probability of a user to visit a certain page. The first implementation
of Google provided 100 pages per second at its peak with an average size of 6 KB per
page. Nowadays it is the most used search engine in the world and offers a wide range
of different services. [24]

In 1999, Allan Heydon and Marc Najork presented the Mercator web crawler, which
was introduced as a web crawlers” guide. Written in Java, Mercator was highly scalable
and easily extensible. Highly scalable because it was designed to scale up all the internet
and to fetch millions of web documents. Extensible because it was developed in order
to, in the future, new features could be added by other developers.[13]

Polybot, developed by Shkapenyuk and Suel, is another example of a "blueprint
design" webcrawler. As well as a scalable web crawler, with the capacity of downloading
up to hundred web pages per second, it has the characteristic of avoiding crawling the
same URL several times, which led to an improve to its performance. Over 18 days using
four machines, Polybot was able to download 120 million pages. [24, 30]

According to Seyed M. Mirtaheri et all, the three most influential cases for the
use of crawling are the fact that a search engine needs the support of a web crawler
to find existing data on the web, for automated testing and model checking of the
web application and for the discovery of vulnerabilities. As it is known, there are
innumerous web applications using delicate data and services. Thus, it was developed
security scanners capable to recognizing potential issues in an automated and effective
way, where it is essential to have a web crawler to discover the state of each scanned

application. [20]

2.3.2 Web Crawling Software

This subsection describes some open-source web crawling tools, their features and utili-

ties.

2.3.2.1 Sphider PHP search engine

Sphider is an open-source web crawler and search engine written in PHP and MySQL.
It works in a similar way like a webcrawler (in regards to the fact that it can follow the
existing links of a website) and like a search engine since the user can enter a keyword

(or a set of words) to focus more in a concept and to discover information about it.

10
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Sites Categories Index Clean tables Settings Statistics Database Log out

| Advanced options |

Address: http://
Full
Indexing options: ® To depth: 2
Reindex

Start indexing

Currently in database: 1 sites, 8 links, 0 categories and 3338 keywords.

Figure 2.4: Sphider’s initial interface.

This software has an indexer which builds an index of the search words that were
found in the covered web pages and has the particularity of being implemented with
the Porter stemming algorithm (which is based in reducing a certain word into his root
word. Analyzing the words “spiders”, “spiderlings” and “spiderman”, this algorithm

returns these words into their root word, which is “spider”). [17, 27]

Sphider

dmoz Search |

Categories

Displaying results 1 - 10 of 13 matches (0.04 seconds)

1. [100.00%] DMOZ - the Upen Uirectory rroject
Help build the most comprehensive human-reviewed directory of the web
http:{iwww. dmoz org/ - 17 1kb

2. [82.92%] DMOZ - Computers
Follow @dmoz about dmoz | dmoz blog | update listing | report abuselspam | help
http:/fwww.dmoz.org/Computers/ - 40.0kb

3.[82.92%] DMOZ - Business
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/spam | help
http-/iwww dmoz org/Business/ - 39 1kb

4.[82.92%] DMOZ - Aris
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/spam | help
http:{fwww.dmoz.orgfArts/ - 39.1kb

5. [71.25%] DMOZ - Computers: Internet
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/spam | help
http:/fwww.dmoz.org/Computers/Intemet/ - 37.3kb

6. [71.25%] DMOZ - Computers: Software
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/sparmn | help
http:/{fwww.dmoz.org/Computers/Software/ - 42.7kb

7.[71.25%] DMOZ - Computers: Hardware
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/spam | help
http:/fwww.dmoz.org/Computers/Hardware/ - 27.8kb

8. [71.25%] DMOZ - Arts: Television
Follow @dmoz about dmoz | dmez blog | update listing | report abuse/spam | help
http:{fwww dmoz. org/Arts/Television/ - 28.5kb

9. [71.25%] DMOZ - Business- Real Estate
Follow @dmoz about dmoz | dmoz blog | update listing | report abuse/spam | help
httpz/fwww.dmoz.org/Business/Real_Estate/ - 26.8kb

10. [71.25%] DMOZ - Arts: Movies
@dmoz about dmoz | dmoz bleg | update listing | repert abuse/spam | help
http-/iwww dmeoz org/Arts/Movies/ - 31.2kb

Result page: 1 2 MNext

Figure 2.5: Sphider results.

Observing Figure 2.5, after the web crawler do its task of visiting and indexing the
hyperlinks from where it went, it is possible to search for something. As logical, the
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deeper the web crawler searches, more results can be available to consult.

Despite the fact that the web crawler works correctly, it is necessary to update a few
definitions because the main scripts are deprecated. Those scripts are not updated with
the new versions of MySQL which leads to have some initial errors. However, there are
some updated versions of this software (such as Sphider-plus and Sphider Pro) where the
most vulnerable parts of Sphider software are more robust but it has the disadvantage of

not being open-source.

2.3.2.2 PHPCrawl

PHPCrawl is a highly configurable machine of web crawling written in PHP. It offers to
the developer the possibility to specify its behaviour according to his needs. In an easy
mode, the user starts the processing introducing a website. At the end, it will receive
all hyperlinks found by this web crawler. However the developer can extract data in
different ways, such as getting the images that PHPCrawl finds or else a different type
of content.

This tool is composed by two parts. One of them works in a simple way, it does not
need a lot of initial settings and the project script is not very elaborated. In response,
as can be seen on Figure 2.6, it leads to an ordinary and simple representation of the
obtained results.

Page requested: hitp://www.dmoz.org/Health/ (200)
Referer-page: http://www.dmoz.org

Content recerved: 41617 bytes

Page requested: http://www.dmoz org/Health/Fitness/ (200)
Referer-page: http://www.dmoz org

Content recetved: 22878 bytes

Page requested: hitp://www.dmoz.org/Health/Medicine/ (200)
Referer-page: http://www.dmoz.org

Content recerved: 25571 bytes

Page requested: http://www.dmoz org/Health/Alternative/ (200)
Referer-page: http://www.dmoz org

Content recerved: 31720 bytes

Page requested: hitp://www.dmoz.org/News/ (200)
Referer-page: http://www.dmoz.org

Content recerved: 75206 bytes

Summary:

Links followed: 36

Documents received: 35

Bytes recetved: 1045674 bytes
Process runtime: 26.038389954376 sec

Figure 2.6: Phpcrawl’s ordinary results.

The other one is more complex and elaborated, also with more settings and with
more detailed results, as can be seen in Figure 2.8.

PHPCrawl is easier and more intuitive to use compared to Sphider. This is due the
fact that this software only deals with web crawling unlike Sphider which works as a web
crawler and as a search engine. It is as well simpler to use because its only focus is to
take the links of a webpage (or other different content). However, despite the fact that
its main goal is to get the hyperlinks of a webpage, it is possible to add a set of options

to show to the user some more features and options. [14, 15]
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Load / Save Setup
Save this setup as

Load setup

Example_Setup T

Save setup

| Load selected setup

Delete selected satup |

Class Setup

URL to cravl @
http

ronvi.dmoz.org/

Follow mode @
3 - Stay in host v

Content-types to receive ®

Link priorities @

Tags to extract links from @

Fort &

Follow redirects ® Yes ¥
Enable cookie-handling @ | Yes ¥
Aggressive linkextraction @ | Yes ¥
Obey robots.txt @ o ¥

Stream timeout ®

Follow matches ®

Leval

Receive to tmp-file @

Authentication for URLs @

Temporary working-directory to use @

User-Agent String ®

Page/File limit @
Traffic limit in kb @
Contentsize limit in kb @

Connection timeout @

Nen follow matches ®

Username

Password

Output

#| Requested URL
HTTP Status-code

#| Contant-Type

Contant-Size

Flag content recsived (y/n)

Flag content received completely (y/n)

Bytes raceived

Header send (complete)
Header received (complete)
Refering URL.

Refering linkeode (html/js)

Refering link raw

NNV EANNN

Refering linktext

# No. of found links in content

¢/ Display all found links
MNote: May be a lot !!

Flag content raceived to tmpfile (y/n)
Name of tmpfile and its size
Flag content received to memory (y/n)

Size of content in memory

Force flushing of cutput

>> Start crawling with this settings

Figure 2.7: Phpcrawl initial interface.

PHPCrawl Testinterface Output (using phpcrawl version: 0.83rc1)

orted

Page requested:

Content-Type: text/html|
Send header: GET / HTTR/1.0
Host:

Connection: close

Received header:

HTTP/1.1 200 OK

Dates Tue, 19 Jan 2016 13:33:42 GMT

Servar: Apache

Set-Cookie: JSESSIONID=1C30DAGFECEE06DAIB0718179AD23EE; Path:
Content-Length: 17546

Connection: close

Refering URL:

Content-Type: text/html;charset=UTF-8

Refering linkeodss

Refering Link RAW:

Refaring linkbert:

Links found:

List of found links:

‘twitter.com/dmoz
Jurvevi.dmoz.org/docsf en/about. htm|
/blog.dmaz.org
/furvevi.dmoz.org/docs/ an/add. html
Jurvevi.dmoz.org/ help/en/ helpmain. html
neu.dmoz.org/docs/enlink. html
vt.dmoz. org/ aditors/
Juveui.dmoz.org/search?type=advanced
wvevi.dmoz.org! Arts/
vewi.dmoz.org/ Arts/ Movies/
.dmoz.org/ Arts/ Television/
/vivevi.dmoz.org/ Arts/ Music/
v, dmoz.org/ Games/
neu.dmoz.org/ Games/Video_Games/

hitt .dmoz.org/ Games/Roleplaying/
http: /fvrvivi.dmoz.org/Games/ Gambling/
hitp://

rveui.dmoz.org/Kids_and_Teens/
] L SArtsf
vi.dmoz.org/Kids_and_Taens/School_Time/

Figure 2.8: Phpcrawl final results.
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2.3.2.3 OpenWebSpider

OpenWebSpider is a multi-threaded web crawler and search engine written in node.js. Like
other web crawlers, OpenWebSpider has as its main purpose to visit websites, however
it also creates an index of entries to work like a search engine. With this option, after
crawling a website, it is possible to search words or expressions that exist in the visited
websites. This is a good feature because if the user is searching for anything in specific,
this eases the work since the user does not need to search link by link for the information,
which would be an expensive and laborious job. When testing this software, MySQL
was used for its database. The version tested was v0.2.3. [6] [34]

Figure 2.9 shows the main menu of this software.

