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ABSTRACT 

Today, international students are recognized as a rather unique category of tourists. 
The perceptions of this group are shaped based on whole life experiences in the host 
country. In response, this thesis develops a model to evaluate the learning outcomes 
of Iranian students who study in Malaysian universities from the educational tourist 
perspective. This model extends the effect of service quality, image, price, and 
student perception on learning outcomes of Iranian students. Learning outcomes is a 
product of the university that is as an indicator of institutional quality and 
effectiveness. In addition, this model examines the influence of these constructs on 
learning outcomes by mediating effect of satisfaction. The methodology of study is 
based on mixed method research. The researcher used embedding dataset in the 
mixed method in order to support the proposed theoretical model. In the qualitative 
part, a semi-structured in-depth interview with Iranian students was conducted in 
order to gain a deeper understanding of the perception of those respondents towards 
Malaysian universities and Malaysia as a destination study. In this regard, the 
constant comparative method was used for data analysis as it allowed the researchers 
to identify foundation categories by focusing on three different types of coding (open, 
axial, and selective). In the quantitative part, a survey, by using self-administered 
questionnaires has been adopted to collect data for the constructs proposed in the 
theoretical model from Iranian students who are in the last year of their studies, 
graduated, or have graduated from Malaysia and starting with another degree. 
Structural equation modeling is also used to validate the model. The results of the 
study indicate that satisfaction is a complete mediation variable between image and 
learning outcomes. The results also reveal that satisfaction is a partial mediation 
variable between price and learning outcomes. Finally, the model failed to support the 
relationships between service quality, student perception and the learning outcomes 
of Iranian students, as well as by mediating effect of satisfaction. These results have 
extensive practical implications for the education and tourism organizations. 
Managers of universities must pay attention to reliable, responsive, and empathetic 
services which are indeed related to improved service quality perceptions. A 
commitment to excellence in the delivery of services causes student satisfaction as 
international students have different forms of motivation for studying abroad. Lastly, 
a favorable image can boost a university attraction through increased student 
satisfaction. Likewise, high international image and prestige of a destination is an 
attraction to international students as it is expected that image and prestige would 
open up better career opportunities for them. Finally, this thesis reveals the 
perceptions of Iranian international students towards Malaysian universities and 
Malaysia as a destination study. 

IV 



TABLE OF CONTENTS 

Page 

CONFIRMATION BY PANEL OF EXAMINERS ii 

AUTHOR'S DECLARATION iii 

ABSTRACT iv 

ACKNOWLEDGEMENT v 

TABLE OF CONTENTS vi 

LIST OF TABLES x 

LIST OF FIGURES xiii 

CHAPTER ONE: INTRODUCTION 1 

1.1 Preamble 1 

1.2 Background of Study 1 

1.3 The Problem Statement 4 

1.4 Research Questions 8 

1.5 Objectives of the Study 9 

1.6 Scope of the Study 10 

1.7 Significance of the Study 10 

1.7.1 Contribution to Knowledge 10 

1.7.2 Contribution to Malaysia Ministry of Higher Education and Tourism 11 

1.7.3 Contribution to Iran Ministry of Higher Education 12 

1.7.4 Practical Implications 12 

1.8 Definition of Key Terms 13 

1.9 Organization of the Thesis 14 

VI 


	ABSTRACT
	TABLE OF CONTENTS
	CHAPTER ONE: INTRODUCTION
	1.1 PREAMBLE
	1.2 BACKGROUND OF STUDY
	1.3 THE PROBLEM STATEMENT
	1.4 RESEARCH QUESTIONS
	1.5 OBJECTIVES OF THE STUDY
	1.6 SCOPE OF THE STUDY
	1.7 SIGNIFICANCE OF THE STUDY
	1.7.1 Contribution to Knowledge
	1.7.2 Contribution to Malaysia Ministry of Higher Education and Tourism
	1.7.3 Contribution to Iran Ministry of Higher Education
	1.7.4 Practical Implications

	1.8 DEFINITION OF KEY TERMS
	1.9 ORGANIZATION OF THE THESIS

	CHAPTER TWO: REVIEW OF LITERATURE
	2.1 PREAMBLE
	2.2 MALAYSIA MINISTRY OF HIGHER EDUCATION AND TOURISM
	2.3 INTERNATIONAL STUDENTS AS AN EDUCATIONAL TOURIST
	2.4 STUDENTS AS A CUSTOMER
	2.5 SERVICE QUALITY
	2.6 IMAGE
	2.6.1 University Image
	2.6.2 Destination Image

