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The importance of understanding target market is crucial for the survival of business.
Marketers and retailers put a lot of effort to understand how family arrived at their
purchase decision because decisions in a family are not solely made by parents.
Certain decisions, especially food-related decision are highly influenced by children
and surprisingly parents sometime do not even realize it. This notion is supported by
previous studies which suggest that level of influence children have in family
decision is product related, for instance children exert high influence in low
involvement product, which is less expensive such as food. Interestingly, teenagers’
involvement was also found in high involvement product such as mobile phone. With
very little evidence available on children’s influence in Malaysia it is very difficult to
determine the level of influence that Malaysian children have in their family decision

making. In addition, there is no available data to ascertain teenagers’ specific



characteristic such as age group or demographic background that proves to be more

influential in family decision making.

This study attempted to investigate teenagers influence on family food decision
making based on their utilization of bilateral strategies. One of the unique
characteristic of bilateral strategies is the need for both parents and teenagers
cooperation to make it work. For instance, teenagers assist parents with consumer
and tasks around the house hoping that parents will comply to their request for

certain specific items they need or want.

A total of 500 questionnaires were distributed to teenager’s age between 13 to 17
years old in selected secondary schools in Klang Valley using simple random
sampling technique. Data were then \analyzed using the SPSS version 20 software.
Descriptive analysis gives a general description of the respondents while
comparative analysis t-Test and One way ANOVA were performed to test the
differences between relevant data. Apart from that, Pearson Correlation is used to
establish relationship between teenagers’ demographic and their involvement in
family food decision making. Multiple regression analysis is also performed to

identify the best model for this study.

Bilateral strategies tested in this study have yield positive and strong correlation
between all consumer activities tested namely suggesting price, product and store
with perception of reward. This result will provide important data for marketers and
retailers because adolescents’ involvement in such activities is a good indication that

these teenagers are around when the purchase is made. Interestingly younger



teenagers were reported to be highly involved with such activities while older
teenagers reported less involvement in consumer activities. On the other hand,
performing task does not resulted with increase in influence in family food decision
making, thus suggest that involvement in such activities is highly particularistic, thus
the reward in form of love is more important than material goods. Apart from that,
this study also found coalition strategy to influence parents purchase. Initially it is
thought that single child in the family is more influential. However teenagers with
three or more siblings reported high influence in family decision which indicate
coalition pattern in influence attempt. Besides that, this study also highlighted the
differences in influence among the three races which are Malay, Chinese and Indian

which is an indication that Malaysian has difference purchasing behaviour.

The finding from this study will help marketers to identify the specific family
members to target rather than just targeting family, this to ensure that promotional
message will be delivered to specific target effectively. Besides that, the differences
in purchasing behaviour among various races should also indicate the need for

developing specific promotional strategy for difference races.

Future researches should focus on the different type of consumer activities because
this study shows that teenagers’ involvement in consumer activities such as
suggesting price, product and store are part of their strategies to influence their
parents’ final decision. Apart from that, future research should also look into actual
income when investigating differences in family influence rather than dual income,

as dual income does not lead to positive findings in this study. Finally future studies



also test teenagers’ influence from other parts of Malaysia, including the rural areas

in order to generalize the findings to the whole nation.
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Kepentingan untuk memahami pelanggan sasaran adalah amat penting untuk
kelansungan sesebuah perniagaan. Pemasar dan peruncit sentiasa berusaha untuk
memahami bagaimana sesebuah keluarga mencapai keputusan dalam pembelian
kerana bukan semua keputusan dibuat oleh ibu bapa. Sesetengah keputusan, belian
terutamanya sekali yang berkaitan dengan makanan adalah sangat dipengaruhi oleh
remaja hamun ibu bapa kadang-kadang tidak menyedarinya. Penyelidikan terdahulu
mengakui pengaruh remaja berkaitan dengan jenis produk, contohnya pengaruh
remaja lebih tertumpu kepada produk yang murah seperti pembelian bahan makanan.
lanya lebih menarik apabila terdapat juga hasil penyelidikan yang menunjukkan
bahawa anak-anak juga terlibat di dalam pembelian barangan yang mahal seperti
telefon bimbit. Berdasarkan kepada bukti yang amat terhad ini sememangnya sukar

untuk menentukan tahap pengaruh remaja dalam keputusan yang dibuat oleh ibu
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bapa mereka. Selain dari itu, tiada maklumat khusus tentang umur mahupun
latarbelakang remaja yang mempunyai pengaruh yang paling kuat terhadap

keputusan pembelian yang dibuat oleh ibu bapa.