OpenWebSpider(js) v0.2.3 x®

‘.— nrice ‘ Workers Database Pages Map Search About

URL Ihrtp.:f’/':'r'w’.w $2p0.pt Co!

¥ Single Host Made Add hosts

) Max Pages 2000 ¥ Depth

¥ Pages map ) Full Cache Page Compressed

# Delete Duplicate Pages

OpenWebSpiderv0.2.3 Powered by mirroris v0.2.1

Figure 2.9: OpenWebSpider initial interface.

Working with OpenWebSpider is considerably simple since it has a friendly interface
and the provided documentation is clear and easy to understand, regarding the required
initial configuration and the essential steps needed to start to work with this web crawler.
The main menu has some options to the user to configure, such as the maximum number
of pages or the depth that the web crawler will go by. Another appealing factor this
software has, is the fact that it creates a map of the pages. Basically it shows where the
anchor text links to and where the anchor text is linked by, as it can be seen in Figure
2.10. It also has the appealing feature of having an option to avoid duplicate pages,
which can be really useful since it could create unnecessary links.

Since it works as well as search engine, OpenWebSpider has a field where it is possible
to search for a certain topic, returning the relevant links related to the topic. However a
detail that was noticed was the fact that it does not parse all the hyperlinks of a website. It
was tested in several websites and in some of them no result was found by this software,

which shows that this software can be relatively limited of what it parses. [25]

14



2.4. WEB MINING

OpenWebSpider(js) v0.2.3 x
Worker Workers Database Fy ges M: 4 Search About
URL http:/ Awww_sapo_pt/ ‘ Get info!
Anchor Text Links To

SAPO.pt AWW.Sapo.pt/

Contactos WWW._5apo_pt/contactos

Sair www_sapo_pt/logout

Atualidade Www_sapo_pt/noticias/atualidade -
Anchor Text Is Linked By

SAPO pt Www sapo pt/noticias/fragilidade-de-paises-africanos-lusofonos_56a0f
SAPO.pt WL sapo.pt/noticias/mascherano-aceita-um-ano-de-prisao-por-fraude.

SAPO.pt www.sape. pt/ pesquisa

SAPO.pt WWW.Sape.pt/ -

OpenWebSpider v0.2.3 Powered by mirrorjs v0.2.1

Figure 2.10: OpenWebSpider results.

24 Web Mining

According to U.M. Fayyad et all [10], web mining can be defined as “the nontrivial pro-
cess of identifying valid, previously unknown, and potentially useful patterns”. As it is
known, there is a lot of available data on the web that can be classified as structured, semi-
structured or unstructured where it is possible to apply web mining techniques, which
is a huge help to translate data from human-understandable to machine-understandable
semantics. Web mining can be divided into three main areas: web content mining, web
structure mining and web usage mining. Those three areas are related to each other

although they differ in some points as it is possible to see in Figure 2.11:

o . =
e /A T ——
N L] ,b/ W L}
1 | Vg . i
Content Mining Structure Mining Usage Mining

Figure 2.11: Representation of different web mining techniques. Adapted from [19]

This Figure will be described in more detail later but in a brief description it is
showing content mining, which is mining the data as an individual page, structure
mining, which acts on the hyperlink structure of a webpage, and usage mining, which
mines the requests of the users in a website to see their behavior, usually gathering the

information in a web server log. [19]
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241 Web Content Mining

The purpose of web content mining is to examine methodically and in detail the content
of web resources such as individual web pages. In order to establish facts and reach new
conclusions, information retrieval is one of the areas that supplies a range of popular
and effective, mainly statistical methods for web content mining.

To complement standard text mining techniques, web content mining is in a good
position to use the semi-structured nature of webpage text. Taking a look at HTML tags
and Extensible Markup Language (XML) markup carry information, it is noticeable that
it interests not only regarding the layout but also at the logical structure.

Web content mining’s main goal is based on the discovery of patterns in large docu-
ments and in documents collections which are commonly changing. There are several
options of use for this technique such as collection a set of news from online newspaper
or in a little bit more complex usage and analysis, used to detect trends or declines of

topics who might have some interest. [33]

2.4.2 Web Structure Mining

When referring to web structure mining, it means the mining is concentrated on sets of
pages, starting from a single website to the web as a whole, which commonly acts on
the hyperlink structure of those Web pages. There is some information available in the
structure of the hypertext, which can be exploited by this type of mining. That’s why,
according to Gerd Stummea et all, “an important application area is the identification
of the relative relevance of different pages that appear equally pertinent when analyzed
with respect to their content in isolation”.

For instance, hyperlink-induced topic search analyzes hyperlink topology by finding
authoritative information sources for a wide search topic. Authority pages (webpage
with high relevance to appear on search engines [31]) find this information, which is
determined in connection to hubs (pages that redirect as many as possible to associated
authorities).

Analyzing the PageRank algorithm, it shows that the more hyperlinks a page has
from other pages the more relevant the page becomes (especially if these other pages are
relevant as well). This algorithm is used by the search engine Google.

Some researchers include web structure mining and web content mining just as web
content mining because they usually perform together which leads to the algorithm
discovering both the content and the structure of hypertext. [33]

2.4.3 Web Usage Mining

Web usage mining pays particular attention to records of the requests from a user on a
website, which generally are collected from a web server log. The behavior that a user

has while is navigating through a website can reveal additional structure.
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Certain connections between webpages may be introduced by usage mining where
at first no specific structure was designed. The meaning of the previous sentence is,
taking as an example, in an online list of products, there is no structure between them,
no relationships between the products. However, if the behavior of the users in a site
is analyzed, probably it will be possible to notice that someone who was interested
in a certain product X, was as well interested in product Y. This “interest” can be
defined, for example, by placing a particular product in the shopping cart or by making
a request which matches the description of that product. Those correspondences among
the interest of the user in several products can be used for personalization (for instance,
by mentioning to the user about the existence of product X at the moment that he was
viewing product Y). [33]

24.4 Web Mining Software

This subsection describes web mining software based on web content mining. There
were chosen three different software (Mozenda, Automation Anywhere and DeiXTo) which
have the same goal, the knowledge discovery and extraction from a website. It is
made a description of each software and finally a comparison about the similarities and
differences between those software.

2.4.4.1 Mozenda

Mozenda is a tool that can transform information found in the Internet into structured
data. The main goal of Mozenda is to obtain the information in a usable format and it
works in three main steps. The first one is to identify and collect the required information,
where the user selects the intendent content (which can be text, files, images or Portable
Document Format (PDF)). Then, second step is responsible to structure the selected
information. This information can be previously exported into common formats such as
XML, Comma Separated Values (CSV) or Tab Separated Values (TSV) and then, the final
step, analyzes what it was obtained and see if it meets the intended requirements. [22]

Mozenda simulates the human browsing experience reproducing several commands to
extract information from a particular webpage. Thanks to this, it is possible to transform
unstructured data into systematized and structured information, which leads to a better
performance when the user analyzes the data. This software can have several purposes,
depending on what the user has in mind, however the most common uses are for price
comparison, data monitoring, list building, among others. It can be as well applied in
implementations of large amount of data as a way to enhance their optimization, because
it usually has to handle a lot of data at once, but this way, all that data can be processed
and examined on scheduled intervals, otherwise this would have to be done “by hand”
which would take a lot of time and resources. [21]

It is a user friendly software, the user does not need to have any programming skills,

only needs to know how to use a browser. Then, selecting the data products that are
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Figure 2.13: Mozenda’s results.

Figure 2.14: Mozenda’s

Testing Results

test name
1 Ver to...
2 Brisas do Mediterraneo
3 Maravilhoso Mediterr.
4 Espanha, Franga, ltilia,...
5 Espanha, llhas Baleare
6 Italia, Grédia, Egita, Isr...
i Cuba, Jamaica, Grand ...
8 Antilhas e Sul das Cara...
) Caraibas Tropical
10 Franga, ftalia, Malta, Es...
1 Jamaica, Grand Cayma...
12 Bahamas, St. Maarten,
13 Caraibas e Antilhas
14 Mediterraneo Ocidental
15 Mediterraneo Ocidental
16 Italia, Franca
17 llhas Baleares, Franga, ...
18 llhas Baleares, Franga, ...
19 © vale de Douro
20 llhas Baleares, Itilia
21 Partugal, Espanha, Fra
22 llhas Caimao, MExica .

BriefDescription

8 dias visitando Barc.
8 dias visitando Barc.
8 dias visitando Barc.

8 dias visitando Barc.

12 dias visitando Gén...
8 dias visitando Hava...
8 dias visitando Cald...
8 dias visitando Sant...

8 dias visitando Mars...

8 dias visitando Mia...
8 dias visitando Mia...

8 dias visitando Mia...

12 dias visitando Bar...
13 dias visitando Bar...

4 dias visitando Barc...

6 dias visitando Barc,

5 dias visitando Barc,

& dias visitando Opo..

8 dias visitando Valé..
7 dias visitando Lisb...
8 dias visitando Mia...

Date price o
2016-03-19 00. 405 €
2016-03-28 00. 239 €
2016-03-18 00. 799 €
2016-03-27 00. 439 €
2016-01-30 00.. 399 €
2016-03-29 00.. 1039¢€
2016-01-29 00.. 649 €
2016-03-19 00.. 899 €
Partidas: 20 fe.. 479 €
Partidas: 30 a.. 359 €
Partidas: 23 a.. 309 €
2016-03-05 00.. 1669€
Partidas: 3 fev.. 655 €
2016-03-16 00.. 598 €
Partidas: 2, 10.. 155 €
Partidas: 5 maio 439 €
Partidas: 28 a... 344 €
2016-03-24 00. 669 €
2016-03-07 00. 309 €
Partidas: 30 a.. 259 €
2016-03-20 00.. 780 €

Figure 2.15: Mozenda’s final output.
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relevant to analyze, it starts the agent and begins to harvest all related data. Finally
the knowledge is transferred into a spreadsheet to be easier for the user to analyze the

results.