	2.7 PRICE
	2.8 SATISFACTION
	2.9 LEARNING OUTCOMES
	2.10 EMPIRICAL STUDIES AND SUPPORTIVE LITERATURE
	2.10.1 Service Quality and Satisfaction
	2.10.2 Image and Satisfaction
	2.10.3 Price and Satisfaction
	2.10.4 Satisfaction and Learning Outcomes
	2.10.5 Student Perception, Service Quality, Image, Price and Learning Outcomes

	2.11 THEORETICAL FRAMEWORK OF THE STUDY

	CHAPTER THREE: METHODOLOGY
	3.1 PREAMBLE
	3.2 THE PROPOSED THEORETICA FRAMEWORK
	3.3 HYPOTHESES DEVELOPMENT
	3.4 METHODOLOGY OVERWIEW
	3.5 MIXED METHOD APPROACH
	3.6 QUANTITATIVE APPROACH
	3.7 QUALITATIVE APPROACH
	3.7.1 Procedure of Interview
	3.7.2 Interview Analysis

	3.8 DATA COLLECTION
	3.9 SCALE DEVELOPMENT
	3.10 RESEARCH INSTRUMENT
	3.10.1 Service Quality
	3.10.2 Image
	3.10.3 Price
	3.10.4 Student Perception
	3.10.5 Satisfaction
	3.10.6 Learning Outcomes
	3.10.7 Demographic

	3.11 SAMPLING STRATEGY
	3.12 Sample Size
	3.13 INSTRUMENT PURIFICATION
	3.14 PILOT STUDY ANALYSIS
	3.15 TYPES OF TEST AND STATISTICAL SOFTWARE
	3.15.1 Preliminary Data Analysis
	3.15.2 Exploratory Factor Analysis
	3.15.3 Structural Equation Modeling
	3.15.4 SEM Assumptions
	3.15.5 Validity and Reliability
	3.15.6 The Assessment of Normality for Data

	3.16 MULTICOLLINEARITY
	3.17 SUMMARY

	CHAPTER FOUR: DATA ANALYSIS AND RESULTS
	4.1 PREAMBLE
	4.2 INTERVIEW DATA ANALYSIS
	4.2.1 Demographic Attributes of Interviewees
	4.2.2 Question Addressed
	4.2.3 In-Vivo and Priori Codes

	4.3 DESCRIPTIVE ANALYSIS OF ACTUAL QUESTIONNAIR
	4.4 EXPLORATORY FACTOR ANALYSIS
	4.5 ANALYSIS AND RESULTS OF STRUCTURAL EQUATION MODELING
	4.6 STAGE ONE: MEASUREMENT MODEL
	4.6.1 Service Quality
	4.6.2 Student Perception
	4.6.3 Image
	4.6.4 Price
	4.6.5 Satisfaction
	4.6.6 Learning Outcomes

	4.7 RELIABILITY AND VALIDITY
	4.8 THE ASSESSMENT OF NORMALITY FOR THE DATA
	4.9 STAGE TWO: SEM
	4.9.1 Hypotheses Testing
	4.9.2. Analyzing the Mediation Variable

	4.10 SUMMARY

	CHAPTER FIVE:DISCUSSION OF RESULTS AND CONCLUSION
	5.1 PREAMBLE
	5.2 SUMMARY OF THE RESULT
	5.2.1 Demographic Characteristics of Respondents
	5.2.2 Research Question 1
	5.2.3 Research Question 2
	5.2.4 Research Question 3
	5.2.5 Research Question 4
	5.2.6 Research Question 5
	5.2.7 Research Question 6
	5.2.8 Research Question 7
	5.2.9 Research Question 8

	5.3 CONTRIBUTION OF THE STUDY
	5.3.1 Theoretical Contribution
	5.3.2 Contribution to Managerial Practice

	5.4 LIMITATION OF THE STUDY
	5.5 SUGGESTION FOR FUTURE RESEARCH
	5.6 CONCLUSION

	REFERENCES
	APPENDICES