Kajian ini dilaksanakan bertujuan untuk menyiasat kaedah yang digunakan oleh
remaja ketika cuba mempengaruhi keputusan ibu bapa mereka melalui penggunaan
“bilateral strategies”. Di antara salah satu keunikkan “bilateral strategies” adalah
kerana perlaksanaannya memerlukan kerjasama dari kedua-dua pihak iaitu remaja
dan ibu bapa. Contohnya remaja membantu ibu bapa ketika membeli-belah atau
membantu kerja rumah dan sebagai balasan ibu bapa akan membeli apa yang diminta

oleh meraka.

Sebanyak 500 borang kaji selidik telah pun diagihkan kepada remaja berumur di
antara 13 hingga 17 tahun di beberapa buah sekolah melalui teknik persampelan
rawak mudah. Maklumat yang di perolehi kemudiannya di analisa menggunakan
SPSS versi 20. Statistik deskriptif menggunakan t-Test dan ANOVA telah dilakukan
untuk mengenal pasti perbezaan di antara pembolehubah. Selain itu, ujian “Pearson
Correlation” juga digunakan untuk mengenal pasti hubung kait di antara latar
belakang responden dan penglibatan mereka di dalam memutuskan pembelian
makanan keluarga. Analisa “Multiple regression” juga digunakan untuk mengenal

pasti model yang paling sesuai untuk kajian ini.

“Bilateral strategies” yang diuji didalam penyelidikan ini telah menunjukkan bahawa
terdapat hubungan yang positif dan kuat di antara penglibatan remaja dengan aktiviti-

aktiviti konsumer dan persepsi ganjaran. Keputusan yang diperolehi amat penting
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untuk pemasar dan peruncit kerana penglibatan remaja di dalam aktiviti ini
menunjukkan bahawa remaja ada bersama ibu bapa ketika keputusan pembelian
dibuat. Umur remaja turut mempengaruhi penglibatan mereka di dalam aktiviti
konsumer dimana didapati remaja yang lebih muda melaporkan lebih banyak

penglibatan di dalam aktiviti terserbut berbanding dengan remaja yang lebih tua.

Walau bagaimana pun penglibatan remaja dengan membantu ibu bapa melakukan
kerja rumah tidak mempengaruhi keputusan pembelian ibu bapa. Selain dari itu
penyelidikan ini juga menemui strategi lain yang digunakan oleh anak-anak iaitu

b

“coalition strategy”. Pada mulanya anak tunggal di dalam keluarga dirasakan
mempunyai lebih banyak pengaruh ke atas keputusan ibu bapa, tetapi hasil
penyelidikan menunjukan remaja yang mempunyai dua atau lebih adik beradik
mempunyai lebih banyak pengaruh berbanding anak tunggal. Ini menunjukkan
bahawa adik beradik berpakat untuk mempengaruhi keputusan ibu bapa mereka.
Selain dari itu hasil penyelidikan ini juga telah menunjukkan bahawa pengaruh anak-
anak adalah berbeza di antara kaum Melayu, Cina dan India. Ini menunjukkan

bahawa rakyat Malaysia pelbagai kaum mempunyai kelakuan yang berbeza ketika

membuat keputusan pembelian.

Penyelidikan seterusnya perlu lebih tertumpu kepada aktiviti konsumer yang lain
kerana penyelidikan ini menunjukkan bahawa penglibatan remaja di dalam aktiviti
konsumer contohnya dalam pemilihan kedai, barangan dan harga adalah merupakan
sebahagian dari strategi mereka untuk mempengaruhi keputusan akhir ibu bapa.
Selain dari itu penyelidikan akan datang juga perlu menguji perbezaan pengaruh di

dalam keluarga berdasarkan pendapatan penuh isi rumah dan bukannya menguji
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berdasarkan dua sumber pendapatan ibu bapa. Akhir sekali penyelidikan akan
datang juga patut di lakukan di lain-lain kawasan di Malaysia termasuk kawasan
pendalaman supaya maklumat yang diperolehi dapat digeneralisasi untuk seluruh

negara.



ACKNOWLEDGEMENTS

First and foremost | would like to express my appreciation to my supervisor
Associate Professor Dr. Mohhidin Othman and committee member Associate
Professor Dr. Boo Huey Chern. My sincere gratitude goes to Associate Professor Dr.
Mohhidin Othman for his constant guidance, supervision, advices and constructive
criticism and suggestion throughout the process of my study. His trust on my abilities
has provided tremendous inspiration to believe in myself, thus boost my confidence
level. | really admire his calmness and patience despite of various problems and
setback that I went through during my final years and for that reason I will always
see him as a true model of professional academic character in academic and research

world.