2.4.4.2 Automation Anywhere

Automation Anywhere is a powerfull software to extract data at real time. Each business
has its own way of showing available information online. From finance to retail industry,
each one has its own relevant content and information. In the case of finance, the
main content could be to extract stock information and in retail it is possible to find
product catalog with different products and prices which the user can compare. Like
Mozenda, Automation Anywhere is a tool that can extract any type of data independent of
the industry or formats.

Automation Anywhere Small Business Client = X
Fle Edt View Tooks Help Feedback Login

AUTOMATION ANYWHERE

New @ Record () Run Edit Search Hep [ ., Small Business

[a]
o
=
<
=

TASKS My Tasks Moecte | [Horeate exe | [ Eupioad | [ £ actions

ey i Name e Repeat status Last Run Time:
= Sample Tasks expatm Tosk Fil 05 not Repeat

> & My Scrits
= My
&= My Docs

PROPERTIES ~ SCHEDULE  TRIGGER

Descrption / Notes
File Name. exp.atme Task Repot
Sepo Created at 011912016 22:36:54 1ouse Clicks 2

REPOSITORY Speed Status [ View Log Keystrokes 3

Total Clicks 5
REPORTS

— Hotkey Priority (for queing) : | Low v e

Security [ Enabie this task to run with other similar files or window tiles @
SCHEDULES

WORKFLOWS

Figure 2.16: Automation Anywhere’s interface.

This software has developed a smart automation technology to help the user to
extract what is relevant to him. When it comes to web mining, there is the option to
extract data based on a pattern in the web. This software recognizes the pattern of
relevant data running through several webpages and captures what the client intends.

It is as well a user friendly software since there are a lot of demos and support
teaching how to use it and does not require any type of programming. When it comes
to extract data, it has the option to extract regular data or pattern based data, whichever
will have a better performance, according to the type of data the user intends to analyze

and it has the capability to extract data in a quick way (no more than 2/3 minutes).
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Another feature that Automation Anywhere has is that it shows an "Action List" where
it previews the steps of what the user wants to collect. At the end, similarly to Mozenda,

it generates a file containing the collected data.

24.4.3 DEiXTo

DEiXTo is a software based on the World Wide Web Consortium (W3C) Document Object
Model (DOM). This tool allows the possibility to extract content based on accurate rules
described by the user. It is composed by three main components: Graphical User Interface
(GUI) DEiXTo, DEiXToBot and DEiXTo Command Line Executor (CLE). GUI DEiXTo is
used to create a user friendly interface that is used to handle the extraction rules, the
DEiXToBot is an open source module written in Perl and its main function is to extract
interesting data which is based on patterns built using GUI DEiXTo. Finally DEiXTo
CLE is a cross-platform application that can apply the extraction rules over several target

pages and produces a structured output. [18]
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Figure 2.17: DeiXTo analyzing http:/ /www.logitravel.pt/cruzeiros.

DEiXTo is an interesting tool due to the fact that it is so interactive and it allows to
view in real time where the user is clicking. Probably is not the best tool for people
who do not have any programming skill, but for those who have some basic knowledge
in HTML, it is an interesting software because it is possible to see the components
belonging of a website and see where the user is clicking and what it corresponds to.

However there is a difference between this software and the previous two. The
application used is more focused on web scraping, however it can be applied to web
mining techniques as well.

The version used it was v.2.9.8.5.

2.4.44 Software Comparison

Table 2.2 shows a brief comparison between the previous software.
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Figure 2.18: DeiXTo results.

It is easy to notice that between these three software, Mozenda is probably the most
efficient. It is the most robust and has the best results regarding to what the user was
searching for. Mozenda proved to be great in terms of support. The software’s support
pay a lot of attention to their clients by sending emails asking if there is any questions
and if any help is required. However DEiXTo proved that it can be a good tool to work
with for those who have some programming skills, however probably it is not suitable
for those that do not understand it. Although it can be appealing to use it does not have
a lot of demos or documentation like the other tools, therefore it can be a challenge to
define the rule to extract information.

However it should be noted that, as previously referred, DeiXTo is not necessarily a

complete software but more a tool where web mining can be applied.

Table 2.2: Comparision between Mozenda, Automation Anywhere and DEiXTo

Friendly Easy Extract Extract Defining | Perfor-
Structured | Unstructured
User to Learn Rules mance
Data Data
Mozenda + + + + + +
Automation
+/- +/- + + + +/-
Anywhere
DEiXTo - +/- + + +/- +

2.5 Semantic Web

Semantic web’s [28, 29] main goal to give a new meaning to the way scientific data is
collected, stored and deposited. It means that with this technique, it is possible to give
a new meaning to the collected data (more related to the meaning than to the structure
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of information). This way, the machine can try to understand what, for example the real
meaning of an english sentence in order to try to respond the several requests of a user.

Semantic web is supported by three pillars, Resource Description Framework (RDF)
which is responsible for the data modeling language, it is an effective method to represent
any type of existent data defined on the web, the Simple Protocol and RDF Query
Language (SPARQL) a protocol used to manipulate data between different systems and
Web Ontology Language (OWL) which is a language that is better interpreted by the
machine. The concepts are defined in a way that can be used in different possible

situations combined with other concepts and applications.
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CHAPTER

Conceptual Proposal

“There’s a saying among prospectors: 'Go out looking for one thing, and that’s all you’ll ever
find.””— Robert ]. Flaherty

This chapter describes the processes required to provide the support to understand
how the logical architecture worked. In order to specify how the proposal intends
to work, the transfer and sharing of information from one block to another will be
explained.

Revisiting the initial research question, this chapter will describe how the proposed
tool works and if it is possible to have interesting and better results when searching
for something. Two different areas of Use Cases will be described and where they can
work to provide good results to the user combining web crawling, web mining and web
semantic all together in one software.

3.1 Revisiting the Problem

Nowadays, when a person has some kind of question or doubt, the most common act is
a quick search on a web based search engine. No doubt Google is the most visited and
used search engine globally. According to [8], Google has a unique estimate of around
1.1 billion visitors per month, where Bing is the second most used search engine with
around 350 million users, followed by Yahoo! with around 300 million monthly users.

There could be a lot of reasons why people prefer Google instead of other search
engines, like being able to offer more services while being the most efficient and user
friendly in comparison to the other tools. However, the main reason why these search
engines are used is because people want to know or search for something in a fast and
accurate way.

23



CHAPTER 3. CONCEPTUAL PROPOSAL

Having in mind these three main search engines (Google, Bing and Yahoo!), despite
the fact that nowadays there are many more services and applications, their main func-
tionality continues to be working as a search engine. The final result, apart from using
Google, Bing or Yahoo!, is the same: showing different relevant URLs that could be the
answer for the user’s search. Of course, for the same typed question, the three search
engines’ results can change. This happens because each search engine has its own search
algorithm. However the final result is the same, it is shown a hyperlink with 2 or 3 lines
of content of that same hyperlink where in those lines, it is shown a little description
with information related to the search. In some cases, only by reading those lines, the
user finds what he was looking for, in other cases, he follows the hyperlink and searches
there for the information he was looking for. There is also a misleading case in which the
user thinks that a certain hyperlink will take him to the information that he is expecting,
but at the end he won’t find anything useful making him feel frustrated for losing some
time.

And there is the problem. In which way could it be possible to improve the reliability
of web search results? What could be done to make users lose less time in getting what
they are looking for? How to improve the user’s experience on the internet?

3.1.1 Proposed Solution

The proposed solution for this problem is based on a set of certain technologies which
are:

e Parser;

Web Crawler;

Web Mining;

Semantic Web;

URL Classification.

The main characteristic of the proposed tool is the combination of these techniques
all in one. The use of a parser and web crawler is necessary to build a simply search
engine and the use of web mining, semantic web and interesting classification is used to

obtain the intelligence of this architecture.

3.2 Use Cases

This section describes a few use cases where the proposed tool can be applied. This is a
generic tool in the way that it is disconnected of any specific business area, which means
that is suitable to any type of web search. The next subsections will to detail some use

cases where the tool can be applied in a description of possible environments.
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3.2.1 Tourism

It is a fact that most people enjoy traveling, to visit new places and have new experiences.
Either in their own country or in a different one, people generally appreciate new experi-
ences to escape from their daily basis routine. There are a lot and different reasons why
a person would like to travel. Either to learn a new language or see new things, people
can have several reasons to do it. Depending on someone’s preference, when a person is
trying to decide if he wants to travel, he looks for information available on the internet.

According to the typed expression, the proposed tool will travel through several
URL, starting from a seed URL, and blocks with pieces of relevant information will be
shown as result of the algorithm. This pieces of relevant information could be the answer
the user was looking for, and if so, does not need to lose some time to enter and exit

differents websites.

3.2.2 Retail

Whether the user is searching for a laptop or a mobile phone, nowadays it is usual
for a person to search for a determined product and look for prices to see the relation
price/quality or even to compare characteristics between products. Inserting an initial

search query, the proposed tool will search for relevant content to return to the user.

3.3 Software Requirements

According to Wilson Filho [26], what makes the value of a product is its characteristics.
In the case of a software, usually the characteristics are divided into functional character-
istics (which represent the program behavior) and non functional characteristics (which
quantify certain aspects of the program behavior such as if it is user friendly or the mean
time between errors).

The requirements are characteristics which define the acceptance standards of a
product. For the proposed architecture, the following points were defined as functional

requirements:

e The user’s interface should be accessed by mouse and keyboard to be possible to

use all the features available;

e In order to improve the software’s performance, there is the possibility to change

several input fields;

e The user should have the capability to cancel the software processing earlier than

forecast if any problem shows up or when enough results have been found;

e The software should work in a generic way, which means that should work and

have interesting results no matter the input fields introduced by the user;
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e The software should show the results in a simple way, which means that it should
be easily noticeable for any kind of user even if does not have any programming
skills. Additional results like statistics should have the same characteristic.

As for non functional requirements:

e The software should work in any computer, no matter it is a new one or an older

one;

e The software should be user friendly and work in an intuitive way, so it does not

take too much time to any kind of user;

e If any failure happens, the software should be capable of recovering the processed

data until the actual moment, saving it;

e If for any reason the system goes down, the user should have a solution to resuming

the data processing at any time;

e The programming structure should be schematized and have a description of the
most relevant parts of the architecture, in order to ease the work development, if

for any reason it is justified.

