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Exploratory Research on Strategic Introduction of Patents Based on
“Combination of Law and Commerce”

LUO Jiao SUN Zhongqun
( China University of Political Science and Law Beijing 100088 China)

Abstract: In the perspective of “combination of law and commerce” the article researches the introduction of patents in
aspects of both law and commercial factors based on the integration of relevant theories and then builds the analytical
procedure by SWOT model to supply companies with basic ideas of the strategic introduction of patents.
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