I would like to express my sincere gratitude to Universiti Teknologi Mara (UiTM)
for providing me with scholarship for my study. | also owe a great debt to the
Education department for granting me the permission to collect data from schools in
Klang Valley. My deepest gratitude also goes to principals, teachers and school staffs
that help me with data collection and without their help; I would not have been able

to complete this study.

Last, but certainly not least, to my husband, my children and my father who is

always there as a source of strength and motivational support whenever | need them.



1 certify that a Thesis Examination Committee has met on 18 December 2012 to
condact the final examination of Wan Rusni Binti Wan Ismail on his thesis entitled
“Influence of Adolescents in Family Food Decision Making in Klang Valley,
Malaysia” in accordance with the Universities and University College Act 1971 and
the Constitution of the Universiti Putra Malaysia [P.U.(A) 106] 15 March 1998. The
committee recommends that the student be awarded the Master of Science.

Members of the Thesis Examination Committee were as follows:

Muhammad Shahrim Bin Ab. Karim, PhD
Associate Professor

Faculty of Food Science and Technology
Universiti Putra Malaysia

(Chairman)

Sarifah Azizah Binti Haron, PhDD
Associate Professor

Faculty of Human Ecology
Universiti Putra Malaysia
(Internal Examiner)

Yuhanis Binti Ab. Aziz, PhD
Associate Professor

Faculty of Economic and Management
Universifi Putra Malaysia

(Internal Examiner)

Rahmat Bin Hashim, PhD

Associate Professor

Faculty of Hotel and Tourism Management
Universiti Teknologi Mara

(External Examiner)

A

SEOW HENG FONG, PhD
Professor and Deputy Dean
School of Graduate Studies
Universiti Putra Malaysia

Date: 30 April 2013

Xi



This thesis was submitted to the Senate of Universiti Putra Malaysia and has been
accepted as fulfilment of the requirement for the degree of Master of Science. The
members of the Supervisory Committee were as follows:

Mohhidin Othman, PhD

Associate Professor

Faculty of Food Science and Technology
Universiti Putra Malaysia

(Chairman)

Boo Huey Chern, PhD

Associate Professor

Faculty of Food Science and Technology
Universiti Putra Malaysia

(Member)

BUJANG BIN KIM HUAT, PhD
Professor and Dean

School of Graduate Studies
Universiti Putra Malaysia

Date:

Xii



DECLARATION

| declare that the thesis is my original work except for quotations and citations which
have been duly acknowledged. | also declare that it has not been previously and is
not concurrently, submitted for any other degree at Universiti Putra Malaysia or at

any other institution.

WAN RUSNI BINTI WAN ISMAIL

Date: 18" December 2012

xiii



Table
2.1
2.2
4.1
4.2
4.3
4.4
4.5
4.6
4.7
4.8
4.9
4.10
4.11
4,12
51
5.2
5.3
6.1
6.2
6.3
6.4
6.5
6.6
6.7

6.8

LIST OF TABLES

PDI and IDV index

Comparison between unilateral and bilateral strategy
Comparison of quantitative and qualitative research

Five point Likert scales

Original sources of items in section A

Original sources of items in section B

Original sources of items in section C

Original sources of items in section D

Original sources of items in section E

Demographic profile of respondents from pilot study

Alpha coefficient of reliability on the variables (pilot test)
Secondary schools in Kuala Lumpur and Selangor

Alpha coefficient of reliability on the variables (Actual study)
Demographic profiles of respondents from actual study
Correlation coefficient values

Model summary for regression analysis

Estimates of coefficients for the model

Summary of hypothesis test (ANOVA)

Summary of hypotheses test (T-Test)

Summary of hypotheses test (ANOVA)

Summary of hypotheses test (ANOVA)

Summary of hypotheses test (ANOVA)

Summary of hypotheses test (Pearson Product Moment Correlation)
Summary of hypotheses test (Pearson Product Moment Correlation)

Summary of hypotheses test (Pearson Product Moment Correlation)

Page
27
40
71
81
82
83
84
86
87
90
92
94
101
104
112
114
115
120
121
122
123
124
125
126

127

Xiv



6.9

6.10

6.11

6.12

6.13

6.14

Summary of hypotheses test (ANOVA)
Summary of hypotheses test (ANOVA)
Summary of hypotheses test (ANOVA)
Summary of hypotheses test (Pearson Product Moment Correlation)
Summary of hypotheses test (Pearson Product Moment Correlation)

Summary of hypotheses test (ANOVA)

128

128

129

130

132

133

Xv



Figure
2.1
3.1
4.1

4.2

LIST OF FIGURES

Family power model
Proposed framework
Methodological framework

Data Analysis Framework

Page
42
61
73

97

XVi



LIST OF APPENDICES

Appendix

A Letter from Ministry of Education

Bl Questionnaire (English)