3.3.1 Default Inputs

For the purpose of putting the software to work, it will be necessary to have some initial
requirements. Those inputs are changeable to better please what the user wants and
what he thinks it could adapt better to what he wants, in order to have different results

when those values are modified. The main input values the software receives are:

e Seed URL: initial URL, the starting point where the web crawler will begin to get

results;
e Depth: how deep will the web crawler go, in way to get more or less results;
e Search query: what the user is looking for, the results will depend on this;

e Use Google or/and Yahoo to help the search: possibility to avoid (or not) any link
related to Google or Yahoo. This proposed software will be tested to see if it can
get better results than those entities, however it does not mean necessarily that the

software needs to reject the help of those search engines.

e Value of weights: to understand if a webpage has interesting information, it is
necessary to classify it. The classification is made based on initials values from

each weight.
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After those inputs are filled, the software will be ready to begin its search, where the

web crawler will begin to get results starting in the seed URL and finishing when the

deep is reached. Those values can be changed by the user, however, in some fields there

will be some default values and advised values.

3.4

Software Structure

The developed software is divided into five different webpages where each webpage

has a main function. Those functions will be described in detail on the next chapter.

On Figure 3.1 it is possible to see the structure of the proposed software and how the

interaction is made between them.

Initial
Page
A
A J
Processing
Window
\, J
A J
Y
- Statistics from
SELE - Google Maps
\ J "

Y

Statistics from
a Treeview

Figure 3.1: Structure of the proposed software.

The structure of each webpage is the following:

Initial Page: Main menu, it is in here where the user introduces the initial inputs
to get the software working;

Processing Window: Place where the software processing can be visualized. It is

in here where if there is any problem, the user can notice that, and find a solution;
Results: Window showing the results obtained from all the processing;

Statistics from Google Maps: Interactive window where it is possible to observe

the location of each website using a Google Maps API;

Statistics from a treeview: Interactive window, where it is possible to expande or
to reduce the relation father-son of URLs;
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3.4.1 Processing Cycle

The prototype’s processing cycle related to the relevant information can be seen in the

-Pl Find URL : Table 1 I
h 4
..: 5
URL Classification Table 2

—

Figure 3.2.

Figure 3.2: Processing cycle.

As mentiones before, there exists three different tables into a database, each one
defined with a specific goal. For any URL found by the web crawler, it will be stored in
the first table. Proceding to its classification, if a URL has a relevant classification, it will
be stored in the second table, otherwise it will not be stored at all. For each webpage
with an interesting classification, the next step is to divide the page into different sections
in order to identify which section could contain the relevant information which can be
interesting to the user. Later on, each section with relevant data will be stored in the
third table.

An interesting concept to understand is what relevant information really means in
this context. It can be described as the relevant data, the relevant content that a user was
searching for. In way to obtain it, it is necessary to follow some main stages. Searching
and finding the information are the first step and can be related with the "Find URL"
and the "URL Classification" from the previous Figure. It is necessary to locate the
most promising webpages instead of search in all webpages in order to improve the
performance. Consequently Extract Information and Mining are related with "Webpage
division". Applying these stages, it is possible to obtain the relevant information as final

result. Figure 3.3 shows the several steps in order to get a website’s relevant information.

Extract
Information

Mining

Y

A 4

Search > Find

h 4

Relevant
Information

Figure 3.3: Steps to obtain a website’s relevant information.
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3.5 UML - Behavioral Diagram

3.5.1 ICE Diagram

ICE Diagram is for Interface, Control and Entity. In this subsection it will be represented
a short description of how the system is built. Going into detail, ICE Diagram is divided
in the following components:

e Interface: represents the inputs and outputs. The main goal of this field is to
prepare relevant information for control classes to the users or other systems. It is
shown in a “fancy” way;

e Control: it is the intelligence of the software. All the intelligence of the system it
is found in this field. It is where the system receives the requests of any Use Case.
At some point, the control components use or update the information found in the
database which corresponds to the Entity field, where generates a result from the
Use Case that was being in use;

e Entity: usually represents the database which contains the data of the system.

In Figure 3.4 it is possible to observe an ICE diagram relative to the relevant in-
formation acquiring system from the proposed architecture with the key blocks of the
system.

— —

Parser Web Mining

_
1

Web Crawler Web Semantic

1] 1 1]

Table 1 Table 2 Table 3

DEMS

Figure 3.4: ICE diagram.
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With the help of the diagram, it is possible to observe that the system will be com-
posed by four main classes of intelligence and one database with three tables, each one
with the main function of storing specific data.

3.5.2 Prototype Description

The following Figures have the purpose of helping to describe the prototype of an Use
Case scenario. Figure 3.5 is related with the sequence that the software will have, and
the Figure 3.6 represents the states transitions. However it is important to keep in mind
that these diagrams are only a global illustration of the prototype and not a detailed

scheme of the same.

i Menu )
Interface Processing Results

Ll L) L

[ 1 1

User ] I I

[ 1 1

™ Insert info .y - - L

Start() .
Verify Result
rify Results »
. lumresuls oo
Figure 3.5: Sequence Diagram

User Insert
Parameters

h 4

Start Search

h 4

Processing

Figure 3.6: State Transition Diagram

The process represented is described by the following main steps:

e Insert Parameters: this field has the responsibility of receiving starting parameters

and putting the software to work while making it adaptive to the user preferences.
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Some starting parameters have a default value which represents a way of hav-
ing some interesting results, but those parameters can differ according to user

preferences;

Search: starting the search based on the web crawler. It will go from one URL to

another, starting on a seed URL;

Processing: it will follow a set of rules that will help to define if an URL is inter-
esting or not. If it is interesting, it will be saved in a database, otherwise it will be
discarded;

Results: here the obtained results will be represented. The user can choose how
many results wants to see and according to that value, it will show the most

relevant obtained results.
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CHAPTER

Software Description

“In God we trust. All others must bring data” — W. Edwards Deming, statistician, professor,

author, lecturer and consultant

This chapter specifies in detail the methods used in the development of the proposed
prototype and the results obtained from its application. It is possible to say that the
mechanics of the developed prototype is divided into three main blocks (parsing, web
crawling and web mining) and so, the chapter starts with a brief study of three available
parsers and the reason which led to choose the one that fits better in this project. After
that it is described with detail the mechanics of web crawling and how it works followed

by a description of web mining, which also contains semantic web.

4.1 Parser

As described earlier, a parser is responsible for the data analysis in a superficial way.
Defining some initial conditions, it is possible to break the data into smaller pieces. This
way, a parser can be very adaptable by the developer’s will.

An example of a use case of a parser is the possibility of getting all the images
available in a website. Or else to get a certain content from a website (the most viewed
news from a news website). As the pillars are necessary to build a house, a parser has
also an important role in the developed prototype because it will be the base of all this
implementation.

Although the main idea of a parser can be simple, the development can be more
complex because it is necessary to have in mind what should be taken from the website
to build an efficient web crawler.

One of the first steps was to search for several parsing tools, in order to satisfy the
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requirements for the goal in mind.

Parser

Web Crawler

Web Mining
Figure 4.1: Parser Description.

The chosen parser to implement the proposed prototype was simple HTML DOM.
The main reason for the choice of this software is because it is a tool easy to understand
with a good amount of examples to follow and comprehend (which gives the upper
hand in comparison to the others).

4.2 Web Crawler

This subsection describes the behavior of the implemented web crawler and the technical

details.
Parser |
Web Crawler |

‘Web Mining

Figure 4.2: Web Crawler Description.

After introducing the input parameters, the web crawler is triggered and starts its
task of visiting all the websites that are identified. As it is possible to analyze in Figure
4.3, the initial parameters are composed by:

e Seed URL: Initial website from where the web crawler will begin the search;

e Depth Value: According to this value, the web crawler will search more or less

data. As logical, the higher the value, the wider the search will be over the internet;
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e Search Query: The software will search for results related with this search query,
in order to satisfy the user’s information needs;

e Number of links per page: It will return the most promising URLs from a webpage.
This field was added in order to increase the webcrawler’s performance, otherwise

it would be processed too many unnecessary webpages, leading to a waste of time;

e Without Google, Yahoo?: Activating this label, the web crawler will avoid any URL
related to Google or Yahoo while searching;

e Weights: In a 0 to 1 scale, these parameters will be responsible to give more (or less)
relevance to any appearence of any word from the search query in the following
fields of a website:

In the middle of site: Relevance given in the website’s body;
In title: Relevance given in the website’s title;
In URL: Relevance given in the website’s URL;

In metadata: Relevance given in the website’s metadata.

« FINISHED: MARCH 2016

Master Thesis Proposed Tool

Start Searching!

5“

Figure 4.3: Main page of the proposed tool.
In order to get the best output from the proposed software, the sum of all weights
should be equal to 1. The default values are:
e In the middle of site = 0.50;
e In title = 0.10;

e In URL = 0.20;
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e In metadata = 0.20.

After clicking the start button, the web crawler is triggered for the first time and
creates three databases, each one with different purposes. The first one, is responsible
for storing all valid URLs from each analyzed webpage. It was defined a valid URL one
that starts with "http://".

The second database was design to only store relevant URLs in order to improve
the web crawler’s performance. It is a fact that a webpage can have a lot of hyperlinks,
however if the web crawler analyzes all the existents hyperlinks, it will lead to a waste
of resources because in several webpages, only a few percentage of hyperlinks could be
relevant. This database will be composed only by hyperlinks that will be analyzed. The
selection rule of these URL will be described further ahead.

The last database, will store the relevant pieces of knowledge from a webpage. This
knowledge will be acquired after applying web mining technique, which will be de-
scribed in the next section.

At the time when the web crawler was being developed, analysing a website could
lead to three main ways to finding a hyperlink. The ideal way would be to find one
that starts by "http://". The other two ways are beginning by "www" or by "/". If the
hyperlink starts by "www", it is necessary to append "http:/ /" before that, in order to
convert it to a valid hyperlink. When it starts by "/", it is necessary to discover the
domain of the current website to be possible to add the domain before that piece of

hyperlink. It is possible to observe the solution in a general way with Figure 4.4.

http:/fwww.dmoz.org/Arts/Music/ GET_DOMAIN() http:/fwww.dmoz.org/

Figure 4.4: Process to obtain a website’s domain.

