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An Evaluation Model of Future Industrial Influence of Emergency
Technology Based on Rough Sets
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Abstract Due to the great uncertainty in the development of emergency technology, it is a hard issue to
evaluate an emergency technology accurately. In this paper, the excellent characteristics of rough sets in
dealing with the uncertainty data are used to study this issue. An evaluation model of future industrial in-
fluence of emergency technology is constructed by using rough sets with a view to offering valuable help to

government, enterprise and investor in their businesses which are related to the emergency technology.
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