B2 Questionnaire (Bahasa Melayu)

C1 Outlier analysis

C2 Normality Plots

C3 Skewness and Kurtosis values

C4 Reliability study — Cronbach Alpha (Pilot Study)
C5 Reliability study — Cronbach Alpha (Actual Study)
C6 Independent Samples t-test

C7 Analysis of Variance (One-Way ANOVA)

Cs8 Factor analysis

C9 Pearson Coefficient Correlation

C10  Multiple Linear Regression

Page
166
167
172
177
180
184
185
193
199
200
214
218

219

XVii



ABSTRACT
ABSTRAK

TABLE OF CONTENTS

ACKNOWLEDGEMENTS

APPROVAL

DECLARATION

LIST OF TABLES
LIST OF FIGURES
LIST OF APPENDICES

CHAPTER
1 INTRODUCTION
1.1 The Background of the study
1.2 Problem in context
1.3 Research questions
14 Research objectives
1.5 Significance of the study
1.6 Organization of the thesis
1.7 Conclusion
2 REVIEW OF LITERATURE
2.1 Family decision making
2.2 Family food decision making
2.3 Teenagers as the influencer in family decision making
2.3.1 Demographic variables influence family decision making
2.3.2 Teenager’s knowledge as a resource to influence family
decision making
2.3.3  Birth order as a resource to influence in family decision
2.3.4 Teenager’s involvement with household task as resource
to influence family decision making.
2.3.5  Ability to influence as reward
2.3.6 Bilateral strategy to influence family decision making
2.4 Review of relevant theories

2.4.1  Family power theory
2.4.1.1 Power Bases

24.11.1 Parental Power
2.4.1.1.2 Offspring Power
2.4.1.2 Power Processes
24.1.2.1 Parents’ perception toward

teenagers’ strategies
2.4.1.3 Power Outcome
25 Conclusion

PAGE

Vi

Xi

Xiii
Xiv
XVi
XVii

14
17
21
25

31
33

34
36
37
41
41
42
42
44
47

48
51
53

3 CONCEPTUAL FRAMEWORK AND HYPOTHESES DEVELOPMENT

3.1

3.2
3.3

Theoretical framework

3.1.1 Independent variables
3.1.2 Dependent variable
Hypotheses development
Conclusion

54
54
60
61
69

XViii



4 RESEARCH METHODOLOGY

4.1 Research design 70
4.2 Location of the study 74
4.3 Sampling design 75
4.3.1 Target population 75
4.3.2 Sampling technique 77
4.3.3 Sample size 78
4.3.4 Research instrument design 79
4.3.5 Questions used in section A of the questionnaire 82
4.3.6  Questions used in section B of the questionnaire 83
4.3.7 Questions used in section C of the questionnaire 84
4.3.8 Questions used in section D of the questionnaire 85
4.3.9 Questions used in section E of the questionnaire 86
4.3.10 Pilot study 88
4.4 Data collection method 92
4.5 Data analysis 95
451 Response rate 97
4.5.2 Missing data analysis 98
4.5.3 Outliers analysis 99
45.4 Reliability analysis 100
4.5.5 Validity analysis 101
45.6 Sample adequacy 102
4.6 Preliminary data analysis 102
4.6.1 Respondents’ characteristics 102
4.6.2 Multivariate assumption test 107
4.6.2.1 Normality test 107
4.6.2.2 Homogeneity test 108
4.6.2.3 Linearity 108
4.6.2.4 Multicollinearity 108
4.7 Conclusion 109
5 RESULTS
5.1 Independent sample T-Test 110
5.2 Analysis of variance (ANOVA) 110
5.3 Pearson product moment correlation 111
5.4 Multiple linear regressions 113
5.5 Conclusion 117
6 DISCUSSION, LIMITATION AND RECOMMENDATIONS FOR FUTURE
RESEARCH
6.1 Summary of thesis 118
6.2 Hypotheses Testing 119
6.3 Discussion 134
6.4 Theoretical contributions 146
6.5 Managerial Implications 149
6.6 Limitation of the study 151
6.7 Recommendation for future research 152
6.8 Conclusion 153
REFERENCES 156
APPENDICES 167
BIODATA OF STUDENT 225
LIST OF PUBLICATIONS 226

XiX



	INFLUENCE OF ADOLESCENTS IN FAMILYFOOD DECISION MAKING IN KLANG VALLEY, MAL
	ABSTRACT
	TABLE OF CONTENTS
	CHAPTER
	REFERENCES