Taking this as an example, what sometimes happens is, when analyzing the website
"http:/ /www.dmoz.org/Arts/Music", viewing the webpage’s source code, it is possible
to have a hyperlink like "/ Arts/Music/Hiphop". However if we append this to the hy-
perlink that is being analyzed the result would be "http:/ /www.dmoz.org/Arts/Music/
Arts/Music/Hiphop" which is an invalid hyperlink. The valid step is to obtain the
webpage’s domain and then append it to the piece of the hyperlink.

One available feature when a webpage is being analyzed is the capability of trying
to get a brief and correct description of the same webpage. It is possible to obtain a
website’s description by analyzing the metadata from the source code. However, it
is necessary to have in mind that it is not possible to have always a good website’s
description. This happens because it depends on the way that the developer created the
website. As logical, if the developer does not put a good description of the webpage, or
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even if he does not put any description, the web crawler will not return any interesting
result as it is possible to view in Figure 4.6. On the other hand, observing Figure 4.5 it is

possible to see two good examples of a website’s description.

URL ID=0 http://www.dmoz.org/
Description of the page: search, dire(tory,.(ommuniry, web directory, web search, search engine
(a)
-URL ID=8415 http://www.goodskiing.co.uk/

Description of the page: goodskiing uk dry ski centres, skiing, snowboarding, resorts, insurance, transfers, car hire, accommodation, facilities, dry slope,
skiers, snowboarders, andorra, austria, france, italy, norway, sw itzerland, england, ireland, scotland; wales

(b)

Figure 4.5: Good website’s descriptions.

URL 1D=624 https://duckduckgo.com/?g=arabic
Description of the page: width=device-width, initial-scale=1, maximum-scale=1, user-scalable=D

(@

URL ID=702 http://www.theguardian.com/weather

Mo description available...
(b)

Figure 4.6: Bad webpage descriptions. (a) Wrong description. (b) No description.

The following step is to verify if the webpage that is being analyzed already exists
or not. If it is the first time that the webpage is being analyzed, it proceeds, otherwise it
stops the current website analysis. When the web crawler was being developed, a fact to
have in mind was to avoid equal webpages. This was important to avoid undesired loops
which could lead to a waste of unnecessary resources and also lead to being forever stuck.
This would ruin the idea of web crawling (by flooding the web).

If the webpage is being analyzed for the first time, the following fields will be stored
in the database:

e id: id of the current entry;

e website’s id: Current website’s id;

e website’s name: Current website’s name;

e son’s id: Son’s id of the current website;

e son’s name: Son’s name of the current website;

e depth: Depth from the current website.
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After those values being stored, the proposed algorithm will begin to obtain a web-
page’s relevance. This algorithm will be described in the next subsection but the main
task is to get an evaluation of an URL.

According to the value obtained from the classification algorithm, the URL will be
stored in one of two different lists. The first one was declared as being interesting and the
other one as non interesting. As a matter of convenience, it was defined that if the final
value of the proposed algorithm is above 25%, the URL will be stored in the interesting
list, otherwise it will belong to the non interesting list. These two lists were created as a
matter of convenience, because a determined webpage can have a vast list of hyperlinks.
If all these links were to be analyzed, it would lead to a performance problem. This way
it is possible to optimize the processing.

Depending on the URL that enter on those lists, it will happen one of the following
three cases:

e number of existing URLs in a webpage bellow the predefined by user’s number:
at the beginning of the processing, if a user intends, for instance, to get the 20 most
promising URLs from the webpage that is being analyzed and it only identifies
14, it will be stored in ascending order according to their relevance and, as logical,
those 14 URLs will all be stored;

e number of existing URLs in a webpage above the predefined number: taking the
previous example, if the user wants to get the 20 most promising URLs from the
webpage and the webpage identifies 40, the 20 best classified URLs will be selected;

e number of interesting URLs in a webpage bellow the predefined number: if the
user inserts to show the best 20 URLs and the webpage only identifies 12 URLs
in the interesting list, it will also get the best 8 URLs from the non interesting list
(even if the classification is bellow 25%);

After the analysis, the valid URLSs are stored in the second database. This database
contains potential URLs that can be relevant/interesting. It will store the same values

that the first database stores and also the value of a webpage interest.

4.3 Web Mining

The web mining processing is divided into two main parts. The first one is responsible
for the classification of a webpage in order to determine if the webpage has information
that could be potentially interesting for the user or not. The second part, is responsible
to split a website into different sections, to get the knowledge related to the website.
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Parser T
Web Crawler T

Web Mining

Figure 4.7: Web Mining Description.

4.3.1 URL Classification

When the web crawler starts its search for relevant content, that can be done in one of two
ways. Either the web crawler crawls all the hyperlinks that were found on every visited
webpages or else selects and follows the most promising hyperlinks from a webpage.

To obtain a webpage’s relevance it was implemented an algorithm, which can be seen
on Figure 4.8. According to the initial inputs of the weights introduced by the user, it
will classify a webpage on a 0-100% scale.

The algorithm runs in a simple but effective way. In the webpage’s source code, it
will search for the words previously typed on the search query label. As it is possible to
observe by the previous Figure, the algorithm splits the search query into individuals
words. If the number of characters of one of those words is less than three, it will be
discarted (in order to avoid irrelevant words such as "to", "of", "a", etc).

The next steps are similar but applied on different fields. For each word it will be
searched if there is any reference in the metadata, title, hyperlinks and content (the
website’s body). The final value of each variable from each field is determined by the
sum of each fraction being that each fraction is determined by the total number of words
to be analyzed. At the end, the final values of each fields will be multiplied for each
initial weight and then summed. The result will be multiplied by 100 (to have the final
value as percentage). The following equation describes the mathematical form of the
algorithm.

ProposedEquation = (ValMetadata + ValTitle + ValUurl + ValBody) x 100 (4.1)

Where:
ValMetadata = VarMeta x WeightMetadataValue (4.2)
ValTitle = VarTitle x WeightTitleValue (4.3)
Valurl = VarUrl x WeightURLValue (4.4)
ValBody = VarContent x WeightBodyValue (4.5)
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Search query
separated into words

$var_meta = $var_meta+
(1/($total_waords))

$var_title = $var_title+
(1/($total_words))

$var_url = $var_url+
(1/($total_words))

$var_content= $var_content +
(1/($total_words))

Apply Algorithm

Figure 4.8: Proposed Algorithm

As mentioned before, the value of weights is configurable by the user because, for
instance, in the metadata or in the title field, if the developer of a certain website did
not put any information there, it does not show anything. So those values will be 0 in
those fields. Making the values dynamic, the user can put a field with more relevance
than the other. Another valid option is only to give a weight to the body of the website,
discarding the other members.

The obtained result from the proposed algorithm, will decide if the analyzed website
has interesting information, in order to analyze it later.

4.3.2 Spliting the website into different sections

In order to improve the reliability of web search results, it was decided to split a website
into sections of information, according to its design. This way it is possible to get
blocks of knowledge and discard those that are not important or do not have relevant
information.

To proceed to the website’s splitting, the first step is to break (again) the search query
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into different words. As in the previous case, words with less than three characters are
discarded for the same reason (irrelevant words are removed to improve the software’s
performance).

After splitting the website into different sections, these sections will be compared to
each other in way to understand if there exists repeated information or not (this because
sometimes the content from one section can be in another different section). However,

before the section’s comparison it is necessary to proceed to the cleaning of each section.

The section cleaning is made because, to be possible to compare different sections,
we need to compare only the "real" content (what the user usually visually sees on a
website). However, when extracting those sections, the content comes with a lot of HTML
markup text and also can come with "garbage" American Standard Code for Information
Interchange (ASCII) characters (such as new lines, tabs, white spaces, etc) which are not
visual to the users but are visible to the software.

To proceed with the cleaning, all non visual characters and white spaces were deleted.
This way it was possible to have the section’s useful current size. After analyzing a set
of around 20 random different websites it was found that sections with similar sizes
were identical in content. So, after identifying all sections, only one was left and all the
others with similar size were deleted. One other fact that was found was that blocks
with less than 100 characters of size, usually do not have related useful content. They
are more related with advertising content of repeated content from a bigger section, so
those sections were, as well, discarded.

The sections that were not deleted were stored in a list, and according to their size,
were sorted in ascending order.

To get the website’s knowledge, the final step is to put the search query into lowercase
letters as well as the website’s content. This is done to be possible to compare all words
without the case sensitive problem. If in a section there is no reference to a search
query, that means that that section is not important. Otherwise represents the website’s
knowledge. After doing that to all words of the search query it will save the different
sections of knowledge in the final database. The one which is related with the knowledge
of the search.

At the end of comparing all words, the program cleans the variables, freeing the
alocated memory in order to proceed to the analysis of new different URL without any

memory problem.

4.3.3 Semantic Web

Semantic web has an interesting role on the development of this prototype because it
helps and can complement the user’s search. Figure 4.9 represents one example where
semantic web is applied. For instance, for the search query "Ski in europe with good

prices", applying semantic web it is obtained:
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topics

* Hospitality_Eecreation
o Human Interest

socialTag

s Ski
e Elan S5CX

o Winter sports in Slovakia
Figure 4.9: Application example of semantic web.

Analysing the Figure, the component SocialTag is what it matters. According to the
initial search query, it will return as suggestion, the words "Ski", "Elan SCX" and "Winter
sports in Slovakia". It is possible to say that this three results are related with the initial
search query. "Elan SCX" is a skiing brand and "Winter sports in Slovakia" can be a little
bit uncertain, but it is easily related with ski. Of course the results obtained from the use
of semantic web, sometimes can be inaccurate. However, this technique is used to try
to have a wider search zone in order to get quicker results from the initial search query.
Since those words can be related with what the user is searching for, any time it is found
any occurence of each word, it will give some importance because it means that can be
related with what the user is looking for.

To apply this technique, it was used Open Calais, a PHP class for extracting entities
and tags. This software performs semantic analysis of the text and has the capability of

doing it using natural processing language. [12]

4.4 Applying Bootstrap

It is said that usually, people eat with their eyes first, which means that the look of
anything is an important factor to have in mind. Figure 4.10 represents the beginning of
the prototype’s interface.

Using Cascading Style Sheet (CSS), it is possible to have an interface much more
appealing and not so "raw". With help from [4] and integrating with my prototype, it
was possible to obtain the following interface, as can be seen in Figure 4.11.

4.5 Final Results

Figure 4.12 shows part of the obtained result from the search query "Specifications and
price of ASUS Zenbook UX305FA". It is possible to analyze and see that the most revelant
webpage found has a classification of 76.666%. It is possible to see the website splited
into different sections of knowledge, where in bold and orange color is highlighted the
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Insert URLs|
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In title:
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qtidade de links
In metadata:

Without Google. Yahoo?
Start Searching!

Figure 4.10: Proposed tool without Bootstrap.

« FINISHED: MARCH 2016

Master Thesis Proposed Tool

Start Searching!

\-—-———-————-d

Figure 4.11: Proposed tool with Bootstrap.

words belonging to the search query. However the output is not the ideal which can be
a difficult to analyze what was obtained. This happens due the fact that, as described
earlier, this blocks of knowledge are stored in MySQL database. Hereupon, to be stored
in MySQL it needs to follow some rules and sometimes, those rules, conflict with what
is stored. Some HTML tags are not valid to be stored into MySQL, and those tags are
responsible for the text formatting. Since those HTML tags are deleted to be possible to
store into the database, it is more dificult to format the text. However, thinking in some
specific cases such as slow internet connection, the user can find a better utility with this
scenario despite the inconvenient of the output is not so appealing instead of trying to
find the webpage which can contain (or not) the information he really needs.

Figure 4.13 represents the correspondent webpage. It is possible to observe that the
result meet the expectations since the website has the intended information.

However, analysing both Figure 4.13 and Figure 4.12 it is as well possible to see that
the gathering of the website’s knowledge is not working 100% correctly. It is possible to
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see by the colors the correspondent relation, however, in Figure 4.13, the block that is not
marked with any color is because it selected all the website’s information without doing
any distinction. This is not completely wrong, only shows more than the expected, what
can be undesirable.

In appendix it is possible to observe more results for different search queries.

4.5.1 Tree Results

One of the available features in the proposed architecture, is the possibility of having
the website’s treeview. Figure 4.14 shows the beginning of the treeview and Figure 4.15
shows the complete treeview.

This treeview represents all followed paths by the web crawler for the typed search
query. It is interactive in the way that is possible to expande and to minimize each root.
This feature was done in order to satisfy the possible curiosity from the user in analyzing
all websites which were related in the current search.

It was made with help of [16].

4.5.2 Google Maps Results

In order to have a perception from where the web crawler was, it was used a Google API
[11], so this way it is possible to know the different websites from where it past.

Figure 4.17 shows the location of each website geographically. However it does
not represents all the hyperlinks but yes the correspondent website. It was decided to
represent this way because since there are several hyperlinks belonging to the same
website, it would overloaded the map representation.

However, to know where to represent each website on Google Maps, it is necessary
to know their location. For this, it was used an API [7] to get a website’s location based
on its IP address. To get the correction location, the website’s hyperlink needed to be
treated cutting of the "http://" and the final "/". This way it was possible to obtain the
latitude and longitude in order to represent on Google Maps. Figure 4.16 shows the API

application.
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Figure 4.15: Complete treeview.
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Figure 4.16: Getting the coordinates on a website’s location.
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Figure 4.17: Google maps representation.
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Conclusion and Further Work

“Spiders are the only web developers that are happy to find bugs.” — Unknown

It is possible to say the main purpose of this dissertation is based on the study of web
search engines because after the study, comprehension and junction of each technique
described over this document, it was possible to obtain a search engine. It was done to
understand in which way it is possible to improve the reliability of web search results. It
was an interesting challenge because it led to a greater understanding of the web, how

it works and how it is possible to take more advantage of its resources.

After this long journey, it is possible to do an insight about all the done work. How
it was been said over this project, it is possible to split all the developed prototype into
three main techniques: parsing, web crawling and web mining. There is not much to
say about parsing because it can be considered a small detail in all this work (however
completely fundamental in order to put all techniques connected). About web crawling,
it is known there are several available open source web crawlers on the web, but it was
thought that could be interesting to do a new web crawler. First of all to understand
completely the logic behind the main goal, the problems that happen when creating it,
how to solve them and there is no better way to understand a technology than to build it.
With this, it’s not reinvent the wheel, but yes to understand exactly how the wheel works
and adapte it in the best way to fit our goals. Finally web mining. It is an interesting
tield of technology because can be really wide with a lot of different goals, depending
of where it is used. It was as well used semantic web in order to help the mechanic of
web mining.

At the end of all this work, there are some relevant considerations to do. One of them,
is related with the web crawler. One of the biggest frustrations was the fact the web
crawler can only "load" text content related and not images or other types of documents
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such as pdf’s, .docx, etc. It is common to find in a website, for example, an hyperlink
that is a direct link to a pdf, one of the invalid files to read. When the web crawler tries
to load the hyperlink, what happens is that it runs out of memory. This is because it
was trying to load an invalid hyperlink. It was difficult to find this error and frustrating
because sometimes it took to much time until this proposed tool stopped working. When
this error was found, it was developed the option to rerun the program instead of run
from the beginning. However to rerun it is necessary to go down to the code and change
a variable.

There are some points that need to be outlined, such as the results” output. Despite
the fact that the output is not so appealing as intended and in sometimes it gets more
content than the expected, it is possible to say that the obtained results are satisfactory.
Depending on the application scenario it can be useful to the user. However, as it is
referred in [3], websites could be divided into three main categories (commercial, service
and mixed type), and each category has subcategories. It would be interesting if for each
category, a different processing would be done, in order to achieve better results to get
the correspondent website’s knowledge.

Thinking on all the done work, it is possible to say that corresponds to the expected
because it was proved the concept that it is possible to improve the reliability of web
search engines. Now it all depends where it is used. Probably in big cities and in areas
with good internet connection, the conventional search engines works perfectly and the
description to each hyperlink is sufficient to meet the user’s expectations. If the user
clicks on a website that does not correspond to what he eventually was searching for,
easily and quickly he can click on the next hyperlink. However outside of the big cities
or even in the big cities but if the internet connection is slow, it is believed that users can
take advantage of this method because even the output is not perfect, it is perceptible
enough to the user sees if a hyperlink has what he is looking for. Or even the user can
get the answer of what he was looking for, only by seeing the output. It all depends on
where this tool is applied and the conditions where it is applied. If it is not possible to
improve the internet connection, at least it can be possible to search ways to improve the
experience that a user can have on the web.

Other achieved conclusion was related with the applications of this presented pro-
totype. Since at certain point the search is much more centralized, it could be applied
in specific business such as a web search engine centralized on business areas. The

developed tool could have other particularities and uses.

5.1 Further Work

Like practically every project, there are always some options to correct or some features
that would be interesting to have. Either to improve the software’s performance or in

order to get better results, there are always anything that could be done to be improved.
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After an insight of all the work done over this dissertation, some of the most interest-

ing features/options detected that could be done are:

Improve how the output is shown, the representation of the obtained knowledge of
each website. Probably this is one of the main features which would be interesting
to be upgraded. Not because it is not working good but for the fact that the output
could be more appealing. The aspect is a really important feature because users

can (or can not) use determined tool based on its aspect;

Creation of an option in order to get and store different content (such as images),

to be possible to the user the visualization of different files instead text only;

Identify all invalid hyperlinks in order to improve the performance of the software.
Hyperlinks which lead to a certain type of file such as a direct download, a pdf,

etc;

When the web crawler tries to access an invalid hyperlink, it would be interesting
to have a feature capable to give to the user the opportunity to add hyperlinks
terminologies to avoid and other button to rerun the program (instead of changing

manually into the code);

Web crawler improvement in way to follow different webpages when it is too

focused in a certain domain;

Changing the pinpoints colors of google maps. For example, it would be interesting
the greater the depth, the darker the color would be;

A deeper investigation in order to conclude if the application of the proposed

prototype would be interesting to use in a business area.

Of course there are other features that could be done as a future work, however the

referred ones are the ones that would be the next step to put this work more robust,

efficient and even more attractive.
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APPENDIX

This chapter is responsible to show the different flowcharts used to implement the

prototype.

A.1 Web Crawler and Web Mining

Current
depth == defined
depth?

Add to:
Mon Interasting
List

Get al avanable »
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Figure A.1: Webcrawler General View
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Figure A.2: Web Crawler - Get URL description
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A.1. WEB CRAWLER AND WEB MINING

Get website's
domain and
concat
to current URL

Compare with
analyzed URLs

Store in
Table 1

Yes

There are

Figure A.3: Web Crawler - Get and Store Valid URLs
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A.1. WEB CRAWLER AND WEB MINING
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Figure A.5: Web Crawler - URL Analysis
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A.1. WEB CRAWLER AND WEB MINING
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APPENDIX

More Results

B.1 Tourism Related Results
With the initial search query "Where to kitesurf in Portugal" it is obtained:

« FINISHED: MARCH 2016

' Proposéd tool to mining the_Web.

Insert URLs: |nttp:/Awww.dmoz org/

Insert Keyword:  |where to kitesurf in portugal

Depth: 15

gtidade de links: |5

Without Google, Yahoo? [«

Weights

In middle of site: IO'SD

In title: IO' 10

In URL: 020

In metadata: |0.20
| Start Searching! |

Figure B.1: Main menu with the initial inputs.

67



APPENDIX B. MORE RESULTS

B.1.1 Obtained Results

Let's see what we got

More info in: hitp://www.custojusto.pt/portugal/q/kitesurf’st-a
Classification of the URL: 73.3333333333332 - from deepth =7

id: 3406 - Data: 2 kitesurf- colete de impacto mystic d3o tamanho s 70 € hoje, 21:03 - artigos desporto - odivelas 12 moradia
t7 de luxo c/piscina esposende 1 380 000 € hoje, 13:45 pro - moradias - barcelos repara?es kitesurf ontem, 20:16 pro -
outros servilos - gondomar 4 wake board lunatic 90 € 13 mar, 23:41 - artigos desporta - oeiras 10 maradia t3 perto das
praias 75 000 € 11 mar, 15:13 pro - moradias - ?bidos terreno lagoa de albufeira 272m2 26 000 € 11 mar, 10:15 pro - pr?
dios, terrenos & quintas - sesimbra aulas kitesurf 180 € 11 mar; 10:11 pro - forma??o - murtesa 8 kitesurf - cabrinha coZ -
17m 280 € 10 mar, 23:43 - artigos desporto - maia 5 fato rip curl raptor senhora 75 € 8 mar, 12:09 - artigos desporto - sintra
4 camisola billabong neoprene mulher tam m 40 € 8 mar, 12:08 - artigos desporte - sintra 3 conjunto kitesurf 550 € 3 mar,
18:47 - artigos desporta - almada 12 honda c50 restaurade. cl?ssica rara de 1974 1 800 € 4 mar; 10:57 - motos & scooters -
maia 3 terreno gaveto lagoa de albufeira 49 900 € 4 mar, 10:09 pro - pridios, terrenos & quintas - sesimbra 2 voucher oferta
de experi?ncia desportiva 15 € 3 mar; 19:36 - artigos desporta - vila do conde 8 kitesurf material completo 600 € 2 mar,
07:06 - artigos desporto - vila nova de gaia 7 t0 / studio para ferias na praia da barra di?ria 50 € 1 mar, 21:35 -
arrendamento para firias - 7lhave 8 capacetes nau city. 120 € 1 mar, 13:53 - artigos desporto - maia 2 prancha kitesurf best
2013 220 £€ 27 fev, 15:08 - artiges desporto - lisboa 12 v4 com vista mar a 5 min da praia moledo difria 135 € 25 fev, 18:53 -
arrendamento para firias - caminha 7 kitesurf ganstra 14m2 300 € 24 fev, 21:00 - artigos desporto - lishoa 2 fatoe surf
bodyboard kitesurf rip curl 3.2 124 € 24 fev, 09:26 - artigos desporto - almada 3 perdeu-se arn’s de kitesurf na ponta dos
corvos 23 fev, 17:31 - artigos desporto - almada procura: perdeu-se arn?s de kitesurf na ponta dos corves 23 fev, 16:58 -
artigos desporto - almada 3 prancha wakeskate 90 € 23 fev, 09:11 - artigos desporto - lisboa 8 prancha kitessuf crazyfly
145x48 280 £ 23 fev, 07:51 - artigos desporto - pPvoa de varzim 8 material kitesurf completo 600 € 21 fev, 11:16 - artigos
desporto - vila nova de gaia 8 quadre (m) erange patriot 375 € 19 fev, 15:50 - bicicleta - almada § orange patriot 19 fev
15:46 - bicicleta - almada 5 quadro (m]) orange patriot 350 € 19 fev, 15:45 - bicicleta - almada 6§ marin quake 7.1. aceito
trocas por algo do meu int 690 € 19 fev, 15:42 - bicicleta - almada 6 quadre de marin quake 7.1. (m 17.5) aceito trocas 430 €
19 fev, 15:41 - bicicleta - almada selo kitesurf portugal 2015 11 fev, 21:43 - antiguidades e colec?es - santa maria da feira
12 zhenhua 125¢c - riplica da honda dax 1 100 € 11 fev, 18:00 - motos & scooters - maia 2 kitesurf 400 € 11 fev, 16:14 -
artigos desporto - oeiras 2 kitesurf north rebel 10 650 € 10 fev, 20:09 - artigos desporto - almada 12 apartamento t3 r/ch foz
do arelho renda mensal 390 € 9 fev, 17:02 - apartamentos - caldas da rainha 3 aulas de kitesurf & surf lessons- algarve 18 €
8 fev, 17:05 - forma??o - loul? 2 curso kitesurf 180 € 7 fev, 23:16 pro - outros servi’os - porto 4 ocean rodeo zen 123 kitesurf
board / prancha 140 € 7 fev, 22:14 - artigos desporto - albufeira 6 arn?s kitesurf pat love modelo cast 90 € 3 fev, 19:17 -
artigos desporto - portim?o

id: 3405 - Data: todas as categorias —- para a casa & vestu’rio — vestu?rio malas, cal’ado & acess?rias vestu?rio beb? & crian?
a acess?rios para beb? electrodomsticos miveis & decora??o jordim & bricolage t?xteis lar & utilidades -- desporto & lazer --
antiguidades e colec?es artigos desporto bicicleta brinquedos & jogos instrumentos musicais livros m?sica & filmes vinho &
gastronomia -- animais -- animais dom?sticos acess?rios para animais -- inform?tica e electrinica — videojogos e consolas
inform?tica & acess?rios telefones & acess?rios tv, 7udio & fotografia - imobili’rio -- apartamentos moradias quartos
garagens pridios, terrenos & quintas lojas, escritrios & armaz’ns arrendamento para f7rias -- ve?culos -- carros &
autacaravanas pelas e acessirios de carros motos & scooters pelas e acess’rios de motas barcos outros velculos - emprego &
servilos -- ofertas de emprego procuro emprego servi’os -- outros -- equipamento profissional outras vendas - doa’es -- para

doa??o -

More info in: hitp://www.custojusto.pt/portugal/q/kitesurf’sp=1&st-a
Maceifinntinn nftha TRT. 72 272222322222 _ fenm dsonth - 7

Figure B.2: Results.

Observing Figure B.2 and Figure B.3, it is possible to analyze that the first result
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B.1. TOURISM RELATED RESULTS

obtained does not corresponds totally to what the user was searching for (despite the
fact that it is related). However analysing more results, it is possible to find a more
correct answer for what is searching for. Figure B.4 and Figure B.5 represents other
results.

kitesurf Todas as categorias Em Portugal Q, Pesquisar

m“ﬁj custojustﬂ.pt Pesquisar Meus anuncios Ajuda Enirar |

Em Portugal

— Regides —
Anuncieos gratis em Portugal Agores
Aweiro
Portugal 57 Particulares 29 Profissionais Beja nagens W Guarda
Braga
Braganga

Castelo Branco
Coimbra

Evora

Faro

Guarda
. Madeira
- 541 des porte - Evera Leiria
Lisboa
Portalegre

Parto

Setlibal
Santarém

Viana do Castelo

Terreno 18 400m®
24 Mar, 12:39 FRo

Apartamento na Falésia

23 Mar, 09:59 - Arrs

To€

_ Kitesurf & Windsurf - Pad de arnés 10
e 21 Mar. 10:51 - Artiaos desoonto - Lisboa

Figure B.3: Correspondent website.
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APPENDIX B. MORE RESULTS

More info in:
http://wwwwannakitesurf.com//spot/Europe/Portugal/Viana_do_Castels/Cabedels/phots /index.html?
wdaction=lib. WDPageFhoto.show&file_id=204%wanna-content

Classification of the URL: 70 - from deepth= 9

id: 5028 - Data: wannakitesurf.com 2424 wannakitesurf.com on your mobile http://m.wannokitesurf.com rss ail the rss
feeds of wannakitesurf.com newsletter all news by email

id: 5031 - Data: lost password? new user? register my kitemy profileedit my profilemy travel mapmy kite spotsmy kite
sessiansmy kite tripsmy photosmy messagesmy Blogswrite a blog wannakitesurferscommunityforumechat
photoshlogsmembers lictmembers groupskite tripskite sessions

id: 5030 - Data: home spots europe portugal viana do castelo cabedels photo submit new photos cabedels viana do castela
phote 1 of 1 show all [1)... it's not the right spot? hoax? copyright infringement? tell us ! photo by anomymous, 05-11-2006
comment : cabedelo vento leste

id: 5032 - Data: africa (46 countries) algeria angola benin burkina fase burundi camercon cape verde comoros congo
demuperatic republic of the congo dijibouti sgypt equatorial guinea eritrea ethiopin gabon gambia ghana guinea guinea-
bissau ivary coast kenya liberia libya madagascar malawi mauritius mayette morocco mezambigue namibia nigeria reunion
island rwanda s7o tom? senegal seyecheiles sierra leone somalia south africn sudan tansania togo tunisia western sahara
zimbabwe asia (23 countries) azerbaijan bhutan british indian ocean territory brunef burma china east timor hong kong
india indonesia japan kazakhstan malaysia maldives north korea philippines russia singapone south korea svi lanka taiwan
thailand viemam australia & pacific (21 countries) australia christmas islands cook islands enster island federal state of
micrenesia fiji french pelynesio kiribati nauru new caledonia new zealand niue island northen mariana island papua new
guinea robinson crusoe islands samoa american selomsn islands tonga varuaty wallis and futuna western samoa central
america (39 countries) anguilla antigua and barbuda aruba barbados belize bermuda bonaire island british vingin islands
cayman islands costa rica cuba curafao dominica dominican republic el salvador grenada guadeloupe guatemala haiti and
navassa honduras jamaica martinigue mexico montserrat nisaragua panama pusrte rice saba saint andr?s and providencia
saint barthelemy saint eustativs saint kitts and nevis island saint martin saint vincent and the grenadines sainte lucia the
bahamas trinidad and tobago turks and ooicos islands virgin isiands eurcpe (36 countries) albania andorra austria asores
belgium bosnia and herzegovina bulgaria canary islands croatia czech republic denmark estonia faroe islands finland france
germany greece iceland ireland italy lithuania luxembourg madeira malta mentenegro netherlands norway poland portugal
remania serbia spain sweden switzeriand ukraine united kingdom middle east (16 countries) bahrain oyprus gaza strip iran
irag israel jordan kuwait lebanon oman quatar saudi_arabia syria turkey united arab emirates yemen north america |2

countries) canada wnited states of americn south america [13 countries) ar ina brazil chile colombia ecuador falkland
islands french guiona guyana peru south georgia and sandwich islands suriname uruguey venezuela

id: 5029 - Data: € wannasurfoom itd - all right reserved terms of use | copyright | advertising info | contace wanna atlas:

wonnasurf.com | wannadivenet | wannakitesurf.com | wannask8.com [

Figure B.4: Results.
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2 Home .Loja . Profissionais . Auxiio .l Portugués #

wannaKitesurf

AFRICA - ASIA-  AUSTRALIA E PACIFICC AMERICA CENTRAL- EURCPA- OCRIENTE MEDIC ©  AMERICA DO NORTE ©  AMERICA DO SUL

UM ATLAS DE SITES DE KITE SURF FEITO POR KITERS PARA KITERS

APRECIE E CONTRIBUA!
ACHAR OS MELHORES SPOTS

Home = Spots = Europa = Portugal = Viana do Castele » Cabedelo » Photo
ANUNCIAR pi Mais informagdes

Bl CABEDELO tt= Adicionar uma foto
v

Foto 1 de 1 Mestrar tudo {1}...

WANNAKITESURF.COM
24124
Wannakitesurf.com no seu telemdvel

hitp:im wannakitesurf.com

) RSS Todos os conteddes RSS de
Wannakitesurf.com

[E] Boletim Todas as noticias por e-mail

FRIENDS OF WANNAKITE SURF

Wannakitesurf
868 lhas

Be the first of your friends to like this

- R

Mo se trata do bom spot? E um Hoax? Uma infracgao dos direitos de autor? Previna!

Foto por Anonymous, 05-11-2008
Comentario : Cabedelo vento leste

© Vannasurf.com ltd - Todes o5 direitos reservades I} facebook || twitter J delicious 55 digg
Termos de utilizagao | Resenva de direitos | Informagae publicidade | Contacto

Qutros atlas: Wannasurf.eom | Wannadive.net | Wannakitesurf.com | WannaskE.com |

Figure B.5: Correspondent website.
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™ http://www.dmoz.org/
http:/fwww.dmoz.org//World/ T%C3%BCrk%C3%A7e/
http://www.dmoz.org//Shepping/Clothing/
http://fwww.dmoz.org//News/Media/
http://www.dmez.org//docs/en/about. html
http://www.dmeoz.org//Computers/Software/
http://www.dmoz.org/fComputers/
http://www.dmoz.org//World/Rom%C3%A2 N %C4 %83/
hitp://www.dmoz.org//World/Greek/
http://www.dmez.org//World/lapanese/
http://fwww.dmoz.org//World/
http://fwww.dmeoz.org//Kids_and_Teens/
http://www.dmeoz.org//Kids_and_Teens/Arts/
http://www.dmeoz.org//help/en/helpmain.html
http://www.dmez.org/fWorld/Thaif
http://www.dmoz.org//Home/Family/
http://www.dmoz.org//Health/Alternative/
http://www.dmoz.org//Business/Investing/
http://www.dmez.org//Society/People/
http://www.dmez.org//Sports/People/
™ http://www.dmoz.org//Sports/Water_Sports/Kitesurfing/Surfers/
= ™ http://www.dmoz.org//desc/Sports/Water_Sports/Kitesurfing/Surfers.
™ http:/fwww.dmoz.org//editors/editcat/desc?
cat=Sports/Water_Sports/Kitesurfing/Surfers
http://www.dmoz.org//World/Fran%C3%A7ais/Sports/Aquatiques/Kitesurf/Kitesurfeurs
http://www.dmoz.org//Sports/Water_Sports/Kitesurfing/
™ http://www.dmoz.org//World/Polski/Sport/Sporty_wedne/Kitesurfing
™ hitps://www.bing.com/search?
q=kitesurfing
® http://fwww. kitesurf-
magazine.co.uk/
o ™ http://www.britishkitesports.org/
™ hitps://www.bing.com//search?
g=Loja+De+Kitesurf&FORM=R5FD
= ™ http://www.custojusto.pt/portugal/g/kitesurf
=

]

o http://www.custojusto. pt/portugal/g/kitesurf?
sp=18st=a

B http:/fwww.custojuste. pt/portugal/q/kitesurf?
si=1

o http://www.custojusto. pt/portugal/g/kitesurf?
o=28st=a

]
]

]

Figure B.6: Treeview.
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Figure B.7: Geographical representation.
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B.1. TOURISM RELATED RESULTS

« FINISHED: MARCH 20156

k'

Proposed tool to mining the web

Insert URLs: hitp://www.dmoz.org/

Insert Keyword:  |Snowboard in Europe, good prit|

Depth: 10

qgtidade de links: |5

Without Google, Yahoo? [«
Weights

. . [o.50 |
In middle of site:
In title: |0' 10 |
In URL: 0.20 |
In metadata: |0_20 |

|  startsearchingt |

Figure B.8: Main menu with the initial inputs.
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APPENDIX B. MORE RESULTS

a GO BACK TO THE MAIN MENU: INDEX HTML TREEVIEW =

Mining the web! ;
RESULTS ______'_____ ____-______-__

Let's see what we got 5

Mare info in: hetp: /S wwwworldsnowboardguide.com//resorts/easternenrope/index.cfm
Classification of the URL: 65 - from deepth = §

id: 2095 - Derta: bulgaria “sHll nice and cheap, but plenty of meney has now been spent toking the lift systems out of the stone
oge” bansko boravets pamporovo vitosha czech republic harrachov fanske lenze Minover pec pod snezhou spindleruy mm
zelezna rude geergia hakuriani gudaurt kosova brezovica kymgyzstan “‘mountainous with aptions for the adventurous who
prefer to hike or heli” ala-archa letvia baili milzkalns ramEaini reing trase valmiera zogarkalns poland “on the up, with some
investment going on in the resart infrastructure and some bergains o be had, especially if you like yoursp T
gubalowke jaworzna kiynicka karpecz kasina wielks kasprowy wierch kezigjowke krynica czarmy
. Tubomierz nosal nowy terd kowaniec piwniczma suche doling polana szymoszkowe poreba wielle nki poreanin galicowa
grapa prefybe lysa gora stare szczawnik szegyrk Yiiicz zakopane romanic poiene brasov szeawning russic kighliphts
Jreeriding kamchatka - emazing experience krasnoye polyana - you'll need te hike or heli for the best abzakovo bailkelsk-
sobolingye bennoe dombai elbrus and cheget gladenkaya (Thakasiye) kemchatha kent kkibiny krasnaya polyene kresnoe
ozero kryletthoye moroznoye paramonova sheregesh snezhny sorocheny sparrow hills valen end stepenove zavy
zolateya doline serbio kopaonik siovakia “cheap beer, a few decent resorts and [ift passes that stiil wen't put you in
overdraft.” donovaly jasme skicentrum certov skipark ruzumberok stary smokovec sirbske pleso tatrenske lomnice slovenia
“no resorts that w Iy hlights freeriding vogel
- varied bovec- njska gora krvaver pohorje and areh rogla stari vrh vogel ukraine bukovel dregobrat kostring
Dpodabovets pylypets slovske volosyanks

anowa lyse gore

push o decent snowboarder but worth going for the stunning scenary

id: 2054 - Data: services snowboard insurance holi

s hotels in ski resorts hostels in ski resorts popuiar locations
snowboarding in austria snowboarding in frence snowboarding in use snowboarding in cenada best of the best best
resorts in the world best terrain parks in the world best resorts to heod off-piste the cheapest resorts in the world your wsg

my acoount my plages contact us

Mare info in: http://www.getprice.com.au,/natures-goodness-vitamins-and-nutrition.htm
Classification of the URL: 65 - from deepth = 4

Figure B.9: "Snowboard in Europe, good prices" Results.
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B.1. TOURISM RELATED RESULTS

Resort finder  Countries News Events Knowledge Shop Bargaine  MyWsG Go

Workd Eastem Europe w

Eastern Europe

Bulearia Save 57%

Snow+Rock Fleece Pom Hat
e ———

Advertisement

ney hias now been spent

f the stone age”

Borovets Pamporovo

Harrachov Janske Lanze Kiinovec

Pec Pod Snezkou Spindleruv Miyn Zelezna Ruda
Georgia

Bakuriani Gudauri

Kosovo

WU

Brezovica

Figure B.10: Correspondent website.
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APPENDIX B. MORE RESULTS

= M http://www.dmoz.org/
o M hitp://www.dmoz.org//Shopping/Gifts/
o M hitp://www.dmoz.org//World/Greek/
= ™ http://www.dmoz.org//Regional/Nerth_~America/Canada/
o ™ http://www.dmoz.org//Regional/Europe/
= ® hitp://www.dmoz.org//World/Russian/
o ™ http://www.dmoz.org//Home/
= ™ hitp://www.dmoz.org//Home/Consumer_Information/
o ® hitp://www.dmoz.org//Sports/Baseball/
o M hitp://www.dmoz.org//editors/
o @ hitp://www.dmoz.org//World/Arabic/
= ™ http://www.dmoz.org//News/Weather/
http://www.theguardian.com/weather
http://www.dmoz.org//News/Weather/Snow_and_Ski_Forecasts/
™ http://www.metcheck. com/SEASONALski.asp
= ™ htip://www.dmoz.org//Sports/Winter _Sports/Snowboarding/
o ™ htip://www.dmoz.org//Regional/Europe/United _Kingdom/Recreation_and_Sports/Sports/Mountain_Sports/Snowboarding/
= ™ hitp://www.worldsnowboardguide.com/
hitp://www.worldsnowboardguide. com//resorts/usa/oregon/mountbachelor/index.cfm
= hitp:/fwww.worldsnowboardguide. com//resorts/usa/wyoming/index.cfm
B hitp://www.worldsnowboardguide.com//resorts/usa/wisconsin/index.cfm
= http://www.worldsnowboardguide.com//resorts/usa/westvirginia/index.cfm
B http://www.worldsnowboardguide.com//resorts/usa/washington/index.cfm
B hitp://www.worldsnowboardguide.com//resorts/usa/virginia/index.cfm
™ hitp://www.worldsnowboardguide. com//resorts/usa/colorado/vail/index.cfm
http://www.worldsnowboardguide.com//resorts/usa/california/mammeothmountain/index.cfm
http://www.worldsnowboardguide.com//resorts/usa
o M http://www.worldsnowboardguide.com//resorts/westerneurope/index.cfm

o ™ hitp://www.worldsnowboardguide.com//resorts/usa/newhampshire/loonmountain/index.cfm
s ™ hitp://www.worldsnowboardguide. com//resorts/usa/colorado/loveland/index. cfm
= ® hitp://www.worldsnowboardguide.com//resorts/usa/colorado/berthoudpass/index.cfm
= ® http://www.worldsnowboardguide.com//resorts/switzerland/verbier/index.cfm
o M hitp://www.dmoz.org//Sports/Winter_Sports/Snowboarding/Resorts/
™ http://www.dmoz.org//Shopping/Sports/Boarding/Snowboarding/
™ hitp://www.dmoz.org//World/Espa%C3%B1ol/Deportes/Invierno/ Snowboard
™ http://www.netweather.tv/index.cgi?
achon=skicentre%.3Bsess=
™ hitp://skiweather.eu/
B hiip- /fanaey <o

Figure B.11: Treeview.
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Figure B.12: Geographical representation.
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